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1. [lepeyeHp mMIaHUPYEMBIX pPE3YAbTATOB OOydYeHHs IO JAMCLUIUIMHE,

COOTHECEHHBIX C TUNIAHUPYEMBIMU PE3YJIbTaTaMU OCBOCHUST 00pa30BaTEILHON MPOTPAMMBI
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7. MarepuanbHo-TexHu4yeckas  0aza, WHGOPMALMOHHBIE  TEXHOJIOTHUH,
IporpaMMHoe obecrieueHre U NH(HOPMALIMOHHbBIE CIIPABOYHBIE CUCTEMBI



1. Hepeqeﬂb IJIAHUPYEMBIX pE3yJIbTATOB oﬁyqe}mﬂ o JTMCHUIIJINHE ((BHeKTPOHHaﬂ
KOMMEpPUHA», COOTHECEHHBIX C IVIAHUPYEMBbIMHU pPE3yJIbTaTaAMHU OCBOCHHUSA MPOTrpaMMbI

1.1. JIucummnubaa «OnektponHas komMmeprusi / E-Commerce» oOecreunBaeT
OBJIAICHUC CIICAYIOINNMHU KOMIICTCHI UMM
Kon HanmeHnoBanue Kon HanmenoBaHue 3Tana ocBoeHMsI
KOMITeTeHIIN T KOMIIeTeHIINT JTana oCBOEHHsI KOMIIeTeHIIHI
KOMIIeTeHIINH
IK-11 crocoOHOCTh  yuacTBoBaTh B|[IK-11.2 CIIOCOOHOCTh y4YacTBOBaTh B pa3pabOTKe
pa3paboTKe  MHHOBAIMOHHBIX WHHOBAl[MOHHBIX METOJIOB, CPEACTB U
METOJIOB, CpelcTB " TEXHOJIOTHIA B obnacTu
eXHOTOr it B N p— podeccHOHaIBHOM AeSTETBHOCTH
podhecCHOHaATBLHON
eSITETPHOCTH (KOMMEPUECKOH,
MapKETUHIOBOW, PEKJIAMHOM,
JIOTMCTUYECKOI u (nm)
TOBapOBEIHOMN )
1.2. B pe3ympTaTe OCBOEHHUS JHCLUUIUIMHBI Yy  CTYACHTOB JOJDKHBI  OBITH
c(OPMHPOBAHBI:
OTD/TP Kon sranma PesyabTarnl 00y4yenns
(npu HATHYMH 0CBOEHHSA
npogcrangapra) KOMIIETeHIIUH
[Tpodeccronanphsrii cranmapr | [MK-11.2 HA YPOBHE 3HAHUIA:
«Crienpanucr B chepe 3aKyrnoK» L 3HaTh OTIIMYUTEIbHBIE 0COOCHHOCTH MHHOBALIMOHHBIX
%)EBO 9.2015 Ne60G6H I/IH(i)OpMaIlI/IOHHLIXVMCTO)IOB Y CPEZICTB B paMKax
5/02.6 IpodeCcCHOHATBHON AESTEIBHOCTH BKITIOUast B chepy 3aKyIoK,
TpynoBbie hyHKIHM: B TOM YHMCIIE JJISl TOCYJapCTBEHHBIX, MyHUIUIIAIEHBIX U
KoncynsTupoBanue B chepe KOPITOPAaTUBHBIX HYXJ
3aKyIOK JJIsl TOCY/IaPCTBEHHBIX, .
MYHUIUIATIBHBIX U Ha ypoBHE yMCHHU:
KOPITOPaTHBHBIX HYX]|
. MIPUMEHATh HMHOBAIlMOHHBIE METOIBI M CPEICTBa,
HEoOXoAMMBIE /TSI ~ OpraHu3aldd W yIpaBlIeHHA
npodeccHoHaNbHOW  JedTensHOCThI0 B MHTepHer-
NpocTpaHcTBE B cdepe 3aKyloK, BKIIOYas 3aKyIKH JUIs
TOCYJAPCTBCHHBIX, MYHHIUITAIBHBIX ¥  KOPIIOPaTHBHBIX
HYXIT
HA YPOBHE HABBIKOB:
1. BJI3/IETh HHPOPMAIMOHHBIMU TEXHOJOTUSIMU B
00J1acTH 3JIEKTPOHHOI KOMMEPLIUH 1Sl pabOTHI B MHTEPHET-
IIPOCTPAHCTBE B chepe 3aKyIOK, BKIIOYAs 3aKyIKH JUIS
rOCYJapCTBEHHBIX, MyHHUIIUITAIBHBIX U KOPIIOPATUBHBIX
HYX]
Menemkep BOJl/ menemxep mo  [[TIK-11.2 HA YPOBHE 3HAHMIA:
DKCIIOPTY U UMITOPTY . 3HaTh WHHOBAI[MOHHBIE METOABI M CPEICTB B
o0JIacTH  3NIEKTPOHHOM KOMMEpPLHUH sl NMPUMEHEHHS BO
( B COOTBETCTBHUU C BHEIITHEYKOHOMUYECKOU AeSITEILHOCTHU




pe3yabratamu (opcaiiT-ceccui. HA YPOBHE YMEHWIA:
DopcaiiT-aHanu3 TpeOOBaHUI K o MIPUMEHATh METOIBI M CPEICTBA, HEOOXOMMMEIC IS

KOMHeTeHHI/ISIM) OpraHn3ali U YIpaBJICHUSA B HHTCpHeT-HpOCTpaHCTBe JIIsL
ueneﬁ BHEIITHEAKOHOMHYICCKOM JACATCIBbHOCTHU

HA YPOBHE HABBIKOB:
6I)ITB TOTOBBIM B Ka4€CTBE€ 4YJICHA TBOPYCCKOI'O0 KOJIJICKTHBA
MNpUHUMATb Y4acTHUC B pa3pa60T1<e WHHOBAIlMOHHBIX
METOJIOB, CPEJCTB M TEXHOJIOTMH B OOJACTH DJIEKTPOHHOU
KOMMEpPLUUHN MpU YOPaBICHUU SKCIOPTHO-UMIIOPTHBIMU
onepanusMu

2. O0beM n MecTO IMcUMILIMHBI B cTpyKType OIl BO

Hucuunnuna «OnektponHas kommepiusi / E-Commerce» B COOTBETCTBHH C Y4€OHBIM
IJJAHOM HAampaBJIeHUs] MOATrOTOBKM «ToproBoe meno» u3ydaercs Ha 4-0oM Kypce B 7-OM
ceMeCTpe.

- UW3yYCHHWE IUCIUIUIMHBI Oasmpyercs Ha CICAYIOIMHUX MPEAMISCTBYIONMX IUCIUATIINHAX:
Maremaruka, Madopmatuka, [Iporpammusie cpeacTsa oprcHOro Ha3HaueHUs, MapkeTwar, OpraHu3amms

KOMMepUuy 1o chepaM nmpuMeHeHus, PeknamMuaas qesTenbHOCTb.

HaumeHnoBanus mnocieayromux yueOHbIX auciuiuive: «bupkeBoe peno», «[lcuxomorus

KOMMEPIUNY, «MexXTyHapoIHast TOPTOBIISD».
O6mas TpymoemMkocTh — 3 3a4. eauHUIBI (108 gac.)

