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1. Ilepedyenb MIaHNpPyeMbIX Pe3yJbTATOB 00yUeHHS MO0 JUCIUIINHE, COOTHECEHHBIX C
MJIAHUPYEMBbIMH pPe3yJIbTaTaAMH 0CBOEHHS MPOrPaMMbl

1.1 Iuciumuinna b1.B.JIB.03.02 busnec-kynbrypa ®@pannuu (Business culture in France)
o0ecrieyrBacT OBJIAJICHUE CIICIYIOIMMH KOMICTCHIIMSIMHU C YUETOM dTara;

KOHTPOJIsI pcain3aliuin

On3HEC-IIJIaHOB U
YCIIOBUU 3aKJIFOUaeMbIX
CODJIAllICHUH,
JIOTOBOPOB n
KOHTPAaKTOB, YMEHUEM
KOOPJMHUPOBATH
JIESITCILHOCTD
HUCIIOJIHUTENCH c
IIOMOIIILIO
METOIUYECCKOTO
WHCTPYMEHTapHUsI
peanuzanuu
yIpaBIEHYECKUX
peumieHnid B obnactu
(bYHKIIMOHATIBHOTO
MCHEKMCHTA IS
JOCTHXKEHHUS  BBICOKOM
COIJIACOBAHHOCTU  TpHU
BBITIOJTHEHHUH

KOHKPETHBIX MPOEKTOB
U paboT

Kon HaumenoBanue Kon srama ocBoeHus HammMmenoBanme sTamna
KOMIIETEHIHH KOMITIETEHIINHU KOMITIETEHIINHU OCBOCHHS KOMIICTEHIINHU
IK-7 Bnanenue [IK-7.2 Cnoco6HOCTh

HaBBIKAMH II03TAIIHOTO KOOPAWHUPOBATH

JIeSITeIbHOCTh HCIIOJHUTEICH
C INOMOIBKO METOAHUYCCKOI'O

WHCTPYMEHTApUS
peanu3aiy yrpaBIeHUYECKIX
perieHui B obmactu
(bYHKIIMOHATIBHOTO

MEHEKMEHTA TUTS
JOCTUKEHUS BBICOKOM
COTJIACOBAHHOCTH npu
BBITIOTHEHUH  KOHKPETHBIX

MIPOEKTOB U paboT.

1.2. B pe3ynprare 0CBOCHUS JUCUUIUIUHBI Y CTYAECHTOB JIOJDKHBI OBITH CHOPMUPOBAHBI:

OTD/TD Kon srana Pe3ynpTarsl 00ydeHus

(npu HanUUUU OCBOCHUS
npodcrangapra)/ KOMIIETECHIH

npoeccuoHaIbHbIE

JEUCTBUSA
C60p nnpopmanuu o [1K-7.2 OOyyaromuiics ymeer KOOPJIMHUPOBATh
MOoTpeOHOCTX NEATeNbHOCTh  HCIOJNHUTENEH ¢ MOMOIIBIO
OpTaHU3aALUH B METOAWYECKOTO ~ MHCTPYMEHTapus  peaju3aluu
[epcoHare. YIIPABICHYECKUX pereHuit B obmactu
[Touck, (YHKIIMOHATBHOTO MEHEDKMEHTA IS JTOCTHXKSHUS
[pUBJICUCHUE, BBICOKOM  COTJIACOBAaHHOCTH TIPU  BBIMOJIHEHUU
nogoop U oTOOp KOHKPETHBIX MPOEKTOB U PadoT.

[epcoHalia.
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2. O6beM U MecTO TUCHUILTHHBI B cTpykType OIl BO

O0beM TUCHUTIINHBI

O0bem nucnmiuiuebl: 144/4 108/4
KonrakTHas padora:18/13,5
Jlekuuu:

Jlaboparopubie pabOTHI:
[MpaxTrueckue 3ansarus: 14/10,5
CamocrositenbHas pabora: 126/94,5

Mecto qucuuninnsl B ctpykrype OII BO

b1.B./IB.03.02 busnec-kynbrypa @panuuu (Business culture in France)
4 xype, 1 cemecTp

AUCHUIUINHA pCain3yCTCs MOCJIC I/I3y‘-I€HI/ISI:
b1.5.13 Busnec-manuposanue (Entrepreneurship)

