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AHHOTAIUSA PABOYEH TPOT' PAMMBI JTUCIUILINHBI

b1.B./IB.5.1 «MexxayHnapoanblii MeHeqxMeHT. International Management»

HaUMeHO8aHue OUCYUnIuH (Mooy’s)

ABTOp: PykoBoautens npaktuku «[IpoextHoe ¢punancupoBanney IOpuandeckas pupma
«bazapos, 'onukoB u maptaepe» lauxos O.10.

Koa u HaumeHoOBaHMe HANIPaBJIEHUS OATOTOBKHU, PO(pUJIs:

38.04.02 «MenemxMeHT», Mpohuilb «YIpaBlieHHE pa3BUTHEM On3Heca (OpraHu3alum)»
KBanupukauus (creneHb) BbIMYCKHUKA: MarucTp

®opma 00y4eHHsA: OUHAS

Leas ocBOeHWs] TMCHUILUIMHBI: cHOPMUPOBATH KOMICTCHIIMIO B OOJIACTH pa3pabOTKU
KOPIIOPATHBHOW CTPATeTHH, TPOTPAMMBI OPTaHHM3AIMOHHOTO PAa3BUTHUS W W3MECHCHUU U
obecnieuenus ux peanuzanuu (I1K-2).

Ilnan kypca:

Topic 1. Management as a universal scientific discipline.

Fundamentals of Supply-Demand market concept. Historical paradigms of international
market. Origination of trade and commodity relations and their history from ancient times till the
XIX century when capitalism started to develop. Fundamental principle of market relations —
“SUPPLY-DEMAND”. Management as a scientific discipline including strategic planning and
marketing. Personal psychology. Commodity philosophy. Cross-cultural specifics of business and
trade in the external markets of Eurozone, the Middle and the Far East.

Topic 2. Management of the present-day consumer society.

Present-day consumer society. CONSUMERISM. Theory of CONSUMERISM as a
response to changes in the SUPPLY-DEMAND market paradigm. Basic knowledge about
subconscious, irrational behaviour, hidden preferences and choice. A. Maslow’s Hierarchy of
Needs theory. Modern management: necessity to introduce unconventional approaches and
create non-standard conditions of distribution, including consumerism.

Topic 3. International management.

Comparative management as a science about the differences and standards of business,
subject to national and ethnical peculiarities of business process participants. Euro-management
(England, France, Germany, Sweden). South-East Asia (China, Japan). Middle East (UAE,
Egypt). Traditions and conditions of trade arrangement in the global market, subject to national
and ethnical peculiarities. East-West cross-culture. Polychronic and monochronic cultures.

Topic 4. Commodity. Determination of market concept of commodity.

Commodity qualification and categories. Functional value. Reference consumer groups.
Marketing characteristics: object of exchange, functional values, focus consumer groups based on
gender, gerontology, social and nominal qualities. Core idea — Psychology of Choice and
Preferences.

Topic 5. Modern manager. Archetypes of leaders and corporate managers. Corporate
culture.

Modern business manager. Functions of manager. Company’s strategic development.
Macro and micro levels of management. Explanation of methodology and process. Commercial



proposal. Negotiations. Archetypes of delegation leaders. Psychology of body language scanning
Creating corporate culture. Manager’s image. First and second management signal system.
Speech, art of rhetoric. Etiquette and protocol. Dress code, manners, style.

®opMBbI TEKyLIero KOHTPOJISI H IPOMEKYTOYHOM ATTeCTALUM:

@DopMBI TEKYILETO KOHTPOJIS YCIIEBAEMOCTHU: ONPOC, TOKIa/, ICCe.

dopMa NPOMEKYTOUHOM arTecTaluy, OoTpaxkaromas (OpMHUPOBAHHE KOMIICTEHLIMH Ha
YpOBHE JaHHOM TUCHUIUIMHE: 3a4eT.

Otan ocBoeHus komrereHun [1K-2.3 otpaxaer popmupoBanue:
HA YPOBHE 3HAHUIA:

OO0mue 3aKOHOMEPHOCTH U OCOOEHHOCTH BeleHHUs OM3Heca B pa3IMYHBIX TpYINax CcTpaH U
pernoHax
3aKOHOMEPHOCTH SKOHOMUYECKOTO pa3BUTHUSA U clieUu(UKy BeleHUs Ou3HeC-IesiTeIbHOCTH B
Pa3IUYHBIX TPYIIaxX CTPAaH-y4aCTHUKOB MUPOBOT'O X035 CTBA
Mexanu3M elicTBUS BHYTPEHHUX U BHEHUIHHUX (DaKTOpOB (POpMHpPOBaHMS OM3HEC-CPEIb
OCHOBHBIE TEXHHKH KOMMYHHMKAIlUd TP OCYIIECTBICHHM Y4eOHOro Imporecca "
UCCIIEIOBATEIbCKOM 1eATEeIbHOCTH
[TapameTpbl OCHOBHBIX KPOCC-KYJIBTYPHBIX Pa3InyMid B 3apyOSKHBIX CTpaHax
OCHOBHBIE METO/IbI TPEOJIOTCHHSI KPOCC-KYABTYPHBIX Pa3InYUil B KOJJIEKTUBE KOMIIAaHUH
OCHOBHBIE METO/BI TPOBENCHHUS KAuyeCTBEHHBIX HCCIEIOBAHUN OHM3HEC-CpPelbl B Pa3IMUHBIX
y4aCTHHUKaX MUPOBOTO XO35HCTBA
Pe3ynbraThl HOBEHIIMX HCCIIEIOBAaHUN M HAYYHBIX Pa3pabOTOK B 00JACTH TEOPUHU M NMPAKTHKH
MEXyHapoJHOTo Ou3Heca
OCHOBBI IPOBENIEHHSI COIOCTABUTEIBHOTO aHAIN3a B 00JIACTH MEXTyHapOAHOTO OU3HECa
Haubonee n3BecTHble TEOpETUUECKHUE KOHIICTILIMU MEKyHapOJHOrO OU3Heca
3aKOHOMEPHOCTH SKOHOMUYECKOT0 Pa3BUTHA U CTIEHU(PUKY UX MPOSIBICHHUS] B OCHOBHBIX I'PYIIax
CTpaH-y4aCTHHUKOB MUPOBOT'O X03siicTBa

HAa YPOBHE YMEHMH:
AHanM3UpOBaTh TEKYIIYIO CUTYAIUIO B KPOCC-KYIBTYpHOUH pabodeil cpese
VY4uuThiBaTh  OCOOEHHOCTHM  MEHTaNUTeTa pabOTHUKOB M MEHEKMEHTa  Pa3iIMYHBIX
HallMOHAJIbHOCTEN
CocTaBnsTh aHAIUTHYECKHE 0030pHbI
OO60CHOBBIBaTh CBOIO HAYYHYIO U IPAKIAHCKYIO MO3UIINIO
VY4acTBOBaTh B HAy4HBIX JUCKYCCHSAX C DJIEMEHTAMH KPUTHYECKOIO OCMBICICHUS MO3ULMM
OIIOHEHTOB
AHanu3upoBaTh JAWHAMHUKY OCHOBHBIX IOKa3aresieil HKOHOMHYECKOTO pa3BUTHS OTAEIbHBIX
CTpaH U OTAEIBHBIX CETMEHTOB MHPOBOI'O TOBAPHOTO U (PMHAHCOBOTO PHIHKA;
WuTepnpeTnpoBath CTaTUCTHYECKME M (DAKTOJIOTMUYECKHE JaHHBIE TMPH  MPOBEACHUU
WCCJIEIOBAHUM B 00JIACTH MEKyHAPOIHOTO OM3HEeca
CocTaBnsTh aHATUTUYECKHE MAaTePHUAJIbI ISl OLIEHKU COCTOSHUS KOHOMMKH OTJIENIbHBIX CTPaH U
PETHOHOB ¥ BO3MOKHBIX BapUAaHTOB BEJIEHUS B HUX OM3HEC-OIepaluii
OO0O0CHOBBIBAaTh aKTYaJIbHOCTh U MPAKTHUYECKYI0 3HAYMMOCTb M30paHHOW TeMbI MCCIIEJOBAHUS B
00acTi MEeXTyHApPOJHOTO OM3HECa
BbIsBIIAT, BHEIIHME W BHYTpeHHHE (DAKTOpbI, BIMAIOLIME Ha OW3HEC-Cpedy OTICNIbHBIX
3apyOeKHBIX CTpaH
AHanM3upoBaTh JAMHAMHUKY OCHOBHBIX IOKa3areseil HKOHOMHYECKOTO pPa3BUTHS OTAEIbHBIX
CTpaH ¥ J1aBaTh UX MPOTHO3HYIO OLIEHKY

HA YPOBHE HABBIKOB:
[IpumeHeHHsT WHCTpYMEHTAapusi aHajlnM3a HOKOHOMHMYECKOM CUTyalluu JJs T[OHUMaHUS
3aKOHOMEPHOCTEH pa3BUTHS CTPaH M PETUOHOB U MEXYHAPOIHONW OU3HEC-IAEATEIbHOCTH



AHanu3a 5KOHOMUYECKUX SIBJICHUI U MPOLIECCOB B PA3JIMUHBIX CTPAHAX — YUACTHUKAX MUPOBOIO
XO35MCTBA
[IpoBeneHnss MeXIyHapOIHOIO COIOCTABUTEIILHOTO aHaIU3a.
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