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1. Ilepedyenb MIaHNpPyeMbIX Pe3yJbTATOB 00yUeHHS MO0 JUCIUIINHE, COOTHECEHHBIX C
MJIAHUPYEMBbIMH pPe3yJIbTaTaAMH 0CBOEHHS MPOrPaMMbl

1.1 Iuctumuinaa b1.B.OJ[.3 Crparerndeckuii mapkerunr (Strategic marketing) oGecneunBaet
OBJIAJICHUE CJICTYIONMMH KOMIICTCHIHSMH C YIE€TOM JTara:

Kon HanmenoBanue Kon srana ocBoenus HanmenoBanue srana
KOMIETEHINH KOMIETEHINH KOMIETEHINH OCBOCHHSI KOMIIETECHIINH
I1K-2 Cnoco6HocTh [1K-2.2 Crnioco6HOCTh IIPOBOJIUTH

pa3pabarbIBaTh COITIACOBAaHHWE BApPHAHTOB U
KOPHOPATUBHYIO BBIOOD cTpareruu
CTpATEruio, MPOrpaMmbl NPEANPUATHS; OIICHUBATh
OpraHu3aIMOHHOTO BIIMSIHUE TIPUHATOTO PEIICHHS
pa3BUTHUS U M3MECHEHUM Ha pas3Iu4HbIe
u obecrieunBarh X (byHKIIMOHATBHbIE
peanuzauio MOJICUCTEMBl  TIPEATPUATHS;
pa3pabarpiBaTh  MPOTPAMMBI
OpPraHU3alMOHHOTO Pa3BUTHA
U CHATUS COIPOTHUBIICHUH
NPOBOJUMBIM ~ M3MEHEHHSIM;
MIPOBOUTH OIICHKY
3(GPEKTUBHOCTH  MPOTpaMM
OCYILECTBICHUS
OpTaHU3AIMOHHBIX
U3MCHEHUH; YIPaBIAThH
BHEUTHUMU (axTopamu,
BIIMSIIOIMMH Ha H3MEHEHUS

1.2. B pesynbrare 0CBOCHUS JUCHUIUIMHBI Y CTYACHTOB JOJKHBI OBITH CHOPMUPOBAHBI:
OTD/TD Kon srana Pe3ynpTarsl 00ydeHus

(npu HanUUUU OCBOCHUS

npodcrangapra)/ KOMIIETECHIH
npoeccuoHaIbHbIE

JEUCTBHUS

Crpareruueckoe [1K-2.2 OOyuaromuiicss ymeeT NpPOBOJUTH COTJIACOBaHHE
yIipaBJicHUE BApHAHTOB M BBIOOp CTpaTeruu MpPeaIpUsTHS;
poreccaMu OLICHMBATh BJIMSHUE TPHHATOTO pEIICHUS Ha
[TaHUPOBAHUS pa3uyHbIe (bYHKIIMOHATbHbIE MOJICICTEMBI
[IPOM3BOICTBEHHBIX NPEINPUATHS; pas3pabaTbIBaTh POTrPaMMBI
pecypcoB u OpraHu3alMOHHOTO pa3BUTHA u CHATHUSA
[IPOM3BOICTBEHHBIX COIIPOTHUBIICHUH IPOBOIUMBIM M3MEHEHUSIM,;
MOILHOCTEH. MPOBOJUTH OLEHKY 3((EeKTUBHOCTH MporpaMm
CtpaTternyeckoe OCYIIECTBICHHUS] ~OPraHU3AIMOHHBIX  W3MEHEHHH;
yIipaBJicHUE YIIPaBJISATH BHEIIHUMH (DaKTOpaMH, BIHSIOUIIMH Ha
poreccaMmu M3MEHEHUS
OPraHU3allMOHHON U
T€XHOJIOrMYECKON
MO IepHHU3aLUT

[TPON3BOJICTBA.
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2. O6beM U MecTO TUCHUILTHHBI B cTpykType OIl BO
O0beM THCHMIINHBI

Oowem mucturmauasl: 108/3 81/3
KonrakTHas padota: 24/18
Jlexruu 4/3

JlaboparopHbie paboOThI
[MpakTrueckue 3ansarus 20/15
CamocrositenbHas pabora 48/36