(bopma MpOMEKYTOUHOM aTTeCTAI[MH B COOTBETCTBUH C YUEOHBIM INIAHOM: 3aueT
3. Conepixanue ¥ CTPYKTYpa IHCHHILIMHBI

Ounas popma ooyuenusn

Ne n/m HaumeHnoBanmne Tem O0beM IUCHMILUTHHBI (MOTYJIf), Yac. Dopma
(pasneioB), Bcero KonrakTHas padora Ccp TeKymero
00yuaIOIINXCSE ¢ yc“:::::::gfn**l
npenojgaBarejieM TPOMESKYTOHOIE
10 BHAAM Y4eOHBIX 3aHATHH arrecranuu®
J/30, [ JAP/30, [ m3/30, | KC
a0T* a0T* a0T* P
Tema 1 | Corporate culture 4/3 42/3 i
and management 15
styles in France
Tema 2 | Negotiating with 4/3 4213 A, e
French partners 1,5
Tema 3 | Business etiquette 6/4,5 4213 A, e
in France: the L
culture of
communication,
dress code and
joint leisure
[Ipomexxyrounas 3auer
arrecranua
Bcero: 144/4 14/10,5 126/ 4/3
108/4 94,5

*Ipumeuanue — scce (Oc), oucnym (/).

Coaep:xkanne IUCHUNIMHBI




Ne HaumeHnoBaHue Conepsianne
TeEM
Tema 1 Corporate Distinctive features of corporate culture, styles of company
culture and | management, the style of communication of the authorities
management with subordinates in France.

styles in France

Tema 2 Negotiating Features of the negotiations and the signing of contracts with
with French | French partners: what you need and what not to do during
partners the negotiations.

Business The main aspects of business etiquette: how to communicate,
etiquette in | dress and spend joint leisure in French companies
France: the

Tema 3 culture of

communication,
dress code and
joint leisure

4. MarepuaJbl TeKyliero KOHTPOJIsl yCIIeBaeMOCTH 00y4aroIuxcs
(oHI OLIEHOYHBIX CPEACTB MPOMEKYTOUYHOM aTTeCTALMH N0 JUCHUIIIHHE

4.1. ®opMbl W MeTOABI TEKYWIEr0 KOHTPOJISI YCIIEBAEMOCTH, O0Oy4YalOIIMXCHA M
NMPOMEKYTOYHOM aTTeCcTaluu.

411. B xoge peaau3anuM IMCUMIUIMHBI MCHOJb3YHTCS CJeIyIOIIMe MeTOAbI
TeKYyIero KOHTPOJIsl yCIIeBaeMOCTH 00y4aroMXcs

[Ipu npoBeneHnM 3aHATUN JTEKIUOHHOTO THIIA:
MIpU MPOBEICHUH 3aHATUN CEMUHAPCKOTO TUIIA: IUCIYT, 3CCE

4.1.2. Jx3ameH (3a4eT) MPOBOAUTCSI C MPUMEHEHHEM CJISTYIOIINX MeTOI0B (CPeICTB):

3auer
4. 2. Marepuajibl TeKyILIEro KOHTPOJISA YCIIEeBAeMOCTH 00YYaIOIHXCS.

Tembl 11 00CyK/I€HUS HA 3AHATHAX:
Corporate culture and management styles in France (2 cases)

What is corporate culture? Management styles in French companies.
Cases:

Corporate culture in France: main aspects

Features of the French management style

Presentations:

Corporate culture of a large French company (company of choice)



Negotiating with French partners (2 cases)

How should and how not to behave during negotiations with French partners?

Cases:

Features of the negotiations with the French partner

Signing a contract with a French partner

cases)

Business etiquette in France: communication culture, dress code and joint leisure (3

What are the features of communication, dress code and joint leisure in large French
companies?

