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1. IlepeyeHb MIAHUPYEMBIX Pe3yJIbTATOB 00YUYE€HHUS M0 TUCHHUILINHE, COOTHECEHHBIX €
IUIAHMPYEMbIMH Pe3yJIbTATAMM 0CBOEHUSI MPOrPaMMbI

1.1. Juctiunumaa b1.5.07 Mapketunr (Marketing) obecriedrBaeT OBJIaicHHE CIIETYIOIIMMHU
KOMIICTCHIIMSIMH C YYETOM dTara:

Kon Haumenosanue Kon stana ocBoenust HaumenoBanue sramna
KOMIIETEHIINH KOMIETEHIIUH KOMIETEHIIUH OCBOEHHSI KOMIIETEHIIUH
OIIK-6 Bnagennem wmeromamu | OIIK-6.1 OCBOCHHE 3HAHUU O METOIax
NPUHATUA PEUICHUNA B NPUHATHUSA pelIeHui B
yIpaBIeHUN YOpPaBIECHUU OMNEPANUOHHON
OTIePAIIMOHHOMN (TIpOM3BOICTBEHHOM )
(TpOU3BOCTBEHHOM ) JEATEIIbHOCTHIO
NeSITeNIbHOCTBIO OpraHu3anuit
OpraHu3auin

[1K-6 CrocoOHOCTBIO [1K-6.1 3HaHue ocobeHHocTeN
y4acTBOBATh B e TETbHOCTH o
YOPaBIECHUU MPOEKTOM, YOPaBIECHUIO TPOEKTOM.
IIpOorpaMMon
BHEJPEHUs
TEXHOJIOTUUECKUX u
MPOAYKTOBBIX
HHHOBAIIUU WA
MPOTrpaMMOit
OpraHU3aIMOHHBIX
W3MEHEHUH

1.2. B pe3ynbTare OCBOCHUS AUCIHUILTUHBI Y CTYACHTOB JOJKHBI OBITh CHOPMHUPOBAHBL:

1.3.

OTO/TD Kon sTana Pe3ynbrarer oOyueHus
(MIpH HATUYHUH OCBOEHUS
npodcranaapra)/ KOMITCTCHITHT
npodeccuoHaIbHbIE
JNIEUCTBUS

08.023 I1K-6.1 Ha ypoBHe 3HaHwMii:

OTD: - 3HaTh KIJIIOYEBBIE TEOPETUUECKUE U

BrinonHeHue KOHIIETITyaJIbHbI€ OCHOBBI COLIMAJIbHBIX HAYK

AyJIUTOPCKOTO - 3HaThb OCHOBHBIE OCHOBBI aHajM3a KOHKPETHBIX

3aJaHHUA 1 OKa3aHUC

[IPOYUX YCIYT,
CBSA3aHHBIX C
YU TOPCKOM

JICATCIIBHOCTBIO.

TD:
Opranu3zanus

PaboOTHI U HAI30p 34

Y4aCTHUKAMU
Ay IUTOPCKOM
TPYIIIEL.

H,Heﬁ, HMHCTUTYTOB 1 NIPAKTUK B CONMAJbHBIX HAYKaX

Ha ypoBHe ymeHuii:

- YpaBisiTh aHAJIU30M OTHOIIEHUN MEXITY
OM3HECOM U 3THUKOM, a TAaKXKe MOHUMATh OCHOBHBIE
TEOPHH JIEJIOBOM 3TUKHU B TEUEHHE MOCIECIHUX
TPUILATH JIET UIU OKOJIO TOTO

- [IpuMeHAT OCHOBHBIE TEOPUU M KOHLEIIIUH
JIEJIOBOM 3TUKU K HEKOTOPBIM KJIFOUEBBIM
MPEANPUHUMATEIBCKUM MOJEISIM B MUPE C
yAeNIeHreM 0c000T0 BHUMAaHMsI KaK Pa3BUTHIM
CTpaHaMm, TaK U Pa3BUBAIOLIMMCS PhIHKaM




Ha ypoBHE HaBBIKOB:
- Kputnuecku MBICTUTB HJI€W U HHCTUTYTHI B
00JIacTH IeTTOBON ATHKU
- OueHuBarb COBPEMEHHBIE AaKaJIeMUYECKHE U
MOJIUTUYECKUE Ae0aThl O PA3NIMYHBIX CHUCTEMaX M
MOJIEISIX
21.003 OIIK-6.1 Ha ypoBHe 3HaHwmil:
OTO: - O CYIIHOCTH YIPABJICHYECKOTO PEIICHNUS,
[IpoBeneHue - 0COOEHHOCTSAX MPUHATHUS PEIICHUN B YIIPaBICHUU
MapKETHHTOBBIX OTIePaIIMOHHOM (TIPOM3BOJCTBEHHOM )
MCCIIEIOBAaHUHN U JEATEIbHOCTHIO OpraHu3altid,
MapKETUHIOBOTO - ATanax NPUHATHS YIPaBICHUYECKUX PEIIeHUH,
QHAJTN3A. - METO/IaX MPUHSATHUS PEIICHUI.
TD:
[IpoBencHue
MapKETHHTOBBIX Ha ypoBHe yMeHmii:
M CCIIEIOBAHMIM, - IPUMEHSATH Pa3INIHBIC METO/IbI IPUHATHUS
CBSI3aHHBIX C pELIECHNI B yIIPaBJIECHUH ONEPALIMOHHOMN
COLMAJIBHO (TpOM3BOJCTBEHHOMN ) ACSITEIILHOCTHIO OpraHu3allHil.
1yBCTBUTEIbHBIMU
KaTerOpUSIMHU
notpedureneit Ha ypoBHe HaBBIKOB:
(IeThMu), U aHATH3A - pa3paboTKH U peaan3aii MPUHSATUS PEUICHHUH B
BHELIHEN YIIPaBJICHUH OTEPAIMOHHON (MPON3BOACTBEHHOM )
MapKETUHIOBOU JEeATEIbHOCTBIO OPTaHU3aLUH.
Cpelbl OpraHu3aIuH,
paboratorieii B
00JIaCTH JETCKUX
TOBapOB.

2. O0bem U MecTO TUCHUILTHHBI B cTpykType OII BO
O0BbeM U CIUIIINHEI

O60beM guctumuinHeer: 180/5 135/5
KonrakTnas pabora: 30/22,5
Jlexmun 20/15

JlaGopatopHbie paboTHI
[IpakTrueckue 3ausatus 8/3
CamocrosrenbHas padora 114/85,5

MecTto nucunmimnsbl B ctpykrype OII BO
WHJIEKC 1 HauMeHoBaHue nucuuiuinibl: b1.5.07 Mapkerunr (Marketing)

Kypc(bl), cemecTp(bl) WK TPUMECTP(bI) €€ OCBOEHHUS B COOTBETCTBHH C YUCOHBIM TUTAHOM:
3 Kypc, 5 ceMecTp

AUCHHUIIJIMH, KOTOPbIC MPEMOJAKTCH 10 peau3alnuu JaHHOI TUCHUILIMHBI: -

AUCHHUIIJIMHBI, 1JIsd KOTOpBIﬁ peanusdyemMasi TUCHUIIMHA CIOYKUT 0H0p0ﬁ2



b1.B.ZIB.02.01 DxocucremMa kak HOBas Mojeib pa3Butws kommanuu (Ecosystem: new
business model for the company's innovative development)
b1.B.JIB.02.02 PeruonanbpHas counanbHO-3KOHOMHUYeckas noiutuka (Regional Social and
Economic policies)
b2.B.03(ITx) IIpenmummomuas npaktuka (Pre-graduation intership)

dbopma(pl) TPOMEKYTOUHON aTTECTAIMU B COOTBETCTBUU C YYEOHBIM ILIAHOM: DK3aMEH
KYpCOBOMU MPOEKT

PernnamenT pacnpenesenusi BUaA0B padoort no apucuumiaute ¢ 10T
I[aHHa}I AUCIHUIIIINHA peanmyeTc;I C HpI/IMeHeHI/IeM JOUCTAHIITMOHHBIX O6paBOBaTeHBHBIX

texnonoruit (JIOT). Pacnpenenenue BumoB yueOHOM pabOThI, (HOPMATOB TEKYIIETO KOHTPOJIS
MMpCaACTaBJICHLI B Ta6J'II/II_[eZ

