CBEJEHUSA O TPOPECCOPCKO-ITPEITIOJABATEJIBCKOM COCTABE,
HEOBXOJIUMOM J1J151 PEAJIM3AIIMA OGPA3OBATEJIBHOM ITPOTI' PAMMBI

Jlna oOecriedeHust opraHU3alMu Y4eOHOTO Tpollecca MPHUBJIEKACTCS Kak
MTaTHBIA ~ TpO(eccopcKo-NpenoaBaTeIbCKUil  COCTaB, JIOKAa3aBIIUN  CBOIO
COCTOSITEIBHOCTh M KOMIIETEHTHOCTb, TaK M TMPENoJaBaTelii BEAyIIUX BY30B
MOCKBBL.

B npenomaBaHuM UCHMIUIMH BapUAaTUBHOM  4YacTH Y4aCTBYIOT
npenojgaBatenu-npaktukn PAHXul'C m MOCKOBCKHMX By30B, Hampumep, K.3.H.,
noueHt JlateimoBa Jlrogmumna CepreeBHa, paOoTaromias MapKETOJIOIOM B
pOCCHICKMX KOMMaHusX B TeueHue 20 ner; k.3.H., poueHT Csrnoa Omus
BrnagumupoBHa, k.cou.H, noueHT PomnonoBa Wpuna AnexcangpoBHa, Kouypa
Omnbra CepreeBHa, umeroias 00JbIION MPAKTUYECKHUI OMBIT paOOTH B KOMIIAHUSIX
Unilever u Johnson & Johnson u jip.

[IpoOnemMbl 1 UHHOBAIIUM B MapKETHHTe OOCYXKIAIOTCS Ha MacTep-KJIaccax,
TOCTEBBIX JIEKIMSAX, MPOBOJAUMBIX MpeACTaBUTENISIMU OusHeca. B mpoBeaeHuun
MAaCTEP-KJIACCOB MPUHUMAIOT YYaCTHE CIELUATUCTBl MEKIYHAPOIHBIX KOMIIAHUM
Unilever, Johnson & Johnson, Nestle, Mary Kay u mp.

Hamumu roctsiMu B TekylieM y4eOHOM oAy ObUIM IiaBa qupekuuu Private
Banking ITAO bank «®K OtkpbiTue» AHHa MKPTBIUSH, CHEIHMAINCT B 00JacTU
CMM wu nepcoHaIbHOTO KOMIUIEKCHOTO MapKETHHTOBOTO MPOJBHKEHUs1 Banepus
JlyiieBckasi, KOPPECHOHACHT MEXKIYHAPOJAHOTO HMH(POPMAIMOHHOTO areHTCTBa
«®eprana» Ekarepuna lBamieHko, pyKOBOAWTENb MNPOEKTA IO MPOJBUKEHUIO
POCCHUHCKOTO DJKCropTa 3a pyOexkoM POCCHHCKOTO AKCIOPTHOTO IIEHTpa
(POI]) KynakoB JImutpuii, Menemxep mno pa3Buturo OuszHeca OHalH
kuHoTeatp |VI.ru Exarepuna ®uiieHko.

BreimyckHuku 0akanaBpuaTa MOTYT NMPOJOJDKUTH 00ydeHue B Maructpatype MOM
Ha nporpamMmme «BHemHeToprosas A€ TeIbHOCTh KOMIIAHUW.



