[Tpunoxenue 7 OI1 BO

(I)ejlepa.nbﬂoe rocy1apCrBeHHO€ 6]011)KeTH06 06pa3OBaTeJ1bHoe
yupesKaeHHe BbICIIEero 00pa3oBaHus
«POCCHMCKAS AKAJTEMUSI HAPOJIHOI'O XO3SIMCTBA
U T'OCYJAPCTBEHHOM CJIYKBbI
IIPU IPE3UJIEHTE POCCUMCKOM ®EEPAIIN»

dakyabTeT BhIcIiasi K012 KOPIOPATUBHOIO YIPaBJICHUSA
Kadeapa mMexayHapoaHoil KOMMepUUuH

YTBEPXIEHA

peeHreM Kadeapsl
MEXTyHapOJIHON KOMMEpPLUU
[Iporokon ot «29» mas 2018 1.
Ne 10

PABOYAS ITPOI'PAMMA JTUCHUIIVIMHBI

B1.B.15 AHIVIMACKHUH A3BIK B TPO®ECCUHOHAJIBHOM JEATEJILHOCTH

(uHOeKc, HaUMeHO8aHUe OUCYUNTUHBL(MOOYIISL) 8 COOMBEMCMBUU C YYeOHbIM NAAHOM)
HanpaBJICHHUE ITOATOTOBKU
38.03.06 « Topaosoe Oesiox»

(K00, HaumeHosanue HaNPaGLeHUsl NOO2OMOBKU)

MC}KZ!yHaQOZ!HaH KOMMCPIINA
(nanpasnennocmo (u) npodhuns (u/cneyuanusayus(uu)

bakanaBp

(kBanmupuUKaLM)

Ounas
(dopma (Mb1) 00yueHHS)

I'on nHabopa — 2019

Mocksa, 2018



ABTOp (BI)-COCTABHUTEIH
JIIPenoiaBareiab

®daneesa A.b....

(y4eHas cTeneHb U (HIH) YUCHOE 3BaHHUE, JOJDKHOCTh) (HauMEHOBaHHE Kadeaph)

3aBenyrommii kadenpoit
MexayHapoaHas KOMMEPLIHS 11.9.H., mpodeccop

(DHO)

Canamaros B.IO.

(HanMeHoBaHue Kadenpbr) (ydeHas creneHb U (MIIM) yYCHOE 3BaHHUE)

(PUO)



3

COAEP)KAHUE

1. [lepeyenr mMIaHUPYEMBIX pE3yJAbTATOB OOyYeHHS TIO JIUCIHIUIMHE,
COOTHECEHHBIX C IUTAHUPYEMBIMH PE3yJIbTaTaMH OCBOCHHUS 00pa30BaTeIbHON MPOrPaMMBI

2. OOBeM 1 MECTO TUCHUIUTMHBI B CTPYKTYpE 00pa3oBaTeIbHOM MPOrpaMMbl

3. CozeprkaHue M CTPYKTYpa AUCIUTUINHBI

4. Marepuaisl TEKyIIero KOHTPOJIsl yCIIeBaeMOCTH O0YJaIOUINXCS U

(OH/T OLIECHOYHBIX CPEJICTB MIPOMEKYTOUHOI aTTECTALUH M0 AUCIUIUTHHE (MOJIYIIIO)

5. Meronuyeckue yka3aHus 11 00y4aronuxcs M0 OCBOCHUIO JTUCIUTITUHBI

6. VYuebnas auTepaTypa " pecypchl uH(pOpMaMOHHO-

TEIEKOMMYHUKAITMOHHOW ceTn  "VHTepHer", yueOHO-MeToauueckoe oOecredeHue
CaMOCTOSITENILHON paboThl 00YJAIOIIMXCS 110 AUCHIUTIIINHE

6.1. OcHoBHas aUTEpaTypa

6.2. JlonoJHUTENIbHAS TUTEpPATypa

6.3. YuebHO-MeToqnuecKoe 00ecTIieYeHue CaMOCTOSTEIBbHON paboThI

6.4. HopMaTuBHbBIE€ PABOBBIE JOKYMEHTHI

6.5. UnTepHeT-pecypchl

6.6. lHpIe HCTOUHUKHN

7. MarepuanbHo-TexHUUecKkass ~ 0a3za, HMH(OpPMALMOHHBIE  TEXHOJOTHH,
porpaMMHoOe obecrieueHre U NH(HOPMAIIMOHHBIE CIIPABOYHBIE CUCTEMBI



1.

4

ITepedyenb niIaHUPYeMBbIX pPe3yJbTATOB 00y4eHHs M0 JUCHUILINHE (MORYJII0),

COOTHECCHHBIX C INIAHUPYEMBIMH peE3yJjabTaTaMHU 0CBOCHUS IMPOrpaMMbl

1.1.

I[I/ICI_II/IHHI/IHEI. ....o0ecrneunBaeT OBJIAACHUC CICAYIOIUMHU KOMIICTCHIUSIMMU:

Kon HanmeHnoBanme Kon HanmeHoBanme 3Tana
KOMITETEHIIUN |[KOMIIETEHIINH DTana OCBOCHMS|OCBOEHUS KOMIIETEHIINH
KOMITETEHINH
JIIK -5 CriocoOHOCTh JIIIK - 5.3 FOTOBHOCTb K KOMMYHMKAIUU B
OCYHICCTBIIITE COLUAJIBHO- COHI/IaJTBHOﬁ 41
KOMMYHUKATUBHbBIE HABBIKU npodeccruoHaNbHOM cpefie
1.2. B pesynbpTare OCBOCHHUS AUCLUUILIUHBI Y CTYICHTOB JOJKHBI ObITh CHOPMUPOBAHBI:

Bakymok» yTB. 10.09.2015 Ne625H
OT® A (B nonHoMm oObeme)
KoncynsrupoBanue B chepe
3aKyYIIOK JIJIsl TOCYIapCTBEHHBIX,
MYHUIIUTIAJIBHBIX U
KOPIIOPATHBHBIX HYM]T
TpynoBbeie GyHKITHH:

A/02.6 KoHCymbTHpOBaHHE TIO 3aKYITOYHBIM

OT®/TP Kox srana Pe3yabTaThl 00y4eHus
(npu HaJIMunK npodcranaapra) 0CBOEHMSI
KOMIIETEHIINH
Criermanuct B cepe 3aKyrnok» yTB. MK —-5.3 Ha ypOBHE 3HAHUU: 3HAET
08.09.2015 Ne606H OCHOBHBIE METOAMKHU aHATN3a
OT® B rHbOpMaLUU
- OcyuiecTBiIeHNE 3aKyTOK s HA YPOBHE YMCHHIl: yMeeT
UCIIOJIb30BaTh PE3YbTAThI
rOCyJapCTBEHHBIX, MYHUIMIIAIBHBIX 1 .
WCCIIEI0BAHNM, ITOITyYEHHBIE
KOPIOPATUBHBIX HYX]I (B TIOJHOM 00beMe)
OTE€YECTBEHHBIMU U
TpynoBbie GyHKIMN: 5
B/02.6 OcymecTBieHue npomeayp 3aKymnok 3apyOCKHEIMU yHICHBIMH, B
Ka4eCTBE OCHOBBI AJIs1
COOCTBEHHBIX Hay4HBIX
W3BbICKaHHI
Ha YPOBHE HaBBIKOB:
KPUTHYECKOI0 aHAJIN3a U
OIICHKHA COBPEMEHHBIX
HAY4HbIX JOCTHKEHUM
ITpodeccuonanbueiii ctanaapt «Okcnept B chepe  PJIIIK — 5.3 Ha YPOBHE 3HAHUI: 3HAET

CIIOBOCOYETAHUS U
(bpa3oBbIe TI1arobl,
0003HavaroIUe Pa3InYHbIe
BUJIbI TPYIOBBIX
KOH(JIMKTOB M CTIOCOOOB MX
paspeLIeHus;
TEPMHUHOJIOTHIO,
UCTIOJIb3YEMYIO TIpH
BEJICHUU TIEPETOBOPOB,
BapUaHTHI YCIOBHBIX
KOHCTPYKIIHH,
npo¢eCCHOHAIBHYIO
JICKCHUKY

Ha YPOBHE YMECHUM:




OPHEHTHPOBATHCS B
CHTYalluH JEJIOBOTO
oOI1IeHus, BCTYIAaTh B
KOHTAKT U MOIJICPIKHBATH
Oeceqy Ha MHOCTPAHHOM
SI3bIKE

poreaypam Ha YPOBHE HaBBIKOB: OBICTPO
W aJIeKBaTHO pearupoBarh Ha
BBICKA3bIBAHUSI IETIOBBIX
MapTHEPOB U MCIIOIB30BATh
COOTBETCTBYIOIIUE PEUCBHIC
(hOpMBI B OTBET

2. O0beM U MeCcTO IUCHUILIHHBI (Moay.s) B cTpykType OIl BO

Jucnummaa b1.B.15 «AHImMiickuil A3BIK B NPO(eCCHOHATBHON JeATeJJbHOCTH» B
COOTBETCTBUHM C Y4YEOHBIM IUIaHOM HampaBieHus moarotoBku 38.03.06 «Toprosoe paemno»
uszydaercss 5 cemectpe 3-r0 Kypca. OOmmiast TpyJ0eMKOCTh AUCUUIUTHHBI 3 3a4. eauHuibl (108

gac.).