By yueOHoi padoThl DopmaT npoBeeHus

Jleknun C vyactnunbsiM npuMenenueM 0T
[IpakTrueckue 3aHATUs C gactnunpiM npumeHenueM 10T
CamocrosiTenpHas pabora C vyactnuabsiM npuMenenueM 0T
[IpomexxyTouHas arrecranus C gactnunpiM npumeHenueM 10T
DopMBbI TEKYLET0 KOHTPOJIA PopmaT npoBeeHus

Hucnyt C vyactnuabsiM npuMenenueM 0T
Omnpoc C gactnunpiM mpumeHenueM 10T

JlocTym K CHUCTeME [UCTAaHIIMOHHBIX OOpa30BaTENbHBIX OCYIIECTBISICTCS KaXKIbIM
00ydJaronMcs CaMOCTOSITEIHHO C JIFOOOr0o ycTpoiicTBa Ha mopTane: https://Ims.ranepa.ru.
[Taposib ¥ TOTUH K TUYHOMY KaOWHETY / MPO(UITIO MTPEIOCTABIISIETCS CTY/ICHTY B JICKaHATE.

Bce Qopmbl Tekyliero KOHTPOJISA, HIPOBOAMMBIE B CHCTEME JUCTAHIIMOHHOIO OOYyYEHHS,
OLCHUBAIOTCA B CHCTEMC JUCTAHIIMOHHOI'O 06y‘-IeHI/I$I. I[OCTYH K BHICO U Marcpuaiam J'ICKI_[I/Iﬁ
IpeaOCTaBIIACTCA B TCUCHUEC BCCTO CEMECTPA. I[OCTYH K KaXI0My BUOY pa60T 1 KOJIMYCCTBO IOIIBITOK Ha
BBITIOJTHCHUE 3aJaHUs IMMPEAOCTABIIACTCA Ha OrpPpaHMYCHHOC BPEMA COINIACHO PEINIAMCHTY AWCHUITINHBIL,
onyommkoBanHoMy B CIIO. IIperonaBarens OleHUBAET BEITIOMHEHHBIE O0YYIArONTUMCS pabOTHI HE TIO3IHEE
14 pa60‘lI/IX ,Z[Heﬁ IMOCJIC OKOHYAaHUA CPOKa BBITIOJIHCHUS.

3. ConepxkaHue ¥ CTPYKTYpPa TUCHHUILTAHBI

Ounasn hopma odyuenusn

Ne ni/m HaumeHoBaHmne Tem O0beM TUCHUNIUHBI (MOTYJISA), YaC. ®opma
(paznenos), Bcero KonrakTHas padora CP TeKyuiero
KOHTPOJIsA
0by4atomuxes ¢ ycneBaeMoCcTH™ ¥,
npemnoaaBarejgeM TIPOMEIKY TOUHOI
10 BHIaM Y4eOHBIX 3aHATHI arTecTanuu®
J/30, JP/ 30, n3/30, | KC
JIOT* JOT* JOT* P
Tema 1 | Fundamentals of 4/3 24/ 4,0
Modern 18
Marketing
Thoughts
OCHOBBI
COBPEMEHHOM
MapKETUHTOBOM
MBICITA




Tema 2 | Marketing 4/3 2/1,5 24/ A, 0
Analysis 18
MapKkeTHHIOBBIN
aHaau3

Tema 3 | Marketing Mix 4/3 2/1,5 24/ A, 0
Decisions 18
Pewenus o
MapKETUHT-MUKCE

Tema 4 | Competition and 4/3 2/1,5 24/ A, 0
Marketing 18
KonkypeHnuus u
MapKETUHT

Tema 5 | Marketing 4/3 2/1,5 18/ A, 0
Implementation 13,
and Application 5
MapkeTtuHroBas
peanusanus u
IIPUMEHEHHE
[IpomexxyTouHas IK3aMeH
aTTecTanus KYPCOBOM

MPOEKT
Bcero: 180/5 20/15 8/6 11 | 36/27
135/5 4/8
5,5

*[pumeuanue - onpoc (0), oucnym (/])

Conep:xkaHue TUCHHUIIMHBI

Ne HaumeHnoBaHue TeMbl Conep:xxanue
Tema 1 | Fundamentals What is marketing
of Modern The marketing concepts
. Marketing vs product orientation

Marketing Marketing planning, Marketing Mix

Thoughts

OCHOBEI YT0 TaKOE MApKETHHT

COBPEMEHHOM MapKeTHUHIOBbIE KOHLEIIUU

MAapKETHHIOBOM MapKeTHHT [TPOTUB OPUEHTAIMK Ha TPOLYKT
MapkeTHHIOBO€ IIAHUPOBAaHUE, MapKETUHIOBBII MUKC

MBICJIN

Tema 2 Marketing The Marketing Environment (PESTEL)
Analysis Understanding of buyer behavior
M .. | Influences on consumer behavior
ApKCTHHIOBBIM Understanding Organizational buying behavior

aHaJIns Marketing Ethics and CSR
Mapxkerunrosas cpena (PESTEL)
[MonnMaHue TOBECHUSI TOKY AT
Bnusiaue Ha noBeJcHuE OTpeOUTENCH
[NoHnMaHKe NOKYATEILCKOTO MOBEICHHUS OPTaHU3AIIH
MapKkeTHHrOBas STUKA U KOPIIOPATHBHAS COI[MAIbHAs OTBETCTBCHHOCTh




HanmeHoBaHue TeMbl

Conep:xanue

Tema 3

Marketing Mix
Decisions
Pemenus o
MAapKETHUHI -
MMKCE

Branding and corporate identity management
Brand and btanding

Services marketing

Product life cycle (use and limitation of it
Development of New products

Pricing strategy

Promotion- Integrated marketing communication
People element in marketing

Mass marketing communication

Place- Distribution channels in marketing
Digital marketing and Social Media

Digital promotion and planning

Bpennunr u ynpasienue GUpMEHHBIM CTHIEM

Bpenn u 6penn

Mapketusr yciyr

JKW3HEHHBIH UK TPOXYKTa (MCIIONB30BAHNE U OTPaHUICHUE
PazpaboTka HOBBIX IPOIYKTOB

Crtparerus 11eHOOOpa30BaHU

IIponBuxenue - KomriekcHas MapKeTHHTOBasi KOMMYHHUKAITHS
DneMeHT Jrofei B MapKeTHHTE

MaccoBasi MApKETUHIOBasi KOMMYHUKAIIHS

Mecrto - Kanansl pacpoCTpaHCHHs B MAPKETHHTS
[udpoBoii MAPKETHHT U COIHAIIBHBIC CETH

udporoe nmpoaBUKEHUE U TNIAHKPOBAHUE

Tema 4

Competition
and Marketing
Konkypenuus u
MapKETHHT

Analysing competition and creating a competitive Advantage
Competitive marketing strategy

Competitive behavior in the market

Global marketing strategy- Adaptation and Standardisation

AHanu3 KOHKYPEHIMH U CO3/1aHHe KOHKYPEHTHOTO MPEUMYIIECTBa
Crparerust KOHKYPEHTHOTO MapKeTHHTa

KoHKypeHTHOE TToBe/IeHre Ha PHIHKE

[mobanbHas MAPKETHHTOBAS CTPATETHS - alalTalUs U CTAaHIAPTH3AIHA

Tema 5

Marketing
Implementation
and Application
MapxkeruHrosas
peanusanus u
IPUMEHEHNE

Marketing strategy implementation and control
Barriers to implementation

Marketing control

Operational control and use of marketing metrics

Buenpenue u KOHTPOJIbL MAPKETUHTOBOW CTpaTeruu

[IpenaTcTBHUS HA MyTH K peaTn3ain

MapKeTUHTOBBIN KOHTPOIb

OmnepaTHBHBIA KOHTPOJIb M NCIIOIB30BaHIE MAPKETHHIOBBIX METPHK

4. MarepuaJibl TeKyliero KOHTPOJIsl yCIieBaeMOCTH 00y4alouxcs 1

(oH O1I€eHOUHBIX CPEACTB MPOMEKYTOUHON aTTECTALMH MO JUCUMUILINHE

4.1. ®opMbl W MeTOABI TEKYyLIEro KOHTPOJISI YCIeBaeMOCTH, O0y4Yaloluuxcss W
MPOMEKYTOYHOM aTTeCcTAlUM.

