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1. Ilepedyenb MIaHNpPyeMbIX Pe3yJbTATOB 00yUeHHS MO0 JUCIUIINHE, COOTHECEHHBIX C
MJIAHUPYEMBbIMH pPe3yJIbTaTaAMH 0CBOEHHS MPOrPaMMbl

1.1 Iuciuruinna b1.B.11 [luzaiin, unHoBammu u pureiin (Design, innovation and retail)
o0ecrieyrBacT OBJIAJICHUE CIICIYIOIMMH KOMICTCHIIMSIMHU C YUETOM dTara;

Kon HanmenoBanue Kon stana ocBoenus HanmenoBanue sramna
KOMITETEHIIUHU KOMITETEHIIUHU KOMITETEHIIUHU OCBOCHHUSI KOMIIETEHIIUU
I1K-8 Bnanenue [1K-8.2 Cnoco6HoCTh

HaBBIKAMU JOKYMEHTAIIbHO  0(OopMIIATh
JOKYMEHTAJIBHOTO peuieHuss B YIPaBICHUU
odopmiieHUsT pelIeHui ONEepallMOHHOM

B YIpaBIECHUU (TIPOM3BOICTBEHHO)
ONEpallMOHHOM NEATEIIbHOCTH TOPTOBBIX
(IPOM3BOICTBEHHOM) OpraHU3aluil IpU BHEAPEHUN
NEATEIIbHOCTH TEXHOJIOTUYECKHUX,
OpraHu3anum npu IIPOAYKTOBBIX MHHOBaI N
BHEJIPEHUU 17R107 1 OpraHU3aIMOHHBIX
TEXHOJIOTUYECKHUX, W3MEHEHUH.

MIPOTYKTOBBIX

HHHOBaIUU WA

OpraHU3aIMOHHBIX

W3MEHEHU U

1.2.

B pe3ynbraTe 0CBOGHUS IUCIMIUIMHBI Y CTYJCHTOB JIOJIKHBI OBITH CPOPMUPOBAHBI:

OTD/TD Kon srana Pe3ynpTarsl 00ydeHus
(npu HanUUUU OCBOCHUS
npodcrangapra)/ KOMIIETEHIUH
npoeccuoHaIbHbIE
JEUCTBUS
AHaIN3 I1K-8.2 OOyyaronuiics ymeer JOKyMEHTaIbHO O(GOpMIIATH
MH(pOpMaIUU u pereHus B yIIpaBICHUN OTIepPaLIMOHHOM
[MOATOTOBKA (IPOM3BOJCTBEHHOW)  NESATEIBHOCTH  TOPIOBBIX
H(pOpPMaIMOHHO- OpraHu3alii MpH BHEAPEHUH TEXHOJOTHUECKUX,
QHATTUTHYECKIX MPOAYKTOBBIX WHHOBALMH WM OPTaHU3AIMOHHBIX
MaTepHaoB. U3MECHEHUN.

2. O6beM U MecTO TUCHUILTHHBI B cTpyKType OIl BO
O0beM THCHMILINHBI

O6bem auctmrumab:108/3 81/3
KonrakTHas padora:28/21
Jlexuuu: 14/10,5
JlaGopaTopHbie pabOTHI:
[MpakTrueckue 3ansatus: 14/10,5
CamocrostenbHas padora: 44/33

Mecto qucuuninnsl B ctpykrype OII BO
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b1.B.11 /Tu3aiin, uanoBarmu U puteiin (Design, innovation and retail)
4 xype, 1 cemecTp

TUCLMIUINHA PEATU3YETCs IOCIE N3YyUEHUS!
b1.5.4 OcHOBBI NPaBOBOIO PEryJUpPOBAaHMs YIPABIECHUYECKOW M IpPEANPUHUMATEIbCKON

nestenpHocTH (Jurisprudence and Legal Theory)

