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1. [lepeyeHb MJIAHUPYEMBIX Pe3YJIbTATOB 00YUeHUsI 1O JUCIUIIMHE (MOIYJIIO0),
COOTHECEHHBIX € IVIAHUPYEMbIMH Pe3yJIbTATAMHU OCBOEHHS MPOTrPaAMMBbI

1.1. JducuuniuHa

b1.B.08 WuoctpanHnsblii

SI3BIK

obecreunBaeT OBJIaJICHUE CIICTYIONICH KOMITIETCHITUEH:

(aHTNIHIICKUH,

npodeCcCHOHATbHBIN)

Kon HaumenoBanune Kox sTama ocBoenus HaumenoBanue »tama
KOMIICTCHITUU KOMIICTCHITIH KOMIICTCHITIH OCBOCHHUS KOMIIETEHIIUN
[K-1 CrocoOHOCTh IK-1.1 YMeHue KOMMYHHIMPOBATh
3¢ ()EKTUBHO YCTHO U NMCBMEHHO W YCTHO Ha
MUCHbMEHHO PYCCKOM M aHIJIMHACKOM
KOMMYHHIIUPOBaTh  Ha SI3BIKAX
pycckoMm u annmiickom | ITK-1.2 Ymenue BBITIOJIHSTh
SI3BIKAX npu paszIuyHbIC
BBITTOJTHCHU U npodecCHOHANIBHBIC — 3a1a4H
Pa3IMYHBIX npu nomoiu 3PGHEKTUBHBIX
npodeccHoHaTBHBIX METOJIOB KOMMYHUKAIIHI
3aja4 I1K-1.3 OcyiecTBisieT
KOMMYHUKAIIUU Ha PYCCKOM
U QHIIMHACKOM SI3bIKax JjIst
BBITTOJTHEHUSI Ppa3IUYHBIX
npodecCHoHAIBHBIX 3aJ1a4
1.2, B pe3ynbraTe 0OCBOCHHS TUCHUIUIMHEI Y CTYACHTOB JOJDKHBI ObITh CPOPMHUPOBAHBI:
Kon saTana ocBoeHus Pesynbrarel 00yueHus
KOMIICTCHITUHT
I1K-1 Ha YPOBHE YMECHMIA:

ONPENCIIATh u

000OCHOBBIBATH

neap  MyOJIHMYHOTO

BBICTYIUICHUS (TpPOBEIEHUs JEJI0BOM BCTpEYH), BHIOMpAThH
a/IeKBaTHYIO ()OpMY J1€JI0BOM KOMMYHHUKAIUH,

Ha YPOBHE HaBBIKOB:

BJIaJICHUs Creln(UIECKOd JIEKCHUKOH, paclpOCTpaHEHHOH B

nenoBoi cepe

2. O0beM U MecTO TUCHHUILTUHBI (MoayJisi) B ctpykrype OI1 BO

O0BbeM THCHUILINHBI

OO0mmast Tpy10eMKOCTh AUCIUIUIMHBI — S 3.€.

100 yacoB BblAENEHBI Ha KOHTAKTHYIO paboTy cC mpernojaBaresieM M 48 wyacoB Ha
CaMOCTOSITENIbHYIO pad0Ty 00y4aromnuxcsl.
MecTto aucunmimnsl B ctpykrype OII BO

Juctumummaa 51.B.08 MHoCcTpaHHBIi 361K (aHTIIMHCKUH, TPo(ecCHOHABHBIN) N3ydaeTcs

Ha 2 Kypce B 3,4 ceMecTpax.
Hucuunimaa

OCHOBBIBACTCsA Ha

3HAaHUAX, YMCHHAX

U HaBbIKaX, IIOJYUYCHHBIX

06y‘{aIOH_II/IMC$I B pE3YIbTATC U3YUCHUSA JUCIHHUIIINH: I/IHOCTpaHHHﬁ SA3BIK MPEABIAYIICTO YPOBHA

00pa3zoBaHwUs.

dopma MpoMeKYTOUHOM aTTecTaly — 3a4eT (B 3 ceMecTpe) U 9K3aMeH (B 4 cemecTpe).

3. Conep:xxanue 3. CoepskaHue U CTPYKTYpPa TUCHUILIAHBI (MOXYJIs1)

Ounas popma o0yueHust

| Ne n/m |

HauMeHoBaHUe TeM

| O0beM TUCHUIIHHBI (MOTYJIsA), Yac. |

Dopma




(pasnenoB) KonTakTHast padora TEKYLIero
00y4aIOLIUXCS € L
ycneBaemoc
Beero npenogaBareieM CP e
M0 BUJIAM Y4eOHBIX 3aHATHIl POMEKYTO
J | Jp | O3 | KCp ol
arrecranuu
Ounasn ¢hopma odyuenusn
Tena 1 OCHOBBE BEJCHUSI 10 i - 8 2 0.13
JIETIOBOM JJOKYMEHTAIIMH.
TeopeTndeckue OCHOBBI - 2
Tema 2 | mpodeccroHaNbHOIM 16 - 8 6 O,I13,11
MIPE3CHTAITUH.
Tema 3 | Communication. 18 - - 10 2 6 O,I13,KP
Tema 4 | Marketing. 18 - - 10 2 6 0,113
Tema 5 | Organisation. 18 - - 10 2 6 0,113
Tema 6 | Company strategies. 18 - - 10 2 6 O,I13,KP
Tema 7 | Management. 17 - - 9 2 6 0,113
Tema 8 | Money Matters. 17 - - 9 2 6 O,I13
Tema 9 | Risk management. 16 - - 6 4 6 O,I13,KP
[IpomekyTouHast aTTecTaIus 36 - ) - ) - 3auer,
OK3aMeH
Bcero: | 180 - - 80 20 48 | 36

Ipumeuanue: O — onpoc no npoiidennomy mamepuany, Il — npezenmayus, 113 — npakmuueckue 3a0anus,
KP — xoumponvhas paboma.

B mponecce m3yueHust Kypca CTYACHTBI JOJDKHBI Hamucarb 3 KOHTPOJBHBIX PabOTHI,
KOTOpblE HMEIOT CBOM YAENbHbIE BEIUMYMHBI (B Oamjnax) U SBISIETCS COCTaBHOM 4YacTbiO
HK3aMEHALlMOHHOM OIIEHKU. 32 HEBBINIOJIHEHUE 3a/1aHus cTaBuTcs O 6asios.

Copep:kanue TUCHUNIMHBI (MOTYJIs1)

Tema 1. OcHOBBI BeleHUs 1€JI0BOM TOKYMEHTAIMH.

a) Cmpyxkmypa kommepueckux nucem. The structure of business letters.