[To quctmmuinHe «JIEKTPOHHASI KOMMEPUHA» BbIIEJsIeTCs:

Ha KOHTaKTHYIO pa0oTy ¢ mpernogaBaTteieM 36 4ac, B TOM YHCIIE:
- IpaKTU4eckue 3aHsATus — 36 vac.

Ha CaMOCTOSTENbHYIO paboTy oOyuaronmxcs - 72 yac.

3. CoaepxaHue H CTPYKTYpPa AUCHHUILIMHBI

O0beM TUCHHUILINHBI, dopma
Neni/nt yac. TeKyLlero
KonrakTHas pa6ora KOHTPOJIA
odyyaromuxcs ¢ ycIeBaeMoCTH,
HanmeHnoBaHue TeMBbI npenojgaBareieM MPOMEKYTOYHOH
(pa3aeJioB) 1o BujaAaM y4eOHbIX 3ausaTuil | CP | arrecranuu
JI JIP 113 KCP




Introduction

Topic 1. E-commerce -
general concepts,
terminology, main
development trends /
Beenenue. Paznea 1.
JIEKTPOHHASA
TOProBJIs - O0LIUeE
MOHATHSA,
TePMHHOJIOT U,
OCHOBHbI€ TeH/ICHIIUHN
pa3BUTHA

Theme 1.1 Definition and
principles of development
of electronic commerce /
Tema 1.1 Onpenenenuie u
MPUHIUITBI PA3BUTHUS
JJICKTPOHHOHN TOPTOBJIU

O, T, I

Theme 1.2. Development
of electronic commerce in
the global economy /
Tema 1.2.PazButne
AIIEKTPOHHOM TOPTOBIH B
MUPOBOW IKOHOMHKE

O, T, I

Theme 1.3. The
development of electronic
commerce in Russia /
Tema 1.3. PazButune
JJIEKTPOHHOM TOPIOBJIU B
Poccun

O, T, 1

Topic 2. Legal and
regulatory framework /
Pasnen 2. HopmaTuBHoO -
npaoBasi 0a3a

Theme 2.1. International
legal acts / Tema 2.1.
MexnyHapoHble
HOPMAaTHBHO-TIPABOBbIE
aKTBI

O, T, I

Theme 2.2 Russian
regulatory legal acts /
Tema 2.2 Poccuiickne
HOPMAaTHBHO-TIPABOBBIC
aKTBI

O, T, 1

Pasnen 3 Bungsl
KOMMEPYECKON
JeSITeNLHOCTH B
AJIEKTPOHHOU TOPTOBIIE /
Topic 3. Types of




Commercial Activities in
Electronic Commerce

Theme 3.1. Online Stores /
Tewma 3.1. UaTepuet-
MarasvHbl

O, T, 1, U3

10.

Theme 3.2 Online
Auctions / Tema 3.2
HHTepHeT-ayKIIMOHbI

O, T,

1.

Theme 3.3. Electronic
exchanges and trading
floors / Tema 3.3.
DNeKTpOHHBIE OUPKU U
TOPTOBBIE TUIOMIAKH

O, T, 1

12.

Theme 3.4. Intercompany
E-Commerce /
Tema 3.4.

MesxkopropaTiBHast
AJIEKTPOHHAsl TOPTOBIIS

O, T.A

13.

Topic 4. Advertising and
Marketing in Electronic
Commerce /

Pasnen 4 Pexinama u
MapKeTHHT B

SHCKTpOHHOﬁ TOPIOBJIC

14.

Theme 4.1. Features of
advertising in electronic
commerce. Techniques for
building and "promoting"
the site /

Tema 4.1.0cobenHocTH
peKJIamMbl B DJIEKTPOHHOM
toprosie. [Ipuembl
MOCTPOCHUS U

«PacKpyTKU» CaiTa.

O, T.X

15.

Theme 4.2. Banner
advertising /

Tema 4.2. bannepnas
pexIama

O, T.X

16.

Theme 4.3. Marketing in
e-commerce /

Tema 4.3. MapkeTunr B
AIICKTPOHHOM TOPTOBJIE.

O, T.X

17.

Topic 5. Development of
business plans and
determination of
effectiveness in electronic




commerce /

Paznen 5. Pa3zpaGotka
OM3HEC-IIaHOB U
OTIpeJICIICHHE

3¢ (HEeKTUBHOCTH B
3JIEKTPOHHOMN TOPTOBJIE.

18.

Theme 5.1. Collection and
processing of source
information /

Tema 5.1. Coop n
00paboTKa U UCXOTHOU
nHbopmarmn

O, T, I

19.

Theme 5.2. Business
Planning Goals /

Tema 5.2. Ilenu OusHec-
TJTAHUPOBAHHS.

O, T, I

20.

Theme 5.3. Sales plan.
Financial plan. The risks /

Tema 5.3. Ilman
COBITOBON €SI TEILHOCTH.

dunancoBelil m1ad. Pucku

O, T, 1

21.

Topic 6. Payment systems
in electronic commerce /
Pasnen 6. [1narexxaslie

CHCTEMBI B HJICKTPOHHOM
TOProBIIE

22.

Theme 6.1. Classification
of payments and payment
systems /

Tema 6.1. Knaccuduxanus
TJTIATEXKEN U TIIATEKHBIX

CUCTEM.

O, T,

23.

Theme 6.2. Internet
payment security issues /
Tema 6.2. Borpocsl
0€30IacCHOCTH IUIaTeKeH
yepe3 MuTepHer

O, T, 1

Bcero:

36

36

3a4yerT

®DopMbI TEKYLIET0 KOHTPOIIs ycreBaeMocTh: onpoc (O), mecmuposanue (1), ), doknao ([lo), oucnym (/), unousuodyanvroe 3adanue (M3) u op.

Conep:kanue QM CHUIINHbBI

Topic 1. E-commerce - general concepts, terminology, main development trends
Theme 1.1 Definition and principles of development of electronic commerce
Theme 1.2. Development of electronic commerce in the global economy




The extent of the spread of electronic commerce in the global economy. Geographic and
industry structure of electronic commerce.

Theme 1.3. The development of electronic commerce in Russia

The development of the Internet as a factor in the growth of electronic commerce.
Features of the formation and development of electronic commerce in Russia

Topic 2. Legal and regulatory framework of electronic commerce

Theme 2.1. International legal acts.

Institutional support for international electronic commerce.

UNCITRAL Model Law on Electronic Commerce (UN General Assembly Resolution
No. 51/162).

Theme 2.2 Russian regulatory legal acts.

General characteristic of the regulatory framework for electronic commerce in the
Russian Federation: assessment of the current state and development trends. Civil Code of the
Russian Federation. General regulatory conditions for the supply of goods. , Incoterms and
other laws and regulations governing electronic commerce in Russia.

Topic 3. Types of Commercial Activities in Electronic Commerce

Theme 3.1. Online stores.

E-business in retail. Online storefronts and online stores. Payment systems on the
Internet.

Topic 3.2 Online Auctions

Online auctions. Peer-to-peer systems.

Theme 3.3. Electronic exchanges and trading floors

The main types of business processes in the B2B sector. Electronic exchanges. Industry
(vertical) electronic platforms. Diversified trading floors.

Topic 3.4 Intercompany E-Commerce

Corporate representation on the Internet. Virtual enterprises.

Venture online investing. Electronic payment systems and security problems of
electronic payments. The technology of functioning of Internet banking. Profiling.