dbopMa TPOMEKYTOYHOW aTTECTAlMU B COOTBETCTBMU C YUYEOHBIM IUIAHOM: JK3aMeH

(MUCHMEHHBIIH)
3. Conepxanue U CTPYKTYypPa AUCHHUILIHHBI
Ounas popma ooyuenusn
Ne n/m HaunmeHnoBanmne Tem O0beM TUCHMILUTHHBI (MOTYJIf), Yac. Dopma
(pasneuioB), Bcero KonrakTHas padora Ccp TeKymero
0by4aromuxcs ycn::::nl::g:n**,
npernoaaBaresemM TP OMEKY TOMHOIR
10 BHAAM Y4eOHBIX 3aHATHH arrecramuu®
J/30, | JP/30, m3/30, | KC
JoT* JoT* JoT* P
Tema 1 | Product design as a 4/3 4/3 16/1 I, K
key factor in its 2
market success
Tema 2 | Innovation: a need 4/3 6/4,5 16/1 I, K
or a waste of 2
resources?
Tema 3 | Sales Organization: 6/4,5 4/3 12/9 o,
Choosing the Right
Niche
[IpomexxyTounas JK3aMeH
aTTecTanus
Bcero: 108/3 81/3 | 14/10, 14/10,5 44/3 36/27
5 3

*Ipumeuanue — npesenmayus (I1) xeiic (K),,oucnym ().

Coaep:xkanne IUCHUNIMHBI

No HaumeHnoBaHue Conepanme
TeEM

Tema 1 Product design as | What characteristics should product design meet? Design as
a key factor in its | a success factor: how to make a catchy product without
market success eXCesses.

Tema 2 Innovation: The need for the introduction of innovative production
need or awaste of | systems in the enterprise: risk analysis and return on
resources? innovation being implemented
Sales How to choose a niche market? How to organize the sale of
Organization: your product?

Tema3 | Choosing  the
Right Niche




4. MarepuaJbl TeKyliero KOHTPOJIsl yCIIeBaeMOCTH 00y4aroIuxcs 1
(oHI OLIEHOYHBIX CPEACTB MPOMEKYTOUYHOM aTTeCTALMH N0 JUCIUIIIHHE

4.1. ®opMbl W MeTOABI TEKYWIEr0 KOHTPOJISI YCIIEBAEMOCTH, O0y4YalOIIMXCHA M
NMPOMEKYTOYHOM aTTeCcTaluu.

411. B xoge peaau3anuM IMCUMIUIMHBI MCHOJb3YHTCS CJeIylOlIMe MeTOAbl
TeKYIero KOHTPOJIsl YCIIeBAeMOCTH 00y4aroMXCsi

IIpu poBeneHNN 3aHATUN JIEKIIUOHHOTO THIIA. TUCITYT
IIpU IIPOBEIECHUN 3aHATUN CEMUHAPCKOTO TUIIA. JUCITYT, 3CCE, IPE3CHTALN

4.1.2. Jx3ameH (3a4eT) MPOBOAUTCSI C MPUMEHEHHEM CJISTYIOIINX MeTOI0B (CPeICTB):

IIucbMEeHHBIN DK3aMEH
4. 2. Marepuajibl TeKyILIEro KOHTPOJISA YCIIeBAeMOCTH 00yYaIOIHXCS.

Tembl 115 06cymem/m Ha 3aHATHUAX:

Product design as a key factor for its success in the market (2 cases)

What product need a unique design? What aspects need to be considered when developing
product design? Why does product design affect the success of the company as a whole?
Cases:

Creating a unique product design
Product design as a success factor
Presentations:
Apple Inc .: create a unique design
Coca-Cola design evolution
Innovation: a need or a waste of resources? (3 cases)

Should companies keep up with the times and introduce innovations, if even without them things
are going steadily?

Cases:

Ford conveyor as a classic example of innovation in production

Innovation: the path to development or extra spending for a successful business
Innovation today: major trends

Presentation Topics:



An example of successful innovation in a large company (a company of your choice)

An example of unsuccessful innovation in a large company (a company of your choice)
Organization of sales: the right choice of niche (2 cases)

How to choose the right niche in the market and organize an effective product marketing system?

