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1. HEPEYEHD IINTAHUPYEMBIX PE3YJIBbBTATOB OBYUYEHUA
IO AMCHUMIIVIMHE, COOTHECEHHBIX C INTAHUPYEMbBIMH
PE3YJIBTATAMU OCBOEHUS TPOI'PAMMBbI

1.1. Iucuunianna b1.5.03 «AHocTpaHHbIil A3bIK (AHIVIHIICKHUIT)» 00ecieunBaeT

OBJIAJICHUC CJIEI[yIOHIeﬁ KOMHeTEHHI/Ieﬁ C y4€ToM 3TanoB (l)Ole/IpOBaHI/IH:

Kon HaumenoBanue Kon srana HaumenoBanue starna ocBoeHUs
KOMIIETEHIINU KOMIIETEHIINU OCBOCHHUS KOMITETEHIIUU
KOMITETEHITUHI
YK OC-4 | CnocodHOCTH YK OC-4.1 Yposenv Beginner. OcyniecTBieHne
OCYLIeCTBJIATH Oran 1 MEXJINYHOCTHOM KOMMYHUKAIIUU B
AeJIOBYIO nenoBoii chepe (face-to-face)
KOMMYHHKAaIUI0 B YK OC-4.2 Yposeenwv Elementary. OcyiiecTBiieHne
YCTHOM U NUCBMEHHOM Oram 2 MEKJIMYHOCTHON U IUCTAHIIMOHHON
¢popmax Ha KOMMYHHKAIUH (BEICHUE JIETT0BOM
rocyAapcTBeHHOM(BIX) MEPETUCKH, TeTePOHHBIX Pa3TOBOPOB U
U MHOCTPAHHOM(BIX) BHJICO-BCTPEY)
si3bIKe(ax) YK OC-4.3 Ypoeenwv Pre-Intermediate. 1lpoutenuie u
Otan 3 aHAJIN3 HAYYHBIX U JIEJIOBBIX TEKCTOB
YK OC-4.4 Yposenwv Pre-Intermediate. 11IpoBencHue
Oran 4 JIEJIOBBIX IEPErOBOPOB, COOpaHUil U
y4acTUE B KOJJICKTUBHBIX JIETTOBBIX
BcTpeuax (face-to-face mnm online)
YK OC-4.5 Yposenw Intermediate. Co3znanue
Oran 5 Mpe3eHTalMi U MyOJIMYHOE BHICTYIIJIEHUE
HA YKOHOMUYECKUX HAyYHBIX
KOH(epeHIHAX
YK OC-4.6 Yposenw Intermediate. Co3znanue
Oran 6 ABTOPCKHUX HAYIHBIX TEKCTOB IO
SKOHOMHYECKOI TeMaTuke (dcce,
JIOKJIaJIbl, OTYETHI)
YK OC-5.1 Ypoeenwv Beginner. OcyuiectBienue
Oran 1 TOJIEPAHTHON MEKJIMYHOCTHOU
KOMMYHHKAITUH B IETIOBOM
WHTEpHAIMOHAIBHOM KoJiiekTuBe (face-
to-face)
YK OC-5.2 Yposenw Elementary. Bnanenue
CnocooHOCTH Oram 2 O(HCHBIM 3TUKETOM
NPOSIBJISITH MHTEPHALMOHAIBHOTO JINYHOTO U
TOJIEPAHTHOCTH B JMCTAHIIMOHHOTO OOIIEHUs
YK OC-5 | ycaoBusix YK OC-5.3 Ypoeenv Pre-Intermediate. Bnanenue
MEKKYJIbTYPHOI'0 Oran 3 TEMaMH ¥ 3TUKETOM OOIICHUS JEeIOBBIX
pa3HooOpa3ust He(opMaTbHBIX HHTEPHAITMOHATBHBIX
odmecTBa BCTped (OaHKETOB, KOPIOPATUBHBIX
MEPOIPUSITHI | TIP.)
YK OC-5.4 Yposeenv Pre-Intermediate.
Oran 4 Ocy1iecTBiIeHUE TOJIEPAHTHOM

KOMMYHHKAIIUU B HHTEPHAIIMOHATBHON
JIeJIOBOM Mepenucke, TeaeOHHbBIX
pa3roBOpax M BUJEO-BCTPEUAX




YK OC-5.5
Oran 5

Yposenw Intermediate. Bnanenue
ATUKETOM MPOBEICHUS IETOBBIX
WHTEPHAIMOHAIBHBIX TIEPETOBOPOB,
coOpaHMii U y4acTHUs B KOJJICKTUBHBIX
NeNOBBIX BeTpeuax (face-to-face mim
online)

YK OC-5.6
Oramn 6

Yposeenw Intermediate. Bnanenue
STUKETOM IMyOJIMYHBIX BHICTYTUICHUHN Ha
MHTEPHAIMOHAIBHBIX HAYUHBIX
KOH(epeHIHAX




1.2. B pe3yJbTaTe 0CBOCHUSA TMCHHUIJINHBI Y CTYIECHTOB J0/2KHbI ObITh
chopmMupoBaHbI ciieayomue 3 HAHUS, YMEHUS] M1 HABBIKHU:

Koa satana
OCBOEHMUS IlnannpyemMsble pe3yibTaThbl 00y4eHUs
KOMIIETEH 10 JUCUMILIIMHE (MOIYJII0)

097001

YK OC-4: Cioco0HOCTDH 0CYyHIECTBJISITH 1eJI0BYI0 KOMMYHHUKALMIO B YCTHOM U MMM CbMEHHOM

(¢opmax Ha rocyrapcTBeHHOM(bIX) 1 HHOCTPaHHOM(BIX) fI3bIKe(aX)

YK OC-
4.1
Oran 1

3nanun:

3HaHUE OCHOBHBIX TPAMMATHUYECKUX CTPYKTYD YpOBHA Beginner (corinacHo
MeXTyHapOIHOU KIIACCH(UKAINH YPOBHEH), XapaKTEPHBIX ISl YCTHON M MUChMEHHON
JIETIOBOM KOMMYHHKAIINH;

3HAHME OCHOBHBIX JICKCHICCKUX CIUHUIT YPOBHS Beginner, XapakTepHBIX IS YCTHOW U
MUCbMEHHOM JIEJI0OBO KOMMYHHKAIINH;

MPaBUJI U OCHOBHBIX COCTABJISIOIINX YCTHOTO JIEIOBOTO 3TUKETA

Ymuenua:

COCTaBIICHHUE TPAMMATHYCCKH BEPHBIX MPEIOKEHUN YpoBHS Beginner (cornacHo
MEXIYHApPOIHOH KIacCU(pUKAIIMHA YPOBHEH);

WCTIOJIb30BaHKEe HanboJee ynoTpeOUTELHBIX B YCTHOM JICIIOBON peUH JIEKCHUECKUX
€MHUII, BXOJAIINX B YPOBEHb Beginner;

BEIOOp HEOOXOAUMBIX ATHKETHBIX ()OPM U TIOBE/ICHUS B COOTBETCTBHHU C YCTHOW CHTYaIlUeH
JICIIOBOTO OOIICHUSI.

Haegviku:

HABBIKM YTCHHS, TUChMa, Ay TMPOBAHUS M apTHKYJISAINHA HA HHOCTPAHHOM SI3BIKE YPOBHSA
Beginner (coracHO MEXTyHApOTHON KIIACCU(UKAIINHI YPOBHEH);

HaBBIK YCTHOTI'O MOHOJIOTHYECKOTO BEICKA3bIBAHUA YPOBHSA Beginner;

HAaBBIK aJICKBATHOT'O BOCIIPHUATHS 3ByYallleld MHOCTPaHHOH peuu (00IIee MoHUMaHue,
OTJIMYHE TJIABHOTO OT BTOPOCTENIEHHOTO, OUCK HEOOXOAMMOH HHPOPMAIMH) YPOBHS
Beginner;

HaBBIK JIMAJIOTMYECKOTO BHICKa3bIBaHMs YPOBHs Beginner.

YK OC-
4.2
Otan 2

3unanun:

3HaHWE OCHOBHBIX IPaMMaTHUECKUX CTPYKTYp ypoBHs Elementary (cornacHo
MEXIYHAPOTHOH KIacCU(UKAIINK YPOBHEH ), XapaKTEPHBIX IS YCTHOW W MMHCHMEHHOM
JIEJIOBOM KOMMYHUKAIINH;

3HaHHE OCHOBHBIX JIEKCUUECKUX eTUHHI ypoBHS Elementary, XapakTepHBIX JUIsl YCTHOHN U
MUCHMEHHOH 1eJI0BOM KOMMYHUKAIIHH;

MIPaBWJI M OCHOBHBIX COCTABJISIFOIINX YCTHOTO M MMMCEMEHHOTO JIETIOBOTO ITHKETA.

Ymenua:

COCTaBJICHHE TPAMMaTUYECKU BEPHBIX MIpeiokeHull ypoBHs Elementary (coriacHo
MeXTyHapOIHOM KIIaCCU(HUKAIINH YPOBHEH);

WCIIOJIb30BaHHUE HanboJee ynoTpeOUTENLHBIX B A€TIOBOM CTHIIEC OOIIEHUs (KaK YCTHOM, TaK
Y MCbMEHHOM) JIEKCUUECKUX €MHMII, BXOIAIUX B ypoBeHb Elementary;

BEIOOP HEOOXOAUMBIX STHKETHBIX ()OPM U TIOBEICHUSI B COOTBETCTBHUU C CUTYyaluei
YCTHOT'O ¥ IUCHbMEHHOI'O I€I0BOI0 OOIICHHUS.

Haeviku:

HABBIKH YTCHHMS, TUCbMa, Ay TMPOBAHUS M aPTUKYJISIMKA HA HMHOCTPAHHOM S3bIKE YPOBHS
Elementary (corilacHO MeXTyHapOTHOW KIacCH(HUKAIIMK YPOBHEH);

HABBIK YCTHOT'O MOHOJIOTUYECKOTO BEICKa3biBaHus ypoBHs Elementary;

HABBIK aJICKBATHOTO BOCHPHUSATHUS 3ByYallleii HHOCTPAHHOU peun (001lee MOHUMaHKE,
OTJIMYKE TJIABHOTO OT BTOPOCTENIEHHOTO, MOUCK HEOOXOAMMOM UH(POPMAIIHH) YPOBHS
Elementary;

HaBBIK JINATOTUYECKOT0 BhICKa3biBaHus ypoBHs Elementary.




YK OC-
4.3
Otan 3

3unanun:

3HaHHE OCHOBHBIX TPAMMaTHYECKHUX CTPYKTYp ypoBHs Pre-Intermediate (cornacHo
MEXIyHapOIHOH KJIacCU()MKAIIMK YPOBHEH), XapaKTePHBIX I HAYYHBIX U IEJIOBBIX
TEKCTOB;

3HaHWE OCHOBHBIX JEKCHUECKUX eTUHHI ypoBHS Pre-Intermediate, XapaKTepHBIX IS
HAyYHBIX U JIETOBBIX TEKCTOB;

Ymenua:

aHaIM3a HAYYHBIX U JICTIOBBIX TEKCTOB YPOBHS Pre-Intermediate (coriiacHO
MeXIyHapOIHOW Kiaccu(uKayuy ypoBHEH) Ha peIMeT BbIJeIEHUs] OCHOBHOI HJeH,
KJIFOUEBBIX TEPMHHOB, aBTOPCKON TO3ULINH;

BBIpKEHHSI COOCTBEHHOT'O MHEHHSI OTHOCUTENBFHO aBTOPCKOM MO3HULIUH, BEIPAKEHHOM B
Hay4YHOM U JI€JIOBOM TEKCTE;

KOHCIEKTHPOBAHME U MIEPECKA3 HAYUHBIX U JEIOBBIX TEKCTOB YPOBHSA Pre-Intermediate

Haevixu:

HABBIKM YTCHHS, TUChMa, Ay TUPOBAHUS U apTHKYJIISINH HA HHOCTPAHHOM SI3BIKE YPOBHSA
Pre-Intermediate (cornacHo MeXITyHapOTHOU KiIaccu(pUKAIMK YPOBHEH);

HAaBBIK YCTHOI'O MOHOJIOTMYECKOTO BHICKa3bIBaHUs YpoBHS Pre-Intermediate;

HABBIK aJICKBATHOTO BOCIPHUSATHUS 3ByYallleii HHOCTPAHHOM peun (00Ilee MOHUMaHKE,
OTIIMYHE TTIABHOT'O OT BTOPOCTENIEHHOT0, TIOUCK He00X0anMoit nHpopMaiuu) ypoBHs Pre-
Intermediate;

HaBBIK TMAJOTHYECKOTO BHICKa3bIBaHMs YpoBHs Pre-Intermediate.

YK OC-
4.4
Oran 4

3nanusn:

3HAHHE OCHOBHBIX TPAMMATHYECKUX CTPYKTYp ypoBHS Pre-Intermediate (cornacHo
MEXIYHAPOTHON KIIacCHU(DUKAIIUK YPOBHEH), XapaKTEPHBIX IS JACTOBBIX IEPETOBOPOB
(face-to-face u online);

3HAHUE OCHOBHBIX JIEKCUUCCKUX eTUHUIL YPOBHS Pre-Intermediate, XapakTepHBIX IS
JIeNIOBEIX TieperoBopoB (face-to-face u online);

MPAaBUJI M OCHOBHBIX COCTAaBJISIOIIMX 3THKETA JIEIOBBIX MeperoBopoB (face-to-face u
online)

Ymenusa:

COCTaBJICHHE TPaMMaTHYECKH BEPHBIX NpeIUIOKeHU ypoBHs Pre-Intermediate (cornacHo
MEXIYHApPOIHOH KIacCU(pUKAIIMKA YPOBHEH);

WCITOJIB30BaHUE Hanboee yrmoTpeOUTEILHBIX B IEJIOBBIX eperoBopax (face-to-face n
online) JTIEKCMUYECKUX EMHMUII, BXOAAIIUX B ypoBeHb Pre-Intermediate;

BEIOOp HEOOXOIUMBIX ATHKETHBIX ()OPM B COOTBETCTBHHU C MHTEHIMEH BHICKA3bIBAHUI B
JIeNOBBIX meperoBopax (face-to-face u online).

MpOBEJICHNE U OpraHu3aius neperoBopos (face-to-face u online) u BcTped (B TOM uucie
BHJICO-)

Haeviku:

HABBIKH YTCHHMS, TUCbMa, Ay TMPOBAHUS M aPTHKYJISIMKA HA MHOCTPAHHOM S3bIKE YPOBHS
Pre-Intermediate (coriacHO MeXTyHapOTHOW KIacCH(PHUKAIIMKA YPOBHEH);

HaBBIK YCTHOT'O MOHOJIOTHYECKOI0 BbICKa3bIBaHUs ypoBHs Pre-Intermediate;

HABBIK aJICKBATHOTO BOCIPHUSATHUS 3ByYallleii MHOCTPAHHOU peun (001lee TOHUMaHKE,
OTIIMYHE TTIABHOT'O OT BTOPOCTENEHHOT0, TIOUCK He00X0oanMoii nHpopMaluu) ypoBHs Pre-
Intermediate;

HaBBIK JIMAJIOTMYECKOTO BhICKa3bIBaHMs yYpoBHs Pre-Intermediate.




