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1. IlepeyeHb JIAHMPYeMbIX Pe3yJILTATOB 00y4YeHHs MO AUCHHUILINHE, COOTHECEHHBIX C
IVIAHUPYEMBIMH Pe3yJ1bTATAMHU OCBOECHHS MPOrPaMMBbl

Juctumnaa OT/.B.02 AHrIUiACKUI A3bIK ISl TPOdEeCCHOHANBHBIX I1eIei 0o0ecrneurnBaeT
OBJIQJICHHUE CIICTYIOIIMMHU KOMIIETEHIIUSMH:

Kon HanmenoBanwue [Tnanupyemsble pe3yabTaTsl OOYdEeHUS 10 TUCIUIIIIMHE
KOMIIETESHIUU KOMIIETEHIH
OK-4 CIIOCOOHOCTH K 3HaTh:
KOMMYHUKAIINU B 3HaTh rPaMMaTHYECKUE, CTHINCTUIECKIE U KYJIbTYPHBIE HOPMBI
YCTHOH 1 WHOCTPAHHOTO (QHIIIMICKOTO) SI3bIKA, a TAKXKE KOPITYC JIEKCHKHU TI0
MTUCbMEHHOU OCHOBHBIM TEMAaTHKaM, B TOM YHCIIE U YIIPABICHUS OPraHU3alUsIMHI U
¢dopmax Ha IIPOEKTaMH B cpepe KyJIbTYphI
PYCCKOM U YMmers:
HWHOCTPaHHOM OCYLIECTBIISITH KOMMYHHUKAIIUIO HA HHOCTPAHHOM (@HTJIMICKOIO)
SI3BIKAX VIS SI3BIKE B PaMKaXx IIMPOKOTO CHEKTPA TEM, B TOM UHCIIE U JETIOBYIO
pemeHns 3a1a4d KOMMYHUKAIIHIO TI0 POOJIeMaTHKE KYJIbTYPHOTO MEHEIKMEHTA U
MEXJIMYHOCTHOIO U | CONMOKYJIBTYPHOTO TPOCKTHPOBAHUS;
MEXKYJIBTYPHOTO Bnagets:
B3aUMO/ICHCTBUA HaBBIKOM HCIIOJIb30BaHUs COBPEMEHHBIX CIIPABOYHBIX MAaTEPHAIOB
(cIIpaBOYHMKOB, CJIOBAPEH M T.1.) Ul CAMOCTOSTENBHOTO ITOMCKA
HE00X0AUMO TPaMMATHIECKOH JIEKCHUECKON ¥ HHOW MH(POPMALIH B
cthepe npodhecCHOHATBHOM eI TeIbHOCTH

2. O0beM 1 MecTO IUCHUILTHHBI B cTpykType OIT BO
B cootBerctBuM ¢ yueOHbIM rmiaHoM mucturinHa OTJ[.B.02 «AHTIHHACKUN SI3BIK IS
poeCCUOHATBHBIX IIEJEH» BXOJIUT B COCTaB (PaKyJIbTaTUBHBIX AUCHUIUIMH M H3ydaeTcs B 4
ceMmectpe. O0mas Tpy10eMKOCTh JUCITUIIINHBI cocTaBiisieT 36 yacos (1 3.e.)
Juctunnuna onupaerca Ha b1.5.01 «Muoctpannsbiii s3b1ik» U b1.5.02 «Akxagemuueckoe
YTEHUEY.

3. Conep:kaHue U CTPYKTYPa AUCIHUTIINHbBI

TaOmuua 2.
OO0BbEM JUCHMIUINHEL, Yac. ®opma
KonTakTHas padorta TEKYIIEero
obOyJaromuxcs ¢ KOHTPOJIS
TIpPeTIoJaBaTeIIeM ycIeBaeM
Ne /mt HanMenoBanue TeM (pa3neios), Beero 10 BUJIAaM YYCOHBIX 3aHITUN CP octu™,
IIPOMEXY
TOYHOU
JI JP | II3 KCP
aTTecTarl
uu
OuHas opma 00yueHHS
Tema 1 IpodeccroHaNbHBIA KOHTEKCT 36 28 8 KP
MEHEDKMEHTa B cpepe KYIbTYpPHI. a
[TpoMexxyTouHas arrecTanus 3auer
Bcero: 36/1 28 8
KP — koHTposbHAs padorTa, [l - qucKyccus
Conep:kanue IUCHMILIAHBI
Ne i/ HanmenoBanue TeM (pa3jiesoB) Coaep:xkanue TeM (pa3iesoB)
Tema 1 [IpodeccroHambHBINH KOHTEKCT Crneun¢uka yrnpaBJIeHYECKOro JAUCKypca Ha
MEHEKMEHTA B cpepe KyIbTypHl aHTIMIICKOM si3bIKe. OCHOBHAS TEPMHHOJIOTHS 110




TeMaM: OCHOBBl MEHEIKMEHTA; TEHICHLHU
pa3BUTHS HAayKH; OCOOEHHOCTH YIpaBIECHUS
OpraHu3aniel W TMPOEKTOM B c(epe KyIbTypBhl;
MOJAXOABI K MCCIIEJ0BATENbCKON JEATENbHOCTH B

obylacTd ~ MEHEMKMEHTa;  BHYTPUKOMaHIHAs
KOMMYHHUKALUsI 1 KOMMYHHKALsI C ayIUTOpHEit
HPOEKTa.

4. MaTtepunaibl TeKyLero KOHTpOJs ycneBaeMocT! o0y4yarommxcsi 1 GOH/I OLEHOYHBIX
CpeICcTB NPOMeKYTOUHON aTTeCTALMH 10 JMCHUILINHE

4.1. Tekymumii KOHTPOJIb yCIIEBAEMOCTH

4.1.1. ®opMBbI TEKylLIEero KOHTPOJIS yCIeBaeMOCTH
B xoze peanuzanyuy JUCHUIUIMHBI UCTIONB3YIOTCS CIAEAYIOIINE METOIbI TEKYILIETO KOHTPOJIA U
yCIEBAaEMOCTH 00yUaOIIUXCSL:
— MIPY NIPOBEJICHUHN 3aHATHI CEMHUHAPCKOTO THIIA:
KOHTPOJIbHBIC pa6OTI)I, BKJIIOYAOMIUEC 3aJaHUA 110 TPaMMaTHICCKOMY U JICKCUYCCKOMY
MaTepually, IpOHJEHHOMY IO TeME, a TAK)Ke YTCHHIO U ayJAMPOBAHUIO.
OTnenpHO JAlOTCS YCTHBIE 3a/1aHNs, BKIIOYAIOIINE TPOBEPKY HABBIKOB BEJICHUS AUCKYCCUI
yyamuxcs.

