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1. Ilepedyenb MIaHNpPyeMbIX Pe3yJbTATOB 00yUeHHS MO0 JUCIUIINHE, COOTHECEHHBIX C
MJIAHUPYEMBbIMH pPe3yJIbTaTaAMH 0CBOEHHS MPOrPaMMbl

1.1 Juctmmuimaa  Bb1.B.OJI.10 MexnyHapoIHbIii MapKeTHHT B

YIPaBICHUH IPOEKTOM

(International marketing for project management) oGecrieurBaeT OBJaJCHHUE CIICAYIOIIUMU
KOMIICTCHIHUAMU C YUCTOM JTara.

ArCHTOB W PBIHKOB B
100aBHOM cpefie.

Kon HaumenoBanue Kon srama ocBoeHus HammMmenoBanme sTamna
KOMITIETEHIINHU KOMITIETEHIINHU KOMITIETEHIINHU OCBOCHHS KOMIICTCHIINHU
IIK-5 Bnanenue meromamu | I1IK-5.1 3Hanue METOJIOB

SKOHOMMYECKOTO n YKOHOMMYECKOTO n
CTPaTeruyecKoro CTPAaTETUYECKOTO aHanau3a
aHaiau3a MTOBEICHHUS MOBEJACHUS HSKOHOMHYECKHUX
SKOHOMHMYECKHUX areHToB M PBIHKOB B

rII00anpHON cpene; Mojeme
IIOBCACHHUA JOKOHOMUHYCCKUX

ar¢HToB n pBIHKOB;
OCHOBHBIX JJIEMECHTOB
mporecca  CTPaTerHuecKoro

YIPABJICHUS U AJIbTCPHATHUBBI
CTpaTerui pa3BUTHSL.

1.2. B pe3ynaprare 0CBOCHHUS JUCHUIUIMHBI Y CTYACHTOB JOJKHBI OBITH CHOPMUPOBAHBI:

OTD/TD Kon srana Pe3ynbpTarhl 00ydeHus

(npu HanUUUU OCBOCHUS
npodcrangapra)/ KOMIIETECHIUH

npoeccuoHaIbHbIE

JEUCTBUS
Crparernueckoe IIK-5.1 OOyuaromuiicss 3HaeT METObl 3KOHOMUYECKOTO MU
yIipaBieHUE CTPaTErH4ecKoro aHaImM3a MIOBEJICHUS
[IpoLeccaMu HSKOHOMHUYECKUX areHTOB M PBIHKOB B TJIOOANBHOM
[TaHUPOBAHHUS cpeze; MOJeNH NOBEACHHS S3KOHOMUYECKUX areHTOB
[IPOM3BOJICTBEHHBIX U PBIHKOB, OCHOBHBIE 3JEMEHTHl IIpolecca
[pecypcoB u CTPATErHYeCKOT0 YIpPaBICHUS U aJIbTEPHATUBBHI
[IPOM3BOJICTBEHHBIX CTpaTeruii pa3BUTHSL.
MOITHOCTEM.

2. O6beM U MecTO TUCHUILTHHBI B cTpyKType OIl BO

O0BbeM ITUCHUTIINHBI

O6bem qucturuinasl: 108/3 81/3

KonrakTHas padota: 24/18
Jlexuuu 4/3

JlaGopaTopHbie paboThI
[MpakTrueckue 3ansarus 20/15

CamocrositenbHas pabora 48/36




Mecto qucuuninnsl B ctpykrype OII BO

uHACKC W HaumMmeHoBaHue aucuuriuiuHbl: b1.B.OJ1.10 MexnayHapoaHblii MapKeTHUHT B
ynpasyienuu npoekrom (International marketing for project management)

Kypc(bl), cemecTp(bl) Win TpuMecTp(bl) €€ OCBOCHHS B COOTBETCTBUH C Y4COHBIM IJIAHOM:
1 kypc 1 cemectp