Topic 4. Advertising and Marketing in Electronic Commerce

Theme 4.1. Features of advertising in electronic commerce. Ratings and catalogs.
Profiling and personalization in online advertising. E-mail - advertising. Evaluation of the
effectiveness of online advertising.

Theme 4.2. Banner advertising

The content of the term. Examples of successful use of banner advertising. Advantages
and disadvantages of banner advertising. Selling products or services using banner advertising
and evaluating their effectiveness. Optimal site selection as a factor in the success of banner
advertising.

Theme 4.3. Marketing in e-commerce.

The basics of Internet marketing (website promotion). The concept and structure of
website promotion. Techniques for building and "promoting" the site.

Use of search engines. Studying the structure of the audience. Channels of distribution
of goods and services

Topic 5. Development of business plans and determination of the effectiveness of
the procedure in electronic commerce.

Theme 5.1. Collection and processing of initial information.

Theme 5.2. Business Planning Goals



Theme 5.3. Sales plan. Financial plan. The risks

Topic 6. Payment systems in electronic commerce

Theme 6.1. Classification of payments and payment systems.

The main types of payment systems

Definition of electronic payment system. Classification of payment systems.
Requirements for payment systems. Comparison of e-business payment instruments. Settlement
system with plastic cards. Smart cards. Electronic checks and electronic "cash" money.

Internet banking and the technology of its functioning.

Theme 6.2. Internet payment security issues

Cybercrime Crimes using plastic cards. Other computer crimes. Ways to Protect Against
Cybercrime

Pazgen 1. DieKTpoHHAsi TOProBJ/isi - 00IIMEe MOHATHS, TEPMHHOJIOTHSI, OCHOBHbIE
TeHACHIUN PA3BUTHUS

Tema 1.1 OnpenesieHue U NPUHUMIIBI PA3BUTHSA 3JIEKTPOHHON TOProOBJIH
Tema 1.2.PazBuTHe 3JIEKTPOHHOI TOPTOBJIM B MHPOBOIl JKOHOMMKE
Macmrabsl pacpocTpaHeHUs 3JIEKTPOHHOM TOProBIM B MUPOBOM SKOHOMHUKE. |'eorpadpuueckas
U OTpaciieBasi CTPYKTypa 3JEKTPOHHON TOPTOBIIH.
Tema 1.3. PazBuTne 3JieKTPOHHOM TOprojiu B Poccun
PazButue MHTepHeTa kak (akropa pocta 3JIeKTPOHHON TOProBiu. OCOOEHHOCTH CTAHOBIICHUS
Y Pa3BUTHUS JIEKTPOHHOU ToproBiu B Poccun
Pasnes 2. HopmaTuBHO - npaBoBasi  0a3a 3JIeKTPOHHOM TOProBJIN
Tema 2.1. Me:xayHapoaHble HOPMATHBHO-NIPABOBbIE AKThI.
HNucTuTynmoHansHOe 00ecIeYeHre MEXKIyHAPOIHOM FIEKTPOHHON TOPTOBIIH.
Tunosoit 3akonH UNCITRAL 006 snexkrponHoit Toprosie (pesononus ['enepanbHoit Accambien
OOH Ne51/162).
Tema 2.2 Poccuiickue HOpMATHBHO-TIPABOBbIE AKThI.
OO6mrast xapakTepucTUKa HOPMATHBHO-TIPABOBOTO OOECIIEYECHMs AJIEKTPOHHON ToproBiu B PO:
OLIEHKA HACTOALIETO COCTOSIHMA M TEHACHUMH pa3BUTus. ['paxknmaHckuii komekc P®. OoOmme
HOpPMAaTHUBHBIE YCJIOBHSI OCTaBKU TOBApoOB. , MTHKOTEpMC U Jp.3aKOHOAATENIbHBIE U HOPMATUBHBIE
aKTBhl, PETYIUPYIOLINE HUIEKTPOHHYIO TOProBilo B Poccuu.
Pasznen 3 Buabl koMMep4ecKoil 1eATeJIbHOCTH B 3JIEKTPOHHON TOProsJe
Tema 3.1.AHTepHET-Mara3uHel.
DNEeKTpOHHBI OW3HEC B PO3HUYHOM Toprosie. MHTepHET-BUTpUHBI M VIHTEpHET Mara3uHBI.
[Inarexueie cucremsl B UHTEpHETE.
Tema 3.2 HTepHeT-ayKIMOHBbI
NHTtepHeT-aykunoHsl. [IMprHroBbIE CUCTEMBI.
Tema 3.3. Dy1eKTPOHHBbIE OUPKHU ¥ TOPrOBbIE MJIOUIATKHA
OcHoBHBIE THUIIBI OW3HEC-TIpolieccoB B cektope B2B. Onextponnbie Oupku. OTpacieBbie
(BepTUKaAIbHBIE) SJCKTPOHHBIE TUIOMIAIKU. MHOT0OTpaciaeBble TOPTOBbIE TUIOIAIKH.
Tema 3.4 MexxKOpnOpaTHBHAS JIEKTPOHHAS TOPTOBJIs
KopniopatuBHble npeacraBuTenscTBa B MHTEpHETE. BUpTyasibHbIE peanpusaTHUS.
BeHnuypHoe HHTEpHET-UHBECTUPOBAHUE. OJIEKTPOHHBIC IUIATEKHBIE CHCTEMBI M MPOOJIEMBI
0€30MacHOCTH AJIEKTPOHHBIX pacueToB. TexHosorusi QpyHKIMOHUpoBaHUs MHTepHeT-OaHKUHTa.
[TpodaiinuHr.
Pa3nen 4. Pexkiiama 1 MapKeTHHI B 3JIEeKTPOHHOI TOProBJje



Tema 4.1.0co0eHHOCTH peK/JIaMbl B JIEKTPOHHOH TOprosje. PeliTMHIH M KaTajoru.
[Ipodaitnuar © mnepcoHWNIM3anMs B HHTEpHET-pekname. E-mail — pexmama.OneHka
3G PEKTUBHOCTH HHTEPHET-PEKIIAMBI.

Tema 4.2. bannepHas pekjama

Conepxanne TepMuHA. [lpuMepbl  yCHEIIHOTO HCIOJNB30BaHMS  OaHEPHOH  PEKIIaMBbl.
[IpeumymiecTBa ¥ HenocTaTku OaHHEpHOM peksambl. [Iponaku MPOAYKIMM WM YCIyr IMpH
oMoy OaHHEPHOH pekiaMbl U oneHKa ux 3ddexkruBHOCTH. ONTUMATBHBIN BBIOODP TUIOIMIAIKH
KakK (paKTop ycnemHoCcTH OaHHEPHOHN peKIaMBbl.

Tema 4.3. MapkeTHUHI B %JIEKTPOHHOI TOPTOBJIE.

OcHOBBI MHTEpHET-MapKeTUHTa (caiT-ipoMoyTHHT). [loHATHE U CTPYKTypa CaWT-IIPOMOYTHHTA.
[IpreMbl TOCTPOCHUS U «PACKPYTKU» cailTa.

Hcnonb3oBaHue MOUCKOBBIX CHCTEM. N3yyenue CTpyKTyphl ayauTOpPHH. Kananet
pacnpezeneHust TOBapoB U yCIyr

Pasnea 5. Pa3paGorka OusHec-muiaHoB M omnpeneneHue 3(PGeKTHUBHOCTH Npoueaypbl B
3JIEKTPOHHOM TOProBJIe.

