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1. Hepeqeﬂb INIAHUPYEMBIX PpPE3YyJIbTaTOB 06y‘{eHI/Iﬂ nmo JUCHMIIJIMHE

((3ﬂeKTp0HHaﬂ KoOMMeEpUusa», COOTHECCHHBIX C INVIAHUPYEMBIMHU pe3yjdbTaTaMH OCBOCHUSA

NMpOrpamMMblI
HuctunnuHa  «OJIEKTpPOHHAS  KOMMEpPIHsS»  OOECIIEUMBACT  OBIQJCHHE  CIEAYIONTUMHU
KOMIICTCHIHUAMMA C YUCTOM STalia:
Kon HanmeHnoBaHue Kon HaumenoBanue 3Tana
KOMIIETEHIIUH KOMIIETEHIIUH Tamna O0CBOEHHSI KOMIIETEeHIIHHI
0CBOEHHSI
KOMIIETEHIINH
IMK-11 CIOCOOHOCTH IK-11.2 CIIOCOOHOCTB y4acTBOBATH B
y4acTBOBATh B pa3paboTKe MHHOBAIIMOHHBIX
pa3paboTke METOJIOB, CPEJICTB U TEXHOJIOTUI
MHHOBAI[HOHHBIX B 00acTu mpodeccruoHaIbHON

METOZOB, CPEICTB U
TEXHOJIOTUi B 00sacTu
npogeccuoHaIbHON
JESTENIBHOCTH
(KOMMepUeCKoii,
MapKETUHTOBOH,
PEKIIAMHOM,
JIOTUCTUYECKOMN U (MIIn)
TOBAPOBEIHOM)

ACATCIBbHOCTH

2 B pe3ynbTaTe OCBOCHMSI JUCIUIUINHBI « DJIEKTPOHHAS KOMMEPLIHA» Y CTYAEHTOB

JOJDKHBI OBITH C(OPMHUPOBAHBI:

yTB. oT 14.10.2014 N
7211

D/03.5

[pazpaboTKa u
[peanusanus
MEPOIPHUATHI 1O
ONTHMU3ALIMU 3aTpaT
Ha BBIMOJIHEHNE

OT®/TP Koa srana ocBoenust PesyabTaThl 00yueHus
(npu HATMYHMH KOMIIETCHIIUH
npogcrangapra)
[Ipodeccuonanpuprii | [TK-11.2 HA YPOBHE 3HAHMIA:
crangapt «Jloruct 3HaTh OTIAMYUTEIBHBIE 0COOCHHOCTH
ABTOMOOUJIECTPOCHUS

MHHOBAIIMOHHBIX I/IH(I)OpMaL[I/IOHHBIX
METOJIOB M CPE/CTB B paMKax
poecCHOHAIBHON IeATeIbHOCTH
BKJIIOUas B chepy 3aKymoK, B TOM YHCIIC
TSl TOCYIAPCTBCHHBIX,
MYHUIUIIAJIBHBIX U KOPTIOPATUBHBIX

HYX

HAa YPOBHE YMEHHIi:

I TOrMCTHYECKUX

orepaLii MPUMEHATh WHHOBAIIMOHHBIE METONBI U
CpelCcTBa, HEOOXOIUMbBIE IS
OpraHu3aIH u YOPaBJICHHS




poeCCUOHATBHON NIESITEIBHOCTHIO B
WutepHer-npoctpanctBe B cdepe
3aKYIIOK, BKJIFO4Yast 3aKYyIIKHU JJISA
TOCY/IapCTBEHHBIX, MYHHIIMIIATBHBIX |
KOPTIOPATHBHBIX HYX]T

HA YPOBHE HABBIKOB:
BJ1a/1€Th HH(GOPMAIIMOHHBIMU

TEXHOJIOTUSAMHU B 00JIaCTH AJIEKTPOHHOMN
KOMMEpPIUH JIJIs1 padOThl B UHTEPHET-
IPOCTpaHCTBE B chepe 3aKyImoK,
BKJIFOYAs 3aKyIKH JIs
roCy/IapCTBEHHBIX, MyYHUIIUIIATIbHBIX U
KOPIIOPATUBHBIX HYXK]

[IpodeccronanbHbII
CTaHIapT
«Crieruanuct 1o
TTOTUCTUKE HA
TPAHCIIOPTE» YTB.
08.09.2014 Ne616H

B/03.6

Opranuzanus
rporecca yiaydIieHus
KauecTBa OKa3aHUs
JTOTUCTUYECKUX YCITIYT
10 TIEPEBO3KE I'PY30B B
LIETIH TIOCTABOK

[1K-11.2

HA YPOBHE 3HAHMUIA:

3HaTh WHHOBALMOHHBIE METOABl U
CpeAcTB B  00JacTu  3IIEKTPOHHOM
KOMMCpPIUH JJIsL IIPUMCHCHUA BO
BHEIIHEDKOHOMMUYECKOU JAEATEINbHOCTH

HA YPOBHE YMEHUM:

NIPUMEHATh  METOABl M CPEICTBa,
HEOOXOMUMBbIE  JUIs  OpraHu3aluu |
yIpaBlIeHUs B HTEpHET-IPOCTPAHCTBE
JUIsE  LeJNe  BHEIIHEIKOHOMUYECKON
NEeSATENbHOCTH

HA YPOBHE HABBIKOB:
ObITh TOTOBBIM B KauyecTBE  4JIEHA
TBOPYECKOTO KOJJICKTUBA TMPUHUMATH
ydacThe B pa3paboTke
WHHOBAIIMOHHBIX METOAOB, CPEICTB U
TEXHOJIOTUHA B O0JaCTH DJICKTPOHHOM
KOMMeEpUHHU npu YIpaBICHUU
9KCHOPTHO-UMIIOPTHBIMU OTEpALUSIMU

2. O0beM u MecTO qUcHUILIMHBI B cTpykType OII BO

HuctunuHa «OJEeKTpOHHAss KOMMEpPIHs / » B COOTBETCTBHHM C Y4YEOHBIM ILIAHOM

HaIrpaBJICHUA ITOATOTOBKH ((TOpl"OBOG JACI0», HpO(bI/IJ'IL «JlorucTuka B TOpl"OBOI71 JACATCIBbHOCTH)
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HaumenoBanus MOCJICAYIOIINX y‘IGGHBIX JAUCHUIIIINH: «DunHaHCOBEII MCHECIKMCHT»,

«CtpaxoBaHHE B JIOTUCTHKEY», «JIOTUCTHKA TPAHCTIOPTHBIX MPOILIECCOBY.
OO6m1ast Tpy1I0eMKOCTh — 2 3a4. eUHUIIBI (72 4ac.)

[To qucunmuinHe «JIEKTPOHHASI KOMMEPUMS BbIIeJIs1eTCs:

Ha KOHTAaKTHYIO paboTy ¢ mpenogasareiaeM 36 yac, B TOM YHCIIe:
- IpaKTUYecKue 3aHATHs — 36 yac.

Ha CaMOCTOSTENbHYIO paboTy oOydaromuxcsi - 36 yac.

3. CoaepixaHue U CTPYKTYpPa AUCHHUILIMHBI

Ounasn ¢hopma ooyuenusn

O0beM IMCHUILIHHBI, ®opma
Neni/n qac. TeKylero

KontakTHas padora KOHTPOJIsI
00y4aroImuXxcs ¢ ycneBaemMocCTH,

HanmMeHnoBaHue TeMbl npenoaaBarejieM NMPOMeKYTOUHOM

(pa3neJioB) 1o BUAaM y4eOHbIX 3aHaTnil | CP | aTrecranun
JI JIP 113 KCP
1. Introduction

Topic 1. E-commerce -

general concepts,

terminology, main

development trends /

Beenenue. Paznea 1.

DJIeKTPOHHAsA

TOProBJIs - O0LIUeE

MOHATHSA,

TEePMHHOJIOT U,

OCHOBHbI€ T€H/ICHIINH

pa3BuTHS

2. Theme 1.1 Definition and 2 2 |O,T.1

principles of development
of electronic commerce /
Tema 1.1 Onpenenenue u
MIPUHITAITBI PA3BUTHS
AJICKTPOHHOHN TOPTOBJIU

3. Theme 1.2. Development 2 2 |0, T
of electronic commerce in
the global economy /
Tema 1.2.PazButne

JJIEKTPOHHOM TOPTOBJIU B
MHUPOBOU SKOHOMUKE




Theme 1.3. The
development of electronic
commerce in Russia /
Tema 1.3. PazButne
AJIEKTPOHHOM TOPTOBJIH B
Poccun

O, T,

Topic 2. Legal and
regulatory framework /
Pazgea 2. HopmaTuBHO -
npasosas 0a3a

Theme 2.1. International
legal acts / Tema 2.1.
MexnyHapoHbIe
HOPMAaTHUBHO-TIPAaBOBBIE
aKThI

O, T. 1

Theme 2.2 Russian
regulatory legal acts /
Tema 2.2 Poccuiickue
HOPMAaTHBHO-TIPABOBBIC
AKTBI

O, T.A

Pasnen 3 Bunbl
KOMMEpYECKON
JIeITEILHOCTHU B
AJIEKTPOHHOM TOProBIEe /
Topic 3. Types of
Commercial Activities in
Electronic Commerce

Theme 3.1. Online Stores /
Tema 3.1. Uutepuer-
MarasuHbl

o, T, I, U3

10.

Theme 3.2 Online
Auctions / Tema 3.2
HHTepHeT-ayKIIMOHbI

O, T.A

I1.

Theme 3.3. Electronic
exchanges and trading
floors / Tema 3.3.
DNeKTpOHHBIE OUPKU U
TOPTOBBIE IUIOIIA/IKH

O, T. 1

12.

Theme 3.4. Intercompany
E-Commerce /
Tema 3.4.

MexxkopriopatrBHas
JJIEKTPOHHAS TOPTOBIIA

O, T,

13.

Topic 4. Advertising and
Marketing in Electronic
Commerce /




Paznen 4 Pexnama u
MapKeTHHI B
AJIEKTPOHHOM TOPIOBJIE

14.

Theme 4.1. Features of
advertising in electronic
commerce. Techniques for
building and "promoting"
the site /

Tema 4.1.0cobenHoctu

pEKIIaMbl B 3JIEKTPOHHOU
Toprosie. IIpuemsl
ITOCTPOCHHUS U
«PACKPYTKW» CaiiTa.

O, T,

15.

Theme 4.2. Banner
advertising /
Tema 4.2. bannepHas

PpCeKi1iaMa

O, T. 1

16.

Theme 4.3. Marketing in
e-commerce /

Tema 4.3. MapkeTuHr B
AJIEKTPOHHOW TOPTOBJIE.

O, T.A

17.

Topic 5. Development of
business plans and
determination of
effectiveness in electronic
commerce /

Pazmen 5. Pa3paGotka
OM3HEC-IIJIAHOB U
ornpeesicHue

3¢ (HEeKTUBHOCTH B
9JICKTPOHHOM TOPTOBJIE.

18.

Theme 5.1. Collection and
processing of source
information /

Tema 5.1. Coop n
00paboTKa 1 UCXOTHOU
nHbopmaIu

O, T, 1

19.

Theme 5.2. Business
Planning Goals /

Tewma 5.2. llenn Ousnec-
TUTAHUPOBAHUSL.

O, T,

20.

Theme 5.3. Sales plan.
Financial plan. The risks /

Tema 5.3. ITman
COBITOBON J€STEIBbHOCTH.

dunancoBelil 1ad. Pucku

O, T,




21. | Topic 6. Payment systems
in electronic commerce /
Pasznen 6. I1narexxuslie

CHUCTEMBI B DJIEKTPOHHOM
TOproBJ€e

22. | Theme 6.1. Classification 2 2 |O, T
of payments and payment
systems /

Tema 6.1. Knaccuduxanus

IJIATEXKEN U IIIATEKHBIX
CHUCTEM.