4.1.2. MaTepuaJibl TEKYIIEr0 KOHTPOJISI YCIIEBAEMOCTH 00Y4al0IIUXCH:
TunoBsie OIIEHOYHBIE MAaTEPUAIIBI IO TEMaM (CM. MpujIoxkeHue 1).

4.2. IlpomeskyTOYHAS aTTeCTANMS

4.2.1. ®opma u cpeacrsa (MeTobl) MPOBEACHUS MPOMEKYTOUYHON aTTeCTAIMU
[IpomexyTouHas aTTecTanys 3a4€T (B BUI€ MMCbMEHHOTO 3a/1aHUs, BKIIIOUAIOLIETO YTCHUE,
ayaupoBaHue, ¥ MHICbMEHHOE 33/IaHKe, a TAK)KEe 3aJJaHUSl YCTHOU YacTH.)

4.2.2. TunoBbie OLIEHOYHbIE CPeICTBA
TunoBsie OlIEHOYHBIE CPEACTBA (CM. MPUIIOKEHHE 2).

IIIxaJjia oeHUBAaHUS MOAY/JIbHOW KOHTPOJIbHOI PpadoThI:

AynupoBaHue+ureHue 8 OamioB

IIucemennoe 3aanue 12 dasuioB

4.3. MeToanueckne MaTepuaJibl

Kpurtepuu oneHuBaHusi NUCbMEHHOT0 32/1aHHA:

Criterion A: Content

How clearly can the student develop and organize relevant ideas?
How skillfully does the student develop ideas?

How clear and convincing is the argument?

How clear and convincing is the rationale?

Level | Descriptor

0 OOyyvaromuiicst He JOCTUT HEOOXOIUMOTO YPOBHS.
(O6wem pabotsl meHee 50%, ConeprxaHue He OTpaXaeT TeX aCleKTOB, KOTOPhIE
YKa3aHbl B 3aJaHUH)

1 YpoBeHb BiaJieHUS! HABBIKAMH MHChMa OUYE€Hb OIPaHUYEH.
(O6Bem pabotsl meree 65%, mpu 3Tom 30% oTBeTa UMeeT HEMPOAYKTUBHBIM
xapakTep (T.e TeKCTyaJIbHO COBIAIACT C OMYOIMKOBAHHBIM UCTOYHHKOM) OCHOBHBIC




HUJICHU HC CBA3AHbI C 3aJIaHUCM WJIHA ITOBTOPAKOTCA, UCITOJIB30BAHUEC BCIIOMOT'aTCIIbHBIX
,I(eTaJ'IefI OI'paHUYCHO WJIM HCYMECTHO

YpoBeHb BIaIeHHUs HaBBIKAMU THChMa OTPAHUYCH.

(O6bem paboTsl Menee 75%, MO0 MpeBbIIAaeT 3aJaHHbIN 00BeM Ha OoJiee, ueM
20%.0OcHOBHBIE UICH MIPEICTABICHBI, HO HE PACKPBITHI, PACKPBITHI HE TIOTHOCTHIO
HJIK paCIIOJIOKCHBI XaOTUYHO, UCITIOJIB30BAHUEC BCIIOMOIaTCIIBHBIX neTaneﬁ HEC BCEraga
YMECTHO).

YpoBeHb BaIeHHUs HaBBIKAMU TUChMa JTOCTATOYHO XOPOIIHUH.

(O6bem pabotsl Menee 90%, MO0 MpeBHIIAET 3aJaHHbII 00BeM Ha O6omee yem 10%.
OcHOBHBIE UJIeH aKTyallbHBI, CBA3aHbI, HO HE BCE PACKPBITHI OJHOCTHIO,
HCIIOJIb30BaHUE BCIIOMOTaTeJIbHBIX JI€Talel YMECTHO)

3aj1aHue BBIMOJIHEHO MOJHOCTHIO.
(O6BeM paboThl cOOTBETCTBYET TpeboBaHusM. CopepKaHNe OTPaKaeT BCE aCMEKTHI,
yKa3aHHBIC B 3aJJaHUN).

Criterion B: Format
How correctly does the student produce the required text type?
To what extent are the conventions of text types appropriate?

Level

Descriptor

0

OO0yyaromuiicst He JOCTUT HEOOXOIUMOTO YPOBHS.
(3amanne He COOTBETCTBYET (hopmarty)

YPOBCHL BJIaZICHUS HAaBbIKaMH NMCbMa OYCHb OI'paHUYCH.
(B BBICKAa3bIBAHHUHU €CTb 3HAYUTCIIBHBIC OTKJIOHCHHA OT MMPEAJIOKCHHOT'O IJIaHa, €CTh
HApYIICHHUA JIOTUKH, IPAKTUYCCKH HC UCIIOJIB3YIOTCA CPCACTBA JIOTUYECKOM CBH3I/I)

VYpoBeHb BiaJieHUs! HABBIKAMU MHCbMa OTPaHUYEH.

(BLICKa3BIBaHI/I€ B OCHOBHOM JIOTUYHO, €CTh OTACJIBHBIC OTKIIOHCHUA OT
MPEIJIOKEHHOTO IJIaHa, BEIOOP CPEACTB JIOTHYECKON CBSA3U OIPAHUYEH WUIH OHU
HCIIOJIB3YIOTCSI HEBEPHO).3-4 MuHYyCa

VYpoBeHb BaieHUs] HABBIKAMH ITMChbMa JOCTATOYHO XOPOUIHH.

(BBICKa3bIBaHUE JIOTUYHO, HO BCTPEYAIOTCS HE3HAUUTEIIbHBIC HAPYIIICHUS JIOTUKHY,
IMCBHMO B LI€JIOM COOTBETCTBYET MPEJI0KEHHOMY IIaHy, OTAEIbHbIE HEJOCTATKH IIPU
VICIIOJIb30BAHUU CPEJCTB JIOTHUECKO#) 1-2 MuHyca

3a,Z[aHI/I€ BBITIOJTHEHO ITOJTHOCTBIO.
(3amaHue MOTHOCTHIO COOTBETCTBYET hopmarTy).

Criterion C: Language
How effectively and accurately does the student use language?

Level

Descriptor

0

Kpaiine orpaHnn4eHHsli 3amac cjaoB, TpaMMaTHYECKUE MPpaBUiia He COOTIOIAI0TCS.
OmumOKH 3aTpyIHSAIOT IOHUMAHHUE TEKCTA.

S3bIKOBBIE CpE/ICTBA U TPAaMMAaTHUECKUE KOHCTPYKIUHN YIOTPEOIISIOTCS HEIPABUIBHO
U UX JMana3oH BecbMa orpaHuydeH. OmuoKu 3aTpyaHIIOT IOHUMaHue TeKcTa (bornee
yeM 10 ommoOoK)

Ucnons3yercs Menee 30% aKTUBHOM JIEKCUKHU.