Tema 5.1.C60p 1 06paboTKa U UCXOAHOW HH(POPMALIUH.

Tema 5.2. Ilenu Ou3HEeC-TITIaHUPOBAHHMS

Tema 5.3. [Inan cOwiTOBOM aAesrenbHOCTH. DHUHAHCOBBIN M1aH. Pucku

Pasnea 6. IlnareskHble cucTeMbl B 3JIEKTPOHHOW TOProBJe

Tema 6.1. Knaccupukanusi niatexeil M MJIATEKHBIX CHCTEM.

OCHOBHBIE BUIBI TUIATEKHBIX CUCTEM

Omnpenenenue >IEKTPOHHOM MiaTexHoM cuctembl. Kiaccupukanus TIIaTeKHBIX CHCTEM.
TpeboBanust k miaTexHbIM cucreMaMm. CpaBHEHHE IUIATEKHBIX MHCTPYMEHTOB AIIEKTPOHHOTO
Oouszneca. CucremMa pacyeToB IUIACTHUKOBBIMU KapTamu. CMapT-KapThl. DJIEKTPOHHBIE Y€K M
JIEKTPOHHBIE «HAIUYHBIE» JIEHBIH.

WHuTepHeT-0aHKUHT U TEXHOJIOTHUS ero ()YHKIIMOOHHUPOBAHUSI.

Tema 6.2. Bompocsl 6e3onacHocTH niarexeii yepes UuTepHer

KubepnpectynHocTs. [IpecTymieHust ¢ UCTIONIb30BaHUEM TUIACTHKOBBIX KapT. Jpyrue
KOMIIBIOTEpHBIE pecTymieHust. CriocoObl 3aUThI OT KHOEPIPECTYITHOCTH

4. MartepuaJibl TEKyliero KOHTPOJIsl yCIIeBaeMOCTH 00y4al0IuXxcs U
(oH O1LIeHOYHBIX CPeACTB MPOMEKYTOYHOM aTTeCTALMH N0 JUCHUIIIHHE

4.1. ®opmMbI ¥ MeTOAbI TEKYIIEro KOHTPOJISI yCIIeBaeMOCTH M NPOMEKYTOYHOM

arrecranuu.

4.1.1.B xoze peanu3any JUCHMILIMHBI HCIIOIB3YIOTCS CIEAYIONINE METO/IbI TEKYIETO KOHTPOJIS
yCIeBaeMOCTH 00yJaroIINXCs:

Tema (pa3nen) MeTtoabl TeKyuero
KOHTPOJIS1 ycIIeBaeMoCTH

Introduction OIIPOC, TECTUPOBAHUE, JTOKJIA bl
Topic 1. E-commerce - general concepts,
terminology, main development trends /
Beenenne. Paznesa 1. JiaekTpoHHas
TOPIOBJIsI - 001IMEe NOHATHS,




TE€PMHHOJIOTHS1, OCHOBHbIE TeHICHIUHU
pa3BUTHA

Theme 1.1 Definition and principles of
development of electronic commerce /
Tema 1.1 OnpeneneHue v NPUHLIMIIBI
Pa3BHUTHS SIEKTPOHHON TOPTOBIH

OIPOC, TECTHPOBAHUE, JOKIA IbI

Theme 1.2. Development of electronic
commerce in the global economy /
Tema 1.2.Pa3Butue 31€KTPOHHON TOPTOBIN

B MUPOBOI SKOHOMUKE

OIPOC, TECTUPOBAHUE, JOKIA IbI

Theme 1.3. The development of electronic
commerce in Russia /

Tema 1.3. PazButue 351eKTPOHHOM
ToproBiu B Poccun

OIPOC, TECTUPOBAHKE, JTOKIIA bl

Topic 2. Legal and regulatory framework
/ Paznen 2. HopmaTuBHoO - npaBoBasi
0a3a

OITPOC, TCCTUPOBAHUC, TOKJIAJbI

Theme 2.1. International legal acts / Tema
2.1. MexnayHapoiHble HOpPMAaTUBHO-
MIPaBOBbIE aKThl

OIPOC, TECTHPOBAHUE, JOKIA b

Theme 2.2 Russian regulatory legal acts /
Tema 2.2 Poccuiickue HOpMaTHUBHO-
MIPABOBBIE aKThI

OIIPpOC, TCCTUPOBAHUC, NOKJIAAbI

Paznen 3 Buasl komMepueckoin
NESTEbHOCTH B 3JICKTPOHHOU TOPToBiIe /
Topic 3. Types of Commercial Activities in
Electronic Commerce

OIIPOC, TCCTUPOBAHUC, NOKJIAAbI

Theme 3.1. Online Stores / Tema 3.1.
WuTepHeT-Mara3uHbl

OIIPpOC, TCCTUPOBAHUC, NOKJIAAbI

Theme 3.2 Online Auctions / Tema 3.2
HHTEepHET-ayKIIHOHBI

OIIPpOC, TCCTUPOBAHUC, NOKJIAAbI

Theme 3.3. Electronic exchanges and
trading floors / Tema 3.3. DnekTpoHHBIE
OWPIKH U TOPTOBBIE TUIOMIAIKH

OIIPpOC, TCCTUPOBAHUC, NOKJIAAbI

Theme 3.4. Intercompany E-Commerce /
Tema 3.4. MexxoprnopatuBHas

QJICKTPOHHAs TOProBJIAd

OIPOC, TECTHPOBAHUE, JOKITA IbI

Topic 4. Advertising and Marketing in
Electronic Commerce /
Pa3nen 4 Pexnama 1 MapKeTUHI B

3JIEKTPOHHOM TOPTOBJIE

OIPOC, TECTUPOBAHUE, TOKIAJIBI,
WHIMBHUIyaIbHOE 3aJ]aHNe

Theme 4.1. Features of advertising in
electronic commerce. Techniques for
building and "promoting" the site /

Tema 4.1.0c00eHHOCTH peKIaMbl B

JJIEKTPOHHOM Toprosie. [Ipuemsl

OIPOC, TECTUPOBAHUE, TOKITA b




MIOCTPOEHUS U «PACKPYTKN) CalTa.

Theme 4.2. Banner advertising / OIPOC, TECTUPOBAHUE, JOKIIAbI
Tema 4.2. bannepHas pexiama

Theme 4.3. Marketing in e-commerce / OIIPOC, TECTUPOBAHUE, JOKJIA b
Tema 4.3. MapKeTHHT B 3JIEKTPOHHOM
TOPIOBJIE.

Topic 5. Development of business plans and |onpoc, TecTupoBaHue, JOKIAbI
determination of effectiveness in electronic
commerce /

Paznmen 5. Pa3paboTka OM3HEC-TIIIAHOB H
onpeneneHue 3pGHEeKTUBHOCTH B
3JIEKTPOHHOM TOPrOBJIE.