4.1.1. B xone peajm3anuM AUCUMILVIMHBI (MHIEKC, HAMMEHOBAHUE) UCIOJIb3YIOTCS
cJIeyIolIue MeToAbl TEKYlIero KOHTPOJIsl yCIieBaeMOCTH 00yUYalommXxcsi:

[Ipu poBeneHny 3aHATUHN JIEKLIMOHHOTO THIIA: OIPOC, TUCITYT



IIpU NIPOBEECHUH 3aHATHI CEMHUHAPCKOTO THUIA: OIPOC, AUCITYT

4.1.2. Jx3amMeH (3a4eT) MPOBOAUTCH C IPUMEHEHUEM CJIeTYIONUX MeTOA0B (CPeACTB):
DK3aMeH (KypcOBOM MPOEKT)

4. 2. MarepuaJbl TeKyliero KOHTPOJIsl yCIieBaeMOCTH 00y4YaloInXCsl.

Topic 1. Fundamentals of Modern Marketing Thoughts

Discussion questions:

Why do marketing professionals care about and participate in supply chain decisions?

What criteria do you think companies look at when evaluating the performance of their supply
chain partners? Make a list of them.

Is the electronic delivery of products always better? To what extent does it depend on the
customer?

Tema 1. OCHOBBI COBPeMEHHOM MAPKETHHIOBOI MbICJIH

O0cy:xkaeHne BONPOCOB:

[Touemy MapkeTonoru 3a00TATCS O PELIEHUSAX IO IENOYKe MOCTaBOK M YYaCTBYIOT B HX
OPUHIATHN?

Kak BbI gymaere, Ha Kakue KpUTEPHUH OPUEHTUPYIOTCS KOMIAHHMM IPU OICHKE PabOThI CBOMX
MapTHEPOB M0 LenoYKe MocTaBok? COCTaBbTE UX CIUCOK.

Bcerna nu anekrpoHHas JocTaBka IpoayKToB iy4yine? HackodbKo 3TO 3aBUCUT OT 3aKa3uuKa?

Topic 2. Marketing Analysis

Discussion questions:

Discuss the supply chain for education at your college. What elements does it consist of? What
aspects of its delivery could be improved opinion? What sort of alternate sourcing and delivery
methods might be used? Can education be warehoused? How?

Tema 2. MapKeTHHIOBbII aHAJIU3

O0cy:kaeHne BONPOCOB:

OO6cynuTe 1LEmnoYkKy IMOCTaBOK oOpa3oBaHMsI B BalleM Kojuleqxke. M3 Kakux 53JI€eMEHTOB OH
coctouT? Kakue acmekTsl €ro JOCTaBKM MOXHO YJIydlIMTh MHeHHEM? Kakue anpTepHaTHBHbBIC
METO/IbI IIOMCKA U TOCTABKK MOXKHO MCITOJIb30BaTh? MOXKHO Ji XpaHUTh oOpa3oBanue? Kak?

Topic 3. Marketing Mix Decisions

Discussion questions:

Explain three different types of public relations tools that a company can use to generate interest
in its products.

What types of sponsorships are becoming more popular and why?

Tema 3. PenieHus1 0 MApKEeTHHI-MHUKCe

O0cy:xaeHne BONPOCOB:

OObsicHUTE TpU PA3NUYHBIX THIA WHCTPYMEHTOB IO CBA3SIM C OOIECTBEHHOCTHIO, KOTOPHIE
KOMITaHUA MOKCT UCIIOJIb30BaTh AJIF IMOBBIIICHUSA UHTCPECA K cBOCH MMPpOAYKIIUH.

Kakue BuJIbI CTOHCOPCTBA CTAHOBSITCS BCE MOMYJsipHEE U TToYeMy?

Topic 4. Competition and Marketing

Discussion questions:

How can an organization use all four social media zones?
What are the risks of posting information on social media?



Tema 4. KoHKypeHIIUsI M MAPKETHHT
O0cy:kneHne BOPOCOB:

Kak opranu3anusa MOXET UCIIOJIB30BATh BCC YCTHIPC 30HBI COLUAJIBHBIX ceTen?
KakoBbI prcku pazmenieHust UH(OpMalnuu B COLUAIBHBIX CETAX?
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Topic 5. Marketing Implementation and Application
OO6cynurte mpuMepsl MApKETHHIOBBIX pean3aliy U BHIOSPHUTE JIyUIINe BapUaHT
Tema 5. MapkeTHHroBasi peajim3ainusi U NpuMeHeHne
OO6cynure mpuMepbl MApKETHHIOBBIX pean3aliy U BHIOEPHUTE JIyUIINe BapUaHT

4.3. OneHoYHbIE CPeACTBA IJIS POMEKYTOYHOI aTTecTAlMHU.

4.3.1. ®opmMupyemMbie KOMIIETEHIIUN

Kon HaumenoBanue Kox sTama ocBoenusa HauMmenoBanue 3Tamna
KOMIICTECHIUU KOMIICTCHIINU KOMIICTCHIINU OCBOCHHMS KOMIICTCHIINH
OIIK-6 Brnanennem meTomaMu OIIK-6.1 OcBoeHHUE 3HaHUN 0 METOAaX
IIPUHATUS PELICHUN B IIPUHSATUS PELICHUN B
yIpaBJICHUU YIIpaBJICHUH OTEPAITMOHHOMN
OnepauOHHOU (TpOU3BOJCTBEHHOM )
(TIpOM3BOICTBEHHOM ) JEeSATETbHOCTHIO
JIEATEIIbHOCTHIO OpraHm3aIui
OpraHu3aui

I1K-6 CnocoOHOCTBIO [IK-6.1 3HaHKe 0COOEHHOCTEH

y4acTBOBaTh B
YIpaBICHUHU MPOEKTOM,
MPOTrPaMMOit
BHEJIpEHUS
TEXHOJIOTHYECKUX U
MPOYKTOBBIX
WHHOBAIIUHA WA
IIpOrpaMMon
OpraHU3alMOHHBIX

NESITeNbHOCTH I10
YIPABIEHUIO IPOEKTOM.