OrpaHn4eHHOE UCIOIb30BAHUE SA3BIKOBBIX CPEACTB M TPAMMATHUYECKUX KOHCTPYKIIUU
HE 3aTPYAHSET MOHUMaHHUE TEKCTa, HO JesIaeT MUCbMEHHYIO Peub IPUMUTUBHOM. (10
9 ommoboK)

Hcnonb3yercs MmeHee 50% akTHUBHOW JIEKCHKH.

SI3BIKOBBIC CPECTBA U TPAMMATHYECKHE KOHCTPYKIIHH YIIOTPEOIISIOTCS B
HEJ0CTaTOYHOM 0ObEeMe.
BerpeuaroTcest HapylieHus B UCMIOJIb30BAaHUH JIEKCHUKH (3-5 ommboK)




Ucnons3yetcst 6osee 65% aKTUBHON JEKCUKH.
rpaMMaTHYECKUE OIMUOKH HE 3aTPYIHSIOT MOHMMaHue TekcTa (3-5 ommboK).

JleMOHCTpHUpYyeTCsl MPAaBUIIBHOE U Pa3HOOOPA3HOE UCTIOIb30BAHUE SI3BIKOBBIX CPENICTB
U TPaMMaTHYECKUX KOHCTPYKIIUH.

Hcnonp3yeMslii c10BapHBIN 3a11ac COOTBETCTBYET ITOCTABIEHHON KOMMYHUKAaTUBHOMN
3aj1a4e, HO BCTPEUAIOTCS HAPYIICHHS B UCIIOJIH30BAHUHU JIEKCUKH (1-2 ommbKm).
Hcnonb3yercs 6onee 75% aKTUBHOMN JIEKCHUKH.

rpaMMaTUYECKUE MOJEIH pa3Hoo0pa3Hbl (1-2 omubdku).

Kpurepun oueHuBaHus YCTHOM pedu:

Criterion A: Productive skills

How successfully does the student use the language in speech?
* How fluent and clear is the student’s speech?

* How accurate and varied is the language used?

* How much does the student’s intonation aid communication?

Level

Descriptor

0

OO0yuaromuiicst He TOCTUT HEOOXOIUMOTO YPOBHSI.
Oo6beMm BrickasbiBanust MeHee 50%, ConepkaHue He OTPakaeT TeX aCleKTOB, KOTOPHIE
yKa3aHbl B 33JaHUH

YpoBeHb BiaJicHUS] HABBIKAMH TOBOPEHHS OUYEHb OTPAHUYCH.

OOydJaromuiics UCIBITHIBAET MHOTOYHMCIICHHBIC TPYAHOCTH B PEIICHUH
KOMMYHUKATHBHOM 3aJJa4M: YXOJIUT OT TEMbI WJIU TIBITACTCS MIOJIMEHUTD €€ IPYTOM,
KOTOpOH BiajeeT Jiydille. Bricka3zbIBaHUE HE COACPKUT apryMEHTAIMHU, HEJIOTUYHO, HE
UMeeT 3aBEPIICHHOT0 XapaKTepa.

Peub 3ByunT HEYyBEpEHHO U €]1Ba MOHATHA.

O0BeM BrICKa3bIBaHUA MeHee 60%

YpoBeHb BiIaJcHUSI YCTHOW PEUbl0 OTpaHUYCH.

OOydJaronuiics UCIIBITEIBACT TPYTHOCTH B PEIICHUN KOMMYHHUKATUBHOMN 3a]a4H:
OCHOBHBIC HJIEW HE CBSI3aHBI C 33JJaHUEM WUJIU TIOBTOPSIOTCS, UCTIOJb30BaHUE
BCIIOMOTATEJIbHBIX JIETaJIel OrpaHUYeHO UM HEYMECTHO. Bricka3biBaHUE HE BCeraa
JIOTHYHO.

Peub 3ByunT HEyBEpEHHO M HE BCET/1a MOHSATHO.

O0BeM BricKa3sIBaHUA MeHee 70%

YpoBeHb BIaICHUS YCTHON PeUblo yIOBICTBOPUTEIBHBIN.

OO0yyaromuiics UCIIBITHIBAET HEKOTOPbIE TPYIHOCTH B PEILIEHUU KOMMYHUKATUBHON
3anaun: OCHOBHBIC UJEH MPEACTABICHBI, HO PACKPBITHI HE TIOTHOCTHIO WU
PACIIOJIOXKCHBI Xa0TUYHO, UCITOJIb30BAHHUEC BCIIOMOT'aTCIIbHBIX )IeTaJ'Iel\/’I HEC BCCraa
yMeCTHO. Bpicka3biBaHHE B OCHOBHOM JIOTHYHO U UMEET IOCTATOYHO 3aBEPIICHHBIN
XapakTep, HO CPEICTBA JIOTUYECKOM CBSI3U UCTIOIB3YIOTCSI HETOCTATOYHO.

Peun nmonsTHAs U MecTamu Oermasi.

O6Bem paboTel MeHee 75%, 11b0 mpeBkIIaeT 3a1aHHbI 00beM Ha Ooiiee yeM 20%.

YpoBeHb BlIaJicHUS YCTHON PEYBIO JOCTATOYHO XOPOIIHM.

OOyuarouuiicsi CTPOUT BBICKA3bIBAHHE B COOTBETCTBUM ¢ KOMMYHHKATUBHOM 3a/1auyeii:
OcCHOBHbIE UJIEU aKTyaJIbHbI, CBA3aHbl, HO HE BCE PACKPBITHI IOJHOCTHIO, UCIIOJIB30BaHUE
BCIIOMOTaTEJIbHBIX AE€TAJIEH YMECTHO. BpICKa3bIBaHUE JIOTUYHO U UMEET 3aBEPLICHHbIN
XapakTep, CPeACTBA JIOTHYECKOM CBSI3U MCIIOJIb3YIOTCS MTPaBUIIBHO.

Peun no Gonbieit yactu 6ernas.

O6bem paboTsl MeHee 90%, b0 mpeBbIIIaeT 3a1aHHbI 00beM Ha Oosiee uem 10%.

YpoBeHb BiIaJ€HUS] YCTHOW pEUbl0 OY€HBb XOPOIIHUA.
3aiaHue BBIMOJIHEHO MOJHOCTBIO: COJIEPKAHUE MTOJIHO, TOYHO U PA3BEPHYTO OTpakaeT
BCE aCHEKThl, YKa3aHHbIC B 3aJIaHUU.




OOy4Jaromuiics epeaaeT HHPOPMAITUIO SICHO U YETKO; MIPOCTHIC U CIIOKHBIE MBICITH
3By4YaT OJMHAKOBO YMECTHO

Peus Oermnast.