Theme 5.1. Collection and processing of OIpOC, TECTUPOBAHUE, JTOKJIA bl
source information /

Tema 5.1. Coop u 06paboTKa U UCXOTHOM
uHpOpMaIH

Theme 5.2. Business Planning Goals / OMpocC, TECTUPOBAHUE, TOKIIAbI
Tema 5.2. Ilenn On3HEC-TUTAHUPOBAHMSL.
Theme 5.3. Sales plan. Financial plan. The |onpoc, TecTupoBaHue, 10KIaIbI
risks /

Tema 5.3. [I;man cOBITOBOM IEeATEIILHOCTH.

dunancoBe w1ad. Pucku

Topic 6. Payment systems in electronic OIIPOC, TECTUPOBAHUE, JOKJIAIBI
commerce /
Paznen 6. IlimaTexHple CUCTEMEI B

3JIEKTPOHHOM TOPIOBJIE

Theme 6.1. Classification of payments and |onpoc, TeCTUpPOBaHUE, JOKIIAIIBI
payment systems /
Tema 6.1. Kimaccudukanus miatexeit u

TIaTCKHBIX CUCTEM.

Theme 6.2. Internet payment security issues |onpoc, TSCTUPOBaHUE, JOKJIA b
/ Tema 6.2. Boripocsl 6€30M1acHOCTH
raTesxeit yepes MaTepHeT

Tema 6.2. BOHpOCLI 0e30MacHOCTH IUIATSKEH OIIPOC, TCCTUPOBAHUE, NJOKJIAJbI
yepes MuTepHeT

4.1.2. IlpomexyToyHast aTTecTalysl IPOBOIUTCS B (hopMe 3ayera.
4.2. MaTtepuaJibl TEKyLIEro KOHTPOJISI yCIIeBAeMOCTH.

TemaTnka CEMHMHAPCKUX, MPAKTUYECKHUX 3aAHATHII, CAMOCTOSITEILHOI PadoThl, MOATOTOBKH
JAOKJIAJI0B HanpaBJjeHa Ha ¢popMupoBaHue ciaenywiux komnerennuii [1K-11.2(BTopoii aTan
OCBOEHHSI KOMIIETEHI[MH)

Theme 1.1 Definition and principles of development of electronic commerce



Practical class, survey, testing, reports
Issues for discussion
E-commerce Development Principles

Theme 1.2. The development of electronic commerce in the global economy
Practical class, survey, testing, reports

Issues for discussion

1. The scale of the spread of electronic commerce in the global economy.

2. The geographical and sectoral structure of electronic commerce.

Theme 1.3. The development of electronic commerce in Russia

Practical class, survey, testing, reports

Issues for discussion

1. The development of the Internet as a factor in the growth of electronic commerce.
2. Features of the formation and development of electronic commerce in Russia

3. The market of electronic commerce in the Russian Federation

Theme 2.1. Regulatory support for e-business.

Practical class, survey, testing, reports

Issues for discussion

1. Institutional support of international electronic commerce.

2. The UNCITRAL Model Law on Electronic Commerce (UN General Assembly Resolution No.
51/162).

3. General characteristics of the regulatory framework for electronic business in the Russian
Federation.

Theme 2.2 Russian regulatory legal acts.

Practical class, survey, testing, reports

Issues for discussion

1. General characteristics of the regulatory framework for electronic commerce in the Russian
Federation: assessment of the current state and development trends.

2. The Civil Code of the Russian Federation.

3. General regulatory conditions for the supply of goods. ,

4. Incoterms and other laws and regulations governing electronic commerce in Russia.

Theme 3.1 Online Stores.

Practical class, survey, testing, reports

Issues for discussion

1.Electronic retail business.

2. Online storefronts and online stores.

3. Payment systems on the Internet.

Individual task (case study) Create an online store

1. To study the material of textbooks, lectures on the topic of case studies
2. Get acquainted with the work of the existing online store

4. Find information about the goods (product name, product description, price, appearance of the
product (photo), etc.



5. Get acquainted with the designer of the online store
6. Create an online store

Theme 3.2. Online auctions

Practical class, survey, testing, reports
Issues for discussion

1. Online auctions.

2. Peer-to-peer systems.

Theme 3.3. Electronic exchanges and trading floors
Practical lesson, survey, testing, reports, questions for discussion
1. The main types of business processes in the B2B sector.
2. Electronic exchanges.
3. Industry (vertical) electronic platforms. Diversified trading floors.

Theme 3.4 Intercompany E-Commerce

Practical class, survey, testing, reports

Issues for discussion

1. Corporate representation on the Internet.

2.Virtual enterprises.

3. Venture online investing.

4. Electronic payment systems and security problems of electronic payments.
5Technology of functioning of Internet banking. Profiling.

Theme 4.1. Features of advertising in electronic commerce. Ratings and catalogs.
Practical class, survey, testing, reports

Issues for discussion

1.Profiling and personalization in online advertising.

2. E-mail - advertising. Evaluation of the effectiveness of online advertising.

Theme 4.2. Banner advertising

Practical class, survey, testing, reports

Issues for discussion

1. The content of the term. Examples of successful use of banner advertising. 2. Advantages and
disadvantages of banner advertising.

3. Sales of products or services through banner advertising and evaluation of their effectiveness.
4. Optimal site selection as a factor in the success of banner advertising.

Theme 4.3. Marketing in e-commerce.

Practical class, survey, testing, reports

Issues for discussion

1. The basics of Internet marketing (website promotion).

2. The concept and structure of website promotion.

3. Receptions of the construction and "promotion" of the site.

4. Use of search engines. Studying the structure of the audience. Channels of distribution of
goods and services



Topic 5. Development of business plans and determination of the effectiveness of the procedure
in electronic commerce.

Practical class, survey, testing, reports

Issues for discussion

1. Collection and processing of source information.

2. The objectives of business planning

3. Marketing plan.

4. The financial plan.

5. Risks and their assessment

Theme 6.1. Payments and payment systems. Classification of payments and payment systems.
Practical class, survey, testing, reports

Issues for discussion

1. The main types of payment systems

2. Definition of electronic payment system.

3. Classification of payment systems.

4. Requirements for payment systems.

5.Comparison of electronic business payment instruments.
6.System of settlements with plastic cards. Smart cards.

7. Electronic checks and electronic "cash" money.

8. Internet banking and the technology of its functioning.

Theme 6.2. Online Payment Security

Practical class, survey, testing, reports

Issues for discussion

1. Cybercrime.

2. Crimes using plastic cards.

3. Other computer crimes. Ways to protect against cybercrime.

Tema 1.1 Onpenenenue ¥ NPUHUMIBI Pa3BUTHS 3JIEKTPOHHOI TOPrOBJIU
[IpaxTrueckoe 3aHATHE, OIIPOC, TECTUPOBAHUE, JOKIIA]IbI

BOIPOCHI JIs1 OOCYKICHUS

[TpuHIMIIBI pa3BUTHS AIEKTPOHHON KOMMEPLIUH

Tema 1.2. PazpuTHe 3JICKTPOHHOM TOPrOBJIM B MHPOBOIl JKOHOMHKE
IIpakTueckoe 3aHATHE, ONIPOC, TECTUPOBAHUE, AOKIIAIbI

BOMPOCHI JUIsl 00CYKICHUS

1.MacmtaObl pacripoCcTpaHeHHs! 3JEKTPOHHONW TOPIrOBIM B MUPOBOI SKOHOMUKE.

2.I'eorpaduueckast 1 oTpaciieBasi CTpYKTYpa 3JI€KTPOHHON TOPTOBJIH.