23. | Theme 6.2. Internet O,T, 1
payment security issues /
Tema 6.2. Bonipocsl

0€30IaCHOCTH TUTATEKEH
yepe3 MurepHer 2 §)

Bcero: 36 36 3a4eT

DopMBI TEKyILIEro KOHTPOJIs yereBaemoctu: onpoc (0), mecmuposanue (T), ), ooxknao (Ho), oucnym (), unousudyanvnoe 3aoanue (U3) u op.

Conep:xanue TUCHUIJIMHBI

Topic 1. E-commerce - general concepts, terminology, main development trends

Theme 1.1 Definition and principles of development of electronic commerce

Theme 1.2. Development of electronic commerce in the global economy

The extent of the spread of electronic commerce in the global economy. Geographic and
industry structure of electronic commerce.

Theme 1.3. The development of electronic commerce in Russia

The development of the Internet as a factor in the growth of electronic commerce.
Features of the formation and development of electronic commerce in Russia

Topic 2. Legal and regulatory framework of electronic commerce

Theme 2.1. International legal acts.

Institutional support for international electronic commerce.

UNCITRAL Model Law on Electronic Commerce (UN General Assembly Resolution
No. 51/162).

Theme 2.2 Russian regulatory legal acts.

General characteristic of the regulatory framework for electronic commerce in the
Russian Federation: assessment of the current state and development trends. Civil Code of the
Russian Federation. General regulatory conditions for the supply of goods. , Incoterms and
other laws and regulations governing electronic commerce in Russia.

Topic 3. Types of Commercial Activities in Electronic Commerce

Theme 3.1. Online stores.
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E-business in retail. Online storefronts and online stores. Payment systems on the
Internet.

Topic 3.2 Online Auctions

Online auctions. Peer-to-peer systems.

Theme 3.3. Electronic exchanges and trading floors

The main types of business processes in the B2B sector. Electronic exchanges. Industry
(vertical) electronic platforms. Diversified trading floors.

Topic 3.4 Intercompany E-Commerce

Corporate representation on the Internet. Virtual enterprises.

Venture online investing. Electronic payment systems and security problems of
electronic payments. The technology of functioning of Internet banking. Profiling.

Topic 4. Advertising and Marketing in Electronic Commerce

Theme 4.1. Features of advertising in electronic commerce. Ratings and catalogs.
Profiling and personalization in online advertising. E-mail - advertising. Evaluation of the
effectiveness of online advertising.

Theme 4.2. Banner advertising

The content of the term. Examples of successful use of banner advertising. Advantages
and disadvantages of banner advertising. Selling products or services using banner advertising
and evaluating their effectiveness. Optimal site selection as a factor in the success of banner
advertising.

Theme 4.3. Marketing in e-commerce.

The basics of Internet marketing (website promotion). The concept and structure of
website promotion. Techniques for building and "promoting" the site.

Use of search engines. Studying the structure of the audience. Channels of distribution
of goods and services

Topic 5. Development of business plans and determination of the effectiveness of
the procedure in electronic commerce.

Theme 5.1. Collection and processing of initial information.

Theme 5.2. Business Planning Goals

Theme 5.3. Sales plan. Financial plan. The risks

Topic 6. Payment systems in electronic commerce

Theme 6.1. Classification of payments and payment systems.

The main types of payment systems

Definition of electronic payment system. Classification of payment systems.
Requirements for payment systems. Comparison of e-business payment instruments. Settlement
system with plastic cards. Smart cards. Electronic checks and electronic "cash" money.

Internet banking and the technology of its functioning.

Theme 6.2. Internet payment security issues

Cybercrime Crimes using plastic cards. Other computer crimes. Ways to Protect Against
Cybercrime

Pa3znen 1. DiekTpoHHAs TOProBjs - 00lIHe MOHATHS, TEPMHHOJIOTUSL, OCHOBHbIE
TeHACHIIUN PA3BUTHS
Tema 1.1 Onpenesienne U NPUHUMIIBI PA3BUTHS YIEKTPOHHOMH TOPTOBJIH



11

Tema 1.2.Pa3Butue 3/IeKTPOHHOII TOPrOBJIM B MUPOBOii JKOHOMHUKeE

MacutaObl pacipocTpaHeHUs NIEKTPOHHON TOProBIM B MUPOBOi 3KoHOMHUKe. [ 'eorpaduueckas
U OTpaciieBasi CTPYKTypa JI€KTPOHHONU TOProOBIIH.

Tema 1.3. PazBuTHe 2JIeKTPOHHOM TOprosau B Poccun

PazButue MHTepHeTa kak (akropa pocta 37I€KTPOHHOU TOProBiar. OCOOEHHOCTH CTaHOBJIEHUS
U pa3BUTHS 2JIEKTPOHHON Toprosiu B Poccun

Pasnes 2. HopmaTtuBHO - npaBoBasi  0a3a 3JIeKTPOHHOI TOProBJIN

Tema 2.1. Me:xxnyHapoaHble HOPMATHBHO-IIPABOBbIE AKThI.
HNHcTuTynmmoHaibHOE 00ecTieueHne MEeXIyHApOIHOM AIIEKTPOHHON TOPTOBIIH.
Tunosoit 3akoH UNCITRAL 00 anexkrponHoii Toprosie (pezomouus I'eHepanbHoit Accambien
OOH Ne51/162).
Tema 2.2 Poccuiickue HOpMATHBHO-TIPABOBbIE AKTHI.
OOmiast xapakTepuCTHKa HOPMAaTUBHO-IIPABOBOIO OOECNEYeHusl 3IEKTPOHHOH ToproBiu B PO:
OLIEHKA HACTOSIIETr0 COCTOSHMS M TEeHACHUMHU pa3BUTHA. ['paxknaHckuil komekc P®. OOmme
HOpPMaTHUBHBIE YCIIOBHS MIOCTaBKU TOBApOB. , THKOTEpMC U Ap.3aKOHOAATENbHBIE U HOPMATUBHBIE
aKTBbl, PETYIMPYIOIINE DUIEKTPOHHYIO TOProBilo B Poccum.
Pa3nen 3 Buabl koMMep4yecKoi 1eITeJIbHOCTH B 3JIeKTPOHHOM TOProBJie
Tema 3.1.UnTepHET-Mara3uHsbl.
ONeKTpoHHBI OM3HEC B PO3HUYHON Topromie. MHTepHET-BUTpUHBI M MHTEpHET Mara3uHbl.
[Tmarexubie cuctemsl B UHTEpHETE.
Tema 3.2 NHTepHeT-ayKIMOHBI
NHTepHeT-aykunoHsbl. [IMpUHTOBBIE CHCTEMBI.
Tema 3.3. Dy1eKTpOHHBbIE OUPKN ¥ TOProBble IIOIIAAKH
OcHoBHBIE THUIIBI OW3HEC-TIpolieccoB B cektope B2B. Onexrponnsie Oupxku. OTpacieBbie
(BepTUKaIbHBIE) 3JIEKTPOHHBIE IUIONIAIKK. MHOr0o0TpaciaeBble TOPrOBbIE IIOLIAIKH.
Tema 3.4 MeKKOPIIOPATUBHAS JJIEKTPOHHAS TOPIOBJIA
KopnopatusHseie npencraBurenscTtsa B MHTEpHETE. BUpTyanbHble NpeaIpUATHS.
BeHuypHOE HHTEpHET-UHBECTHpPOBAHUE. OJIEKTPOHHBIC IIIATE)KHBIE CHUCTEMBI U IPOOJIEMbI
0€30I1aCHOCTH EKTPOHHBIX pacueToB. TexHonorus (yHKIHMOHHpOBaHUA MHTepHeT-OaHKUHTra.
[Ipodaiinuar.
Pasznen 4. Pexiiama u MapKeTHHI B 3JIEKTPOHHOM TOpProBJje

Tema 4.1.0co0eHHOCTH peKJaMbl B JJEKTPOHHOUH TOpropje. PedTHMHIH M KATAJIOrHU.
[Ipodaiinuar w mnepcoHmnu3anuss B UHTepHeT-pekiame. E-mail —  pexiama.Onenka
3pPEeKTUBHOCTH UHTEPHET-PEKIIAMBI.
Tema 4.2. banHepHasi pexkiiama
Conepxanue TepMuHa. IlpuMepbl yCHEIIHOrO HCHOJB30BaHMUSA  OaHEPHOM  pPEKJIaMbl.
[IpeumymiecTBa W HenocTaTku OaHHEpHOW pexsamsbl. Ilponaku mpoayKIMM WM ycIayr MHpu
noMouy OaHHEPHOHM pekiIaMbl U olleHKa UX 3ddexkTuBHOCTH. ONTUMATBHBINA BBIOODP IUIOIMIATIKI
Kak (haKkTop yCIEUTHOCTH OaHHEPHOMH peKIaMBbl.
Tema 4.3. MapkeTHHI B 3JIeKTPOHHON TOProBJIE.
OCHOBBI HHTEpHET-MapKeTHHTa (CalUT-poMoyTHHT). [loHATHE M CTPYKTYypa CaWT-IPOMOYTHHTIA.
IIpueMsbl HOCTPOEHU U «PACKPYTKW» CANUTA.
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Hcnonp30BaHNE MOMCKOBBIX CHCTEM. W3ydeHue CTpPYKTypbl ayIUTOPHH. Kanast
pacnpeziesieHus: TOBapoOB U yCIyT

Paznen 5. PaspaGorka OusHec-IuIaHOB W ompenejeHue 3(P¢eKTHBHOCTH NPOLeRypbl B
3JIEKTPOHHOM TOProBJIe.

Tema 5.1.C60p 1 06paboTKa U UCXOAHON HHPOPMALIHH.

Tema 5.2. Ilenu Ou3Hec-IITIaHUPOBAHUS

Tema 5.3. I[Inang cOprTOBOM mestenbHOCTH. DHUHAHCOBEIN IU1aH. Pucku

Pasnea 6. Ilnare:kHbie cucTeMbI B 3JI€KTPOHHON TOProBJie

Tema 6.1. Kinaccupukauus niiarexe u MJIATEKHbIX CHCTEM.

OcHOBHbIE BUBI TUIATEKHBIX CUCTEM

Omnpenenenue AJIEKTPOHHOM IUTaTeXKHOM cucTeMbl. Kiaccubukanus IIaTeXHbIX CHUCTEM.
TpebGoBanus k miaTexHbIM cucteMaM. CpaBHEHHE IUIATEKHBIX MHCTPYMEHTOB AIIEKTPOHHOTO
o6usHeca. CuctemMa pacyeToB IUIACTUKOBBIMH KapTaMu. CMapT-KapTbl. DJIEKTPOHHBIE YEKH U
ANIEKTPOHHbIE «HAJTMYHBIE» ICHBTU.

WuTepHeT-0aHKUHT U TEXHOJIOTHUS ero (PYyHKIIMOOHUPOBAHUSI.

Tema 6.2. Bompocsl 6e3onacHocT niarexei yepes UaTepHer

KubepnpectynHocts. [IpecTymieHus ¢ UCIOIb30BaHUEM IUIACTUKOBBIX KapT. [pyrue
KOMIBIOTEpHBIE pecTyrieHust. CIIocoOb! 3aIUThI OT KHOEPIPECTYITHOCTH

4. MaTtepuaJjbl TeKylero KOHTPOJIs yCIeBAeMOCTH 00y4aromuxcst U
(¢oHa OLIEHOYHBIX CPEACTB MPOMEKYTOYHOM ATTECTALMHU M0 JUCHUILINHE

4.1. ®opmMbI ¥ MeTOAbI TEKYILIEro KOHTPOJISI YCIEeBAeMOCTH M IPOMEKYTOYHOIM

aTrrecranmum.