Mecto qucuuninnsl B ctpykrype OII BO

uHjeKe U HauMeHoBaHue qucuuiunHbl: b1.B.0J1.3 Crpareruueckuit mapketusr (Strategic

marketing)

Kypc(bl), cemecTp(bl) WU TpUMeCTP(bI) €€ OCBOCHHSI B COOTBETCTBHHU C y4eOHBIM TU1aHOM: 1

Kypc 2 ceMecTp

AUCHUILIMHA PCAIU3YCTCS ITOCIC N3YUCHU .

b1.B.JIB.7.1 Craructuka u OusHec-poruo3upoBanue (Statistics

forecasting for project managers)
b1.B.JIB.7.2  KopmoparusHoe ynpasnenue (Corporate Governance)
JUCHMIITIMHA PCaIU3yCTCs NEPEea N3YUCHUCM!
b1.B.O/1.8 Crpaterndeckuii MeHeKMEHT (Strategic management)

and business

(dbopma(bl) IPOMEIKYTOUHON aTTECTAIUU B COOTBETCTBHH C YUCOHBIM IUIAHOM: JK3aMEH

3. Conepixanue ¥ CTPYKTYpa IHCHHUILIMHBI

Ounas popma ooyuenusn

Ne n/m HaumeHnoBaHnune Tem O0beM IUCHMIUTHHBI (MOTYJIs), Yac. Dopma
(pa3niesios), Bcero KonTakTHas pa6ora CP TeKylero
00YYAOIUXCS C KoHTpo.TH
y ycneBaeMocTH ™,
npemnogaBarejieM TIPOMEKYTOUHOI
10 BUJAM YUeOHbIX 3aHATHI aTTecTalMU™
JI/30, JIP/ 30, 3/ 20, KC
JOT* JOT* JOT* P
Temal | OcHOBEI 2115 10/7,5 24/1 il
8
CTpaTerunyeckoro
MapKETUHTa
Tema 2 | Pa3paGoTka HOBOTO 2115 10175 2 A, A3
MPOJYKTa
[Ipomexxyrounas IK3aMeH
aTrTecTanus
Bcero: 108/3 4/3 20/15 48/ | 36/27
81/3 36

*[Ipumenanue —oucnym (), oomawmnee 3adanue ([3)

Coaep:xkanne IUCHUNIMHBI

Tema 1 OcnoBbl cTpaTernyeckoro Mmapkerunra: Crparerus u u3MeHeHus. Poiib MapKeTHHra npu




OIIpeNeNeHNN CTpaTeruu. UTo Takoe CTpaTerndeckuii MapkeTuHr. CTpaTernueckuil 3aMbIced.
DopMyIHpOBaHHUE CTPATETUU

Tema 2 Paszpadorka HoBoro npoxykra: Crparerus Operna. Mapkerunr oraomenuii. [leneBbie
MapKEeTUHTOBBIE CTPATETHH.

4. MarepuaJbl TeKyliero KOHTPOJIsl yCIIeBaeMOCTH 00y4aroIuuxcs
(oHI OLIEHOYHBIX CPEACTB MPOMEKYTOUYHOM aTTeCTALMH N0 JUCHUIIHHE

4.1. ®opMbl W MeTOABI TEKYWIEr0 KOHTPOJISI YCIIEBAEMOCTH, O0Oy4YalOIIMXCHA M
NMPOMEKyTOYHOM aTTeCcTaluu.

411. B xoge peaau3anuM IMCUMIUVIMHBI MCHOJb3YKTCH CJeIyOlIIMe MeTOAbl
TeKYyIero KOHTPOJIsl YCIIeBaeMOCTH 00y4aroMXCs

[Ipu mpoBeneHUN 3aHATUHN JIEKIIUOHHOTO THIIA. TUCITYT

IIpU IIPOBECHUH 3aHATUN CEMUHAPCKOTO TUIIA: JUCIYT, JOMAIHEE 3aJaHue

4.1.2. Jx3ameH (3a4eT) MPOBOAUTCSI C MPUMEHEHHEM CJISTYIOIINX MeTOI0B (CPeICTB):
Dk3aMeH B popMe TPYIIOBOM MPE3CHTAUU

4. 2. MartepuaJibl TEKYLIEr0 KOHTPOJISI yCIIeBAeMOCTH 00YYarOLIUXCS.

