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1. IlepedyeHb MIAHMPYEMBIX Pe3yJIbTATOB 00YUYEHUS 10 JUCHUILIUHE (MOTYJIIO0),
COOTHECEHHBIX € IVIAHUPYEMbIMH Pe3yJIbTATAMHU OCBOEHMS NMPOTrPaAMMBbI

1.1.  JlucruruimHa «AHTIMACKHA S3BIK TPOMUIA JASATEIHHOCTH» O0ECIeunBaeT OBJAJACHUE
CJIEIYIOIMMH KOMIETCHIUSMU:

Kon HaumenoBanue Kon HaumenoBanue 3Tamna
KOMIICTCHIIUU | KOMIICTCHITUHN JTarna OCBOCHMS | OCBOCHHUSI KOMIIETEHIINH
KOMIICTCHITUH
JIIK -5 Crioco6HOCTS AIIK —-5.1 CIIOCOOHOCTH OBJIAJIETH
OCYILICCTBJIATH COIIUAJIBHO-
COIIHAIBHO- KOMMYHUKAaTHBHBIMHU
KOMMYHHMKATHBHBIC HaBbIKaMH B nponeccax
HaBBIKI Oopranu3anuu
WHTEJUICKTYaJIbHOTO TpyJaa B
npodeccuoHanbHOU cdepe

1.2 B pe3yiabTaTe OCBOCHU A AUCHUIUINHBL Y CTYACHTOB NOJIKHBI OBITh C(i)OpMI/IpOBaHBIZ

OT®/T® Koa srana Pe3yabTaThl 00yyeHus
(npu HaJMunu npodcranaapra) 0CBOEHMSI
KOMIIeTEeHI[UHN
Crierarct B chepe 3aKymoK» yTB. JIIK -5.1 HA YPOBHE 3HAHMM:
08.09.2015 Ne606H - 3HAaTb OCHOBBI COIIMAJIbHO-
OT® B KOMMYHHUKATUBHBIX HABBHIKOB B

rporeccax OpraHU3aluH
HMHTEIJIEKTYJIbHOTO  TpyAa TIpH
OCYIIECTBIICHMH  3aKyHNOK  C
MHOCTPAaHHBIMHU MMapTHEPAMHU

- Ocy1iecTBIEeHNE 3aKyTOK JJIs

FOCYAApCTBCHHBIX, MYHUIIUIIAJIbHBIX U

KOPIIOPaTUBHBIX HYXK/[ (B IIOJTHOM 00BEME)
TpynoBbie QYHKITUH:

B/02.6 OcymecTBieHue npoueayp 3aKynox - yMeTb KOMMYHHIHPOBATH ¢
JACJIOBBIMHU IMAPpTHEPAMU Ha

aHTJTUACKOM SI3BIKE npu
OCYHICCTBJICHUHU 3aKYIIOK JJISA

HAa YPOBHE YMEHHUIi:

TrOCYAAapCTBEHHBIX,
MYHULUIAIBHBIX U
KOPIIOPATUBHBIX HYX]

Ha YPOBHE HABBIKOB:

- OBITH CITOCOOHBIM OPTAaHU30BAThH
CBOW MHTEJUIEKTYaNbHBIA TPy Ha
AHTJIMICKOM SI3bIKE B 00J1aCTH
OCYILECTBIICHUS IPOLIETYP
3aKYIHOK C HCIOJIb30BaHUEM
COLIMAJIbHO-KOMMYHHKATHBHBIX
HAaBBIKOB

HAa YPOBHE 3HAHMIA:

[Tpodeccuonaneupiii cranaapt «kcenept B chepe  JITTK — 5.1 - 3HaTh OCHOBBI COIHANBHO-
3akymok» yTB. 10.09.2015 Ne625u KOMMYHHUKATUBHBIX HABBIKOB B
mnponeccax OpraHusanuu

WHTEJJIEKTYJILHOTO  TpyJa TIpH




OT® A (B mostHOM 00BEME)
KoncynstipoBanue B chepe
3aKyIIOK ISl TOCY/IapCTBEHHBIX,
MYHHUIHUITATBHBIX U
KOPHOPaTHBHBIX HYX/I
Tpynosbie pyHKIINN:

A/02.6 KoHCynpTHpOBaHHE IO 3aKyIIOYHBIM
poLexIypam

OCYIIECTBJICHUU
KOHCYJIBTAlIMOHHOM JeSITeIbHOCTH
Ha aHTTIUHCKOM SI3BIKE

HA YPOBHE YMEHMIA:

- yMETh KOMMYHHUIIMPOBATh C
JICJIOBBIMH MTApTHEPAMH Ha
AHTITHICKOM SI3bIKE TIPH
OCYIIIECTBIICHAY KOHCYIbTAIHH B
cdepe 3aKymoK yis

roCyJapCTBEHHBIX,
MYHULUTATIBHBIX U
KOPHOPATHBHBIX HYXIT

Ha YPOBHE€ HABBLIKOB:

- OBITH CITOCOOHBIM OPT'aHU30BAThH
CBOW UHTEJUICKTYaIbHBIA TPY B
00J1aCTH OCYIIIECTBICHUS
KOHCYJIbTATHBHOM JESITEIBHOCTH
Ha aHTJIUMCKOM SI3BIKE IO
3aKyIIKaM C UCTIOJIb30BaHHEM
COLMATEHO-KOMMYHHKATHBHBIX
HaBBIKOB

Menemxep BDl/Menemkep 10 SKCIOPTY U
MMIIOPTY

(B COOTBETCTBUH C pe3yibTaTaMu (popcant-
ceccuun. DopcaiiT-aHanu3 TpeOOBaHMA K
KOMITETCHIIHSIM )

TpynoBbie pyHKINU:

- BEJICHUE IIEPErOBOPOB U JIEJIOBON MEPETIUCKHU C
ITOTUCTHYECKUMU KOMIIAaHUSIMU B OpOKepamMu 1o
yCIIOBUSAM pabOTHI M ONTUMH3ALUH TIOCTaBOK.

JIIK 5.1

HA YPOBHE 3HAHUIA:

- 3HATh OCHOBBI COIIMAJIBHO-
KOMMYHUKATUBHBIX HAaBBIKOB B
nponeccax OopraHusanuu
MHTEJIJICKTYaJIbHOIO  TpyJaa IpH
BCICHUHU IEpEroBopoB Ha
AHIJIMHCKOM SI3bIKE

HA YPOBHE YMEHMIA:

- YMETb KOMMYHULIUPOBATb C
JIJIOBBIMY ITapTHEpaMu Ha
AHIJIMICKOM SI3BIKE IIPU BEIECHUU
JIEIOBOM MEPENUCKU 1
IEPETOBOPOB

HA YPOBHE€ HABBIKOB:

- OBITH CITOCOOHBIM OPTAaHU30BATh
CBOI MHTEJIEKTYJIbHBIN TPyl B
00JTacTH OCYIIECTBICHUS
MIEPErOBOPOB U JICTOBOM
MIEPETUCKHU HA aHTJINHACKOM SI3BIKE
C JIOTUCTUIECKUMHU KOMITAHUSIMH
1 OpoKepaMHu 1O YCIOBUSIM
paboTHI ¥ ONITUMH3AIIAH TIOCTABOK

2. O6beM U MecTO TUCHUILIHNHBI (MoaYyJisi) B ctpykrype OIT BO

Hucumnmuaa  b1.B.  O/1.15

COOTBETCTBHHU C y‘IC6HBIM IIaHOM HaIpaBJICHUA IMOATOTOBKHU

«AHIVIMHACKMIA  $I3bIK  TPO(HISA  JAeATEIBHOCTH» B

38.03.06 «Toprosoe neno»

u3yyaercs 3 cemecTpe 2-ro Kypca. OOuias TpyJ0eMKOCTb JUCHUIUIMHEI 3 3a4. eAuHUIB! (108

qac.).