OcHoBHBIE YacTu KoMMepueckoro mucbma. OcobeHHocTn odopmieHus 3aronoBka. CrocoOb
0003HaueHMs 1aT ¥ UX pacrnojoxkenne. OpopmieHue aapeca nmoaydarens. YkazaHnue Ha oOiiee
coliep)kaHue MuchbMma. BeTynmuTenbHoe oOpallieHue M 3aKIoYuTeNbHas Gopma BEXKIUBOCTH.
OcHoBHOI1 TekcT nucbMa. OpopMieHue NoANucH. YKa3aHue Ha MPUIIOKEHHE.

0) Cocmasnenue omuema. Layout and organization of a report.

Crpyktypa otuera. CTUIHCTHUYECKHE OCOOEHHOCTH. JIeKcuueckue eIUHUIbI, HCIOIb3yeMble
JUTSL HATTMCaHUS OTUeTa.

B) Cocmasnenue npecc-penusa. Press releases.

Ctpyktypa mpecc-penusa. Crumuctudeckue ocoOeHHOCTH. Jlekcuueckue eIUHUIIBL,
HCIIOJIb3yeMbI€ JIJIsl HallMCaHUs [Ipecc-penn3a.

Tema 2. Teopernueckne 0CHOBBI NPOGeCCHOHAIBHO MPe3eHTAlUN.

[InanupoBanue mnpe3eHTanuu (1edb, THUM, JIUTEIbHOCTb, ayAuTOpus, Joructuka). COop
Marepuana. Opranuzanus marepuana. f3bIK mpe3eHTaluu. TeXHUKa BEACHUS IpEe3CHTAIMH.
Harnsnusie cpencta. OTBETHI Ha BOIPOCH! ayIUTOPHH.

Tema 3. Communication.
Communication in organizations. Communication with customers. Communication channels.
Forms of communication. What makes a good communicator?



Tema 4. Marketing.
Brands. Advertising. Describing competition. International marketing. Marketing ethics.

Tema 5. Organisation.

A company’s background. A company’s activities. Office layout. Management structure/running
a company. Employment policy. Working conditions/job satisfaction/managing human resources.
Company mission statement. Company culture. Quality control and customer service. Reason for
success/potential threats.

Tema 6. Company strategies.

Globalisation. Takeovers and mergers. The future of business. Reengineering the corporation.
Tema 7. Management.

Leadership. Team building. Crisis management. Managing human resources. Management
styles.

Tema 8. Money Matters.
Dealing with figures. Describing trends. Reading the financial pages. A company’s financial
performance. Raising finance.

Tema 9. Risk management.
Business risk categories. Risk management implementation. Methods to manage risks.
Insurance.

4. MaTepuaJjibl TEKYLEr0 KOHTPOJISI YCIIEBAEeMOCTH 00yUAIOIIUXCS U
(oH1 OLIEHOYHBIX CPEACTB MPOMEKYTOYHOM aTTECTALMHU 10 JUCHMILINHE (MOYJII0)

4.1. ®opMbl M MeTOABI TeKYLIero KOHTPOJSl YCIeBaeMOCTH O0Oy4aroluxcsi u
NPOMEKYTOYHOM aTTeCTalluH.

4.1.1. B xone peanuzauuu aucuumiimubl 51.8.08 Hnocmpannwiii sa3vik (aHenutickutl,
npogheccuonanvHulil)  MCHOJAB3YKTCH  CJEAYIOIIMe  METOAbl  TEeKYyIIero  KOHTPOJIs
ycneBaeMoCTH 00y4YaloImMXcs:

IIpu npoBeeHNN 3aHATUI CEMUHAPCKOTO THIIA:
BBIOOPOUYHBIN U JIETy4UH OINPOC-KOHTPOJIb MO MarepuajiaM IpPOIUIOTr0 3aHSTHSI, BBINOJIHEHUE
NPaKTUYECKUX 33a/1aHUH, BBITOJIHEHNE KOHTPOJIBHBIX padoT.

IIPpU KOHTPOJIC PE3YJIIbTATOB CaMOCTOSTEILHOMN pa6OTBI CTYACHTOB!
HN3Y4YCHHE BOIIPOCOB, KOTOPBIC HE M3JIaraJiiChb IMpernoaaBaTrcjieM Ha JICKOUAX U Ha CCMHUHAPCKUX
(HpaKTI/IquKI/IX) 3aHATUAX, BBIIIOJITHCHHUC 3aJJaHU npenogaBareiis.

4.1.2. 3ayer M 3K3aMeH NPOBOAATCH B (opMe MOABEICHHUS HTOTOB IO pe3ylbTaraM
paboThl Ha CEMHHAPCKUX 3aHATHUSX, BBIMIOJHEHUS 33JaHUH M OTBETa Ha DK3aMEHAIMOHHBIN
ouner.

4. 2. MarepunaJbl TeKylero KOHTPOJIsl yCIIeBaeMOCTH 00y4aIOIINXCS.
Buowt camocmoamenvnoii 6neayoumopnoil paoomeot.
® CaMOCTOSITEIbHOE H3yUeHHE MaTepraia yueOHIUKOB
MOJrOTOBKA K MPAKTUUYECKUM 3aHATHIM
MOJrOTOBKA K TEKYIIEMY 1 UTOTOBOMY KOHTPOJIIO
MIOJrOTOBKA JJOKJIAJIOB U MTPE3EHTALUI
HaIlMCAaHME JIETOBBIX MMCEM, OTUYETOB, IIPECC-PEIN30B HA NHOCTPAHHOM SI3BIKE



IIpuMepHBIe TeMBbI IPe3eHTALMIA.

The best job you have ever had and what made it good.
The worst job you have ever had and what made it bad.
The industry you work in.

A product or service.

Your organization or institution.

bR

4.3. OneHOYHbIE CPeCTBA IJIS POMEKYTOYHOM aTTecTAMH.

4.3.1. ®opmMupyemMbie KOMIIETEHIIUN

Kon HaunmenoBanune Kox sTama ocBoenus Haumenosanue >tama
KOMIETEHIIUU KOMIIETEHIIUU KOMIIETEHIIUU OCBOEHHUS KOMIIETEHIIUU
[K-1 Cnoco6HOCTh [K-1.1 YMeHue KOMMYHHIIMPOBATh
3¢(dEeKTUBHO YCTHO U NUCBMEHHO W YCTHO Ha
MMUCbMEHHO PYCCKOM M aHIJIMHCKOM
KOMMYHMIIUPOBAaTh  Ha SI3BIKAX
pycckoMm u annmiickom | ITK-1.2 Ymenue BBINOJHATH
SI3bIKAX npu pa3nuyHbIe
BBITIOJIHCHUH npohecCHOHANIBHBIC — 3a1a9H
Ppa3INYHBIX npu noMomu 3(PeKTUBHBIX
npodeccHoHaTbHBIX METOJIOB KOMMYHUKAIIHI
3a1a4 IK-1.3 OcymecTBisieT
KOMMYHHKAIIMA Ha PYCCKOM
U QHIJIMHUCKOM SI3bIKax st
BBITIOJTHCHHS Ppa3IUYHBIX
npodecCHOHABHBIX 3a/1a4

4.3.2 TunoBble OLICHOYHBIE CPEACTBA
Bonpocsl k 3a4ery:

1. Discuss similarities and differences between marketing processes carried out in
domestic and international markets,

2. From the perspective of a manufacturer of a new model bicycle, give examples of the
different needs this product might satisfy and of the different kinds of competitive products a
consumer might purchase to satisfy these needs. Why would these considerations be important to
a marketing manager?