JUCLMIUIMHA PEATU3yeTcsl Nepe] N3yYEeHUEM:
b1.B.OJI.1  Ynpasnenue uzmeHenusmu B komnanusx (Change management in companies)
b1.B./IB.6.1 VYmnpaBieHue nmpoekTaMu B MHAYCTPHH: Jy4yinue uHaycTpun (Project management
in industries : best practices)
b1.B.JIB.6.2 Tloenenueckue punancel (Behavioural finance)

dopma(bl) MPOMEKYTOUHON aTTECTAIMU B COOTBETCTBUU C YYCOHBIM TUIAHOM: DK3aMEH

3. Conepixanue ¥ CTPYKTYpa IHCHHUILIMHBI

Ounas popma ooyuenusn

Ne n/m HaumenoBanue tem O0beM TuCHMILUIMHBI (MOIYJIs), Yac. ®opma
(pasneuioB), Bcero KonrakTHas padora Ccp TeKylero
00y UAIOIIMXCSE ¢ wourporst o
ycneBaeMoCTH™ ™,
npernoaaBaTeieM TP OMEKYTOUHOI
10 BUJIAM YUeOHbIX 3aHATHI aTTecTalMU™
J/30, | JP/30, | MW3/30, | KC
JIOT* JIOT* JOT* P
Tema 1 | MexayHaponHbIi 2115 413 8/6 I
MapKEeTHHT VS
MapKETUHT
Tema 2 | Kymsrypa n 2115 4/3 1(;/7 i
MEXKTyHAPOIHBIN ’
MapKETUHT
Tema 3 | MexayHaponHoe 413 1%/7 I
YHOpPaBIICHUEC '
MIPOU3BOICTBOM
Tema 4 | Cranmapruzanus u 413 1%/7
ONTUMHU3ALUS ’
Tema 5 | IIpobGnemsl 413 1017 )i |
n100aan3anuu &
Openya
[Ipomexxyrounas IK3amMeH
aTTecTanus
Bcero: 108/3 4/3 20/15 48/ | 36/27
81/3 36

*IIpumeuanue — oucnym (/)
Coaep:xkanne IUCHUNIMHBI

Tema 1

MC)KILYHaPOI[HLIﬁ MApPKETHUHI VS MAapKETHUHT : KJIFOYM K JOCTHKCHHUIO MHPOBOTIO yCIIeXa, FJ'IO6aJ'II/I3aLII/II/I




WM MUPOBAs a/IalTalus, OIlCHKA PHCKOB

Tema 2

Kynbrypa w MeXayHapomHBIA MapKETHHT. MEKIyHapOJHAas MapKeTUHTOBAas Cpela, MEXIyHapoaHas
(mHAHCOBAs cHCcTEMa,

Tema 3

MexayHaponHOe YIpaBiIeHHE MPOU3BOICTBOM: MEXKIyHAPOAHAS KOHBEPTCHIUS MOJCICH MOTpeOIcHMs,
KOMITOHEHTHI CEPBUICA, TOBAPHASI MOTUTHKA, OTIIMYUTEIHHBIC TIPU3HAKH MTPOIYKTA, aTPUOYTHI CepBUCA

Tema 4

CrangapTu3anys U ONTUMHU3AIUS. TOBAPHI - HOBUKH U HOBBIC YCIIYTH Ha MEXTYHAPOIHOM PBIHKE

Tema 5

[Ipobnemsbr rmobanu3anuu OpeHA: MEKIYHAPOJHOE IICHOOOpPA30BaHWE W JAUCTPUOYIHS, TIIOOATbHBIC

MapKCTUHTOBbBIC KOMMYHUKAIUU.

4. MarepuaJbl TeKylero KOHTPOJIsl yCIIeBaeMOCTH 00y4aroIuuxcs
(oHI OLIEHOYHBIX CPEACTB MPOMEKYTOUYHOM aTTeCTALMH N0 JUCIUIIIHHE

4.1. ®opMbl W MeTOABI TEKYWIEro KOHTPOJISI YCIIEBAEMOCTH, O0y4YalOIIMXCHA M
NMPOMEKYTOYHOM aTTeCcTalHu.