4.1.1.B xozne peanu3aiiuy JUCHMILTMHBI HCIIOIB3YIOTCS CIEAYIOLIHE METOAbI TEKYILEro KOHTPOJIS
yCIeBaeMOCTH O0yJarOIMIUXCSl:

Tema (pa3aen) MeTtoabl TeKyuero
KOHTPOJIsl yCIIeBaeMOCTH

Introduction OIIpOC, TECTUPOBAHHUE, JTOKIIAIbI
Topic 1. E-commerce - general concepts,
terminology, main development trends /
Beenenue. Pazgen 1. DuekTponHas
TOProBJIsi - 00IIMe MOHSTHS,
TePMHHOJIOTHsI, OCHOBHbIE TeHAeHIUH
Pa3BUTHA

Theme 1.1 Definition and principles of OMpoC, TECTUPOBAHUE, TOKJIA b
development of electronic commerce /
Tema 1.1 Onpenenenue v NPUHLIMIIBI
Pa3BUTHS JIEKTPOHHOH TOPTrOBIU
Theme 1.2. Development of electronic OIIPOC, TECTUPOBAHUE, TOKJIA b
commerce in the global economy /

Tema 1.2.Pa3Butue 31€KTpOHHON TOPTOBIIN

B MUPOBOI SKOHOMHUKE
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Theme 1.3. The development of electronic
commerce in Russia /

Tema 1.3. Pa3ButHe 31eKTpOHHON
toproeiu B Poccun

OIPOC, TECTUPOBAHUE, TOKIA IbI

Topic 2. Legal and regulatory framework
/ Pa3nes 2. HopmaTuBHO - npaBoBast
0aza

OIpocC, TCCTUPOBAHUEC, TOKJIAIbI

Theme 2.1. International legal acts / Tema
2.1. MexxnyHapoaHble HOPMAaTHUBHO-
IPaBOBBIE AKTHI

OIPOC, TECTHPOBAHUE, JOKIA IbI

Theme 2.2 Russian regulatory legal acts /
Tema 2.2 Poccuiickue HOpMaTUBHO-
MIPABOBBIE AKTHI

OIIpOC, TCCTUPOBAHUC, JOKJIA/bI

Paznen 3 Buasl koMmMmepueckoit
JESTENIbHOCTH B 3JIEKTPOHHOM TOProBiie /
Topic 3. Types of Commercial Activities in
Electronic Commerce

OIIpOC, TCCTUPOBAHUC, JOKJIA/bI

Theme 3.1. Online Stores / Tema 3.1.
WHTepHeT-Mara3suHel

OIPOC, TECTHPOBAHUE, JOKIA IbI

Theme 3.2 Online Auctions / Tema 3.2
HHTepHeT-ayKITMOHbI

OIIpOC, TCCTUPOBAHUC, JJOKJIA/bI

Theme 3.3. Electronic exchanges and
trading floors / Tema 3.3. DnexTpoHHbIE
OMP)KH ¥ TOPTOBBIC TIJIOIAIKA

OIIpOC, TCCTUPOBAHUC, JOKJIA/bI

Theme 3.4. Intercompany E-Commerce /
Tema 3.4. MexxkopnopaTuBHas

SJICKTPOHHAA TOPIrOBJIA

OIIPOC, TECTHPOBAHUE, JOKIA IbI

Topic 4. Advertising and Marketing in
Electronic Commerce /
Pa3nen 4 Pexknama u MapKETUHT B

3HeKTp0HH0171 TOPTOBJIC

OIpoOC, TECTUPOBAHUE, JOKIIAIbI,
WMH]JIUBUyaIbHOE 3aJaHNE

Theme 4.1. Features of advertising in
electronic commerce. Techniques for
building and "promoting" the site /
Tema 4.1.0co0eHHOCTH peKJIaMbl B
IEKTPOHHOM TOprosie. IIpuemsl
MOCTPOCHUS M «PACKPYTKI» CalTa.

OIPOC, TECTUPOBAHUE, TOKIA IbI

Theme 4.2. Banner advertising /
Tema 4.2. bannepHas pekinama

OIIPOC, TECTHPOBAHUE, JOKIA b

Theme 4.3. Marketing in e-commerce /
Tema 4.3. MapKeTUHT B 3JIEKTPOHHOMN
TOPTOBJIE.

OIpoC, TECTUPOBAHUE, JTOKJIA b

Topic 5. Development of business plans and
determination of effectiveness in electronic
commerce /

OIIpocC, TCCTUPOBAHUEC, TOKJIAAbI
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Paznen 5. Pa3paboTka Ou3Hec-1IaHOB U
onpexaeneHue 3pPeKTUBHOCTH B
AJIEKTPOHHOW TOPrOBJIE.

Theme 5.1. Collection and processing of OTIPOC, TECTUPOBAHUE, TOKITAIbI
source information /

Tema 5.1. Co0p u 06paboTKa U UCXOIHOU
uHbopMauu

Theme 5.2. Business Planning Goals / OMpoC, TECTUPOBAHUE, TOKIAbI
Tema 5.2. Ilenu Ou3zHec-MIaHUPOBAHUSL.
Theme 5.3. Sales plan. Financial plan. The | onpoc, TecTupoBaHue, 0KJIaIbI
risks /

Tema 5.3. IInan cOBITOBOI IESITENHLHOCTH.

dunancoBei tiiad. Pucku

Topic 6. Payment systems in electronic OIPOC, TECTUPOBAHUE, TOKIJIAbI
commerce /
Pazpnen 6. [lnatexxHbie cUCTEMBI B

JIEKTPOHHOMN TOPIOBJIE

Theme 6.1. Classification of payments and | orpoc, TeCTUpOBaHHE, JOKJIA BT
payment systems /
Tema 6.1. Kmaccudukanmst miarexei u

IIaTEXKHBIX CUCTEM.

Theme 6.2. Internet payment security issues | Ompoc, TeCTUPOBAHUE, JOKIIA b
/ Tema 6.2. Boripocbl 6€30MacHOCTH
marexen yepe3 MarepHer

Tema 6.2. Bompocsl 0e30MacHOCTH ILIaTekKei OIPOC, TECTUPOBAHUE, JTOKIIA IbI
yepe3 UuTepHeT

4.1.2. IlpomexxyTOdHAS aTTeCTAIHsI MPOBOAUTCS B (popme 3auera.
4.2. MaTtepuaJibl TEKYLIEro KOHTPOJISA yCIIeBAeMOCTH.

TemaTka CEMUHAPCKUX, NPAKTHYECKUX 3aAHATHH, CAMOCTOSATEIbHOH PadOThl, MOATOTOBKHU
JAOKJIA/IOB HalNlpaBJjieHa Ha (popMupoBaHue ciaexyomux komnerenuui [1K-11.2(BTopoii 3Tan
OCBOEHHSI KOMIIETEHI[MH)

Theme 1.1 Definition and principles of development of electronic commerce
Practical class, survey, testing, reports

Issues for discussion

E-commerce Development Principles

Theme 1.2. The development of electronic commerce in the global economy
Practical class, survey, testing, reports

Issues for discussion

1. The scale of the spread of electronic commerce in the global economy.
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2. The geographical and sectoral structure of electronic commerce.

Theme 1.3. The development of electronic commerce in Russia

Practical class, survey, testing, reports

Issues for discussion

1. The development of the Internet as a factor in the growth of electronic commerce.
2. Features of the formation and development of electronic commerce in Russia

3. The market of electronic commerce in the Russian Federation

Theme 2.1. Regulatory support for e-business.

Practical class, survey, testing, reports

Issues for discussion

1. Institutional support of international electronic commerce.

2. The UNCITRAL Model Law on Electronic Commerce (UN General Assembly Resolution No.
51/162).

3. General characteristics of the regulatory framework for electronic business in the Russian
Federation.

Theme 2.2 Russian regulatory legal acts.

Practical class, survey, testing, reports

Issues for discussion

1. General characteristics of the regulatory framework for electronic commerce in the Russian
Federation: assessment of the current state and development trends.

2. The Civil Code of the Russian Federation.

3. General regulatory conditions for the supply of goods. ,

4. Incoterms and other laws and regulations governing electronic commerce in Russia.

Theme 3.1 Online Stores.

Practical class, survey, testing, reports

Issues for discussion

1.Electronic retail business.

2. Online storefronts and online stores.

3. Payment systems on the Internet.

Individual task (case study) Create an online store

1. To study the material of textbooks, lectures on the topic of case studies
2. Get acquainted with the work of the existing online store

4. Find information about the goods (product name, product description, price, appearance of the
product (photo), etc.

5. Get acquainted with the designer of the online store

6. Create an online store

Theme 3.2. Online auctions

Practical class, survey, testing, reports
Issues for discussion

1. Online auctions.
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2. Peer-to-peer systems.

Theme 3.3. Electronic exchanges and trading floors
Practical lesson, survey, testing, reports, questions for discussion
1. The main types of business processes in the B2B sector.
2. Electronic exchanges.
3. Industry (vertical) electronic platforms. Diversified trading floors.

Theme 3.4 Intercompany E-Commerce

Practical class, survey, testing, reports

Issues for discussion

1. Corporate representation on the Internet.

2.Virtual enterprises.

3. Venture online investing.

4. Electronic payment systems and security problems of electronic payments.
5Technology of functioning of Internet banking. Profiling.

Theme 4.1. Features of advertising in electronic commerce. Ratings and catalogs.
Practical class, survey, testing, reports

Issues for discussion

1.Profiling and personalization in online advertising.

2. E-mail - advertising. Evaluation of the effectiveness of online advertising.

Theme 4.2. Banner advertising

Practical class, survey, testing, reports

Issues for discussion

1. The content of the term. Examples of successful use of banner advertising. 2. Advantages and
disadvantages of banner advertising.

3. Sales of products or services through banner advertising and evaluation of their effectiveness.
4. Optimal site selection as a factor in the success of banner advertising.

Theme 4.3. Marketing in e-commerce.

Practical class, survey, testing, reports

Issues for discussion

1. The basics of Internet marketing (website promotion).

2. The concept and structure of website promotion.

3. Receptions of the construction and "promotion" of the site.

4. Use of search engines. Studying the structure of the audience. Channels of distribution of
goods and services

Topic 5. Development of business plans and determination of the effectiveness of the procedure
in electronic commerce.

Practical class, survey, testing, reports

Issues for discussion

1. Collection and processing of source information.
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2. The objectives of business planning
3. Marketing plan.

4. The financial plan.

5. Risks and their assessment

Theme 6.1. Payments and payment systems. Classification of payments and payment systems.
Practical class, survey, testing, reports

Issues for discussion

1. The main types of payment systems

2. Definition of electronic payment system.

3. Classification of payment systems.

4. Requirements for payment systems.

5.Comparison of electronic business payment instruments.
6.System of settlements with plastic cards. Smart cards.

7. Electronic checks and electronic "cash" money.

8. Internet banking and the technology of its functioning.

Theme 6.2. Online Payment Security

Practical class, survey, testing, reports

Issues for discussion

1. Cybercrime.

2. Crimes using plastic cards.

3. Other computer crimes. Ways to protect against cybercrime.

Tema 1.1 Onpenenenue ¥ NPUHUMIIBI Pa3BUTHS 3JIEKTPOHHOI TOPrOBJIN
[IpakTHueckoe 3aHATHE, ONPOC, TECTUPOBAHUE, AOKIIAIbI

BOTIPOCHI JUTsI 00CYKICHUS

[TpuHIIMTIBI pa3BUTHS AIEKTPOHHON KOMMEPLIHHU

Tema 1.2. PazpuTHe 3JIEKTPOHHOH TOPrOBJIM B MHPOBOil JKOHOMHKE
IIpakTueckoe 3aHATHE, OIIPOC, TECTUPOBAHUE, AOKIIAIbI

BOIIPOCHI JTsI OOCYKICHUS

1.MacmtaObl pacipocTpaHeHUs! 3JIE€KTPOHHONW TOPTrOBIM B MUPOBOI 3KOHOMHUKE.

2.I'eorpaduueckas u oTpaciieBasi CTpyKTypa 3J1eKTpOHHON TOPTOBIIH.

Tema 1.3. PazBuTHe 3/IeKTPOHHOI TOprosau B Poccun

[IpakTuyeckoe 3aHATHE, ONPOC, TECTUPOBAHUE, JOKIIA b
BOIIPOCHI [T O0CYKICHHS
1.PazButue MHTepHeTa Kak (hakTopa pocTa 3JIEKTPOHHOM TOPTOBIIM.