OcBoenue JUCHUIUINHBl  «AHIVIMIACKUH S3BIK B NPO(QeCCHOHAIBLHON IeATeTbHOCTH
0a3upyeTcst Ha CyMME 3HAaHHWW M HABBIKOB, MOJYYCHHBIX CTYACHTAMH B XOZIE W3YyYCHHS TaKUX
nucuuiuind, kak bl1.b.03 «Muoctpannsiii s3bik», b1.B.JIB.01.02«CrpanoBeaenue», b1.b5.05
«DKOHOMHYECKAsI TEOPHUSI».

HanmMeHoBanusi mocieaylonmx y4eOHBIX IUCHUIUIUH, JUISI KOTOPBIX — pasfeibl JUCHUTUTAHBI
«AHIVIMHCKMIA $13bIK  MpouiIss JesATeILHOCTH»  siBiseTcs  npenmectBytomei:  b1.B.07
«Mexnaynaponueiii  MapketuHr / International Marketing», b.1.B.10 «MexayHapomHbrit
MeHemkMeHT / International Management», b1.B.09 «Mexnynaponnas toprosius», b1.B.13
«MexnyHaponHble dKoHOoMUYeckue otHomieHHsS / International Economic Relationsy,
b1.B.JIB.08.01 «Opranusanust 6usHeca B 3apyOexHbIX cTpaHax», b1.B.12 «MexayHapoaHbie
CTaHAApPTHl (UHAHCOBOW OTYETHOCTH», a TAKXKe MPH MPOXOKIECHUHU MPAKTUK, BbinogHeHuss H1P

u BKP.

ITo mucuuiuiiHe «AHIVIMIACKHUH A3BIK B NPO¢eCCHOHAIBLHOM 1esITeJIbHOCTI BbI/ICJIACTC:
Ha KOHTaKTHYIO paboTy ¢ npernojaBateneM 54 gyaca, B TOM 4HCIIE:

- nexuuu — 18 gac.

- IPaKTHYECKHUE 3aHATHS — 36 Hac.

Ha CaMOCTOSTENbHYIO paboTy oOyuaromuxcs - 54 yaca.

3. Conep:kaHue M CTPYKTYPa TUCHUIIMHBI (MOLYJIsT)

Ta6muna 1.



Ne n/m HaumeHnoBaHue TeM O0beM TMCHUITUHBI (MOYJIs1), Yac. ®opma
(pa3neJioB), TEKYIero
KOHTPOJIA
ycneBaeMocTu**,
NPOMEKYTOYHOM
arrecranum***
Bcero KonTakTHast padoTa Cp
o0y4yarommxcs ¢ npenoaaBarteeM
10 BUJAM YUeOHbIX 3aHATHI
Ja | JIP | 3 ‘ KCP ‘
Ounasa popma ooyuenusn
Tema 1. | Bsenmenue, 0030p 12 2 4 4 0,34
TpeOyeMbIX HABBIKOB 6
JIUIS1 OCBOCHUS Kypca
Tema 2. (CTpyKkTypa KOMITaHU 12 2 4 4 0,2,4
U TpaBoBble  (HopMBI 6
COOCTBECHHOCTH B
OusHece.
Tema 3. MapkeTuHr. 12 2 4 O O, K
6
Tema 4 Ynpasnenue 12 2 4 6 0,3,
[EPCOHATIOM. 6
Tema 5. [MexyHApOIHBIIMA 12 2 4 6 0.3
Ou3Hec. 6
Tema 6 | [leperoBopsl 12 2 4 ) O,K
6
Tema 7. |Ayrcopcunr 12 2 4 6 0.4
6
Tema 8. HMubopMaMOHHbBIE 12 2 4 6 o,0
TEXHOJIOTUH B 6
Ou3Hece
Tema 9 |Cnugnus u 12 2 4 6 0,4
MOTJIONICHUS. 6
ITpomerxxyTo4Has aTTecTanus 3a4eT
Bcero: | 108 18 36 5
54

dopmel mexyujeco Konmpoasa ycnegaemocmu. kKoumponvhvie pabomut (K), onpoc (O), scce (3. doxnao c

ouckyccue (/]).).
Conep:xanue TUCHUNIMHBI (MOXY/JIs1)

Tema 1. Beenenue, 0030p TpedyeMbIX HABBIKOB VI OcBOoeHusi Kypca. Introduction. The
basic academic and communication skills essential for this course.

Introduction into the course: outline of the topics to be covered. The essential academic and
communication skills for this course: reading, summarizing, discussion, making a presentation,
vocabulary development. The reading skill includes skim-reading and scanning of the texts.
Students have to learn how to get a better understanding of the texts and presented issues by
asking questions, paraphrasing, exchanging opinions, sharing experiences and participating in
discussions. Students have also learn how to extract the main idea from the article, identify the
key words and phrases, present articles in a form of a summary (orally and in writing). A special
attention is paid to the development of the presentation skills of the students. The students have
to learn how to plan and organize their presentations, prepare content and visual support, and
practise public speaking and presenting skills.
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Assignment 1.1: a presentation on a company of choice (individual presentation by each student)

Tema 2. CTpykTypa KoMnanuii 1 npasosbie (popmbl coocTBeHHOCTH B OM3Hece. Company
structure and legal forms of ownership.

Different types of business ownership: soles proprietorship, different forms of partnerships,
limited liability companies LTD and PLC). Company formation. Company structure.
Shareholders, the board of directors, the chairman and the CEO.

Tema 3. Mapkerunr. Marketing.

Definition of marketing. Customers and markets. Market segmentation. Target markets.
Marketing mix: 4Ps of marketing: Product, Price, Promotion, Place. Marketing research: primary
research and secondary research. Selection of reliable sources for secondary research. Two basic
types of primary marketing research: quantitative and qualitative.

Assignment 3.1: A group presentation on the business idea and the marketing mix (an original
business idea for each sub-group of students)

Assignment 3.2: An essay on an example of “green” (ecological, organic, ethical, etc.) business.
Tema 4. Ynpasienue nepconasom. Human Resources Management.

Definition of Human Resources Management, the main issues it usually deals with: hiring,
performance management, performance evaluation, promotion, career planning, compensation,
safety, benefits, employee motivation, communication, training, redundancy.

Recruitment process: sourcing, screening and selection of the candidates for job vacancies. Four
main types of recruitment agencies: employment agencies, recruitment websites and job search
engines, “headhunters” for executive and professional recruitment, and in-house recruitment.

Job application process. Preparation of a CV. Job interviews.
Assignment 4.1a: A summary of the text “The hidden costs of layoffs” (p.40 - 42) or

Assignment 4.1b: An assay analysing the text “Drive to prove human resources is “all emperor’s
new clothes” (p.43 - 45)

Assignment 4.2: CV preparation and presentation in class.
Assignment 4.3: Group activity: a simulation of a job interview.
Tema 5. Mexnynapoanbiii OusHec. International Business.

Definition of international business. International vs domestic trade. International trade as an
important source of economic revenue. Gross Domestic Product (GDP). Import, export, cross-border
transactions. Additional costs of international trade: import/ export tariffs, time costs and costs
associated with country differences (language, legal system, different culture, etc). The risks of
international trade: economic risks and political risks.
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Bilateral treaties in international business. The concept of free trade. Regulation of international
trade. World Trade Organization (WTO), North American Free Trade Agreement (NAFTA) and
General Agreement on Tariffs and Trade (GATT).

Export/import barriers in the international trade: import/ export quota, tariff barriers. Non-tariff
barriers: government laws, regulations, restrictions or specific requirements.

Expansion overseas: buying foreign companies and famous brands.

Assignment 5.1: An assay reflecting a possible acquisition of a famous European/ American brand by
a Chinese company.

Tema 6. [leperosopnl. Negotiations.

The main principles of negotiations in business. The influence of culture differences on the
negotiations in international trade.

Assignment 6.1: A group activity: a simulation of international negotiations.
Tema 7. Ayrcopcunr. Outsourcing and offshoring.

Definition of outsourcing. The main reasons for outsourcing: a possibility for a company to be
focused on its core competences, cost reduction and higher efficiency, access to special resources
or capabilities.

Business process outsourcing (BPO) it’s the outsourcing of non-core activities such as IT
support, call centres, customer service, accounting and payroll.

Offshoring — outsourcing of business functions/ tasks to another country. Gains and hidden costs
of offshoring.