U3MEHEHUN

OTan 0OCBOCHUA
KOMIICTCHIINN

ITokazarenn
OILICHHUBAHUA

Kputepuii onenuBanust

6.1) ocBOeHME 3HAHUM O
MeToAax MPUHATUSA
[pELICHUN B YIIPABICHUHN
OTepalOHHON
(IpOM3BOACTBEHHOM )
NEATEIbHOCTBIO
OpraHu3aui

1 aram (ko »Tana - OIIK-

OO0yJarommiics B
pamMKax SK3aMeHa,
cobOeceqoBaHus,
TECTUPOBAHUS U HA
CeMHUHapax
TEMOHCTPHUPYET
3HAHUS O METO/ax
[IPUHATUS PELLICHUN B
yIIpaBJICHUN
ONEepalOHHON
(TpOM3BOICTBEHHOM )
e TEIIbHOCTHIO
OpraHu3aui

- OrneHka «OTIMYHOY BBICTABIIAETCS
CTYIEHTY, €CJIi OH ITyOOKO U MPOYHO
YCBOMJI IPOIPaMMHBIN MaTepua,
HCYEPIBIBAIOLLE, TOCIIEN0BATENBHO, YETKO U
JIOTUYECKHU CTPONHO €ro u3jaraeT ero Ha
9K3aMEHE, YMEET TECHO yBSI3bIBaTh TEOPUIO
C MPAKTUKOM, CBOOOIHO CIIpaBIsIeTCs C
3aJlauaMu, BOIIPOCaMH U IPYTMMH BHJIaMU
IIPUMEHEHUSI 3HAHUI, IPUUYEM HE
3aTPYIHSAETCS C OTBETOM MpHU
BUJIOM3MEHEHHH 3a/laHUH, UCIIONb3YET B
OTBETE MaTepHasl MOHOTpadhUIeCKOM
JUTEPaTypbl, NPaBUILHO 000CHOBBIBAET
IIPUHSATOE PELICHUE.
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- Y4eOHble TOCTUKEHUS B CEMECTPOBBII
MEPHUOJ U pe3ylbTaTaMu PyOeKHOTO
KOHTPOJISl AEMOHCTPUPYIOT BBICOKYIO
CTENEHb OBJIA/ICHUS IPOrPaMMHBIM
MaTepUaJIOM.

1 oram (I1K-6.1) - 3Hanue
0ocoOeHHOCTEH
NIEeATEILHOCTH I10
YIPABJICHUIO IPOCKTOM.

OO0yJaromuiics 3HaeT
0COOEHHOCTH
IEeATENLHOCTH 110
YIIPaBJIEHUIO
MIPOCKTOM.

- OrneHka «OTIMYHOY BBICTABIIAETCS
CTYIEHTY, €CJIi OH ITyOOKO M MPOYHO
YCBOWJI IPOIPaMMHBIN MaTepua,
HCYEPIIBIBAIOLLE, TOCIIEN0BATENBHO, YETKO U
JIOTUYECKHU CTPONHO €ro u3jiaraeT ero Ha
9K3aMEHE, YMEET TECHO yBSI3bIBaTh TEOPHUIO
C MPAKTUKOM, CBOOOIHO CIIpaBISIETCs C
3aJlauaMu, BOIIPOCaMH U IPYTMMH BHJIaMU
IIPUMEHEHUS] 3HAHUH, IPUUEM HE
3aTPYIHSETCS C OTBETOM MpHU
BUJIOM3MEHEHHH 3a/1aHUH, UCTIONb3YET B
OTBETE MaTepHall MOHOTpaduIeCKOM
JUTEPaTypbl, NPaBUILHO 000CHOBBIBAET
IIPUHATOE PELICHUE.

- YueOHble TOCTUKEHUS B CEMECTPOBBII
MEPUOJ] U pe3yJIbTaTaMu pyOeKHOTO
KOHTPOJISI IEMOHCTPUPYIOT BBICOKYIO
CTENEHb OBJA/ICHUSI IPOIrPAMMHBIM
MaTepUajIoM.

4.3.2 TunoBbIe OLICHOYHBbIE CPEACTBA

TeMbl KypCOBBIX:
Ilennocth OpeHaa

bpenauHr (B MapkeTHHIE)
Mex1yHapOIHbIA MApKETHUHT
HNHTepHEeT-MapKEeTUHT
CermeHTanus pbIHKa

MapkeTuHr

MapKeTI/IHFOBBIC HCCICOOBaHUA

[cuxorpadus

CoumanbHbIi MAPKETUHT
CropTUBHBII MApKETUHT

TenemapkeTuHr

Report topics:
Brand Equity

Branding (in Marketing)
International Marketing

Internet Marketing

Market Segmentation

Marketing

Marketing Research

Psychographics
Social Marketing
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Sports Marketing
Telemarketing

[IxkaJjia oneHuBaHNuA.

IToxka3arean oneHUBAHUS

Kpurepuii oueHuBanust

OOyuaromnuiics B paMKax dK3aMeHa,
cobeceoBaHuUs, TECTUPOBAHMS U HA CEMUHApax
JEMOHCTPHUPYET 3HAHUS O METOJaX MPUHATHUS
peLIeHUN B yIIPABJICHUH OIlEpalliOHHOU
(TpOM3BOJCTBEHHON) NEATEIHHOCTHIO
OpraHu3aun

- OneHKa «OTIMYHO» BBICTABISAETCS
CTYIEHTY, €CJIi OH ITyOOKO M MPOYHO YCBOUI
IIPOrpaMMHBIN MaTepHal, HCYEPIIbIBAIOIIIE,
IIOCJIEIOBATENBHO, YETKO U JIOTHYECKH
CTPOMHO €ro U3JIaraeT ero Ha SK3aMeHe, yMeeT
TECHO YBSA3bIBATh TEOPUIO C IPAKTUKOM,
cBOOOJTHO CIIpaBIISIETCA C 3aa4amMH,
BOIIPOCAaMU U APYTMMH BUAAMU IPUMEHEHUS
3HAHUMU, IPUYEM HE 3aTPYIHSAETCS C OTBETOM
IIPY BUJTOM3MEHEHHH 3aJaHUH, HCTIOIb3YET B
OTBETE MaTepHall MOHOTpadhuIeCKOM
JUTEPaTypPhl, IPaBHUILHO 000CHOBBIBAET
MIPUHATOE PELICHNUE.

- YueOHble TOCTUKEHUS B CEMECTPOBBII
MIEPHUOJ U pe3ylbTaTaMH PyOeKHOTO KOHTPOJIS
JEMOHCTPHUPYIOT BBICOKYIO CTEIIEHb
OBJIAJICHHUSI IPOTPAMMHBIM MaTEPHAIIOM.

OO0yyaromumiicst 3HaeT 0COOCHHOCTH
JIeSATEILHOCTH TI0 YIPABJICHHIO TPOCKTOM.

- OI.[GHKa «OTJIMYHO» BBICTABJISACTCSA
CTYIIEHTY, €CJIA OH ITyOOKO M MPOYHO YCBOUI
MIPOTrpaMMHBIN MaTepuall, HCUEPIbIBAIOIIIE,
IIOCICA0OBATCIbHO, YCTKO U JIOTHYCCKU
CTPOMHO €ro u3JlaraeT ero Ha SK3aMeHe, YMEeT
TECHO YBSI3BIBATb TEOPHIO C TIPAKTUKOM,
CBOOOJTHO CIIPaBIISIETCS C 33aa4aMH,
BOIIPOCAaMU U APYTHUMH BUIAMU TPUMEHEHUS
3HAHUH, MPUYEM HE 3aTPYAHIETCS C OTBETOM
HpI/I BUJION3MCHCHUU 3a1[aH1/11>'1, I/ICHOJ'IBByGT B
OTBETE MaTepuag MOHOTpapuIeCKOM
JUTEPaTyphl, MIPaBUILHO 000CHOBBIBAET
MIPUHATOE PEIICHUE.

- YueOHbIe TOCTHKEHUS B CEMECTPOBBIN
NEPUOJT ¥ pe3yIbTaTaMu pyOeKHOTO
KOHTpO.H}I ,Z[GMOHCTpHPYIOT BBICOKYIO CTCIICHb
OBJIQJICHUSI TIPOTPAMMHBIM MaTEPHUAJIOM.