O0BeM pabOThI COOTBETCTBYET TPEOOBAHUSIM

Criterion C: Language
How effectively and accurately does the student use language?

Level | Descriptor

0 Kpaiine orpaHrueHHBIN 3amac CJI0B, TpaMMaTHYECKHE MPaBUiia He COOJIOIa0TCs.
MpHuorouuncieHHbIE OLHI/I6KI/I 3aTPYAHAIOT IOHUMAHHUC TCKCTA.
1 SI3BIKOBBIE CPECTBA U TPAMMATHYECKHUE KOHCTPYKIMU YIIOTPEOIISIOTCS HEMTPABUIBHO

W WX JIHara3oH BecbMa orpannyeH. OmmOKy 3aTpyIHAIOT TOHUMaHUE TeKcTa (Oosee
yeMm 10 ommoOoK)

Hcnonb3yetcs menee 30% akTUBHOW JIEKCHUKH.

OmubOKy B MPOU3HOLICHUH ¥ HHTOHAIMH (Oosee yeM 10 ommbok)

2 OrpaHnyeHHOE UCIIOIB30BAHNE S3BIKOBBIX CPEICTB U IPAMMATHUECKUX KOHCTPYKIIUU
HE 3aTPYAHSET MOHUMAaHKUEe TEKCTa, HO JeJIaeT YCTHYIO pedb MPUMUTHUBHOMU. (110 9
OIIHUOO0K)

Hcnonb3yetcs menee 50% akTUBHOU JIEKCHUKH.

EcTh ommbK# B MPOM3HOUICHUN W/UIM MHTOHAIUH (10 9 ommnboK)

3 SI3BIKOBBIE CPEJICTBA U TPAMMATHYECKHE KOHCTPYKIMH YIIOTPEOIISIOTCS B
HE/I0CTaTOYHOM o0beMe. B peun BcTpedaroTcst ommOKy B yHOTpeOIEHNH SI3bIKOBBIX
€MHMI] U TPAMMaTUYECKUX CTPYKTYp (8-6 ommnooK).

Hcnons3yetcs 6onee 65% aKTUBHOM JIEKCUKH.

VY oOyuaromerocsi HaOIIOJAIOTCS OIMOKHU B TPOM3HOLICHUH, KOTOPBIE HHOTIA
3aTPYAHSIOT IOHUMaHHUE TEKCTa.

4 SI3BIKOBBIE CPEACTBA U TPAMMATHYECKUE MOJEIIH, B LICJIOM, UCIIOJIb3YOTCS
IPAaBWIBHO, MOHITHO. HE3HAYUTEIHHOE KOJIMYECTBO OIIMOOK HE BIUSIOT Ha
OCHOBHYIO MBICIB(5-3 OIIUOKK)

Hcrionb3yeMplii CIIOBapHBIN 3a11aC COOTBETCTBYET ITOCTABICHHON KOMMYHUKATHUBHOMN
3a7a4e.

VY olyuaromerocst HabJIIOJAIOTCS OTJEIbHbIE OUIHMOKH B IPOU3HOLIEHUH, KOTOPbIE HE
3aTpyHAIOT IOHUMAHHUE TEKCTA.

MHTOoHanus HE MEeIAaeT KOMMYHUKALIMH.

5 SI3bIKOBBIE CPECTBA YIOTPEOIAIOTCS IPAaBUIBLHO, PA3HOOOPA3HO, OHATHO.
BCTPEUAIOTCS OT/EIbHBIE HAPYILEHHUS B UCIIOJIb30BaHUU JIEKCUKH U I'paMMaTuKH (1-2
OIINOKN).

WHTOHaNMs ycuiIMBaeT KOMMYHHUKALMIO.

Speaking Interactive oral activity

Criterion B: Interactive and receptive skills

To what extent does the student understand and demonstrate an ability to interact in a
conversation?

* How well can the student express ideas and opinions?

* How well can the student maintain a conversation?

Level | Descriptor

0 OO0yuyaromuiicst He TOCTUT HEOOXOIUMOTO YPOBHS.
(3amanue He cOOTBETCTBYET (hopMaTty)




OOyJaromnuiicss IEMOHCTPUPYET OUYCHB TI0XO0€ MOHUMAaHHUE TPOoOIIeM,
3aTparuBaeMbIX JaHHOU TEMOI.

OOyJaronuiics MI0X0 BIaJCeT HABBIKAMU JTHATIOTUIECKOTO OOIIECHUS
(IeMOHCTPUPYET TOJILKO YMEHHE HauaTh U 3aKOHUUTH Oecely), He yMeeT 00paliaTbes
32 pa3bsACHEHUSIMU WM TUIOXO TTIOHUMAET HX.

[IpocThie MBICTH BBIpAKAIOTCS HEMPABUILHO.

B3aMIMOJICHCTBUE OYCHD OIPAHUYCHO.

Peun GeccBs3Ha.

OOyuarouuiics AeMOHCTPUPYET IJIOX0€ IOHUMaHue MpoOJeM, 3aTParuBaeMbIX
JTAaHHOM TEMO.

OOyuarouuiics II0X0 BJIa/I€€T HABBIKAMU JUAIOTHYECKOT0 00LIeHUs (3aTpyJHseTC s
3anpammBaTh HH()O, 00palaThCs 3a pa3bICHEHUSIMU).

MHorouuciaeHHbIE TPYIHOCTH IIPH BBIPAXKEHUN IPOCTBIX MBICIIEH, CII0KHBIE MBICIU
HE BBIPAKCHBI.

B3aumopencTBue 3aTpyaHEHO.

Peub ¢ 00JIbIIMMH IOTPEHTHOCTSIMHU.

OO6yyaromuiics 1€MOHCTPUPYET MOHUMAaHKE, IPABUIIBHO pearupys JUllb Ha
HEKOTOpbIe MPOOJIEMBI, 3aTparuBacMble JaHHON TEMO.

OO0 yuaromuiics, B IIeJIOM, JEMOHCTPUPYET HABBIKK PEUEBOT0 B3aUMOICHCTBHSI C
HapTHEPOM, OJTHAKO HE CTPEMHUTHCS MOAJEPKATh Pa3roBOP.

[IpocTbie MBICTTH BBIPAYKAIOTCSI XOPOIIIO, HO CJIOXKHBIE MBICITH Ha OY€Hb TPUMUATHBHOM
YPOBHE.

B3anmopelicTBre Ha IpUEMIIEMOM YpPOBHE.

Peup, B 11€510M, IOCIIEI0BATENbHA.

OO0yyJaromuiicss JEMOHCTPUPYET MOHUMAHHKE, TPABIIILHO pearupyst Ha OCHOBHBIC
poOJIEMBbI, 3aTparuBacMbie JaHHON TEMOM.

