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Lenb ocBoeHMs] TUCHUILUIMHBI: CHOPMUPOBATH KOMIETEHLHUU B 00JIaCTU KOMMYHHKAlMU B
COLMaJIbHON U MpodeccuoHanbHOM cpeie Ha aHTIIMICKOM SI3bIKE
Ilinan kypca:

Tema 1. BBenenne, 0030p TpeOyembIX HaBBIKOB JUII OCBOCHHS Kypca (
Introduction. The basic academic and communication skills essential for this course).

Tema 2. Ctpykrypa KOMMaHUH © TIpaBOBbIE (OpPMBI COOCTBEHHOCTH B OH3HEce
(Company structure and legal forms of ownership).

Tema 3. Mapkerunr (Marketing).

Tewma 4. . Yrpasnenue nepconanoM (Human Resources Management).
Tewma 5. Mexxaynapoausiii 6u3nec (International Business).

Tewma 6. Ileperoops! (Negotiations)

Tema 7. Ayrcypcunr (Outsourcing and offshoring)

Tema 8. Mudopmanmonusie Texnonorun B Om3Hece (Information Technologies in
business).

Tema 9 Cnusinue u nornouenue (Mergers and Acquisitions)

®opMbI TEKYLIET0 KOHTPOJISI M IPOMEKYTOYHOM aTTeCTAIINN:

Texymuii KOHTPOJb OCYIIECTBISETCS IOCPEICTBOM YCTHOTO OIpPOCa, PEe3ylbTaToOB
BBIITOJIHCHHUA WHAWBUAYAJIbHBIX Sal[aHHfl, y4acCTusd B JUCITYTaX, HAlIMCaHUA 3CCC.

[IpomexyTouHas aTTecTalys OCYIIECTBIsAETCS B (OpME YCTHOTO 3ayeTa.

Komnerenmus JIIK OC- 5.2 (BTopoii 3Tan ocBoeHus) popMupyer

HAa YPOBHeE 3HAHUIA:

- 3HaHWe 0a30BBIX KOHCTPYKIMI  OpraHu3allid  WHTEJUIEKTYaJIbHOTO Tpyla H
JIOCTATOYHBIM CIIOBapHBIM 3amac JeJI0BOro OOIICHHS Ha aHTJIMICKOM sI3bIKe, 00ecrnednBarolime
KOMMYHHKATHBHBIE BO3MOXXHOCTH B NMPO(ECCHOHANBHON cpene, BKIOYas chepy 3aKymodHOH
JESTENBHOCTH  OCYIIECTBICGHHUE 3aKYMOYHBIX MPOLEAYp, KOHCYJIbTUPOBAHUE MO 3aKYNOYHBIM
npoueaypaM M JUId BEACHMS IIEPErOBOPOB U JIEJOBOM MNEPENHUCKH C JIOTMCTHUYECKUMU
KOMIaHUSIMU M OpoKepaMH MO YCJIOBUSM pabOThl W ONTUMHU3AIMH IMOCTABOK B HKCIIOPTHO-
HMITIOPTHBIX ONICpaluigX

HA YPOBHE YMEHUIA:

- YMEHHUE BbICTpAauBaTh KOMMYHMKAIMU B COLMAJIIbHON M MPOQECCUOHATIBHON cpele B
cdepe 3aKymoYHOU IEATEIBHOCTH MPU  OCYIIECTBICHUU MPOLEAYP 3aKyHNOK M IS BEeACHUs



MIEPEroBOPOB M JICJIOBOM TEPENHCKH C JIOTUCTMYECKUMHM KOMIAHMAMU M OpoKepaMu IO
YCIIOBUSIM pabOThI M ONTUMH3AIUH IOCTABOK
Ha YPOBHE HABBIKOB:

- 001a1aTh KOMMYHUKALMOHHBIMU HaBBIKAMU B COLMAJILHON U MpodeccnoHaIbHol cpese
Ha  aHIJMIiCKOM  s3bIKe,  oOecleyMBarolIMe€  KOMMYHHUKATHBHBIE  BO3MOXKHOCTH B
npopecCHOHAILHOW ~ Cpelle  C  LEeJIbl0  OCYIIECTBICHHUS 3aKyIIOYHBIX  IIpOLENYp,
KOHCYJIbTUPOBAHMS MO 3aKyNOYHBIM NPOLEAypaM M JUIsl BEJACHUS IEPErOBOPOB M JEJIOBOU
MEPENUCKH C JIOTHCTUYECKMMH KOMIIAHUSIMH M OpOKepaMH 10 YCIOBHAM paboThl H
ONTUMU3ALMH II0CTABOK B SKCIIOPTHO-UMIIOPTHBIX OINlepaluax

OcHoBHasi iuTEepaTypa:

1.HoBuxoBa E.H., ITamkesuu E.I'., IletpoBa C.®. JlenoBoil aHIIIMICKUI B KOHTEKCTE
COBpPEMEHHBIX TEHJEHIINN pa3BuTHs 6m3Heca. — M.: U3n-Bo «/lemo» AHX, 2010. — 164 c.
2.Cavusgil S.T, Knight G., Riesenberger J. International Business: The new realities.
Prentice Hall, 2" edition. 2011. : Chapter 1. Introduction: What Is International
Business?

3. Kotler Ph. Marketing Management. Pearson, 11" edition, 2002