Baiabl
(peiTuHTrOBOM
OIICHKH), %o

OueHnka

TpeOoBaHus K 3HAHUSAM
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100-81

5, KOTIIMYHOY

- OL[GHKa «OTJIIMYHO» BBICTABJIIACTCA CTYACHTY, €CJIM OH
DIyOOKO W TPOYHO YCBOWJI TPOTPAMMHBIN  Marepua,
HCUEPIBIBAIOLIE, IOCIEI0BAaTeIbHO, YETKO M JIOTUYECKU
CTPOMHO €ro u3JlaraeT ero Ha »JK3aMeHe, YMeeT TECHO
YBSI3bIBaTh TEOPHUIO C TPAKTHKOM, CBOOOIHO CHpaBIISETCS C
3aJjayaMd, BONpPOCaMU M JPYTMMU BUAAMH TPUMEHEHUs
3HaHUM, [pUYEM HE 3aTPyJHSAECTCI C OTBETOM IIpH
BUJON3MCHCHUU 3aI[aHI/II>’I, HUCIOJIB3YCT B OTBCTC MaATCpuall
MOHOTpadUUECKON JUTEepaTyphl, MPAaBHWIBHO OOOCHOBHIBACT
MPHUHSITOE PEUICHHE.

— YueOHBIE TOCTHXKEHUST B CEMECTPOBBIA TMEPUOI U
pesynbraraMu  pyOeKHOTO  KOHTPOJS  J€MOHCTPUPYIOT
BBICOKYIO CTETIEHb OBJIa/ICHUSI IPOrPaMMHBIM MaTepUajIoM.

80-61

4, «xopomo»

- OneHka «XOpOII0» BBICTABIAETCA CTYIEHTY, €CIU OH
TBEPAO 3HAET Marepual, IPaMOTHO U II0 CYyLIECTBY M3J1araer
€ro, He JIOIyCKas CYIIECTBEHHBIX HETOYHOCTEH B OTBETE HA
BOIIPOC, IPABUJIBHO IPUMEHSET TEOPETHUECKUE IOJI0KEHUS
IIPH PELICHUU IMPAKTUYECKUX BOIPOCOB M 3a1ad, BIIAJEET
HEOOXOIUMBIMHU HABBIKAMM U IIPUEMAMHU UX BBITOIHEHMS.

- VY4eOHbIE OOCTHKEHUS B CEMECTPOBBIA TNEPHOA U
pesynbTaraMu  pyOeKHOTO  KOHTPONS  JE€MOHCTPUPYIOT
XOPOILIYIO CTEIIEHb OBJIAJACHUS IPOrPAMMHBIM MATEPUATIOM.

60-41

3,
«YZIOBIIETBO-
PUTEIBLHO»

- Ouenka «YZIOBJIETBOPUTEIHLHO BBICTaBJISETCS
CTYIECHTY, €CIM OH MMEET 3HaHUs TOJBKO OCHOBHOIO
Marepuaja, HO HE YCBOWJI €ro JeTajied, JOIyCKaeT
HETOYHOCTH, HEIOCTAaTOYHO MpaBWIbHbIE (OPMYIUPOBKH,
HapyILIEHUsl JOTUYECKOM MOCIEA0BATEIbHOCTH B U3JI0KEHUU
IPOrpaMMHOI0 MaTepuaja, WCHBITHIBAET 3aTpPyAHEHUs IpU
BBIMOJTHEHUH MTPAKTHUYECKUX PaloT.

- VY4eOHblE OOCTHKEHUS B CEMECTPOBBIA TNEPHOA U
pesynbTaraMu  pyOeKHOTO  KOHTPOJS  J€MOHCTPUPYIOT
JOCTAaTOYHYIO (yIOBJIETBOPUTENIBbHYIO) CTENEHb OBJAJACHUS
IIPOrpaMMHBIM MaTepUajIoM.

40-0

2,
«HEYIOBJIET-
BOPUTEIIBHO»

— OueHka  «HEYHOBJIETBOPUTEIIBHO»  BBICTABIISIETCS
CTYHEHTY, KOTOPbIM HE 3HAET 3HAYUTEIBHOW  YaCTH
IPOrpaMMHOIO  Marepuana, JONyCKaeT CyLIECTBEHHbIE
OomMOKH, HEYBEPEHHO, C OOJBIIUMHU  3aTPyAHECHUSIMU
BBITIOJTHSAET MpakTH4eckue paboTel. Kak mpaBmio, oreHka
«HEYZIOBJIETBOPUTEIIBHO» CTABUTCS CTYACHTaM, KOTOpHIE HE
MOTYT MPOAOJLKUTE 00ydeHre 0e3 JOTOIHUTEIbHBIX 3aHATUN
10 COOTBETCTBYIOLIEH AUCLIUIUIMHE.

— YueOHBIE TOCTHXKEHUS B CEMECTPOBBIA TMEPUOI U
pe3yapraraMu pyOexHOro KOHTPOJS JIEMOHCTPUPOBAIU HE
BBICOKYIO CTEIIEHb OBJIAJICHUS MPOrPAMMHBIM MAaTE€PUAJIOM I10
MUHUMAaJIbHOM TIJIaHKE.

4.4 Metoan4yeckne MaTepHuabl

Mastering the academic discipline is accompanied by intermediate attestation of students, carried
out in accordance with the curriculum in the form of an exam. The content of the assignments
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corresponds to the work program of the discipline and provides control over the formation of the
corresponding competencies in students. Students' knowledge is assessed using a course project.
OcBoenue yueOHOM TUCIUILTMHBI COMPOBOXKIACTCA TPOMEKYTOUHOM aTTecTalueil CTy1eHTOB,
MIPOBOJMMOM B COOTBETCTBHH C YUEOHBIM IIJITaHOM B hopMe rk3ameHa. ConeprxaHue 3alaHui
COOTBETCTBYET paboyeli mporpaMMe JUCIUILTUHBI U 00ECIIEUnBACT KOHTPOJIb (POPMHUPOBAHHUS Y
CTYJIEHTOB COOTBETCTBYIOIINX KOMIETEHIINNA. 3HAHUS CTYIEHTOB OI[EHUBAIOTCS C IIOMOLIBIO
KypCOBOTO ITPOEKTA.

When writing a term paper, you should be guided by the following criteria:
IIpu HanMcaHNU KYpPCOBOW cjielyeT PyYKOBOACTBOBATHLCS CJIeIYIOUIUMU KPUTEPUSIMH:

1. Clarity: The report should be written clearly. Ideas should be presented consistently. The
writing style should facilitate understanding of the ideas presented. It is recommended that you
write in short, clear sentences that make up clear, short paragraphs.

1. SIcHOCTB: MOKIIa HOJDKEH OBITh HAlMCaH YeTKO. Ven MOMKHBI OBITh TPEACTaBICHBI
nocienoBaresibHO. CTHII TIMChMa JIOJKEH CIIOCOOCTBOBAThH MOHUMAIO U3JI0KEHHBIX UICH.
PexomeHyeTcst mucaTh KOPOTKUMU U MIOHSATHBIMU MPETIOKESHUSIMH, COCTABIISIONIMMU YETKHE
HEIUIMHHBIE a03a1bl.

2. Arguments: the report should be clearly and coherently reasoned. It is not enough to list
outside ideas or repeat the original material. You should try to build your own system of
argumentation.

2. ApryMeHTalus: JOKJIaJ JODKEH OBITh YETKO M CBA3HO apTyMEHTHUPOBAHHO.
HemoctaTtouHo MPUBECTH CIIMUCOK CTOPOHHUX HUJICH WITH e TOBTOPUTH NEPBOHAYATHHBIHN
marepuai. CrenyeT mocraparbcs BEICTPOUTh COOCTBEHHYIO CUCTEMY apryMEHTAIHH.