YK OC-
4.5
Oran 5

3nanusa:

3HAHHE OCHOBHBIX TPAMMAaTUYECKUX CTPYKTYp YpoBHS Intermediate (cormacHo
MEXTyHapOTHOM KIIaCCH(UKAIMH YPOBHEH ), XapaKTEPHBIX JUIsI Ty OJUYHBIX BBICTYTLICHHUH
U IIpe3eHTaIui;

3HaHHE OCHOBHBIX JIEKCHYECKHUX €IMHUI] YPOBHS Intermediate, XapaKTepHBIX IS
MyOJIMIHBIX BRICTYIICHUH W PE3CHTAIIHIA;

MIPaBUJI U OCHOBHBIX COCTABIISIONINX ITHKETA ITyOJIMYHBIX BRICTYTUICHUH U TPE3CHTAIIHIA

Ymuenusa:

COCTaBJICHHE TPAMMaTHYECKH BEPHBIX MIpeUIoKeHu ypoBHS Intermediate (cornacHo
MeXTyHapOIHOW KIIACCH(UKAIIINH YPOBHEMH);

WCIIONIb30BaHKE HauboIee yIoTPpEeOUTEIbHBIX B ITyOIIMYHBIX BRICTYIUICHUASAX H
MPEe3eHTALNAX JIEKCUIECKUX eIMHUII, BXOIIIINX B YPOBeHb Intermediate;

BBIOOP HEOOXOTUMBIX STHKETHBIX (DOPM M1 Iy OJTMIHBIX BRICTYIUICHHHA W TTPE3CHTAITHH.
aZIeKBAaTHOTO (C MOHUMAaHWEM OOIIEro CMBICIIa) OTBETAa Ha BOIIPOCHI Ay TUTOPUH B XOJIE
MyOJIMYHBIX BBICTYTIJICHUN U MPE3EHTAINA.

Hagviku:

HABBIKM YTCHHS, TUChMa, Ay TMPOBAHUS M apTHKYJISAIMHA HA HHOCTPAHHOM SI3BIKE YPOBHSA
Intermediate (coritacHO MEXIYHAPOTHON KiTacCH(DHUKAITUN YPOBHEH);

HaBBIK YCTHOT'O MOHOJIOTHYECKOTO BhICKa3bIBaHUs ypoBH: Intermediate;

HaBBIK aJIEKBATHOTO BOCIPHUATHS 3ByUalllell HHOCTPaHHOM peun (001ee moHUMaHHe,
OTJIMYME TIIABHOT'O OT BTOPOCTENEHHOT0, IIOMCK HE00X0AUMOi1 HH(OPMAIIUH) YPOBHS
Intermediate;

HaBBIK IMAIOTHYECKOTO BBICKA3bIBaHUs YpoBHs Intermediate.

YK OC-
4.6
Jtan 6

3unanun:

3HaHHE OCHOBHBIX TPAMMAaTHYECKUX CTPYKTYp ypoBHs Intermediate (cornacHo
MEXIyHapOIHOHN KJIacCU()MKAIIMK yPOBHEH), XapaKTePHBIX I HAYYHBIX U IEIOBBIX
TEKCTOB;

3HaHWE OCHOBHBIX JIEKCHUECKUX eTUHHI ypOBH: Intermediate, XapaKTEpHBIX JJIS HAYIHBIX
U IETIOBBIX TEKCTOB;

MIPABHJI M OCHOBHBIX COCTABIISIFOIIMX COCTABIEHHS aBTOPCKUX HAYYHBIX U IE€JIOBBIX
TEKCTOB;

Ymuenua:

COCTaBJICHHE TpaMMaTHYeCKH BEPHBIX MpeaiokeHuil ypoBHs Intermediate (coriacHO
MEXIYHApOIHOH KiIacCu(PUKaUK ypPOBHEH) B HAYUHBIX U ICTOBBIX TEKCTAX;
WCTIOJIb30BaHNE Hanboee ynoTpeOUTENbHBIX B HAYYHBIX U AEJOBBIX TEKCTaX JEKCHUECKUX
€IUHMUILI, BXOASILIUX B YpoBeHb Intermediate;

BBIOOP HEOOXOAUMBIX STHUKETHBIX (DOPM U1 HAYUHBIX U AEJOBBIX TEKCTOB.

a/leKBaTHOE (JIOTUYHOE, SICHOE, B COOTBETCTBUH C 33JaHHOM TEMOM) BBIpa)KeHHE
COOCTBEHHOM MMO3UIMHU B BUJIC HAYYHOTO WIIM JICTIOBOTO TEKCTa (3cce, OKIaA, OTYET U TIp.).

Hagviku:

HaBBIKW YTCHHUS, TMCbMA, ayAUPOBAHHA U apTHKYJSALUN HA HHOCTPaHHOM SI3BIKE YPOBHS
Intermediate (corinacHO MEXAYHAPOIHOHN KIIaCCU(PUKAIINHN YPOBHEH);

HaBBIK YCTHOI'O MOHOJIOTHYECKOTO BBICKA3bIBaHUS ypoBHs Intermediate;

HaBBIK a/IeKBaTHOT'O BOCIIPHUATHS 3ByUalleil HHOCTpaHHOH peun (o0lee MOHUMaHHE,
OTJIMYHE TIIABHOTO OT BTOPOCTENIEHHOTO, IIONCK HEOOX0AMMON HH(OPMAITIH) YPOBHS
Intermediate;

HaBBIK AUATOTUYECKOTO BHICKa3bIBaHUs YpOBHS Intermediate;

HaBBIK NMCbMEHHOTO BHICKa3bIBaHHs YpOBHs Intermediate.




YK OC-5: CriocoOHOCTh NPOSIBJIASATH TOJEPAHTHOCTD B YCJIOBHSAX MEKKYJIbTYPHOTO
pa3Hoo0pa3usi 0011ecTBA

YK OC- | 3nanusn:

5.1-5.6 — TPaBWI ¥ OCHOBHBIX COCTABJISIFOIINX YCTHOTO U MUCEMEHHOTO JCIOBOTO ITHKETA B
dransl 1- WHTEPHAI[MOHAIBHOM OOIIECTRE;
6 — 3HaHUE KYJIbTYPHBIX U PEIUTUO3HBIX OCOOCHHOCTEH MOBEACHUS IPEICTABUTEICH
Pa3IMYHBIX HAIIMOHAIBFHOCTEH 1 KOH(ECCHIA.
Ymenus:

—  BBIOOP HEOOXOIUMBIX 3TUKETHBIX (JOPM B COOTBETCTBUH C YCTHOH U IMCbMEHHOM
CUTYaIMEH JIEIT0BOT0 OOIIEHHUS B MHTEPHAIIMOHATHFHOM KOJIJICKTHUBE;

— ToJepaHTHOe BepOaibHOE U HeBepOaTbHOE MOBECHNE B MHOTOHAIIMOHAIBHOM OOIIECTBE.

Haegviku:

— HaBBIK YCTHOI'O MOHOJIOTUYECKOTO BbICKA3bIBaHUS YPOBHsI Beginner-Intermediate;

— HAaBBIK aJICKBaTHOTO BOCIIPHUATHS 3BYyUalllell HHOCTpaHHOU peu (00liee NOHUMAaHue,
OTJIMYHE TIIABHOTO OT BTOPOCTENIEHHOTO, IIONCK HeOOX0AMMON HH(OPMAITIH) YPOBHS
Beginner-Intermediate;

— HaBBIK JUAJIOTUYECKOTO BHICKA3bIBaHUS YPOBHsI Beginner-Intermediat.

2. OFbEM U MECTO JUCHMILJIUHBI B CTPYKTYPE OBPA3OBATEJILHO
INPOI'PAMMUBI

O0BbeM TUCHUILIHHBI

Hucuunnuna b1.B.03 «MHOCTpaHHbIi s13b1K» cocTaBiisieT 20 3a4€THBIX €IUHUIL, T.€. 720
aKaJIeEMUYECKHUX YacOB.

Ha konTakTHYI0 paboTty ¢ npemnojaBareiaeM no ouHou popme BeiaeneHo 260 yacos, —
MPAKTUYECKUE 3aHATHS, HA CAMOCTOSATEIBHYIO paboTy 00yUaromuxcs BbiaeneHo 376
9acoB JiJIst O9HOH (/0.

Mecto nucuuniannbl B ctpykrype OII BO

W3y4enne JUCIUILTUHBI TPOXOIUT C MIEPBOTO IO IMIECTOM y4eOHBIH CEMECTPHI, a
UMEHHO C MEPBOIo MO TPETUN KYPCHI JIJIsl CTYJIEHTOB OYHOM (hOpMbl O0YUEHHUS.

Metononoruyecku «IHOCTpaHHBIHN S3bIK» OMHUPAETCA HAa HEOOXOAUMBIN 00beM
TEOPETUYECKUX 3HAHUM, a TAK)KE HA YMEHUS U HAaBBIKU, IPUOOPETEHHbIE PaHee B
IIKOJIBHOM KypC€ MHOCTPAHHOTIO SI3bIKA.

DOopMBbI TPOMEKYTOUYHOU ATTECTALIUU CIEAYIOIIHE:

3a4eT ¢ oneHkou (1 cemectp),

AK3aMeH (2 ceMecTp),

3auer (3-5 cemectp),

sK3aMeH (6 cemecTp).



3. COAEPKAHUE U CTPYKTYPA JUCHUIIJIMHBI

Ounas popma ooyuenusn

O0beM TMCUMILIMHBI (MOYJIs1), aK. Yac.
KonrakTHas padora ®opma
o0yuarouuxcsi ¢ TeKylIero
HanmeHnoBanue tem npenoaaBaTesiemM KOHTPOJIA
Ne i/l e
(pa3neJsioB), Bcero 10 BH/aM y4e0HBIX CP | ycneBaemoct
3aHATHI NPOMEKYTOYHOM
JIP/
J):I[/(?;)*’ 50, 1}13(/) :;9, KCP aTTrecTalnuu
JIOT*
Tema 1 | IlpeacraBienue ceds 28 10 18 onpoc
Tema 2 | PaGoTa 1 OTABIX 30 10 2 18 TECT
Tema3 | L1poOnems: Ousiiec- 34 10 4 | 20 K/p
cpeapl
Tema 4 | KomaHaupoBKUu 28 10 18 onpoc
Tema 5 | Ena u pasBieueHus 30 10 2 18 TECT
Tema 6 | Ilokynka u mpogaka 36 10 6 20 acce
[TpomexyToUYHasl aTTeCTalus 4 4 3a4yer
Hmoezo no oucyunnune 190 64 14 | 112
3a 1 cemecmp
Tema 7 | Jlrogm nenoBoro Mupa 28 10 18 oIIpoc
Tema 8 | busHec u pexiama 30 10 2 18 TECT
Tema 9 | Pabora kommanuu 34 10 4 20 K/p
Tema Henosaz 28 10 18 onpoc
10 KOMMYHUKALIHS
Tema busHec u KyJIbTypbl 36 10 6 20 sece
11 Mupa
szeMa busnec n nomkHOCTH 30 10 ’ 18 recT
[TpomexyToUuHas aTTeCTalus 4 4 9K3aMeH
Hmoezo no oucyunnune 190 64 14 | 112
3a 2 cemecmp
I"I"?,eMa TBos kapbepa 10 4 6 ompoc
l’l;eMa OnucaHue KOMIaHUK 13 4 3 6 TecT
l"l;_eMa Cdepa nponax 14 4 4 6 K/p
Tema [Ipennoxenue uaeit B 10 4 6 onpoc
16 OusHece
1T7eM21 Crpecc u pabota 18 6 4 ] Ty
Tema KopnopaTtusnsie 15 6 3 6 TecT
18 pa3BJeYEHUS
IIpomexxyTouHas aTTecTanus 4 4 3a4er
Hmoeo no oucyuniune 84 32 14 | 38
3a 3 cemecmp
Tema OTKpBITHE HOBOTO
19 Ou3Heca 10 4 6 onpoe
Tema MapkeTuHr 13 4 3 6 -
20
Tema busnec n 14 4 4 6 sece
21 IJIAHUPOBaHUE
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O0beM TMCUMILIMHBI (MOYJIs1), AK. Yac.
KonrakTHas padora ®opma
o0yuarouuxcsi ¢ TEKYIIero
HanmenoBanue Tem npernoxaBaTe1eM KOHTPOJIs
Ne ni/nn o
(pa3aeJioB), Bcero 10 BH/1aM y4e0HBIX CP | ycneBaemocTn
3aHATHI NPOMEKYTOYHOM
JIP/
JI[I/(T))’IQ; 30, l';’.(/)?‘?, KCP arrecranumu
JIOT*
Tema VYupasiieHue 14 4 4 6 K/p
22 MIEPCOHAIOM
2T3eMa busznec u KOHMIUKTHI 14 6 8 ompoc
2"1;‘eMa buznec-nmpoayKThl 15 6 3 6 TecT
IIpoMexyTouHas aTTecTalysl 4 4 3a4er
Hmozo no oucyuniune 84 32 14 | 38
3a 4 cemecmp
Tema Bpenasl 10 4 6 orpoc
25
2T6eMa [lyTremecTBus 13 4 3 6 TecT
Tema NuHoBauuu n 10 4 6 orpoc
27 WU3MEHEHUS
2TgeMa Opranuzanuu 14 4 4 6 JHCTTYT
Tema PexnamupoBanue 17 6 3 8 TecT
29 MPOJIYKTOB U YCIYT
3TOeMa Bbuznec u nenpru 16 6 4 6 K/p
[IpomexxyTouHas aTTecTalus 4 4 3a4€T
Hmozo no oucyuniune 84 32 14 | 38
3a 5 cemecmp
OcobeHHOCTH
Tema
31 MEKHAI[MOHAIBHOT O 10 4 6 onpoc
oO1eHus
Tema UYenopeueckue
13 4 3 6 TeCT
32 pecypcsl (Kaapsbl)
Tema NuTepHanmoHanbHbIN 16 4 4 8 sece
33 PBIHOK
3T46Ma Kopnoparusnas 3Tuka 14 4 4 6 JHCTTYT
?:l"SeMa Jluneps! U AUAEPCTBO 14 4 4 6 K/p
3T6eMa Konkypenuus 13 4 3 6 TEeCT
Koncyunpranmus 2 2
IIpoMexyTouHas aTTecTalysl 6 6 9K3dMCH
Umoeo no oucyunnune 38 32 18 | 38
3a 6 cemecmp
Bcero: | 720 256 88 | 376
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Conep:xxanmne IMCIUTIHHBI

Tema 1. Ilpeocmasnenue cepa. Jlekcuka W TpaMMaTUYECKUE KOHCTPYKLIHH,
OMKCHIBAIOIINE HALIMOHAILHOCTH, podeccuu, poJ AesTebHOCTUH. CoCcTaBiIeHUE BUSUTHON
KapTouku. PeueBble 1Ia0JIOHBI AJI TpENCTaBieHUsA ce0s U Apyrux (KoJuier) B Xoje
opunManbHBIX BcTped. 'paMMaTuka: riiaron to be, apTukiia a/an u wh- questions.

Tema 2. Paboma u omowvix. Jlekcuka W TpaMMaTHYECKUE KOHCTPYKLIMH,
ONHUCHIBaIOUIME paboTy U BHUIBI oTAbIXa. OOpa3 KU3HU U coONIOACHUE OajlaHca MEXIy
paboToii M OTAbIXOM. PeueBble maOJIOHBI Ui BEACHUSA JAMAJIOrOB O paboueM JHE U
IUTAaHWPOBAHUU OTAbIXa. ' pamMmaTHka: ucnoiab3zoBanue Present Simple (yTBepaAUTEIbHbBIE
NPEAJIONKEHHUS), UCIOIb30BAHUE HAPEUMUA M BBIPAXKEHUM YaCTOTHOCTH (MIOBTOPSIEMOCTH)
NEUCTBUM.

Tema 3. Ilpoonemwvt Ouznec-cpeodwvl. JIekcuka U rpaMMaTHYECKUE KOHCTPYKIIMH,
OTHCHIBAIONINE MPOOJIEMHBIE CUTyallud O(PUCHOW XU3HU W OW3HEca B IesioM. PedeBbie
1a0JIOHBI 7Sl BEICHUS JUCKYCCHIA, HAalIpaBJICHHBIX Ha perieHue npodiem. I'pammaTuka:
ucrnonb3oBanue Present Simple (oTpuuaTeNnbHbIE NPEAJOKEHHUS U BOIPOCHI),
UCII0JIb30BaHUE raarona have/has.