3. Briefly argue either side of these criticisms of marketing:

Marketing does/doesn't waste resources.

Marketing does/doesn't create monopolies.

Marketing does/doesn't deceive people.

4. Explain how two different market aggregates—consumer and organizational—could
be customers for the same MM system. What are the marketing mix implications of the different
natures and needs of these markets?

5. What is the main difference between the marketing concept philosophy on the one
hand and the sales and production philosophies on the other? Between the marketing concept
philosophy and the societal marketing concept philosophy?

6. Give examples of natural advantage and acquired advantage that illustrate the
differences between these concepts, and explain why most world trade takes place among




developed countries.

7. What is a trade deficit?

8. How will the following trends help a company engaged in the manufacture of
consumer electronics products compete more effectively in the global market: economic
cooperation among nations; reduction in differences among nations; competition from newly
emerging nations,

9. Explain how the steps in the strategic marketing planning process are interrelated.

10. What are the benefits of strategic marketing planning to companies? To customers?

11. Discuss similarities and differences between marketing processes carried out in
domestic and international markets.

12. Explain why a marketing manager might be more interested in the growth rate of a
single population group than in the growth rate of the overall population.

13. From a buyer's viewpoint, what is the main advantage of pure competition? From a
seller's viewpoint, what is the main advantage of oligopolistic competition?

14. In terms of demographic, economic, political-legal, and technological factors that can
work for or against successful entry into the global market, speculate on why a company might
decide to reject a country for consideration as an entry market.

15. Discuss why all five criteria defining an effective infrastructure might be important
in successfully penetrating a foreign market for Merton MM systems.

16. Discuss how supranational and national supports might have been instrumental in
Merton's success in global markets.

17. Explain, with examples, how "language,” as a cultural variable, would affect Merton's
efforts to identify target markets for MM systems in Germany and to design marketing mixes to
penetrate these target markets.

18. Explain how the adaptation of the marketing concept relates to the view of a modern
organization as a total system.

19. Explain how the four systems comprising the marketing system work together to
facilitate the strategic marketing planning process.

20. A salesman of telecommunications equipment is planning his daily presentations to
prospective customers. Would this individual qualify as a system? Why?

Bomnpocsl Kk 3k3aMeny:

1. A salesman of telecommunications equipment is planning his daily presentations
to prospective customers. Would this individual qualify as a system? Why?
2. Distinguish between a traditional line and staff organizational structure and the

more fluid, flexible SBU organizational model that characterizes many modern consumer-
oriented firms.

3. What is the significance of each letter in the SWOT acronym in terms of Merton's
search for the most worthwhile global entry market?

4. What is the difference between operational and strategic control, and how are they
related?

5. Distinguish between validity and reliability. Give an example of how marketing

research shortcomings might limit both in a marketing research study designed to forecast the
results of a presidential election.

6. Distinguish between primary and secondary data. Explain how each might be used
in selecting a good place to dine in a strange town, and give two reasons why each might prove
to be invalid.

7. List the seven steps of the marketing research process. Why are the first and sixth
steps especially important?

8. What is the significance of the word "probability” in defining probability and non-
probability samples? Why are nonprobability samples more important during exploratory
research and probability samples more important during conclusive research?
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9. Describe two circumstances that would work against the use of each of the
following survey methods: person-to-person, telephone, mail.

10.  Discuss advantages and disadvantages of centralized, decentralized, and
coordinated approaches for generating information on emerging global markets. Which would
you recommend for Merton (1) during its present state as an exporter and (2) if it eventually
achieves multinational status?

11.  Distinguish among mechanical, personal, obtrusive, and unobtrusive observation
methods. How might mechanical and personal methods be used to test student response to a new
MM software training course for doctors featuring "virtual reality” surgery experiences?

12.  In the context of the strategic marketing planning process, explain the importance
of an understanding of consumer behavior concepts and processes.

13. Describe how each of the following reference groups might have been
instrumental in the success of a political party in a presidential election: membership,
aspirational, disassociative.

14. At which level of Maslow's hierarchy of needs are the following messages
directed?

e "Warning: Smoking can be dangerous to your health

» "Don't leave home without it" (American Express)

» "Reach out and touch someone" (AT&T)

+ "Be all that you can be" (U.S. Army)

15. Discuss the difference between organizational and consumer markets with respect
to number of transactions and number of products/ services involved in these transactions. How
would these differences complicate the job of penetrating global organizational (as opposed to
consumer) target markets?

16. Explain the difference between qualifying and determining dimensions in terms of
the selection of a spouse.

17. Identify the significant differences in segmentation approach between consumer
and industrial markets.

18. Explain the relationship among demand levels, marketing expenditures, and
marketing forecasts.

19. How does a reliable forecast assist in the marketing planning effort?

20. Discuss the nature and role of promotional expenditures at each stage of the product
life cycle for a new line of high-resolution television sets that are one-eighth inch thick and hang
on the wall like a poster.

21. Speculate on why seven out of ten new products introduced into consumer markets
are product modifications.

HIkana oueHuBaHusl.

O1eHOYHBIM CPEJICTBOM MPOMEKYTOUHOM aTTecTalluy SIBISETCS HAKOMUTENbHAas OIEHKA
PE3YIBTATOB BBIMIOJIHEHUA TCKYIICTO KOHTPOJIA MO0 JUCHUIIIINHE.

MakcuMaabHbIH HAKOILUIEHHBIH 0aJ1J1, KOTOPBIf MOXET ObITh TOCTUTHYT CTYACHTOM TI0
JTUCIUTIINHE (BKJTIOYasl 3aueT/sk3ameH), coctapiseT 100 6anoB. Koneunsiii 6a, HaOpaHHBIHA
CTYICHTOM B TEUYEHHE CEMECTpa, OMPEAENSETCS CyMMHPOBAHHEM IIOJYYECHHBIX OajioB IO
CIICTYFOIIAM TTO3UITUSIM:

3 cemecTp
Bun pabots MAaKCHMaJIbHO BO3MOYKHBIN
HaOpaHHBIN OayI
1. pabota Ha ceMHHapax
-TIOCEIICHHE 0,50*24mp. = 126.
-IPaKTUYECKHUE 3alaHus 0-400.
2. KOHTpOJIbHasl paboTa 0-56.*2xp=100.
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3. MIpe3CHTALHS 0-80.
4. 3a4er 0-300.
4 cemecTp
Bun pabotsr MaKCHUMaJIbHO BO3MOKHBIN
HaOpaHHBIN O6aIT
1. pabota Ha ceMHHapax
-IIOCEIICHUE 16*16mp. = 166.
-IPAKTUYCCKUE 3aJaHuUs 0-496.
2. KOHTPOJIbHAs padoTa 0-50.
3. 9K3aMEH 0-306.