Tema 8. UnopmannonHbie TexHoJoruu B On3Hece. Information Technologies in business.

Information technologies in business. Electronic business. Vertical (production, procurement,
etc) and horizontal activities (marketing, sales, HRM, etc) of a company. Enterprise Resource
Planning (ERP) as a tool coordinating all the activities of a company, both vertical and
horizontal.

E-Commerce. Brick-and-mortar shops vs internet (online) shops. Front office and back office
operations in e-commerce.

Assignment 8.1: A group presentation of a business related Information system based on original
ideas of each sub-group.

Tema 9. Ciusinns u norsomenusi. Mergers and Acquisitions.

Mergers & Acquisitions (M&A). Acquisition of a target company vs merger of equals. Negative
connotations of a takeover. The reasons for an M&A deal. The gains of an M&A through
synergy. Difficulties associated with M&A process.
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Doing the deal: the process of M&A deals and their regulations.
4. MartepuaJibl TeKyliero KOHTPOJIsl yCIieBaeMOCTH 00y4aloIuxcs 1
(oH/1 OLIEHOYHBIX CPEACTB NMPOMEKYTOYHOM ATTECTAIMHU 0 JUCHUILINHE (MOIYJII0)
4.1. ®opMBI 1 METOABI TEKYILETO KOHTPOJIS YCIIEBAEMOCTH ¥ IPOMEXKYTOUHON aTTECTALUN.

4.1.1. B xome peanu3aluy AUCUUIUIMHBL...UCHOJb3YIOTCS CIEAYIOLIUE METOABI TEKYLIETO
KOHTPOJISl YCIIEBAEMOCTH 00YUalOIINuXCs:

Tema (paznen) MeTo/bl TEKYIIErO KOHTPOJIS YCIIEBAEMOCTH

Beenenue, 0630p TpedyemMbIx Omnpoc ,oknaj ¢ TUCKYCCHeH, scce
HAaBBIKOB JIJIsI OCBOEHHUSI Kypca
CTpykTypa KOMITaHUH U TPaBOBBIE Ormpoc ,JoKknaa ¢ IUCKYCCUEH, 3cce
(hopmbl COOCTBEHHOCTH B OM3HECE.
MapKeTHHT. Omnpoc, KOHTPOJIBbHAS
VYnpaBneHue nepcoHagIoM. Ompoc ,IoKIan ¢ TUCKyCCHEeH, acce
MesxryHapoHbINH OU3HEC. Omnpoc, acce
[TeperoBopsl Ormpoc, KOHTpOJTbHAS
AyTCypCcUHT Ormpoc ,JI0KIIa ¢ TUCKYCCHEH, Icce
NudopmanimoHHble TEXHOJIOTHH B Ormpoc ,A0KJIaJl ¢ TUCKYCCHEH, acce
OusHece
CnusHUS U NOTJIOILIEHHUS. Ormpoc ,A0KIIal ¢ TUCKYCCHEeH, acce

4.1.2. TIpomexxyTodHast aTTeCTalus MPOBOAUTCS B opMe: YCTHOTO 3aUeTa ¢ OIICHKOU

4.2. MartepuaJjbl TeKylIero KOHTPOJIs yCIIeBaeMOCTH.

1. Ynencro Poccun B opraHu3anusx MeXAyHapOAHON TOProBIM U PErMOHANBHBIX OJIOKaX.

2. IlpaBoBbie (hopmbl OpraHu3aiu OusHeca 3a pydoexoM (CTpaHa Mo BEIOOPY CTY/IEHTA).

3. Crparerus KoMnaHuu (KOMIaHUs MO BEIOOPY CTYJCHTA).

4. Cuctema ympaBlieHUs KOMIIaHHEH (cTpaHa, MaciiTad KOMIAHMM M OTpacib IO BHIOOPY
CTYICHTA)

5. Opranu3alMoHHAasl apXUTEKTypa MEXTYHAPOIHOW KOMITaHUU (110 BEIOOPY CTYIEHTA).

6. CriocoObI BBIXO/1a HA MEKTYHAPOIHBINA PHIHOK: 0030p, BO3MOXKHOCTH U OTPAHUYECHHUSI.

7. Ilpsimble MHOCTpaHHbIe HHBeCTHLIMU B Poccun. Hanbosnee pacrpocTpaHeHHbIE THITBI IPSIMOTO
MHOCTPAaHHOI'0 NHBeCTHpOBaHusA B Poccuu.

8. [Ipsimbie ”HOCTpaHHbIE HHBECTUIIMU Poccuu B Ipyrux cTpaHax.

9. MapkeTuHr B 3apy0eHOW KOMIIAHUU: TEXHOJIOTUU U ONBIT (KOMIIaHUS 110 BBIOOPY CTYACHTA).

10. CniustHUSL ¥ TOTJIOIIEHUS: POJib B TpaHC(OpMaIi COBPEMEHHOTO MEXTyHAPOAHOTO OU3Heca.
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11. CnustHUS ¥ IOTJIOIEHHS: TPOLIEAYPA, BO3HUKAIOIME CIIOKHOCTH U CIIOCOOBI X PELICHUs Ha
npuMepe JTFOOBIX KOMITaHUH.
12. AyTcopcHHT B MEXTyHAPOIHOM OM3HECE: OCHOBHBIE (POPMBI, TUTFOCHI 1 MUHYCHI.
13. Haunbonee pacipocTpaHeHHble MH()OPMAIIMOHHbIE CUCTEMBI B COBPEMEHHOM On3Hece: 0030p
(omHa cucTema Ha BBIOOD CTY/IEHTA)

IIpumepHbIe 321aHUA KOHTPOJIbHBIX PadoT 10 AMCHMILIMHE:

3AAHHE 1. Hanuwume no-anenuticku 3K6U8ALeHMbl C1e0YIOUUX CLOBOCOUEMAHUIL:
1. to help the patient

. affecting his health

. associated with his illness

. almoner

. co-operation between doctor and almoner

. the growing proportion of old people

. there appear to be more patients with social problems

0 3 N WD A~ W N

. 1s closely integrated with

3AJJAHHE 2. 3anonnume nponycku npeoioeamu, 20e 3mo neobxooumo. l[lepeseoume
NPeoNiodceHUsl Ha PYCCKULL A3bIK.

1. ... arecent joint meeting ... of representatives ... of the Royal Colleges of Physicians,
Surgeons, Obstetricians and Gynaecologists and the College of General Practitioners, ...
representatives of the Institute of Almoners, the following statement ... the contribution of social
work to medical care was agreed.

2. The purpose ... medical social work is to help the patient to recognize and overcome personal
and environmental disabilities.

3. ... arelationship ... the almoner, a patient or his family may be helped to define difficulties.

4. The recognition ... medical social problems and the selection ... patients who need social help
is a matter requiring close co-operation ... doctor and almoner.

5. Many basic material needs are now met ... the National Health Service.

6. Other factors appear to be leading ... changes ... the nature ... medical social problems.

7. ... addition there appear to be more patients ...social problems arising ... coronary thrombosis
and peptic ulcer than ... such conditions as tuberculosis and venereal disease.

8. There is a growing emphasis ... medical thinking ... the interplay ... physical illness and social
and personal factors.

IIpumepHble TeMbl [JOKJIA10B, Npe3eHTAlMi W 3aaHUA JJ8 TPYNIOBBIX JHCKYCCHI
(¢popmuposanmne komnerenunu /AIK- 5.3)

Tekylmuil KOHTPOJIb YCIIEBAEMOCTH OCYILECTBISECTCS OLECHKOW 3aJaHUM, BKIIOYEHHBIX B IUIaH
MIPOTPAMMBIL: 3CCE, MHIAUBUAYAIbHBIX U IPYNIOBBIX MPE3CHTALMMI, & TAKXKE YUaCTHUS B IPYIIIIOBBIX
YOPKHEHUSIX U TUCKYCCUAX (MTPOBBIX CUMYJISIIUAX).

JlarnHble paOOTHI OLIGHWBAIOTCSA MO CIEAyomed IKane (yKa3aHbl MaKCHMMAalbHO BO3MOYKHBIE
OIICHKH):



11
® Dcce — 6 6ayioB
¢ HuauBuayalbHbIE U FPYNIOBbIE PE3EHTALUN C TIOATOTOBKOM AoMa — 9 Gasios

e VYuyacTHe B IPYNIOBBIX JUCKyCCUSAX — 6 OaIoB

1. The study of international business is fine if you are going to work in a large multinational
enterprise, but it has no relevance for individuals who are going to work in small firms."
Evaluate this statement.

2. "Ultimately, the study of international business is no different from the study of domestic
business. Thus, there is no point in having a separate course on international business." Evaluate
this statement.