Tema 1.3. PazBuTne 3j1eKTpOHHOI TOprosiu B Poccnu
[TpakTHyeckoe 3aHATHE, OTIPOC, TECTUPOBAHUE, TOKIAIbI

BOIIPOCHI 1 00CYKICHUS
1.PazButue MHTepHeTa Kak (hakTOpa poCTa IEKTPOHHOMH TOPIOBIIH.

2.0co0eHHOCTH CTAHOBIICHUS U PA3BUTHUS SJIEKTPOHHOM TOproBiu B Poccun



3.Pb1HOK 21€KTpOHHOM TOoprosiu B PO

Tema 2.1. HopmaTuBHO-IpaBoBoe o0ecnevyeHne 3JIEKTPOHHOI0 Ou3Heca.

[IpakTHdeckoe 3aHATHE, OTPOC, TECTUPOBAHKE, JOKIIA IbI

BONPOCHI JUIsl 00CYKIEHUS

1.MHCTHTYIIMOHATBHOE O0ECIICYCHHE MEXKTyHAPOIHOU IEKTPOHHON TOPTOBIIH.

2. TuroBoit 3akoH UNCITRAL 00 o»mektpoHHOM — TOproBie (pesomronus ['eHepanbHON
Accam6iien OOH Ne51/162).

3.001m1as XxapakTeprucTHKa HOPMaTUBHO-TIPABOBOTO 00ECTICUeHUS AIEKTPOHHOTO On3Heca B PO.

Tema 2.2 Poccuiickue HOpMATHBHO-TIPABOBbIE AKThI.
IIpaxTryeckoe 3aHATHE, OIIPOC, TECTUPOBAHUE, JOKJIA b
BONPOCHI JIsl 00CYKICHUS

1.00mas xapakTepuCTUKa HOPMAaTHBHO-TIPABOBOTO 00ECTICUCHUS JIEKTPOHHOU TOproBiu B PO:
OILIEHKA HACTOSIIETO COCTOSIHUS U TEHACHIMU Pa3BUTHSL.

2.I'paxnancknii konekc PO.

3.0011ue HOpMaTUBHBIE YCIIOBUS MMOCTAaBKH TOBApOB. ,

4.MlHKoTEepMC M Jp.3aKOHOJAATENbHBIE M HOPMATHBHBIE aKThl, PErYIMPYIOUIUE 3IJIEKTPOHHYIO
TOprosito B Poccun.

Tema 3.1 UnTepHeT-Mara3ussl.
[IpakTrueckoe 3aHATHE, ONPOC, TECTUPOBAHKE, AOKIIAIbI
BOIIPOCHI 1 00CYKICHUS

1.9neKTpoHHBII OM3HEC B POZHUYHOMN TOPTOBIIE.

2.MnTepHet-BUTpUHbI U IHTEpHET Mara3uHbl.

3. IInarexnbie cuctemMbl B UHTEpHETE.

NuauBuayanabHoe 3ananue (keiic-craan) Cozoamy Humepnem-mwazazun

1.13yunts MaTepuan yueOHUKOB, JEKIIUI IO TEME KeHc-CTaau

2.03HakoMUThCs ¢ paboToit AelicTByromero MuTepHeT-marasuna

4.Haiitu nadopmaiuio o ToBapax (HaMMEHOBAaHUE TOBapa, ONMMCAHUE TOBApa ,1IEHA, BHEIIHUM
BUJ ToBapa (¢hoto) u ap.

5. O3HaKOMUTBCS ¢ KOHCTpyKTOpoM MHTEepHEeT-Mara3uHa

6.Co3nare HTEpHET-Marasux

Tema 3.2. UHTepHeT-ayKIIMOHBI
[IpakTHueckoe 3aHATHE, ONPOC, TECTUPOBAHUE, JOKIAIbI
BOMPOCHI JIsl 00CYKICHUS

1.IHTEepHET-ayKIIMOHBI.
2.]1IMpUHIOBBIE CUCTEMBI.
Tema 3.3. JiIeKTpPOHHBIE OUPKH ¥ TOPrOBbIe ILIOIIAAKH
[IpakTudeckoe 3aHATHE, ONPOC, TECTUPOBAHKE, JOKIA/IbI, BOIIPOCHI Il OOCYKICHHS



1.OcHoBHBIE TUITBI OU3HEC-TIPOIIECCOB B cekTope B2B.

2.D1eKTpOHHBIE OUPKH.

3.01pacneBbie  (BEpTHKAJIbHBIE) JJIGKTPOHHBIC IUIOMIAAKA. MHOrOOTpacieBble TOPTOBbIE
TUTOMIAIKH.

Tema 3.4 MeKKopnopaTHBHAs YJIEKTPOHHAS TOPTOBJIsS

[IpakTuyeckoe 3aHATHE, ONPOC, TECTUPOBAHUE, JOKIIA b
BOMPOCHI JUIsl 00CYKICHUS

1.KopriopatuBHble npecTaBuTenseTBa B MHTEpHETE.

2.BupryanbHble IPEAIPUATHUS.

3.BeHuypHOE MHTEpPHET-UHBECTUPOBAHUE.

4.2neKTpOHHBIE TUIaTeKHBIE CUCTEMBI U MIPOOJIEMbI 0€30IaCHOCTH AIIEKTPOHHBIX PACUETOB.
STexnonorust pyHKoHupoBanus MutepHer-6ankunra. [podaitnusr.

Tema 4.1. Oco0eHHOCTH peK/IaMbl B 3JIEKTPOHHOI TOprosie. PeliTHHIM M KaTaJI0rH.
IIpakTrueckoe 3aHATHE, ONPOC, TECTUPOBAHUE, AOKIIAIbI
BOIIPOCHI [T 00CYKICHHS
1.ITpodaitnuHr 1 nepcoHUIU3aIMsI B UHTEPHET-pEKIIaMe.
2.E-mail — pexnama.Onenka 3¢ (heKTUBHOCTH HHTEPHET-PEKIIAMBI.
Tema 4.2. banHepHas pekJjiama
[IpakTHueckoe 3aHATHE, ONPOC, TECTUPOBAHUE, JOKIIAIbI
BOIIPOCHI [T 00CYKICHHS
1.Conepxanrie TepmuHa. [IpuMepbl yCNENIHOTO HWCIOJIB30BaHUS OaHEPHOM  PEKJIAMBI.
2.IlpeumymiecTBa U HEAOCTATKH OAHHEPHOH pEKIaMBI.
3. Ilpomaxkxu mNpoayKUMM WM YCIYyr MpU MOMOIIM OaHHEPHOM peKiIaMbl W OIEHKa HX
3¢ (HEeKTUBHOCTH.
4.0ntuManbHbIN BEIOOP MIIOUIAIKK KakK ()aKTOp YCHEIIHOCTH OAaHHEPHOU pEeKIaMBbl.

Tema 4.3. MapkeTHHI B 3JIEKTPOHHOW TOPIroOBJe.
[IpakTrueckoe 3aHATHE, OIPOC, TECTUPOBAHUE, JOKIIAIbI
BOMPOCHI JIsl 00CYKICHUS
1.OcHOBBI HHTEPHET-MapKETUHTA (CAaUT-MPOMOYTHHT ).
2.IloHsiTHE U CTPYKTYypa CaUT-MPOMOYTHHTA.
3.IIpuemMbl TOCTPOEHUS U «PACKPYTKU» CaWTa.
4.Vcnonp30BaHUE MOUCKOBBIX CHCTEM. N3ydyeHne CTPyKTypbl ayaIUTOPHUHU. Kanansi
pacrpeneneHus TOBapoOB U yCIIyT
Pasnes S. PazpaGorka Ou3Hec-IUIaHOB U onpenesieHue 3(PpGeKTHBHOCTH NPOLEAYPbI B
3JIEKTPOHHOM TOProBJie.
[IpakTrueckoe 3aHATHE, ONIPOC, TECTUPOBAHUE, AOKIIAIbI
BOMPOCHI [T 00CYKICHUS



1.COop 1 06paboTka U UCXOHOM MH(OPMAITHH.
2. llenu Ou3Hec-IIaHUPOBAHUS

3. [Iman cOBITOBOM JEATEIHHOCTH.