Cases:

Subtleties of communication in the French business environment

Business dress code: what is accepted and what is not accepted to wear

Joint leisure in a French business environment: how French employees spend time outside the
organization

Essay:

Why do we need joint leisure for employees of a large company?
The importance of the dress code as an element of the corporate culture of the organization

4.3. OueHoYHbIE CPeACTBA A5 MPOMEKYTOYHOI aTTecTalu.

KOHTPOJISL ~ pearn3aiun
OW3HEC-TUIaHOB u
YCIIOBUU 3aKJIFOUaeMbIX
COIIallICHUH,
JIOTOBOPOB u
KOHTPAKTOB, yMEHUEM
KOOPAWHUPOBATH
JeSITETLHOCTh
HCTOJIHUTENIEN c
MOMOILIbIO
METOAMYECKOTO
WHCTPYMEHTApUS
peanuzanuu
yIpaBJICHYE CKIX
peumieHnid B obnactu
(YHKIIMOHATIBHOTO

4.3.1. ®opmupyemble KOMNETEHIUH
Kon HaumenoBanue Kon srama ocBoeHus HammenoBanme sTamna
KOMITETCHIUU KOMIICTCHITUH KOMIICTCHITUH OCBOCHHUS KOMIICTCHIIUH
IK-7 Bnanenue I1K-7.2 Cnoco6HOCTh
HaBBIKAMH II03TAIIHOTO KOOPAWHUPOBATH

JIeSITeIbHOCTh HCIIOJIHUTEICH
C INOMOIIBKO MECTOAHUYCCKOI'O

WHCTPYMEHTApUS
peanu3aiiy yrpaBIeHUIECKIX
perieHui B obmnactu
(bYHKIIMOHATIBHOTO

MEHEKMEHTA TUTS
JOCTUKEHUS BBICOKOM
COTJIACOBAHHOCTH npu
BBITIOTHEHUH  KOHKPETHBIX

IIPOEKTOB U paboT.




MEHEDKMEHTAa IS
JIOCTIDKEHHUSI  BBICOKOM
COITIaCOBAHHOCTH TP
BBIIIOJTHECHUH
KOHKPETHBIX ITPOEKTOB
U paboT

4.3.2 TunoBble OLlEHOYHBIE CPEACTBA

IncpbMeHHO MPOAHAIN3HPOBATH IaHHBIE KeliCbl H OTBETHTH HA MOCTABJIEHHbIE
BOIIPOCHL.

Questions for the exam:

Corporate culture and management styles in France

» What is corporate culture? What are the features of French corporate culture?
» Characteristics of various types of company management. Features of French management.
» Features of the business environment in France

Negotiating with a French partner

* Negotiation procedures: from greeting to signing a contract

* Features of cooperation with the French company

Business Etiquette of France

* Features of communication within the French company

* French dress code rules

« Joint leisure of workers in French companies

IIxaJia oneHUBaHHA.

Iloka3aTeb OlleHUBAHUS Kpurepuii ouenuBanust
OOyuarommuiics ymeer [ 1. He ymeer
KOOPJIUHUPOBATH JEATEIBHOCTh [ 2. B menoMm ycmemHo, HO He
HCIOJHUTENCH ¢  IIOMOIIBIO CHCTEMATHYCCKHU
METOAUYECKOTO OCYIIECTBISIEMbIE YMEHHUSI
WHCTpYMEHTapus peanu3anuu | 3. B menoMm  ycmemiHele,  HO
YIPABICHYECKUX pEHICHUN B coJieprKaiiue OTJICILHBIC
obacTu (GYHKIIMOHATHHOTO npoGeIIbl yMeHHs
MEHEKMEHTA JJIsT TOCTHKCHUS
BBICOKOHM COTJIACOBAHHOCTH IPH




BBITIOJIHEHUH
MIPOEKTOB U PaboT.

KOHKPETHBIX

4. B memom  ycnemHble, HO
cojieprKalue OTJIENIbHBIC
poOesbl YMEHHS

5. ChopmupoBaHHOE yMEHHUE

Bbanabl
(perTUHTOBOM
oreHku), %

Ounenka

TpeOoBanus Kk 3HAHUAM

100-81

51

«OTIIUYHO»

- OreHKa «OTIMYHO» BBICTABIISIETCS CTYACHTY, €CIIH OH
DIyOOKO ¥ TPOYHO YCBOWJI TPOTPaMMHBIA Marepua,
MCUEPIIBIBAIONIE, TOCIEA0BAaTEIbHO, YETKO U JIOTUYECKU
CTPOWHO €ro wu3jaraeT ero Ha 53K3aMeHE, yMEEeT TECHO
YBSI3BIBATh TEOPHUIO C MPAKTUKOW, CBOOOJHO CIIPABISIETCS C
3aJa4aMy, BOMPOCAMU M JAPYTMMH BHAAMHU TPUMEHEHHUS
3HAaHUH, TpUYeM He 3arpydHsercs ¢ OTBETOM HpHU
BUJIOM3MEHEHUN 3aJaHUM, HCIIONB3YeT B OTBETE Marepuall
MOHOTpa(pHUUECKON JTUTEPATYphl, MPABHUILHO 00OCHOBHIBACT
MPUHATOE PELICHHUE.