Cases:

Market launch: the right choice for a niche

Sales system and approaches to its organization

Essays:

Choosing a niche in the market

Sales system and methods of its organization

Presentation topic:

An example of a marketing system for a large international company (optional company)

An example of a sales system for a large Russian company (optional company)

4.3. OueHoYHbIE CPeACTBA A5 MPOMEKYTOYHOI aTTecTaluu.

4.3.1. ®opmupyeMbie KOMIETEHIUH
Kon HanmenoBanue Kon srana ocBoenus HanmenoBanue srana
KOMIIETEHIINH KOMIIETEHIINH KOMIIETEHIINH OCBOECHMS KOMIIETCHLIUH
I1K-8 Bnanenue I1K-8.2 Cnoco6HoCTh
HaBbIKaMU JOKYMEHTAJIBHO O0(pOPMIISATH
JOKYMEHTAJIBHOTO pelieHus B YIpPaBIEHUU
odopmiieHUsT pelIeHui ONEepallHOHHOM
B yIIpaBICHUH (IPOM3BOICTBEHHOM)
OIEepalMOHHON NESITEILHOCTH TOPrOBBIX
(IPOM3BOICTBEHHOM) OpraHU3aluil IpyU BHEAPECHUN
NEATENBHOCTH TEXHOJIOTMYECKHUX,
OpraHu3anun npu IIPOAYKTOBBIX MHHOBaI N
BHEJ]PEHUNU Wi OpraHU3alMOHHBIX
TEXHOJIOTHYECKHUX, U3MEHEHUH.
IIPOAYKTOBBIX
HHHOBaIUH WA
OpraHU3alMOHHBIX
VU3MEHEHUN

4.3.2 TunoBble OLEHOYHBIE CPEACTBA

IIncpbMeHHO MPOAHAIN3HPOBATH IaHHBbIE KeliCbl H OTBETHTH HA MOCTABJIEHHbIE
BOIPOCHL.



Questions for the exam:

Design

What are the main aspects to consider when developing a product design?

Why does product design affect the success of the entire company?

Why do | need to resty the product?

An example of a large company that pays key attention to product design.

Innovation

What are innovations and why do companies need them?

Is it always appropriate to innovate?

Major innovation trends today

How to take into account and prevent risks from innovation?

Sales system

What is a niche in the market and how to approach its choice?

What is a sales system and what are its key elements?

How to approach the organization of the sales system in the company? What factors
need to be considered?

IIxaJia oneHUBaHHA.

IToka3aTejn OlleHUBAHUSA

Kpurepnii ouennBanus

OOyuaronuiics yMeeT
JOKYMEHTAJIBHO  O(QOPMIIATH
pemieHuss B YIPaBICHUU
OIEePalMOHHON
(TIPOM3BOICTBEHHO)

JESATEIHHO CTH TOPrOBBIX
OpraHu3aluii TP BHEAPCHUU
TEXHOJIOTUYECKHUX,

MPOAYKTOBBIX WHHOBALIMA WIIH
OpPraHu3allMOHHBIX U3MEHEHUH.

=

He ymeer

B nenom ycmemHo, HO He
CUCTEMAaTUYECKH
OCYILIECTBIISIEMBIE YMEHHUS

B nmenom  ycmemHsle, HO
coJiepaKalnue OTJIEJIbHBIE
npo6essl YMEHUs

B nmenom  ycmemHsle, HO
cozepKalue OTJIE/IbHbIE
poOesbl YMEHHS
CdopmupoBaHHOE yMEHHE

Bbanabl Onenka
(perTUHTOBOM
oreHku), %

TpeOoBanus Kk 3HAHUAM




100-81

51

«OTIIUYHO»

- OreHKa «OTIMYHO» BBICTABISIETCS CTYACHTY, €CIIH OH
DIyOOKO ¥ TPOYHO YCBOWJI TIPOTPaMMHBIA Marepua,
MCUEPIIBIBAIONIE, TOCIEA0BAaTEIbHO, YETKO M JIOTUYECKU
CTPOWHO €ro wu3jaraeT ero Ha 53K3aMeHE, yMEEeT TECHO
YBSI3BIBATh TEOPHUIO C MPAKTUKOW, CBOOOTHO CIIPABISIETCS C
3aJa4aMy, BONPOCAMU M JAPYTMMH BUAAMHU TPUMEHEHHUS
3HAaHUH, TpUYEeM He 3arpydHsercs ¢ OTBETOM HpHU
BUJIOM3MEHEHUN 3aJJaHU, HCIIONB3YeT B OTBETE Marepual
MOHOTpa(pHUUECKON JTUTEPATYphl, MPABIUILHO 00OCHOBHIBACT
MPUHATOE PELICHHUE.