Tema 4. Komanoupoeku. JIekcnka 1 TpaMMaTHYECKUE KOHCTPYKIMH, ONACHIBAIOIIINE
JeTany OU3HEC-TI0Ee3/]0K U MyTellecTBU. PeueBble 111a010HbI 1 3aKa3a, OpOHUPOBAaHUS U
omjaThl JIENOBBIX Moe3q0K. I'pamMmaTmka: WCIOJIB30BaHME TIJarojla can/can'’t,
UCIIOJIb30BaHUE KOHCTPYKIUH there is/ there are.

Tema 5. Busnec u eoa (eating out). Jlekcuka U TpaMMaTUYECKUE KOHCTPYKIUU JIS
00CYKJIEHUS KyXHU pa3IMYHbIX CTpaH. PedueBble 111a010HBI, UCIIOJIb3yEMbIE B X0O/€ OU3HeC-
3aBTpAKOB/-lTaHuell/-yxkuHoB. I'pamMaTmka:  ucuuciasieMble UM HEHCUHUCISIEMbIE
CYLLECTBUTEIbHBIE, UCIIOJIb30BaHUE HApEeUHil some/ any.

Tema 6. Ilokynka u npodasxca. Jlekcuka W TpaMMaTU4YeCKHE€ KOHCTPYKLMHU s
OTHCAHUs U COBEPILEHUS MOKYMOK Pa3INYHBIX TPOAYKTOB UM YCIYyT, BEIOOPA MPOAYKTOB
u yciyr. PeueBbie mabinoHbBI, MCIONB3yEeMbIE B pa3roBOpax MpH IMOKYNKE M TMPOJAKe
npoaykToB M ycayr. I'pammarmka: wucnoiwb3oBanue Past Simple (yTBepauTelbHbIE
PEAJIOKEHHS) U BBIPAXKEHUN BPEMEHH.

Tema 7. J/Ivwou o0enoeozo mupa. Jlekcuka M rpaMMaTHYECKHE KOHCTPYKLUMU IS
ONHCaHUs JIIOJeH, HUX poja JESATENIbHOCTH, MNpeAnoyTeHuil. PeueBble 11a0JIOHBI,
UCIOJIb3yEMbIE B KAaueCTBE COBETOB, OTBETOB Ha 3asBJICHUS O MpodOiemMax ¢ JHOAbMU
pa3nnuHbIX npodeccuil. 'pammaruka: ucnons3zoBanue Past Simple (oTpuuaTesbHbIE U
BOIIPOCUTEIIBHBIE MPEUIOKEHU).

Tema 8. buznec u peknama. Jlekcuka W TpaMMaTHYE€CKUE KOHCTPYKUUH IS
OMHCaHUsl PEeKJIaMbl U pbhIHKAa. PeueBble 1MIAaOMOHBI AJI y4acTUs B JAMCKYCCUSX HA TEMY
peKsiaMbl MPOAYKTOB M yciyr. I'paMMaTmka: HCHOJB30BaHUE CpPAaBHUTEIBHONM M
PEBOCXOHOMN CTENeHeH mpuiaraTeIbHbIX U Hapeuui, UCTIONb30Banue much/a lot/ a little/a
bit.

Tema 9. Paboma romnanuu. Jlekcuka W TIpaMMaTUYECKHE KOHCTPYKLHH,
ONKCHIBAIOIINE BUIbI KOMIIAHUW, MX 00JIACTU NeATeNbHOCTH. PeueBble MmaOMIOHBI IS
ONMMCAHUs W Tpe3eHTaUuHu cBoel kommnaHuu. I'pammarTuka: ucnosib3oBaHue Present
Continuous, cpaBuenue Present Simple n Present Continuous.
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Tema 10. /lenosana kommynukayusa. JIekcuka 1 rpaMMaTHYECKUE KOHCTPYKIIMM IS
NOCTPOCHUSI WHTEPHALMOHAIBHOTO JEJIOBOro oOmeHus. PedeBble MIa0IOHBI 7S
Ha3HaueHusa BcTped. I'pammaTuka: ucnosb3oBanue Present Continuous 1 ONUCaHUS
1aHoB, Future Simple njist mporHo30B Ha OyTy1iee.

Tema 11. buznec u Kyavmypsl mupa. JIekCuka U rpaMMaTUYE€CKUE KOHCTPYKIIMH,
OMKCHIBAIOIINE KYJIbTYPHBIE Pa3IU4Msl PAa3HbIX CTpaH M KyJbTyphl KoMmaHuil. PedeBbie
mabJoHBl /I BBISBICHUS KYJbTYPHBIX MpoOJieM, JOCTHXKEHHUS Corjacusi Mpu
pacnpoCTpaHEHHBIX KYJbTYpHBIX KOH(pIUKTax (omunbkax). 'paMmmaTuka: ucnosb30BaHue
should/shouldn’t, could/would.

Tema 12. Busznec u Oonxycuocmu. Jlekcuka M TpaMMaTUYECKUE KOHCTPYKIIHH,
ONUCHIBAIOUINE pa3IWYHble JODKHOCTH, HaBBIKM U  CIIOCOOHOCTH, TpeOyemble
pabotonaTtenssMu. PeueBble IIaGIOHBI Ui MPOBEIEHUS M TMPOXOXKICHUS HHTEPBBIO.
I'pammaTuka: ucnons3oBanue Present Perfect, cpaBuenue Past Simple u Present Perfect.

Tema 13. Teoa kapwvepa. JIekcuka U TpaMMaTUYECKUE KOHCTPYKIIMH, OMTUCHIBAIOIIINAE
Kapbepy, KapbEPHbIE IUIAHBI U IEPCIIEKTUBBL. PeueBbie 1abI0HbI 1J1s1 COCTABIEHUS PE3IOME,
a Takke BBIOOpAa KaHAMAATOB Ha JODKHOCTh. I'paMMaTHka: MoJajbHbIE TJArojibl s
onucaHusi GPU3NUECKUX BO3MOKHOCTEH, BBIPAXKEHUS TPOCHO U MPENTIOKEHHM.

Tema 14. Onucanue xKomnanuiu. Jlekcuka U rpaMMAaTHYECKUE KOHCTPYKLIHMH IS
OMMCAaHUs KOMITAHUM U opranu3aiuii. PeueBbie 11a0oHbI, UCIIOJIb3YyEMbIE B PA3roBOpax U
NUCbMax O KOMIIAHUSX, MYyOJMYHBIX TMPE3eHTAIUSAX O JESITeIbHOCTH KOMITAHHM.
I'pammaTuka: ucnons3oBanue Present Simple u Present Continuous.

Tema 15. Cghepa npoodasic. JIexcruka 1 rpaMMaTHYECKUE KOHCTPYKIIMU JIJIs1 OITUCAHUS
HIONUHT-TIPUBBIYEK. PeueBbie Ma0IoHBI 7151 OCYIIECTBICHUS TOKYIIOK, TOPTa, JOCTHKEHUS
NapTHEPCKUX coTaneHuii 00 ycnoBusx. ['paMMaTuka: MogalibHbIE TIAroibl must, need
to, have to, should.

Tema 16. IIpeonoscenue udeii ¢ buznece. Jlexkcuka u rpaMMaTHYECKUE KOHCTPYKLUU
usi oOcykaeHust uaeil. PeueBbie 1m1a0i0HbBI, UCIOIB3YEMbIE B Ipoliecce BCTped (B TOM
4HuClle BUJEO-), NEPErOBOPOB Il ONUCAHUS COOCTBEHHBIX M€ pa3BUTUS OU3Heca.
I'paMmaTHKa: TJarojbHblE CIIOBOCOYETAaHUs, HUCIHONb30BaHue Past Simple u Past
Continuous.

Tema 17. Cmpecc u paboma. Jlekcuka W TpaMMATUYECKUE KOHCTPYKIIMHU JJIst
OMMCAHUSI CTPECCOBBIX CHUTyaluil. PedeBble 1MIa0IOHBI, WCIONB3yEMBbIE JIs y4acTHs B
JIUCIyTax, CIOpax JeJoBoro xapakrtepa. I'pammaruka: ucnonb3oBanue Past Simple u
Present Perfect.

Tema 18. Kopnopamueuvie pa3zenevenus. Jlekcuka U TpaMMaTHYECKHUE
KOHCTPYKIIMU JJIS OIMCaHWsA KOPIOPATUBHBIX Mepomnpusatuii. PeueBbie 11a0JI0HBI,
UCIIOJIb3yeMble Ha KOPIOPATHMBHBIX JlaHYaX, oOemax, yxuHax (small talk), a Taxxke Ha
koH(pepennuax. 'pammaTuka: rucnonab3oBanue multiword verbs (CII0OKHBIX TJIATOJIOB).

Tema 19. Omkpvimue H06020 6u3neca. Jlekcuka U TpaMMaTHYECKHE KOHCTPYKUUU
U1 00CY>KJIEHUSI HOBBIX MPEINPUITUN U MPOEKTOB. PeueBbie malnoHbl 111 00CyKACHUS
MpUOBLIN, JOXOAOB, OMNPEIEICHUS MECTa 3aCTPOWMKH, WHBECTHUIIMI, CIIOHCOPCTBA WU IP.
I'pammaTuka: ucnosnb3oBanue time clauses (IpUAATOYHBIX IPEITOKEHUN BPEMEHH ).

Tema 20. Mapkemumne. JIekcuka v rpaMMaTHYECKUE KOHCTPYKIUU JJI 00CYKIEHUS
phIHKAa M cdepbl MapkeTuHra. PedeBble MMAONOHBI s OOCYXACHHS MapKETHHTOBBIX
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CTpaTeruid, NapTHEPCTBa, YJIydlleHUs mpojax u np. I'pammarumka: Jiekcuueckas
COUYETAaEMOCTb CJIOB U ITOCTPOEHUE BOITPOCOB.

Tema 21. bu3nec u nananupoganue. JIekCuka U rpaMMaTHIECKUE KOHCTPYKINH IS
oOcyxneHust Ou3Hec-1IaHoB. PedeBble 1MIaOMOHBI I UCIOJB30BAaHUS B XOJE€ BCTpEY
(yTouHeHHsI, JOMOJHEHUs, OObsicHEeHUEe IulaHa). ['pamMmaTmka: BbIpakeHue OyIyIIMX
aHoB (Present Continuous wim Future Simple).

Tema 22. Ynpaenenue nepconanom. JIekcuka 1 rpaMMaTHUECKHE KOHCTPYKLUU IS
ONHCAaHUs KayeCTB XOPOUIEro MeHemkepa. PedeBble MIA0JIOHBI IS ONMCAHMUS U
00CYKJI€HUS MICUXO0JIOTMUYECKUX TUIIOB NEPCOHAa, Pa3INYHbIX 0043aHHOCTEN U c11I0CO00B
ynpasieHus. ['paMmmaTuka: c10BooOpa3zoBaHHe U UCIOJIb30BaHNUE KOCBEHHON peyHn.

Tema 23. buznec u kougauxkmot. Jlekcrika U rpaMMaTUYECKUE KOHCTPYKUIUU JJIS
oOcyx1eHus KOH(MIUKTOB UHTEPECOB B Ou3Hece. PeueBbie 1abioHbI, UCIIOIB3yEMBIE B X0/1€
NEPEeroBOPOB W pemieHus KOoHGIUKTOB. ['paMMaTHKa: HCIONb30BAHUE YCIOBHBIX
HakJIoHeHUM (conditionals).

Tema 24. busnec-npooykmel. Jlekcuka W TIpaMMaTHYE€CKHME KOHCTPYKLIHH
U3rOTABIMBAEMON WM TPOJAaBaeMOM MPOAYKUMHU M ycayr. PedeBble 1m1abJIOHBI,
UCIIOJIb3yEeMbI€ B XOJ€ MPE3EHTAlUU MPOAYKTOB, OMUCAHUS TOCTOMHCTB M IMPEUMYILIECTB
IPU UCTOJIb30BAHUH BHIOPAHHOTO MPOAYKTA U T.I. ' paMMaTHKa: MacCUBHBIH 3aJ10T.

Tema 25. Bpenowv. Jlekcuka W TpaMMaTHYECKHE KOHCTPYKLUMU IpU OINHUCAHUU
OpenzoB. PedyeBble 1m1a0I0HBI, UCIIOJIB3YEMBIE B MPOLIECCE JEIOBBIX BCTPEY (B TOM YHCIE
BUJEO), a TakkKe JUIsl MpEe3eHTAluu CTpaTeruil paszsutus OpeHpa. I'pammarmka:
rJIarojbHbIE CII0BOCOYETAHMSI, UCTIONb30BaHue Present Simple u Present Continuous.

Tema 26. Ilymewecmeusn. Jlexcuka W TrpaMMaTHYeCKHE KOHCTPYKIUHU IS
00CYKJI€HHUS] TYPUCTHUECKOIO ONbITa U MyTelecTBUil. PedeBble 111a0I0HbI, HCTIONb3yEeMbIe
B pasroBope ¢ TYPUCTUYECKMMHU OIEpaTOpaMy, MPU Ha3HAYeHUM OyIylIUX BCTped,
OpoHupoBaHUM (OHJIAKH, 1O MOYTE U MO Tenedony). 'paMmmaTuka: ciocoObl BhIpaXKeHUs
OylylIero BpeMeHHU.

Tema 27. Hnunosayuu u uzmeHnenus. JIekcuka U rpaMMaTUYECKUE KOHCTPYKIIHH,
UCIIOJIb3yeMble TPU OOCY>KIEHUU HEOOXOJMMOCTHM HMHHOBALMM U uM3MeHeHuil. PeueBbie
mabJoHbl JJIsI ONMCAHUS WMHHOBALMOHHBIX TEXHOJOTWU, CTpAaTerMii pa3BUTHUs OW3Heca.
I'pammaTuka: ucnons3oBanue Past Simple and Present Perfect.

Tema 28. Opzanuzayuu. Jlekcuka 1 rpaMMaTH4YE€CKHE KOHCTPYKLIHHU, UCIIOIb3yEMbIE
npu 00CYKJIEHUU OpraHu3allMi U cTaTyca BHYTPU OpraHu3aunuu. PedeBbie 1m1aOaoHbI 1715
ONHCaHUs CTPYKTYphl KOMIAHMM, CBSI3ed  pa3IMYHbIX OTAEJIIOB  OpraHu3aLui.
I'pamMmaTHka: CI0BOCOYETAHMS C MMEHAMM CYILECTBUTEIbHBIMMU.

Tema 29. Pexnamupoeanue npodykmoeé u yciaye. Jlekcuka W rpaMMaTH4ecKue
KOHCTPYKIMHU, HCHOJb3yeMble MpU OOCYXJIEHUU ayTEeHTUYHOW pekjambl. PeueBble
m1a0JIoOHBl B XOJ€ pEeKJIaMHOW Mpe3eHTaluuu NpoAykToB. I'pammartmka: ynorpebiieHue
aApTUKIIEN.

Tema 30. busnec u denveu. JIekCuka ¥ TpaMMaTUYECKUE KOHCTPYKIIMU TIPH
0OCYXKJIEHUH JIEHEKHBIX MMPOOJIEM U OTHOIICHHUS K IEHbI'aM B 1ieJIoM. PedeBbie 111a0I0HBI,
UCIIOJIb3yeMbI€ B pa3roBopax o (puHancax. 'paMmaTuka: npeajgoru u BpeMeHHbIe (POPMBbI
IJIaroJioB.

Tema 31. Ocobennocmu mexcHauuonanbno2o oouienus. OOCYXIECHUU BAKHOU

POJIM OCBEIOMJICHHOCTH O KYJIBTYPHBIX OCOOCHHOCTSX HApOJOB JUIS BEJCHHUs OW3Heca.
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®pazeoqoru3Mbl O JCIOBBIX OTHOIICHUSX. PedeBbie IMIAOIOHBI, HCIOIb3yEeMbIC TMpPHU
OMUCAaHUU HEOOXOJMMOCTH, O0SI3aTENbCTB, BBIPAXKEHUU peKoMeHaanui. I'pammaruka:
rJ1aroiiel should/shouldn’t, must/mustn’t, have to/don’t have to.

