AHHOTAIIMSA PABOYEN TPOT'PAMMBI JJUCIHUIIJIUHBI

MEXIYHAPOJIHBIA MEHEJKMEHT

HAUMEHOBAHUE aMCLﬂ/ln]lqul

ABTOp: cTapmmii npenogasareab Crenanosa T.B.

Kox m HaumeHoBaHue HampaBJieHusi moArorosku, npoguiasi: 38.03.06 «Toprosoe
AeJ10», npopuiab «MexayHapogHass KOMMeEPLHA»

KBanupukanus (cTeneHb) BbITYCKHUKA: 0aKkajgaBp

®opma o0yueHuUsi: OUHAast

].[e.m; OCBOCHUS JUCHUIIJIMHBI: C(bOpMI/IpOBaTI) KOMIICTCHIUU AJIA aHaJIu3a U OLCHKH
CTPAaTCrun OpraHu3anuu C pPasHbIMU MaciradaMu ACATCIIBHOCTH W Yy4aCTUA B MOATOTOBKC U

MIPaBOBOM OOECTIEUEHUHU PEIIEHUI MO BOMpPOCaM OpraHU3allMU YNpaBICHHsS BHEIIHETOPTOBOU
Opra"u3anuen

IL1an kypca:

Tema 1. The Essence and Functions of International Management (IM).

Tema 2. Managerial decisions of international markets operations.

Tema 3. The International Competition (IC) and competitiveness of the International Company
Tema 4. Intellectual Capital management in the international company

Tema 5. The peculiarities of Financial management in international companies.

Tema 6. Integration instruments of the international company

Tema 7. Innovation management in an international company

@opMBbI TEKYIIEr0 KOHTPOJISA M MPOMEKYTOUYHOW ATTeCTAIUHN:

Tekymuii KOHTPOJIb OCYIIECTBIISETCS TOCPEICTBOM YCTHOTO OIPOCa, PE3YJIhTaTOB
BBITIOJTHEHHSI KOHTPOJBHBIX pa0OT, yyacTHs B IUCITyTax, HaMCaHUs pedepara.

[TpomesxyTodHas aTTecTamys OCYIIECTBISIETCS B (DOPME YCTHOTO HK3aMEHa

Kommnerenrust IIK — 9.1 (mepBbiii 3Tan ocBoeHus) popMupyer

HA YPOBHE 3HAHMIA:

-. 3HaHHWE METOJIbl aHAIM3a MAPKETUHTOBBIX CTPATErHii OpraHu3alud B cepe 3aKyMoK
W U1 CUCTEMaTH3aluu WH(pOopMaIuy, n3ydeHus 1 00001meHus nHGOPMAIIMOHHBIX MaTePHAIOB

10 MApKCTUHTY, a TAKIKC IJId ueneﬁ MOHUTOPHUHIA IpeAMETA ACATCIbHOCTHU B 00J1aCTH CHAOKEHHSI 1
cObITa B chepe 3aKynox

HA YPOBHE YMEHUI:

- yMEHHE OIIEHWBATh CTPATETUH BHCIITHETOPTOBBIX OpraHM3allMii C pPasHBIMH
MacirabaMy JeSTeIbHOCTH C NI CHCTeMaTH3alud WH(POpMaIUK, U3y4eHUss U 0000IIeHUs
WH()OPMAIIMOHHBIX MAaTEpPHATIOB MO MApPKETUHTY; 00 IKOHOMHYECKOH, COBITOBOM W Tpouei
NEATEeIILHOCTH OpraHu3anuid (pup™m), ¢ KOTOPHIMH 3aKIIOYCHBI JOTOBOPAa O COTPYIHHUYCCTBE B
YacTU CHAOXEHHWS M cOBITA, a TaKXKe JJIA COCTaBJICHHS TUIAHOB U OOOCHOBAaHMS 3aKYIOK M
MOHHUTOPUHIA NIpeAMETa ACATCIBHOCTU B oOnacTu cHaOxeHUs U cObITa B cpepe 3aKyIoK

HA YPOBHE HABBIKOB:

= OBITh CIIOCOOHBIM aHAIM3MPOBATH M OIICHWBATh CTPATETHH OPraHHU3AIMU C Pa3HBIMU
MacmTabaMu JIEATETBbHOCTH C MENbI0 CUCTeMaTH3aluu WHGOPMAIIUU, U3YYCHUS U 0000IIeHUS
MH(OPMAIIMOHHBIX MAaTEPHAIIOB 0 MAapKETHHTY; 00 SKOHOMHYECKOHW, COBITOBOW M IpoYeH
JEeSTENBHOCTH opraHu3anuil (Gupm), ¢ KOTOPHIMH 3aKIFOYEHBI JOTOBOPA O COTPYJHUYECTBE B
YacTH CHA0XXCHHs W COBITa, a TaKXKe JUISl COCTABJIICHHS IUIAHOB W OOOCHOBAaHHUS 3aKyIOK W
MOHHUTOPHHTA TIPEeIMETA JISATEITPHOCTH B 00JIACTU CHAOKECHHSI U COBITA
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