- VY4deOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUoI U
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
BBICOKYIO CTETIEHb OBJIA/ICHUS TPOTPAMMHBIM MaTepHATIOM.

80-61

4, «Xopo1o»

- OneHka «XOpoIIO» BBICTABJISETCS CTYACHTY, €CIIM OH
TBEPZO 3HAET MaTepuall, FPaMOTHO U IO CYIIECTBY M3JIaract
€ro, He JIOMYCKasl CyIlECTBEHHBIX HETOYHOCTEN B OTBETE HA
BOIIPOC, MPaBUIbHO IPUMEHSAET TEOPETUUECKUE TOJI0KEHHUS
IIpY PELIEHUU IPAKTUUYECKUX BOIPOCOB U 3a/ad, BIIAJEET
HEOOXOIMMBIMU HaBBIKAMH U MIPUEMAMU MX BBIITOJTHEHHUS.

- VY4deOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUoI U
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
XOPOUIYIO CTETIEHb OBJIAIEHUS IPOIPAMMHBIM MaTEpUAJIOM.

60-41

3,
«YIOBJIETBO-
PUTEIBHO»

- Onenka «yIOBJIETBOPUTEIILHO» BBICTABIIAETCSA
CTYIEHTY, €CIM OH HMEET 3HAaHUA TOJIBKO OCHOBHOIO
Marepuaja, HO HE YCBOWJI €ro JACTaJlel, MAOIyCKaeT
HETOYHOCTH, HEIOCTATOYHO MpPaBWIbHBIE (DPOPMYIUPOBKH,
HapyLIEHUs JIOTUYECKOH OCIIEI0BAaTEIbHOCTH B U3JI0KEHUH
IIPOTPaMMHOI0 MaTEpHalla, UCIHBITHIBACT 3aTPyJHEHUS IIpU
BBITTOJIHEHUH MTPAKTUYECKUX paboT.

- VY4ueOHble AOCTHXKEHHS B CEMECTPOBBIA MEpUon U
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
JIOCTAaTOYHYIO (YIOBIICTBOPUTEIBHYIO) CTEICHb OBJIAJICHHS
IIPOrpaMMHBIM MaTEPUAJIOM.

40-0

2,
«HEYIOBJIET-
BOPUTEIBHO»

- OneHka  «HEYIOBJIETBOPUTEIBHO»  BBICTABIISAETCS
CTYAEHTY, KOTOpPBIM HE 3HAET 3HAYUTEIBbHOW 4YacTH
MPOTPAMMHOIO  MarepHayia, JOMYCKaeT CYLIECTBEHHbIC
OMOKH, HEYBEPEHHO, C OONBIIMMHU 3aTPyTHEHUSIMU
BBITIONTHSIET MpakTHueckue paborhl. Kak mpaBwiio, OlleHKa
«HEYIOBIIETBOPUTEIBHO» CTABUTCS CTYACHTaM, KOTOPBIE HE
MOTYT MPOJAOJDKUTH O0y4eHHE O0e3 TOTIOTHUTENbHBIX 3aHATHI
10 COOTBETCTBYIOLICH NUCLIUILIMHE.

- Y4eOHbIE JOCTUXKCHHS B CEMECTPOBBIA TEPUOI U
pe3yibTaTaMu pyOeKHOTO KOHTPOJIS IEMOHCTPUPOBAIH HE
BBICOKYIO CTEIIEHb OBJIAJICHHUS IPOrPaMMHBIM MaTepHalIOM
10 MMHUMAaJIbHOU IIAHKE.

45-100

3auer

- Kypc mnonHocTthto ocBoeH. CTyneHT noOKa3bIBacT
XOpOLINK CTaHAAPTHBIM ypOBEHb 3HAHUW BCEX AaCIEKTOB,
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UCIOJIb3YeT TEPMUHOJIOTHIO M CJIOBOOOPA30BaHUE U XOPOLIO
IIPUMEHSIET TEOPUIO K PEILIEHUIO 3a1ay.