4. You are working for a company that is considering investing in a foreign country. Investing in
countries with different traditions is an important element of your company's long-term strategic
goals. As such, management has requested a report regarding the attractiveness of alternative
countries based on the potential return of FDI. Accordingly, the ranking of the top 25 countries in
terms of FDI attractiveness is a crucial ingredient for your report. A colleague mentioned a
potentially useful tool called the "FDI Confidence Index" which is updated periodically. Find this
index and provide additional information regarding how the index is constructed.

5. Free market economies stimulate greater economic growth, whereas State-directed economies
stifle growth. Discuss.

6. You are the CEO of a company that has to choose between making a $100 million investment
in the Czech Republic or Poland. Both investments promise the same long-run return, so your
choice is driven by risk considerations. Assess the various risks of doing business in each of
these nations. Which investment would you favor and why?

7. Use the GlobalEDGE site. One way that experts analyze conditions in emerging markets is
through the use of economic indicators. The Market Potential Index (MPI) is a yearly study
conducted by the Michigan State University Center for International Business Education and
Research (MSUCIRER) to compare emerging markets on a variety of dimensions. Provide a
description of the indicators used in the index. Which of the indicators would have greater
importance for a company that markets laptop computers? Considering the MPI rankings, which
developing countries would you advise such a company to enter first.

8. You are a senior manager in an automobile company considering whether to invest in
production facilities in China, Kazakhstan, or Thailand. These facilities will serve local market
demand. Evaluate the benefits, costs, and risks associated with doing business in each nation.

Which country seems the most attractive target for foreign direct investment? Why.'
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9. Outline why the culture of a country might influence the costs of doing business in that
country. Illustrate your answer with examples. Do you think that business practices in the EU or
USA or Japan are likely to differ from business practices in Russia.' If so, how?

10. What are the implications for international business of differences in the dominant religion or
ethical system of a country?

11.Choose two countries that appear to be culturally diverse. Compare the cultures of those
countries and then indicate how cultural differences influence (a) the costs of doing business

in each country, (b) the likely future economic development of that country, and (c¢) business
practices.

12. Use the globalEDGE™ site to complete the following exercise. You are preparing for a
business trip to Chile where you will need to interact extensively with local professionals.
Therefore, you should consider collecting information regarding local culture and business habits
prior to your departure. A colleague from Latin America recommends you visit the "Centre for
Intercultural Learning" and read through the country insights provided for Chile. Prepare a short
description of the most striking cultural characteristics that may affect business interactions in
this country.

13. Typically, cultural factors drive the differences in business etiquette encountered during
international business travel. In fact, Middle Eastern cultures exhibit significant differences in
business etiquette when compared to Western cultures. Prior to leaving for your first business

trip to the region, a colleague informed you that a guide to business etiquette around the world
may help you. Using the globalEDGE website, find five tips regarding business etiquette in the
Middle Eastern country of your choice.

14. What are the potential costs of adopting a free trade regime? Do you think governments
should do anything to reduce these costs.' What?

15. The world's poorest countries are at a competitive disadvantage in every sector of their
economies. They have little to export. They have no capital; their land is of poor quality; they
often have too many people given available work opportunities; and they are poorly educated.
Free trade cannot possibly be in the interests of such nations. Discuss.

16. The WTO's International Trade Statistics is an annual report that provides comprehensive,
comparable, and up dated statistics on trade in merchandise and commercial services. This report
allows for an assessment of world trade by country, region, and main product or service
categories. Using the most recent statistics available, identify the top five countries that lead in
the export and import of merchandise, respectively.

17. Food is an integral part of understanding different countries, cultures, and lifestyles. In fact,

your company is interested in importing wine to Russia. However, you must first identify which
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suppliers can provide specific types of wine for your burgeoning dinner cruise business. After
searching the supplier directory, use specific criteria to compare the profiles of companies
supplying both red and while. Decide which supplier is- best for your company. Be sure to
justify your conclusion.

18. Governments sometimes use trade policy to support their foreign policy objectives. A
government may grant preferential trade terms to a country with which it wants to build strong
relations. Trade policy has also been used several times to pressure or punish "rogue states" that
do not abide by international law or norms. How has trade policy been used towards Russia after
Crimea became part of Russia? Have these policies been successful? What were the objectives of
those policies?

19. You are an employee of a firm that produces cell phones in Thailand and then

exports them to Russia and other countries for sale. The cell phones were

originally produced in Thailand to take advantage of relatively low labor costs and a skilled work
force. Other possible locations considered at the time were Malaysia and Hong Kong. Russian
government decides to impose punitive 100 percent ail valorem tariffs on imports of cell phones
from Thailand to punish the country for administrative trade barriers that restrict Russian exports
to Thailand. How should your firm respond? What does this tell you about the use of targeted
trade barriers?

20. The European subsidiary of your company is considering exporting its products to Egypt.
Yet, management's current knowledge of this country's trade policies and barriers is limited.
Before your company's management decides to export, a more detailed analysis of the political
and economic conditions in Egypt is required. In fact, you have heard that the Market Access
Database may be a good place to start. Begin your search and identify Egypt's current import
policies with respect to fundamental issues such as tariffs and restrictions. Prepare an executive
summary of your findings.

21. The number of member nations of the World Trade Organization (WTO) has increased
considerably in recent years. As a global international organization, some nonmember countries
have observer status in the WTO. Such status requires accession negotiations to begin within five
years of attaining this preliminary position. Identify the current total number of WTO members.
Also, prepare a list of current observer countries. Do you notice anything in particular about the
countries that have observer status?

22. FDI in Russia: Do some research and find out what countries are the major sources of FDI in
Russia. What countries are the targets of Russian outward FDI?

23. Come up with a business plan and decide on an entry strategy for you firm: export, licencing

etc. Justify your choice. This is a group activity. Each group presents its own project.
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24. Greenfield venture or acquisition? Based on the case provided by your teacher decide what is
the best option for FDI in this case.

25. Your company is seeking to expand by opening new customer representative and sales offices
in the European Union (EU). The size of the investment is significant, and top management
wishes to have a clearer picture of the current and probable future status of the EU. After
evaluating the stale of the EU based on the statistics and publications available, prepare an
executive summary describing the features you consider as crucial in completing your report.

26. The quality of life in specific markets sometimes is impacted by the country's financial and
fiscal policies. As such, the Global Financial Stability Report is a semi annual report published
by the International Capital Markets division of the International Monetary Fund (IMF). The
report provides a regular assessment of global financial markets. As such, locate and download
the latest report to give an overview of the most important issues under discussion.

27. What do you see as the main organizational problems that are likely to be associated with
implementation of a transnational strategy?

28. The globalization of international corporations impacts the product and service options
available to customers. Several classifications and ranking of international corporations are
prepared by a variety of sources. Find the Global 2000 rankings published by Forbes and identify
the criteria used in evaluating top global companies, paying particular attention to the home
countries, industries and asset level represented. Based on the data gathered, what
generalizations can you make?

29. The top management of your company, a manufacturer and marketer of wireless devices has
decided to pursue international expansion opportunities in Eastern Europe. In order to achieve
some economies of scale, your strategy is to minimize local adaptation. Focus on the Eastern
European country of your choice and prepare a report of which features of the product make
adaptation to local conditions essential.

30. The choice of strategy for an international firm must depend on the comparison of the
benefits of that strategy (in terms of value creation) compared to the costs of implementing it.
For some firms, it may be logical to pursue a localization strategy, others a global or international
strategy, and still others a transnational strategy. Is this statement correct?

31. What is the most appropriate organizational architecture for a firm with a global strategy?

32. A small firm has developed valuable new technology products using its unique biotechnology
know-how is trying to decide how best to enter the foreign market. The cost of investing in
manufacturing facilities will be great but possible. If these are the firm’s only options which
would you advice to choose and why?

- Manufacture the products at home and let foreign agents do the marketing.
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- Manufacture the products at home and set up a wholly-owned subsidiary in the foreign country
to manage marketing.

- Enter into an alliance with a large foreign pharmaceutical company. The products will be
manufactured in the foreign country by the 50/50 joint venture and marketed by the European
firm.

33. The Entrepreneur Magazine annually publishes a ranking of the Top Global Franchises.
Provide a list of top ten companies that pursue franchising as a mode of international expansion.
Study one of these companies in detail and provide a description of its business model, its
international expansion patterns, and the support and training offered by the franchiser. Are there
areas where improvement can be made? Justify your answer.

34. The US commercial service prepares reports known as the Country Commercial Guides for
countries of interest to U.S. investors. Use the country commercial guide for Russia and gather
information on its mining and energy industry.

35. A firm must decide whether to make a component part in-house or to contract it out to an
independent supplier. Manufacturing the part requires a nonrecoverable investment in specialized
assets. The most efficient suppliers are located in countries where currency rates are expected to
appreciate over the next decade. What are the pros and cons of (a) manufacturing the part in-
house (b) outsourcing manufacturing to an independent supplier? Which option would you
recommend? Why?