Tema 32. Uenoseueckue pecypcoer (kadpwet). Jlekcuka W TrpaMMaTHYECKHUE
KOHCTPYKIIMH, OMHUCHIBAIOIINE YeJOBeUYeCKHe padouyue KadyecTBa M HaBBIKU. PeueBble
mabJoHBl  JJI1  MPOXOXKACHUS COOECelOBAaHMM UM COCTaBJICHUS TIOJHOTO pPE3IOMe.
I'pammaTuka: ynorpebienue -ing GopM IJ1arojaoB 1 ”HOUHUTHUBOB.

Tema 33. Humepnayuonanbhulii pelHOK. JIEKCUKA M TpaMMaTHYE€CKUE KOHCTPYKIIUU
JUISl ONTUCAHUS Pa3BUTHS MHTEPHAIIMOHAIILHOTO pblHKA. PeueBbie 1m1a0I0HbI 1711 ONUCaHUS
npo6siiemM ToproBeix otHomeHu Mexay Kuraem, CIIIA, Poccueit u apyrumMmu MUpOBBIMU
auepaMu phiHKa. I'paMMaTHKa: UCTIOIB30BAHUE YCIOBHBIX HAKJIOHCHHM.

Tema 34. Kopnopamuenasa smuka. Jlekcuka u rpaMMaTHYeCKHE KOHCTPYKIUU JJIS
00Cy>KJIeHUsI BONPOCOB paboyeil 3Tuku. PedeBbie 1m1a0I0HBI ISl OMUCAHUS HE3aKOHHOTO
WM HEITHUYHOTO TMOBeIeHUs Ha pabore. I'pammaTmka: MmoBecTBOBATEIIbHBIE BpPEMEHA
(narrative tenses).

Tema 35. Jluoepvr u audepcmeo. Jlekcuka W TpaMMaTUYECKHE KOHCTPYKIIHH,
OTUCHIBAIOIINE KaYeCTBa XOPOILEro Juaepa. PedeBbie m1abJIOHbI 171 ONTUCAHUS Pa3TUYHBIX
KauecTB JIMYHOCTU. [’ paMMaTHKa: HCIOJIb30BaHNUE MPUJIATOYHBIX MIPEIOKEHUN (relative
clauses) ¢ corozamu which, who, that.

Tema 36. Konxkypenyus. Jlekcuka u rpaMMaTHYECKUE KOHCTPYKIIUHU, ONTUCHIBAIOIINE
CIOCOOBI  JIOCTMKEHUSI KOHKYPEHTHOTO IpeuMmyllnecTBa. PedeBble 1MI1a0JOHBI U
(b pazeosoru3mMel, UCIOIB3YEMbIE TIPU OMMCAHWK COpEeBHOBaHUM B criopre. ['paMmaTuka:
MTACCUBHBIE KOHCTPYKITUH.

4. MATEPHUAJIBI TEKYIIEI'O U IPOMEXYTOYHOI'O KOHTPOJIA
YCIIEBAEMOCTH OBYYAIOIIIUXCA U POH/I OHEHOYHbBIX CPEJICTB
MPOMEXYTOUYHOM ATTECTAIIMHA IO JUCIUILINHE
4.1. ®opMBI M1 METOAbI TEKYLIEr0 KOHTPOJIA YCIIEBAEeMOCTH 00y4alOLIMXCH U
NPOMEKYTOYHON aTTeCTalMU.

4.1.1. B xoae peanusaunu nucuunJannbl 517.5.03 « Mnocmpannwlil 361K (AH2IUCKULL) »
HCHOJIL3YHTCH cieayionue (popMbl TEKYIIEro KOHTPOJIsSI YCIIEBAeMOCTH
00y4YaIoLIUXCH M0 KAKA0H M3 YYEOHBIX TEM:

Tema n/unu pazuen MeToabl TEKyIIEero KOHTPOJIA
YCIIEBAEMOCTH

Tema 1. [IpencraBienue ceds OIpoc

Tewma 2. PaGoTa u oTABIX TECT

Tewma 3. [IpoOaembl Ou3HEC-CpeIb KOHTpOJIbHas paboTa

Tema 4. KoMmanaupoBku Onpoc

Tewma 5. Ena u pa3Bieuenus TECT

Tema 6. [Tokynka u npojiaxa acce

Tema 7. JIrogu nenoBoro mupa onpoc

Tewma 8. busnec u pexiiama TECT
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Tema w/unm paznen

MCTOIH)I TCKYIICTO KOHTPOJIA

yCIIEBAEMOCTH
Tema 9. PaGoTa KoMmanuu KOHTpOJIbHAs paboTa
Tema 10. JlesioBasi KOMMYHHKALHSI onpoc
Tema 11. buszHec u KyJbTypbl MUpa acce
Tema 12. buszHec u JOJKHOCTH TECT
Tema 13. TBos Kapbepa OITpOC
Tema 14. Onucanne KOMaHuin TECT
Tewma 15. Cdepa npomax KOHTpOJIbHas paboTa
Tema 16. [Ipennoxxenue uaei B OuzHece OIpoC
Tema 17. Ctpecc u pabora JIACTTYT
Tema 18. KopniopatuBHbIe pa3BlIeUeHHs TECT
Tema 19. OTKpbITHE HOBOTO OM3HECA onpoc
Tema 20. MapkeTuHr TECT
Tema 21. buznec u mianupoBanue acce
Tema 22. YpaBiieHHE IEPCOHATIOM KOHTpOJIbHas paboTa
Tema 23. buzHec 1 KOH(PJIMKTHI TECT
Tema 24. buzHec-npoyKThI onpoc
Tema 25. bpennsl ompoc
Tewma 26. [lyremecTBus TECT
Tema 27. IlHHOBaMu 1 U3MEHEHUS JACITYT
Tema 28. Opranuszaiuu onpoc
Tema 29. PexsiamupoBaHue MPOAYKTOB U YCIIYT TECT
Tema 30. busHec u 1eHbIu KOHTpOJIbHAs paboTa
Tema 31. Oco6eHHOCTH MEXKHAITMOHAJILHOTO OOIIEHUS | OIPOC
Tema 32. YenoBeueckue pecypcehl (KaJiphbl) TECT
Tema 33. IHTepHaIMOHAIBHBIN PHIHOK acce
Tema 34. KopriopatuBHasi 3TUKa JIACITY T
Tema 35. JIuaepsl 1 TUAEPCTBO KOHTpOJIbHAs padoTa
Tema 36. KonkypeHnuus TECT

4.1.2. MaTepuajibl TEKylIero KOHTPOJIA yCIEeBAeMOCTH 00y4al0IIUXCS.

Matepuanbsl TeKyIero KOHTPOJIS yCIeBaeMOCTH 00y4JatoIuXCsl 0 AUCHUTUITHHE
«HOCTpaHHBIN SI3bIK» OTAUYAOTCS 10 PopMe KOoHTpoJisi. Cpeau MaTepuanoB
BBIICIIAIOTCS:
- MaTepuabl JUisl OMPoca yJaiuxcs (BOnpochl);
- MaTepuabl JUisl TeCTUPOBAHMSA (TECTHI);
- MaTepuabl Ui IPOBEIECHUS KOHTPOJIBHBIX Pad0T (KOHTPOJIbHBIE 3a/1aHUs U
yIpakKHEHUSA);
- MaTepuabl g OpraHU3aluy JUCIYTOB U CO3AaHUs Icce (AyTEHTUYHBIE TEKCTHI,
CTaThH, BUJICO)
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Ornpocel, TECTUPOBAHUS, JUCITYTHI K KOHTPOJIbHBIE PAOOTHI MPOBOASTCSA BO BpeMs
MPAKTUYECKUX 3aHATUHN 1O JUCHUIUIMHE « THOCTpaHHBIN SI3BIK». JCCE CTYAEHTHI
BBITIOJTHSIFOT B 4aChl CAMOCTOSATEIIBHOU paOOTHI.

[Ipu onieHke KauecTBa BHIIOJIHEHUH BCEX MPECTABICHHBIX BhIIIE BUJIOB PadoT,
MpernojiaBaTesieM, NpPexkae BCEro, YYUTHIBAIOTCS 3HAHUE MaTepuaa, NpaBUIbHOCTh U
JIOTUYHOCTb OTBETA, YPOBEHD BJIAJICHUS PEUCBBIMU HABBIKAMHU, CIIOCOOHOCTH K
apryMeHTaIluu OTBETa, CIIOCOOHOCTh K UMIIPOBHU3AIINH.

Jlanee B TabuIe OTpaKeHbI MPUMEPHBIC MAaTEPHAIBI TEKYIIIETO KOHTPOJIS
YCIIEBAEMOCTH yYaIUXCA.

Ne YueOHan Tema/
TeMbI NPUMePHbI 32IaHUH TEKYIIEro KOHTPOJIsSl YCIIeBA€MOCTH
1. IIpeacraBiaenue cedsi: onmpoc (mMpuMep 3a1aHus)

1) Answer the following questions:
Where do you come from?
Where do you work?
What is the name of your company?
How long do you work there?
2) Introduce yourself to a partner and share your business card.

[...]

2. Pabora u oTabIX: TecT (MpUMep 3aJaHUsA)
1. Match the words that go together to find more things to do in your free time.
1) stayin a) to an exhibition
2) play b) anovel
3) read c) aparty
4) go d) with your family
5) have e) chess

2. Complete the information about Kati Varga. Use the correct form of given verbs.
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-get-  arrive check  enjoy go
have have spend like work

Kati Varga’s working day.

Kati Varga is the director of Commerzbank, a large bank in Budapest. She
...ge1s * up at about 5:30 and usually goes jogging in the park. Then she
,,,,,,,,, 2 a shower and prepares breakfast for herself and her family. ‘We all
,,,,,,,,, 3 to have breakfast together,’ she says, ‘and that’s great.’

____________ 4 to work by metro. She ............5 at her office between
7:45 and 8 o'clock. Then she works at her desk for half an hour. ‘I always
¢ my e-mail first thing every morning,’ she says.

At 8:30 she starts her first meeting. She _........... 7 a lot of meetings in the
morning with customers and also with other important bankers. ‘| keep the
afternoons free for staff meetings,” she says.

Two or three nights aweek MsVarga ............ 8 late at the office. She gets
home late and often goes to bed after midnight.

Shetravelsalotand............ 9 about 50 days abroad every year. In her
free time, she likes hiking and playing tennis. ‘And when the weather is nice,
my familyand lreally . ........... 19 sailing,’ she says.

(form “Market Leader Elementary Practice file”, 2" Edition, page 10)

[..

]

IIpo0OJiembl OU3HeC-Cpeabl: KOHTPOJIbHasA padoTa (mpuMep 3a1aHusl)

Review:
1. Correct the sentences that are wrong. Use too/enough/very in the correct context.

1.I can afford to buy the LJ200 printer, but it’s too expensive.

2.
. It’s too late to telephone. They close at 5:30.

. Come to out country! The food is delicious and the people are too friendly.
. My boss is great, and my colleagues are too nice.

wn B~ W

NN N kW —

NN kW —

This mobile phone is too big to fit in my pocket.

2. Write the opposite of these sentences.

. They report to the director.
. She doesn’t start very early.
. She finishes work late.

. We don’t often work late.

. They sell office equipment.
. I make a lot of phone calls.
. He doesn’t write reports.

3. Complete the sentences with a, some or any.

. We’ve got ... problems with cash flow this month.

. Joe’s office has got air conditioning, but it hasn’t got ... windows.
. The invoice is incorrect. Please send us ... new one.

. My new office hasn’t got ... very nice view.

. Have you got ... meetings on Tuesday?

. We haven’t got ... information about the missing documents.

. Has he got ... problems with the new boss?

]

KomanaupoBKu: onpoc (mpuMep 3aaaHus)
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1) Answer the following questions:

1. Would you like to travel on business?

2. How far and for how long would you travel on business?
2. Do you parents travel on business? How often?

[...]

Ena u pasBieyenusi: Tect (mpuMep 3aaHus)

1. Complete the text with the best words.

Today, you don’t (1)  business only in your office. All over the world, people understand that it
is important to _(2) _ business partners, customers and suppliers. When you play to eat (3)
with your visitors, there are a few rules to remember.

First, don’t take them to a restaurant that nobody knows! You want a place with a pleasant
atmosphere, (4) food and efficient (5) . So if you do not know where to go, ask your friends
and colleagues to (6)  a restaurant.

[...]

(1) work / do / make

(2) entertain / party / have fun
(3) in/up / out

(4) taste/ delicious / right

(5) chef/ waiter / service

(6) recommend / inform / advise

IToxkynka u mpoaasxka: 3cce (IpUMep TEKCTA)

Read the success story and write essay “What make a business successful?”

Uniqglo: a global success story

I

o

(form “Market Leader Elementary Course book”, 3" Edition, page 54)

Tadashoi Yani, the founder of Uniglo,
is Japan's richest man. That’s not bad
for someone who started with a
single store in Hiroshima in 1984 and
now has a global retail business. The
company sells high-quality casual
clothes at low prices.

Uniqlo grew quickly in Japan
during the 1990s. In 1998, it had over
300 stores. Following the good results
in Japan, Yani decided on global
expansion. It started with stores in
the UK in 2001. It didn’t work. Most
of the stores were too small and in
the suburbs of cities. In 2003, Uniglo
closed most of them. In 2005, Yani
changed strategy. The new strategy
was o open large stores in major cities
around the world. The relaunch of
Uniglo began in November 2006 with
the opening of a flagship store in New

X

York. Over the next two years, the
number of international stores went
up from 54 to 92, including flagship
stores in London and Paris.

Yani also hired the German designer
Jil Sander in April 2009. Her role was
to design a collection for Uniglo and to
be the creative consultant for the
company. The collection went on sale
in selected stores in March 2010, In
2010, Uniglo made profits of ¥49.8 bn.

Yani sees Asia as a key market for
Uniglo. In 2007, the company had
26 stores across Asia. The number
increased to 64 at the end of 2010,
including a flagship storc in Shanghai.
Yani's plan is for another 500 stores
over the next five years, mainly in
China. Yani also aims to introduce
Uniglo stores in the fast-growing
Indian and Brazilian markets.

E

JIroam 1eJ10BOro Mupa: onpoc (mnpumep 3agaHus)

Answer the following questions (based on the text in “Market Leader Elementary Course book”,

3" Edition, page 70):
1. What was Steve Jobs’s greatest success?

2. What made him successful?

3. Where was Steve Jobs born?
4. What did he do after leaving Apple? [...]

busHec u pekiiama: Tect (mpuMep 3a1aHus)

1. Write the missing letters to make the comparative form of ten adjectives.
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a.small
b.larg
c.eas
d.hot
e.young
f.new
g.big_

h. happ
l.earl

j- quiet

2. Complete the sentences with words below:
more/ easiest/ younger/ worse/ a/ the / easier/ than/ difficult
1) Ithink the  mobile to use is the Pronto-X.
2) Is South Koreaa  competitive market than Japan?
3) Itismore  to break into export markets than into home
markets.
4) 1It's not just another good product —it's _ best product on the
market.
5) Our customers are __ and richer than our competitors' customers.
6) Pete is one of the helpful colleagues I have.
7) Sales this month are a bit better  they were last month.
8) Sales are not going up. We need to find  better way of entering
that market.
9) The design of this model is not very attractive, butit's  to use
than the RL.202.
10) 1The rate of unemployment was _ last year than this year.

[...]

PaboTra KOMIaHMH: KOHTPOJIbHAs padoTa (mpuMep 3a1aHUA)

1. Write definitions for the following terms:
Manufacture -

Product -

Export -

Import -

Subsidiary -

Supplier -

2. Match the terms below to their definitions:
to install / manufacturing plant / subsidiary / to set up / component / supplier

To start something new =
A company that is owned by another company =
To put equipment in position, so it is ready to use =
A company that you buy from =
A factory that makes machines and equipment =
A part of a machine =

[..]

10.