- CTyneHT HE NOArOTOBIEH M HE MOXKET I0Ka3arb
JOCTAaTOYHOIO 3HAHUs Marepuaia Kypca.

0-44 Hezauer

4.4 MeToauveckne peKoOMeHIaAlNU

KpI/ITCpI/II/I OLICHKHU Ha DK3aMECHE.

CTy,I[CHT ITOKA3bIBACT BI:ICOKI/Iﬁ YPOBCHb KOMIICTCHTHOCTH,

SHaHUWA IPpOrpaMMHOI0 MaTcpuaja, y'-IC6HOI>i, HepI/IOZ[I/I‘ICCKOﬁ u
MOHOFpa(l)quCKOfI JIMTCPATYPhI, 3aKOHOAATCIILCTBA U MTPAKTHUKHU €TO IPUMCHCHU,
PAaCKPLIBACT HC TOJILKO OCHOBHBIC ITOHATHUS, HO U aHAJIU3UPYCT UX C TOUYKHU 3PCHUA
PAa3INYHBIX aBTOPOB. CTyI[eHT ITOKA3bIBACT HE TOJIBKO BI:ICOKI/Iﬁ YPOBCHBb
TCOPCTUICCKUX 3HaHI/II71 10 JUCHUILNIMHAM, BKJIFOUE€EHHBIM B FOCYI[apCTBeHHBIfI
9K3aMCH, HO U BUAUT MCKIAUCHUIIIIMHAPHBIC CBA3U. HpO(l)CCCI/IOHaJ'H:HO, T'paMOTHO,
MOCJICAOBATCIIbHO, XOPOIIUM S3bIKOM YCTKO U3JIaracT MaTcpua,
apryMEHTHPOBaHO (hOPMYIHPYET BBIBOABI. 3HAET B paMKax TPeOOBaHUN K
HpO(l)I/IJ'I}O IMOATOTOBKHU 3aKOHOAATCIIbHO-HOPMATHUBHYIO U IPAKTUYCCKYIO 6a3y. Ha
BOMPOCHI YJICHOB KOMHUCCHUHN OTBCYACT KPATKO, apryMCHTHUPOBAHO, YBECPCHHO, 1O

CYIIECTBY.

Jcce J0TKHBI 0TBEYATh CJIeIYIOINM KPUTEPUSIM

SIcHOCTDB: 3cce JOJIDKHO OBLITh HAIKMCAHO SACHO, UJCHU NPCACTABJICHBI IMOCJICAOBATCIBHO U JICTKO
IMPOCIICKKNBAIOTCA. Ctunp mnmchpMa He NpeATCTBYCT BOCIHPUATHIO TCKCTA. Yerko OpraHnu30BaHHBIC
NPpEAJIOKCHUA NUITYTCA B YCTKO OPraHU30BaHHBIX a63auax.

ApryMeHTanusi: apryMeHTalHs 3cce IODKHA OBITh OPraHM30BAaHHOM M CBSI3HOH OT Hadama Jio
koHua. llepeuncieHne 4YyXHX MBICICH WM TOBTOPEHHWE paHEe HCIOIb30BaHHOW HH(OpMamu
HEeIOCTaTO4HO. TeKCT 3cce AOMKEH KOHCTPYHPOBATH CBS3HOE JIOKA3aTEbCTBO COOCTBEHHOM IMO3UIMH
aBTOpA.

CprKTypa: Occe JOJDKHO MMETh YETKYIO CTPYKTYpPY. HPaBUIBLHO OpPraHM30BAHHOC BBCICHUC,
OCHOBHYIO 4aCTb U 3aKJIFOUCHUC. Kam/:[aﬁ MBICJIb JOJI’KHA YETKO O(l)OpMJ'ISITBCSI B OT,I[CJ'ILHBII;’I 36321]_[, 1 J0JIKHa
MPOCIICKKUBATLCA JIOTHUYCCKASA U TEMATUYCCKad IMIPEEMCTBCHHOCTb OT OJHOIO a63aua K IpyromMmy.