OcBoeHHe UCHUILTUHBI « AHIIMICKUI SI3bIK MPOGUIIA AeATeJbHOCTH» 06a3upyeTcst Ha CyMMe
3HAHUM M HAaBBIKOB, IIOJIYYEHHBIX CTYIACHTAaMU B XOJ€ H3yYCHUs TaKUX JUCLHUILUIMH, Kak
«VlHOCTpaHHBIA A3BIK», <«SI3bIK JenoBoro ooOmeHus», «CTpaHoBeneHHE», DKOHOMHYECKas
TEOpHusl.

HaumenoBanusi mocienyrommx y4eOHBIX IUCHUIUINH, JUIS KOTOPBIX — Pa3Jesbl JUCIHILIHHBI
«AHIVIMACKHI A3BIK NPOQUIIA AeATeIbHOCTH» SBIICTCA MPEALIECTBYIOMEN: MexXnyHapo Hbli
MapKeTHHI, MeXAyHapoaHbIii MEHELKMEHT, MexayHapoaHass Toprosiss, MexXIyHapoIHble
9KOHOMMUECKHE OTHOIIeHMs], Opranu3zanus Ou3Heca B 3apyOeXHBIX CTpaHax, MexayHapoaHble
CTaHJapTHl (PMHAHCOBOM OTYETHOCTH, a TAKXKE MPU MPOXOXKJACHUH NPAKTUK, BbimonHeHuss HUP

u BKP.

[To qucuuIuInHe «AHIVIMACKUN A3BIK NPO(UIIS esITeJbHOCTI BbIAeJIseTCs:
Ha KOHTaKTHYIO paboTy ¢ npernoaaBarenemM 94 yaca, B TOM YHCIIE:

- jekuuu — 18 ygac.

- IpaKTU4ecKue 3aHsATus — 36 yac.

Ha CaMOCTOATEIbHYIO paboTy oOyuaromuxcs - 54 daca.

3. Coaeprxanue U CTPYKTYpPa AUCHHUILIMHBI (MOIYJIs1)

Tabmuma 1.
Ne n/m HaumeHnoBanue TeMm O0beM TMCUUNJIMHBI (MOTYJISA), Yac. ®opma
(pa3neJioB), TEKYIEero
KOHTPOJIS
ycneBaeMoCTH™ ¥,
NPOMEsKY TOYHOM
arrecTamuu™**
Bcero KonrakTHas padora Cp
oOyyaromuxcsi ¢
npenoaaBareeM
10 BUIaM YY€OHBIX 3aHATHI
Ja ‘ Jp n3 KCP
Ounasn ¢hopma odyuenusn
Tema 1. Brenenue, 0630p 12 2 4 0,3,4
TpeOyeMBbIX 6
HaBBIKOB JIJIs
OCBOEHUS Kypca
Tema 2. | Ctpykrypa 12 2 4 0,3,4
KOMITaHUH u 6
npaBoBele  (pOpMBI
COOCTBEHHOCTH B
ousHece.
Tema 3. | MapkeTuHr. 12 2 4 O, K
6
Tema 4 |. VYmpasnenue 12 2 4 0,34
IIEPCOHAIIOM. 6
Tema 5. | MexnyHapOoaHBINA 12 2 4 0.3
ousHec.




Tema 6 | . IleperoBopsl 12 2 4 O,K
6

Tema 7. | AyTrcopcuHr 12 2 4 0,4
6

Tewma 8. | UudopmarmoHHsie 12 2 4 0,4
TEXHOJIOITUU B 6

OusHece

Tema 9 | . Cnusgaus 5 12 2 4 0,4
IIOTJIOICHMS. 6

HpOMe)KyTO‘IHaH arTecTanus 3a4er
Bcero: | 108 | 18 . 36 | 54

dopmel mexyujeco KoHmpona ycnesaemocmu: KoumpoasHele pabomel (K), onpoc (O), scce (3. doknao c

ouckyccueit (1).).
Conep:xkanue TUCHUATLTHHBI (MOLYJIsA)

Tema 1. BBenenne, 0030p TpedyeMbIX HaBBIKOB /UIsl 0CBOeHHs Kypca. Introduction. The
basic academic and communication skills essential for this course.

Introduction into the course: outline of the topics to be covered. The essential academic and
communication skills for this course: reading, summarizing, discussion, making a presentation,
vocabulary development. The reading skill includes skim-reading and scanning of the texts.
Students have to learn how to get a better understanding of the texts and presented issues by
asking questions, paraphrasing, exchanging opinions, sharing experiences and participating in
discussions. Students have also learn how to extract the main idea from the article, identify the
key words and phrases, present articles in a form of a summary (orally and in writing). A special
attention is paid to the development of the presentation skills of the students. The students have
to learn how to plan and organize their presentations, prepare content and visual support, and
practise public speaking and presenting skills.

Assignment 1.1: a presentation on a company of choice (individual presentation by each student)

Tema 2. CTpykTypa KoMnaHuii U npaBoBbie popmbl coGcTBeHHOCTH B OU3Hece. Company
structure and legal forms of ownership.

Different types of business ownership: soles proprietorship, different forms of partnerships,
limited liability companies LTD and PLC). Company formation. Company structure.
Shareholders, the board of directors, the chairman and the CEO.

Tema 3. Mapkerunr. Marketing.

Definition of marketing. Customers and markets. Market segmentation. Target markets.
Marketing mix: 4Ps of marketing: Product, Price, Promotion, Place. Marketing research: primary
research and secondary research. Selection of reliable sources for secondary research. Two basic
types of primary marketing research: quantitative and qualitative.

Assignment 3.1: A group presentation on the business idea and the marketing mix (an original
business idea for each sub-group of students)

Assignment 3.2: An essay on an example of “green” (ecological, organic, ethical, etc.) business.

Tema 4. YnpasJienue nepconajoM. Human Resources Management.




Definition of Human Resources Management, the main issues it usually deals with: hiring,
performance management, performance evaluation, promotion, career planning, compensation,
safety, benefits, employee motivation, communication, training, redundancy.

Recruitment process: sourcing, screening and selection of the candidates for job vacancies. Four
main types of recruitment agencies: employment agencies, recruitment websites and job search
engines, “headhunters” for executive and professional recruitment, and in-house recruitment.

Job application process. Preparation of a CV. Job interviews.

Assignment 4.1a: A summary of the text “The hidden costs of layoffs” (p.40 - 42) or

Assignment 4.1b: An assay analysing the text “Drive to prove human resources is “all emperor’s
new clothes” (p.43 - 45)

Assignment 4.2: CV preparation and presentation in class.

Assignment 4.3: Group activity: a simulation of a job interview.

Tema S. Me:xaynapoanbiii Ou3Hec. International Business.

Definition of international business. International vs domestic trade. International trade as an
important source of economic revenue. Gross Domestic Product (GDP). Import, export, cross-border
transactions. Additional costs of international trade: import/ export tariffs, time costs and costs
associated with country differences (language, legal system, different culture, etc). The risks of
international trade: economic risks and political risks.

Bilateral treaties in international business. The concept of free trade. Regulation of international
trade. World Trade Organization (WTO), North American Free Trade Agreement (NAFTA) and
General Agreement on Tariffs and Trade (GATT).

Export/import barriers in the international trade: import/ export quota, tariff barriers. Non-tariff
barriers: government laws, regulations, restrictions or specific requirements.

Expansion overseas: buying foreign companies and famous brands.

Assignment 5.1: An assay reflecting a possible acquisition of a famous European/ American brand
by a Chinese company.

Tema 6. IleperoBopsbi. Negotiations.

The main principles of negotiations in business. The influence of culture differences on the
negotiations in international trade.

Assignment 6.1: A group activity: a simulation of international negotiations.

Tema 7. Ayrcopcunr. Outsourcing and offshoring.



Definition of outsourcing. The main reasons for outsourcing: a possibility for a company to be
focused on its core competences, cost reduction and higher efficiency, access to special resources
or capabilities.

Business process outsourcing (BPO) it’s the outsourcing of non-core activities such as IT
support, call centres, customer service, accounting and payroll.