2.0co0CHHOCTH CTAHOBJICHUS U PA3BUTHUS AIIEKTPOHHOM ToproBinu B Poccun
3.PbIHOK 31€KTpOHHOM Toprosiu B PO

Tema 2.1. HopMaTuBHO-IpaBoBO€e 00ecredeHne 3JIeKTPOHHOI0 Ou3Heca.
[IpakTHyeckoe 3aHATHE, ONPOC, TECTUPOBAHUE, JOKIAIbI
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BONPOCHI JUIs 00CYKIEHUS

1.MHCTHTYIIMOHATBEHOE O0ECTIEYeHNE MEKTyHApOIHOU AIEKTPOHHON TOPTOBIIH.

2. TunoBoit 3akoH UNCITRAL 00 o»mekrponHoit — Toproie (pesomtouus ['eHepanbHOU
Accambiern OOH Ne51/162).

3.00m1as XxapakTepucTUKa HOPMAaTUBHO-TIPABOBOTO 00ECTICUEHUS AIEKTPOHHOTO Omn3Heca B PO.

Tema 2.2 Poccuiickue HOpMATHBHO-TIPABOBbIE AKThI.
[IpakTrHueckoe 3aHATHE, OIIPOC, TECTUPOBAHUE, JOKIIAIbI
BOTIPOCHI [T 00CYKIISHUSI

1.00mas xapakTepuCTHKa HOPMAaTHBHO-TIPABOBOTO 00ECTICUCHUS JIEKTPOHHOU TOProBiu B PO:
OIICHKA HACTOSAIIETO COCTOSHUS U TEHICHIIUN Pa3BUTHSI.

2.I'paxxknanckuii koaekc PD.

3.00111e HopMaTUBHBIE YCIIOBHUS MOCTaBKH TOBApOB. ,

4.lHKOTepMC | [Ip.3aKOHOJATENbHBIE U HOPMATHBHBIE AKThl, PETYIUPYIOIIME SAJICKTPOHHYIO
TOprosito B Poccun.

Tema 3.1 UnTepHET-Mara3uHsbl.
[IpakTuyeckoe 3aHATHE, ONPOC, TECTUPOBAHUE, JOKIIA (b
BOIIPOCHI [Tl O0CYKICHHS

1.OnexTpoHHBIH OM3HEC B POZHUYHOI TOProBIIE.

2.MurepHeT-BUTpUHBI U MIHTEpHET Mara3uHsl.

3. [InarexHsle cucTeMbl B MIHTEpHETE.

NuauBuayanasHoe 3ananue (keiic-craan) Cozoams Humepnem-mwazazun

1.M3yunth MaTepuas yaeOHUKOB, JEKIIUN 110 TeME KeHC-CTaau

2.03HaKOMUTKCS ¢ paboToi necTByromiero MaTepaer-mMarasuaa

4.Haiitn uadopmaluio o ToBapax (HaMMEHOBaHUE TOBapa, OMMCAHKUE TOBApa ,lIeHa, BHEIIHUN
BHJI ToBapa ((hoTo) u ap.

5. O3HaKOMHTBCS C KOHCTpYKTOpOoM MHTEpHET-MaraznHa

6.Coznate HTEpHET-Marasua

Tema 3.2. UHTepHeT-ayKIHMOHBI
IIpakTHueckoe 3aHATHE, ONIPOC, TECTUPOBAHUE, AOKIIAIbI
BOIIPOCHI [Tt 00CYXKIEHUs

1.lHTEepHET-ayKIINOHBI.
2.1IupUHTOBBIE CUCTEMBI.
Tema 3.3. Dy1eKTpOHHBbIE OUPKN ¥ TOProBble IUIOIIAAKH
[IpakTdeckoe 3aHATHE, OTIPOC, TECTUPOBAHKE, JOKIA IbI, BOIIPOCHI IJIsi OOCYKICHHS
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1.OcHoBHBIE THITBI OU3HEC-TIPOIIECCOB B cekTope B2B.

2.OneKTpOHHbIE OUPIKU.

3.0tpacneBbie  (BEPTUKAIBHBIE) OJJIGKTPOHHBIC IUIOMIAAKU. MHOTOOTpacieBble TOPTOBbIE
TUTOMIAIKH.

Tema 3.4 MexkKopnopaTHBHAs YJIEKTPOHHAS TOProOBJIst

HpaKTI/ILIeCKOG 3aHATUC, OIIPOC, TECCTUPOBAHUC, JOKIIAAbl
BOIPOCHI JIA O6CY)KI[GHI/I$I

1.KopnioparusHsbIe nipecraBurensecTsa B MHTEpHETE.

2.BupryanbHble IPEIIPUATHS.

3.BeHuypHOE UHTEpPHET-UHBECTUPOBAHUE.

4.21eKTpOHHBIE IJIATEKHBIE CUCTEMBI U IIPOOIEMBI O€30I1aCHOCTH IEKTPOHHBIX PACUETOB.
STexunonorust pyHkimonupoBanus MarepHer-6ankunra. [podaitnuHr.

Tema 4.1. Oco0eHHOCTH peK/IaMbl B 3J1eKTPOHHOII TOpropje. PedTHHIM 1 KaTaJI0TH.
[IpakTHueckoe 3aHATHE, ONPOC, TECTUPOBAHUE, JOKIIAIbI
BOTIPOCHI JUTsI 00CYKICHUS
1.IIpodhalimuHr ¥ MepCOHMITN3ALAS B HHTEPHET-PEKIIaMe.
2.E-mail — pexnama.Onenka 3ppeKTUHBHOCTH HHTEPHET-PEKIIAMBI.
Tema 4.2. banHepHasi pekiiama
[IpakTHueckoe 3aHATHE, ONPOC, TECTUPOBAHUE, JOKIIAIbI
BOMPOCHI JIsl 00CYXKIECHUS
1.Conmepxanne TepmuHa. [IpUMepbl YCNEMIHOTO HCIIOJIB30BAaHUS OaHEPHOM  PEKIIaMBbl.
2.IlpeumyiecTBa U HEAOCTATKU OAHHEPHOU PEKIIaMBbl.
3. Ilpomaxku mNPOAYKIMHM WJIM YCIYyr MpU MOMOIIM OaHHEPHOM peKIaMbl W OIEHKa HX
3¢ (HEeKTUBHOCTH.
4.0nTuManbHBINA BEIOOP TIIOMIAKH KaK ()aKTOp YCIENTHOCTH OaHHEPHOU PEeKIaMBbl.

Tema 4.3. MapkeTHHI B 3JIeKTPOHHON TOProBJIE.
IIpakTHueckoe 3aHATHE, ONIPOC, TECTUPOBAHUE, AOKIIAIbI
BOIIPOCHI [T 00CYXKIEHUs
1.OCHOBBI HHTEpHET-MapKETHHTa (CAaUT-IPOMOYTHHT).
2.IloHsiTHE U CTPYKTypa CalT-IPOMOYTHHTA.
3.IIpreMbl NOCTPOEHUS U «PACKPYTKH) CaiTa.
4.Mcrionb30BaHNE TOUCKOBBIX CHCTEM. N3ydyeHue CTpyKTypbl ayqUTOPHH. Kanassr
pacnpeeneHus TOBapoB U yCIyr
Pa3nen 5. PazpaGorka Ou3Hec-IUIaHOB U onpeesieHue 3(pGeKTHBHOCTH NPOLEAYPbI B
3J1€KTPOHHOM TOPIroOBJIE.
[IpakTrHueckoe 3aHATHE, ONIPOC, TECTUPOBAHUE, JOKIIA]IbI
BONPOCHI JUIs 00CYKIEHUS
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1.C6op 1 06paboTKa U HCXOTHON HH(POPMAITHH.
2. lenu OuzHec-IIaHUPOBAHUS

3. Iman cOBITOBOH IESATEILHOCTH.
4.DuHAHCOBBIN IIJ1aH.

5.Pucku u uxX oleHKa

Tema 6.1. IlnaTe:xu n miare:kubie cucteMbl Kitaccngukanus niiarexed U NMJIaTeKHbIX
CHCTEM.

[IpakTHueckoe 3aHATHE, ONPOC, TECTUPOBAHKE, JOKIAIbI

BOMPOCHI JIsl 00CYKIECHUS

1.OcHOBHBIE BU/IBI IUIATEKHBIX CUCTEM

2.0npeneneHue dIEeKTPOHHOM MIaTEKHON CUCTEMBI.

3.Knaccugukarnus miarexHbIX CUCTEM.

4.TpeboBaHUSA K MJIATEKHBIM CUCTEMAM.

5.CpaBHEHHE MIATEKHBIX HHCTPYMEHTOB JIEKTPOHHOTO OM3Heca.

6.CucremMa pacueToB IIACTUKOBBIMU KapTaMu. CMapT-KapThl.

7.21€KTPOHHBIE YEKU U DJIEKTPOHHBIE «HAIUYHBIE) JEHBIU.

8.MIHTepHEeT-0aHKUHT U TEXHOJIOTHUS €T0 (PYHKIIMOOHUPOBAHUS.

[IpakTHueckoe 3aHATHE, OIPOC, TECTUPOBAHUE, JOKIIAIbI

BOIIPOCHI [Tl OOCYKICHHS

Tema 6.2. bezonacHocTh nuareskeii yepes UaTepHer

[IpakTHueckoe 3aHATHE, OIPOC, TECTUPOBAHUE, AOKIIAIbI

BONPOCHI JUIsl 00CYKICHUS

1.KubepnpecTynHOCTb.

2. [IpectymieHus ¢ HCIOJIb30BAHUEM TUIACTUKOBBIX KapT.

3.Jdpyrue xoMrbroTepHbIe TpecTymieHnus. Croco0bl 3alIUThI OT KHOEPIPECTYTHOCTH.

IIpumepHbIe TeMbI T0KIa0B / Sample reports topics:
1. Features of the economy of post-industrial society.

2. Business processes and business operations using electronic means of transmitting and
processing information.

3. The modern market of online commerce: status and industry structure.
4. Internet banking - new trends.

5. Internet insurance in the tourism sector.

6. Directions of development of Internet banking.

7. Factors for the development of electronic business.

o¢]

. Internet advertising and its features.

9. Features and development prospects of IP-telephony.
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10. Features and prospects for the development of E-commerce.
11. Auctions on the Internet.

12. Information security when using the Internet.

13. Internet procurement management systems.

14. Electronic marketing.

15. Banner networks. Cost effectiveness.

16.Currency trading on the Internet.

17. Electronic payments.

18. Cybercrime and protection against it.

19. E-business concept.

20. Russian e-business /

1. OcoGeHHOCTH YKOHOMHUKHU MOCTUHYCTPUATILHOTO 00IIIEeCTBA.

2. busHec-nporiecchl M OM3HEC-OIepaluy, HCIONB3YIOIIIE dJICKTPOHHBIC CPEICTBA MepeIadd 1
00paboTku nHpopMau

3.CoBpeMEHHBIN PHIHOK HHTEPHET-TOPTOBIIN: COCTOSIHUE U OTpaciieBasi CTPYKTypa
4. VInTepHeT-0aHKUHT- HOBBIC TCHICHIIUH
5.MHTepHeT-CTpaxoBaHUE B TYPUCTUUYECKOM CEKTOpE
6.Hampasnenus passutus MHTepHET-0aHKHUHTA
7.®akTophl pa3BUTHUS JIEKTPOHHOTO OM3HECA

8. lHTepHeT-pexiiaMa 1 ee 0COOEHHOCTH

9. OCcoOCHHOCTH | MEePCIIeKTHBBI pa3BuTus [P-Tenedonnn
10. OcoGeHHOCTH 1 MEPCIIEKTUBHI Pa3BUTHS E-KkoMMeprun
11.Aykunonsl B UnTEpHeET.

12. 3amuTa unpopmanuu npu padore B IHTEpHET.