4 . OWHAHCOBKIM IIIaH.

5.Pucku u UX OIICHKA

Tema 6.1. Ilnarexu u miare:xxkuble cucteMbl Kinaccndukanus niaresked U niaTexKHbIX
CHCTEM.

[IpakTrueckoe 3aHATHE, OIPOC, TECTUPOBAHUE, JOKIIAIbI

BOIIPOCHI JIsI OOCYKICHUS

1.OcHOBHBIE BUJIBI TUTATEKHBIX CUCTEM

2.0npeaeneHue IEeKTPOHHOM TIaTEKHON CUCTEMBI.

3.Knaccudukanust miaTeKHbIX CUCTEM.

4.TpeboBaHUS K MJIATEKHBIM CUCTEMAaM.

5.CpaBHeHuE TUIaTeKHBIX HHCTPYMEHTOB 3JIEKTPOHHOTO OM3Heca.

6.CucreMa pacyeToB IUIACTUKOBBIMU KapTaMu. CMapT-KapThl.

7. 2neKTPOHHBIEC YEKU U DJICKTPOHHBIC «HATMYHBIE) JIEHBIH.

8. MlHTepHeT-0aHKUHT U TEXHOJOTHS ero (PyHKIIMOOHUPOBAHUSI.

[IpakTrueckoe 3aHATHE, ONPOC, TECTUPOBAHUE, JOKIAIbI

BOTIPOCHI JUIS 00CYKICHUS

Tema 6.2. besonacHocTh niarexei yepe3 UHTepHer

[IpakTrueckoe 3aHsTHE, ONIPOC, TECTUPOBAHUE, JOKIIA b

BOMPOCHI JUIsl 00CYKICHUS

1.KuGeprnpecTynHOCTb.

2. Ilpectymuienus ¢ UICHOJIB30BAHUEM IJIACTUKOBBIX KapT.

3.Jdpyrue xoMibroTepHbIe TpecTyIieHuss. Croco0bl 3alIUTHl OT KHOEPIIPECTYITHOCTH.

IIpumepHbie TeMbl A0KIaA0B / Sample reports topics:

1. Features of the economy of post-industrial society.

2. Business processes and business operations using electronic means of transmitting and
processing information.

. The modern market of online commerce: status and industry structure.
. Internet banking - new trends.

. Internet insurance in the tourism sector.

. Directions of development of Internet banking.

. Factors for the development of electronic business.

. Internet advertising and its features.

9. Features and development prospects of IP-telephony.

10. Features and prospects for the development of E-commerce.

11. Auctions on the Internet.

0 3 N L W

12. Information security when using the Internet.
13. Internet procurement management systems.
14. Electronic marketing.

15. Banner networks. Cost effectiveness.
16.Currency trading on the Internet.



17. Electronic payments.

18. Cybercrime and protection against it.

19. E-business concept.

20. Russian e-business /

1. OcobeHHOCTH SKOHOMHKY TIOCTUHAYCTPHAILHOTO OOIIECTBA.
2. busHec-nporieccsl U OU3HEC-ONEPALIUH, UCTIONb3YIOLIUE IEKTPOHHBIE CPEICTBA NIepeaauu U
00paboTku nHopMauu

3.CoBpeMeHHBIN PEIHOK MHTEPHET-TOPTOBIIM: COCTOSIHUE U OTPACIIEBAsl CTPYKTypa
4 VInTepHeT-0aHKUHT- HOBBIC TCHICHIIUU
5.HTEpHET-CTpaxoBaHUE B TYPUCTUUECKOM CEKTOPE
6.Hampasnenus pazputus aTepHeT-0aHKIMHTA

7.®akTophl pa3BUTHUS AIIEKTPOHHOTO OU3HECa

8. HTepHeT-pexiiaMa u ee 0COOCHHOCTH

9. OcoOeHHOCTH | TepCIeKTUBBI pa3BuTHs [P-Tenedonnn

10. OcoGeHHOCTH 1 MEPCTIEKTUBEI PA3BUTHS E-KoMMepIuu
11.Aykunonsl B UHTEpHET.

12. 3amura uadopmaruu npu padore B IHTEpHET.

13. Cucremsl ynpaBieHus 3aKynkaMmu B VIHTepHeT.

14. DneKTpOHHBIN MapKETHUHT.

15. bannepHsie ceTn. DkoHOMHUYECKast 3(h(HEKTUBHOCTh
16.Banmtotasie Topru B UHTEpHETE

17.O1eKTpOHHbIE TUIATEXU.

18.KubepripecTyiHOCTb U 3alUTa OT HEe

19.Kounenmuus e-0usHeca

20.Poccuiickuii e-0n3Hec

TemaTuka MHAMBUAYAIBHBIX 3aJaHuii ¥ mpoekToB / Subjects of individual tasks and

projects:

1. Mastering the capabilities of the ERP-system SAP 8 / OcBoenue Bozmoxuocteit ERP-
cuctembl SAP 8

2. Analysis of the principles of building electronic government based on the use of the public
services portal / AHaJIM3 MPUHIIUIIOB TIOCTPOCHUS JICKTPOHHOTO MPABUTEIBCTBA HA OCHOBE
UCTIONb30BaHus nmopraina «[ocycimyruy»

IlonroToBka K MPaKTUYECKUM 3aHATHIM:

— BHUMATEJIBHO MPOYUTANTE MaTepHall KOHCIIEKTOB, OTHOCSIIUXCS K TAHHOMY
MPAaKTUYECKOMY 3aHATHIO, 03HAKOMBTECh C YUCOHBIM MaTepHAIIOM IO YYCOHUKY U
y4eOHBIM MTOCOOUSIM;

— BBIIIOJIHUTC 3addHHUA K IIPAKTUYCCKUM 3aHATHUAM, TOTOBBTCCH OAThb YCTHLIﬁ pa3B€pHYTBII7I

OTBET HA KaKJIbIi U3 BOIIPOCOB;



— YACHHTE, KaKKe Y4eOHBIC AJIEMEHTBI OCTAIHCH JUISl BaC HESICHBIMU U TIOCTapaiTech
MOJTyYUTh Ha HUX OTBET 3apaHee (10 MPaKTUYECKUX 3aHATHI) BO BpeMs TEKYILIUX
KOHCYJIbTAIlMi TIPeTioiaBaTels;

— TOTOBUTHCS MOKHO MHJIMBHIYAJIbHO, TAPAMH WK B COCTaBE MaJIOH IPyMIIbI, MOCIEIHUE
ABTISIIOTCS AP PEKTUBHBIMH (hopMaMu pabOTHI;

- pa60qa;1 nporpamma JUCHUIJIMHBI B 4aCTHU ueneﬁ, MEPCUHA 3HaHPII>i, yMeHHfI, TCPMUHOB U
y‘Ie6HBIX BOIIPOCOB  MOKET OBITh HCIIOJIb30BAHA BaMHU B KaueCTBE OpUCHTHPA B

opraHuzanyuu o0y4eHusl.