Bomnpocs s guckyccumn

Kaxkyto posib 10/DKEH UrpaTh MOTPEOUTENb B MPOLIECCE CTPATErMYSCKOTO TUIaHUpOBaHUs (eCiin
noiwkeH)? MiMeeT Ji OH TpaBo roJioca MpH ONPEICIICHUH 3a/1au KOMITAHUH, 1IeJIel U CTPATeruu ee
MapKeTHUHra?

Bo MHOTHX KOMITAaHUSIX HE MPUAAIOT MAPKETUHTY 0co00T0 3HadeHus. Kak BBl gymaere, mouemy?
Kakue npyrue BUIbI JeSITELHOCTH KOXKYTCsl KOMIaHUU 0ojiee BakHbIMU? [Touemy?

JlomamHee 3a1anue
Bo3bpMuTE KOMITAHUIO U BbIGCpI/ITe OOWH U3 CCKTOPOB €€ JCATCIILHOCTHU,

Haiinute HOBBIE PRIHOYHBIE BO3MOKHOCTH JIJIsl KOMIIAHUH, OTIHPAsCh HA MAKPO-TCHICHITUU
(B DKOHOMUKE, colMaidbHOW cepe, TexHONIOTUAX, oOpa3e KU3HHU, JeMorpaduueckon
CHUTYaIlMH U T.IL.);

[Tpoananmu3upyiiTe TEKYIIYIO CUTYAIHIO ¢ KOHKYpEHTaMU (TTO3UIIKs Ha PhIHKE, OCHOBHBIC
[Iard 3a MOCJEeIHEe BpeMs, CWIbHbIC U cJaOble CTOPOHBI), Ballld KOHKYPEHTHBIE
MIPEUMYIIECTBA, JATe MPOTHO3 Pa3BUTHSI PHIHKA;

[IpoBenute nuuHyo Oeceny Kak MUHUMYM C JIByMsI pealbHBIMU KIMEHTaMH, KOTOpPHIE
9acTO MPUOOPETAIOT BAIll IPOIYKT WUIIH YCIIYTY.

4.3. OueHoYHbIE CPeACTBA A5 MPOMEKYTOYHOI aTTecTalu.

4.3.1. ®opmupyembie KOMIETEHIIUH

Kon HaunmenoBanue Koz srama ocBoenus HanmenoBaunue 3Tamna
KOMITIETEHIIN U KOMITIETEHIIN U KOMITIETEHIIU U OCBOEHUA KOMIIETEHIINU




[1K-2 Cnoco6HocTh [1K-2.2 Crnioco6HOCTh IIPOBOJIUTH
pa3pabarsIBaTh COITIACOBaHHWE BAapPHAHTOB U
KOPHOPATUBHYIO BBIOOD cTpareruu
CTpaTEruio, MPOrpaMmbl NPEANPUSATHS; OIICHUBATh
OpraHu3aIMOHHOTO BIIMSIHAE TIPUHATOTO PEIICHHS
pa3BUTHUS U MU3MECHEHUM Ha pas3IuYHbIe
u obecreunBarh X (byHKIIMOHATBHbIE
peanuzaiuio MOJICUCTEMBl  TIPEATPHUATHS;