3. Structure: The report should be structured with a clear introduction, main body and
conclusion, if possible, include additional sections. Ideas should be clearly divided into
paragraphs; it is necessary to observe a smooth logical transition from one paragraph to another.
3. Crpykrypa: Jloknan 1omkeH OBITh CTPYKTYPHPOBAH, OH JIOJDKEH COCTOSITh U3 YETKOTO
BBE/ICHHS, OCHOBHOW YacTH M 3aKJIFOYCHUS, IPU BOZMOKHOCTH, BKITIOYATh JIOTIOJTHUTEIIFHBIC
paszznensl. nen nomKHBI OBITh YETKO pa3ziesieHbl Ha a03albl, HEOOXOIUMO COOIONATh TIaBHbIH
JIOTUYECKUH Tepexo OT OHOTOo naparpada K Apyromy.

4. Conceptual clarity: a clear understanding of the concepts in question should be shown. You
should consistently move from one concept under consideration to another. You should correctly
and carefully use the terminological apparatus associated with the concept under consideration.
The meaning of all terms used for the first time should be disclosed.

4. KonnenrtyasibHas ICHOCTh: HEOOXOIMMO MOKa3aTh YETKOE MOHUMAaHNE pacCMaTPUBAEMBIX
koHuenuui. Ciexyer Nocaea0BaTeNIbHO NEPEXOJUTH OT OAHOM paccMaTpuBaeMON KOHLETIINU K
npyroii. CrieyeT KOppeKTHO U BHUMATEJIbHO HCIIOIb30BATh TEPMUHOIOTUYECKUH armapar,
CBSI3aHHBIN C paccMaTpuBaeMoi KoHuenuuen. Cieayer packpbiBaTh 3HA4Y€HHE BCEX BIIEPBbIE
UCIOJIb3YEMbIX TEPMUHOB.

5. Relevance of the work and limitation: when writing a report, you should use material related
exclusively to the problems of the work, omit even the most interesting third-party materials. Be
prepared to read a lot and express your thoughts as concisely as possible.

5. AKTyanpHOCTBH pabOTHI M OTPaHMYCHHE: TIPU HAITMCAHUM JOKJIa/1a CJIAyeT UCTIONIb30BaTh
MarepHa’, CBI3aHHBIH UCKIIIOYUTENBHO ¢ TIPOOIeMaTHKOW PabOThI, OMyCKaTh TaKe CaMble
UHTEPECHBIC CTOPOHHUE MaTepHalibl. By/bTe TOTOBBI MHOTO YUTATh M U3JIaraTb CBOM MBICIIH B
MaKCHMaJIbHO JJAKOHUYHOW MaHepe.
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6. Formatting: the report is submitted in printed form, after careful preliminary proofreading and
editing. It is necessary to pay attention to spelling, adherence to grammatical rules, division into
paragraphs and the correct design of the bibliography. The presence of grammatical, lexical and
punctuation errors leads to a decrease in the final grade for the work. Correct execution of
citations and the presence of a complete list of references at the end of the work are
prerequisites. The typing of the work is carried out in a 12-point font with a double space. If
possible, the job is printed on both sides of the paper to save paper.

6. OopmiieHne: TOKIIaI cAACTCS B HAllEYaTaHHOM BHUJIE, TIOCIIC TIIATEIILHON MTPEIBAPUTEITHLHOM
BBIYUTKH U peaakTypbl. HeoOxomumo ynenuts BHUMaHUE MPaBOIMCAHHIO, COOMIONECHUIO
rpaMMaTHYeCKHX TPaBWII, pa3elICHHIO Ha Taparpadbl ¥ MPaBWILHOMY OQOPMIICHHIO CITUCKA
auTeparypsl. Hanuume rpaMMaTH4ecKux, JIEKCUYECKUX U IMyHKTYAIlHOHHBIX OITHOOK IPUBOJUT
K CHIDKCHUIO (PMHATLHOM OLIEHKH 3a paboty. [IpaBuibHOE opopmiieHHE IUTAT U HATTHIUE
MIOJTHOT'O CITUCKA JIUTEPATyphl B KOHIIE paOOTHI SBISIOTCS 00s13aTeIbHBIME ycnoBusiMu. HaGop
TEKCTa pabdOThI OCYIIECTBIsACTCS MPUGTOM pasMepoM 12 TyHKTOB ¢ IBOWHBIM IipobenoM. [Ipu
BO3MO)KHOCTH, B IIEJISIX SKOHOMHUH Oymaru paboTa meyaraercsi Ha 00eMX CTOPOHAX JIUCTA.

7. Working with sources: the sources used in writing the work must comply with the
requirements applicable to the work of students enrolled in the first year of bachelor's degree.
Lack of background humanitarian knowledge and research skills makes it difficult to write an
essay successfully. You should not completely trust online sources - often the quality of the
information they provide leaves much to be desired. Also, don't be limited to one or two sources.
You should not read everything. Save your time: use the literature mentioned in this brochure, as
well as the sources cited in the bibliographies of recognized publications. In general, the more
you read, the higher the quality of your work. However, you should not cite all the sources you
read - this can turn your report into a set of citations. The purpose of acquaintance with the
literature is a comprehensive understanding of the problems of work without direct practical
participation.

7. PaboTa ¢ HICTOYHWKAaMU: HCTOYHHUKH, UCIIOJIb3yEeMbIe TIPY HAIMMCAHUK PAOOTHI, JOJDKHBI
COOTBETCTBOBATh TPEOOBAHUSAM, IPUMEHIEMBIM K pPa0OTaM CTY/I€HTOB, 00y4YaIOLINXCS HA TIEPBOM
Kypce OakanmaBpuara. HemocTarok (pOHOBBIX TYMaHUTApHBIX 3HAHUW U HaBbIKA
UCCIIEIOBATEIBCKOW PabOThI 3HAYUTEIFHO OCIIOXKHSCT YCIeIHOe Harcanue cce. He cnemyer
BCEIIEJIO JOBEPSITh OHJIAH MCTOYHMKAM — HEPEKO Ka4yeCTBO MPEI0CTABIAEMON UMH
UH(POPMAIIUHU OCTABIISCT JKEJIATh Jy4Iero. Takke He ClIeyeT OTPaHUIHBATHCS OTHUM HITH
JBYMs HICTOYHHKaMU. He crenyer untarh Bce moApsia. DKOHOMBTE CBOE BPeMs: UCIIOIb3YHTE
JUTEPATypy, YIOMSHYTYIO B JaHHOW OpOIIIOpE, a TAK)KE NCTOYHUKH, TIPUBEICHHBIC B
Ooubnuorpadusx MpU3HAHHBIX W3MaHUH. B memoM, ueM 60bilie Bl YUTACTE, TEM BBIIIE KAYECTBO
Bateit padboTel. OJJHAKO HE CIIENYET CChUIAThCS HA BCE MPOYNTAHHBIE HCTOYHUKH — 9TO MOXKET
IpeBpaTUTh Ball JOKJIaa B Habop nutar. Llenpro 03HaKOMIIEHUS C IUTEPaTy POl sIBISETCS
BCECTOPOHHEE TTOHUMAaHHE MPOOJIEeMaTHKHA paboThI 0€3 HEMOCPEICTBEHHOTO MTPAKTUYECKOTO
YUYaCTHA.

5. MeTonuyeckue yKazaHus 1Js 00yYAKOIIMXCH 110 OCBOCHUIO JUCHMIIJIMHBI (MOLYJIs1)

This course is taught using a variety of approaches. Students should prepare for the start of the
course by reading marketing literature. The class time will be used for discussion and discussion
to develop critical thinking and develop your own point of view on issues in the field of
marketing.