Offshoring — outsourcing of business functions/ tasks to another country. Gains and hidden costs
of offshoring.

Tema 8. Undopmaunonnbie TexHosiorun B Ousnece. Information Technologies in business.

Information technologies in business. Electronic business. Vertical (production, procurement,
etc) and horizontal activities (marketing, sales, HRM, etc) of a company. Enterprise Resource
Planning (ERP) as a tool coordinating all the activities of a company, both vertical and
horizontal.

E-Commerce. Brick-and-mortar shops vs internet (online) shops. Front office and back office
operations in e-commerce.

Assignment 8.1: A group presentation of a business related Information system based on original
ideas of each sub-group.

Tema 9. Cioimssnus n norsiomenusi. Mergers and Acquisitions.

Mergers & Acquisitions (M&A). Acquisition of a target company vs merger of equals. Negative
connotations of a takeover. The reasons for an M&A deal. The gains of an M&A through
synergy. Difficulties associated with M&A process.

Doing the deal: the process of M&A deals and their regulations.

4. MartepuaJibl TEKyLIero KOHTPOJIsI ycIIeBaeMOCTH 00y4Yalouxcsi U
(hoHJ OLIECHOYHBIX CPEICTB MPOMEKYTOYHOM aTTeCTANMHU M0 JMCHUILIMHE (MOIYJII0)

4.1. q)OpMLI U MCTOALI TCKYIICTO KOHTPOJISA YCIIECBACMOCTHU U HpOMe)KYTOIIHOI\/’I aTrTCCTaluu.

4.1.1. B xome peanu3auuu JUCHMILIUHBI...UCIOJIB3YIOTCS CIEAYIOIIME METOJbl TEKYIIETo
KOHTPOJISl YCIIEBAEMOCTH 00yUaIOIUXCS:

Tema (paznen) MeTonb! TeKyIIero KOHTPOJISl yCIIeBaeMOCTH

Brenenue, 0630p TpeOyemMbIx Onpoc ,A0KNag, € AUCKYCCUeNd, Scce
HAaBBIKOB JIJIS OCBOCHUS Kypca
CTpykTypa KOMIAaHUH M TPaBOBBIE Onpoc ,A0KNag, € AUCKYCCUeNd, Scce
(dbopMBI COOCTBEHHOCTH B OM3HECE.
MapxkeTuHr. Onpoc, KOHTPO/IbHaA
. YrpaBieHre nepcoHaIoM. Onpoc ,A0KNag, € AUCKyCCUER, acce
MexxayHapoaHbIl OU3HEC. Onpoc, acce
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. IleperoBopsl Onpoc, KOHTPOIbHaA
AyTCypCUHT Onpoc ,foKknag ¢ AUCKyccuen, acce
NHpopManioOHHBIE TEXHOJIOTHH B Onpoc ,A0KNag ¢ AMCKyccuei, acce
OuzHece

. CnustHUS ¥ TIOTJIONICHUS. Onpoc ,A0Knag c AUCKyccuen, acce

4.1.2. IlpomexxyTouHas arTecTamus IpPOBOAUTCS B (OpMe: YCTHOTO 3a4eTa
4.2. Marepuaisl TEKyIIET0 KOHTPOJIS yCIIEBAEMOCTH.
1. UnenctBo Poccuu B opranu3anusx MexIyHapOJHON TOProBIM U PErMOHAIBHBIX OJIOKaX.
2. IIpaBoBblie hopMbI Opranuzanny 6usHeca 3a pyoexoM (cTpaHa 1Mo BeIOOpY CTYACHTA).
3. Crparerus koMmaHuu (KOMIIAHUS TI0 BEIOOPY CTYACHTA).
4. Cucrema ympaBiIeHUs KOMIIaHHEW (CTpaHa, MacmTad KOMIAHHHM W OTPaciib MO BBIOOPY
CTyJICHTA)
5. OpranuzanuoHHas apXUTEKTYpa MEXIyHApOAHON KoMIIaHUH (110 BBIOOPY CTYZIEHTA).
6. CriocoObI BBIX0/1a Ha MEXTyHAPOIHBIH PHIHOK: 0030p, BO3MOKHOCTH M OTPAHUYCHUSI.
7. IlpsiMble uHOCTpaHHbIEe MHBecTULIMU B Poccun. Hanbosnee pacpocTpaHeHHbIE THUIIBI IIPSIMOTO
MHOCTPaHHOI'0 MHBecTUpoBaHus B Poccuu.
8. IIpsimMble MHOCTpaHHbIE HHBECTULIMU Poccuu B Apyrux cTpaHax.
9. MapkeTtuHr B 3apyOeKHOM KOMIAHUM: TEXHOJOTMM W ONBIT  (KOMMIaHHWs IO BBIOOpY
CTYJICHTA).
10. CnusHUS M TOMVIOIIEHUS: POJIb B TPAaHCPOPMALUU COBPEMEHHOIO MEXIYHAPOJIHOTO
OusHeca.
11. CnustHUS ¥ NOTJIOUIEHUS: POLIelypa, BOZHUKAIOIINE CI0XKHOCTH U CIIOCOOBI UX PELICHUS Ha
npuMepe JIIoObIX KOMIIaHUH.
12. AyTCOpCUHT B MEXAYHApOIHOM OM3HECE: OCHOBHBIE (DOPMBI, TUTFOCH U MUHYCHI.
13. HaunGonee pacnpocTpaHeHHbIe HH(POPMAILIMOHHBIE CUCTEMBI B COBPEMEHHOM OHM3HEce: 0030p
(ogHa cucTema Ha BHIOOD CTY/IEHTA)
I[IpumepHbIe 321aHUA KOHTPOJIBHBIX Pa00T MO AUCHUIIHHE!

3A/IAHHE 1. Hanuwume no-aHeauticKu K8UBALEHMbL CLeOYIOUUX CIOB0COYECMAHULL
1. to help the patient

2. affecting his health

3. associated with his illness

4. almoner

5. co-operation between doctor and almoner

6. the growing proportion of old people
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7. there appear to be more patients with social problems
8. is closely integrated with

3A/JAHHE 2. 3anonanume nponycku npeoiozamu, 2oe 3mo Heobxooumo. Ilepeseoume
NPeonoNceHUsi Ha PYCCKULL A3bIK:

1. ... arecent joint meeting ... of representatives ... of the Royal Colleges of Physicians,
Surgeons, Obstetricians and Gynaecologists and the College of General Practitioners, ...
representatives of the Institute of Almoners, the following statement ... the contribution of social
work to medical care was agreed.

2. The purpose ... medical social work is to help the patient to recognize and overcome personal
and environmental disabilities.

3. ... arelationship ... the almoner, a patient or his family may be helped to define difficulties.

4. The recognition ... medical social problems and the selection ... patients who need social help
Is a matter requiring close co-operation ... doctor and almoner.

5. Many basic material needs are now met ... the National Health Service.

6. Other factors appear to be leading ... changes ... the nature ... medical social problems.

7. ... addition there appear to be more patients ...social problems arising ... coronary thrombosis
and peptic ulcer than ... such conditions as tuberculosis and venereal disease.

8. There is a growing emphasis ... medical thinking ... the interplay ... physical illness and social
and personal factors.

I[IpumepHbIe TeMbl TO0KJIAI0B, Mpe3eHTANMA W 3aJaHUsl JUIA TPYNNOBBIX THCKYCCHH
(popmupoBanue komnerenuuu JIIMK- 5.1)

Tekymuii KOHTPOJIb YCIEBAEMOCTH OCYUIECTBIISIETCS OLIEHKOW 3aJaHWid, BKIFOUEHHBIX B ILJIaH
IIPOrpaMMBI: 3CCE, NHINBUAYAIbHBIX U IPYNIIOBBIX MIPE3EHTALNM, a TAK)KE Yy4aCTHsI B TPYIIIOBBIX
YIPaXHEHUSIX U AUCKYCCUAX (UTPOBBIX CUMYJISIUAX).
JlanHble paOOTHI OLIGHWBAIOTCA MO CleAyromed mkane (ykazaHbl MakCHMAalbHO BO3MOYKHBIC
OIICHKH ):

e Dcce — 6 6amioB

e HuauBuayalbHbIE U TPYIIIOBBIC IPE3EHTALINU C TIOATOTOBKOM ToMa — 9 GasioB

e VYuyacTue B IpyINIoOBBIX AUCKycCUAX — 6 OaioB

1. The study of international business is fine if you are going to work in a large multinational
enterprise, but it has no relevance for individuals who are going to work in small firms."
Evaluate this statement.