OO0yJaromuiicst ITEMOHCTPUPYET XOPOIIUE HABBIKK PEYSBOTO B3aUMOICHCTBUS C
MapTHEPOM: CIIOCOOEH HayaTh, MOAIEPKATh U 3aKOHUYUTH PA3rOBOP, BEKIIUBO
MEPECTIPOCHTD, COOTIOAAET OUEPETHOCTH MPU OOMEHE PEIUIHKAMHU.

[TpocTbie MBICTU BBIpAXKAIOTCS SICHO U TIOCJIEI0BATENbHO; OJTHAKO CII0KHBIE MBICIIH
MHOT 12 MPEACTABISAIOT TPYIHOCTH.

B3aMMOJICHCTBUE HA XOPOILIEM YPOBHE.

Peun nocraTouyno Germasi.

3ajiaHue BBIMOJIHEHO MOJHOCTBIO.
OO6yyaromuiics nepeaaetr HHGOPMAIUIO SCHO U YETKO; MIPOCTHIE U CIOMKHBIE MBICITU
3By4YaT OJIMHAKOBO YMECTHO.

Criterion C: Language
How effectively and accurately does the student use language?

Level

Descriptor

0

Kpaiine orpannueHHbIi 3amac cjioB, TpaMMaTHYECKUE IPaBHIia HE COOJII0Iat0TCA.
MHoro4ucaeHHble OIUOKH 3aTPYAHAIOT IOHUMaHHE TEKCTa.

SI3BIKOBBIE CPEJCTBA U TPAMMATHYECKHUE KOHCTPYKIMU YIIOTPEOIIAIOTCS HEITPABUIBHO
U UX JIMana30H BechMa orpanndeH. OmuOKy 3aTpyAHAIOT TOHUMaHHue TeKcTa (Ooee
yeMm 10 ommoOoK)

Hcnons3yercs menee 30% aKTHBHOM JIEKCHKH.

OmubOKy B MPOU3HOLICHUH U HHTOHALUH (Oosee yeM 10 ommbok)

OrpaHn4eHHOE UCIOIb30BAHUE SA3BIKOBBIX CPEACTB M TPAMMATHUYECKUX KOHCTPYKIIUU
HE 3aTPYAHSET MOHUMAaHHUE TEKCTa, HO JeJIaeT YCTHYIO peub MPUMUTHUBHOMU. (110 9
OIINOOK)

Hcnonb3yercs MmeHee 50% akTHUBHOW JIEKCHKH.




EcTp ommOKu B MpOU3HONICHUH W/WIM HMHTOHAIUH (110 9 O1boK)

3 SI3BIKOBBIC CPEJICTBA U TPAMMATHUECKHE KOHCTPYKITUHN YITOTPEOIISIFOTCS B
HEJ0CTaTOYHOM 00beMe. B peun BcTpedaroTcsi OmMOKH B YHOTPEOICHUH SI3bIKOBBIX
€MHUI] U TPAMMaTUYECKUX CTPYKTYp (8-6 omuoboK).

Ucnonwzyetcs 6onee 65% aKTUBHOMN JICKCUKH.

YV obyuyaromerocst HabJIFO1aI0TCS OMMOKH B MPOU3HOIICHUH, KOTOPBIE MHOT 1A
3aTPYIHSIOT MOHMMAHHUE TEKCTA.

4 SI3BIKOBBIE CPEACTBA U TPAMMATHYECKUE MOJEIIH, B LIEJIOM, UCIIOJIb3YIOTCS
IPAaBWIBHO, MOHSITHO. HE3HAYUTEIHHOE KOJIMYECTBO OMIUOOK HE BIUSAIOT Ha
OCHOBHYIO MBICIB(5-3 OIIUOKK)

Hcrionb3yemplii CIIOBapHBIN 3a11aC COOTBETCTBYET ITOCTABICHHON KOMMYHUKATHUBHOMN
3a7ade.

VY oOyuaromierocst HabJIIOJAIOTCS OTIENIbHbBIE OUIMOKH B IPOU3HOLIEHUH, KOTOPBIE HE
3aTpyHAIOT IOHUMAHHUE TEKCTA.

MHuTOoHanus HE MeaeT KOMMYHUKALIMH.

5 SI3BIKOBBIE CPECTBA YNIOTPEOIAIOTCS NMPABUIBHO, pAa3HOOOPA3HO, NOHATHO.
BCTPEUAIOTCA OT/EIbHBIE HAPYILIEHHUS B UCIIOJIb30BAaHUH JIEKCUKH U I'paMMaTuKH (1-2
OIIUOKH).

WHTOHaNMs ycuInBaeT KOMMYHHUKALMIO.

5. MeToauyeckne yKazaHus JJisi 00y4alOUIUXCS 10 OCBOEHH IO TUCHUIIIMHBI

CamocrosiTenbHas padoTa CaymiaTenei:

YCTHBIE BUIBI KOHTPOJIS (YCTHBINM OTBET Ha MOCTABIICHHBIN BOIPOC; Pa3BEPHYTHIN OTBET I10
3aIaHHOU TE€Me; YCTHOE COOOIIEeHHE 110 N30paHHOM TeMe, coOeceJ0BaHNEe; TECTHPOBAHUE (C
MOMOIIBIO TEXHUUECKUX CPEJICTB 00YUeHUS ), ACKIaMallisi CTUXOB, OTPHIBKOB U
XYJ0>KECTBEHHOU U CHEIHaIbHON JTUTepaTyphl; YTEHHE TEKCTa HAa HHOCTPAHHOM SI3bIKE,
ayIupOBaHuE);

3a4eT 110 3aJJaHHOM TeMe;

MUCHEMEHHBIC BUBI KOHTPOJIS (MUCHMEHHOE BHITIOJTHEHHE TPCHUPOBOYHBIX YITPAKHEHUH,
MPAKTUYECKUX padOT; HaMMCAHUE IUKTAHTA, U3JI0KEHHSI, COUMHEHUS; BBITIOJTHEHHE
CaMOCTOSTENIbHON pabOThI, MUCbMEHHON MPOBEPOYHOI pabOThI, TBOPUYECKON pabOTHI,
MOATOTOBKA pedeparta).

XapakTepucTUKa CaMOCTOSITENIbHBIX PaboT:

CamocrosiTenbHas paboTa MO Pa3BUTHIO aKaIEMUYECKUX SA3BIKOBBIX HAaBBIKOB MIPEyCMaTPUBACT
pazHooOpa3Hble BUbI pabOTHI, a TAKKe MOJATOTOBKY K IPOMEKYTOUYHOMY TECTUPOBAHHIO U K
9K3aMEHy.