36. You are a marketing manager for a manufacturer of children’s wooden toys. You are
considering entering the European foreign market. Your CEO thinks that the advertising message
that has been effective in Russia will be fine in Europe. She also believes that the pricing
decisions can be delegated to foreign managers. Why can she be wrong?

37. You are the marketing manager of a food products company that is considering entering the
Indian market. The retail system in India tends to be very fragmented. Also, retailers and
wholesalers have very strong long-term ties with Indian food companies. These ties make access
to distribution channels difficult. What distribution strategy would you advice your company to
pursue? Why?

38. The consumer purchase of specific brands is an indication of the relationship that is
developed over time between the company and its customers. Find the most recent ranking of
global brands. Identify the criteria used. Which countries appear to dominate the top 100 brand
list? Prepare a short report identifying the countries that possess global brands and the reasons
for success.

39. Part of developing long-term Research and Development strategy (R&D) is to locate

facilities in countries which are widely known to be competitive. Your company seeks to develop
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R&D facilities in Asia to become more competitive. A publication which evaluates economies
based on their competitiveness is the Global Competitiveness report. Find this report and make a
presentation for top management that presents the benefits and drawbacks of 5 top Asian
companies listed.
40. Fortune conducts an annual survey and publishes the rankings of its Most Admired
Companies in the world. Find the most recent ranking and determine the methodology used in
determining which companies are the most admired. Prepare a summary of the strategic and
organizational success factors involved in the survey.
41. Business people don’t understand IT and IT people don’t understand business. Evaluate the
statement.

IIpumepHbIe TEMBI 3ccCe

1.IIpaBoBbie (hopMBI Opranu3aIuu Ou3Heca 3a pyoekoM (CTpaHa 1o BBIOOPY CTY/ICHTA).

2. Cucrema ympaBiieHUs] KOMIaHUEH (CTpaHa, MacuITad KOMIIAHHMM M OTpacilb 10 BbIOOpY

CTYICHTA)

3. MapkeTuHr B 3apy0eXHOW KOMIAHUU: OpraHu3anus U (yHKIUU (KOMIAHUS 1O BBHIOOPY

CTYICHTA)

4. TlpuHUMOBI yNpaBIEHUS NEPCOHATIOM B KPYIHBIX 3apyOeKHBIX KOMHAaHUAX (0030p H

CpaBHUTEIbHAS XapaKTEPUCTUKA)

5. AyTCOpPCHHT U €r0 poiib B MeXKIYHAPOIHOM OHM3HECE.

6. O030p OCHOBHBIX (hOPM ayTCOPCUHTA

7. CnsiHue u IorjomcHue: rmpoucaypa u poJjib B TpaHC(bopMaHHH COBpPCMCHHOT'O OusHeca

4.3. OneHo4Hble CpeACTBA /ISl IPOMEKYTOYHOM aTTecTAlMU.

Kon HaumenoBanue Kon srana ocBoennss | HaumeHoBaHue 3Tana
KOMITETEHIIMN | KOMIIETEHLIUU KOMITETEHIIUHI OCBOEHHS KOMITETEHIIUHI
AIIK -5 CnocobHocTts ocymectiars | JIITK —5.3 TOTOBHOCTh K
COLMAJILHO- KOMMYHHUKaIIUU B
KOMMYHUKAaTUBHBIC HABBIKU COHHaﬂBHOﬁ )41
npodeccuoHaNbHOU
cpene

4.3.2. Iloka3zarejn U KPUTEPHH OLIECHUBAHUS KOMIIETEHIUI HA Pa3JIMYHbIX dTaNax UX
(popmupoBanus.
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Jrtan Iloxa3aTeab oOLEeHMBAHUSA Kpurepnii onennBanus
OCBOCHUSHA
KOMIICTCHIIUH

ATIK-5.3 [ [puMeHsieT TpUHIUIIBI U OPPEKTHO MPUMEHSIET TPUHIUIIBI

BAKOHOMCPHOCTHU ITPOBCIACHNA

COBEILIAHUM, TyOJTUYHBIX
BHICTYILJICHUH, Tee(OHHOTO
1eJI0BOTO OOIICHMS Ha
MHOCTPAHHOM SI3BIKE
licnions3yer ocoGeHHOCTH
BE/ICHUS IEPETOBOPOB C
3apyOEKHBIMU JICJIOBBIMU
napTHEpaMu

[ [pruMeHsieT 3HaHUSA OCHOB

DTUKU

VICJIOBLIX IICPCTOBOPOB, BCTPCU,

JICJIOBOT'O IIPOTOKOJIA U I[GJIOBOﬁ

1 3aKOHOMEPHOCTH MPOBEJICHUS
[ICJIOBBIX TIEPETOBOPOB, BCTPEY,
COBEILIAHUM, TyOJTUUHBIX
BHICTYIUICHUH, Tee(OHHOTO
[1eJIOBOTO OOIIICHUS Ha
MHOCTPAHHOM SI3BIKE

[‘paMOTHO HCTIOIB3YET
0COOCHHOCTH BEJICHUS
MEPETOBOPOB C 3aPYOCIKHBIMU
[IeIOBBIMU TTapTHEPaAMU
[KoppekTHO TpUMEHSIET 3HAHUS
OCHOB JIEJIOBOTO MPOTOKONA U]
[IETI0BOM ATUKHU

4.3.3 TunoBble KOHTPOJIbHbIE 32/IAaHUSI MJIH MHbIE MATEPUAJIbI (TUIIOBbIE OIlEHOYHbIE
MaTepuaJibl), He00OXOAMMbIe /IJIsl OLeHKH 3HAHU, YMEeHUI, HABBIKOB M (WJIH) ONbITA

AesiTeJIbHOCTH, XapaKTePU3YIIUX ITanbl (OPpMUPOBAHUS KOMIIETEHLMI B mpolecce
0CBOEeHMsI 00pa30BaTeIbHOI MPOrpamMMbl

[TpomexxyTouHasi arrectanus B (opMe 3adera MpeanojaraeT yCTHBIM OTBET MO H3YYEHHBIM B
Kypce TeéMaM U BBIIIOJIHEHUE 3aJJaHUsI C TIOCHEAYIOIIEN TUCKYCCUEH 10 HEMY.

[Tepeuens Tem:
CTpyKTypa KOMIaHH U TIPpaBOBbIe (HOPMBI COOCTBEHHOCTH B OM3HECE

1.

MapxkeTuHr

YnpasieHue nepcoHaIoM
MexyHapoaHbIi OU3HEC.

[IeperoBopsl

AyTCOpCUHT

HudopMaimoHHble TEXHOJIOTHH B OM3HECe

Cnusaus u IIOTJIOMICHU A

IIpuMepsI OLEHOYHBIX CPEACTB AJIsl IPOMEKYTOYHOI aTTecTanuu 10 JUCHHILINHE
CAHIVIMHCKUH A3BIK NPOQUIIS 1eATeJIbHOCTH» ((pparMenT)

3AJJAHUE 1. Cocmasbme 80npochl K 8blOEIEHHbIM CI08AM U Nepeseoume Ux Ha pyCcCcKull A3uiK:
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1. The purpose of medical social work is to help the patient to recognize and overcome personal
and environmental disabilities.

2. A patient or his family may be helped to define difficulties.

3. There appear to be more patients with social problems arising from coronary thrombosis and
peptic ulcer than from such conditions as tuberculosis and venereal disease.

4. There is a growing emphasis in medical thinking on the interplay between physical illness and
social and personal factors.

5. Developments have taken place in training so as to equip almoners to contribute more fully to
medical care.

6. Education for social work now includes study not only of the social sciences, but also of the
principles and methods of professional practice.

7. An almoner's training is now more closely integrated with training for social work in other
fields.

3AJAHHE 2. I[locmagbme 2naconvl 8 CKOOKAx 8 Hyx#cHoe 8pems u 3anoe. Ilepeseoume
NPeONoNCeHUsI HA PYCCKULL SA3bIK.

1. The following statement on the contribution of social work to medical care (to agree).

2. A patient or his family may (to help) to define difficulties.

3. The recognition of medical social problems and the selection of patients who (to need) social
help is a matter requiring close co-operation between doctor and almoner.

4. Many basic material needs (to meet) by the National Health Service.

5. In addition, the improved standard of living, more general education and full employment (to
leed) to a reduction of some social problems.
6. Other factors (to appear) to be leading to changes in the nature of medical social problems.

7. Developments (to take place) in training so as to equip almoners to contribute more fully to medical
care.

8. Education (to include) supervised practice as well as theoretical instruction.
9. An almoner's training now more closely (to integrate) with training for social work in other fields.
10. As in other professions, facilities for postgraduate study (to need).

3AAHHUE 3. [lepeseoume credyrouue npeonrodiceHust Ha AHeIUUCKUL A3bIK.