2. "Ultimately, the study of international business is no different from the study of domestic
business. Thus, there is no point in having a separate course on international business." Evaluate

this statement.
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4. You are working for a company that is considering investing in a foreign country. Investing in
countries with different traditions is an important element of your company's long-term strategic
goals. As such, management has requested a report regarding the attractiveness of alternative
countries based on the potential return of FDI. Accordingly, the ranking of the top 25 countries
in terms of FDI attractiveness is a crucial ingredient for your report. A colleague mentioned a
potentially useful tool called the "FDI Confidence Index" which is updated periodically. Find
this index and provide additional information regarding how the index is constructed.

5. Free market economies stimulate greater economic growth, whereas State-directed economies
stifle growth. Discuss.

6. You are the CEO of a company that has to choose between making a $100 million investment
in the Czech Republic or Poland. Both investments promise the same long-run return, so your
choice is driven by risk considerations. Assess the various risks of doing business in each of
these nations. Which investment would you favor and why?

7. Use the GlobalEDGE site. One way that experts analyze conditions in emerging markets is
through the use of economic indicators. The Market Potential Index (MPI) is a yearly study
conducted by the Michigan State University Center for International Business Education and
Research (MSUCIRER) to compare emerging markets on a variety of dimensions. Provide a
description of the indicators used in the index. Which of the indicators would have greater
importance for a company that markets laptop computers? Considering the MPI rankings, which
developing countries would you advise such a company to enter first.

8. You are a senior manager in an automobile company considering whether to invest in
production facilities in China, Kazakhstan, or Thailand. These facilities will serve local market
demand. Evaluate the benefits, costs, and risks associated with doing business in each nation.
Which country seems the most attractive target for foreign direct investment? Why.'

9. Outline why the culture of a country might influence the costs of doing business in that
country. Illustrate your answer with examples. Do you think that business practices in the EU or
USA or Japan are likely to differ from business practices in Russia.' If so, how?

10. What are the implications for international business of differences in the dominant religion or
ethical system of a country?

11.Choose two countries that appear to be culturally diverse. Compare the cultures of those
countries and then indicate how cultural differences influence (a) the costs of doing business

in each country, (b) the likely future economic development of that country, and (c) business
practices.

12. Use the globalEDGE™ site to complete the following exercise. You are preparing for a

business trip to Chile where you will need to interact extensively with local professionals.
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Therefore, you should consider collecting information regarding local culture and business habits
prior to your departure. A colleague from Latin America recommends you visit the "Centre for
Intercultural Learning” and read through the country insights provided for Chile. Prepare a short
description of the most striking cultural characteristics that may affect business interactions in
this country.

13. Typically, cultural factors drive the differences in business etiquette encountered during
international business travel. In fact, Middle Eastern cultures exhibit significant differences in
business etiquette when compared to Western cultures. Prior to leaving for your first business
trip to the region, a colleague informed you that a guide to business etiquette around the world
may help you. Using the globalEDGE website, find five tips regarding business etiquette in the
Middle Eastern country of your choice.

14. What are the potential costs of adopting a free trade regime? Do you think governments
should do anything to reduce these costs." What?

15. The world's poorest countries are at a competitive disadvantage in every sector of their
economies. They have little to export. They have no capital; their land is of poor quality; they
often have too many people given available work opportunities; and they are poorly educated.
Free trade cannot possibly be in the interests of such nations. Discuss.

16. The WTO's International Trade Statistics is an annual report that provides comprehensive,
comparable, and up dated statistics on trade in merchandise and commercial services. This report
allows for an assessment of world trade by country, region, and main product or service
categories. Using the most recent statistics available, identify the top five countries that lead in
the export and import of merchandise, respectively.

17. Food is an integral part of understanding different countries, cultures, and lifestyles. In fact,
your company is interested in importing wine to Russia. However, you must first identify which
suppliers can provide specific types of wine for your burgeoning dinner cruise business. After
searching the supplier directory, use specific criteria to compare the profiles of companies
supplying both red and while. Decide which supplier is- best for your company. Be sure to
justify your conclusion.

18. Governments sometimes use trade policy to support their foreign policy objectives. A
government may grant preferential trade terms to a country with which it wants to build strong
relations. Trade policy has also been used several times to pressure or punish "rogue states” that
do not abide by international law or norms. How has trade policy been used towards Russia after
Crimea became part of Russia? Have these policies been successful? What were the objectives of
those policies?

19. You are an employee of a firm that produces cell phones in Thailand and then
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exports them to Russia and other countries for sale. The cell phones were

originally produced in Thailand to take advantage of relatively low labor costs and a skilled work
force. Other possible locations considered at the time were Malaysia and Hong Kong. Russian
government decides to impose punitive 100 percent ail valorem tariffs on imports of cell phones
from Thailand to punish the country for administrative trade barriers that restrict Russian exports
to Thailand. How should your firm respond? What does this tell you about the use of targeted
trade barriers?

20. The European subsidiary of your company is considering exporting its products to Egypt.
Yet, management's current knowledge of this country's trade policies and barriers is limited.
Before your company's management decides to export, a more detailed analysis of the political
and economic conditions in Egypt is required. In fact, you have heard that the Market Access
Database may be a good place to start. Begin your search and identify Egypt's current import
policies with respect to fundamental issues such as tariffs and restrictions. Prepare an executive
summary of your findings.

21. The number of member nations of the World Trade Organization (WTQO) has increased
considerably in recent years. As a global international organization, some nonmember countries
have observer status in the WTO. Such status requires accession negotiations to begin within five
years of attaining this preliminary position. Identify the current total number of WTO members.
Also, prepare a list of current observer countries. Do you notice anything in particular about the
countries that have observer status?

22. FDI in Russia: Do some research and find out what countries are the major sources of FDI in
Russia. What countries are the targets of Russian outward FDI?

23. Come up with a business plan and decide on an entry strategy for you firm: export, licencing
etc. Justify your choice. This is a group activity. Each group presents its own project.

24. Greenfield venture or acquisition? Based on the case provided by your teacher decide what is
the best option for FDI in this case.

25. Your company is seeking to expand by opening new customer representative and sales
offices in the European Union (EU). The size of the investment is significant, and top
management wishes to have a clearer picture of the current and probable future status of the EU.
After evaluating the stale of the EU based on the statistics and publications available, prepare an
executive summary describing the features you consider as crucial in completing your report.

26. The quality of life in specific markets sometimes is impacted by the country's financial and
fiscal policies. As such, the Global Financial Stability Report is a semi annual report published

by the International Capital Markets division of the International Monetary Fund (IMF). The
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report provides a regular assessment of global financial markets. As such, locate and download
the latest report to give an overview of the most important issues under discussion.

27. What do you see as the main organizational problems that are likely to be associated with
implementation of a transnational strategy?

28. The globalization of international corporations impacts the product and service options
available to customers. Several classifications and ranking of international corporations are
prepared by a variety of sources. Find the Global 2000 rankings published by Forbes and identify
the criteria used in evaluating top global companies, paying particular attention to the home
countries, industries and asset level represented. Based on the data gathered, what
generalizations can you make?

29. The top management of your company, a manufacturer and marketer of wireless devices has
decided to pursue international expansion opportunities in Eastern Europe. In order to achieve
some economies of scale, your strategy is to minimize local adaptation. Focus on the Eastern
European country of your choice and prepare a report of which features of the product make
adaptation to local conditions essential.