13. Cucremsl yripaBiieHHs 3aKynikamu B IHTEpHET.

14. DnexTpOoHHBIA MAPKETHHT.

15. bannepHsbie ceTu. JkoHOMUYEcKast 3HPEeKTHBHOCTH

16.Bantornsle Topru B IHTEpHETE



22

17.OnexTpOoHHbIE TUIATEXH.
18.KubepripecTynmHOCTb 1 3aIIUTa OT HEe
19.Konuernius e-6u3neca

20.Poccuiickuii e-Ou3HeC

TemaTuka MHIAMBUAYAJTbHBIX 3aaHuii U npoekToB / Subjects of individual tasks and
projects:

1. Mastering the capabilities of the ERP-system SAP 8 / OcBoenue Bo3moxknocreir ERP-
cuctembl SAP 8

2. Analysis of the principles of building electronic government based on the use of the public
services portal / AHaIM3 MPUHITUTIOB MIOCTPOCHUS AIEKTPOHHOTO MPABUTEIHCTBA HA OCHOBE
UCIIOJIb30BaHus opraia «[ocycmyri»

IloaroroBka K IMPAKTUYCCKHUM 3aHATUAM:

— BHUMATEJIBHO MPOYUTANTE MaTepHall KOHCIIEKTOB, OTHOCSIIUXCS K TAHHOMY
MPAKTHYECKOMY 3aHSATHIO, 03HAKOMBTECH C yUEOHBIM MATEPHAIIOM 10 YIEOHUKY U
Y9eOHBIM ITOCOOUSIM;

— BBIIIOJIHUTC 3aJlaHUs K MIPAKTUYCCKUM 3aHATUAM, TOTOBBTCCH NaTh YCTHBIﬁ paBBepHYTLIﬁ
OTBCT Ha K&)K,Z[I:Iﬁ N3 BOIIPOCOB;

— YACHUTE, Kakue y4eOHbIE 3JIEMEHTHI OCTAIMCh JUISl BaC HESICHBIMU U IIOCTApalTeCh
MOJyYUTh Ha HUX OTBET 3apaHee (/10 MPaKTUYECKUX 3aHATHI) BO BpeMs TEKYILIHUX
KOHCYJIbTAllU{ MTPENOIaBaTeNs;

— TOTOBUTBCSI MOXKHO UHIMBHYAJIbHO, TAPAMU WJIM B COCTABE MaJION TPYIIIbI, MOCIEIHHUE
SBISFOTCS 2B (HEKTUBHBIMU (hOpMaMH paOOTHI;

— pabouas mporpamMma JUCUUIUIMHBI B YACTH LieJIeH, IepeyuHs 3HaHu|, yMEHUI, TEPMUHOB U
y4eOHBIX BOIIPOCOB MOXKET OBbITh HCIOJIb30BaHA BaMU B KayeCTBE OpHUEHTHpPA B

OpraHu3aiuy 00y4eHusl.

Hanucanue ooxnaoos
Jlokman cTygeHTa — 9TO CaMOCTOSITENbHAs MHChbMEHHAas paboTa Ha TeMy, MPEIOKCHHYIO

npenoaaBaresnieM. JlOKiaa MO3BOJSIET aBTOPY HAYYMTHCS YETKO UM TPaMOTHO (OPMYIHMPOBATH
MBICITH, CTPYKTYpHUpPOBaTh HH(POPMAIMIO, HCIONb30BAaTh OCHOBHBIE KATErOpUU aHAIH3a,

BBLACIIATE MNMPUYUHHO-CIICACTBCHHBIC CBA3H, WIIIIOCTPHUPOBATHL MOHATUA COOTBCTCTBYIOIIHMMU
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nmpuMepamu, APTYMCHTUPOBATH CBOU BBIBOJBI, OBJIaJACTH HAaYy4YHBIM CTHUJIEM peyuun.
Jloknam JODKEH COMepKaTh: YETKOE H3JIOKEHHWE CYTH TOCTaBJICHHOW IMPOOJEeMbI, BKIIOYATh
CaMOCTOSITENIFHO TPOBEACHHBIA aHaM3 A3TOM MPOOJIEMBbI C WCIOJIL30BAaHHEM KOHICTIIUNA U
AQHAJIUTUYECKOTO HWHCTPYMEHTApHs, pacCMaTpUBAEMOTO0 B paMKax JUCHUIUIMHBI, BBIBOJBI,
00001IaroNHe aBTOPCKYIO TIO3HIIHIO 110 TIOCTABIICHHOW TTpodieme.

IIIkanxa oneHKH AOKIaAA

IMapametp Ouenka

(mo 5 mkaJie)

[MomyueHHBIE pe3yabTaThl TOJTHOCTHIO COOTBETCTBYIOT IOCTABJICHHOM 11EIH. 5
O00cHOBaHAa aKTyaJIbHOCTD, IIPAKTHYCCKAs M TEOPETHUECKas 3HAYNMOCTh PaOOTHI.
YkazaHa 11e5b pa0OThI U 33/1a41, KOTOPbIE HEOOXOMUMO peluTh. Jloknan HanucaH B
COOTBETCTBHUH C O6HIerHHHTBIMH IpaBUJIaMH1 IMOCTPOCHUA KOMIIO3UIIUU TEKCTA.
JlokJaa JOoruYecKy BEICTPOCH. BBIBO/IBI aBTOpa caMOCTOSTENLHBI U
aprymeHTHpoBanbl. Opdorpaduyeckue, MyHKTYallMOHHBIC U CTHIMCTHYECKHUE OITHOKH

OTCYTCTBYIOT.

[TonyueHHbIE pe3yabTaThl IPEUMYIIICCTBEHHO COOTBETCTBYIOT IIOCTABICHHOM 1€ U 4
3agayaM. O00CHOBaHA aKTYalIbHOCTh, MPAKTHUECKAS U TEOPETHYECKAs 3HAUUMOCTh
paboTel. Ho €cTh OTCTYIIICHHS OT JIOTHUYSCKU Y€TKOTO U3JI0KEHUS, UITH €CTh
OTCTYILICHUS OT KOMITO3HIIMOHHOTO IITaHA MOCTPOCHHUSI TEKCTa, HIIH €CTh OJTHA-JIBE
opdorpaduueckre ( MyHKTYallMOHHbBIE WU CTUIMCTUYCCKUE) OIUOKH.

ITony4yeHHble pe3ynbTaThl B 3HAYUTEIIBHON CTENIEHU COOTBETCTBYIOT ITOCTaBICHHOM 3
e (1eTs paOboThl JOCTUTHYTA B OCHOBHOM). OOOCHOBaHa aKTyalbHOCTH paboThl. He
yKa3aHa MpaKTU4ecKasl ¥ TEOPETUIECcKasi 3HaYUMOCTh paOOThI; WIIM OTCYTCTBYET
JIOTHYHOCTH U3JI0KEHMS, WM €CTh 3HAYNTEIbHbIE OTCTYIUIEHHUS OT KOMIIO3UIIMOHHOTO
MOCTPOCHUS TEKCTa, WK €CTh TpU opdorpaduueckue U ABe MyHKTyalHOHHBIC 4 WK
CTHJIMCTHYECKUE OIIMOKH.

[Tony4yeHHbIe pe3yibTaThl HE COOTBETCTBYIOT MOCTABICHHOM LeNH (111 paOOoThI HE 2
nocturayTa). He o6ocHOBaHa akTyaabHOCTH paOOTHI; HIIM HE Ha3BaHA I1eIh pa0OThI U
3a71a4M, KOTOPBIE HEOOXOAUMO PEIINTh; WM OTCYTCTBYIOT BBIBOBI pedepeHTa. B
pabote nmomymieHo 0oblie TpeX ophorpadpuuecKuX, WK YeThIPEX MYHKTYaIlHOHHBIX,
WM YETHIPEX CTHIIMCTHYSCKUX ONIHOOK.

4.3.01eH0YHbIE CPEACTBA IPOMEKYTOYHOM ATTECTAIUM.

4.3.1. IlepedyeHb KOMIETEHIHI ¢ YKa3aHHEM ITANOB UX (popmMupoBanus B
npouecce OcBoeHHsl o0pa3oBare/bHOW mnporpammsl. Ilokasareaun M KpuTepuu
OLICHMBAHMS KOMIIETeHLMI1 HA Pa3IMYHBIX 3Tanax ux ¢popMupoBaHus

Kon HaunmenoBanue Kon HaumeHoBaHnue 3Tana
KOMIIeTEHIIHU KOMIIeTEeHIINHU Tana OCBOCHHUSA KOMIIETCHIMH
OCBOCHHUS
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KOMIIeTeHUMH

[IK-11 CHOCOOHOCTh IIK-11.2 CIOCOOHOCTh ~ Y4acTBOBaTh B

y4acTBOBATh B pazpaboTke MHHOBAIIMOHHBIX

pa3paboTke METOJIOB, CPEJICTB U TEXHOJIOTHH

MHHOBAIIMOHHBIX B oOmactu mnpodeccnoHanbHON

METOOB, CPEACTB U JESTENbHOCTH

TEXHOJIOTUHA B o0nactu

npodeccuoHaIbHON

JeSITEIbBHOCTH

(KoMMepYeCKOH,

MapKETHHTOBOM,

pEKIaMHOM,

JIOTUCTUYECKON U (WITH)
TOBApPOBETHOH)

JTal 0OCBOCHUA
KOMIIeTeHIMH

IToxa3zareanb OLIEHUBAHUSA

Kpurepuii ouennBanus

ITK-11.2 cnocoGHOCTH
Y4acTBOBaTh B
pa3zpaboTke
WHHOBAITHOHHBIX
METOJIOB, CPEJICTB H
TEXHOJIOTHA B 00JIACTH
npodeccuoHaNbHOM
TSI TEeTbHOCTH

IIpumeHsieT MeTonbI U CPECTBa,
HEOOXOUMBIE JUIsl OpraHU3aluu |
yImpaBieHus npodeccnoHanbHON
JesITeIbHOCThIO B IHTEpHeT-
POCTPAHCTBE

[Tpumensier nHPpOpPMaILIMOHHBIE
TEXHOJIOTHH B OOJIACTH AJIEKTPOHHOM
KOMMEpLUH JU1s paboThl B
MHTEPHET-TIPOCTPAHCTBE
[TpumeHsieT OCHOBBI
MPOEKTHPOBAHUS IPUMEHHUTEIBHO K
npogeccHOHANBHON AEATEIbHOCTH
PazpabartbiBaet otaenbHbIC
3JIEMEHTHI IPOEKTHBIX PELICHUH a
00J1acTH ANIEKTPOHHON KOMMEPLIUU

KoppektHo npumenser
METO/Ibl ¥ CPEZICTBA,
HEOOXOAUMBIE IS
OpraHU3alMH U YTIPABICHUS
npodeccuoHaNbHOU
nesTeNnbHOCThIO B IHTepHeT-
MIPOCTPAHCTBE

I'pamMoTHO TIpHUMeEHsIET
WH(OPMAITMOHHBIC TEXHOJIOTHH
B 00J1aCTH AJIEKTPOHHOMN
KOMMEPITUH JIJIsl paOOTHI B
WHTEPHET-TIPOCTPAHCTBE
O060CHOBaHHO U
KBaJTM(UIIUPOBAHHO
MPUMEHSIET OCHOBBI
MIPOEKTUPOBAHUS
MPUMEHHUTEIHHO K
npodeccruoHaNIbHOM
JeSTeTLHOCTH
CaMocTOsTENBHO
pa3zpabaTbIBaeT OT/AEIbHbIE
AIIEMEHTHI TPOEKTHBIX
pernieHuit a odnactu
AJIEKTPOHHON KOMMEPIUU

B cootBercTBUM C y‘-Ie6HBIM IJIAaHOM HPOMECIKKYTOUHASA aTTeCTalusad OCYHICCTBIIICTCA B

(bOpMe 3a4cTa. OLIGHKa BBICTABJIACTCA UCXOAS U3 KOJIMYCCTBA ITPABUJIBHBIX OTBCTOB.
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4.3.2 TunoBbie OLICHOYHbIE CPEACTBA

TuroBsie KOHTpOJIbHBIE 33JaHUS WM MHBbIE MaTepuasibl (TUIIOBBIE OIEHOYHBIE MAaTepHalIbl),
HeoOXOoUMbIe Ui OIEHKW 3HAHWW, YMEHUH, HAaBBIKOB U (WJIM) OIBITa JEATEIbHOCTH,
xapakTepu3yromux d3tanbl  GopmupoBanus kommnereHiuid (ITK-11.2) B mporecce ocBoeHus
00pa3oBaTeIbHON MPOTPAMMBIL.