Jliis ompeneneHrss KOHEYHOW OICHKH IO JUCIMILIUHE HaOpaHHBIE CTYISHTOM Oallibl
nepeBoaarcs u3 100-6anpHOil MIKasbl B S-0albHYIO MO CIEAYIOIIEH cXeMe:

ot 0 10 50 ot 51 no 69 ot 70 no 84 ot 85 mo 100
BKJIFOYHTEIIHHO BKJIFOYHUTEIIHHO BKJIFOYHUTEIIHHO BKJIFOYHTEITHHO
«HEYIOBIETBOPUTEIILHO»- 2 | «YIIOBIETBOPUTEIHLHO»- 3 «xopormio» - 4 COTIMYHOY - 5

4.4. MeToguuyecKue MaTepuaJbl

VYCTHBI ompoc SBISETCS OJAHHUM M3 OCHOBHBIX CHOCOOOB IMPOBEPKH YCBOEHHs 3HAaHUIA
oOyyaromuMucs. Pa3BepHyTBIi OTBET CTyOEHTa JOJDKEH MPEICTaBISATh COOOH CBSI3HOE,
JIOTMYECKH TOCIJIE0BAaTEIbHOE COOOILIEHUE Ha ONPEAEICHHYIO TEMY, MOKa3blBaTh €ro yMEHHE
IPUMEHSTh ONPENCJICHUs, NpaBUia B KOHKPETHBIX ciydasix. OCHOBHbIE KpPUTEPUM OLICHKU
YCTHOT'O OTBETA: MPAaBUJIBHOCTh OTBETA 10 COJEP’KAHMIO; MOJHOTA U IIyOMHA OTBETa; JOIMKa
U3JIOKEHUSI Marepuasia (y4UTHIBAETCS YMEHHE CTPOUThH LEJIOCTHBIM, IOCIe10BaTEIbHbBIN
paccka3, TpaMOTHO  IOJb30BaThCSl  CHEIHMAIbHOM  TEPMUHOJOTHEN);  MCIIOJIb30BaHHE
JIOTIOJIHUTEIILHOTO MaTepHaIa.

o. MeTtoauyeckue ykazaHusi Ajs 00y4ar0LUXCs M0 OCBOCHUIO TUCHUIINHBI (MOIYJIfA)

Mertoanyeckue ykazaHus UMEIOT LI€JbI0 MOMOYb CTYJIEHTaM B CAMOCTOSITENIbHOU pabote
HaJ pa3BUTHEM IMPAKTUYECKHX HABBIKOB Pa3JIMYHBIX BHJAOB PEUEBOI NEATEIBLHOCTU: YCTHOMN
pPEUYN/TOBOPEHHUS, ayJMPOBAHUSA/BOCIIPUATHS 3ByYallleil pedn, YTeHus/IepeBojja JUTepaTypsl 1Mo
CHEIMAJIbHOCTH Ha aHTJIMHCKOM SI3bIKE U MHChMA.

KpurepreM npakTu4ecKoro BIaJ€HUS aHTJIMACKAM SI3bIKOM SIBJISIETCSI YMEHUE JJOCTaTOUYHO
YBEPEHHO M0JIb30BaThCsl Hanbosee ynoTpeOUTENTbHBIMA U OTHOCUTEIBHO MPOCTHIMU SI3bIKOBBIMU
CPEICTBaMU ISl HAa3BaHHBIX BHJIOB PEUYEBOM AEATENBbHOCTH. [IpakTHueckoe BiajeHHE S3BIKOM
CHEIHMAIbHOCTH Mpe/IojaraeT yMeHHe caMOCTOsITeNIbHO padoTaTh ¢ HAyYHOW JIMTEpaTypoil Ha
AHTJIMICKOM SI3BIKE C LIEJIbIO MOTydeHHs MPo(hecCHOHANBHON HHpOpMAaIIUK.

AyaupoBaHue/BOCTIPUSATHE 3ByYAlllel peyun.

HCO6XOI[I/IMO HAaY4YUTBCA pacCrio3HaBaTb 3BYKHM B OTACJIBHBIX CJIOBax, CJIOBOCOYCTAHUAX,
MPEUIOKEHUSAX U BOCIPOM3BECTH MX; MOHUMATh MPU TPOCIYIIMBAHUU OTJIEJbHBIE CJIOBa U
BOCITPOU3BECTH HX; BOCHPUHUMATL HaA CIIYX KpPATKHE TJIaroJIbHBIC (bOpMBI; BOCIIpMHUMATb Ha
CIIyX CHHTArMbl U May3bl, PUTM peud (yaapHbIe U HeYAapHbBIE CIIOBA B IIOTOKE PEUH); ONIPEACIIATh
THUII BEICKA3bIBAaHUII B 3aBUCHMOCTH OT HMHTOHAIIUHM, BBIACIIATH KIIHOYUEBBIEC CJIOBA, IIOHUMATh
CMBICJT OCHOBHBIX YacTel Uajiora Ujd MOHOJIOTa. DTO Ja€T BO3MOKHOCTh aKTUBHO Y4aCTBOBAaTh
B JIUCKYCCHSIX Ha pa3jIMyHble TE€MbI, TPAMOTHO U MpPaBWJIBHO CTPOUThH aHIIMickue (pasbl,
aJICKBaTHO BECTH ceOs ITPH OOIIEHUN ¢ HOCUTEIISIMHM SI3bIKa B PA3HOOOPA3HBIX CUTYAIIHSX.

[ToruMaTe pedyb Ha CIOyX TOMOTYT TaKWe TEXHUYECKHE CpeIcTBa OOydYeHHs, Kak
MarHuTo(OH, KOMIBIOTEP, BHUACOTEXHHWKA W T.A., COYETAIONINE CIyXOBOE M 3PUTEIBHOE
BOCITPUSITHE.
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YcTHas peub/TOBOpPEHUE.