KOHIIeHTyaJIbHaﬂ SICHOCTb. B 3CCE IOJI’KHO OBITH OpOACMOHCTPHUPOBAHO YCTKOC IMOHUMAHUC
HCIIOJIB3YCMbIX IOHATUH U TCPMHUHOB. Bce TCPMHHBI MW JICKCUKA MOOJIKHBI IMPABUJIIBHO W JIOTUYHO
yrIOTp€6J'I$ITBC$I Ha MPOTSKCHUU BCErO TCKCTA. I[OJ'DKHa MPUCYTCTBOBATh TOTOBHOCTH K KOHICIITyaJIU3allun
1 BHOBb UCITOJIB3YCMbIC TOHATHSA U TCPMHUHBI JOJZKHBI COITPOBOKAATHCSA OMPCACICHUSIMU.
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PeneBanTHOCTDL M CJIeIOBAHUE TEME: 5CCC NOJIKHO COACPKATh TOJBKO TOT MaTcpuall, KOTOpLIfI
HUMECT OTHOHIICHHEC K O6CY)I(,Z[aeMOMy npeaMeTy. Kak Obl HH OBLIH HUHTCPCCHBI HHBIC PACCYXKICHUA,
OTKJIOHAIOIIHUECA OT TEMBI, OHHM HC JAalOT HJOIIOJHHUTCIBHBIX 6amnos. Tekcr npeanojaract Ha4YMTaHHOCTb U
J0CTaTO4YHOC U HCO6XO,Z[I/IMOC KOJIINMYE€CTBO (baKTI/I‘-ICCKOFO Marepuala, YTOOBI noAACPKATh apryMCHTAlUIO
KpaTKO U TOYHO.

Hpe3eHTaunﬂ: 9CCE€ OOJIDKHO OBITH pacrieyaTaHo, OTPCAAKTUPOBAHO U TINATCIBHO BBIYUTAHO,
HUMCTb NPOAYMAaHHOC pa3aCICHUC Ha a63aI_U>I, HC COACPKATh T'PaMMATUUYCCKUX U CUHTAKCUYCCKUX OIIIHOOK.
IInoxoiu HOI[60p CJIOB, OII€YAaTKHU 1 CKyﬂHBIﬁ CHHTAKCUC CHUKACT OLICHKY. CchLikn JOJIDKHBI OBITH MMpaBUIIBHO
0(1)0pMJ'IeHI>I 1 OTPA’XCHLBI B CIIMCKE B KOHIIC TCKCTA.

5. MeToanveckue YKazaHnus 1Jisg oﬁyqamumxcsl 0 OCBOCHHMIO NUCHMUITIJIMHBI

O0s13aTenbHOE MCTIONB30BAaHUE MPH MOJATOTOBKE K 3aHATUAM JIUTEPATyphl, YKa3aHHOH B
CITUCKE.

6. Y4eOHas MTEpaTypa M pecypchbl HH(POPMAIMOHHO-TEJIeKOMMYHHKAIIMOHHOM CeTH
"UHTepHeT'', BKJIIOYasi IepedyeHb Y4eOHO-MeTOANYeCKOro obecnedeHust Ajs
CaMOCTOSATEJbHOMI PadoThl 00y4aroUmXxcs M0 JMCHUIIIHHE

6.1. OcHOBHas JuTEpaTypa.
1.Kathryn Best, Design Management: Managing Design Strategy, Process and
Implementation, Fairchild Books 2015
2.Min Tang, Christian H Werner, Handbook of the Management of Creativity and Innovation:
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6.3. YuebHo-MeToqruecKoe o0ecreueHue CaMOCTOSTENbHON paboThI.
6.4. HopmaTuBHbIE IPaBOBBIC JJOKYMEHTHI.

6.5. aTepHeT-pecypchl.

6.6. MlHbIC HCTOYHUKH.

7.  MarepuaJibHO-TeXHHYeCKasi 0a3a, HH(POPMaIMOHHbIE TEXHOJIOTHH, IPOrPAMMHOE
ol0ecrieyenne 1 HHPOPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

JUiss mpoBeAEHUS JIEKUMOHHBIX M TPAKTHYECKHX 3aHATHH HEO0OXOAMMO Clenyrolee
00opyZ0BaHuE: 10CKa, MapKePbl, KOMIIBIOTEP U MIPOEKTOP.