OTOT Kypc TPEnoAaeTcss € MCIOIb30BaHUEM pa3IMYHBIX NOoAX0H0B. CTYyIEHTBl JIOJDKHBI
MOATOTOBUTHCS K Ha4yally Kypca, B TOM 4YHUCIE, YUTas JUTEparypy IO TEeMe MapKETHHTA.
KnaccHoe Bpemst OyaeT MCHONB30BAaHO ISt JUCKYCCHH M OOCYXKIEHHH B IENAX Pa3BUTHA
KPUTHYECKOTO MBIIUICHUS U BBIPAOOTKA COOCTBEHHOHW TOYKH 3pEHHUS Ha BOMPOCHI B cdepe
MapKeTHHTA.
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Mastering the academic discipline is accompanied by intermediate attestation of students, carried
out in accordance with the curriculum in the form of an exam. The content of the assignments
corresponds to the work program of the discipline and provides control over the formation of the
corresponding competencies in students. Students' knowledge is assessed using a course project.
OcBoeHne y4eOHON JUCITUTIIIMHBI COMTPOBOXKAACTCS IPOMEKYTOUHON aTTECTAIlUeH CTYICHTOB,
MIPOBOIMMOM B COOTBETCTBUHU C YUeOHBIM TIIaHOM B (popme sk3amena. ConepikaHue 3aaHuit
COOTBETCTBYET pabodeii mporpaMMme AUCIUTUINHBI M 00€CTIeYnBaeT KOHTPOJIb (HOPMHUPOBAHUS Y
CTYJIEHTOB COOTBETCTBYIOIIUX KOMIETCHIINA. 3HAHUS CTYIEHTOB OI[CHUBAIOTCS C MIOMOIIIBIO
KypCOBOTO IPOEKTA.

When writing a term paper, you should be guided by the following criteria:
IIpu HanucCaHUM KYPCOBOM cJjielyeT pyKOBOJACTBOBATHCH CJIEAYIOIINMU KPUTEPUIMU:

1. Clarity: The report should be written clearly. Ideas should be presented consistently. The
writing style should facilitate understanding of the ideas presented. It is recommended that you
write in short, clear sentences that make up clear, short paragraphs.

1. SICHOCTB: TOKJIaJ OJKEH OBITh HAaITMCaH 4eTKo. Mien HoKHBI ObITh IPEACTaBICHBI
nocienoBarebHO. CTHIIb TUChMA JIOJDKEH CIIOCOOCTBOBATH MOHMMATO M3JI0)KEHHBIX UICH.
PexomeHyeTcs mucaTh KOPOTKUMH M TOHATHBIMU TPEITI0KESHUSIMHE, COCTABIISIFOIIUMH YETKHE
HEIMHHEIE a03allbl.

2. Arguments: the report should be clearly and coherently reasoned. It is not enough to list
outside ideas or repeat the original material. You should try to build your own system of
argumentation.

2. AprymeHTanus: T0KJIaj J0JHKEH OBITh YETKO M CBSI3HO apryMEHTHPOBAHHO.
Henocrarouno npuBeCTH CIUCOK CTOPOHHUX HJICH UITH YK€ MTOBTOPUTH MEPBOHAYATbHBIN
marepuan. Ciemayer mocTapaThCsi BRICTPOUTH COOCTBEHHYIO CHCTEMY apTyMEHTAIUH.

3. Structure: The report should be structured with a clear introduction, main body and
conclusion, if possible, include additional sections. Ideas should be clearly divided into
paragraphs; it is necessary to observe a smooth logical transition from one paragraph to another.
3. Crpykrypa: Jlokmaj 1omkeH ObITh CTPYKTYPUPOBAH, OH JOJDKEH COCTOSITh U3 YETKOTO
BBEJICHUS, OCHOBHOM YaCTH U 3aKIIFOYCHHS, TPH BOSMOXKHOCTH, BKJITIOUATh TOTIOTHUTEIHHBIC
pasnensl. Unen nomKHBI OBITH Y€TKO pa3/iesieHbl Ha a03alibl, He0OXOMUMO COOMIONATh MJIaBHBIN
JIOTUYECKUH TIepexo]] OT OAHOTO naparpada K 1pyromy.

4. Conceptual clarity: a clear understanding of the concepts in question should be shown. You
should consistently move from one concept under consideration to another. You should correctly
and carefully use the terminological apparatus associated with the concept under consideration.
The meaning of all terms used for the first time should be disclosed.

4. KoHnenryayibHas ICHOCTh: HEOOXOIUMO TTOKa3aTh YETKOE MTOHUMAHUE PACCMATPUBAEMBIX
koHUenmui. CieyeT nociaeaoBaresibHO NEPEXOIUTh OT OJTHOW paccMarprUBa€MOM KOHLIEHIUN K
npyroii. CiiegyeT KOppeKTHO U BHUMATEIIBHO HCIIOIB30BaTh TEPMUHOIOTHYECKUH armapar,
CBSI3aHHBIN C paccMaTpuBaeMoi KoHienuue. Cieayer packpbiBaTh 3HAYEHHUE BCEX BIIEPBbBIC
UCIIOJIb3yEeMBIX TEPMUHOB.

5. Relevance of the work and limitation: when writing a report, you should use material related
exclusively to the problems of the work, omit even the most interesting third-party materials. Be
prepared to read a lot and express your thoughts as concisely as possible.

5. AKTyanmbHOCTB pa0OTHI M OTPAaHHUYCHHE: TIPY HAITMCAHHUH JOKJIa/1a CIIEAYeT UCTIONb30BaTh
Marepuall, CBSI3aHHbIH UCKITIOUUTEIBHO C MPOOIEMaTHKOM paboThl, OIyCKaTh JaKe CaMble
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HHTCPCCHBIC CTOPOHHUC MAaTCPpUAJIbI. By,Z[BTe T'OTOBbBI MHOI'O YUTATh U HU3JiIaraTb CBOU MbICJIN B
MaKCHUMaJIbHO JIAKOHHIHOH MaHepeE.

6. Formatting: the report is submitted in printed form, after careful preliminary proofreading and
editing. It is necessary to pay attention to spelling, adherence to grammatical rules, division into
paragraphs and the correct design of the bibliography. The presence of grammatical, lexical and
punctuation errors leads to a decrease in the final grade for the work. Correct execution of
citations and the presence of a complete list of references at the end of the work are
prerequisites. The typing of the work is carried out in a 12-point font with a double space. If
possible, the job is printed on both sides of the paper to save paper.

6. OdopmieHue: T0KIa]l CIAeTCs B HAalleYaTaHHOM BHJIE, ITOCIIE TIATEIbHOM MpeIBapuTEIbHON
BBIYUTKH U peaakTypbl. HEoOXomumo ynenuTs BHUMaHUE PaBOIMCAHHIO, COOIONECHUIO
rpaMMaTHYeCKHUX MPaBUII, pa3eNICHHIO Ha maparpadsl 1 MpaBHILHOMY O(QOPMIICHHIO CITUCKA
auTeparypsl. Hanmmdme rpaMMaTH4ecKuX, JIEKCHYECKUX U MyHKTYAI[HOHHBIX OITHOOK IPUBOIHUT
K CHIDKEHHIO (pUHAIBHOM olleHKH 3a padoty. [IpaBuibsHOE 0OpOpMIICHHE IIUTAT U HAJINYHE
TIOJTHOTO CITUCKA JIUTEPATYPhl B KOHIIE PaOOTHI SIBISIFOTCS 00s13aTeIbHBIME ycloBusiMuA. Habop
TEKCTa pabOThl OCYIIECTBISIETCS WPUPTOM pasmMepoM 12 MyHKTOB ¢ ABOWHBIM npodenom. Ilpu
BO3MO)KHOCTH, B IIEJIIX YKOHOMUHU OyMaru padoTta redaraeTcsi Ha 00euX CTOPOHAX JIMCTA.