CrnenyeTr o0patuTh 0c000€ BHUMaHHE Ha OCOOCHHOCTH apTUKYISALUN aHTIUHCKOTO SI3bIKA
110 CPAaBHEHUIO C apTUKYIISIUEH POTHOTO SI3bIKA; MMOHATH CUCTEMY IJIACHBIX M COTJIACHBIX 3BYKOB
U OYKB; yMETh BOCIPOM3BOAMTH 00pa3ipl peun (pa3BepThIBAaHHE MHKpoaUanora mo ¢pasam-
KJIMIIE); CIOHTAaHHO YIOTPEOJSATh 3HAKOMBIC PEIUIMKH B KOHKPETHOH CHUTYallMH OOIICHUS;
HAYYUTHCS CTPOUTh COOCTBCHHBIM BapuaHT JAMajora WIA MOHOJIOra B  3aJaHHOMN
KOMMYHHKATHBHOHN CUTYaIUH.

OBiageTb yCTHOW pEYbI0 IOMOTYT TOACTAHOBOYHBIC YIPAKHCHHS, COJCPIKaIIne
MUKPOJMAJIOr C TPOIYIICHHBIMU pPEIUIMKaMU (BKIIOYas paboTy ¢ MarHuTo(oHOM); mepeckas
TEKCTa OT Pa3HbBIX JIHII, TOCTPOCHHUE COOCTBEHHBIX BBICKA3bIBAHHH B KOHKPETHOW CHTyaluu (B
Kjacce, Ha YIHWIE, JOMa W T.I.); IPUAYMBIBAHHE PAacCKa30B, HCTOPHM, BBICKA3bIBAHUU I10
3aJJaHHOM TEME MJIH 110 KAPTHHKE; BBITIOJHEHUE POJICBBIX 33 JaHHA.

Ocoboe BHHUMaHUE U PAa3BUTHS HABBIKOB YCTHOH HMHOSI3BIYHON pEUU CIEAYET YICNSATh
IPOCMOTPY ayTEHTHYHBIX BHICO(PHIHLMOB, HCIIOJb30BAHHIO KOMIIAKTHBIX IMCKOB, COACPIKAIIMX
CIeIHaTbHBIC TPOrPAMMBI 110 Pa3IMYHON TEMAaTHKE.

OO0oratuTh CJIOBapHBIM 3amac MOMOI'YT CJIOBApH, KHHUIH, Ta3eTHBIC TEKCTHI, a TaKKe
OpUTHMHAJIbHAS JIUTEpaTypa 1O CHEeIHaTbHOCTH. He3Hakomble ClIOBa M BBIPAXKEHUS CIIEIAYET
BBIIMKUCHIBATG B OTACIABHYIO TETpaab (CAOBAPMK) WM HA KApTOYKA B HMCXOTHOW Gopme ¢
COOTBETCTBYIOIIEH XapaKTEPUCTHKON (HAmpumep, yrnoTpeOIeHHEe CYIIECTBUTEIBHOTO TOJBKO B
CIMHCTBEHHOM WJIM MHOXXECTBCHHOM 4YHCJIe, IJIlarojia B HeompenesieHHoi ¢dopme, dopme
NPOILIEANIET0 BPEMEHH, CTPAJATebHOTO TPUYACTHS, YyKa3aHHsS CTCIICHW CpPaBHEHUS IS
IpUJIAraTeabHoro u T.J1.).

YUreHne/moOHUMAaHUe U U3BJIeYeHHe HH(OPMaLIHH.

PekoMenpanuu 1o oBIaJICHUIO HaBBIKAMU YTEHHS CBOISTCS K CIIEAYIOLIEMY: OMpPEIEIUTh
OCHOBHO€ COJIEpKaHUE TEKCTa MO 3HAKOMBIM OTIOPHBIM CJIOBAM, HHTEPHALIMOHAIBHOM JIEKCUKE U
C MOMOIIBI0 TUHTBUCTHYECKOTO aHanu3a (MOpPQOIOTUYECKON CTPYKTYPHI CIIOBA, COOTHOIIEHUS
YWIEHOB MpPENJIOKEHUS U T.J.); MOHATh 3HaYEHHE CJIOB MO0 KOHTEKCTY WJIM MHTEpHAI[MOHAJIbHOU
JIEKCUKE; BBIJCIUTH CMBICTIOBYIO CTPYKTYPY TEKCTa, TTIAaBHYIO H BTOPOCTENEHHYI0 HH(POPMAITHIO;
0000muTh (haKThl, TPUBEJACHHBIC B TEKCTE; YMETh CJACNAaTh IMEPEBOJI BCErO TEKCTAa WM €T0
¢parMeHTa ¢ TOMOUIBIO CJIOBaps; M3JO0XKUTh pE3yNbTaThl CBOEH pabOTHl B YCTHOM WM
nuchMeHHOU (hopMe (B 3aBUCHMOCTH OT 3a/1aHUsA).

[Tpu nmepeBojie HE3HAKOMBIX CJIOB CJIEAYET YYUTHIBATh MHOI'O3HAYHOCTb U BapUAaTUBHOCTD
cioB. Mcxozst u3 ob1ero coiepkaHust epeBoANMOro TeKcTa, He0OOXOAMMO U3 MPEACTaBIEHHOTO
B CJIOBape MHOXKECTBA 3HAUEHUH PYCCKOTO CJI0Ba BBIOpAaTh HauboJjee MoaAXos1Iee.

BaxxHoe MecTo mpH NEpeBOJE€ TEKCTa HMMEKT WHTEPHALMOHAIbHBIE CJIOBA, 3HAYEHUE
KOTOPBIX MOXHO PacKpbITh 0€3 oOpallleHus K CIOBapro, TaK Kak OHM MMEIOT OOIIMEe KOPHU B
AHTJIMMCKOM M PYCCKOM $I3bIKaxX.

Janee cienyer oOpaTuTh BHMMAaHHWE Ha YCTOMYMBBIE CJIOBOCOUYETaHHS, MMEIOIIMECS B
KQXJIOM SI3bIKE. DTH YCTOMUYMBBIE CIIOBOCOYETAHUS SBIISIIOTCS HEPA3PHIBHBIM LIE€TbIM, 3HAUEHUE
KOTOpPOT'O HE BCEr/la MOKHO YSCHUTH IIyTEM MEepeBOa COCTABIAIOIINX ero cioB. [loaTomy oHUM
HE MOTryT OBITh TMepeBeACHbl OYKBAIbHO Ha PYCCKUH s3bIK. Takue CIOBOCOYETAHHS
PEKOMEHIyeTCsI BHIITUCHIBATH LIEJTMKOM U 3ay4MBaTh HAU3YCTh. 3HAYEHHE TaKUX CIIOBOCOYETAHUMN
4acTO MPUXOJUTCA UCKATh B CHIELUATIBHBIX CIOBapsX.