1. Ha HepaBHeM COBMeCTHOM 3acefaHuun npenctasutenen Koponesckon Konnerunm
TepaneBTOB, XUPYProB, aKyLlepoB W TMHEKONIOroB, a Takxe Konnernn Bpayen
obLen NMPaKTUKN C npegcraBuTenaMmmn VlHCTI/ITyTa pa6OTHI/1KOB counanbHOro
obecneyeHns ObINO BbIHECEHO MOCTAHOBJIEHWE MO BKAaAy couunaibHON paboTbl B
MeaonunHCKoe OGCJ'Iy)KI/IBaHI/Ie.

Hns omenku crenenn ocBoeHuss kommereHiuu JIIK OC — 5.3 wucnomw3yrorcs
CIIEYIOIINE IKAJIBI:
HlIkana 1. Ouenka c(popMUPOBAHHOCTH OTAEJbHBIX 3JIEMEHTOB KOMIIeTEeHIHii

Onenka TpeOGoBaHusi K 3HAHUIM

5, «omauuHoy — OueHka «OTIMYHO» BBICTABISIETCS CTYAEHTY, €CIH OH
IMyOOKO W TPOYHO  YCBOWJ  NPOTPAMMHBEIM  MaTepua,
HCYEpIBIBAIOIIE, MOCIeA0BaTEIbHO, YETKO U JIOTMYECKU CTPOIHO
€ro M3jaraeT Ha 5K3aMEHEe, YMEET TECHO YBS3bIBaTh TEOPHIO C
MIPAKTHKOH, CBOOOTHO CHpaBiseTcs C 3ajadyaMH, BOMPOCAMH W
JIPYTUMU BUAAMU NIPAMEHEHUS 3HAHUH, IPHYEM He 3aTPYIHAETCS C
OTBETOM TpH BHJOW3MEHEHHM 3aJaHM{, MHCIOJIb3YEeT B OTBETE
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MaTepHan MOHOTpapHUECKOI JUTEpaTyphl, MIPaBUIILHO
000CHOBBIBAET MPUHATOE PEIICHUE.

— YCBOEHBI OCHOBBI TpoOIlEcCa MOATOTOBKH K IPOBEICHUIO
MapKeTUHTOBBIX HCCIICZIOBaHUH, TUIAHUPOBaHMUA JAH3aiiHa
WCCJIEZIOBAHUS 1 OCHOBHBIE METO/IbI HCCIIEIOBaHUT;
c(OpMHUPOBAHO yMEHHE HCIONb30BaTh Trpaduyeckuii U
KOJIMYECTBEHHBI aHaIN3 pE3y/IbTaTOB MapKETUHIOBBIX
IporpamMM, Kak OCHOBBI OIEpaTUBHOM KOPPEKTHPOBKU
TaKUX MPOTrpaMM B ciIydae X HedPPEeKTUBHOCTH;

OCBOEHBI CPEJICTBA MPOTPAMMHOTO O0ECIICUeHUsT aHAIN3a U
KOJIMYECTBEHHOI'0 MOJIETTMPOBAHMSI CUCTEM YIIPaBICHHUS;
c(OpMyIHpPOBaHBl OCHOBHBIC HAy4HBIE MPOOIEMBI B

M3y4aeMol mpenMeTHO# 06IacTu.

4, «xopouioy

— OreHka «XopoIIoy» BEICTABISETCS CTYACHTY, €CIIH OH TBEPIO
3HAaeT Marepuaj, TPaMOTHO W IO CYIIECTBY H3JIaraeT ero, He
JOITyCKasl CYIIECTBEHHBIX HETOYHOCTEH B OTBETE Ha BOIIPOC,
MPaBUIBHO MPUMEHSIET TEOPETUUECKUE TONOKEHUS TIPU PELICHUU
MPaKTHYECKUX BOMPOCOB W 3alad, BJIaJeeT HEOOXOMUMBIMU
HAaBBIKAMH Y TPHUEMAMH UX BBITTIOJTHCHHS.

3)
«V008N1eMBOPUMETLHO»

— OneHka «yJOOBIETBOPHUTENBHO» BBICTABIAETCS CTYACHTY,
€CIM OH HMeeT 3HaHHs TOJIBKO OCHOBHOIO MaTepuana, HO HeE
YCBOWJI €ro JeTajieidl, IOMYCKaeT HETOYHOCTH, HEIO0CTaTOYHO
[IpaBUJIbHBIC (hopMyIHpOBKH, HapyLICHUS JIOTUYECKOU
MIOCJIEOBAaTEIbHOCTH B HW3JI0KEHUW IIPOTPaMMHOTO MaTepHana,
WCTIBITHIBACT 3aTPYAHEHUsI IIPH BHIIOJIHEHNH NPAKTHUECKUX PadoT.

2,
«HEYO0BNIeTNEOPUMETLHO »

- OHCHKa «HCYHOBJICTBOPUTECIIBHO» BBLICTABJIACTCA CTYIACHTY,
KOTOpBI HE 3HAET 3HAYUTENILHOM YacTh MPOrpaMMHOT0 MaTepHaia,
JIOTTYCKAeT CYIICCTBEHHBIC OIIMOKH, HEYBEPEHHO, C OOJIBIIMMHU
3aTPyIHEHHUSMHU BBHIMONHSAET MpakTuieckue pabotel. Kak mpasuio,
OLICHKA «HEYJIOBJIETBOPUTEIBLHOY» CTABUTCS CTYIEHTaM, KOTOpbIE HE
MOTYT MPOAOJIKUTH 00yueHHE O3 JONMOJHUTEIbHBIX 3aHITHH IO
COOTBETCTBYIOLIEH JUCLIUILIUHE.

IHIkana 2. KomiiekcHasi OleHKA C()OPMUPOBAHHOCTH 3HAHUM, YMEHMI U BJIaJCHUH

O603Ha4yeHus ®opmyaupoBKa TPeOOBAHUIT
Hudp. Orerka K CcTeneHH coOpMUPOBAHHOCTH KOMIETEHIIHH
1 He ynoBnerBopurensHo | He mmeeT HEOOXOAMMBIX MPEICTABICHHA O MPOBEPSIEMOM
MaTepuaie
2 VY OBIIETBOPUTEIIHHO 3HaTh Ha YpPOBHE OPHEHTHPOBAHUSA, IIPEIACTABICHUI.
W CyOBeKT yueHusi 3HaeT OCHOBHbIE MPU3HAKU WU TEPMUHBI

He ynosnerBoputensHO

HN3y4yacMoro J3JICMCHTAa COACp:KaHHA, HX OTHCCCHHOCTH K
OHpeﬂeHeHHOﬁ HAyKe, OTpacCjii UJIn O6’BCKTaM, Y3HACT UX B

(no yemompenuro
TEKCTaxX, HM300paKEHUSAX WIM CXeMaX W 3HAeT, K KaKuM
npenooasameis)
UCTOYHHMKAM HYXXHO oOpaiarbcs Juist 6osiee JeTaabHOrO €ro
YCBOEHHUS
3 Y IIOBIETBOPUTEIBHO 3HaTb U YMETh Ha PeNnpoaAYKTHBHOM YpoBHE. CyObeKkT

VUEHHs  3HAeT  M3y4YEHHBIH  OJIEMEHT  COJAep)KaHHUd




20

PCOPOAYKTUBHO: TIPOHU3BOJIbHO BOCIIPOU3BOAUT CBOU 3HAHUMA
YCTHO, MIMCbMCHHO WJIK B IECMOHCTPUPYCMBIX IIGﬁCTBPIHX

4 Xoporo 3HaTh, YMETh, BIaJICTh HA AHAJIMTHYECKOM ypOBHE. 3Has Ha
PENpOAYKTUBHOM YpPOBHE, YKa3blBaTb Ha OCOOEHHOCTH H
B3aMMOCBSI3U H3YyYEHHBIX OOBEKTOB, Ha HX JOCTOMHCTBA,
OTpaHUYECHMUS,

HUCTOPUIO W TICPCICKTHUBBI Pa3BUTUA U

0COOEHHOCTH JJIA pa3HbIX 0O0BEKTOB YCBOCHUA

5 Otim4HO 3HaTh, yMETb, BIaJleTh Ha CHCTEeMHOM YypoBHE. CyObekT
YUEHHUS 3HACT U3YYEHHBIM DJIEMEHT COIEP)KaHUS CUCTEMHO,
IIPOM3BOJIBHO M J0Ka3aTeIbHO BOCIIPOM3BOANUT CBOM 3HAHUS
YCTHO, NUCBMEHHO WM B JIEMOHCTPUPYEMBIX NEHCTBUSX,
YUNTBIBasl M yKa3bIBasi CBSA3U U 3aBHUCHUMOCTH MEXIY STUM
3JIEMEHTOM U JIPYTMMH BJIEMEHTAaMH COJEp>KaHHs y4eOHOM
JUCLUUIUIMHBIL, €r0 3HAYMMOCTb B COJCpKAaHUU Y4eOHOU