pa3pabarpiBaTh  MPOTPAMMBI
OpPraHMU3aL[MOHHOIO PA3BUTHS
U CHATHUS  COIPOTHUBIICHUH
IIPOBOAMMBIM ~ U3MEHEHUSM,

MIPOBOUTH OIICHKY
3(GPEKTUBHOCTH  MPOTpaMM
OCYLIECTBIICHUS
OpTaHU3AIMOHHBIX
U3MECHEHUH; YIPaBIAThH
BHEUTHUMU (baxTopamu,

BIUAOINIHUMUA HA U3MCHCHUA

4.3.2 TunoBble OLEHOYHbIE CPEACTBA
I'pynnoBas npe3eHTanu:

BrinonHenue rpymnmoBoro IMpoekra Ha TEeMYy MapKeTMHIOBOM CTPAaTerMd IIPU3BAHO IIOMOYb
CTYIEHTAaM B OCBOEHUU TpEX KIIOYEBBIX MOMEHTOB. HCIIOIb30BAHUE COLMAIBHBIX WIH
SKOHOMHYECKUX TEHACHIMUN I OTKPBITUS HOBBIX PBIHOYHBIX BO3MOXKHOCTEH, IPAKTHYECKOE
NPUMEHEHHE MapKETUHIOBBIX HHCTPYMEHTOB U MOBBIICHUE Y3PPEKTUBHOCTH PaOOTHI B TPYIIIIE.
YCHemHoCcTy MpoeKTa 3aBUCUT OT TOTO, CMOXET JIM IPYIIAa COBMECTHBIMU YCUJIUSMU HaWUTU
HACTOJIbKO HEOOBIYHBIN HOBBIA TPEHJ, KOTOPBIA OTKPBUI OBl JJIsi KOMIIAHWH, paboTaromieil Ha
POCCUNCKOM PBIHKE, HOBBIE PHIHOYHBIE BO3MOXKHOCTH.

IIpe3enTanus U nucbMeHHast padora

IIpezenmayus. B TpynmnoBoil mpe3eHTaluu IODKHBI y4acTBOBAaTb BCE WJIM TOYTH BCE YJICHBI
TPYIIIBL.

Pernament — 12 munyt + 10 MUHYT Ha BOIIPOCHL.

Iucomennas paboma. Texct paboThl gomkeH coaepxkarb 15-20 crpanun (mpudt 12, naTepBan
1,5), Britodast Tabmuipl u rpaduku. Pabora momaeTcs B Me4aTHOM BHIC W JOJDKHA BKITIOYATH
OTJIaBJICHUE, BBEACHHUE, 3aKJIIOYEHHE M CIMCOK HCHOJIb30BaHHON nuTeparypsl. Ecnu Oymer
JI0Ka3aHo, YTo paboTa COACPIKUT IJIaruat, oHa He Oy/eT 3acyMTaHa.

®opmar npoexkra

IIpoekr Kak pe3yinbTaT JOJLKEH COCTOSTh U3 CICAYIOLIUX KOMIIOHEHTOB!

- KpaTKo€ ONMHMCAHUE KOMITAHUH U (POPMYIHPOBKA LI CTPATETUIECKOTO MapKETHHT 4,

- QHAJIU3 U NIPOTHO3 Pa3BUTHUSA PbIHKA, CETMEHTALUM PBIHKA, AaHAJIN3a KOHKYPEHIIUU U ITOJI0KCHUS
KOMIIAaHUHU Ha PBIHKE;

- TOUCK PBIHOYHBIX BO3MOKHOCTEH C MCIIOJIb30BAHMEM CTPATETMUECKUX U MAapPKETUHIOBBIX
UHCTpyMeHTOB (Takux kak Teopusi 4P (product, price, promotion, place), SWOT (cnabbie u
CHJIbHBIC CTOPOHBI, BOBMOKHOCTH | Yrpo3bl), Marpuna BCG, MapKkeTHHIOBBIN MHKC U JP.);

- pa3paboTKa CTpaTern4eckoii MapKeTHHIOBOM MPOrpaMMBbl (IU1aHa ASHCTBUI) U MMOUCK PECYPCOB,
HEOOXOAMMBIX JUISI €€ pealn3aliy C y4eTOM TeX PECypCOB, KOTOPBIE YK€ UMEIOTCS Y KOMITAaHUH;



Kparkas ¢uHaHCcOBas oLleHKa 3aTparT M OXHIAeMOro 3¢Qexra oT pealu3aluu MperIaraeMoro
IIPOEKTA;

MeToo70TrHUECKUE 3aMeYaHus. OlIeHKAa HEOOXOIMMOCTH M JIOCTaTOYHOCTH TEX TEOPETUUYECKUX
IIOJIO’KEHUI U MPAaKTUYECKUX MHCTPYMEHTOB MapKETHHIA, KOTOpBIE CTYAEHT HCIIOJIb30Baj IPH

MOATOTOBKEC ITPOCKTA.

IIxaJia oneHUBaHHA.