411. B xoge peaau3anuM IMCUMIUVIMHBI MCHOJb3YKTCH CJeIyOlIIMe MeTOAbl
TeKYyIero KOHTPOJIsl YCIIeBaeMOCTH 00y4aroMXCs

[Ipu mpoBeneHNN 3aHATUHN JIEKIIUOHHOTO THIIA. TUCITYT

IIpU IIPOBEECHUN 3aHATUN CEMUHAPCKOTO TUIA. JUCITYT

4.1.2. Jx3ameH (3a4eT) MPOBOAUTCSI C MPUMEHEHHEM CJISTYIOIINX MeTOI0B (CPeICTB):
Dk3aMeH B popMe TPYIIOBOM MPE3CHTAUU

4. 2. MartepuaJibl TEKyLIer0o KOHTPOJISI yCIIeBAeMOCTH 00YYarOLIUXCS.
Bomnpocs! pis guckycenu:

Paznuuars :

BHYTPEHHUN MAPKETHHT

3apyOeKHBII MapKETUHT CPAaBHUTEIbHBIA MAPKETUHT

MEXIyHapOAHbIA MAPKETUHT

TpaHCHAIIMOHAJIbHBIA MapKETUHT

I00aTbHBIA MAPKETHHT

BCEMUPHBIA MAPKETHHT
Paznuuatorcst 11 BHYTPEHHHI MapKEeTHHT U MEXIYHAPOJHBIA MAapKETHHT TOJBKO MO MacuTaody,
HO HE I10 XapakTepy?

OObsicHUTE ~ CIIENyIOIME KPUTEPUH, HCIOJIb3yeMble AN HMACHTHU()UKAIUU  TOHSATHS
TPaHCHALIMOHAJIbHAS KOOPIIOPALIMSL:



pasmep

BHYTPEHHSI OPraHU3aLUs
IIPOU3BOAUTEIILHOCTD
NEeATENbHOCTD

Paznmnuars:
* STHOLEHTPU3M
*TIOJIMLIEHTPU3M

* ICOLICHTPU3M

KakoBbI mpenmMyIecTBa MexIyHapOAHOTO MapKeTHHTra?

4.3. OueHoYHbIE CPeACTBA AJs MPOMEKYTOYHOI aTTecTaluu.

4.3.1. ®opmupyeMbie KOMINETEHIIUH

Kon HaumenoBanue Kon srama ocBoeHus HammenoBanme sTamna
KOMITIETEHIINHU KOMITIETEHIINHN KOMITIETEHIIHN OCBOCHHS KOMIICTEHIINHU
IIK-5 Bnanenue meromamu | I1IK-5.1 3Hanue METOJIOB

SKOHOMMYECKOTO n SKOHOMMYECKOTO n
CTPaTeruyecKoro CTPaTETUYECKOTO aHaiau3a
aHaiau3a ITOBEICHHUS MOBEACHUS HSKOHOMHYECKHUX
YKOHOMHMYECKHUX areHToB ¥ PBIHKOB B

AIrCHTOB W PBIHKOB B
100abHOM cpefie.

rI00anpHON cpene; Mojenei
IIOBCACHHUA JOKOHOMUHYCCKUX

ar¢HToB n PBIHKOB ;
OCHOBHBIX JJIEMECHTOB
mporecca  CTPaTerHuecKoro

YIPABJICHUS U AJIbTCPHATHUBBI

CTpAaTEerui pa3BUTHSL.

4.3.2 TunoBble OLEHOYHBIE CPEACTBA
Tema rpynioBoy Nnpe3eHTauu

Kaxkmas rpyrma yyamuxcs T0JKHa MOArOTOBUTH MPe3eHTaIlio B power point (ppt) va 15 munyt
Ha npumMepe pa3zdopa koHuepHa Jlyn Burton Modt Xénneccn, 0XBaTBIBAIOIIYIO CIIETYIOLINE
IYHKTHI:

1. ucropus cozpanusa JIBMX

2. KIIFOYEBBIE ®AKTOPBI BHEILIHEN CPEJIbI IJ151 PABOTHI ITPEITPUATUS JIBMX
B AN

2.1. mupoBsI€ (akTop

2.1.1 Bup peiaka

2.2. Crparerus pacumipenus koprnopammu JIBMX B Asia &amp; crioco0 BeIxo1a KOMITAHUH Ha
PBIHOK

3. Ananranus kommannu JIBMX Kk KynmbTypHBIM OCOOEHHOCTAM A3uu

[TsTe mapameTpoB Mozaenu [epra Xodcerene, onpenensomux XapakTepUCTUKHA HAITHOHAIBHBIX
KYJIBTYD.