30. The choice of strategy for an international firm must depend on the comparison of the
benefits of that strategy (in terms of value creation) compared to the costs of implementing it.
For some firms, it may be logical to pursue a localization strategy, others a global or
international strategy, and still others a transnational strategy. Is this statement correct?

31. What is the most appropriate organizational architecture for a firm with a global strategy?

32. A small firm has developed valuable new technology products using its unique
biotechnology know-how is trying to decide how best to enter the foreign market. The cost of
investing in manufacturing facilities will be great but possible. If these are the firm’s only
options which would you advice to choose and why?

- Manufacture the products at home and let foreign agents do the marketing.

- Manufacture the products at home and set up a wholly-owned subsidiary in the foreign country
to manage marketing.

- Enter into an alliance with a large foreign pharmaceutical company. The products will be
manufactured in the foreign country by the 50/50 joint venture and marketed by the European
firm.

33. The Entrepreneur Magazine annually publishes a ranking of the Top Global Franchises.
Provide a list of top ten companies that pursue franchising as a mode of international expansion.
Study one of these companies in detail and provide a description of its business model, its
international expansion patterns, and the support and training offered by the franchiser. Are there

areas where improvement can be made? Justify your answer.
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34. The US commercial service prepares reports known as the Country Commercial Guides for
countries of interest to U.S. investors. Use the country commercial guide for Russia and gather
information on its mining and energy industry.

35. A firm must decide whether to make a component part in-house or to contract it out to an
independent supplier. Manufacturing the part requires a nonrecoverable investment in
specialized assets. The most efficient suppliers are located in countries where currency rates are
expected to appreciate over the next decade. What are the pros and cons of (a) manufacturing the
part in-house (b) outsourcing manufacturing to an independent supplier? Which option would
you recommend? Why?

36. You are a marketing manager for a manufacturer of children’s wooden toys. You are
considering entering the European foreign market. Your CEO thinks that the advertising message
that has been effective in Russia will be fine in Europe. She also believes that the pricing
decisions can be delegated to foreign managers. Why can she be wrong?

37. You are the marketing manager of a food products company that is considering entering the
Indian market. The retail system in India tends to be very fragmented. Also, retailers and
wholesalers have very strong long-term ties with Indian food companies. These ties make access
to distribution channels difficult. What distribution strategy would you advice your company to
pursue? Why?

38. The consumer purchase of specific brands is an indication of the relationship that is
developed over time between the company and its customers. Find the most recent ranking of
global brands. Identify the criteria used. Which countries appear to dominate the top 100 brand
list? Prepare a short report identifying the countries that possess global brands and the reasons
for success.

39. Part of developing long-term Research and Development strategy (R&D) is to locate
facilities in countries which are widely known to be competitive. Your company seeks to
develop R&D facilities in Asia to become more competitive. A publication which evaluates
economies based on their competitiveness is the Global Competitiveness report. Find this report
and make a presentation for top management that presents the benefits and drawbacks of 5 top
Asian companies listed.

40. Fortune conducts an annual survey and publishes the rankings of its Most Admired
Companies in the world. Find the most recent ranking and determine the methodology used in
determining which companies are the most admired. Prepare a summary of the strategic and
organizational success factors involved in the survey.

41. Business people don’t understand IT and IT people don’t understand business. Evaluate the

statement.



17

IIpumepHbIe TEMBI 3cce

1.ITpaBoBsie (hopMBI OpraHu3anuu Ou3Heca 3a pyoexom (CTpaHa Mo BEIOOPY CTYICHTA).

2. Cucrema ympasieHHsl KOMIaHueil (crpaHa, MaciuTad KOMIAHMUM U OTPacib 10 BBIOOpY
CTYJICHTA)

3. MapkeTuHr B 3apy0eXKHOI KOMIIaHUM: OpTraHU3alus ¥ (YHKIUU (KOMIAHHS MO BBIOOPY
CTYJICHTA)

4. TlpyHUMOBI YNpaBJIEHUS IEPCOHAIOM B KPYIHBIX 3apyOeKHBIX KOMIaHUAX (0030p U
CpaBHUTEIbHAs XapaKTEPUCTHKA)

5. AYTCOPCHHT U €ro pojib B MEXKIyHapOAHOM OU3HECe.

6. O030p OCHOBHBIX (hOPM ayTCOpPCHUHTA

7. CnusiHUE U MOTJIOIIEHHE: IPOIIeypa U PoJib B TpaHCPOPMAIIK COBPEMEHHOT0 OM3HECa

4.3. OueHouHbIE CPEICTBA ISl IPOMEKYTOUHOM aTTeCTAlUU.
[TpomexkyTounast arrectanusi B (opMe 3adera MPeIroiaraeT yCTHBIM OTBET 1O W3YYECHHBIM B
Kypce TeMaM U BBIIOJIHEHUE 33JIaHUs C MOCIEAYIOLIEN JUCKYCCUEN TIO HEMY.
IlepeueHs TeM:
1. CrpykTypa KOMIaHuii ¥ IpaBoBbIe (POPMBI COOCTBEHHOCTH B OM3HECE

2. MapketuHr

3. YmpaBieHue nepcoHanIoM

4. MexayHapoaHbIii Ou3Hec.

5. IleperoBopsl

6. AyTcopcuHT

7. VIHdopmaloHHble TEXHOJIOTHH B OM3HECE

. 8. CIusgHUs U IOTIIOIIEHNS
MpuMmepbl OLEHOYHbIX CPEACTB ANA NPOMENKYTOYHO1 aTTecTaumm NO AUCLUMNINHE KAHIIUACKUI
A3blK Npoduna AeaTeNbHOCTU» (bparmeHT)

3AJAHHUE 1. Cocmasbme 80npochl K 6blOEIeHHbIM CI08AM U Nepedeoume ux Ha pyCccKull A3viK:
1. The purpose of medical social work is to help the patient to recognize and overcome personal

and environmental disabilities.

2. A patient or his family may be helped to define difficulties.

3. There appear to be more patients with social problems arising from coronary thrombosis and
peptic ulcer than from such conditions as tuberculosis and venereal disease.

4. There is a growing emphasis in medical thinking on the interplay between physical illness and
social and personal factors.
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5. Developments have taken place in training so as to equip almoners to contribute more fully to
medical care.

6. Education for social work now includes study not only of the social sciences, but also of the
principles and methods of professional practice.

7. An almoner's training is now more closely integrated with training for social work in other
fields.

3AHAHHE 2. [locmasbme 2naconvl 8 ckoOKax 6 HyJcHoe epemsi u 3anoe. Ilepeseoume
NPeoNloNCeHUsl HA PYCCKULL A3bIK.
1. The following statement on the contribution of social work to medical care (to agree).

2. A patient or his family may (to help) to define difficulties.

3. The recognition of medical social problems and the selection of patients who (to need) social
help is a matter requiring close co-operation between doctor and almoner.

4. Many basic material needs (to meet) by the National Health Service.

5. In addition, the improved standard of living, more general education and full employment (to
leed) to a reduction of some social problems.
6. Other factors (to appear) to be leading to changes in the nature of medical social problems.

7. Developments (to take place) in training so as to equip almoners to contribute more fully to medical
care.

8. Education (to include) supervised practice as well as theoretical instruction.
9. An almoner's training now more closely (to integrate) with training for social work in other fields.
10. As in other professions, facilities for postgraduate study (to need).

3A/IAHHE 3. Ilepeseoume caedyrouue npeoyiodcerus Ha AHeAUCKULL s13bIK.

1. Ha HepaBHem cOBMECTHOM 3acefaHum npeactaButeneir Koponesckoit Konsermm TtepanesTos,
XMPYProB, aKyLlepoB M T’MHEKONOroB, a TakKe Konnernm spayei obuien npakTMKM ¢ NpeacTaBuTensimm
MHcTUTYTa paboTHMKOB coumanbHoro obecneyeHnss Oblno BblHECEHO MOCTaHOB/JEHWE MO BKAaay
coumanbHOM paboTbl B MeguuUMHCKoe 0bcnyrKmBaHue.