IIpumepsl TeCTOBBLIX 3aJaHMii i MpoBedeHHsl Tekymero koHTpojas / Examples of test
tasks:

An electronic digital signature is:

1. - requisite of an electronic document intended to protect this electronic document from
forgery, obtained as a result of cryptographic conversion of information using a private key of
electronic digital signature and allowing to identify the owner of the certificate of the signature
key, as well as to establish the absence of distortion of information in the electronic document;

2. - a set of characters in an electronic document confirming its authenticity

3. - a set of data in the form of the name and password of the user of the information system, as
well as the seal of the organization on the printout of the document to confirm its authenticity.

What types of online activities are considered crimes?

1. Distribution of prescription drugs.

2. Distribution of advertising about intim - services and goods
3. Posting pornographic information

4. Posting information discrediting officials and the government

The client-server model is:

1. Type of email

2. The way customers find information on the Internet

3. The architecture of the interaction of remote users with the server

4. Distributed data processing technology

The size of the plastic card is set:
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1. The issuing bank and may be arbitrary
2. The company accepting payment by plastic cards
3. The bank is the acquirer and is L = 85.6 mm, S = 53.9 mm, H =0.76 mm

4. International Organization for Standardization ISO

The legal basis for e-commerce is:
1. Electronic digital signature.
2. Civil Code of the Russian Federation

3. Law on Electronic Digital Signatures

OnexkrpoHHas nudpoBasi MOAMUCH ITO:

1. - pEeKBU3UT 3JIEKTPOHHOTO JOKYMEHTA, IPEIHA3HAYECHHBIH JUIs 3aIUThI JaHHOTO JIEKTPOHHOTO
JOKYMEHTa OT MOJIENKH, MOJY4YEeHHbI B pe3ylbTare KpUOTOrpaduyeckoro mpeodpazoBaHUs
nHGOPMAIIUU C HCIOJIB30BAHUEM 3aKPBITOTO KIFOYa JJIEKTPOHHOW IH(PPOBOM MOAMUCU H
MO3BOJISIONIMN  MASHTU(PUIIMPOBATh BIaAeiblla ceprudukara KIOYa TMOANKCH, a TaKKe
YCTaHOBUTH OTCYTCTBHE UCKaKEHUSI HHPOPMALIMK B SJIEKTPOHHOM JIOKYMEHTE;

2. — Habop CUMBOJIOB B 3JIEKTPOHHOM JOKYMEHTE, MOITBEPKIAIOIINX €0 MOATUHHOCTD

3. — COBOKYITHOCTh JAaHHBIX B BHJIE€ UMEHHU U MApOJIs MOJIb30BATENS HHPOPMAIIMOHHOW CHCTEMBI,

a TaKKC IMCYaTHU OpraHru3alv Ha pacCliC4aTKe JOKYMCHTA MJId YAOCTOBCPCHUA €TI0 NOAJIMHHOCTH.

Kaxkue Buapl nesteapHOCTH B IHTEpHET MPU3HAIOTCA MPECTYIUICHUSIMA?
1. PactipocTpaHeHue perienToB U3rOTOBICHHS HAPKOTHUKOB.

2. PacipocTpaHeHue pekjaMbl 00 HHTHM - YCIIyTax U TOBapax

3. Pazmemnenune nopuorpaduueckoit nabopmarmm

4. Pa3menienne uHpopmMany, KOMIpOMETHPYIOIIEH JOKHOCTHBIX JIUI] M PABUTEIBCTBO

Mopeinb KIUEHT — CEPBEP ITO:

1. Bua 2neKTpOHHOMN MTOYTHI

2. Cnoco6 noucka nadopmaruu kimeHramu MHTepHeT

3. ApxuTeKTypa B3auMOJICHCTBUS YAaJICHHBIX MOJIb30BATENEH C CEPBEPOM

4. TexHONOTHUS pacIpeieICHHONH 00pabOTKH TaHHBIX
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Pasmep mimacTUKOBOM KapThl YCTaHABIMBACTCS:

1. bBaHKOM — YMUTEHTOM U MOKET OBITH TPOU3BOILHBIM

2. @upmoil, NpUHUMAIOIIEH OIUIaTy IO MJIACTUKOBBIM KapTaM

3. bankom — sxBaiiepom u coctasisieT L = 85.6 mm, S = 53.9 mm, H = 0.76Mm

4. MexayHapoaHOW opranu3aiuii cranaapruzanuu [SO

[IpaBoBOI1 OCHOBOM ANEKTPOHHON KOMMEPIIUEH SIBISETCS:
1. DnexkrponHas uu(ppoBasi MOAMUCH.
2. I'paxxnanckuit konexkc PO

3. 3akoH «O0 31eKTpOHHOM HU(POBON TOITHCH»

BOl'[pOCBI K 3a4€Ty 10 TMCHUIIJIMHE ((BJIGKT[)OHHaﬂ KOMMEP UM

1. The history of the emergence and development of electronic commerce.

2. State the main differences between e-business and traditional economic activity. What
business processes does the EC cover?

3. The essence, objective premises and trends in the development of electronic business

4. What is the role of the information component of electronic business? Classification of
types of business by field of activity based on EC. Objects and subjects of EC.

5. Describe the electronic business focused on the business partner (B2B).
6. Describe the electronic business, focused on the end user of goods and services (B2C).

7. Name and describe the traditional channels for obtaining information necessary for the
activities of a trading company.

8. What are the main differences between the Internet and traditional channels for obtaining
information.

9. Formulate the features of the process of forming consumer value chains in the electronic
business (cyberspace).

10. What are the main challenges facing the company that plans to develop e-business.

11. Formulate the main questions that characterize the essence of business solutions in the
field of electronic business.

12. Describe the structure of the business decision in the field of electronic commerce
13. Describe the structure of the management decision in the field of electronic commerce

14. Describe the structure of the technological solution in the field of EC.
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. What is the content of the initial stage of integration of the enterprise into economic

activity in the virtual space?

16

. Describe the evolution of information management technologies during the organization's

entry into the EC.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27

The basic conditions for building a global information society.
Economic and technical background of electronic commerce.

The main types of payment systems in EC.

Advantages and disadvantages of plastic credit cards.

Classification of goods and services and methods of their delivery in EC.
Financial services to the public. Internet banking.

Marketing functions of EC systems.

Integrated security system EC.

Types and sources of security threats in EC.

The technology of creating digital signature. Legal basis.

. What features of advertising on the Internet make it competitive in comparison with

traditional advertising distribution channels?

28.

29.

30.

31.

32.

33.

34.

35

36.

Banner networks. Cost-effectiveness of banner advertising.
Formulate the main tasks when creating an electronic store.
Trading systems on the Internet.

What is a web page, web site, web site, web portal, web form?
How to get a domain name?

Internet procurement management systems.

Search engine counter orders.

. What types of auctions are used in EC?

Expand the essence and name the main advantages of the client-server architecture of data

processing systems.

37

38

39

. Why are applets needed and how are they integrated into hypertext documents?
. What is hosting and how is it carried out?

. The concept of the issuer, acquirer and their role in payment systems.
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40. Types of payment plastic cards.

41. Electronic money.

42. Marketing on the Internet.

43. Conducting marketing research on the Internet.

44. Organization of electronic exhibitions on the Internet /

10.

1.

12.

13.

14.

15.

I/ICTOpI/Iﬂ BO3HHMKHOBCHHA U pa3BUTUA 3J'ICKTpOHHOI71 KOMMCPIHHU.

ChopmynupyiiTe OCHOBHBIE OTJIMYHUS DJIECKTPOHHOTO OW3HECAa OT TPATUIIMOHHOMN
AKOHOMHUYECKOH esTenbHocTH. Kakue Ou3Hec — mporiecchl oxBarbiBaeT DK?

CYIIIHOCTB, OOBEKTUBHBIE MPpCANIOCBUIKA U TCHACHIIUU Pa3BUTUA SJICKTPOHHOTO OusHeca

KakoBa  ponp  wH()OpPMAIMOHHOM  COCTaBISIOMIEH  AJIEKTPOHHOrO  Ou3Heca?
Knaccugukanus BugoB 6usHeca 1o chepe aesTeabHOCTH, 0OCHOBaHHbIX Ha DK. OOBbeKThI
u cyobexTsl DK.

OxapakTepu3yiTe JeKTPOHHBIN OM3HEC, OpUEHTHPOBAHHBIN Ha Ou3Hec-napTHepa (B2B).

OxapakTepu3yiTe  IJEKTPOHHBIH  OW3HEC, OPUCHTHUPOBAHHBIH HAa  KOHEYHOTO
noJib3oBaredisi ToapoB u yciyr (B2C).

HazoBute u oxapaktepusyilTe TpaJuLUMOHHbIE KaHajlbl MOJXY4YeHUs] HHPOpMAIHH,
HE0OXOUMOM 1J1s1 AESITENHOCTH TOPIOBOT'O MPEAIPUSITHSL.

HazoBure ocHOBHBIE OTIMuYMs MHTEpHET OT TPaIUIMOHHBIX KAHAJIOB IOJTY4EHUS
uHpOpMaLIUH.

Chopmynupyiite ocobeHHocTH Tmpoluiecca (HOPMUPOBAHUSA LEMOYEK JOOABICHUS
MOTPEOUTETHLCKOM CTOMMOCTH B JIEKTPOHHOM Om3HEece (KMOEepIpOCTPaHCTBE).

Ha3zoBuTe OCHOBHBIC 33aJauM, CTOSIIUE Mepe]] KOMIIAHUEH, KOTopas IUIAaHUPYET Pa3BUTHE
AJIEKTPOHHOTO OM3HEca.

CdopmymupyiiTe OCHOBHBIE BOIPOCHI, XapaKTePU3YIONIUE CYITHOCTh OM3HEC — PEIICHUs
B cepe dIEKTPOHHOTO OH3HEeca.

Onummre CTPYKTYpy MpEeANpUHUMATENILCKOrO pemeHuss B chepe  IEeKTPOHHOH
KOMMEPIINH

OnuimTe CTPYKTYpy yIpaBJIEHYECKOTO PELIeHUs B cpepe 3JEKTPOHHONU KOMMEPIIUH
Onuiure CTPyKTYpy TeXHOJornyeckoro peuieHus B cgepe JK.

Kaxkoso COACPIKAHUC HAYaJIbHOI'0 3Talla MHTCrpaliuu MNPCANPHUATUA B 3KOHOMHWYCCKYIO
ACATCIIBHOCTh B BUPTYAJIbHOM HpOCTpaHCTBe?
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17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.
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OnuimTe HBOMIIOIUI0 TEXHOJOTUNM YyIpaBieHUss HH(OpManued B XOJE BXOXKICHUS
opranu3zanuu B JK.

OcHOBHBIE YCIOBHSI TOCTPOSHUS TII00AIBHOTO HH(OPMALIMOHHOTO OOIIIECTBA.
DKOHOMHYECKUE U TEXHUUECKUE MIPEANOCHUIKU JIEKTPOHHON KOMMEPIIUU.
OcHOBHBIE BUBI IUIATEKHBIX cucTeM B DK.

JIOCTOMHCTBA U HETOCTATKH TJIACTUKOBBIX KPEAUTHBIX KapT.

Knaccudukarus ToBapoB 1 ycayr U cnoco0oB ux goctaBku B JK.
duHaHCOBBIC YCIYTH HacelaeHuto. MHTepHeT — OaHKUHT.

MapxketunroBsie ¢pyHkuuu cuctem DK.

KomrnekcHas cucrema odecnedenus oe3omacaoctu DK.

Bupl u uctounuku yrpos 6ezonacuoctu B OK.

Texnonorus cozganus JLII. [IpaBoBas ocHoOBa.