3.1. Crpareruu nan-a3uarckoro ¢guiauana komrnanuu JIBMX

4. Penensus MAPKETHUHI'OBOM CTPATEI'MIMI KOMITAHUM B A3UN

Kommuieke mapketunra. TpeOyeTcs KpUTHYECKHI 0030p MapKETHHIOBOM CTpaTeruu.




IIxaJia oneHUBaHHA.

IToka3zareJnb OLEeHUBAHUSA

Kpurepnii onennBanus

OOyuaromuiics

IIOBCACHUA OKOHOMHYCCKHUX

PBIHKOB B IJI0OOATBHOM

IIOBCACHUA SKOHOMHYCCKHUX

PBIHKOB; OCHOBHBIE
CTPaTEruyecKoro
aJIbTEPHATUBBI CTPATET UM Pa3BUTHSL.

3HAET metonsl 1. He nmeer 6a30BBIX 3HAHUM.
SKOHOMMYECKOIO M CTPATErHYeCKOro aHanmsa 2, dparMeHTapHbIE 3HAHHUS.
areHToB M (3. JleMOHCTPUpPYET YaCTUUHBIC 3HAHUSL.
cpene, Moxaenu |4, ChopMUpOBaHHBIC, HO COACpIKAIIHe
areHToB " OTIENbHBIC MPOOEITBI 3HAHUSL.
SJICMCHTBL  TIPOLECCA | 5 ChopMUpOBaHHBIE CUCTEMATHYECKHE

YIIpaBIICHUS 51

3HaHHU.

Bbanabl
(perTUHTOBOM
oreHku), %

Ounenka

TpeOoBanus Kk 3HAHUAM

100-81

5, «oTmmuHO»

- OreHKa «OTIMYHO» BBICTABIISICTCS CTYICHTY, €CIU OH
DIyOOKO W TPOYHO YCBOWJI IPOTPaAaMMHBIM  Marepuan,
MCUEPIIBIBAIONIE, MOCIEIOBATENIFHO, YETKO M JIOTMYECKH
CTPOMHO €ro wu3jaraeT ero Ha »JK3aMeHe, yMEeT TECHO
YBSI3bIBATh TEOPUIO C MPAKTHKOHM, CBOOOJHO CHpaBIISETCS C
3aJa4aM, BONpPOCAaMHM M JPYTMMH BHJAMH TNPUMEHEHUS
3HAaHUHM, TpUYEeM HE 3aTpyIHSeTcs C OTBETOM IIpU
BUJIOM3MEHEHUN 3aJlaHHi, MCIOJB3yeT B OTBETE MarepHai
MOHOTpa(pUUYECKON JHMTEpaTyphl, MPAaBUIBHO OOOCHOBBIBACT
MPUHATOE PELICHHUE.

- VY4ueOHble JOCTHKEHUS B CEMECTPOBBIA MEpPUON H
pe3ynprataMu  pyOeKHOTO  KOHTPOJSL  JEMOHCTPUPYIOT
BBICOKYIO CTETIEHb OBJIAICHUS IPOrPAMMHBIM MaTepHATIOM.

80-61

4, «Xopo1o»

- OneHka «XOpOIIO» BBICTABIISIETCA CTYAEHTY, €CIU OH
TBEPAO 3HAET Marepuall, rPaMOTHO U II0 CYLIECTBY M3JIaraer
€ro, He JOIyCKas CYLIECTBEHHBIX HETOYHOCTEH B OTBETE Ha
BOIIPOC, IIPAaBUIILHO IPUMEHSAET TEOPETUYECKUE I1OJIOKEHUS
IIPU PELICHUU NPAKTUYECKUX BOIPOCOB M 3a1ay, BIIAJEET
HE00XOIMMBIMH HaBbIKAMU U IPUEMAMHU UX BBIIIOJHEHUS.

- VY4ueOHble JOCTHKEHUS B CEMECTPOBBIA MEpPUON H
pe3ynprataMi  pyOeKHOTO  KOHTPOJSL — JAEMOHCTPUPYIOT
XOPOLLYIO CTEIIEHb OBJIAJACHUS IIPOTPAMMHBIM MaTEPHUAIIOM.