Jns ouenku creneHn ocBoeHuss komnereHuuu JIIK OC — 5.2, ucnonb3yrorcs
CJIEYIOIINE TITKAJIBI:
HlIkana 1. Ouenka cpopMHUPOBAHHOCTH OTACJIbHBIX 3JIEMEHTOB KOMIIeTeHI Uil

O6o3HaueHus ®opmyIMpoBKa TpeOOBaHUIT
K cTeneHH cOpMHPOBAHHOCTH KOMIIETCHIIUH
Hudp. Ouenka
3HATD YmMmeThb Baagernb
1 He 3aureno OtcyrcTBUE 3HAaHUI OtcyrctBue ymeHnuii | OTCyTCTBHE HaBBIKOB
2 He 3aureno | ®parmenrapHsle 3HaHMS | HacTUYHO OCBOEHHOE ®parMeHTapHOE
YMEHHE IPUMEHEHHE
3 3auyTeHo OO0mue, HO HE B nenom ycnennoe, B nenom ycneninoe,
CTPYKTYpUPOBAaHHbIE HO HE HO HE
3HAHUS CUCTEMATUYECKU CHUCTEMAaTUYECKOE
OCYLIECTBIISIEMOE IPUMEHEHHE
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yMEHHE
4 3auTeHo CdopmupoBanHbie, HO B nenom ycnemnoe, B nenom ycnemnoe,
coJiep Kalle OT/IeIbHbIC HO coJieprKalue HO cojepKariee
POOEITBI 3HAHUS OTJICTIbHBIC TIPOOEIBI | OT/EINbHBIC TPOOEIIBI
yMEHHE NPUMCHEHHE HABBIKOB
5 3auyTeHo CdopmupoBanubsie CcdhopmupoBanHoe YcnemHoe u
CHCTEMaTHUYECKHE yMEHHe CHCTEMaTU4YeCcKOoe
3HaHUS NPUMEHEHHE HAaBBIKOB

HlIxana 2. KomniiekcHasi oneHka cGopMHPOBAHHOCTH 3HAHUM, YMEHU U BJIaJeHHil

O603HaueHus ®opmyIMpoBKa TpeOOBaHHUIT
Hudp. Ouenka K CTeneH! C(POPMHPOBAHHOCTH KOMIIETCH UM
1 He 3aureno He umeer HeoOXOIUMBIX MpPEICTaBIECHUM O MpOBEpPsSEMOM
MaTepuale
2 3a4yTeHo Win 3HaTh Ha YPOBHE OPHUEHTHPOBAHMSA, IPEICTABICHUM.
CyOBeKT yuyeHMsI 3HAeT OCHOBHBIC NMPU3HAKU WIM TEPMHHBI
He 3aureno
M3Y4aeMOIo »3JIEMEHTAa COJEp)KaHUs, HMX OTHECEHHOCTh K
(no yemompenuio OIpe/IeIEHHOW HayKe, OTpaciu WIK OOBbEKTaM, y3HAeT UX B
npenodasames) TEKCTaX, H300paKEHUSX WM CXEeMaX M 3HAeT, K KakuM
HMCTOYHUKAM HYXHO oOpalaThesi uisl 0ojiee JeTalbHOTO €ro
YCBOEHUS
3 3auTeHo 3HaTh M yMETh Ha PenpoayKTHUBHOM ypoBHe. CyObekT
yU4EHUS  3HAaeT  M3YyYEHHBIM  DJJIEMEHT  COJEpKaHus
PENPOAYKTUBHO: IIPOU3BOJIBHO BOCHPOM3BOJUT CBOU 3HAHHUSA
YCTHO, IUCBMEHHO WU B IEMOHCTPUPYEMBIX JEHCTBUAX
4 3a4yTeHo 3HaTh, yMETh, BIAJIETh HA AHAJTUTHYECKOM YpOBHE. 3Has Ha
PENpOIYyKTUBHOM YpPOBHE, YKa3blBaTb Ha OCOOEHHOCTH H
B3aMMOCBSI3U M3Y4YEHHBIX OOBEKTOB, Ha HUX JOCTOMHCTBA,
OTPaHUYEHUS, HCTOPHIO M TMEPCHEKTUBBI pPa3BUTUA U
0COOCHHOCTH ISl pa3HbIX 0OBEKTOB YCBOEHUS
5 3a4yTeHo 3HaTh, yMETb, BIaJIETh Ha CHCTeMHOM YypoBHE. CyOBeKT

YUC€HUA 3HACT I/I3yquHI)II7I OJIEMCHT COJACpKaHUA CHCTEMHO,
IMPOU3BOJIBHO W JOKAa3aTCJIbHO BOCIIPOMU3BOJUT CBOW 3HAHUA
YCTHO, NHUCBMCHHO HJIM B JCMOHCTPUPYEMBIX HeﬁCTBHHX,
YUUTbIBasA W yKa3blBasd CBA3HM M 3aBUCHUMOCTH MCXKIAY OTUM
QJICMCHTOM W JAPYTHMU OSJIIEMCHTAMU COICPIKAHUA yqe6H01”4
AUCHUIUIMHBI, €ro 3HAa4YMMOCTb B COACP)KAHUU yqeGHoﬁ
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NUCHUIIIINHEI

4.4. Meroauuecknue MaTepuabl

[Tpouienypsl 1 cpecTBa OLICHUBAHUS AJIEMEHTOB KOMIIETEHITUN

110 JUCHUIIJIIMHE « »

IMpoueaypa CpencrBo oneHNBaHUA
MPOBeIeHUA Texymui KOHTPOJIb IIpomexyToun
bl KOHTPOJIb
Beimosninenue | BeimonHenue | Beimonnenue | BeinmosiHeHue 3auer B
YCTHBIX MACbMEHHBIX | MPAKTUYECKUX 3cce U ycTHOU dopme
. 3alaHUI pacyeTHBIX JTIOKJIaJ10B
3aJjaHU N
3a/1aHUI
[Tpomomxkuren | Ilo ycmorpenuro Ilo He Ilo B
BHOCTBH IperoaaBaTess YCMOTPCHUIO npeayCcCMOTpCHO YCMOTPCHUTIO COOTBETCTBUA
npenoaaBaTeiist npenoaaBaTeiist
KOHTPOJIA C IPUHATHIMU
HOpMaMH
BpEMEHU
dopma VYerubiii onpoc | [lucbMeHHBIM [Iucemennas B yctHOI
orIpoc dhopma c dbopme
MIPOBEICHUS
MpEe3eHTalNe
KOHTPOJIS u
Bun YcrHBIE IIncemennble ITnceMenHBIN 3a4eT
IIPOBEPOYHOTO BOIIPOCHI 3a7aHus ompoc
3a1aHUs
®dopma oTyera YcrHbIE OTtBeThl B OTtBeThl B OTtBeThl B
OTBETHI MMUCbMEHHOU MUCbMEHHOW | YCTHOM hopme
dbopme (mo acce u
pedeparam)
Pa3gaTounslit €CThb CnpaBounass | Cnpasounass | CnpaBouHas CrnpaBouHas
nuTepaTtypa- | JUTEparypa- auTeparypa auTeparypa
Martepuanl
Camocmoamenvnoe paboma nao memamu Kypca
Ne Bonpocs! 1ist caMOCTOATE/ILHOM HHANBUAYATBHOM M TPYNIIOBOM MOATOTOBKH CTYJACHTOB K

ay/IMTOPHOIi padoTe
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pasaena

Tema 1

Cratps: “The World is still flat”
HUctounuk: Bloomberg BusinessWeek Europe 18-24 July 2016

Assignment: read the text and answer the comprehension questions. Prepare a
summary of the key ideas presented in the case.