B xome camocTosTensHO# paboThl TPOBEPSIOTCS HABBIKK

1) akagemMuyecKoro ureHus (CTpyKTypa MpopecCHOHATBLHOIO M aKaJJeMHUYECKOTO TEKCTa;
MTOMCKOBOE U MPOCMOTPOBOE UTEHUE; JIOTHYECKUN TOPAIOK);

2) oneprupoBaHUs TEPMUHOIOTMUECKUMHU KJIACTEPAMH;

3) BageHus akaJeMHUIeCKOM (0OIIeHAYTHOM ) JIEKCHKOM;

4) oniepupoBaHUs MOJEIISIMU U COOTHECEHHS I'pah)uIecKoil U TEKCTOBOM MH(POPMAILIUU B TEKCTaX
0 MPUKJIAJHOMY MOJUTHUYECKOMY aHAJIM3Y U FOCYAapCTBEHHOMY YIPaBJICHHUIO;

5) akanemuueckoro nuchma (mapagpas, pe3loMUpOBAHUE TEKCTA, IOCTPOSCHUE OTPEICTICHHUS).
Texymuit KOHTPOJIb OCYIIECTBISETCS B BUJE TPAMMATHUECKUX TECTOB OLIEHUBAETCS 110
KOJIMYECTBY BBITIOJHEHHBIX 3aJaHUH, ayIUPOBAHUE — 110 TPABUIBLHOCTH yCIBIIIAHHOM
nH(popmManuu, npu 6eceie OLIEHUBAETCS KaK MOATOTOBIEHHOE U3JI0KEHNE MaTepuaa, Tak u
CTHIOHTaHHAsl MOHOJIOTHYECKAsl ¥ JUAJIOTHYECKask peub 00ydaronierocs.

TeMbl BOIIPOCOB 7151 CAMOCTOSITEIBHOM NTOATOTOBKU
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YpoBeHs pre-intermediate
2Kypc, 4ceMecTp
. Is technology a good or bad thing?
. How has technology changed society?
. Do you always trust technology?
. What are favourite types of food?
. Do you need to see what you eat? Why?
. Do you care where the food you eat comes from?
. Describe your favourite monument.
. How important is architecture?
. Which country has the best architecture?

O 0 IO DN W~

IIucrMeHHOE 3a/1aHMeE:
Hanwucate ctathio B )KypHaJl 0 BAXKHOCTH 3/I0POBOTO MUTAHUS

VYposens intermediate u upper-intermediate
2 Kypc, 4 cemecTp
YCTHBIC 3a1aHUST:

Why do you think some people dislike brands?

Can you give any examples of successful or unsuccessful brand stretching?

How loyal are to you to the brands you have chosen?

What action can companies take if they start to lose market share?

What advertising media do you know?

What viral campaigns have you read about?

Can you give an example of a good TV advertisement? Are there any advertising practices that
are unacceptable?

IIucemenHEBIC 3a1aHNS

Hanucanue npecc-pennsa BooOpakaeMoro npoaykra

Hanucanue nporokosia coBenanus mo TeMe «Kak moBbICUTh Y3HABAEMOCTh OpEHIa»
Coznanue npe3eHTanuu 00 N3BECTHOM OM3HECMEHE

6. YueOHasi iuTepatypa u pecypcbl HHGOPMANMOHHO-TEJIEKOMMYHHUKAIIMOHHOM
cetn "UHTepHeT"

6.1. OcHoBHas JuTEpaTypa.
1. KyspmenkoBa, FO. b. Anrnuiickuii s3b1k + ayauosanucu B ObC : yueOHUK U MPaKTUKYM

s npukinagHoro OakanaBpuara / HO. b. Ky3smenkoBa. — Mocksa : M3marenscTBo
IOpaiit, 2017. — 441 c¢. — (bakanasp. [Ipuknannoit kypc). — ISBN 978-5-534-00452-6.
— Tekcr : oanmekrponnbii // DBC HOpaiit [caiit]. — URL: https://www.biblio-
online.ru/bcode/398881

2. Jlepuenko B.B AHIJIMMCKUN S3bIK. GENERAL & ACADEMIC ENGLISH.
VueOHUK A npukiagHoro OakamaBpuara (DHHAHCOBBI  YHHBEPCHUTET — IIPH
[IpaButensctBe Poccuiickoir @Peneparuun (r. Mocksa), 2016 https://www.biblio-

online.ru/book/757A0526-3441-4924-B5C5-895FD9468F73

6.2. lonoJiHUTEILHAS JIUTEPATYPa.
1. Eroposa H.Bb., IIpocsnoBckas O.A. Improve your vocabulary and grammar.
Forclasswork and selfstudy; M: MockoOBCKHil CTPOUTEIBHBIN TOCYIaPCTBEHHBII
yHuBepcutet, 2012 http://www.iprbookshop.ru/16403.html
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https://www.biblio-online.ru/book/757A0526-3441-4924-B5C5-895FD9468F73
http://www.iprbookshop.ru/16403.html

6.3. YueOHO-MeTOqUYECKOE 0OeciedyeHHe CAMOCTOATEIbHOM padoThl.

1. Tlopsimox opranu3auuu U ocymecTBieHus B OOpa3oBaTeslbHON  aBTOHOMHOM
HEKOMMEpPUECKON OpraHu3aluy BbICIIEro oOpa3zoBaHusi «MoOCKOBCKas BbICIIasl HIKOJIA
COLIMANBHBIX M HOKOHOMHUYECKHMX HayK» o00pa3oBaTeIbHOW JAESITENbHOCTH IO
00pa3oBaTeIbHBIM MPOTpaMMaM BBICHIETO 00pa3oBaHUs — MporpaMmaM OakalaBpuaTta,
nporpamMMaM MaructpaTypsl (yrBepxaeH mnpukazom OIIHO «MBILICOH» Ne27 ot
20.05.2019)

6.4. HopmaTuBHBIE IPaBOBbIE JOKYMEHTbI
He ucnons3yrores

6.5. UuTepHeT-pecypcenl.
news.bbc.co.uk
WWWw.economist.com
www.guardian.co.uk
www.nytimes.com
www.telegraph.co.uk
www.themoscowtimes.ru

S e

6.6. Unble pekoMeH1yeMble HCTOYHUKHU

1. Koporkuna U.b. Akagemudeckoe mucbMO: nporece, npoaykT u npaktuka. PAHXul C;
Bricmias nikosa conuanbHeIX ¥ 9KOHOMHUYECKUX Hayk, 2017

2. @ununnosa M.M. JlenoBoil aHIMHCKUM SI3bIK. 2-€ U3/., UCTP. U 10M. YUeOHUK U
NPAaKTUKYM JUIS akaJieMuueckoro 6akanappuara. M: MoCKOBCKUIA TOCYy1apCTBEHHBIN
yausepcuteT umenu M.B. Jlomonocosa, 2016

3. Kocruna 1.0, Kpakouu B.b., AHrIuiCKHii SI3bIK 1Sl TYyMaHUTapUeB, 2-€ U3[., UCHp. U
non. YueOHUK U MIPaKTUKYM JJIsl akaJieMuueckoro Oakanaspuara; M: Poccuiickuii
roCyJapCTBEHHBIN r'yMaHUTapHbIA yHUBepcuret, 2016

4. Tlorpe6nas N.®., Crenanosa E.H., Aurmuiickwmii si3pik. AFocusonCommunicationSkills B
2 4. YyeOHoe nocobue j1st By30B; PoctoB-Ha-Jlony: KOxHbINH (enepanbHblit
yHuBepcureT, 2016

5. Ywuxunesa JI.C., AHrnuiickuii a3bIK 715 myOnnyHbIX BeicTymuieHuit. English for Public
Speaking. 2-eu3n., uctip. upon. YuedHoe nmocodue /i OakajaBpuaTa 1 MarucTpaTypebl;
M: ®unancoBbiil yHuBepcuret npu [IpaBurensctBe Poccuiickoit denepanun.