Kakue ocobGenHoctn pekiambl B VHTEpHET JenaloT ee KOHKYPEHTHOCHOCOOHOW B
CPaBHEHUU C TPAJUIIMOHHBIMU KaHaJaMH pacIpOCTPaHEHUs peKIambl?

bannepnsie ceTn. DxoHOMUYecKast 3PHEKTUBHOCTH OAaHHEPHON PEKIIaMBbI.
ChopmynupyiiTe OCHOBHBIE 33]]a4 TPU CO3/IaHUU AIIEKTPOHHOTO Mara3uHa.
Toprossle cucteMsl B IHTEpHET.

Uro takoe web-cTpanuna, web-caiit, web-y3en, web-nopran, web-dopma?
Kak nonyuuts nomMeHHOE UMA?

CucreMsbl ynpaBieHus 3aKynkaMu B IHTepHET.

CucTeMbl OMCKa BCTPEUHBIX 3a5BOK.

Kakue BuIbI ayKIIMOHOB HCTIONB3YIOTCS B OK?

Packpoiite CymHOCTP M HA30BUTE OCHOBHBIE NPEMMYIIECTBA KIMEHT-CEPBEPHON
apXUTEKTYpbl CUCTEM 00pabOTKH JaHHBIX.

3aueM HY>KHBI alllJIeThl ¥ KAaK OHU UHTETPUPYIOTCS B TUIIEPTEKCTOBBIE JOKYMEHTBI?
YTo Takoe XOCTHUHT U KaK OH OCYIIECTBIIsETCS?

ITonsiTvie SMUTEHTA, DKBaliepa U UX POJIb B IUIATEIKHBIX CUCTEMAX.

Bubl pacueTHBIX IUTACTUKOBBIX KapT.

DNEeKTPOHHBIE IEHBIU.
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42. Mapketunr B HTepHerT.

43. [IpoBeneHre MapKETUHTOBBIX UCCien0BaHui B IHTepHET.

44. Opranu3zaius JEKTPOHHBIX BBICTABOK B ceTH MHTEpHET.

Kpumepuu ouenku pesynomamos:

(90-100% mpaBuIbHBIX OTBETOB — 35 — 40 Oanos

75-89% mpaBUIBHBIX OTBETOB — 21- 34 Ganmos

60-74% npaBmibHBIX 0TBETOB —10 — 20 Gasnios

MeHee 60% npaBUIBLHBIX OTBETOB — MeHee 10 6asioB)

IlIkana 1. Ouenka c(popMUPOBAHHOCTH OTAEJIbHBIX 3JIEMEHTOB KOMIIETEHIIH I

O0603HaueHus ®opmyaupoBKa TpeOOBaHUI
Ludp K CTeTeHU c(POPMUPOBAHHOCTH KOMIIETCHLIUU
Onenka
: 3HaTh YMmeTh BrnageTs
1 He 3aureno OtcyrcTBHE 3HaHUN OtcyrcTBHE yMEHUN OtcyrcTBHE
HaBbIKOB
2 He 3auteno | ®parmenrtapssle 3HaHus | HacThyHO OCBOEHHOE | DparMeHTapHOE
YMCHHE IIPUMCHECHHE
3 3auTeHo OO6urme, HO He B nenowm ycnensoe, B nenom
CTPYKTYpHUPOBaHHbIE HO HE YCIEIIHOE, HO HE
3HAHMS CUCTEMaTH4ECKHU CUCTEMATUYECKOE
OCYIIECTBIIIEMOE IIPUMEHEHHE
YMEHHE
4 3auTeHo CcdopmupoBanHbie, HO B nenom ycrnennoe, B nenom
CoJep Kalllie OTACIbHBIC HO COJIEpIKalIye YCIIEIIHOE, HO
npoOeIbl 3HaHUS OT/AEbHBIE TPOOEITHI coJiepKailee
yYMEHHE OTZCIIbHBIE
pooebI
IIPUMEHEHHE
HAaBbIKOB
5 3a4TeHo CdopmupoBaHHbIE CdopmupoBarHOE VYcnemHoe u
CHUCTEMAaTUYECKUE YMCHHE CHUCTEMATUYECKOE
3HAHMS IIPUMEHEHHE
HaBBIKOB

IHIkana 2. KomiiekcHasi OleHKA C()OPMUPOBAHHOCTH 3HAHUM, YMEHMI U BJIaJeHUH

O603Ha4yeHus .
®opMmynHupoBKa TpeOOBAHUN
[Mudp Ouenka
K CTETIeHH C(POPMUPOBAHHOCTH KOMITCTCHITHH
1 He 3aureno He mmeer HEoOXOMMMBIX NPEJICTABICHUH O MPOBEPSIEMOM




32

Marepuae

2 He 3auteno 3HaTh Ha YPOBHE OpPUEHTUPOBAHUS, IMPEACTaBICHUIL.
CyObeKT yueHus 3HaeT OCHOBHBIE IIPU3HAKU WU TEPMHHBI
M3y4yaeMoro 5JeMEHTa COJIEp)KaHUs, MX OTHECEHHOCTh K
ONpeJIeJICHHON Hayke, OTpaciid UiIu 00bEeKTaM, y3HAeT UX B
TEKCTaX, HM300paXCHUAX MM CXeMax M 3HAaeT, K KaKuM
HCTOYHUKAM HYXXHO oOpamaTbcs Il 0ojiee AeTaIbHOTO €To
YCBOGHUS

3 3a4TeHo 3HaTh W YMETh Ha pPENpPOAyKTUBHOM ypoBHE. CyObeKT
Y4YeHUS]  3HAE€T  M3YUYEHHBIH  DJIEMEHT  COJEp:KaHMS
PENPOAYKTUBHO: MPOU3BOIBHO BOCIPOU3BOIUT CBOM 3HAHUS
YCTHO, MUCbMEHHO WUJIU B IEMOHCTPUPYEMBIX TEUCTBUSIX

4 3a4TeHo 3HaTh, YMETh, BJIAJIETh HA AHAIIMTUYECKOM ypOBHE. 3Hasi HA
PENPOIYKTUBHOM YpPOBHE, YKa3blBaTh Ha OCOOCHHOCTH |
B3aMMOCBSI3U HM3y4EHHBIX OOBEKTOB, HAa MX JOCTOMHCTBA,
OTpaHUYEHUS, HCTOPUI0O U TEPCINEKTUBB Ppa3BUTHUS U
0COOEHHOCTH I Pa3HBIX OOBEKTOB YCBOCHUS

5 3a4yreHo 3HaTh, YMETh, BJIAJETh HAa CHUCTEMHOM YypoBHE. CyObeKkT
YUEHUS 3HAeT M3YyUYCHHBIH DJIEMEHT COJEpKaHHUS CHCTEMHO,
MPOM3BOJIHFHO M JIOKA3aTeIbHO BOCIIPOM3BOIUT CBOM 3HAHMUS
YCTHO, TMHACHBMEHHO WJIM B JIEMOHCTPUPYEMBIX NEHCTBHUSX,
YUUTBHIBass M yKa3bIBas CBSI3M M 3aBHCHMOCTH MEXIY 3THUM
DIIEMEHTOM W APYTHUMH SJIEMEHTAMHU COJCpIKAHUS ydeOHOM
JUCUUIUIMHBL, €ro 3HAYMMOCTh B COJCP)KAHMU Y4eOHOIl
JICTIATUTHHEI

4.4. Metoanueckne MaTepHAJIbI

Kputepun onieHKH pe3y/ibTaTOB TEKYILIEr0 KOHTPOJS yCeBaeMOCTH (B CyMMe MAKCMMYM
60 0ayiioB):

Kputepun oueHku paOoOT, BBINOJIHSIEMBIX HAa CEMHHAPCKUX M NPAKTHUYECKUX 3aHATHSAX —
MaKCHMaJbHas OLIEHKa 3a Kaxkaoe 3aaanue — 10 6ayios.

1. TIpotieHT MPAaKTUYECKUX 3aHSATHA, MOCEIICHHBIX CTYICHTOM (OOHYC 3a MocemaeMocTh Ooliee
90% - 5 6an0B).

2. Pabota Ha MpakTHYECKOM 3aHATUHU (y4yacTue B OOCYXIEHHM BOIIPOCOB paccMaTpHUBaeMOM
TeMbl) - 1 6aJu1 3a NOJTHOCTBIO PACKPBITHII BOIPOC.

3 .BrimonaeHne WHIUBHUIYAJIbHBIX SaJIaHI/IfIZ 0anapl  BBEICTABIISIOTCS Hcxoasd M3 KadeCTBa
BBIINNOJIHCHUA 33.,[[3HHI>1 — MakKCUMaJIbHas CymMMa 6amos - 10.

4. BeICTyIIJIeHHE C JOKIATOM.

baner mo Tekyiei pabore 10BOAATCS 10 OOYUYAIONMIUXCs B HAYajIe U3yUYCHUs] TUCIIUILTAHBI.



Nrorosas cymma 0ayuioB 1Mo mpoMeKyTOYHOM aTTECTAlUU CTYJICHTOB CKJIa/IbIBAETCS U3 CYMMBbI
0aJI0B, MOMYYEHHBIX UMM IO pe3yJbTaTaM TeKYIIEro KOHTPOJIS YCIIEBAEMOCTH U KOJIMYECTBa
0aJIJIOB IO TECTY MPOMEKYTOUHOU aTrectaruu. OTeHKa «3aUTCHOY BBICTABISICTCS CTYICHTY,
HaOpaBiIeMy B cymMMe He MeHee 60 OaioB.

[Ipouenypsl 1 cpeacTBa OLEHUBAHUS JIEMEHTOB KOMIIETEHLIMI

10 JUCLHUIIIIMHE ((:‘)J'ICKTpOHHaH KOMMCPLIUA»

[Ipouemypa CpencTBo OoTicHUBAHUS
[POBEICHHUS Texymuii KOHTPOJIb [TpomexyTOUHbBI
Y KOHTpPOJIb
Brinonuenue Brinonnenue Brinonuenue Brinonuenue 3auer
YCTHBIX TECTOBOTO WHIUBUYabH
AoIIaf0B 3a/1aHUs Oro 3a/1aHUA
3alaHui
[Iponomxurens ITo ITo ITo ITo B cootBercTBUM
HOCTB KOHTPOJIS YCMOTPEHUIO YCMOTPEHUIO YCMOTPEHUIO YCMOTPEHUIO C IPUHATHIMHA
npenojaBaTeliss | IpemnojaBareN | MpenojaBaTesiss | MpernoiaBarei HOpPMaMHU
s o BPEMCHU
dopma Yernslii onpoc IIncemenHas IIncemenHsbIi IIuceMeHHas B nucemenHon
¢dopma orpoc ¢dopma dopme
MIPOBEIECHUS
KOHTPOJISL
Bun YcrHBIE ITnceMeHHbBIN TECTOBOE ITuceMeHHbIN 3a4eT
MIPOBEPOYHOTO BOIPOCHI onpoc 3a/laHue onpoc
3a/laHus
®opma oryeTa YCTHBIE OTBETHI OTBeTH B OTBeTHI B OTBeTHI B OTBeTH B
MNHUCbMEHHOU MUCbMEHHOMN MHUCbMEHHON MUCbMEHHON
hopme dopme dopme dopme
Pa3znaTounsrit CrpaBoyHas VYuebnas CnpaBoyHas CrpaBouHas
IUTEpaTypa- | JHTEeparypa Il TuTeparypa JIUTEpaTypa
Marepuant Koncynerant MOATOTOBKHU
TUTIOC.