IToka3zareJnb OLEeHUBAHUSA

Kpurepnii onennBanus

nporpaMmbl OPraHU3allMOHHOI0 Pa3BUTHUA U

OOyuatomuiics yMeeT npooauts |1. He ymeer

COIJIACOBAaHME BAPUAHTOB U BBIOOp cTpaTeruu [2. B menom  ycmemHo, HO — HE
IIPEANPUSTHS; OLIEHUBATh BIMSIHUE IPUHATOTO CUCTEMAaTUYECKH  OCYILECTBISIEMbIE
peleHusl Ha pasnuyHble (YHKIMOHAIbHBIC YMEHHUS

MOJICUCTEMBl TIPEINpUsATHS;, pa3padareiBath |3. B 1enom ycrnemHsle, HO coaepiKaiiue

OT/AEIbHBIE MPOOEITBI yMEHUS

CHSATUA COIIPOTHBIICHUH MIPOBOJIUMBIM |4,
M3MEHEHHSIM,; IPOBOIUTH OLICHKY
3(GPEKTUBHOCTH MPOTpaMM OCYIIECTBICHUS
OpPTaHU3AIMOHHBIX W3MEHEHHH; YIPaBIsTh

B nenom ycrnemHsie, HO coaeprKaiue
OTJeNIbHBIE TPOOEIIbI YMEHUS
5. CdopMupoBaHHOE YMEHHE

BHCIITHUMH (I)aKTOpaMI/I, BIUAKOIIUMMHA Ha
HU3MCHCHHUA
Bbanabl Onenka
(pefiTuHroBOM TpeGoBanus k 3HAHUSIM

oreHku), %

- OreHKa «OTIMYHO» BBICTABIISIETCS CTYACHTY, €CIIH OH
DIyOOKO ¥ TPOYHO YCBOWJI TPOTPaMMHBIA Marepual,
MCUEPIIBIBAIONIE, TOCIEA0BAaTEIbHO, YETKO U JIOTUYECKU
CTPOWHO €ro wu3jaraeT ero Ha 3K3aMeHE, yMEeT TECHO
YBSI3bIBAaTh TEOPHUIO C MPAKTUKOW, CBOOOTHO CIIPABISIETCS C
3aJa4aMy, BOMPOCAMU U JAPYTMMH BHAAMHU TPUMEHEHHUS
3HAaHUH, TpUYEeM He 3arpydHsercs ¢ OTBETOM HpHU
BUJIOM3MEHEHUN 3aJJaHU, HCIIONB3YeT B OTBETE Marepual
MOHOTpa(pHUUECKON JTUTEPATYphl, MPABHUILHO 00OCHOBHIBACT
MPUHATOE PELICHHUE.

51

«OTIIUYHO»

100-81

- VY4deOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUoI U
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
BBICOKYIO CTEIIEHb OBJIa/IEHUS IIPOIPAMMHBIM MaTEpUAJIOM.

- OneHka «XOpoIIO» BBICTABJISETCS CTYAECHTY, €CJIM OH
TBEPZIO 3HAET MaTepuall, FPaMOTHO U IO CYIIECTBY M3JIaract
€ro, He JIOMYCKasl CyIlECTBEHHBIX HETOYHOCTEN B OTBETE HA
BOIIPOC, MPaBUIbHO IPUMEHSAET TEOPETUUECKUE TOJI0KEHHUS
IIpY PELIEHUU IPAKTUUYECKUX BOIPOCOB M 3a/ad, BIIAJEET
HE0O0XOIMMBIMH HaBbIKAMH U IPUEMAMHU UX BBIIIOJHEHUS.

80-61 4, «XOpOmIo»




- VY4eOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUon U
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
XOPOLIYIO CTETIEHb OBJIAa/ICHUS IIPOIPAMMHBIM MaTEpUAJIOM.

60-41

3,
«YIOBJIETBO-
PUTEIBHO»

- Onenka «YIOBJIETBOPUTEIILHO» BBICTAaBIICTCSA
CTYIEHTY, €CIM OH HMEET 3HaHUA TOJIBKO OCHOBHOIO
Marepuaja, HO HE YCBOWJI €ro JACTalel, JAOIyCKaeT
HETOYHOCTH, HEIOCTATOYHO MpPaBWIbHBIE (POPMYIUPOBKH,
HapyLIEHUs JIOTUYECKOH OCIIEI0BAaTEIbHOCTH B U3JI0KEHUH
IIPOTPaMMHOI0 MaTEpHalla, UCIHBITHIBACT 3aTPyJHEHUS IIpU
BBITTOJIHEHUH MTPAKTUYECKUX padoT.