6. David Cotton, Falvey David. New Language Leader; Pearson Education Limited,
2014Foley Mark. MyGrammarLab; Pearson Publish House; 2012

7. David Cotton, Falvey David. Market Leader, 3rd edition; Pearson Education Limited,

2011

Brook-Hart G. Business Benchmark; Cambridge University Press, 2007

9. Sanabria, Seal. Academic Encounters. Listening and Speaking. 2™ edition, Cambridge
University Press, 2012

10. Espeseth, Seal. Academic Encounters. Reading and Writing. 2" edition. Cambridge
University Press, 2012

11. McCarthy M., O'Dell F. Academic Vocabulary in Use, 2008

12. Brook-Hart G., Jakeman V.IELTS Complete, Cambridge University Press, 2012

o

7. MaTepnaibHO-TeXHH4ecKasi 0a3a, "HPOPMALMOHHbIE TEXHOJIOIHUH,
NPOrpaMMHoOe odecnedyeHue 1 HH(POPMaLMOHHBIE CIIPABOYHbIE CHCTEMBbI

VYuebHasg ayauTopusi A MPOBENCHMS 3aHATHH JIEKIMOHHOTO THUIA; YKOMILJIEKTOBaHA
CHEUAIN3UPOBAaHHON MeOENblo, TEXHUYECKUMH CpPEJICTBAaMU OOYYEHHUS, CIYXAIUMH IS
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npeacTaBlIeHs y4eOHOH nHPOpMaIK OOJIBIION ayAUTOPHH.

VYueOHast aynuTopus JUIS TIPOBEICHHS 3aHATHH CEMHUHAPCKOTO THUIA, TPYNIOBBIX H
WHIIUBUIyaIbHBIX ~KOHCYJBTALlMH, TEKYIIEro KOHTPOJIS M MPOMEXYTOYHOH aTTecTallHy;
YKOMIUIEKTOBaHA CHENHUATM3UPOBAHHON MEOENbl0, U TEXHHYECKHMMH CpEICTBAMH OOYy4YCHHS,
00ecreunBaIOIMMH PEATN3AIHIO IPOSKTUPYEMBIX PE3YIIBTaTOB 00yUCHHSI.

[Tomemienue asi CaMOCTOSATENBHOW pabOThl 00YYarOIMXCsS OCHAIIEHO KOMIBIOTEPHOMH
TEXHUKOH C BO3MOXKHOCTBIO MOJKJIIOUCHUSI K ceTH «VHTepHEeT» M IOCTYNOM B 3JIEKTPOHHYIO
MH(OPMAIIMOHHO-00PA30BATEIIEHYIO CPEy.

Jns obecnieueHns: NpenoiaBaHys AUCIUIUIMHBI TPeOyeTcs MOMEIIEeHHE ISl XPAaHSHUS U
NpOoPUIAKTHIECKOTO 00CITYXKHBAaHUS y4eOHOT0 000pyI0BaHNSI.

HNudopManinoHHbIe CIPABOYHBIE CUCTEMBI M PECYPCHI:

OBC «IPRbooks» http://www.iprbookshop.ru/

9BC «YHUBEpPCUTETCKAS OoubroTeka OHJIAMH»
https://biblioclub.ru/index.php?page=main_ub_red

Lexis Nexis Academic (Lexis Uni) https://lexisnexis.com/

OBC «MobunbsHas oubaunoreka JlutPec» http://biblio.litres.ru/

3BC «fOpaiit» https://biblio-online.ru/

Nudopmarnmonnas crpaBounas cuctema Koncynerant [Imtochttp:// www.consultant.ru/

Nudopmannonnas cnpaBouHas cuctema ["apant http://www.garant.ru/

[Tpodeccuonanbras 6a3a qaHHBIX Scopus https:// www.scopus.com/

[IpodeccuonanvHas 6a3za nanusix Web of Science (WoS) https://webotknowledge.com/

EnunHoe oxHO mocTyma k 00pa3oBaTeabHBIM pecypcaM http://window.edu.ru/

DneKTpoHHBIN cinoBapb MynbtuTpan https://www.multitran.com/

TexHuueckue v MporpaMMHbIE CpeCTBA O0yUSHHS:
Jist obGecriedeHns pernojaBaHus JUCIIUIUTHBI UCTIONB3YEeTCst HAaOOop
JI€MOHCTPALIMOHHOT'O 000PY10BaHUS:
- HoyTOYyK (Windows 8.1 nnu 10) ¢ nporpammubiM obecnieuenrem LibreOffice u (min)
MoHO00110K (Win 8.1) ¢ nporpammubiM obecieuennem Office Standart
- IPOEKTOP.
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[Tpunoxenue 1

VYposens Pre-intermediate
ITucemMenHbIC 3a1aHUS

I. Complete the sentences with the words in the box.

’ referrals intrusive mailshots launched glass cold-calling viral ’
privacy loyalty intelligence |
1 A lot of people become irritated by . They don’t want companies

contacting them without an appointment.

2 Sometimes the post we receive is full of . Why do companies have to

send out leaflets to everybody in the street?

3 Women tend to be very receptive to word-of-mouth . They love

hearing information about good products.

4 There is strong resistance to marketing these days. You know what I

mean, those unsolicited emails that fill your inbox, for example.

5 Customer schemes have been around for a long time and are

becoming even more important as the competition to keep customers grows.

6 These days we are all perceived as consumers because more and

more companies have the means to know how we behave and think.

7 The amount of information that retailers can gather about us makes some people worry

about their

8 The company a range of products specifically tailored to women.
9 Companies use this market to figure out the best time to call
customers.

10 Using pre-existing social networks to produce increased brand awareness is known as

marketing.

I1. Complete the presentation with the phrases (a—e).
a) A funny thing happened to me the other day.

b) So, to go back to what I was saying earlier.
C) So, what is marketing?

d) Anyway, I’m not here to tell you about my purchasing disasters.



e) Now you’re probably wondering, what’s the significance of all this?