- VY4eOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUoi U
pe3ynprataMi  pyOEeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
BBICOKYIO CTETIEHb OBJIAICHUS TPOrPAMMHBIM MaTepHATIOM.

80-61

4, «Xopo1o»

- OneHka «XOpoIIO» BBICTABJISETCS CTYACHTY, €CIIM OH
TBEPZIO 3HAET MaTepuall, FPaMOTHO U IO CYIIECTBY M3JIaract
€ro, He JIOMYCKasl CyIleCTBEHHBIX HETOYHOCTEH B OTBETE HA
BOIIPOC, MPaBUIbHO IPUMEHSAET TEOPETUUECKUE TOJI0KEHHUS
IIpY PELIEHUU IMPAKTUUYECKUX BOIPOCOB U 3a/ad, BIIAJEET
HEOOXOIMMBIMU HaBBIKAMH U IPUEMAMU MX BBIITOJTHEHHUS.

- VY4eOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUoi U
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
XOPOUIYIO CTETIEHb OBJIAaICHUS IPOIPAMMHBIM MaTEpUAJIOM.

60-41

3,
«YIOBJIETBO-
PUTEIBHO»

- Onenka «yIOBJIETBOPUTEIILHO» BBICTAaBIIAETCSA
CTYIEHTY, €CIM OH HMEET 3HAaHHUA TOJBKO OCHOBHOIO
Marepuajla, HO HE YCBOWJI €ro JACTalel, MAOIyCKaeT
HETOYHOCTH, HEIAOCTATOYHO MpPaBWIbHBIE (DOPMYIUPOBKH,
HapyLIEHUs JIOTUYECKOH MOCIIEI0BAaTEIbHOCTH B U3JI0KEHUH
IIPOTPaMMHOI0 MaTEpHalla, UCIHBITHIBACT 3aTPyJHEHUS IIpU
BBITTOJIHEHUH MTPAKTUYECKUX paboT.

- VYdeOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUoi U
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
JIOCTAaTOYHYIO (YIOBIICTBOPUTEIBHYIO) CTEICHb OBJIAJICHHS
IIPOrpaMMHBIM MaTEPUAJIOM.

40-0

2,
«HEYIOBJIET-
BOPUTEIBHO»

- OneHka  «HEYIOBJIETBOPUTEIBHO»  BBICTABIIAETCS
CTYAEHTY, KOTOpPBIM HE 3HAET 3HAYUTEIBbHOW 4YacTH
IIPOrPaMMHOI0 ~ Marepuasna, JOIYCKAaeT CYIIECTBEHHbIE
OmMOKH, HEYBEepEeHHO, C OONBIIMMHU 3aTPYIHECHUSIMHU
BBITMOJIHSAET NpakTuueckue padoTsl. Kak mpaBumio, oreHka
«HEYIOBJIETBOPUTEIBHO» CTABUTCS CTYAEHTaM, KOTOpPbIE HE
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MOTYT MPOJA0JDKUTH O0y4eHHE 0e3 TOTIOTHUTENbHBIX 3aHATHI
10 COOTBETCTBYIOLICH NUCLIUILIMHE.

- Y4eOHbIE JOCTUXKECHHS B CEMECTPOBBIA TEPUOI U
pe3ynbTaTaMu pyOeKHOTO KOHTPOJIS JIEMOHCTPUPOBAIH HE
BBICOKYIO CTENEHb OBJIAJICHUSI MPOTPAMMHBIM MaTepHaIOM
10 MMHUMAaJIbHOM IIAHKE.