JenoBasi KOMMYHHMKALMS: ONPOC (MpUMep 3a1aHKs)

1) Answer the following questions:
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1. How do you prefer to communicate (face-to-face, speak on the phone, send e-mails, etc) and
why?
2. How do companies usually communicate?

2) Answer the following questions (based on the text in “Market Leader Elementary Course
book”, 3" Edition, page 100):

1. What does Mr Colao use his phones for?

2. Why doesn’t he like video calling?

3. How does he use conference calling and Facebook? [...]

11.

bu3Hec U KyJbTYpbl MUPa: ONPoC (MPUMeP 3a1aHUA)

Read the article and write an essay “Cultural misunderstanding between Russian and UK”

[.essons in
cultural
difference

by Samantha Pearson

Itis 9.05 am. and a group of Chinese
businessmen are outside a hotel
conference room in Siio Paulo,
waiting for their Brazilian hosts. The
seminar was scheduled to start five
minutes ago, but, like many meetings
in Brazil, it did not start on time.
The Brazilians arrive, complaining
loudly about the morning’s traffic
and go immediately to breakfast.
Cultural differences between the two
countries become clear.

In 2009, China replaced the US
as Brazil's biggest trading partner. As

5

a result, Brazilian companies are
keen to understand the Chinese
better and find the best way to do
business together.

For companies already working
with China, getting to know the cul-
ture is a priority. At Chinbra, Sio
Paulo’s biggest Chinese language
school, students, who mainly work in
the import business, take evening
classes in Mandarin. About half the
lesson is about cultural issues. They
ask questions such as “Should I give
my business card with two hands?”
and “What presents should I give —
something Brazilian?”.

Some business deals fail because
of small things like a misunderstood
e-mail. “In addition to language
problems, there is also a lack of
cultural understanding between
the two countries,” says Charles
Tang, president of the Brazil-China
Chamber of Commerce.

One big issue is timing. For

successful deals with the Chinese,
it is important to be on time for
meetings and to meet deadlines.
Another issue is planning. In Brazil,
because of high inflation during the
1980s and early 1990s and many
failed plans, long-term planning was
not a priority. Today, many compa-
nies still prefer to plan as they go
along and fix problems when they
happen. The Chinese are completely
different. They like to plan everything
in advance and in detail.

(form “Market Leader Elementary Course book”, 3 Edition, page 108)

12.

bu3Hec u J01KHOCTH: TeCT (MpUMepP 3a1aHUA)

1. Complete these interview questions using the present perfect form of the verbs in brackets.
a. How  (you change) over the last five years?

b. What software programs  (you use) recently?

c. What __ (you learn) form your other jobs?

d. What sort of problems _ (you have) to deal with?

e. What part of your job __ (you enjoy) the most?

f. Which countries  (you visit) for work/study?

2. Put the words in the interview questions in the correct order.
a. What / got/ skills/ you/ have/?

b. What / strengths / you / are/?

c. What/ time/ do/ do/ free/ in/ your/ you/ ?

d. What / work/ people/ you / of/ with/ kind/ do/ well/ ?

e. What/ job/ like/ about/ did/ last / you/ your?

[...]

13.

TBosi Kapbepa: onpoc (mpumep 3a1aHuA)

1) Answer the following questions:
1. Do you have a career plan? Tell us about it.
2. Would you like to work for yourself or for a company? Why?
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2) Answer the following questions (based on the text in “Market Leader Pre-Intermediate
Course book”, 3" Edition, page 8):

1. How can social-networking sites make or break your career?

2. What are social-networking faux pas?

[...]

14. Onucanne KOMNaHuii: TeCT (MpUMep 3aAaAHNHA)
1.Match the companies to the industry sector they belong to.
1) Lenovo, Apple, Dell, Microsoft a) Electrical/ Electronics
2) Bayer, Johnson & Johnson, Novartis b) Engineering
3) BMW, General Motors, Nissan, Toyota ¢) Banking and finance
4) HSBC, ING d) Pharmaceuticals / Chemicals
5) LG, Nokia, Samsung, Siemens e) IT (Information Technology)
6) lkea, Tesco, Wal-Mart, Zara f) Retail
2. Match each sentence to the meaning expressed by the verb in italics.
1) American Express provides travel and a) temporary situation
financial services. b) future arrangement
2) Ms Delgado is replacing Sandra as Office ¢) ongoing situation
Manager until next Friday d) routine activity
3) We are improving our services to meet the e) factual information
needs of a much wider range of customers. f) wverb usually used only in
4) We are opening our sixth subsidiary next the present simple
month.
5) We need a different set of skills to address
our company’s challenges.
6) We observe our customers’ reactions
carefully.
[...]
15. Cdepa npona:k: KOHTPOJIbHAs padoTa (MpuMep 3a1aHuSA)

1. Circle the odd word/ phrase out in each group.

a. wholesaler/ retailer/ supplier/ offer

b. return/ discount/ offer/ bargain

c. return/ exchange/ purchase/ refund

d. stock/ sale/ storage/ warehouse

e. dispatch/ deliver/ distribute/ manufacture

f. money-back guarantee/ out of stock/ loyalty-card scheme/ interest-free credit

2. Rewrite these sentences using an appropriate modal to replace the words in italics.
1. If you want to be an effective salesperson, it is necessary to know how to deal with people.

If you want to be an effective salesperson, you know how to deal with people.
2. Itis a good idea for retailers to dispatch orders quickly.
Retailers .
3. One of the good things about malls is that it is not necessary to walk a lot from one shop to
another.

One of the good things about malls is that
4. Itis not a good idea to talk a lot about yourself.
You .
If you order before 15" April, it’s not necessary for you to pay until August.
6. If you order before 15" April, you

9]
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[...]

16.

IlpenJio:kenne uaeii B Ou3Hece: onpoc (mpuMep 3a1aHus)

Shortly retell the ideas in articles (on page 39 in “Market Leader Pre-Intermediate Course
Book”, 3" Edition).

Wi w

. [+ Article 1 _ _
Google is developing software for the first phone capable of
translating foreign languages almost instantly. By building an r -
existing technologies in voice recognition and automatic transiation, O U e
Google hopes to have a basic system ready within a couple of
years. If it works, it could eventually transform communication
among speakers of the world's 6,000-plus languages.
The company has akready created an automatic system for translating text on computers,
which is being honed by scanning millions of muitiingual websites and documents. So far, it
covers 52 languages. Google also has a voice-recognition system that enables phone users to
conduct web searches by speaking commands into their phones rather than typing them in.
MNow itisworking on combining the two technologies to produce software capable of understanding
acaler'svoice and translating it into a synthetic equivalent in aforeign language. Lke a professional
human interpreter, the phone would analyse “packages” of speech, listening to the speaker
until it understands the ful meaning of words and phrases, before attempting translation.
Pew

¢ Article2

4.

The invention was presented today in Stockholm. It will go on sale in Sweden

SAFER
CYCLING

Swedish designers have
created a cycling “collar™
that is worn around the
neck with an airbag hidden
inside. When sensors in
the device determine a
crash has happened. an
airbag instantly inflates
around the cyclist’s head
to form a helmet.

carly next year far about £50. The designers have spent six years developing it
Terese Alstin. one of the inventors, said. “The proteciion should include keeping
the sense of freedom and nol ruining your hairstyle.™

Thedevice has been improved by recrcating
hundreds of accidents using crash-lest
dummics and real riders. “We have
devcloped a unigue. patented, mathematical
method to distinguish these movement
patierns,” say the inventors. A small helium-
gas cylinder inflaies the airbag in 0.1 sceonds
and is designed 1o let ey clists see at all imes.

The arbag stays inflaied for several seconds.
Itis powered by a rechargable battery. Co-
inventor Anna Haupt said. “The shell of the
collar is removable and available in many
ditierent styles and fabrics, and will be
launched in new fashion collections.™

17.

Ctpecc u padora: aucnyT (MpuMep 3a1aHus1)

Read the article (on page 47 in “Market Leader Pre-Intermediate Course Book”, 3 Edition).
Suggest some administrative measures (as a boss) for fighting a workplace stress at your
company (in a short presentation), be ready to argument and defend your point of view in a
dispute.
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Over half of business owners feeling increasingly stressed

More than half the leaders of privately owners in mainland China, Viewmam, Not surprisingly, the most common
held businesses globally feel their 25 Mexico, India and Turkey arc all high cause during 2009 was the economic
stress levels have increased over on the stress league table and are climate, with 38% of respondenis
the last year. The research from working in environments where high o globally saying this was one of their
5 the Grant Thornton Inicrnational growth is expecied. Butit's not ust in ma jor causes of stress. This was
Business Report (IBR) 2010 covers countries expecting high growth that followed by pressure on cashflow
the opinions of over 7.400 business 2 siress levels are high — al the opposile (26%). compelitor aclivities (21%)
owners across 36 cconomies. end of the growth scale, Ireland, Spain and heavy workload (19%). Alex
Mainland China tops the lcague for and Greece are all high on the league s MacBeath comments, “The causes of
o the most stressed leaders. with 76% lable. Said Alex MacBeath, Global workplace siress can be pul into three
of business owners saying their Leader — Markets at Grant Thornton distinct groups — economic, business
siress levels have increased over the 35 International, “We have businesses at and personal. An employee may place
last year. both ends of the GDP growth scale more imporiance on personal elements
Other economices that were high in expceriencing high stress for very @ such as their work-life balance.
15 the siress leaguc table were Mexico different reasons. In mainland China. The business owner has additional
(74%). Turkey (72%). Vielinam (72%) the pressure ison to keep up with the pressures 1o consider.™
and Greece (68% ). Al the oppositcend w0 speed of expansion, while in Ireland, The survey also found a link
ol thescale, business owners in Sweden forexample. the cconomy is shrinking, between siress levels and the number
(23%). Denmark (25%). Finland and business owners arc worricd about 6 of days taken of I by an individual in a
2 (33%) and Ausitralia (35%) have the how they will keep their year. Countrics at the top of the stress
lowesl siress levels in the world. business alive.” league are those where business
There appears to be a link between 45 Business owners were asked about owners. on average. take fewer
siress levels and GDP. Business the major causes ol workplace siress holidays each ycar.

18.

KopnopaTtuBHbIe pa3BiieyeHusi: TeCT (MpUMep 3aJ1aHNs)

1. Complete sentences 1—5 with answers a, b or c.
Let’s ask the waiter if they have a in Spanish for our guests.
a) menu b) recipe ¢) check

The Palace restaurant is famous for its friendly and efficient
a) starter b) prices c) service

It’s getting late. Shall we ask for the ?
a) course b) bill c) card

If you want to go to the Astoria, remember to a table in advance.
a) book b) check ¢) order

In many countries, it is usual to leave a if you are satisfied with the service.
a) pound b) notec) tip

[..]

19.

OTkpbiTHE HOBOT0 OM3HEca: onpoc (MpUMep 3a1aHUA)

1) Answer the following questions:
Would you like to start your own business? What kind of business and why?/Why not?
What conditions are important for people starting new businesses?
2) Retell the article (on page 69 in “Market Leader Pre-Intermediate Course Book”, 3" Edition).

20.

MapkeTHHr: TecT (IpuMep 3a1aHUA)

1. Choose the best word (a, b or c¢) to complete each space in the text.
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The name game

A brand can be defined as a name given to a product by
a company so that the product can easily be recognised

& COTSUTINET . o vy o cxsiinm sss ¥, that is to say a kind of
picture of the typical customer. It is a picture not only of
the customer’s needs and wants but also of their beliefs
and values. If the brand then clearly reflects those values,

business world, a good brand is one of the keys to it is more likely to be successful.

the success of any company. It is often a powerful The customer hasso much..................... * nowadays

that a good brand is a necessity so that one product is

However, the name is not everything. For a brand clearly different from another in his or her mind.

to be successful, marketers have to know what the A good brand, of course, also has long-term benefits

consumer.....................> and wants so a lot of asitwill ....................." to many different market

IATKEE. . vovsissemmmaiinsel *is necessary. This gives them .../ * and to people from different cultures.

1 a) informative @ompetitivD ¢) conservative
2 a) sales b) sell c) sold

3 a) wishes b) needs ¢) orders

4 a) study b) research ¢) science

5 a) summary b) report ¢) profile

6 a) choice b) option ¢) suggestion
7 a) attract b) persuade c) appeal

8 a) shares b) portions c) segments

(form “Market Leader Pre-Intermediate Practice File”, 3 Edition, page 33)

busHec n ni1aHMpoBaHue: 3cce (mpuMep 3agaHus)

“Market Leader Pre-Intermediate

Read the article (on page 85 in
When there’s no Plan A

by Jonathan Moules

Dan Scarfe, Chief Executive of
Windsor-based software develop-
ment company Dot Net Solutions,
says that he has never written a busi-

s nessplan forthe company he founded
in 2004,

Now, & is one of Microsofl's live
key partners in the UK and a leading
player in the hot new area of cloud

®» computing — and to Scarfe, that is
proofthatsetting fixed objectivesisa
complete wasie of lime.

“Writing software, or starting
anewbusiness, is incredibly dif ficult
to plan for.” he says. “You're
elfectively trying to second-guess
exactly what you may want downthe
line, based on markeling conditions
and varying customer demand.”
2 Whilst short-term business budgeting
and stralegy is vital, long-term
business plans are less so0.” Twitter,
Facebook and doud computing were
not even concepls a number of years
ago, Scarfe notes, so there would
be no way he could have planncd
forthem.

David Hieatt, co-founder of
Howies, the ethical-clothing manu-
Facturer based in Cardigan, claims
that a business plan is really just
a guess.

“There are some brilliant business
plans written, but they fail because
35 the customer wanis lo do business

differently,” he says. “The aveful truth

is we don’l know what will work™

He claims that the secrel is to be
fexible - alhough this often takes a

@ lot of courage. For example,in 2001,
Hieatt phoned up all of Howies'
retailers and said he was going to
introduce or ganic cotton. The initial
effect of this spur-of -the-moment act

4 wis disasirous.

“We lost all our wholesale accounts
overnight because they said nobody

u

=

®

@

would pay £27 lor a T-shirt.” he
recalls.

mn

Perhaps unsurprisingly. Dey and
Scarfe have entircly self-financed

their busi Venture

Hicattand his '] ged

: he situation by launching a
catalogue to sell products. k proved
to be a turning point for Howies.
“Losing all your shop accounts in one
duy is not great for business, but i's
probably the best thing we did."”
Hieatt Now, the

=

and private investors do not usually
approve of this casual attilde
toplanning.

To Paul Maron-Smith, Managing
Director of Gresham Private Equity.
a business plan is rather like a car's

sells 80 per cent of its producis
through this medium.

Oxhers argue that business planning
is often a reason for inaction.
Rajeeb Dey launched Enternships, a
student i hip ing service.

dashboard, guiding the entrep
along the road to success.

But even he admits that problems
can arise when business plans
become too fixed. “The aim of
a business plan is to give the

keholders a good idea of where

“l never wrote a business plan for
Emernships, | just swried it,” he says
= although he admits that it is easier
for Internet-based businesses (o
do this.

B

the business is heading.” he says.
“Sure, there are going 1 be some
forecasts in there that are nod goinglo
be accuraie, but they are a best guess
al the time "

Course Book”, 3" Edition) and
write an essay describing briefly
your business plan.

22,

YnpagsiieHue NepCOHAJIOM: KOHTPOJIbHasA padoTa (mpuMep 3a1aHuUs)

1. Complete this text with in, to, with, about and for.
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I work in a small company, so I report directly  the owner of the business. I respect her a lot. I
think she deals  her employees firmly but fairly. When we need to talk  a work issues, she’s
available, and she really listens  us. She really believes  her employees and has invested a
lot  our professional development. That makes us feel loyal to her. But it doesn’t mean we
always agree  her. We recently argued  the best way to supply a customer’s order. But even
when we were arguing, she communicated  us clearly about why her way was the best — and
she was right, in the end. But when she does make a mistake, she apologies it and we move on.