Tema 2

1. Cratesa: “Not-s0-Big Oil. The supermajors are being forced to rethink
their business model”

Hcrounuk: The Economist May 7-13, 2016

Assignment: read the article and answer questions for comprehension. Prepare a
summary of the key ideas presented in the article.
2. Crarps: “SMEs in developing countries. Caught in the middle”.

Ucrtounuk: The Economist June 4-10, 2016

Assignment: read the article and answer comprehension questions. Prepare a
summary of the key ideas presented in the article.
3. Crarpa: “Page and Brin’s daring IPO”

Uctounuk: YIINel2, ¢.95
Assignment: read the text and answer the comprehension questions. Prepare a
summary of the key ideas presented in the article.

Tema 3

1. Keiic: “The globalization of Starbucks”

Uctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

2. Keiic: “US Magnesium seeks protection- antidumping policies”.

Uctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

3. Keiic: “ The role of the IMF in the global economic crisis”.

Uctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

4. Cratpsa: “Why fair trade is a bad deal”

Hctounuk: YII NelO
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

Tema 4

1. Keiic: “M&A: The one thing you need to get right”

Ucrtounuk: Harvard Business Review June 2016

Assignment: read the article and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.
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2. Keiic: “General Electric’s joint ventures”

Uctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions
summary of the key ideas presented in the case.

3. Keiic: “Foreign direct investment by Cemex”

Uctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions
summary of the key ideas presented in the case.

4. Keiic: “Walmart in Japan”

VII Nel
Assignment: read the text and answer the critical thinking questions.
summary of the key ideas presented in the case.

5. Cratps: “Making a corporate marriage work”

Hctounuk: YII Nell
Assignment: read the text and answer the critical thinking questions
summary of the key ideas presented in the case.

6. Keiic: “Euro Disney in France”

Hctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions
summary of the key ideas presented in the case.

7. Keiic: “Walmart foreign expansion”

Uctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions
summary of the key ideas presented in the case.

. Prepare a

. Prepare a

Prepare a

. Prepare a

. Prepare a

. Prepare a

Tema 5

1. Keiic: “IKEA: Furniture retailer to the world”.

Hctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions
summary of the key ideas presented in the case.

2. Keiic: “Evolution of strategy at Proctor and Gamble”.

Uctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions
summary of the key ideas presented in the case.

3. Keiic: “The evolving strategy at IMB”

Uctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions
summary of the key ideas presented in the case.

. Prepare a

. Prepare a

. Prepare a

Tema 6

1. Keiic: “Dow Chemical’s matrix structure”

Hctounuk: VII Nel
Assignment: read the text and answer the critical thinking questions

. Prepare a
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summary of the key ideas presented in the case.
2. Keiic: “A decade of organizational change at Unilever”

Uctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

3. Keiic: “ The International division at Walmart”

Uctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

5. MeToguyeckue YKazaHnusd 1Jist Oﬁy‘lalOIIII/IXCﬂ IO OCBOCHHIO JUCHMIIJIHHBI (MO)Iy.]'Iﬂ)

®opMHpOBaHHe KOMIeTeHIMI B 00JacTH cucTeM si3bIka (QOHETHKaA, JIEKCHKA,
rpaMMaTHKa): MpaBWjia apTUKYISALUN, WHTOHAIMU, aKIEHTYAIllMH ¥ PUTMa MPO(hecCHOHAILHOU
peun B UW3y4aeMOM S3bIKE; TIOJHBIM CTWIb TPOW3HONICHHS, XapaKTepHBIA i Chepsl
npodecCHOHANBbHOM KOMMYHHKAIUH; JIEKCUYECKUH MHUHHUMYM B oO0beme 4300 nekcuueckux
eauHul] olmero U npodeccuoHanbHoro xapakrepa. [lonsrtue nuddepeHIManuy JTEKCUKH 110
chepam nmpumMeHeHus (1e10Bast, TEePMUHOJIOTHYECKast, oO1IeHayqYHast, oQUIIaIbHAS U JIp.).

[TonsATHE O CBOOOAHBIX M YCTOWYMBBIX CIOBOCOYETAHHSX, (PPA3EOTOrHUECKUX eIUHHUIIAX
B PaMKax JI€JIOBOTO S3bIKa. Y CTOMUYMBBIE TEPMUHOIOIMYECKHE COUETAHUS B JIETIOBOM SI3bIKE.

ITonsaTne 06 OCHOBHBIX crI0c00ax CIO0BOOOPA30BAHUS.

Croco6br 3¢ dexkTuBHOrO  3aMOMHHAHUS M YCBOGHUS  TEPMHHOJIOTHYECKHX
CJIOBOCOUYETAHHH, BAXKHOCTh 3aTIOMUHAHUS YaCTOTHBIX LIETBHBIX (pa3.

I'pammaTnveckre HaBBIKH, 00ECIIEUMBAIONINEe KOMMYHHUKAIUIO JETOBOTO XapakTepa 0e3
UCKQ)KEHUS CMbICIIa TNPU THCbMEHHOM M YCTHOM OOIIEHHM; OCHOBHBIE TI'paMMaTHYECKHe
SBJICHUS, XapaKTepHbIE [T MPO(ECCUOHATILHON peyH.

®opMHpOBaHHEe KOMIETEHIUI B 00/1aCTH A3bIKOBBIX HABBIKOB (UTEeHHE, CJYLIAHNE,
roBOpeHne, MNHUCbMO, (OPMHPOBAHHE CJIOBAPHOr0 3amaca M 0a30BBIX S3BIKOBBIX
KOHCTPYKIIHIi UIsi KOMMYHMKaLUii B IpogeccHoHaIbHOI cpefe):

I'oBopenne. HaBblkM NpOAYIUPOBaHMUA TUATOTHYECKOM M MOHOJOTMYECKOH peud C
UCTIOJIF30BaHUEM HambOosiee ymoTpeOUTENbHBIX MPO(ECCHOHANBHBIX JIEKCHKO-TPAMMATHIECKUX
CPEACTB B OCHOBHBIX KOMMYHHKATHBHBIX CHTYallUsSX HEOPHUIHATIHHOTO H OQHUIHMATIHLHOTO
o0ILeHHMs.

OcCHOBBI YONUYHOM peur U MyOJIMYHOTO BBICTYIUIEHHUS (YCTHOE COOOIIEHHUE, JOKIan):

MOJrOTOBKA U Mpe3eHTalus, BepOaibHble U HEBepOallbHbIE CPE/ICTBA.
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AynupoBanue. [loHMMaHue Ha CIyX ayTeHTHMYHOM peud MpodecCHOHATbHON
HarpaBieHHOCTH. M3Bieuenne obuieit u cneuupuueckoil nHGOpMaIui U3 MOHOJIOTUYECKUX U
JUAJIOTMYECKUX BBICKA3bIBAHUM PpA3JIMYHON IPOAOJDKUTENBHOCTH C LEIBI0  JalbHEHUIIEro
aHaJM3a, OLEHKU U 00001eHus nHpopmanuu. Metopl paboThl C ayAHO U BUAEO MATEPUATIOM U
NoJKacTaMyd. MoETMPOBAHNE U 3alIOMHUHAHUE YCTOHYMBBIX TEPMUHOJIOTUYECKHX O0OOPOTOB Ha
OCHOBE ayJIM0 U BHJIEO 3aIIUCEM.

UreHne: HaBBIKM O3HAKOMMTEIBHOIO YTEHUS C LEIbI0 IIOUCKA W HW3BICYCHHUS
uHpopmauuu. HaBblku yTeHus A U3BJIEUEHUs AETaNbHOM M criennduyeckoil nuHpopMmauu ¢
MOCJEIYIONNM aHAIU30M U 00001eHreM . TeKCT Kak KaueCTBEeHHAs: MOJICNIb MHOCTPAHHOU peun
npo(ecCHOHANTLHOM HAMTPABICHHOCTH. BUIBI TEKCTOB. PerucTp u CTHIIb TEKCTOB.

