CBEJEHUSA O TPOPECCOPCKO-ITPEITIOJABATEJIBCKOM COCTABE,
HEOBXOJIUMOM JIJISI PEAJIM3AIIMA OBPA3OBATEJIBHOM ITPOT PAMMBI

Jlisa oOecriedeHusi opraHU3aluy Y4eOHOTo Ipolecca IMPHUBIEKAETCS Kak
MITaTHBIM ~ TIPO(ecCOpPCKO-TIPENoIaBaTeIbCKU  COCTaB, JOKa3aBLIMI  CBOIO
COCTOSITEIILHOCTh M KOMIIETEHTHOCTD, TaK M MPETNO1aBaTEIN-TIOYaCOBUKH.

B mpenogaBaHny NHMCHWILIMH BAPUATUBHOW YacTH  Y4YacTBYIOT BEIyIIHE
npenojgaBarenu-npaktukn PAHXul'C m mockoBckux By30B.  I[IpoOsembr u
MHHOBAllUM B MAapKEeTHHIe OOCYXJArTcsl Ha MacTep-KiaccaX, IpPOBOJUMBIX
npecTaBUTEeNsIMU Ou3Heca. B mpoBeneHun macTtep-KiaccoB MPUHUMAIOT y4acTHe
CHCIHMATUCTBI MexayHapoaHbix kommanmii Unilever, Johnson & Johnson, Nestle,
Mary Kay u np.

Pactymmii cnpoc paboTojareneil Ha HalIUMX BBITYCKHUKOB CBS3aH C
COBPEMEHHBIMH HaIpaBJIeHUSIMU pa3BUTHS SKOHOMUKH, HEXBAaTKON
KBaJIM()ULIMPOBAHHBIX KaJpOB B c(hepe MEHEKMEHTA U MapKETHHT .

BrinyckHUKM OakanaBpraTa MOTYT MPOJIOJKATE 00yYEeHUE B MAarucTparype

N OM na nporpamme « MapKETUHIOBOE YIIPABICHUEY.



