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Heab ocBoeHHsl IUCHUIIMHBI: CHOPMUPOBATH KOMIETCHIIMA B OOJACTH KOMMYHHUKAIUH B
coLMaIbHOM 1 npodeccruoHansHOM cpene Ha aHrmiickoM si3bike (JIIK OC —5.2)

ILnan kypca:

Tema 1.  BBenenue, 0630p TpeOyeMbIX HaBBIKOB /I ocBoeHus Kypca ( Introduction.
The basic academic and communication skills essential for this course).

Tema 2. CtpykTypa KOoMIaHuii u npaBoBble (popMbl codcTBeHHOCTH B Ou3Hece (Company
structure and legal forms of ownership).

Tema 3. Mapkerunr (Marketing).

Tema 4. . Ynpasnenue nepconasiom (Human Resources Management).
Tema 5. Mexnynaponusiii 6usHec (International Business).

Tema 6. ITeperoBopsr (Negotiations)

Tema 7. Ayrcypcunr (Outsourcing and offshoring)

Tema 8. Uudopmanuonnsie texHoioruun B OusHece (Information Technologies in
business).

Tema 9 Crustaue u moromenue (Mergers and Acquisitions)

q)Oprl TEKYLIEro KOHTPOJIA U l'lpOMe)KyTO‘lHOﬁ aTrecTaluu:

Tekymuii KOHTPOJb OCYILECTBISIETCSl IMOCPEICTBOM YCTHOTO OIpPOCa, Ppe3yJbTaToB
BBINIOJIHEHUS UHIUBUAYAIbHBIX 3a/IaHUM, y4aCTUsI B IUCITYTaxX, HAIMCaHUs 3CCe.

[TpomexxyToUHast aTTecTalys OCyIECTBISETCS B OpME YCTHOIO 3a4eTa.

Komnerenmuss AIIK OC- 5.2 (BTopoii 3Tan ocBoeHus) (popMupyer

HAa YPOBHE 3HAHUIA:

- 3HaHMe 0a30BbIX KOHCTPYKLUMH  OpTraHM3allMd  HMHTEUIEKTyaJlbHOTO Tpyda W
JIOCTATOYHBIN CIIOBApHBINA 3amac JeJI0BOro OOLIEHMsI HAa aHIVIMICKOM SI3bIKE, OOecTeunBaroLIie
KOMMYHHUKATHBHbIE BO3MOXKHOCTU B Hpo¢eCCHOHAIBHOU cpene, BKIoYas chepy 3aKymnoyHOMH
NESITEIbHOCTH  OCYIIECTBJIEHUE 3aKYMOYHBIX IPOLEAYP, KOHCYJIbTUPOBAHHUE IO 3aKyIOYHBIM
IpoueaypaM M Ul BEIEHUS IIEPErOBOPOB M JEJIOBOM IEPENHUCKU C JIOTUCTHUECKHMH
KOMITaHUsSIMHU H 6p01<epaMI/1 o yCJIIOBUAM pa6OTBI U ONTUMH3ALOMH IIOCTABOK B OKCIIOPTHO-
HMMIIOPTHBIX OIEpanusix

HA YPOBHEe YMEeHHI.

- YMEHME BBICTpauBaTh KOMMYHHUKAIIMM B COLMAJIBbHOW M Mpo(decCHOHANbHOH cpene B
cdepe 3aKylnovyHOMl AESITEIbHOCTU NMPH  OCYIIECTBIECHUH NPOLENYp 3aKyNOK U i BEACHHS



MIEPEroBOPOB U JIETIOBON NEPENHUCKH € JIOTUCTHYECKUMH KOMITAHUSIMU U OPOKEpaMu MO YCIOBUSIM
paboTHl U ONITUMU3ALMHU TTOCTABOK
HA YPOBHE HABBIKOB:

- 06HaHaTB KOMMYHUKAIITUOHHBIMU HABBIKAMH B COHH&HLHOﬁ )41 HpO(I)CCCI/IOHaJ'ILHOI\/'I cpeae
Ha AHTIIMCKOM SA3BIKE, 06eCHqu/IBaIOHII/Ie KOMMYHUKAaTHBHBIC BO3MOXHOCTHU B
HpO(I)CCCHOHaHLHOﬁ cpeac € NCJIb0 OCYHICCTBIICHUA 3aKYIIOYHBIX ITPOUCAYP, KOHCYJIIbTUPOBAHUA
M0 3aKYIIO4YHBIM IIponcaypamM H IJi1 BEACHUSA TICPEroBOpPOB U )IGJIOBOP'I MEPECIIMCKNU C
JJOTUCTHYCCKHUMHU KOMIIAHUAMU H 6pOKCpaMI/I 0 YCJIOBUSAM pa6OTBI 1 OIITUMHU3AIlMH ITOCTAaBOK B
OKCIIOPTHO-UMITIOPTHBIX OII€Cpalnsax
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