60-41

3,
«YIlOBJIETBO-
PUTEIBHO»

- Onenka «YIOBJIETBOPUTEIILHO» BBICTaBIISCTCS
CTYIEHTY, €CIM OH HMEET 3HAaHHUS TOJIBKO OCHOBHOIO
Marepuaja, HO HE YCBOWJI €ro JAeTajed, JAOIyCKaer
HETOYHOCTH, HEJOCTATOYHO TIpaBWIIbHBIE (HOPMYIHPOBKH,
HapyLIEHUsl JIOTUYECKOU I0CIEN0BATEILHOCTU B U3JI0KEHUU
[IPOrPaMMHOI0 MaTepuasa, HUCIBITHIBACT 3aTPYIHEHHUs IpU
BBITTOJIHEHUH MTPAKTUYECKUX paboT.

- VY4ueOHble JOCTHMKEHUS B CEMECTPOBBIM MEpPUON H
pe3ynprataMu  pyOeKHOTO  KOHTPOJSL — JAEMOHCTPUPYIOT
JIOCTAaTO4HYIO (YHZOBJIECTBOPUTEIBHYIO) CTEICHb OBJIAICHUS
IIPOrPaMMHBIM MaTEPUAJIOM.

40-0

2,
«HEYIOBJIET-
BOPUTEIIBHO»

- OneHka  «HEyHOBIETBOPUTEIBHO»  BBICTABISIETCS
CTYAEHTY, KOTOpBIM HE 3HAaeT 3HAYUTEIBHOM  4YacTu
MPOTPAMMHOIO  Marepuaia, JOMYCKAET CYIIECTBEHHBIE
OIMOKH, HEYBEPEHHO, C OONBIIMMHU  3aTPYAHCHUSIMH
BBHITIONHACT MpakTHUeckne paboTel. Kak mpaBumiio, oleHKa
«HEYIOBIIETBOPUTEIBHO» CTABUTCSA CTYAEHTAM, KOTOpBIE HE
MOTYT TIPOJOJDKUTE 00yueHue 0e3 JTOMOIHUTEIBHBIX 3aHATHH
10 COOTBETCTBYIOLICH NUCLUILIMHE.

- Y4eOHbIE IOCTHXKEHUS B CEMECTPOBBIM MEpPHOA U
pe3yibpTaTaMu pyOeKHOTO KOHTPOJS JEMOHCTPUPOBATH HE
BBICOKYIO CTEIIEHb OBJIAJICHUSI IIPOTPAMMHBIM MAaTEPUAIIOM 10
MHHUMAJIbHOW TIAHKE.

45-100

3auer

- Kypc mnonHocteio ocBoeH. CTyaeHT MOKa3bIBAaET
XOpOLIMK CTaHJAPTHBIA YPOBEHb 3HAHMM BCEX acCIEKTOB,
UCIOJb3YeT TEPMUHOJIOTHIO U CJIOBOOOPA30BaHHE M XOPOIIO
IIPUMEHSET TEOPUIO K PEILICHUIO 3aay.

0-44

Heszauer

- CTyneHT He TMOArOTOBIEH M HE MOXET I10Ka3aTh
JOCTaTOYHOIO 3HAHUs Marepuaia Kypca.

4.4. MeTonnuecKkue MaTepuaJibl

KpI/ITCpI/II/I OLICHKM IS IIPEC3CHTALIUH

Conepxanue

TouHocTh U OPUTMHAJIBHOCTh MPCACTABJICHHBIX (I)aKTOB 1 10Ka3aTCiIbCTB (KaK YCTHO, TaK U BI/I3ya.]'ILHO)
COOTBETCTBUE U y6€,Z[I/ITCJ'ILHOCTL npeaACTaBJICHHOIO MaTcpHraja Mpe3CHTAalu OTHOCUTCIIbHO 3aJaHHBIX

TEM

Hcnonp3oBanue COOTBCTCTBYIOIIICTO pa3H006pa3H;1 U KOJINYCECTBA HUCTOYHUKOB, TOYHOC OIPCACICHUC

N CTOYHHUKOB

Jloruyeckuit xon mpe3eHTaluu

SICHOCTD M 3aIIOMMHAEMOCTh KJIIOYEBBIX MOMCHTOB
CBs3b MCKIY (baKTaMI/I u Teopneﬁ, KPpUTHUYCCKAA OLICHKA NOKAa3aTCIILCTB
Pa3rpaHquH1/Ie (baKTOB u MHGHPIfI, OpCACTABICHUC aJIbTCPHATUBHBIX TOUCK 3PCHUA