- Kypc mnonHocTthto ocBoeH. CTyneHT noOKa3bIBaeT
XOpOLIMK CTaHAAPTHBIM ypOBEHb 3HAHUW BCEX AaCIEKTOB,

45-100 3auer
UCIIOJIb3YeT TEPMHUHOJIOTHIO U CIIOBOOOPA30BAHUE U XOPOIIIO
MIPUMEHSIET TEOPUIO K PEIICHUIO 3a1ay.
- CTyneHT HE TOITOTOBICH U HE MOXET IOKa3arh
0-44 Hezauer

JOCTAaTOYHOIO 3HAHUs Marepuaia Kypca.

4.4 MeToauveckune peKoOMeH AU

KpI/ITCpI/II/I OLICHKH Ha DK3aMCHE.

CTyI[CHT IIOKa3bIBACT BEICOKHI YPOBCHb KOMIICTCHTHOCTH,

SHaHUWA IPpOrpaMMHOI0 MaTcpuaja, y'-IC6HOﬁ, HepI/IOZ[I/I‘ICCKOﬁ u

MOHOFpa(queCKOfI JIMTCPATYpPhI, 3aKOHOAATCIILCTBA U MTPAKTHUKHN €TO IPUMCHCHU,

PACKPBIBACT HC TOJILKO OCHOBHBIC IMOHATHUS, HO U aHAJIU3UPYCT UX C TOUYKHU 3PCHUA

PAa3INYHBIX aBTOPOB. CTyI[eHT IIOKa3bIBACT HE TOJIBKO BHICOKHI YPOBCHBb

TCOPCTUYCCKUX 3HAHUH 110 JUCHUILTIMHAM, BKIIFOYCHHBIM B I‘OCYI[apCTBeHHBIfI

9K3aMCH, HO U BUAUT MCKAUCHUIIIIMHAPHBIC CBA3U. HpO(l)CCCI/IOHaJ'H:HO, T'paMOTHO,

MMOCJICAOBATCIIbHO, XOPOIIUM SA3bIKOM YCTKO U3JIaracT MaTcpua,

apryMEHTHPOBaHO (hOPMYIHPYET BBIBOABI. 3HAET B paMKax TpeOOBaHHUN K

HpO(l)I/IJ'I}O IMOATOTOBKHU 3aKOHOAATCIIbHO-HOPMATHUBHYIO U NPAKTUYCCKYIO 6a3y. Ha

BOMPOCHI YJICHOB KOMHUCCHUHN OTBCYACT KPATKO, apryMCHTHUPOBAHO, YBECPCHHO, 1O

CYIIECTBY.

Jcce J0IKHBI 0TBEYATh CJIeIYIOINM KPUTEPUSIM

SIcHOCTDB: 3cce JOJIDKHO OBITh HAIKMCAHO SAICHO, UJCHU NPCACTABJICHBI IMOCICAOBATCIBHO U JICTKO

IMPOCIICKNBAIOTCA. Ctunp mnmchpMa He NpeATCTBYCT BOCIOPUATHIO TCKCTA. Yerko OpraHnu30BaHHBIC
MNPEAJIOKCHUA NUITYTCA B YCTKO OPraHU30BAaHHBIX a63auax.

AprMeHTaIII/IH: apryMeHTanus 3CCC NOJDKHA OBITH OpFaHI/IBOBaHHOﬁ M CBSI3HOH OT Hadana 0

KOHIIA. Hepqu/IcneHHe TYXKUX MBICIICH MK MOBTOPCHHUEC paHEC HCIIOIb30BaHHOM I/IH(l)OpMaLII/II/I
HCOOCTATOYHO. Tekcr acce JOJIZKCH KOHCTPYHUPOBATH CBA3HOC HOOKAa3aTCIbCTBO COOCTBEHHOM IIO3UITUHU

aBTOpA.
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CprKTypa: Occe JOJDKHO MMETh YCTKYHO CTPYKTYpPY. HPaBUIbLHO OpPraHM30BAHHOC BBCICHUC,
OCHOBHYIO 4aCTb U 3aKJIFOUCHUC. Kaxc/:[aﬁ MBICJIb JOJI’KHa YE€TKO O(i)OpMJ'ISITI:CSI B OT,I[CJILHBIﬁ 36321]_[, 1 J0JIKHa
MPOCIICIKUBATLCA JIOTHUYCCKAA U TEMATUYCCKad ITPEEMCTBCHHOCTb OT OJHOI'O a63aua K IpyromMmy.