- VYdeOHble JOCTHXKEHHSI B CEMECTPOBBIA IEpuoi M
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
JIOCTAaTOYHYIO (YIOBIICTBOPUTEIBHYIO) CTEICHb OBJIAJICHHS
IIPOrPaMMHBIM MaTEPUAJIOM.

40-0

2,
«HEYIOBJIET-
BOPUTEIIBHO»

- OneHka  «HEYIOBJIETBOPUTEIBHO»  BBICTABIIAETCS
CTYAEHTY, KOTOpPBIM HE 3HAET 3HAYUTEIBbHOW 4YacTH
MPOTPAMMHOIO  MarepHayia, JOMYCKAaeT CYLIECTBEHHbIC
OMOKU, HEYBEPEHHO, C OONBIIMMHU 3aTPYTHEHUSIMU
BBITIONTHSIET MpakTHueckue paboThl. Kak mpaBwiio, OlleHKa
«HEYIOBIIETBOPUTEIBHO» CTABUTCS CTYACHTaM, KOTOPBIE HE
MOTYT MPOJOJDKUTH O0y4eHHE 0e3 TOTIOTHUTEIbHBIX 3aHATHI
10 COOTBETCTBYIOLICH NUCLIUILIMHE.

- Y4eOHbIE JOCTHUXKCHHS B CEMECTPOBBIA TEPUOI U
pe3ynbTaTaMu pyOeKHOTO KOHTPOJIS IEMOHCTPUPOBATH HE
BBICOKYIO CTEIIEHb OBJIAJICHHUS IPOrPaMMHBIM MaTepHaIOM
110 MMHUMAaJIbHOM IIAHKE.

45-100

3auer

- Kypc mnonHocTthto ocBoeH. CTyneHT NoOKa3bIBacT
XOpOILINK CTaHAAPTHBIM ypOBEHb 3HAHUM BCEX AaCIEKTOB,
UCIOJb3YeT TEPMUHOJIOTHIO M CJIOBOOOPA30BaHUE U XOPOLIO
IIPUMEHSET TEOPHIO K PEILICHUIO 3a1ad.

0-44

Heszauer

- CTyneHT HE NOArOTOBIEH M HE MOXKET I0Ka3arb
JOCTAaTOYHOIO 3HAHUs Marepuaia Kypca.

4.4. MeTonnyecKkue MaTepuaJibl

Kpurtepuu onieHKHn npe3eHTANMN

Conepxanue

TouHOCTH M TOCTOBEPHOCTH MPEACTABISIEMBIX (PAKTOB M JOKAa3aTeNLCTB (KaK YCTHO, TaK H

BU3YaJIbHO)

CooTBeTCTBHE NPE3EHTAIMH 3asBICHHON TeMe, YOSIUTEIbHOCTh
Hcnonp30BaHueE aIeKBaTHBIX HICTOYHUKOB, KOPPEKTHBIE CCHIIKM HA UCTOUYHUKHU
KauectBO aprymenTanun

ScHOCTh POPMYITHPOBOK M 3aTIOMUHAEMOCTh KITFOUEBBIX MTOJOKECHUN

O4eBUIHOCTh CBSI3M MEXIy (akTaMu U TOJOKEHUSIMH TEOpHUH,

A0Ka3aTCIbCTB

KpUTHYCCKad OIICHKa

[TpoBeneHue rpaHUIbl MEXAY (akTaMH M YbUM-THOO0 MHEHHMEM, y4eT aJbTepPHATHBHBIX TOUYEK
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3peHus
ITocTtpoenue

YHopsa04eHHOCTh, AKKYPAaTHOCTD IPY LIUTUPOBAHUU UCTOYHUKOB

CooTBeTcTBHE MMOCTABICHHOM 3aj1aue, YeTKOE OHUMAaHKE BOIIPOCOB, O KOTOPHIX UJIET PeUb
I'magxocTh M3M0KESHUS