TexcTbi-kelichl. Vcronb30BaHne KEUCOB I IEKCUKO-TPaMMaTH4YE€CKOI0 MOIECIUPOBAHUS
Y Pa3BUTHS KPUTUYECKOTO MBIIIJICHUS HA aHIVIMKHCKOM SI3BIKE.

[Tucemo. HaBbiku npoaylupoBaHus MHCbMEHHBIX COOOILIEHUI 1 COCTaBJIEHUS TEKCTOB 110
TeMaTHUKe Kypca. Buabsl cooOuieHuil: aHHoTauus, pedepar, TE3HChl, COOOIIEHUs, YacTHOE
IIMCBMO, JIEJIOBOE MUCHMO.

Ponp 3akoHa AMANEKTUKHU B U3YYEHUU AHTJIUICKOrO sA3bIKA CHEUUAIBHOCTH: KOJIUYECTBO

NepexXoauT B Ka4CCTBO.

6. VYueOHas quTepaTypa U pecypchbl HH(POPMALMOHHO-TeJ1eKOMMYHHKAIIMOHHOM ceTH
"HHTepHer", BKJIIOYas NepedyeHb YUeOHO-MeTOAMYecKOro odecnedeHus 1Jis1
CaMOCTOATENbHOI PadoThI 00y4arOIIUXCS 110 AUCHHUIINHE (MOAYJIIO)

6.1. OcHoBHas JUTEpaTypa.
1.HoBukoBa E.H., [TamkeBuuy E.I'., IletpoBa C.®. JlenoBoil aHTTUNUCKHI B KOHTEKCTE

COBPEMEHHBIX TeHEHUUH pa3BuTHs OuszHeca. — M.: M3a-Bo «/leno» AHX, 2010. — 164 c.
2.Cavusgil S.T, Knight G., Riesenberger J. International Business: The new realities.
Prentice Hall, 2" edition. 2011. : Chapter 1. Introduction: What Is International

Business?

6.2. JlonoiHUTe IbHAS JIUTEpPaTypa
Hobbs M., Starr Keddle J. Oxford English for Careers: Commerce 1 Student Book.
Oxford University Press. 2006.
Lookianova N.A. The Businessman’s Companion: English for Business. M.: U3a-Bo
T'"C, 2008.
Kotler Ph. Marketing Management. Pearson, 11" edition, 2002.
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6.3. YueOHO-MeTOAMUYECKOE OOecIiedeHre CAMOCTOSTeIbHOM padoThl.

1.baHK CTaTUCTHYECKUX JAHHBIX, CIPABOYHOM HH(OpPMAIMK, AHATUTUYECKUX CTaTeH W
nyOnuKanuii MO pa3HBIM acleKkTaM MHpPOBOTO OHM3Heca W MEXIYyHAapOAHOM TOProBiIHU. -
www.globaledge.msu.edu

2. T'azera The new York Times, 0030pHble W aHAIUTHYECKHUE CTAThbH MO MEKIYHAPOIHOMY
OouzHecy

www.nytimes.com —

3. KypHaIT DKOHOMHCT

www.economist.com —3.

6.4. HopmaTruBHbBIE NIPABOBbIE JOKYMEHTbI.

He npenycmorpeno

6.5. UnTepHeT-pecypchl.

1. - GlobalEDGE: baHk cTaTHCTHYECKHMX JaHHBIX, CIPABOYHONU HH(POPMALIUHU, aHATUTHIECKUX

craTeu u Hy@]lPIKaLIPIﬁ I10 pa3HbIM ACIICKTaM MUPOBOI'O OusHeca u MC)K,I[YHapO,HHOﬁ TOPI'OBJIM.

2. www.iccwbo.org — International Chamber of Commerce (Mexaynapoanas Toprosas Ilanara).
O0630pHBIE W aHAJIWTHYECKHE CTaThbd 110 MEKIYyHApOJHON TOpropie, 0a3za JaHHBIX 10

Me)KHYHapOHHOﬁ TOpPIoBJIC.

3. www.entrepreneur.com — XypHan Entrepreneur. ExeromHo myOIMKyeT CHHCOK TOMOBBIX

MUPOBBIX (hpaHIIN3.

4. www.forbes.com — sxypHan Forbes. Ananutiueckue 1 0030pHBIC CTAThHU 10 Pa3HBIM OTPACIISIM

Ou3Heca, eXeroHO MyOINKYeT PEUTHHT CaMbIX KPYITHBIX MUPOBBIX KOMITAHUH.

5. www.ec.europa.eu/eurostat/data/database - European statistics database. Cratucrudeckue
JIAHHBIE 110 BCEM 00JTaCTsIM MHPOBO# TOProBjie B paMmkax EBpocorosa.

6. www.export.gov/ccg - Country Commercial Guide (kommepueckass HHGOpPMAIIKSA IO CTpaHaM,

WHTEPECHBIM C TOUYKHU 3PEHUS MHOCTPAHHBIX KITUTAJIOBIOKEHUMN.
7. www.investopedia.com — onpeieieHusl SKOHOMHUYECKHUX U OU3HEC TEPMHHOB

8. http://www.business.com/
9. http://lwww.intelligent-business.org

10. http://www.market-leader.net/

6.6. Mubie ucrounuku (CiioBapu)

1. Cambridge Business English Dictionary, Cambridge University press, 2011.

2. BonbIoi aHIIO-pycCKU M PYCCKO-aHIIIMUCKUEM cioBapb mo OuzHecy, M., J)KuBoil s3bIK,
2013.

3. Macmillan English Dictionary for advanced learners, Macmillan, 2007.

4. Oxford Collocations dictionary for students of English, Oxford university press, 2009.


http://www.globaledge.msu.edu/
http://www.nytimes.com/
http://www.economist.com/
http://www.iccwbo.org/
http://www.entrepreneur.com/
http://www.forbes.com/
http://www.ec.europa.eu/eurostat/data/database
http://www.export.gov/ccg
http://www.market-leader.net/
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5. www.multitran.ru — OHJIaiiH cJIOBapk, OOJBIION OaHK OM3HEC TEPMHUHOB H JIEKCHUKH.

8.MarepuajibHO-TeXHHYECKasl 0a3a, HH(POPMAIMOHHBIE TEXHOJIOIMH, IPOTPAMMHOE
o0ecneyenne U MHGOPMANIMOHHBbIE CIIPABOYHbIE CHCTEMbI

Jns mpoBeneHUs 3aHATHH MO JUCHUIDIMHE HEOOXOIMMO CIEAYyoNee MaTepHabHO-TEXHHIECKOe
obecrieyenne: ydeOHBbIE ayJUTOPHU ISl TIPOBEICHUS 3aHATHH CEMHHApPCKOTO THIA, TPYHIIOBBIX U
WHIUBHAAYAJIbHBIX KOHCYIBTALMH, TEKYIIEro KOHTPOJII M TIPOMEXYTOYHOM aTTecTanuu, Ui
CaMOCTOSITEIIEHOMN paOOTHI: YNTAIIBHEIC 3aI6I OMOTHMOTEKH.

[Tporpammuoe obecnieuenue: MS Office Professional Plus 2016.

Wudopmanuonnsle  crnpaBouHble  cucTeMbl: Haywnas  Ombmmoreka PAHXul'C. URL:

http://lib.ranepa.ru/; Hayunast snekrponnas oubiaunoreka eLibrary.ru. URL: http://elibrary.ru/defaultx.asp;

HarmonanbHast anekrponHas oubmuorexka. URL: www.nns.ru; Poccuiickast rocynapcTBeHHas OMOJIMOTEKA.
URL: www.rsl.ru; Poccuiickas HanuoHanpHas Oubmmoreka. URL: Www.nnir.ru; DaekTpoHHas

oubmuoreka  Grebennikon. URL:  http://grebennikon.ru/;  DnekTpoHHO-OMOIMOTEYHAsT — cUCTeMa

Wsnarenscrsa «JTanby. URL: http:/e.lanbook.com; Dnexrponno-6ubanoreunas cucrema FOPAWT. URL:

http://www.biblio-online.ru/.
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