KOHIIeHTyaJIbHaﬂ SICHOCTb. B 3CCE IOJI’KHO OBITH OpOACMOHCTPHUPOBAHO YCTKOC IMOHUMAHUC
HCIIOJIB3YEMbIX IOHATUH U TCPMHUHOB. Bce TCPMHHBI MW JICKCUKA MOOJIKHBI IMPABUJIIBHO W JIOTUYHO
yrIOTp€6J'I$ITBC$I Ha MPOTSKCHUU BCErO0 TCKCTA. I[OJ'DKHa MPUCYTCTBOBATh TOTOBHOCTH K KOHICIITyaJIN3allun
1 BHOBb UCITOJB3YCMbIC TOHATHUA U TCPMHUHBI JOJIKHBI COITPOBOKAATHCSA OMPCACICHUSIMU.

PeneBanTHOCTDL M CJIeIOBAHUE TEME: OCCC NOJKHO COACPKATh TOJBKO TOT MaTcpuall, KOTOpLIfI
HUMECT OTHOHLICHHEC K O6CY)I(,Z[aeMOMy npeaMeTy. Kak Obl HH ObBLIH HUHTCPCCHBI HHBIC PACCYXKICHUA,
OTKJIOHAIOIIHUECCA OT TEMBI, OHHM HC JAalOT HJOIIOJHHUTCIBHBIX 6amnos. Tekcr npeanojaract Ha4YuTaHHOCTb U
JO0CTaTO4YHOC U HCO6XO,Z[I/IMOC KOJIM4YE€CTBO (baKTI/I‘-ICCKOFO Marepuala, 4TOOBI noAACpKaTh ApryMmCeHTAluIO
KpaTKO U TOYHO.

Hpe3eHTaunﬂ: 9CCE€ OOJIDKHO OBITH pacrieyaTtaHo, OTPCAAKTUPOBAHO U TINATCIBHO BBIYUTAHO,
HUMCTb NPOAYMAaHHOC pa3ACIICHUC Ha a63aI_U>I, HC COACPKATh T'PaMMATUUYCCKUX U CUHTAKCUYCCKUX OIIIKOOK.
IInoxoiu HOI[60p CJIOB, OII€YAaTKHU U CKyﬂHBIﬁ CHHTAKCUC CHUKACT OLICHKY. CchLikn JOJIDKHBI OBITH MMpaBUJIIBHO
0(1)0pMJ'IeHI>I 1 OTPA’XCHLBI B CIIMCKE B KOHIIC TCKCTA.

5. MeToanveckue YKasaHnus 1Jisg oﬁyqamumxcsl M0 OCBOCHHMI0 NUCHMUIIJIMHBI

O0s13aTebHOE MCTIONB30BAHUE MPH MOJATOTOBKE K 3aHATUAM JIUTEPATyphl, YKa3aHHOH B
CITUCKE.

6. Y4eOHas JMTEpaTypa M pecypchbl HH(POPMAIMOHHO-TEJIeKOMMYHHKAIIMOHHOM CeTH
"UHTepHeT'', BKJIKYasl epeYyeHb Y4eOHO0-MeTOAMYeCKOro odecrnedeHuns s
CaMOCTOSATEJbHOI PadoThl 00y4aronmXxcs M0 JMCHUIIIHHE
6.1. OcHOBHas JuTEpaTypa.
1.Lothar Katz, Doing Business in France, 2014

6.2. JlonoaHUTENIbHAS TUTEpaTypa.
1.Lothar Katz, Doing Business in Italy, 2014
2.Lothar Katz, Doing Business in Spain, 2014

6.3. YuebHo-MeToqruecKoe 00ecreueHue CaMOCTOSTENbHON paboThI.
6.4. HopmaTuBHbIE IPAaBOBBIC JJOKYMEHTHI.

6.5. aTepHeT-pecypchl.

6.6. MlHbIC HCTOYHUKH.

7.  MarepuaJibHO-TeXHHYeCKasi 0a3a, HH(POPMAIMOHHbIE TEXHOJIOTHH, IPOrPaAMMHOE
ol0ecrieyenne 1 HHPOPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

JUiss mpoBeAEHUS JIEKIMOHHBIX M TPAKTHYECKHX 3aHATHH HEO0OXOAMMO Clenyrolee
000opy0BaHUE: 10CKa, MapKEPbl, KOMIIBIOTEP U MPOEKTOP.