Marketing is a far more complex process than just selling. (11) Well, there are five key
processes: opportunity identification, new product development, customer attraction, customer

retention and loyalty building and, finally, order fulfilment.

(12) _ Well, if a company handles all of these processes well, it will probably be successful.
But let me give you an example of how it can go wrong. (13) I was looking for a special
gift for my partner and I found just the thing — a weekend away in a country house hotel with
free dinner and drinks. It seemed a fantastic deal but when we arrived at the hotel, it was
dreadful. It didn’t look anything like the pictures on the website and the free dinner and drinks
turned out to be fish and chips from a shop in the village! The product certainly didn’t live up to
the advertising. (14)  This new campaign is going to give us a competitive advantage.

(15) Successful marketing needs to do well in all five processes.

II1. Choose the correct options to complete the article.

A. THE POWER OF WOMEN

Women account for about 85 per cent of all consumer purchases and represent the majority of
shoppers online. Working women aged 24—-54, of (1)whose/whom the US has 55 million, are a
very powerful force in the marketplace these days, in all product areas. Companies (2)what/who
already acknowledge that women are in charge of shopping talk about the customer as ‘she’.
However, most of the people (3)who/which make up the top management in most companies are
still men. (4)Which/What these companies need to do is to change their marketing strategies if
they are to remain competitive.

However, marketing to women isn’t just about changing the colour of a product to pink. The
producer has to recognise (5)that/what the female consumer really wants and then come up with
ideas and solutions. Companies (6)who/where wish to sell to women have to adjust their
marketing to use subtler methods. Smart companies, (7)that/where changes have already been
made, have done so by paying more attention to style and form and shifting away from TV ads in
favour of promotions in venues women trust, such as reviews in women’s magazines and spots
on TV shows like Oprah. Even companies like Harley Davidson, (8)where/whose traditional
target market is very male-dominated, have now added a section on its website (9)which/what is
aimed at female motorcyclists. However, female business owners, (10)whom/who have long
waited to be treated as equals with their male contemporaries, are still fighting to be totally
accepted in the business world.

IV. Rewrite these pairs of sentences and as one sentence without changing the meaning.
1. Young customers visit our stores. They are usually in their 24-34 age bracket.

2. Procter and Gamble is a manufacturer of household products. It has created various women-
specific products.

3. Many large customers cut their marketing budgets. They are switching to viral marketing.
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4. They need to re-launch their marketing campaign. It flopped with young customers.

5. Retailers need to take into account the spending power of women. Women are responsible for
most household purchasers.

6. Their last advertising campaign was mainly focused on baby boomers. It was a huge success.

V. Read the text and complete the tasks.

| LEVELOFDIFFICULTY @ @ ® |

It
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Big names prove worth in crisis

John Gapper

For companies whose financial
value depends heavily on the health
of their brands, the severity and
abruptness of the recession was a
challenge. The abruptness with
which many consumers stopped
spending, and large companies
reduced capital invesiment, caused a
shock to the system. Many compa-
nies experienced nor anly the
financial crisis, but also a crisis of
confidence.

Marketers and advertising agen-
cies preach the gospel that the
companies that emerge best out of
recessions are those that maintain
their marketing budget and protect
brands when the going gets tough. In
practice, few companies were cer-

20 tain enough of the future to comply.
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Yet some of the Doomsday scenarios
about the value of brands in the post-
recession world have not come to
pass. Emerging from the recession,
Tuxury goods companies and many
other consumer brand companies are
enjoying a rebound.

The underlying value of any brand

35

55

— the premium commanded by prod-
ucts and services with strong
reputations and identities — has not
been eliminated by the crisis. Even
those companies that did not invest
heavily in their brands in the worst
times are regaining some confi-
dence. “Brands outperform in good
times and when there is a recession
they do go down, hut they come out
the other side with a sustainable
advantage,” says Joanna Seddon,
chief executive of MBO, the organi-
sation that compiles the ranking.
The nature of brands continues to
evolve. Technology rather than

s marketing is now the defining char-

acteristic of seven of the top 10
brands, with Coca-Cola, MeDon-
ald’s and Marlboro making up the
other three. Google remains the
world’s most valuable brand, but
edging up close behind it are two
other technology companies, IBM
and Apple. Both of these outrank
Microsoft, whose brand value was
stable during the year. The resur-
gence in Apple under Steve Jobs,

i

through the iPod, the iPhone and
now the iPad, continues unabated
and. on present trends, it could be
pressing Google for first place
within a year or two. That is a tribute
to a company that inspires devotion
AMonNg customers.

It may also be a reflection of the
value of inspirational leadership,
and the way in which consumers
identify some of the world’s most
valuable brands, such as Oracle and
Starbucks, with founders who
embody their qualities. Larry Ellison
of Oracle and Howard Schultz of
Starbucks are not only the founders
but keepers of the flame. The social
media boom led by companies such
as Facebook and Twitter — as well as
the rise in smartphones led by
Apple — has had a broader impact on
the top 100. Tt has hoosted mobile
pperators such as Verizon and
AT&T, despite the complaints of
iPhone users about AT&T’s 3G
coverage.

\W

True or false? (lines 13-42)
a) The value of brands was completely destroyed

b)

c)
d}
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during and after the recession.

Companies that did not invest in their brands

have been totally eliminated.

The value of brands goes down during recessions.
Companies with valuable brands do better than

those without in the long run.




Which of the brand(s) mentioned in lines
§3-82 ...

a) relate to technology-based companies or their
products?

b) relate to non-technology companies?
c) istopin the rankings?

d) istechnology-based, and below three other
technology companies?

) are names of products related to a technology
company?

f) have grown partly because of the success of
other brands?

VL. Listen to the talk and complete the tasks.

Listening

You will hear a sales manager, Steven Pitcher, presenting a product, Graffiacom,
to a group of potential investors. For questions 1-10, write one or two words or a
number in each gap to complete the sentences. You will hear the recording twice.

The screen at the presentation is cm long and

The system consists of a computer with a camera and ... .
The first hand-held device that they designed consisted of a

Until now, Graffiacom has mainly been used at

The presenters have recently signed a contract to rent out the system at a ...
Steven Pitcher feels that the product has more than just .

They have contacted over 50 art colleges as part of their

|
2
3
4
5 The turnover for this year is expected to be around £
6
7
8
9

Steven Pitcher imagines that in art colleges, images will be drawn on a |
than a large screen.

10 Steven Pitcher feels that the product is goed for encouraging

VYcTHEIE 3a0aHUA:
1. What is your opinion of marketing in the era of globalization?
2. How do marketing techniques differ from country to country?

3. How much of marketing is lying?
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