7. Working with sources: the sources used in writing the work must comply with the
requirements applicable to the work of students enrolled in the first year of bachelor's degree.
Lack of background humanitarian knowledge and research skills makes it difficult to write an
essay successfully. You should not completely trust online sources - often the quality of the
information they provide leaves much to be desired. Also, don't be limited to one or two sources.
You should not read everything. Save your time: use the literature mentioned in this brochure, as
well as the sources cited in the bibliographies of recognized publications. In general, the more
you read, the higher the quality of your work. However, you should not cite all the sources you
read - this can turn your report into a set of citations. The purpose of acquaintance with the
literature is a comprehensive understanding of the problems of work without direct practical
participation.

7. PaboTa ¢ HCTOYHWKAaMU: HCTOYHHUKH, UCIIOJIb3yEeMbIe TIPU HAIMMCAHUH PAOOTHI, JOJDKHBI
COOTBETCTBOBAThH TPEOOBAHUSIM, TPUMEHSIEMBIM K pa00TaM CTYIEHTOB, 00yUJaIOIIUXCsl HA TIEPBOM
Kypce OakanmaBpuara. HemocTarok (OHOBBIX TYMaHUTApHBIX 3HAHUW U HaBbIKA
HCCIIEIOBATEIbCKON PabOThI 3HAYUTENHLHO OCTIOXKHAET YCIeIHoe Hanucanue scce. He cnenyer
BCEIIEJIO TOBEPSITh OHJIAH NCTOYHMKAM — HEPEIKO Ka4eCTBO MPEIOCTABISEMON MU
nH(OPMAITUHU OCTABIISET JKeNaTh JTydinero. Takke He ceyeT OTpaHUYUBATHCS OTHUM HITU
JIBYMsI HICTOYHHKaMu. He criemyer untarh Bce oApsiI. DKOHOMBTE CBOE BPEMS: UCTIOIb3YHTE
JUTEPaTypy, YIOMSHYTYIO B JaHHOU OpOIIIOpe, a TAK:Ke UCTOUHUKH, TPUBEICHHBIC B
OoubmmorpadusX MPU3HAHHBIX U3AaHUI. B 11e710M, 4em OoJIbIlie BBl YMTACTE, TEM BBIIIE KaY€CTBO
Barieil pabotsl. OTHAKO HE CIIEYeT CChUIATHCS HAa BCE MPOYUTAHHBIC UCTOYHUKH — 3TO MOXKET
NPEeBPaTUTh Balll OKJIaa B HaOop nuTar. Lenpro 03HaKOMIICHUS C JTUTEPATY PO SIBIISETCSI
BCECTOpPOHHEE MOHUMaHKE MpoOIeMaTuku padoThl 6€3 HEMOCPEICTBEHHOTO MPAKTUYECKOTO
YYaCTHS.

6. YueOHas quTeparypa M pecypchl HH(POPMANMOHHO-TEICKOMMYHHKAIIMOHHOM CeTH
"UHTepHer', BKIIOYAs MlepedeHb Y4eOHO-MeTOAUYECKOro o0ecrnedeHus 1Jis
CAMOCTOSATEJbHOI padoThl 00y4arOIIUXCA 10 JUCHHUILINHE (MOLYJIIO0)

6.1. OcHOBHas nUTEpaTypa.
1.Brock, S. At the Intersection of Education, Marketing, and Transformation / S. Brock. —

Brighton: 2017. — 159 ¢. — ISBN 978-1-61811-312-2. — Tekcrt: aneKkTpoHHbIH // JlaHb:
ANIeKTpOHHO-O0uOMoTeuHas cuctema. — URL: https://e.lanbook.com/book/104166
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6.2. JlonoiHUTENbHAS TUTEPATYPA.
1.Kourdi, Jeremy. The Marketing Century : How Marketing Drives Business and Shapes
Society, John Wiley & Sons, Incorporated, 2011. ProQuest Ebook Central,
https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?docID=675210.
2.Lopez, Santiago. Value-based Marketing Strategy : Pricing and Costs for Relationship
Marketing, Vernon Press, 2015. ProQuest Ebook Central,
https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?docID=4771410.

6.3. YuebHO-MeToInYecKoe 00ecreueHne CaMOCTOSTEIbHON paboTHI.

1. Ilomoxxenue 00 OpraHu3alUl CaMOCTOSTENHHOW pabOTHl CTYIEHTOB (eaepalbHOTO
TOCYIapCTBEHHOTO OIO[DKETHOTO 00pa30BaTeNbHOTO YUPEkKACHUS BBICIIETO 00pa30BaHMS
«Poccwmiickasi akageMusi HApOIHOTO XO3SUCTBA M TOCYIAPCTBEHHOU CIIyXObl mipu IIpesumente
Poccuiickoit ®epepauun» (B pen. mnpukaza PAHXul'C or 11.05.2016 . Ne 01-2211).
http://www.ranepa.ru/images/docs/prikazy-ranhigs/Pologenie _o_samostoyatelnoi_rabote.pdf

6.4. HopmaTiBHBIE IPABOBBIE TOKYMEHTHI.

1. 3akon P® «O 3amute mpaB norpeduTeneii» (B pea. ot 9 ssuBaps 1996 r.)

2. @3 or 13 pgexabps 1994 r. N 60-®3 «O mocraBkax NPOLYKIUH A (enepaabHbIX
TOCYZIapCTBEHHBIX HYKI»

3. ®enepanbubiM 3akoHOM OT 27 nexadpst 2002 . N 184-D3 «O TeXHUYEeCKOM PETryInpOBaHUI»

6.5. UnTepHeT-pecypchl.
1. Mup mapketunra P®: http://xn--80aaihncmnbolac2a.xn--plai/

6.6. 1Hble HCTOYHUKH.

Day G. & Ben K. (2005), “Capitalizing on the Internet Opportunity”, Journal of Business &
Industrial Marketing,20: 160-168..

Bradshaw D. & Brash C. (2001), “Managing Customer Relationships in the e-Business world:
How to personalise Computer Relationships for Increased Profitability”, International Journal of
Retail & Distribution Management, 29: 520-529.

Chan J.O. (2005), “Toward a Unified View of Customer Relationship Management” Journal of
American Academy of Business, 6 (1): 32-38.

7. MarepuajbHO-TeXHHYECKasA 0a3a, MHPOPMAIIMOHHBbIE TEXHOJIOTHH, IPOrPaAMMHOE
olecneyeHne 1 HH(POPMALMOHHBbIE CIIPABOYHbIE CHCTEMbI

Jlnst mpoBeneHus 3aHATHI TpeOyeTcst Kiacc, 000pyI0BaHHBIA TOCKOM, MapKepamH,
KOMITBIOTEPOM U IPOEKTOPOM.

Hcnonp3yercst TUIIEH3MOHHOE MporpaMMHOE oOeclieueHre, a TakKe, CO3JaHbl YCIOBUS
Ui (QYHKIMOHUPOBaHMUA  3JCKTPOHHOM  MH(POPMAIIMOHHO-00pa30BaTENbHON  Cpempbl,
BKJIIOYalOIe B ce0s  DNEeKTPOHHbIE  MH(OPMAllMOHHBIE  PECYPChl,  AJIEKTPOHHbBIE
oOpa3oBarebHbIE pecypchl, COBOKYITHOCTb UH(POPMALTMOHHBIX TEXHOJIOTHH,
TEJIEKOMMYHUKALIMOHHBIX TEXHOJOTHH, COOTBETCTBYIOIIUX TEXHOJOTHYECKUX CPEACTB U
oOecrieunBaroIeil 0cBoeHHE 00yYaroIUMKCS 00pa3oBaTeNbHBIX MPOrPaMM B TOJTHOM 0OBbeMe
HE3aBHCHMO OT MECTa HaXOXKIeHUs 00y4aroIXcsl.


https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?docID=4771410
http://www.ranepa.ru/images/docs/prikazy-ranhigs/Pologenie_o_samostoyatelnoi_rabote.pdf
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