2. Choose the best word(s) to complete each sentence.
1) “I want to start the meeting at 10 o’clock.”
She says she wants/she’s wanted to start at 10 o’clock.
2) “Out new offices are fantastic.”
He said that their new offices have been/were fantastic.
3) “The back-up software is working very well.”
She said the back-up software will be/ was working very well.

3. These sentences are not correct. Supply, correct or delete the prepositions as appropriate.
1) Robert never listens my suggestions.

2) Socialising colleagues is sometimes a good way to learn about what is happening in different
departments.

3) Linda would like to discuss about the report’s recommendations with you.

[...]

23. busnec 1 KOHQIMKTBI: TeCT (MpUMeP 3aAaHH)
1.Match the sentence halves to make six tips for being a more successful negotiator.
1) Good answers don’t always come quickly ... [a) you can’t be tough all the time
2) Sometimes you have to compromise — b) or they’ll think you’re weak.
3) Don’t get angry too quickly — c) enthusiastic negotiators are rare!
4) Don’t agree with everyone all the time ... d) be consistent.
5) Say when you like an idea — e) so don’t be too impatient.
6) Keep the same attitude towards others — f) try to stay calm.
2. Complete each sentence with the negative form of one of the adjectives (a-c).
It was very _ to be late for the meeting and not a. polite
even apologize. b. emotional
c. formal
He prefers  meetings where everybody can a. patient
relax and feel comfortable. b. responsive
c. formal
It takes two to tango. They have to try to help a. critical
and stop beingso . b. cooperative
c. credible
[...]
24, busHec-nmpoayKThHI: ONpPoC (MpuMep 3a1aHusl)

1) Answer the following questions:
What is product?
Describe some of your favourite products. Why do you like them?
Which product would make your life easier?
Do you use any organic, energy saving, green products? Are you satisfied with them?/Why not?
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25.

Bbpenabi: onpoc (mpuMep 3a1aHus)

1) Answer the following questions:
What’s your favourite brand? Why do you use it? Describe it.
How loyal are you to the chosen brand?
What is brand stretching?
What is brand awareness?
Explain, what is product launch?
What’s the difference between product placement and endorsement?

[...]

26.

IlyremecTBus: TecT (MpUMep 3a1aHUA)

1.Match the two parts of each phrase.

1) a growing number a) to customer dissatisfaction
2) a fast-growing area b) about air quality
3) a wide range c) against dangerous in-flight behaviour
4) an intermediate delay d) in take-off
5) increasing concern e) ofissues
6) the battle f) of passenger complaints
7) to respond g) of study
2. Complete each sentence with the negative form of one of the adjectives (a-c).
At our hotel, we give our _ more than a high- a) customers
quality experience, we get them to enjoy Queen b) tourist
way of life. c) guests
The  are responsive and service-oriented, a) staff
they obviously enjoy their jobs and want to help b) assistants
the clients. c) salesmen
In addition, the __ of the hotel is ideal: a three- a) location
minute drive from the international airport. b) venue
c) place

27.

I/IHHOBalII/II/I H UISMECHCHHUSA: TUCITYT (npnMep 3a)IaHI/Iﬂ)

Read the article (on page 24 in “Market Leader Intermediate Course Book”, 3™ Edition).
Suggest some administrative measures (as a boss) for saving the fallen company (such as
Nokia/Panasonic, choose any), be ready to argument and defend your point of view in a dispute.

Mercedes star twinkles once more

By Richard Milne

The Mercedes star is gleaming again. Three years ago it suffered as dramatic a fall as any luxury
brand could, as it reported its first losses for nearly two decades and saw its quality slip so far that
newspapers were full of stories of cars that kept on breaking down.
"Mercedes should not make losses. That is absolutely clear," says Dieter Zetsche, who became head
of Mercedes in September 2005 and chief executive of its parent company, Daimler, three months
later. "But we have great results now and we are starting to change the culture in many ways."
Indeed, so much has Mercedes changed that in three years it has gone from the worst-performing of
the large luxury carmakers to the trailblazer. Rivals at its bigger-selling rival BMW look enviously
atits 9.1 per cent return on sales last year (and even more so on the 10.4 per cent it made in the fourth
quarter - compared with BMW's 5.4 per cent in the third quarter).
Much of that turnaround is due to Mr Zetsche, famous for his walrus moustache. He was not the first
automotive executive to take on two jobs but he has been one of the most successful with it, using
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his operational experience at Mercedes to help him at Daimler, which also makes trucks, vans and
buses as well as having a large stake in EADS, the aerospace group. Mr Zetsche says that combining
roles is essential for his management style: "It makes more sense than ever now. If there was any
time when it was a stretch then it was at the beginning. I can be a better Daimler CEO by knowing
in depth about Mercedes' business." But he is keen to stress that it is a team approach, underlining
how the corporate in-fighting of old has disappeared and describing as "nonsense" reports suggesting
Mercedes is just a one-man show.

Mr Zetsche was hard from the outset, cutting 14,500 jobs - 8,500 in production and 6,000
administrative staff. That broke the pattern of Mercedes providing a job for life to workers. But it
had a dramatic effect on the bottom line and it is noteworthy that BMW is following suit three years
later as it seeks to claw its way back in the profitability race. Mr Zetsche says: "Productivity gains
don't get you anything if you don't reduce personnel."

Mercedes' recent success is also linked to a big improvement in its product quality and the launch of
some well-praised models, headed by the new C-Class saloon.

"Mercedes is building cars that people want to buy again and, for once, they even look better than
BMWs," says one London-based analyst.

The debate on reducing carbon dioxide emissions could hit Mercedes hard. But the company, for
now, is choosing to highlight the launch of 20 fuel-efficient models this year.

All of this has put a spring back in the step of a company that in Mr Zetsche's words also acts a
"mirror on German society". It has also restored lustre to Mr Zetsche's star, which was tarnished by
the poor performance of Chrysler, the US carmaker that was owned by Daimler but was sold last
year. Indeed he is keen to keep some of the characteristics of US workers that he encountered at
Chrysler. Asked which, he replies: "Not analysing things to death as we are wont to do sometimes.
Not looking for the worst in everything." With the star gleaming again, there shouldn't be too many
people guilty of this any more.

28.

Opranu3zanuu: onpoc (mpumep 3aJaHus)

1) Answer the following questions:
What departments any organization has?
Which people in organization usually have their own office? Why?
What is corporate culture? Give some significant examples.
What are perk?
What special events should an organization celebrate? Why and how?

[...]

29.

PexkjiamupoBaHue NPOXYKTOB M YCJIYI: TECT (MIpuMep 3a1aHUA)

1.Match the words in bold in the word pairs (1-5) to their meaning (a-e).

1) publicity stunt a) newspapers and magazines
2) design features b) a short phrase that is easy to remember
3) Honda slogan c) aseries of actions intended to get a particular result
4) poster campaign d) an important, interesting or typical part of something
5) press coverage e) something done to get people’s attention
2. Complete each sentence with the negative form of one of the adjectives (a-c).
If celebrity  a product, they say how good it is in a) persuades
advertisement. b) launches
c) endorses
If you hear about a new product from a friend of relative, a) word-for-word
this is called __ advertising. b) mouth-to-mouth
¢) word-of-mouth
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30.

bu3Hec u JeHbI'H: KOHTPOJIbHAS padoTa (MpuMep 3a1aHus)

1. Complete these verbs, which are all used to describe trends.
Downward movement
l.top. m_t
2.tod __p

3.tof

4.to cl_
Upward movement

l.to cr_
2.t0 1

3.to _ck

4.t0]

2. Complete the chart.

infinitive past simple past participle noun

to decrease

to fall

to drop

to peak

to rise

3. Complete the sentences below with appropriate prepositions.
1) There was a sharp drop ___ profit.

2) Profit decreased $20.5 $15.3.

3) Profit decreased  $9.5.

4) Profit now stands __ $5.5.

5) There wasadrop  $4  profit.

[...]

31.

Oco0eHHOCTH MeKHAMOHAJIBHOI0 O0LEHHsI: ONPOC (MpUMep 3aAaHMS)

1) Answer the following questions:
What is culture?
What do you miss most about your own culture when you go abroad?
Why is cultural awareness important for businesspeople? Give examples.
Do you think cultures are becoming more alike? Is this a good or bad thing? Give reasons for
your answer.

[..]

32.

YenoBeveckue pecypesbl (Kaapbl): TecT (MIpUMep 3a1aHUA)

1.Match the verbs (1-6) to the nouns (a-f) to make word partnerships.

1) to train a) a vacancy/post
2) to shortlist b) an interview panel
3) to advertise c¢) the candidates

4) to assemble d) references

5) to make e) new staff

6) to check f) ajob offer
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2. Complete each sentence with the negative form of one of the adjectives (a-c).

person is able to come up with ideas. a) Enthusiastic

b) Creative
c) Ambitious

person is respected and listened to by others. a) Ambitious

b) Methodical
¢) Authoritative

person is able to see different point of view. a) Objective

b) Adaptable
c) Reliable

[...]
33. NHTepHaliMOHAIBHBIH PHIHOK: 3cce (IIPUMep 3a1aHM5A)
1. Complete the sentences with the words in the box.
companies ‘International markets for labour, capital, goods and services...
competition 1 provide opperfunities for people to work/study abroad and improve their lives.’
environment 2 increase............and improve the choice of goods and services.’
gap . = .
. 3 create............and lead to job losses in richer countries.
poverty 4 reduce......... .. and increase wealth everywhere.’
prices 5 exploit............ in poorer countries.’
standards 6 widenthe............ between rich and poor nations.’
i 7 mean lower costs and cheaperretail ............, which benefit consumers.’
workers
o 8 give large multinational ............ and trading blocs too much power.’
9 lead to damage to the natural...... S local cultures and industries.’
10 promote higher ............ of living, working conditions, technology, education, etc.'
(form “Market Leader Intermediate Course Book”, 3" Edition, page 82)
2. Write an essay, answering the question “Which of the statements do you agree with? Why?”
34. KopnopaTuBHasi 3TuKa: TucnyT (MpuMep 3a1aHKs)
Suggest your ideas on how to avoid/ prevent any type of harassment (sexual, verbal, physical) at
workplace (in a short presentation), be ready to argument and defend your point of view in a
dispute.
3S. JIngepsl 1 JIMAECPCTBO: KOHTPOJIbHAsA padoTa (mpuMep 3aJaHus)

1. Complete the key word in the statements about leadership qualities.

1. Someone who is app

3. Someone whois
impossible to achieve.
4. Someone whois

ing person gives you confidence or hope.
lis

is friendly and easy to talk to.

_ believes firmly in something which is good but probably

erv is unwilling to accept changes and new ideas.

2. Cross out the incorrect relative pronoun in each of the sentence below.
1. It is unbelievable what people who/which believe in themselves can accomplish.
2.The ability to motivate people is one of the greatest assets that/who a leader possesses.

3. Do you agree that successful people are those who/which seize opportunity and take risks?

4. The meetings that/who we hold on Friday afternoons are compulsory for everyone.

3. Combine these sentences using whose.

1) The CEO Anton Vizi resigned last week. His leadership style had provoked a lot of criticism.
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The CEO Anton Vizi,
2) Some staff are disappointed. Their training programme was postponed.
The staff

3) Some stores will have to be closed down. Their performance is deteriorating.
The stores

36.

KonkypeHnus: Tect (mpumep 3a1aHus)

1.Match the sentence halves.

2)
3)
4)
5)

6)

1) Whether we send you a) atrade discount of 5% off list prices

replacement or credit the amount |b) may be returned within one month
to your account ... c) as they are not available from stock at present
This is just to confirm the main d) by sea immediately on receipt of order

point ...

e) that we agreed on during our negotiation last Monday

The goods will be shipped to you |f) will then be negotiated on a case-by-case basis.

Secondly, we agreed that you
would receive ...

However, the deluxe items will
not be sent until mid-May,
Finally, it was also agreed that
faulty of damaged goods ...

[...

4.1.3 lllkaa olleHNBAHUSA Pe3yJIbTATOB ONIPOCOB U AUCILYTOB

O0o03HaueHNns

Ludp.

OrueHka

®opmynupoBKa TpeOOBaHUM K CTETIEHH OCBOCHUS JUCIUILTNHBI

2

Heyn.

CTyAeHT moKa3bIBaeT HEJOCTaTOUHbIE 3HAHUSI IPOTPAMMHOI0 MaTepuana, He
CHOCOOEH apryMEHTHPOBAHO U MOCJIEI0BATENbHO €r0 U3J1araTh, JOIYyCKaeTCs
rpyOble OMOKHN B OTBETaX, HEMPABHILHO OTBEYAET HA MOCTABICHHBIN BOMPOC UITU
3aTPYAHSETCS C OTBETOM

Ynosi.

CTyieHT MoKa3bIBaeT I0OCTATOYHBIE, HO HE TITyOOKHE 3HAHHUS TPOTPAMMHOTO
MaTepuasa; Mpu OTBETE HE OMYyCKaeT rpyObIX OMMOOK I IPOTUBOPEUHIL, OTHAKO
B (DOPMYJIMPOBAHUHU OTBETA OTCYTCTBYET JIOJKHAS CBSI3b MEXK/1Y aHAIHM30M,
apryMmeHraunuei 1 BpiBogaMu. JJig mosrydeHus: IpaBUJIbHOTO OTBETa TPEOYIOTCS
YTOYHSIIOLIME BOIIPOCHI

Xop.

CryzaeHT noka3bIBaeT rIyOOKHe 3HaHHUs MaTepuala, FpaMOTHO €ro u3jaraer,
JIOCTATOYHO MOJHO OTBEYAET Ha MOCTABJICHHBIA BOMIPOC U JOMOIHUTEIbHBIC
BOIPOCHL, yMeJo (hopMyIHpyeT BBIBOABL. B TO e BpeMs IpH OTBETE TOMYyCKaeT
HECYHIIECTBEHHBIE NOTPEIIHOCTH

O1.

CryaeHT noKa3bIBaeT MOJIHbIE U INTyOOKHE 3HAHUS MTPOrPaMMHOT0 MaTepuana,
JIOTUYHO M apTYMEHTHUPOBAHO OTBEYAET HA MMOCTABJIECHHBII BOMPOC, a TAKKE
JIOTIOJIHUTENbHBIE BOMPOCHI, TOKA3bIBAET BHICOKHH YPOBEHb TEOPETHUECKUX 3HAHUM.

4.1.4 lllkana oueHUBAHUSA Pe3yJbTATOB NPAKTHYECKUX 3aIaHUH (KOHTPOJIbHBIX
padoT, TECTOB M 3CCe) HA MPAKTHYECKUX 3aHATUAX
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O603HaueHus
Hudp. | Ouenka
2 Heyn. | CTyneHT HempaBWIIBHO peliaeT MPakTUUECKYIo 3a/1ady, He JIelaeT BHIBOJIOB 110 €€
pe3ysbTaTtaM, He MOKET OOBSICHUTH TEXHOJIOTHIO €€ PEIICHMSI, TOKa3hIBACT TOJTHOE

HE3HAHHE TCOPETUYCCKHUX ACTIEKTOB, Ha JIOTIOJIHUTEIbHBIC, YTOYHSIONUE BOIPOCHI
HE OTBEYACT.

3 YnaoBn. | CTyAeHT JOIyCKaeT HECKOJIbKO HE3HAUUTEIHHBIX OMIMOOK B PEIICHUN
MPaKTUIECKOH 3a/1a4H, JAeIacT HETIOIHbIC BEIBOIBI TI0 €€ pe3yJIbTaTaM JIH0o
HEJ0CTATOYHO apTyMEHTHPYET CBOE PEIICHHE; OTBEYAET Ha BOIIPOC O TEXHOJIOTUHU
€e pelICHHSI, HO IPU OTBETE JOMYCKACT HETOYHOCTH, YTO TPEOYeT AOMOIHUTEITBHBIX
BOTIPOCOB.