IIpn mepeBoje C AHIVIMMCKOTO S3bIKA HAa PYCCKHM BAaXKHYIO pPOJIb UIPAIOT MPEIJIOTH,
MOCKONBKY TIPU HAJMYWW JIMIIb HEOOJBIIOrO KOJIMYECTBA OKOHYAHHM OHU YacTO SBISIFOTCS
€IMHCTBEHHBIMHU BBIPA3UTEIISIMU OTHOIIIEHUN MEKy CJIOBAaMU B MPEJIOKEHHUU.

O¢hdeKTUBHBIM CpPEeICTBOM pACIIMPEHMs 3amaca CJIOB CIYXHT 3HaHUE CIIOCOOOB
CJIOBOOOpA30BaHUS B aHTJIMHCKOM SI3bIKE. 3HAHHME 3HAUYCHUS CyP(HUKCOB U MPEPUKCOB TTOMOKET
JIETKO CIPABUTHCS C TIEPEBOJIOM Ha PYCCKHM SI3bIK HE3HAKOMOTO aHTJIMKHCKOTO CIIOBA.

CocraBieHre BOINPOCOB MO TEKCTY MOMOXKET Jy4YIlle MOHSATh COJEp)KaHWE U 3allOMHHTD
HOBBIE CJIOBA U CJIOBOCOYETAHUS.
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[ToapoOHBI epecka3 TeKCTa C OTMOPOM Ha TUTaH (BOIIPOCHI) U 3aMEHOM MICOMATHYECKUX U
O6p213HBIX CPpCACTB BLIpaAXCHHA B TCKCTC Ha 60.]166 IOPOCTBIC JJICMCHTBI, MMCIHOIIHUEC TOT XKC
CMBICJI, CIIOCOOCTBYET PAaCIIMPEHUIO CIIOBAPHOTO 3amaca M Pa3sBUTHIO HABBIKOB HHOS3BIYHOMN
peun.

I[ucbM0/0c00€HHOCTH TPAMMATHYECKOT0 CTPOSI.

YMeHue 3anofHUTH ONaHK, aHKETy, HamucaTb YacTHOE/JENIOBOE IHCHhMO, Pa3BEPHYTH
KJIIOUEBOE CJIOBO B IPEAJIOKEHUE, HANMCATh COOOIIEHUE Ha 33JJaHHYIO TEMY, BOCIIDOU3BECTH B
NUCbMEHHOU (popMe NMPOUYNTAHHBIA/TIPOCTYIIAHHBIA TEKCT MOTPeOyeT CHelHalbHbIX 3HAHUU.
Cne;[yeT NEPUOANYCCKHU IIPAKTUKOBATb IHMCbMCHHBIC YIIPAXKXHCHHA Ha I'paMMaTH4YCCKOM M
JEKCUYECKOM Marepuaye, COCTAaBJIATh KOHCHEKThl M IUIaHbl K IPOYUTAHHOMY, H3J1ararb
COACPIKAHUC IIPOYUTAHHOI'O B MHUCHEMECHHOM (popMe, nucarb JOKJIaabl H COO6H.[CHI/ISI 10
KOHKPETHBIM TEMaM.

Brmmommss IIMCBbMCHHBIC 3aJaHusl, HGO6XOI[I/IMO YUUTBIBATDH OCO6€HHOCTI/I
rpaMMaTHYECKOTO CTPOs AHIJIMICKOro s3bika. Hampumep, moBecTBOBaTeNIbHbIE MPEAJIOKEHUS B
AHTJIMHCKOM SI3BIKE HMCIOT TBEPbI (PHKCUPOBAHHBIN MOPSIOK CIIOB: TOJUISkKAIIEEe — CKa3yemMoe
— KOCBEHHOE OeCIpesIoKHOE TOMOTHEHHE — MPSIMOE JOMOJHEHUE — MPEAI0KHOE JOMOIHEHHUE.
OcTanbHble YIE€HBI NpCIIOKCHUA 3aHUMAIOT pa3/IMYHbIC MCCTa B IIPCAJIOKCHUN.

Hano yuuThIBaTh, 4YTO OJHO M TO K€ CIOBO B AHIVIMMCKOM $I3BIKE YaCTO MOXKET CIIYKHUTh
pas3siIM4HbIMKA 4aCTAMU PCYH, BBIICHUTH IMOAJTHMHHOC 3HAYCHUC TAKOIro CJIOBaA MOXKHO IIO €TI0
MECTYy B MpPEIJIOKEHHH, T.€. M0 €r0 CHHTAKCHYEeCKOW (DYHKIIUU OIpeNelnTh, Kakas 3TO 4acTb
peun.

He cnenyer 3a0bIBaTh 0 3HAUEHUU APTUKJICH B aHTJIMHCKOM S3bIKE, O YETHIPEX OCHOBHBIX
¢dopMmax riarosa, 0 BCHOMOIaTeJIbHBIX TJIaroiax u T. A.

MeTtoauyeckue yKazaHusl 10 U3yYeHHUIO PeKOMEH/0BaHHOI JTUTepaTyphl

CryneHTaM peKOMEHIyeTCs TMOJNyduTb B OUOMMOTEKe Y4eOHYH JMTepaTypy IO
JTUCIIUILINHE, HE00X0nuMYyto JUIs 3(ppekTUBHOM pabOTHI Ha BCEX BHJAX ayIUTOPHBIX 3aHATHI, a
TaKXe JUI CaMOCTOSATENIbHOW paboThl O N3YYEHHIO TUCIIUILIMHBI.

Best pexomenayemast s u3ydeHusl Kypca JIMTeparypa MOApasleNseTcs Ha OCHOBHYIO U
JIONIOJTHUTENBbHYI0. K OCHOBHOH NUTEpaTrype OTHOCSTCS MCTOYHUKH, HEOOXOIUMBIE ISl TIOJIHOTO
U TBEPAOIrO YCBOEHHS yueOHOro Marepuana (yueOHMKHM U yuyeOHble nmocobus). JlonoaHurenbHas
JUTEpaTypa peKoOMeHAyeTcs i 6osee yrTyOlIeHHOro u3y4eHus IporpaMMHOIo MaTrepuania.