JUCLUILINHBI

4.4. MeToauueckune MarTrepuaJibl, onpeaecjasime npoucaypbl OUCHUBaAHUSA 3HaHHﬁ,

YMeHHH, HABBIKOB ¥ (WJIH) ONbITA JAeATEJbHOCTH, XAPAKTEPHU3YWINHMX 3Talbl
(¢opMupoBaHus1 KOMIETEHIM I
[Ipouenypsl 1 cpecTBa OUEHUBAHUS 3JIEMEHTOB KOMITETEHLIUN
10 JUCUHUIUINHE « AHTTIMHCKUH S3bIK B IPOPECCUOHATBHON AEATEIIEHOCTI
IMpouenypa CpeacTBo oueHUBaHUS
npoBeIeHus Texkyuui KOHTPOJIb [TpomexyToun
bl KOHTPOJIb
Bemmonnenue | Beimonnenue | Beimonnenne | BeimosnHeHne | 3adeT B yCTHOM
YCTHBIX MMCbMEHHBIX | MPAKTUYECKUX acce u dbopme
. 3a1aHAI pacyeTHBIX JOKJa/10B
3a1aHUI .
3a1aHUI
[pomomxkuren | Ilo ycemorpenuro Ilo He Ilo B
BHOCTE TpenoiaBaTes YCMOTPEHHIO HIPEAyCMOTPEHO YCMOTPEHHIO COOTBETCTBUH
npenogaBaTeiist npenogaBareiist
KOHTPOJISt C MIPUHATHIMU
HOpMaMH
BPEMEHU
®dopma Ycrueiit onpoc | [TuceMeHHbI [Tucemennas B yctHOI
orpoc dopma ¢ dbopme
MIPOBEIECHUS
POBeA MIpe3eHTaIue
KOHTPOJIS 1
Bun Ycrueie IIucrmennsie IIncrmennsbIin 3a4eT
MIPOBEPOYHOTO BOITPOCHI 3a1aHus oIpoc
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3a/laHus
®opma otyera VYcrHble OTBeThI B OTBeTHI B OTBeTHI B
OTBETHI MUCbMEHHOU MUCbMEHHOUW | YCTHOU opme
dbopme (o acce n
pedeparam)
Pasnarounsrit €CcThb CrnpaBounas CrpaBounas CnpaBounas CnpaBounas
JauTepaTypa- | JuTeparypa- JauTepaTypa JauTepaTypa
MaTepHan
Camocmoamenvrnoe padboma Had memamu Kypca
Ne Bonpoch! 1J1s1 caMoCTOSAITeIbHOM HHAUBUAYAJIbHOM U rPYNIIOBOM IOATOTOBKH CTYACHTOB K
aynuTopHOii padoTe
pa3neia
Tema 1 | Cratea: “The World is still flat”
Ucrounuk: Bloomberg BusinessWeek Europe 18-24 July 2016
Assignment: read the text and answer the comprehension questions. Prepare a
summary of the key ideas presented in the case.
Tema 2 1. Cratps: “Not-so-Big Qil. The supermajors are being forced to rethink
their business model”
Hctouynuk: The Economist May 7-13, 2016
Assignment: read the article and answer questions for comprehension. Prepare a
summary of the key ideas presented in the article.
2. Cratps: “SMEs in developing countries. Caught in the middle”.
Uctounuk: The Economist June 4-10, 2016
Assignment: read the article and answer comprehension questions. Prepare a
summary of the key ideas presented in the article.
3. Cratps: “Page and Brin’s daring IPO”
Ucrounuk: YIINel2, ¢.95
Assignment: read the text and answer the comprehension questions. Prepare a
summary of the key ideas presented in the article.
Tema 3 1. Keiic: “The globalization of Starbucks”
Ucrounuk: VII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.
2. Keiic: “US Magnesium seeks protection- antidumping policies”.
Hcrounuk: VII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
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summary of the key ideas presented in the case.
3. Keiic: “ The role of the IMF in the global economic crisis”.

Hcrounuk: VII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a

summary of the key ideas presented in the case.
4. Cratps: “Why fair trade is a bad deal”

Hcrtoynuk: YII NelO
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

Tema 4

1. Keiic: “M&A: The one thing you need to get right”

Hcrounuk: Harvard Business Review June 2016

Assignment: read the article and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.
2. Keiic: “General Electric’s joint ventures”

Ucrounuk: VII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

3. Keiic: “Foreign direct investment by Cemex”

Hctouynuk: YII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

4. Keiic: “Walmart in Japan”

VII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

5. Crarps: “Making a corporate marriage work”

Uctounuk: YII Nell
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

6. Keiic: “Euro Disney in France”

Uctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

7. Keiic: “Walmart foreign expansion”

Ucrtounuk: VII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

Tema 5

1. Keiic: “IKEA: Furniture retailer to the world”.

Uctounuk: YII Nel
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Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.
2. Keiic: “Evolution of strategy at Proctor and Gamble”.

Hctounuk: YII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

3. Keiic: “The evolving strategy at IMB”

Ucrounuk: VII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

Tema 6 1. Keiic: “Dow Chemical’s matrix structure”

Ucrounuk: VII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

2. Keiic: “A decade of organizational change at Unilever”

Hctouynuk: YII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

3. Keiic: “ The International division at Walmart”

Hcrounuk: VII Nel
Assignment: read the text and answer the critical thinking questions. Prepare a
summary of the key ideas presented in the case.

5. Metoauyeckue yKkazaHus JAJs 00y4al0MIUXCH M0 OCBOCHMI0 TMCHMILINHBI (MOIYJIs1)

dopMupoBaHHe KOMIETEeHHHA B o0gacTu cucreM si3bika ((oHeTHKa, JIEKCHKA,
rpaMMaTHKa): MpaBWia apTUKYISLUU, UHTOHALIMK, aKUEHTYallud U pUTMa IpodecCHOHAIbHOM
peun B M3y4aeMOM SI3bIKE;, TIOJHBIA CTWJIb MPOU3HOIICHUS, XapaKTepHBIA JUIisi cdepbl
npoecCHOHAIBHON KOMMYHUKAIIUY; JEKCHUECKH MUHUMYM B o0beme 4300 neKCHYecKux
eIMHUIL 00IIero u npodecCHOHATLHOTO Xapakrtepa. [loHsatue muddepeHIranum JIEKCHKH 10
chepaM mpuMeHeHus (Je10Bast, TEPMUHOJIOTHYECKas, oOIeHayYHas1, opuIraipHas u ap.).

[TonsiTHEe 0 CBOOOMHBIX U YCTOMYMBBIX CIOBOCOUETAHUSX, (DPA3EONOTHUECKUX SIUHHIIAX
B PaMKax JIEJIOBOTO sI3bIKA. YCTOWYMBBIC TEPMUHOJIOTUYECKUAE COUCTAHHS B JICTIOBOM SI3BIKE.

[TonsiTe 06 OCHOBHBIX CIIOCOOAaX CIIOBOOOPA30BAHUS.

CnocoObl 3¢ ¢heKTUBHOTO  3allOMMHAaHHWS UM YCBOEHUS  TEPMHHOJIOTMYECKHX

CJ'IOBOCO‘-IeTaHI/II\/'I, Ba’XXHOCTB 3alIOMHMHAHUA YaCTOTHBIX IICJIbHBIX (I)pa3.
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I'pammariveckue HaBBIKHM, OOECIIEUMBAIOIINE KOMMYHUKAIIMIO JEIOBOTO XapakTepa 0e3
UCKQXCHHSI CMBICIA TMPU NUCHbMEHHOM W YCTHOM OOIIECHWH; OCHOBHBIE T'pPaMMaTHUECKHE
SIBJICHHSI, XapaKTEpHbIC Tl MPO(dECCHOHATILHON pPeyH.

@®opMHUpPOBaAHHUE KOMIIETEHIIMIA B 00J1aCTH SI3bIKOBBIX HABBIKOB (UT€HUE, CJOAYIIAHUE,
roBOpeHne, MNHCHbMO, (opMHpPOBaHHE CJOBAPHOr0 3amaca W 0a30BbIX SI3bIKOBBIX
KOHCTPYKIHUH 1JIsi KOMMYHUKaIMi B npodeccnoHaIbHOI cpene):

I'oBopenune. HaBblkM TpOAYUMPOBAHUS JAHAJIOTHYECKOM M MOHOJOTHYECKOHM peud ¢
UCIOJIb30BaHUEM Haubosiee ynoTpeOUTEeNbHBIX MPOPECCHOHANBHBIX JEKCHUKO-TPaMMAaTHYECKUX
CPEICTB B OCHOBHBIX KOMMYHUKATHUBHBIX CUTYyallUsX HEOPHUIMAIBLHOTO U OQPUIHMAIBHOTO
OO0IIeHUS.