4 Xop. | CTynmeHT JOTHYHO U MPABUIILHO PelIacT MPaKTUIECKYIO 3a/1a4y, IeIaeT TPaMOTHBIC
BEIBOJIBI 110 €€ pe3yJIbTaTaM, OTBEYAeT Ha BOMPOC O TEXHOJIOTUHU €€ PEIICHHSI,
JOCTaTOYHO apTyMEHTHPYET CBOE PEUICHHE, HO TP OTBETE JOMYCKAeT
MOTPEIIHOCTH.

5 Otn. | CTyAeHT JIOTUYHO U TPAaBWIIBHO PEIIaeT MPaKTHYECKYIO 3a1ady, AellaeT TPaMOTHBIC
BBIBOJIBI 110 €€ PE3yJIbTaTaM, MOJTHO OTBEYAET Ha BOMIPOC O TEXHOJIOTHH €€ PEIICHUs,
MOJIPOOHO apTyMEHTUPYET CBO€ MHEHHE CO CChUIKAMU Ha HOPMY 3aKOHa,
MTOKA3bIBAET XOPOIllee 3HAHNE TEOPETHUECKUX ACTICKTOB.

®opmynupoBKa TpeOOBaHUM K CTETIEHH OCBOCHUS JUCIUILTNHBI

4.2. @opMBbI U METO/IbI MPOMEKYTOUYHOT0 ATTECTAIUN YCIEBAEMOCTH 00YUYAKOIIUXCSI.

[TpomexxyTouHas aTTecTamus Mo AUCHUIUTHHE « THOCTpaHHBINA S3BIK» MMPOUCXOINT B
dbopmax nuddepeHupoBaHHOro 3a4eTa (C OlleHKOM) B 1 cemecTpe, sk3aMeHa B 2 ceMecTpe,
3auera B 3-5 cemecTpax U sK3aMeHa B 6 cemecTpe.

[IpomesxyTouHas arrectanusi B popme 3a4eTa MPOBOJUTCS MOCPEIICTBOM YCIMHO20
nepeckasa y4aluuMHUCs MeKcmoso2o ompuléka (C OTpaHHMYEHHEM 1o BpeMeHu B 15-20
MUHYT Ha O3HAKOMJICHME U IMOATOTOBKY pacckas3a), a TakKe OTBETOB Ha BOIPOCHI
npenojaBarens mo Tekcry. [Ipomexxyrounas arrecranus B GopMe IK3aMeHa MTPOBOIUTCS
MIOCPEJICTBOM 0meema y4alerocs Ha 8onpoc 3K3ameHayuoHnozo ounema. llenb mogoOHBIX
¢dbopM KOHTPOJIST — BBISBUTH UHIMBHUIyAIbHBIE KOMMYHUKATUBHBIC TOCTUKEHUS CTYJCHTA!
3HAHWUS JICKCUKH W TPAMMATHYECKUX KOHCTPYKIIMH, CTEMEeHb CBOOOIBI U CKOPOCTH
UCIIOJIb30BAHUSI MX B KOMMYHHKATUBHOM aKTE; 3HAHWE OCHOBHBIX MOHITHI W TEPMHUHOB
Ou3Hec-Cpebl.

Ne ATTEeCTALMOHHBIN dTam /
ceMecTpa Ilpumep 3a1aHUSA POMEKYTOYHOTO KOHTPOJISA YCIIEBAEMOCTH
1. IIpomeskyTOUHAsI aTTecTALMS NEPBOI0 ceMecTpa: 3a4eT ypoBHs Elementary

(mpuMep TeKcTa IS MepecKa3a u BONPOCOB YUHTeJs).
Online Business Model Dresses to Kill

When Natalie Massenet was trying to raise money for her Internet start-up, Net-a-
Porter, a luxury online fashion boutique, no one was interested. 'People were throwing
millions of pounds at almost any web company then. But they heard "women" and
"fashion" and "Internet" and said those words didn't go together,' says Ms Massenet.

But Net-a-Porter, founded in 2000, can now claim to be 'the world's first truly global
luxury fashion retailer'. It doubles its revenues every year and sales are now at £37m. It has
a distribution centre in London and one in New Y ork and employs almost 300 people. The
web store attracts an average of 90 new customers a day from 101 countries (including Fiji
and Greenland), who each spend an average of £400.
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According to Forrester Research, luxury brands 'won't survive without an online
sales channel'. Over 40 million Europeans buy clothes online, and this number will
continue to increase. Experts predict it will grow to over 70 million by 2009.

The website combines content with commerce: it is designed as a magazine, and
everything is for sale and delivered worldwide within 48 hours.

Net-a-Porter is expanding very fast. Ms Massenet says: 'Because we have no
physical limit to the amount of designers we stock, we can offer a very wide range. But
everything we offer has to be trend-setting fashion." We e-mail information about new
products to customers regularly, according to their favourite designers. You couldn't do
that in an offline store,' she points out. "That's the beauty of this business. And customers
spend a lot of money in that kind of environment. Seven or eight years ago nobody believed
that.'

Published in 2006.

Teacher’s questions:

1. How popular was Net-a-Porter at the start? Why?
Why Net-a-Porter can offer a wide range of products?
How Net-a-Porter advertises their new products? Does it work? Why?/Why not?
Is Net-a-Porter an international company? Give reasons for your answer.
What statistics on current and future sales (on the time the article was published) is
given in the article?

Nk WD

28 IIpome:xxyTouHasi aTTecTalisi BTOPOro ceMecTpa: 3k3amMeH ypoBHsi Elementary+
NpUMeEpP TEKCTA JUIs epecKa3a H BOMPOCOB YUUTEs.
BapuaHT JK3aMeHAIMOHHOTO OnJeTa:
1. Introduce yourself as a businessman/-woman with a certain job position in a
company. Tell about your company: What does it do? Where is its centres?
2. Describe as many possible problems in a company as you can remember. Also
suggest possible solutions.
34 IMpome:KyTOUHBIE ATTECTAIIMU TPETHEr0 H Y€TBEPTOr0 CEMECTPOB:

3a4eThl ypoBHel Pre-Intermediate u Pre-Intermediate+
(mpuMep TeKcTAa [JIsl MepecKa3a M BONPOCOB YUHMTeJIs1).

Success can be a game with many players

One of the side effects of the free food for Google staff is what is known as the
“Google 15” — the number of pounds that employees typically gain after joining the internet
company. But whether it is providing snacks and gourmet meals in the canteen, annual
skiing trips or games rooms at the office, the philosophy behind such perks is the same —
encouraging staff to meet each other, interact in informal settings and encourage
teamwork.

One way the company does this is to hold competitions in everything from office
decorating to dancing and football, with prizes for the winners. Managers also receive a
quarterly “celebratory fund” either to reward accomplishments, or to build teamwork by
going bowling, go-carting or dining out.

The Best Workplaces survey indicates that such initiatives have a powerful effect.
At Google Italy, for example, 90 per cent of the employees agreed that “people celebrate
special events around here”. Also in Italy, 100 per cent agreed that “this is a friendly place
to work”, and 96 per cent agreed that “there is a ‘family’ or ‘team’ feeling here”.

Another part of Google’s objective is to make its workplace feel fun. Massage
chairs, table tennis tables, video games, lava lamps, hammocks, beanbags, bicycles, large
rubber balls, couches, and scooters are all part of the furniture in Google offices.

However, when it comes to the serious business of work, great emphasis is placed
on engaging employees. “What makes Google a great workplace is that the nature of the
work itself is very challenging and interesting,” says Nick Creswell, the company’s
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university programmes manager for Europe, the Middle East and Africa. “And for the type
of people who really enjoy an intellectual challenge, that’s the biggest appeal of working
here.”

Fostering this intellectual activity is a policy giving employees a large degree of
independence in deciding how to work — both in terms of the hours they work and how
they do their jobs. “There’s a real culture of autonomy and empowerment,” says Mr
Creswell. “Individuals within the business understand what their own goals are within the
context of their teams, and they have a lot of freedom to go out and make those happen.”

Even when it comes to learning and development, many programmes are voluntary
and informal. Often it may be a case of inviting university faculty in to discuss their latest
research. Google also invites prominent writers to give lunchtime talks about their books.

Teacher’s questions:
1. What does Google company do?
2. What makes Google a great workplace? Give multiple reasons.
3. What people Google negotiate with to discuss their research and books? How
do you think, why?
4. Do you use Google often? Are you satisfied with their products? Would you
like to work at such workplace as in Google? Why?/Why not?

Language work:
1) Give definitions to the words in bold (see the text). Explain the difference between
the words: objective and goal. Come up with five sentences with these words.
2) Scan the text and tell, what tenses are most often used. Explain why.

IIpomexyTouyHas aTTecTAaNMA NATOr0 ceMecTpa: 3a4eT ypoBHs Intermediate
(mpuMep TeKCTa 1JIA NepecKa3a U BONPOCOB YYHTEJIs).

Success can be a game with many players

One of the side effects of the free food for Google staff is what is known as the
“Google 15 —the number of pounds that employees typically gain after joining the internet
company. But whether it is providing snacks and gourmet meals in the canteen, annual
skiing trips or games rooms at the office, the philosophy behind such perks is the same —
encouraging staff to meet each other, interact in informal settings and encourage
teamwork.

One way the company does this is to hold competitions in everything from office
decorating to dancing and football, with prizes for the winners. Managers also receive a
quarterly “celebratory fund” either to reward accomplishments, or to build teamwork by
going bowling, go-carting or dining out.

The Best Workplaces survey indicates that such initiatives have a powerful effect.
At Google Italy, for example, 90 per cent of the employees agreed that “people celebrate
special events around here”. Also in Italy, 100 per cent agreed that “this is a friendly place
to work”™, and 96 per cent agreed that “there is a ‘family’ or ‘team’ feeling here”.

Another part of Google’s objective is to make its workplace feel fun. Massage
chairs, table tennis tables, video games, lava lamps, hammocks, beanbags, bicycles, large
rubber balls, couches, and scooters are all part of the furniture in Google offices.

However, when it comes to the serious business of work, great emphasis is placed
on engaging employees. “What makes Google a great workplace is that the nature of the
work itself is very challenging and interesting,” says Nick Creswell, the company’s
university programmes manager for Europe, the Middle East and Africa. “And for the type
of people who really enjoy an intellectual challenge, that’s the biggest appeal of working
here.”

Fostering this intellectual activity is a policy giving employees a large degree of
independence in deciding how to work — both in terms of the hours they work and how
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they do their jobs. “There’s a real culture of autonomy and empowerment,” says Mr
Creswell. “Individuals within the business understand what their own goals are within the
context of their teams, and they have a lot of freedom to go out and make those happen.”
Even when it comes to learning and development, many programmes are voluntary
and informal. Often it may be a case of inviting university faculty in to discuss their latest
research. Google also invites prominent writers to give lunchtime talks about their books.

Teacher’s questions:
5. What does Google company do?
6. What makes Google a great workplace? Give multiple reasons.
7. What people Google negotiate with to discuss their research and books? How
do you think, why?
8. Do you use Google often? Are you satisfied with their products? Would you
like to work at such workplace as in Google? Why?/Why not?

Language work:
3) Give definitions to the words in bold (see the text). Explain the difference between
the words: objective and goal. Come up with five sentences with these words.
Scan the text and tell, what tenses are most often used. Explain why.

IIpome:xkyTouHasi aTTecTalusi BTOPOro ceMecTpa: IK3aMeH
(mpuMep IK3aMEeHAIHOHHOI'0 BONPOCA).

BapuaHT JK3aMeHAMOHHOTO OHJeTa:
3. What are possible stress situations at work you can name. Suggest the ways of
fighting stress at work.
4. Explain what non-for-profit organizations are. How do they exist (their funds)?
What non-for-profit organizations do you know?
5. Imagine you are a CEO of IKEA. Briefly present this company, its geography
and values, describe its products.

ATTCCTaI_II/ISI IMPONU3BOAUTCA B COOTBECTCTBUU CO LIKaJION OLICHHWBAHU:A PE3YyJIbTATOB

o0yueHwus.

4.3. OueHo4yHbIe CpeacTBA 1/l IPOMEKYTOYHOM aTTeCTALUM.
IlIkaJia oleHUBaHMS YCTHBIX OTBETOB HA JK3aMeHax (3ayerax)

O06o3HaYCHUS .
dopmynupoBka TpeOOBaHUHN K CTETICHH OCBOCHUS JUCITUILTAHBI
[Tudp. | Onenka
2 Heyn. | CtyneHT noka3bpIBa€T HEIOCTATOYHBIE 3HAHUS MPOTPAMMHOI0O MaTepuaia, He

CHOCOOEH apryMEHTHPOBAHO U TIOCJIEIOBATENBHO €0 H3JIaraTh, JOITYCKaeTCs
rpyOble OMOKHN B OTBETaX, HEMPABUJILHO OTBEYAET HA MOCTaBICHHBIN BOMPOC WU
3aTPYAHSIETCS C OTBETOM

VYaoen. | CTyAeHT MOKa3bIBaeT IOCTATOUYHbIE, HO HE IIyOOKHE 3HAHUS TPOTrPAMMHOTO

MaTepHasa; pu OTBETE HE JIOMyCKaeT rpyObIX OMIMOOK UM MTPOTHBOPEYHil, OJTHAKO
B (DOpMYJIMPOBAHUHU OTBETA OTCYTCTBYET JJOJKHAS CBSI3b MEXK/1Y aHAIHU30M,
apryMeHTauuei u BeIBogaMu. [t moimyyeHus npaBuiIbHOTO OTBETA TPEOYIOTCS
YTOYHSIIOLIUE BOIIPOCHI

Xop. | CryneHT noka3blBaeT IiIyOOKHEe 3HAHHUS MaTepuala, PaMOTHO €ro M3Jaraer,

JOCTATOYHO ITOJIHO OTBEYACT HA OCTABIECHHBIN BOIPOC U JOIOIHHUTEIbHBIE
BOIPOCHI, yMeJI0 (OPMYIHPYET BHIBOABL. B TO e Bpemst IpH OTBETE IOMYyCKaeT
HECYULIECTBEHHBIC MOTPEILHOCTH

Otn. | CTyAeHT MOKa3bIBaeT MOJHbIE U ITyOOKHe 3HaHUS POrPaMMHOI0 MaTepHara,

JIOTUYHO U apIryYMCHTHUPOBAHO OTBCYACT HA ITOCTaBJICHHBIM BOIIPOC, a TAKXKE
AONOJHHUTCIBHBIC BOIMMPOCHI, MTOKA3bIBACT BBICOKHIM YPOBCHL TCOPCTHYCCKUX 3HAHUI.
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5. METOJAMYECKME YKA3ZAHUS 1JISI OBYYAIOLIUXCS MO
OCBOEHMIO JUCHUMNJIUHBI

OcBoenne auctuIunHbl « THOCTpaHHBIN S3BIKY MPEATIONaracT Kak ay IUTOPHYIO, TaK
U CAMOCTOSITETIbHYIO padOTy CTYACHTOB.

AynutopHasi pabota mpoBOAUTCS B popMe MmpakThueckux 3aHaTui. [loarororka
3aHATUSAM JOJKHA HOCUTH CHCTEMAaTHYECKHI XapakTep. JTO MO3BOJHUT 00yJaromeMycs: B
MIOJITHOM 00BEME BBITIOJHUTH BCE TPEOOBAHUS MPEIOaBATEIS.

CamocrositenbHas paboTa sBIAETCS 00s3aTENbHBIM KOMIIOHEHTOM Ipoliecca
MOJrOTOBKM OakajaaBpoB, OHA (OPMHUPYET OTBETCTBEHHOCTb, MUCUUILIMHUPOBAHHOCTH U
CIIOCOOCTBYET OCO3HAHHOM I103HABATEIBHOW AaKTUBHOCTH, BBIPAOOTKE MPAKTUYECKHUX
HABBIKOB PaOOTHI C y4eOHOU JTUTEPATyPOH.