PabGoty ¢ nuTepaTypoil peKOMEHIyeTCsl BBIIOJHATH B CICAYIOMIECH MOCIEI0BATEIHHOCTH:
Oersblii mpocMOTp (A7 BBIOOpaA IJIaB, cTaTei, KOTOpble HEOOXOJMMBI MO H3y4aeMoil Teme);
Oeryblil MPOCMOTP COJIEPKaHUs U BEIOOP KOHKPETHBIX CTPAHULl, OTPE3KOB TEKCTA C IOMETKOM MX
pacroyio’)keHusl 1O TEpeyHI0 JIMTepaTypbl, HOMEpY CTpaHMLbI M HOMepy ab3ama,
KOHCIIEKTUPOBAHUWE TMPOYUTAHHOrO. PekoMeHayercss peryasipHO OTBOJUTH Bpems Ul
MOBTOPEHMSI TPOWJIEHHOTO MaTepuasna, IpOBEpPsAs CBOM 3HAHUSA, YMEHUS M HAaBBIKM IIO
KOHTPOJIbHBIM BompocaM. Eciu camocrosiTenbHO He ynaajaoch pa3oOpaTbCcsi B MarTepHalle,
pekoMeHayeTcss CPOpMyYIMPOBATh BOIPOCH U OOPAaTUTHCA 3a MOMOUIBIO K MPENnojaBaTesio Ha
KOHCyJbTallMi. Ha TpynmoBbIX W MHAMBHIYATbHBIX KOHCYJIBTAMSX CTYJIEHTHI 3aBEpIIAIOT
yTOUYHEHHE Y4YeOHBIX MaTepUAIIOB MPUMEHUTEIBHO K MOArOTABIMBAEMBIM MEPONPHUATHIM
(9K3aMeH, BBITTOTHEHUE KOHTPOIBHOM pabOTHI U Ap.).

OcwmpbIciieHre JUTEpaTypsl TpeOyeT CHUCTEMHOrO MOJX0/Aa K OCBOCHHMIO Marepuaia. B
paboTe ¢ auTEepaTypod CHUCTEMHBIH MOJXOJ IpelycMaTpuBaeT HE TOJIBKO THIaTeIbHOE (IpH
HEOO0XO/IMMOCTH — MHOTOKPATHOE) YTEHHE TEKCTa M M3yYeHHUE CHEIHMAIbHON JIMTepaTyphl, HO U
oOpallleHue K JONOJHUTENbHBIM HMCTOYHHKAM — CIIPABOYHHKAM, SHIUKJIONEIUSM, CIOBapsM.
OTH HUCTOYHUKUM — BAKHOE IOJCIOPhE B CaMOCTOSATENBHOM paboTe CTyAeHTa, MOCKOJIbKY
riyOOKoe M3y4eHME€ MMEHHO HX MAaTepHajoB IO3BOJISIET CTYIEHTY YBEPEHHO OIEpUpPOBATH
TEOPETUYECKUMH KaTETOPUSIMHM, MOHATHSAMH M OCBOMTH HOBEWIIYIO HAYYHYIO TEPMHHOJIOTHIO.
Takoro poxa paboTa ¢ auTepaTypoil oOecreunBaeT peuieHrne CTYACHTOM MOCTABICHHOW Tepen
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HUM 3a7add  (IOJrOTOBKAa K IPAKTHYECKOW padoTe, BBITOJHEHHE CAMOCTOSTEIBHOH U
KOHTPOJILHOM paboTHI U 1p.).

BbiOop nuTeparyphl At U3Y4EHUS MOXKET OBITh C/IeJaH M3 CIHCKa PEKOMEHIIOBAHHOM
JUTEpaTyphl, KOTOPBIA BbIAT TpEnojaBareib, JUOO MyTeM CaMOCTOATEIBHOTO OTOOpa
MaTepHaJoB.

Conepxanue (OrviaBiI€HUE) JaeT MPEACTABICHHUE O CHUCTEME H3JIOKEHUS KIHOYEBbIX
NOJIOKEHUH Bcel myOnuKanuu. Bo BBECHUM WM MPEIUCIIOBUH PA3bsICHAIOTCS LS WU3aHHSA,
€ro 3HaYCHHE, COACPIKUTCS KpaTkas HH(OpMalus O CoJepKaHuU I71aB paboThl. MHOTIa Mone3Ho
MIOCJIE ATOTO MIOCMOTPETH TIOCIECIOBHE WIIH 3aKITIOUCHHE.

[lpr m3ydyeHnu MaTepuasioB IaB W maparpadoB HE0OXoaMMO oOpamiarh BHUMaHHUE Ha
KOMMEHTApHH U TIPUMEUYaHHsI, KOTOPBIMU CONPOBOXIACTCS TEKCT. OHU Pa3bSCHSIOT OTICIIbHBIC
MECTa TEKCTa, JOMOJHSAIOT H3JIOKEHHBI Marepuaj, YKa3blBalOT CCBUIKM Ha IUTHPYEMbIE
UCTOYHUKH, UCTOPUYECCKHE CBEICHHS O JHIax, (akraxX, OOBSICHSIOT MaJOW3BECTHBIC WU
MHOCTPAHHBIE CIIOBA.

Bo Bpemsi m3yueHus JuTEepaTypbl HEOOXOAMMO KOHCIIEKTHPOBATH M COCTaBJIATH padodne
3alUCH MPOYUTAaHHOTO. Takue 3amucH YIIHHSIOT MPOLECcC MpopabOTKH, W3ydeHHs] KHUTH, HO
CHOCOOCTBYIOT €€ JIy4IlIeMy OCMBICICHHIO U YCBOCHHUIO, BBIPA0OTKE HABBIKOB KPaTkO U TOYHO
u3jararb Marepuai. B wmaeanme kxaxmas momoOHasl 3amuch JOJDKHA OBITH ClellaHa B BHJIE
CaMOCTOSITENIbHBIX OTBETOB Ha BOIPOCHI, KOTOPBIC 3aJalOTCS B KOHIlE maparpad)oB U IJaB
n3ydaemoil kHuru. OJHAKO TakWe 3alucd MOTYT OBITh CHENaHbl W B BHUJAE IPOCTOTO M
pa3BEpHYTOTO IUIaHA, IUTHPOBAHUS, TE3UCOB, PE3IOME, aHHOTAIIMU, KOHCIICKTA.

[Tpu m3yueHnn nuTeparypsl 0co00€ BHUMAHHE CJeayeT oOpaiiarh Ha HOBBIE TEPMHUHBI U
noHsatus. [loHMMaHWe CyINIHOCTH W 3HAYEHUS TEPMHUHOB CIIOCOOCTBYEeT (HOPMHPOBAHUIO
CHOCOOHOCTH JIOTUYECKOTO MBILIUICHUS, MPUYYaeT MBICIUTh aOCTPaKIUsAMHU, YTO BAXKHO TPHU
YCBOCHUM JMCHUIUIMHBL [103TOMY TpW M3ydeHHHM TEeMbl Kypca CTYISHTY CIEAYyeT aKTHBHO
UCTIONIB30BaTh YHUBEPCAIBHBIE W  CICMUAIM3UPOBAHHBIE DHIWKIONEANH, CIIOBapH, HWHYIO
CIIPABOYHYIO JIUTEPATYPY.