Criib

BKJIFOYEHHOCTB B IPOIIECC M SHEPTUYHOCTS (yIep>KHUBaHUE BHUMAHHS ayTUTOPUH )
[Momneprxkanue AUCKyccUU (BOTIPOCHI K ayTUTOPHH)

BricTpoe pearnpoBaHue Ha BONPOCHI ayIuTOPUN

CrnoHTaHHOCTH (PEAKOE UCIIONIL30BAHME ONIOPHBIX 3aMETOK, 0€3 3a4UTHIBAHUS BCIIYX)
TexHU4HOCTH

3pUTENbHBINA KOHTAKT CO BCEH ayAUTOPUEH, BEIPAKEHHE JIMIIA

Peub (mostHBIC MPEIOKEHHUS, OTCYTCTBUE MEXKIOMETHH (MM, KaK, HY, B 00IIEM...)
Kectukynsnus, IBHKCHHS TElla, OTCYTCTBUE BOJHEHUS

Vcnonb3oBaHue BU3YaIbHBIX CPEACTB (I0CKa, KOMIBIOTepHAsl rpaduka, U T.]I.)
Tosoc (TOHATBHOCTD, TPOMKOCTh, CKOPOCTh, YETKAs TUKITHS)

S. MeTtonuueckne yKazaHus J1Jisi 00y4aIOIIMXCS 110 OCBOSHHIO TUCIUTLTHHBI (MOTYJIsA)

PaboTa cTyneHTOB B ayJUTOPUHU JTOJDKHA OBITH BBICTPOEHA TAaKUM 00pa3oM, YTOOBI MOOIIPUTH
UX aKTUBHOE y4acTHe BO BCEX BUIaX JesTeabHOCTU. [ToMuMo 00cyk 1eHNH KeHCOB 1 BHITIOJTHEHUS
MPaKTUYECKUX 33/1aHUH, KypcC MpeanoiaraeT Mpe3eHTaluu OTACIbHBIX €ro CIyIIaTenei, a Takke
JIEKIMH U TPE3EeHTAIMH IPEeToJaBaTes.

6. Y4eOHas MTEpaTypa M pecypchbl HH(POPMAIMOHHO-TEJIeKOMMYHHKAIIMOHHOM CeTH
"UHTepHeT'', BKJIKYAasl epeYyeHb Y4eOHO0-MeTOAMYeCKOro odecrnedeHuns s
CaMOCTOSITEJIbHOI PaGoThHI 00y4aOLIMXCsl MO AUCHUTIIIHHE (MOTYJIIO)

6.1. OcHOBHas JuTEpaTypa.

1.Roetzer, Paul. The Marketing Performance Code : Strategies and Technologies to Build and
Measure Business Success, John Wiley & Sons, Incorporated, 2014. ProQuest Ebook
Central, https://ebookcentral.proquest.com/lib/ranepa-
ebooks/detail.action?docID=1753378.

2.Back where we belong — Marketing as the organization’s core strategy, edited by Philipp
Klaus, et al., Emerald Group Publishing Limited, 2014. ProQuest Ebook Central,
https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?docID=1752812.

6.2. JlonoJHUTENIbHAS TUTEpaTypa.
1.Masuch, Martin. Reason-Oriented Marketing: A Generic Marketing Approach for reasonable
Products and Services, Diplomica Verlag, 2012. ProQuest Ebook Central,
https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?docID=1035563.

6.3. YuebHo-MeToqruecKoe 00ecreueHue CaMOCTOSTENbHOM paboThI.
6.4. HopmaTuBHbIE IPAaBOBBIC JJOKYMEHTHI.

6.5. aTepHeT-pecypchl.

6.6. MlHbIC HCTOYHUKH.
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7.  MarepuajJibHO-TeXHHYeCKasi 0a3a, HH(POPMAIMOHHbIE TEXHOJIOTHH, IPOrPaAaMMHOE
ol0ecrieyenne 1 HHPOPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

Jlnist mpoBeieHNs JICKIIMOHHBIX U MPAKTUYECKUX 3aHATHI HE0OX0AUMO CIEAyIoIee
00OpyI0BaHUE: T0CKA, MapKePbl, KOMIIBIOTEP U MIPOEKTOP.