OO6mmii 00beM ayJIUTOPHOW M CaAMOCTOSITEIIbHOW palOThl omnpesensercss y4eOHo-
TEMaTUYECKUM TUTaHOM (CM. paHee). M3yueHue NUCHUIUTMHBI 3aBEpIIAETCsS 3a4eTOM Ha
MPOMEKYTOUYHBIX 3Tanax, SK3aMEHOM (Ha 3aBEPIIIAIOIIEM dTaIle Kypca).

YcnemnHoe u3ydeHUe MUCHUTUINHBI TPeOyeT MOCeHmeHUs MPAKTUYSCKUX 3aHSATHH,
AKTUBHOU pabOTHI B MPOIIECCE 3aHSATUMN, BBITIOJIHCHUS YUEOHBIX 3aJlaHUN MPEIOIaBaTels,
O3HAKOMJIEHUSI C OCHOBHOU U JIOTIOJIHUTEIILHOMU JINTEPATYPOU.

5.1. MeToxmqecmle YKazaHusd OJIsd oﬁyqamumxcsl Mo MOATOTOBKE K NMPAKTHYCCKUM
3AHATUAM N OpraHm3aln CaMOCTOSITEJILHOM paﬁoTl:.I.

B xone mpakThyeckux 3aHSATUN MPOUCXOAUT U3YYEHHE U OCBOCHUE YUEOHBIX TEM.
OHu chmyxar [ O3HAKOMJIGHHMSI C  MaTepuajoM, pa3BUTUS  HEOOXOIUMBIX
KOMMYHUKATHUBHBIX YMEHHMA W HAaBBIKOB, MPHUOOPETEHHUS OMNbITA YCTHBIX MYyOJIUYHBIX
BBICTYIUICHUM, BEACHUSA TUCKYCCUU, APTYMEHTALMU U 3alUThl BBIBUTaEMbIX I10JI0KEHUH,
a TaKkKe U1 KOHTPOJIA IIpelojaBaTelIeM CTEIEHU IMOANOTOBIEHHOCTH CTYIEHTOB IIO
U3y4aeMOU TUCIUILUINHE.

[Tpu moATrOoTOBKE K MPAKTUYECKOMY 3aHATHIO, 00yUJaromeMycst HE0OX0AUMO:

— TMOBTOPATh NPOMJEHHBIM paHee Y4yeOHbIM Marepuan IO PEKOMEHJIOBAHHOMY
y4eOHHKY, a TAK)KE C OMOPOM Ha JINYHbIE KOHCTIEKTHI 3aHATUH;

— BBINOJIHATH 3aJ@HHBIC [PENOAABATEIIEM YCTHBIE M IIMCbMEHHBIE 3aJaHusl,
CIIy>Kalye CUCTEeMAaTU3allii 3HAHUU U MIOATOTOBKOM K CIEAYIOLIEMY 3aHATHUIO.

CryneHTtaMm, MPOIMYCTUBIIUM IPAKTHUECKOE 3aHATHE, JINOO HE MOATOTOBUBIINMCS K
HEMY, PEKOMEHIyETCSl HE I1035K€, YEM B 2-HEJENbHBIA CPOK SIBUTHCA HAa KOHCYJIBTALMIO K
IIPENOJaBaTEI0 U OTYUTATHCS 10 TEME IIPOIMYIIICHHOI'O 3aHATHS.

OCHOBHOI 1IETBI0O CaAMOCTOSATENILHONM pabOThl CTYJIEHTOB SBIISIETCS YIIy4IICHHE
npodeccoHanbHON MOATOTOBKM OOydYarouIuxcsi, HarpaBieHHOe Ha (GOpMHUpPOBaHUE
JNEHUCTBEHHON CHUCTEMbl (PYHIAMEHTAJIBbHBIX U MPOPECCUOHANbHBIX 3HAHUN, YMEHUU H
HABBIKOB, KOTOPHIE OHHM MOTJM OBl CBOOOJHO ¥ CaMOCTOSITEIbBHO TPUMEHSTH B
PAKTUYECKOHN AESATEIbHOCTH.
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CamocTtosiTenbHasi paboTa CTYACHTOB MO AWCHMUILINHE «VHOCTpaHHBIN S3BIK»
crnocoOCTByeT 0Oojiee TIyOOKOMY YCBOCHHMIO H3Yy4aeMOI'O0 Kypca M HPOBOIUTCS B
CIICAYIOUINX BUIAX:

— MOJATOTOBKAa K 3aHATUSM B COOTBETCTBHM C 33/IaHUSIMH Ha CaMOCTOSTEIIbHYIO
paboTy C HCIIOJIB30BAaHHEM PEKOMEHIOBAHHOTO yYeOHMKA, MaTepUalOB HPAKTUYECKUX
3aHSATUI U NPUBEICHHBIX HIKE HCTOYHUKOB JIUTEPATYPHI;

— BBINIOJTHEHUE UHIUBUIYaJbHBIX TOMAIIHUX 33aHUMH;

— MOATOTOBKA K MPOMEKYTOYHON aTTeCTallUH.

5.2. MeToxmqecm/le YKa3aHud 1Mo NoAroToOBKeE oﬁyqamumxc;l K
HpOMe)l(yTOqHOﬁ arTrecralmmmu

ITonroroBka K NOPOMEXKYTOYHOM AaTTECTALMM  OCYILIECTBIAETCA  CTYAECHTOM
CaMOCTOSITEJIBHO C MCIIOJIb30BAHUEM IIEPEUHS] BOIIPOCOB K MPOMEKYTOUYHOM aTTECTALIUH,
KOHCIIEKTa JIEKIMHU 110 JUCUUILIMHE U PEKOMEHIOBAHHBIX UCTOYHHUKOB JINTEPATYPBHL.

B nmepuon mOArOTOBKM K MPOMEXKYTOUYHOM aTTECTAllMM CTYJIEHTHI BHOBbB
oOpamarorcss K NpoWJeHHOMY YyueOHOMYy Marepuany. llpu 3TOM OHM HE TOJIBKO
YKPEIUISIOT MOJYyYEHHBbIE 3HAHWS, HO WM IMOJIydaroT HOBbIEe. IloaroroBka cryneHra K
IPOMEKYTOYHOM aTTeCTallMK BKJIIOYAET B c€0s J1Ba HTala:

— caMmocTosTenbHas paboTa B TEHEHHE CEMECTPA;

— HEIOCPEJACTBEHHAsl IIOANOTOBKAa B [JHH, IPEALIECTBYIOIIME IPOMEKYTOUYHOU
aTTeCcTally 110 TEMaM Kypca;

— IIOCEILIECHUE CIIEIMAJIbHBIX YaCOB KOHCYJIbTALUN C IIPENOAABATEIIEM.

OCHOBHBIM HMCTOYHMKOM MOJATOTOBKU K MPOMEKYTOUHOW aTTECTALlMU SABJISIOTCS
PEKOMEH/I0BaHHBIE YUEOHUKH, T/I€ YUEeOHBII MaTepuai AaeTcsl B CUCTEMAaTU3UPOBAHHOM
BUJE, A TaKX€ KOHCIEKTbl 3aHATHH, B KOTOPBIX OCHOBHBIC IOJIOKEHUSA €ro
NETATU3UPYIOTCS, MOAKPEILISIIOTCA YTOUHEHUSIMHA NIpenogaBaTelis. B xone moaAroToBky K
IPOMEKYTOYHOM aTTECTallMU CTYIEHTaM He00X0IMMO 00paliaTh BHUMaHHUE HE TOJIBKO Ha
YPOBEHB 3aIIOMUHAHUS, HO U Ha CTENICHb IIOHUMAaHUs U3JIaraeMoro MaTepuana.
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6. YHEBHASA JIMTEPATYPA U PECYPCbl UHO®OPMAIINOHHO-
TEJJEKOMMYHUKAIIMOHHOM CETH "UHTEPHET", BKJIIOYAS

HEPEYEHDb YYEBHO-METOANYECKOI'O OBECIIEYEHUA JJI5A
CAMOCTOSATEJIbHOM PABOTHI OBYUAIOIIIUXCA IO JUCIUIIJINHE

6.1. OcHoBHas JuTEpaTypa

. David Cotton, David Falvey, Simon Kent.

Book + DVD. Longman, 2016.

. David Cotton, David Falvey, Simon Kent.

File. Longman, 2016.

. David Cotton, David Falvey, Simon Kent.

Book. Longman, 2016.
David Cotton, David Falvey, Simon Kent.
Course Book + DVD. Longman, 2016.

. David Cotton, David Falvey, Simon Kent.

Practice File. Longman, 2016.

. David Cotton, David Falvey, Simon Kent.

Teacher’s Book. Longman, 2016.
David Cotton, David Falvey, Simon Kent.
Book + DVD. Longman, 2016.

. David Cotton, David Falvey, Simon Kent.

File. Longman, 2016.

. David Cotton, David Falvey, Simon Kent.

Book. Longman, 2016.

Market Leader (Elementary). Course
Market Leader (Elementary). Practice
Market Leader (Elementary). Teacher’s
Market Leader (Pre-Intermediate).
Market Leader (Pre-Intermediate).
Market Leader (Pre-Intermediate).
Market Leader (Intermediate). Course
Market Leader (Intermediate). Practice

Market Leader (Intermediate). Teacher’s

6.2. lomosiHUTEILHAS JIUTEPATYpPa

. Raymond Murphy. English Grammar in Use. Cambridge University Press, 2017.
. Azar Betty. Fundamentals of English Brammar, 2011.

Oxford Express Series, Oxford University Press, 2007:

Course:
Course:
Course:
Course:
Course:
Course:
Course:
Course:
Course:
Course:

English for Meetings.
English for Presentations.
English for Emails.
English for Telephoning.
English for Logistics.
English for Accounting.
English for Sales.

English for Customer Care.

English for Human Resources.
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Y4eOHO-MeTOAUYECKOE O0ecTeYeHHe CAMOCTOATEIbHOI PadoThI

CamocrosiTenbHast paboTa BKIIOYAET B ce0sl creayronue GOopMbI:

a) oOs3aTtenbHas caMmocTosiTenbHass padora (CP) CTyneHTOB MOJ pPyKOBOACTBOM
OpernojaBartesisi, BBINOJHSAEMas BO BHEAYJAUTOPHOE BpeMsa U IMpelycMaTpHUBarOLIas
UCII0JIb30BaHUE HOBEHMIIMX CPEACTB MHPOPMALIUH, & UMEHHO:

— BBINOJHEHHE 3a/1aHUM, PEKOMEH0BAHHBIX yUeOHBIMU IOCOOUSIMU;

— BBINOJHEHHUE TECTOBBIX 3a/1aHUM, TPEICTABICHHBIX B IEYATHOM U KOMIIBIOTEPHOM
BUJIE;

— pabota ¢ ayiuomMaTepualaMu;

— TPOCMOTP BUACOPHIBMOB;

— IPOBEJCHME KEHC-aHAIIN3a;

0) UHOUBUAYyalbHAas CAMOCTOSTENbHAs pPadOTa CTYACHTOB O]l PYKOBOJCTBOM
pernojaBaress, Ipeaoaraminas Tak)Ke HHIUBUIyalbHble KOHCYJIbTAllMHU, B YACTHOCTH:

— paboTa C UCIOJIF30BaHNEM OPUTHHAIBHBIX HICTOYHUKOB (0030PHI CTaTEH MO y3KOH
CHEIHMaTbHOCTH, COCTAaBJICHHWE aHHOTaUMi u pedepaToB, mnoaroroBka PowerPoint
pe3eHTaIui);

— pabota ¢ MyJIbTUMEIUUHBIMU KypCaMH.

B) BHEAyAUTOPHAsl CaMOCTOATENbHAsd padoTa, BKIIOYAIOIIAs:

— TOJTrOTOBKY K YYacTHIO B JIEJOBbIX Oecenax, KOH(EpeHIUsIX, KpYIiblX CTONaX,
IUCKYCCHSX, B TOM YHCJIE C yYaCTUEM 3apyOEKHBIX CIIELUATNCTOB;

— y4yacTH€ B OJIMMIIMAJAX [10 MHOCTPAHHOMY S3bIKY B CBOEM U JAPYTUX By3ax;

— YTEHHUE XYyJ0KECTBEHHOH JIUTEpaTyphl, MPOCMOTPHI Xy10)KECTBEHHBIX (PHIIbMOB,
IOCEILIEHHUE BBICTABOK H [Ip.;

— O3HAaKOMJICHHE C  JIMHTBOCTPAHOBENUYECKOW M KYJBTYPOJOTHYECKOU
uH(bopMaImei;

- pabory ¢ HTepHeT-pecypcamu.

B o6s3arenpHyto u uHAuBHAyanbHylo CP  cTyaeHTOB 1oa pyKOBOJICTBOM
OpernojaBarenss BXOAAT W 3a/JaHMs], HANPABICHHbIE HAa AaBTOMATH3ALHUIO S3bIKOBBIX
(OoHETHUECKNX, TPaMMATHYECKUX, JIEKCUMYECKMX HABBIKOB, a TakKXKe 3aJaHus Ha
O3HAKOMJICHUE C  OIpeJeieHHOM mpodeccHoHanbHO  3HAYMMOW  MH(OpMaIueH,
OpeabsABIIEMO HA MHOCTPAHHOM fA3bIKe. [ JTaBHBIM TpeOOBaHHEM IMpU O0TOOpPE yueOHBIX
MaTepUasoB SBISETCSA UX AyTEHTUYHOCTb.

6.3. UurepHer-pecypcnl

TED talks: https://www.ted.com/

2. BBC Learning English. English at Work:
https://www.bbc.co.uk/learningenglish/english/features/english-at-work

3. BBC Learning English. 6 minute English (podcasts):
https://www.bbc.co.uk/learningenglish/english/features/6-minute-english

4. Learn British English with Luke Thompson: https://teacherluke.co.uk/

f—
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I.

2.

3.

6.4. UHbIe NCTOYHUKH

[TonkacTel
The Economist Radio (All audio: https://itunes.apple.com/ru/podcast/the-economist-

radio-all-audio/id151230264?mt=2

Business Skills 360 Podcast for Business English:
https://itunes.apple.com/ru/podcast/business-skills-360-podcast/id4650883727mt=2
Business English Pod :: Learn Business English:
https://itunes.apple.com/ru/podcast/business-english-pod-learn/1d206603090?mt=2

. English Vocabulary for Business Video Vocab:

https://itunes.apple.com/ru/podcast/english-vocabulary-for-
business/id3633842477mt=2

. Luke's ENGLISH Podcast - Learn British English with Luke Thompson:

https://itunes.apple.com/ru/podcast/lukes-english-podcast-learn/id312059190?mt=2
A Phrasal Verb a Day - Learn English Phrasal Verbs with Luke Thompson:
https://itunes.apple.com/ru/podcast/a-phrasal-verb-a-day/1d8957251047mt=2

7. MATEPUAJIBHO-TEXHUYECKAS BA3A, THOOPMALIMOHHBIE
TEXHOJIOI'MHU, ITPOTPAMMHOE OBECIIEYHEHUE U
NHO®OPMAILIMOHHBIE CITPABOYHBIE CUCTEMbI

Ay,Z[I/IOBI/ByaJIBHBIG CpCaACTBa I/ICHOHL?)y}OTC}I I pealin3aliv IIpUHOUIIA
O6y‘{€HI/ISII HariiiAHOCTH, BOCIIOJIHAIOT OTCYTCTBUC

SI3BIKOBOU CpCAbI, IIOBLIIIAIOT MOTHBAIIUIO.

IIepconanbHble ycTporicTBa:  MCrionp3yroTces [uisl IPOUTPBIBAHKS BUAECO- U

cMapT(HOHBI, TJIAHIIETHI, ayJIuoMaTepuaioB

HOYTOYKH

[TpoekimonHoe Hcnonb3yroTes A7 1eMOHCTPALuH
o0opy0BaHuE pe3eHTalnl, TOArOTOBIEHHBIMU

IMpCrnoAaBaTCLIMAU U CTYACHTAaMHU

Microsoft Office (Word, Power Point, Excel)
KeyNote
Mp3 and DVD player (any).
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