OCHOBBI MyOJIMYHON pedYr W MyOJUYHOTO BBICTYIUICHUS (YCTHOE COOOIIEHWE, AOKIIaN):
MOJITOTOBKA U Tpe3eHTalus, BepOaabHble U HeBepOalbHbIE CPEICTBA.

AymupoBanue. IloHnmanue Ha CIyX ayTeHTHYHOM peun mnpodeccHoHaATbHON
HanpasieHHOCTH. M3Bnedyenne oOuieil u cnenudpuueckoir nHGopMaMu U3 MOHOJIOTHYECKUX U
JUAJIOTUYECKUX BBICKA3bIBAHUN PA3JIMYHOM NPOJODKUTENIBHOCTH C  LENbI JaJbHEHIIEro
aHaJln3a, OUEeHKHU M 00001meHus nudopmanuu. MeTtoab! paboThl ¢ ayMo U BUAECO MaTepUajoM U
nojgkacTaMu. MoenMpoBaHUE U 3allOMHHAHUE YCTONYHMBBIX TEPMHUHOJIOTHYECKUX OOOpPOTOB Ha
OCHOBE ayJIMO U BHUJIEO 3aIIUCEN.

UreHue: HaBBIKM O3HAKOMMTEIBHOIO YTEHMS C LEIbI0 IIOMCKA W M3BICYCHMS
uHpopManuu. HaBblku YTeHHs A7 U3BJICUEHUS ACTaIbHOU U crienupuyeckod nHGOpMaIUH C
MOCJICYIONIUM aHATH30M U 0000IIeHneM . TeKCT Kak KadeCTBEeHHAst MOJeNIb MHOCTPAHHOM pedn
npodecCHOHATBHON HAMPaBICHHOCTH. BUIbI TEKCTOB. PEerucTp u CTHIIb TEKCTOB.

TekctoI-kelichl. Mcnonb30BaHue KEHCOB IS JIEKCUKO-IPAMMATUYECKOT0 MOJEITUPOBAHUSA
Y Pa3BUTHSI KPUTUUECKOTO MBIIIUICHUS HA AaHIJIMACKOM SI3BIKE.

[Mucemo. HaBbiku npoayliupoBaHusi MUCBbMEHHBIX COOOIIEHUI U COCTaBICHUS TEKCTOB 110
TeMaTuke Kypca. Buapl cooOmieHwii: aHHOTanus, pedepar, TE3UChl, COOOIIEHUs, YaCTHOE
IIACBMO, JI€JIOBOE ITUCHMO.

Poinp 3ak0HAa THANIEKTUKU B U3YYEHUH AHIVIMMCKOIO S3bIKa CHELUAIbHOCTHU: KOJINYECTBO

NEepeXOaUT B KA4YCCTBO.

6. YueOHasi iuTepatrypa u pecypcbl HHGOPMALNMOHHO-TEJIEKOMMYHHMKALIMOHHOM CeTH
"HHTepHeT", BK/II0OYAs NepeYeHb Y4eOHO-MeTOAUYEeCKOro odecnedeHust AJs
CaMOCTOSATEJIbHOM PadoThI 00y4aKOIIMXCH 10 AUCHUILIMHE (MOXYJIIO)

6.1. OcHoBHas UTEpaTypAa.
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1.HoBuxoBa E.H., ITamkeBuu E.I', IlerpoBa C.®. JlenoBOM aHIIUWCKUN B KOHTEKCTE
COBPEMEHHBIX TeHACHIUI pa3BuTHs OusHeca. — M.: M3na-Bo «/eno» AHX, 2010. — 164 c.
2.Cavusgil S.T, Knight G., Riesenberger J. International Business: The new realities.

Prentice Hall, 2™ edition. 2011. : Chapter 1. Introduction: What Is International Business?

6.2. lonosiHUTeIbLHAS JTUTEPATypa
Hobbs M., Starr Keddle J. Oxford English for Careers: Commerce 1 Student Book.
Oxford University Press. 2006.
Lookianova N.A. The Businessman’s Companion: English for Business. M.: N3a-Bo
I'ncC, 2008.
Kotler Ph. Marketing Management. Pearson, 11" edition, 2002.

6.3. YueOHo-MeTOnMUYecKOe o0ecniedeHHe CAMOCTOATEILHOI padoThl.

l.baHk craTHCTUYECKUX JaHHBIX, CIPABOYHOM HWHGOpMAIMKM, AHAIUTUYECKUX CTaTed W
nyonuKalMi MO pa3HbIM acleKTaM MHpPOBOrO OM3HEca M MEXAYHapOJHOM TOProBIM. -
www.globaledge.msu.edu

2. T'azera The new York Times, 0030pHBIE ¥ aHATUTHYECKHE CTAaTbU IO MEXIYHAPOIHOMY
ou3Hecy

www.nytimes.com —

3. KypHaja DKOHOMHUCT

WWWw.economist.com —3.

6.4. HopmaTuBHBIE IPaBOBbIe JOKYMEHTHI.

He npenycmotpeHno

6.5. UnTepHeT-pecypcesl.

1. - GlobalEDGE: bank cTatucTUyecKuX AaHHBIX, CIIPABOYHONW MH(POPMALIUH, aHAITUTHUYECKUX

cTaredl U MyOJUKaluil O pa3HbIM aClieKTaM MHPOBOTO OM3HECA U MEKTyHAPOTHOU TOPTOBIIH.

2. www.iccwbo.org — International Chamber of Commerce (Mexnynaponnas Toprosas
[Tanara). O630pHBIE U aHATUTHUYECKHE CTATHU 0 MEXYHAPOIHOW TOpPropie, 0a3a JaHHBIX IO

MEXIyHapOJIHOM TOProBJe.

3. www.entrepreneur.com — xypHan Entrepreneur. Exeronno myOoJuKyeT CIHMCOK TOMOBBIX

MUPOBBIX (hpaHILIN3.

4. www.forbes.com — xypuan Forbes. Anamutuuyeckue u 0030pHBIE CTaTbU IO PA3HBIM

oTpacisiM OM3Heca, eXKEroIHO MyOIUKYeT PEHTHHT CaMbIX KPYITHBIX MHUPOBBIX KOMIAHUH.

5.  www.ec.europa.eu/eurostat/data/database - European statistics  database.
CraTtucTruecKue TaHHbIE 110 BCeM 00JIacTsIM MUPOBOW TOProBiie B paMkax EBpocoro3a.



http://www.globaledge.msu.edu/
http://www.ec.europa.eu/eurostat/data/database
http://www.forbes.com/
http://www.entrepreneur.com/
http://www.iccwbo.org/
http://www.economist.com/
http://www.nytimes.com/
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6. www.export.gov/ccg - Country Commercial Guide (kommepueckass uHbOpPMAIHS 10
CTpaHaM, HHTCPCCHBIM C TOYKHU 3PCHUSA NHOCTPAHHBIX KIIUTAJIOBJIOKCHUI.

7. www.investopedia.com — ornpeiesieHuss YKOHOMUYECKHX U OM3HEC TEPMHUHOB

8. http://www.business.com/
9. http://www.intelligent-business.org

10. http://www.market-leader.net/

6.6. Unbie ucrounuxku (CiioBapu)

1. Cambridge Business English Dictionary, Cambridge University press, 2011.

2. BonbI110i1 aHTI0-pYCCKUI M PYCCKO-aHTTIMUCKUHN clloBaph 1o OusHecy, M., XKusoii s3Ik, 2013.
3. Macmillan English Dictionary for advanced learners, Macmillan, 2007.

4. Oxford Collocations dictionary for students of English, Oxford university press, 2009.

5. www.multitran.ru — onnaiin cioBapb, 00JbI110i1 OaHK OM3HEC TEPMUHOB U JIEKCUKU.

8. MarepunanbHo-TexHn4YecKas 0a3a, HHPOPMAIHMOHHBIE TEXHOJIOTHH, IPOrPaMMHOE
olecrieyeHre ¥ HHPOPMALMOHHbIE CIIPABOYHbIE CHCTEMbI

Jns mpoBeneHHs 3aHATHH 10 JUCHHUIUIMHE HEOOXOOMMO CIIeIyIOIee MaTepHalbHO-TEXHHYECKOe
oOecrieueHne: ydeOHbIE aylUTOPUM ISl TIPOBEJCHUS 3aHATHH CEMHHAPCKOTO THIIA, TPYIIOBBIX |
WHIVBUAYAJbHBIX  KOHCYJBTAIlMH, TEKYIIET0 KOHTPOJIS W TPOMEXKYTOYHOH  aTTeCTAllWH, Ul
CaMOCTOSATEIBHON paOOTHI: YHTATIbHBIE 3aJIbI OUOIMOTEKY.

[Iporpammuoe obecnieuenue: MS Office Professional Plus 2016.
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Usnarensctsa «JTanby. URL: http:/e.lanbook.com; DnexTponHo-6ubnnoreunas cucrema KOPAMT. URL:
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