Opranuzanus

yHOpH,I[O‘lCHHOCTL, YCTKOC MUTUPOBAHUC NCTOYHHKOB
]_ICHGYCTPCMJ'ICHHOCTI:, YCTKOC OMPCACIICHUC TCMbI IJI1 06CY)KI[€HI/I}I

IInaBHOE TeucHME X04a Ipe3CHTalun

Ctunb

Bogiedenne u yoenutenbHOCTh (MIpHUBICUEHNE BHUMAHHS ayTUTOPHN)




10

VrpoueHue o0cyxieHns (MoCTaHOBKA BOIIPOCOB ayAUTOPHH)
OOpartHast CBsI3b
HenocpencTBeHHOCTD (palnroHalIbHOE MCIIONB30BaHIE 3aMETOK, YTCHHUE BCITYX)

BusyanbHbIN KOHTAKT CO BCel ayaIUTOpUE, SKCIIPECCUBHOCTD JIUIIA

Bbernocts (MoMHBIE MPETORKECHUS, HE PEPHIBACMBIC CIIOBAMU -TTapa3uTamMiu (3-3, THIIA, HY, JAIHO?)
KecTukynsaus, IBUKEHHUE TENA, HE BHIPAXKAIOIIME HEPBO3ZHOCTU

Hcnons3oBaHue HATISIHBIX TOcoOUi (T0CKa, KOMITBIOTEpHAS TpaduKa U T. 1I.)

TomocoBoe ympasneHue (TeMI , TPOMKOCTb, CKOPOCTh, YETKOE MIPOU3HONICHUE)

5. MeToanyeckne ykazaHus 151 00y4aIOMMXCS M0 OCBOEHUIO TUCIUIIINHBI (MOTYJIs)

Kypc Oymer mpocTpoeH TakuM 00pa3oM, 4YTO CTyJACHTaM OyleT OKa3aHO COJACHCTBHE B
aKTMBHOM y4YacTUU U OygeT BKIIOYaTh OOCYXKICHHE TEMaTHMYeCKHMX KEWCOB W YIpasKHEHHS
Hapsgy C BBIMOJIHEHHWEM  NPE3CHTAlMil CaMHMM CTYAGHTaMH , a TaKkKe HEKOTOPBIMHU
OPTaHNW30BAHHBIMHU JIEKIIMAMH H MIPE3CHTALUSIMH.

6. Y4eOHas MTEpaTypa M pecypchbl HH(POPMAIMOHHO-TEJIEKOMMYHUKAMOHHOM CeTH
"UHTepHeT'', BKIKOYasl epeYyeHb Y4eOHO0-MeTOAMYECKOro odecrnedeHus J1Jis
CaMOCTOSITEJIbHOI PadoThI 00y4aOLIMXCsl MO AUCHUTIIINHE (MOTYJIIO)

6.1. OcHOBHas JuTEpaTypa.
1.International Marketing : Emerging Markets, edited by Shaoming Zou, and Huifen Fu,
Emerald  Group  Publishing  Limited, 2011. ProQuest Ebook  Central,
https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?docID=655554.

6.2. JlonoaHUTENIbHAS TUTEpaTypa.
1.Cavusgil, Tamer. New Challenges to International Marketing, Emerald Group Publishing
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6.3. YuebHo-MeToqruecKoe 00ecreueHue CaMOCTOSTEIbHON paboThI.
6.4. HopmaTuBHbIE IPaBOBBIC JJOKYMEHTHI.

6.5. aTepHeT-pecypchl.

6.6. MlHbIC HCTOYHUKH.

7.  MarepuaJibHO-TeXHHYeCKasi 0a3a, HHPOPMALMOHHbIE TEXHOJIOTHH, IPOrPaAaMMHOE
ol0ecrieyenne 1 HHPOPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

Jnist mpoBeieHNs JICKIIMOHHBIX U MPAKTUYECKUX 3aHATHI HE0OX0AUMO CIIEAyIoIee
00OpyI0BaHHUE: T0CKA, MapKepbl, KOMIIBIOTEP U MIPOEKTOP.