MeToauyeckue peKOMeHAAlMH M0 MOATOTOBKE K 3a4eTy/IK3aMeHy

[ToaroToBka CTY/IEHTOB K cllaue 3a4eTa/sK3aMeHa BKJIIOUaeT B ceOsl:

® [I[POCMOTP MPOTpaMMBbI Y4eOHOTO Kypca;

® OITPCACIICHUE HeO6XO)II/IMI>IX JJI TIOATOTOBKU MCTOYHUKOB U UX U3YUCHUC,

® ICTI0JIh30BaHUE METOAMYECKUX MTOCOOHIA;

® KOHCYJIETHPOBAHHUE Y TPETIOIaBaTeIsl.

[ToaroToBka K 3a4eTy/sK3aME€HYy Ha4MHAETCSl C IEPBOTrO 3aHATHS MO IUCLUIUIMHE, Ha
KOTOPOM CTYJAEHTHI MOJYYaloT OOy YCTAHOBKY IIperojaBareiss M MepedYeHb OCHOBHBIX
TpeOOBaHUN K TeKyled W HUTOroBoM oT4yeTHOCTH. [IpM 3TOM BaXXHO C caMOro Hayanua
IUTAHOMEPHO OCBaWBaTh MaTepHall, PYKOBOJACTBYSICh, IPEXKAE BCEr0 IEPEYHEM BOIPOCOB K
3a4eTy/IK3aMeHy, KOHCIEKTHpPOBaTh BaKHBIE Ui pelICHUs Y4eOHBIX 3a/Jauy HCTOYHUKU. B
TECUYCHUC CEMECTpA MPOUCXOAUT IMOIIOJIHCHUE, CUCTEMATHU3AUA U KOPPEKTUPOBKA CTYACHUCCKUX
HapabOTOK, OCBOCHHE HOBOTO U 3aKPEIJICHHUE YK€ U3yYEeHHOTO MaTepHara.

3aueT/sK3aMeH TpecienyeT [ellb OLEHUTh padoTy CTYJEHTA, €T0 TEOPETHIECKUE 3HAHUS U
NPAaKTUYEeCKHE HABBIKM, UX IPOYHOCTb, Pa3BUTHE TBOPUYECKOIO MBIIUICHUS, MPHOOpETeHUE
HaBBIKOB CaMOCTOSATEIILHOH pa60TI)I, YMCHUA CHUHTE3UPOBATh MOJYUCHHBIC 3HAHWUA U ITPUMCHATH
Ha MPaKTUKE IPU PELICHUH MPAKTUYECKUX 3a/1a4.

CaMocrosTenspHas pa60Ta CTYACHTOB ABJIFICTCA BaXHBIM OTAallOM IOATOTOBKHU K
3a4eTy/IK3aMeHy, MOCKOJIbKY CTYIEHT HMEET BO3MOXHOCTh OIIEHUTh YpPOBEHb COOCTBEHHBIX
3HaHWI U CBOEBPEMEHHO BOCIIOIHUTH HMEIOIIHECs TPOOEITHI.
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6. YdeOHas quTepaTypa u pecypchbl HHGPOPMAIMOHHO-TEJIeKOMMYHUKAIIUOHHOM ceTH
"UHTepHeT", BK/II0OYas NepeYeHb y4eOHO-MeTOAMYecKOro odecrneyeHust AJs
CaAMOCTOSITEJIbHOM PA00THI 00y4AIOIIUXCH 0 JUCHHUITIMHE (MOTYJIIO)

6.1. OcHoBHas JTUTEpaTypa.

1. Jlenucenko A.O. Anrmuiickuii si3p1k. Upgrade Your English. YueOnuk. B 1Byx uactsx.
Yacte 1 [DnexkrponHsiii pecypce] : yueonuk M. : MITUMO (MockoBckuii opsiena TpynoBoro
KpacHoro 3namenu rocyaapCTBEeHHBIA MHCTUTYT MEXKIYHAPOAHBIX oTHOLIEHUH), 2011, Ccplika
Ha anekTpoHHbIN pecypc (ObC Akanemun):
http://e.lanbook.com/books/element.php?pll id=46243

2. llenucenko A.O. Aanmiickuii si3eik. Upgrade Your English. YueOnuk. B 1Byx gacTtsx.
Yacts 2 [DnextponHbIil pecypc] : yuedbHuk M. : MITIMO (MockoBckuii opaena TpynoBoro
KpacHoro 3HameHu rocynapCcTBeHHBI HHCTUTYT MEXKTyHApOAHBIX oTHOIIEeHMH),2011, Cchuika
Ha 3J1eKTpoHHBIN pecypc (OBC Axanemun):
http://e.lanbook.com/books/element.php?pll_id=46242

3. 0.0. YeproBckux, E.b. 'acnapsH ~ AHIIMIICKHIA S3bIK: H3y4eHUE TPAMMATHUKH B
poneBsix urpax = English Grammar: Act It Out : yue6. nocobue. YpoBeHs B2 [ DnekTpoHHBIH
pecypc] : yuebHoe nocodbue M. : MITUMO (Mockosckuii opzrena Tpynosoro KpacHoro
3HaMEHHU TOCYIapCTBEHHBIH MHCTUTYT MEXAYHAPOAHBIX OTHOIIeHHUI), 2012, Ccbliika Ha
anekTpoHHbIH pecype (OBC Axkamemun): http://e.lanbook.com/books/element.php?pll_id=46236

6.2. lonoJIHUTeIbHAS JUTEPaATypAa.
1. lan Mackenzie. English for Business Studies. - Cambridge University Press. 2001
2. Bill Mascull. Business Vocabulary in Use. Advanced. - Cambridge University Press. 2004

6.3. YueOHO-MeTOAMUYECKOE 0OecIiedeHre CAaMOCTOATEIbHOM padoThl.
6.4. HopmaTuBHbIE IPABOBbIE JOKYMEHTHI.
6.5. UnTepHeT-pecypcehl.
6.6. UHbIe HCTOYHHMKH.
7. MartepuanbHO-TeXHH4YeCKas 0a3a, HHPOPMALMOHHBbIE TEXHOJIOTHH, IPOrPaMMHOE
ob0ecrnieyenne U MHGPOPMAIMOHHBbIE CTIPABOYHbIE CUCTEMBI

VueOHasi ayauTOpusl JOJDKHA OBITh OCHAICHA HAIISITHBIMUA YYeOHBIMH TMOCOOUSIMH,
HKpaHOM, MYJIbTUMEAUMHBIM MpoekTopoM ¢ HoyTOykamu (IIK) mmst mpeseHtauuu y4deOHOro
Marepualia, ¢ BBIXOJOM B ceTh MHTepHet, mporpammusie nponyktel Microsoft Office (Excel,
Word, PowerPoint).


http://e.lanbook.com/books/element.php?pl1_id=46243
http://e.lanbook.com/books/element.php?pl1_id=46242
http://e.lanbook.com/books/element.php?pl1_id=46236
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