BOHpOCbI, BbIHOCUMBIC€ HA CAMOCTOAATECJIBHOEC U3YUYCHHUEC

1. Factors in the development of e-commerce systems. Benefits of Using E-Commerce

2. Automated enterprise resource management systems.

3. Corporate representation on the Internet. Vertical shopping sites on the Internet
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4. The concept of a geographical information system. Ways to protect against cybercrime. The
main directions of the development of systems /

1. ®axTopbl pa3BUTHA CHCTEM DJJIEKTPOHHOM KoMMepuuu. lIpenMyiecTBa HCHONb30BaHUSA
IEKTPOHHON KOMMEPLIUH

2. ABTOMaTH3UPOBAaHHBIE CUCTEMBI YIIPABICHUS PECYpCaMU MPEANPHUATHUSI.

3. KoprnopatuBHble mpeactaBuTesibcTBa B MHTepHeTe. BepTUKanbHbIE TOProBO-3aKyHOYHBIE
miomaaku B iaTepHere

4. Kouuermuwmsi reorpaduueckord uHPOpMAIMOHHOW cHCTeMbl. CHocoObl 3alUThl  OT
kubepnpecTynHocTd. OCHOBHBIE HANIPABJICHUS PA3BUTHUSI CUCTEM

Kpurepum oieHKH caMOCTOSITEILHON pa00ThbI CTY1€HTOB

IMapameTp Ouenka

(mo 5 mkasne)

CTyneHT OTBETWJI Ha BOMPOC, MPOSBUII 3HAHUE, YMCHUS U BJIAJICHUS Ha 5 6au0B
CHCTEMHOM yPOBHE, JOMYCTHII IIPH 3TOM He Oosiee | OmuOKH B OTBETE

(85% u Gomee) .

CTYI[CHT OTBCTHUII HA BOIPOC, IPOABUJI 3HAHHUC, YMCHHA U BJIAJICHUA Ha 4 danna

aHAJTUTUYECKOM YPOBHE, JOMYCTHII IpH 3ToM Ooiiee 1, HO MeHee 3 ommbok
(75-85%) .

CTyneHT He OTBETHJI Ha BONPOC MOJHOCTHIO UM  JOMyCTHN 3-4 ommOKku 3 6aana
(65%-75%), nposIBUII 3HAHUE, YMEHMSI U BJaJIEHUS] HA PEIPOAYKTUBHOM
YPOBHE,.

CTyneHT mpakTHYeCKH He OTBETHJI Ha BOIPOC, MPOSBUI 3HAHUE, YMEHUS U 2 6anna
BJIaJICHUS HA OPUEHTHPOBOYHOM YPOBHE (JlomycTuia Oojee 5 omubok (MeHee
65%).

5. Metoanueckne yKkazanus 1Jisi 00y4arOLIUXCH M0 OCBOCHHIO U CHUILIMHBI

B mponecce ocBoeHus yueOHOM AMCHUIUIMHBI MCIIONB3YIOTCS pa3sHOOOpa3Hbie (OpPMBI
KOHTPOJISl 3HAHUU: YCTHBIN ompoc (B popme codbecenoBanus), JOKIaIbl, TECTUPOBAHHUE.

PelTHHr-KOHTPOJIb NPOBOAWUTCS B IPOLECCE HU3YYECHMS AUCHUIUIMHBI C  LEJBIO
3aKpeIUICHHs JIEKIIMOHHOTO MaTepuaja B 5 3TamoB COTMAacHO rpaduKy TEKyIIeW W HTOTOBOH
arrecTanuu cTyneHToB. CornacHo yueOHOMY TUIaHy MPOBOJUTCSI UTOTOBAsI aTTECTAIIMS — 3a4eT.

CTyzneHT aTTeCTOBBIBACTCS IO pE3yJbTaTaM IMPAKTUYECKUX 3aHATHHA NpU COOIMIONCHUU

CJICOYIOIINX YCHOBHﬁI IMIPpU BBIMIOJIHCHHWHU BCCX AJOMAIIHUX SaI[aHI/II\/JI, KOTOpPbLIC NPCOoaaBaTcCiib
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AACT K KAKAOMY MPAKTUYCCKOMY 3aHATHUIO.

OO0mras oreHKa yCIeBaeMOCTH CTYJIEHTA MO TPEIMETY BBICTABISETCS 3a TOJYYCHHBIN

COBOKYIHBIN PE3yNbTaT:

1

3
4

Omnpocsl. [Tocne uzyyeHns Kaxa0i TeMbl OCYIECTBIISETCS YCTHBIH

KOHTPOJIb €€ KJIFOUEBBIX BOIPOCOB (OLICHUBAIOTCS 10 3-0alIbHOI 1IKaJE).

Hanmcanue 1oxi1azoB Mo OJHON U3 MPEIOKEHHBIX TEM.

Tembl chopMynmupoBaHbI TaKHMM O00pa3oM, dYTOOBI MOOYIUTH OOYYAKOIIMXCS
CaMOCTOATENEHO OoJiee IIyOOKOo, YeM B JIEKIIMOHHOM MaTepuaie, U3ydyuTh Kakoi-110o
aCTMeKT  JEesTeIbHOCTH W TEM CaMbIM IPHUBHUTH HAaBBIKM PAa0OTHI CO CHEIHMATHHOMN
JIUTepaTypoi (OLEHUBAIOTCS MO 5-0anbHOM MIKale).

BrimonHeHre TecTupoBaHus(O1eHUBaeTCs 1o 12-0anbHoi mKae).

HToropas aTrecTanus — 3a4eT (MaKCI/IMaJ'IBHOC KOJIMYECTBO 0OaJIOB — 40)

[Ipn HemocemeHUH MPAKTUUECKUX 3aHATUN MO JIIOOOH NPUYMHE CTYAEHT BBINOJIHSAET

WHAMBUAYAIbHYIO PadOTy MO KaXJ0H MPOMYIIEHHONW TeMe, COCTABJIEHHYIO IO YCMOTPEHHUIO

IperiogaBaTeisd.

Ta6J'II/II_[a nepesoaa 6aHHLHO-peﬁTHHFOBBIX OIICHOK B HHTI/IGaJ'IJ'ILHYIO CUCTCEMY

6. YueOnasi jurTeparypa M pecypchbl HH(POPMALMOHHO-TETEKOMMYHHMKAIMOHHOM

cetu «UHTEpHET», Y4YeOHO-METOAMYECKOr0 olecnevYeHUsl CaAMOCTOSTEJILHOH PadoThI

oﬁyqamumxca o AMCHHUIIJIMHE

6.1. OcHoBHas UTEpaTYpa

1 CasenseB A.M. DnekrtponHass kommepuuss B Poccum u 3a pyOexxoMm [DIeKTpOHHBIH

pecypc]: nmpaBoBoe peryiaupoBanne/ CaenbeB A.Jl.— DIEeKTpOH. TEKCTOBBIC JaHHBIC.—

M.: Craryt, 2014.— 543 c¢.— Pexum npocrtyna: http://www.iprbookshop.ru/29097.—
ObC «IPRbooksy»

Kanyxckuit M.JI. DnekrpoHHas KoMMepuus. MapKeTHHTOBbIE CETH M UHPPACTPYKTYpa

pbiHKa [DnexrponHblid pecypc]/ Kamyxckuit M.JL.— DnekTpoH. TEKCTOBBIE JaHHbIE.—

M.: DxoHomuka, OMCKUI TOCYAapCTBEHHbIN TeXHUUECKUM yHUBepcuteT, 2014.— 327 c.

— Pesxxum nocryna: http://www.iprbookshop.ru/31693.— 3BC «IPRbooksy»

3 KobGeneB O.A. DnexTpoHHas KomMMmepuus [DIEKTPOHHBIA pecypc|: yuyeObHoe mocobue/

KobGeneB O.A.— DnektpoH. TekcToBble qanHble.— M.: [lamkoB u K, 2015.— 684 c.—

Pexxum noctyma: http://www.iprbookshop.ru/52308.— DbC «IPRbooks»

6.2. lonoJiHUTe IbHAS JIUTEPaTypa
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1.9nexTponHbie (uHAHCH. MU(BI U peabHOCTh [ DNEKTPOHHBIN pecypc]: yueOHoe mocodue/
B.JI. JoctoB [u np.].— OnekrtpoH. TexcroBbie nanneie.— M.: [IUIICuP, 2012.— 232 c.—
Pexxum moctyna: http://www.iprbookshop.ru/10534.— 5BC «IPRbooks

2.bpanys J[.A. CereBasi 3kOHOMUKA [ DJIEKTPOHHBINA pecypc]: IEKTPOHHOE yueOHOe mocodune
JUTsl CTYIEHTOB O4YHOM U 3a04HOU (popm oOyuenusi/ bpamyn JI.A.— DNEKTPOH. TEKCTOBBIC
nanuble.—  Ilepmb:  IlepMckuii  roCcymapCTBEHHBIM  I'yMaHUTapHO-TEAAroru4ecKui
yauBepcureT, 2013.— 97 c¢.— Pexxum nocrtyna: http://www.iprbookshop.ru/32089.— 3BC
«IPRbooks»

3.I'aBpunoB JLII. OCHOBBI 3JEKTPOHHONW KOMMEpIMHU M Ou3Heca [DIeKTpOHHBINA pecypc]/
I'aBpunos JI.IL.— Dnekrpon. Texcrossie nanupie.— M.: COJIOH-IIPECC, 2009.— 592 c.—
Pexxum noctyma: http://www.iprbookshop.ru/8723.— DBC «IPRbooks»

4.buznec-sHuuknonenus «llnarexxusie kaptel» [DnexkTponHblil pecypc]/ U.M. T'onnosckuit
[u np.].— OnextpoH. tekcroBblie aaHHbie.— M.: MUIICuP, 2014.— 554 c.— Pexum
nocrtymna: http://www.iprbookshop.ru/38527.— DBC «IPRbooks»

6.3. YueOHO-MeTOAMYECKOE 00eclieYeHHne CAaMOCTOATEIbHOM padoThl
1. UndopmanmonHo-cripaBoyHas cucreMa KoHCyIbTaHT IIIroC

2. NadopmanmonHo-cpaBoyHas cucrema «I'apant»

6.4. HopmaTnBHO-NIpaBOBbIE JOKYMEHTbI

I'paxpanckuit konekc Poccuiickoit ®enepanuu. Y.1 u 2. - M.: UHOPA-M, 2015.

6.5. UnTepHeT-pecypcebl

CaiiTpl UHTEpPHET-Mara3uHoOB, HAIPUMED:

www.OZON.ru

ru.aliexpress.com

www.avito.ru

7. MartepuajibHO-TeXHHYecKasi 0a3a, HH(POPMaLIMOHHbIE TEXHOJIOTHH,
NporpaMMHoe odecnedeHne 1 HHGPOPMAIMOHHBIE CIIPABOYHbIE CHCTEMBI.


http://www.OZON.ru/
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Jlis mipoBeneHUS 3aHATUH 10 JUCIHMIUIMHE HEOOXOAMMO CIICAYIONIee MaTepUaIbHO-
TEXHUYECKOe olecrieueHue: yueOHble ayJUTOPUHU JIJIsl TPOBEACHUS 3aHATUIH CEMHHAPCKOIO THUIIA,
TPYNIOBBIX W WHIAUBUIYAIBHBIX KOHCYJAbTAIlMM, TEKYIIEr0 KOHTPOJIS M IMPOMEXYTOUHOMN

aTTecTalllu, 7Sl CAMOCTOSITeTIbHOW PabOThI: YMTATbHBIC 37Tkl OUOTMOTEKH.
[Tporpammuoe o6ecnieuenue: MS Office Professional Plus 2016.

WNudopmanmonnsle crnpaBounble cuctembl: Hayunas OuOmumoreka PAHXwul'C. URL:

http://lib.ranepa.ru/; Hayunas AIIEKTPOHHAS 6ubnmoreka eLibrary.ru. URL:

http://elibrary.ru/defaultx.asp; HarmumonansHas snmekrponHas OuOmuoreka. URL: www.nns.ru;

Poccuiickas rocymapcrtBeHHass OmoOmmorexka. URL: www.rsl.ru; Poccuiickass HanuoHanabHast
oubmmorexka. URL: www.nnirru; OnektpoHHas  Oubmuoreka  Grebennikon.  URL:
http://grebennikon.ru/; DnexTpoHHO-OMONMMOTEUHast cucrtema MW3nmarenbctBa «Jlamp». URL:
http://e.lanbook.com; DnexrponHo-6uGmMoTeuHas cucrema FOPAWT. URL: http://www.biblio-

online.ru/.
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