Hanucanue ooknaooe
Jloknag cTymaeHTa — O3TO CaMOCTOSTENbHAs MHCHMEHHAs paboTa Ha TeMy, NPEIOKESHHYIO

npernoaasareneM. JIokiaa Mo3BOJISET aBTOPY HAYYUTHCS YETKO M TPAMOTHO (OPMYIHPOBATH
MBICJIH, CTPYKTYpUpOBaTh HWH(POPMAILIMIO, WCIOJIL30BaTh OCHOBHBIC KAaTCTOPUM aHAIIN3a,
BBLACIIATE NMPUYUHHO-CIICACTBCHHBIC CBA3U, WIJIIOCTPUPOBATL MOHATHUA COOTBCTCTBYIOIIUMU
nmpuMepamu, APTYMCHTHUPOBATH CBOU BBIBOJIBI, OBJIAACTH HAaYYHBIM CTHJIEM peyun.
JIoKiam JOJDKEH CONIepXKaTh: YETKOE H3JIOKCHHWE CYTH TIOCTaBJICHHOW MPOOJIEMBI, BKIIOYATh
CaMOCTOSITENILHO TPOBEICHHBIA aHAM3 A3TOM MPOOJIEeMbl C WCIOJIL30BAHUEM KOHICTIUN U
AHAJIUTHYCCKOIO HHCTPYMCHTApPHA, pPACCMATPHUBACMOI0 B paMKaxX JUCHUIIIIMHBI, BBIBO/BI,
0000MIaronEe aBTOPCKYIO TO3HIIHIO 110 TIOCTABIICHHOW TTpo0dIieMe.

[IIxaJja oneHKH J0KJIaaa

IMapameTp OueHnka

(mo 5 mkasne)

[Tonmy4yeHnsle pe3yabTaThl OTHOCTHIO COOTBETCTBYIOT TOCTABICHHOM 1IETH. 5
O060CHOBaHAa aKTyaTbHOCTB, MPAKTHYECKAs U TEOPETUIECKas 3HAYNMOCTH pPaOOTEHI.
VYkazana 1enb paboTel U 3a]1auk, KOTOpble He0O0X0AUMO pemnTh. Jlokian HancaH B
COOTBETCTBHY C OOIIENPHUHATHIMA PAaBUIAMH MTOCTPOCHHUS KOMITO3UIIMH TEKCTA.
Jloxnag morudecku BEICTPOEH. BBIBOABI aBTOpa CaMOCTOSATENBHEL U
aprymeHTupoBanbl. Opdorpaduueckie, MyHKTYalUOHHBIE H CTHIMCTHYECKUE OIUOKH

OTCYTCTBYIOT.

[TonyueHHble pe3yabTaThl MPEUMYIIECTBEHHO COOTBETCTBYIOT MTOCTABICHHOM LIENU 1 4
3amagaM. OGOCHOBaHA aKTyaJIbHOCTh, IPAKTHYECKast ¥ TEOPETHIECKasi 3HAUMMOCTh
pabotel. Ho ecTh OTCTYyIUIEHUS OT JJOTUYECKH YETKOTO U3JI0KEHHUS, UIIH €CTh
OTCTYIUICHHS OT KOMITO3UIIMOHHOTO TIJIaHa TIOCTPOCHUS TEKCTa, HITH €CTh O/THA-/[BE
opthorpaduueckne ( MyHKTYalIMOHHBIE W CTUINCTUIECKUE) OITHOKH.

ITonydeHHble pe3ynbTaThl B 3HAUUTEIBHON CTENIEHU COOTBETCTBYIOT IIOCTaBICHHOM 3
e (1enb padoThl JOCTUTHYTA B OCHOBHOM). OO0OCHOBaHa aKTyalnbHOCTh paboThl. He
yKa3aHa MpakTHYeCcKas U TeOpeTHIecKas 3HaYMMOCTb Pa0OThI; HIIH OTCYTCTBYET
JIOTUYHOCTbD U3JI0KEHMS, WM €CTh 3HAYNTEIIbHbIE OTCTYIUICHHUS OT KOMIIO3ULIMOHHOTO

MOCTPOCHHUS TEKCTa, WIIK ecTh TpH opdorpaduueckre U ABE MYHKTYallMOHHbIC 4 WK




CTHUJIUCTAYECKHAE OIIMOKH.

[Toydennpie pe3ynbTaThl HE COOTBETCTBYIOT IIOCTABICHHON 1eJH (TIelTh paboThI He 2
nocturHyra). He o000cHOBaHa akTyalbHOCTh PaOOTHI; MM HE Ha3BaHA LeNb PabOTHI U
3aJ1a4M, KOTOpble HEOOXOAMMO PENINTh; WIH OTCYTCTBYIOT BBIBOJIBI pedepeHTa. B

pabote nomymieHo 0obiie Tpex ophorpaduuecKnx, Wi YeThIPeX MyHKTYallnOHHBIX,

HJIN YC€THIPEX CTUINCTUYCCKUX OIINOOK.

4.3. OueHOYHbIE CPeICTBA MPOMEKYTOUHOM aTTeCTALMH.

4.3.1. IlepedyeHp KOMIETEHIHI € YKa3aHHeM 3TANoB uX (popmMupoBanus B
npouecce OCBOeHUsi oOpa3zoBareibHOIl nmporpammbl. [loka3zarenum u Kputepuu

OLICHMBAHMS KOMIIETeHLHII HA PAa3IMYHBIX 3TAaNax uX opMupoBaHus

Kon
KOMIICTCHIIU U

HaumenoBanue
KOMIETeHIMH

Kon
3TAaNna 0CBOCHUS
KOMIIeTEHIIU U

HaumeHnoBaHnue dTana ocCBOeHHUS

KOMIIETCHII MU

ITK-11

CIIOCOOHOCTH
y4acTBOBATh B
pazpaboTKe
MHHOBAIIMOHHBIX
METO/IOB,
TEXHOJIOTUH B 00JacTu
MpoQeCcCHOHATHHON

e TEIIbHOCTH
(KOMMEepYECKOH,
MapKETUHIOBOH,
PEKJIIaMHOM,
TTOTUCTHYECKOH U  (WJIH)
TOBAPOBETHOH )

[1K-11.2

CpeAcTB |

CrOCOOHOCTD
pa3paboTke
METOZOB, CPEACTB M TEXHOJOTHI B
oOnactu

e TEITbHOCTH

y4acCTBOBATh B
WHHOBAI[MOHHBIX|

npodeccuoHaNbHOM

ITan oCBOCHUA
KOMIIETEHIINH

IToxa3zareJb OeHMBaHUA

Kpurepuii ouennBanus

IIK-11.2 cnocoOGHOCTE
y4acTBOBATh B
pa3zpaboTKe
MHHOBAI[MOHHBIX
METOJIOB, CPEJICTB U
TEXHOJOTMH B 00J1aCTH
npodeccunoHaNbHOM
JIeITeIIbHOCTHU

[prMeHsieT METOIBI U CPENCTBA,
HCOGXOI[I/IMBIG IJIg OpraHu3anu U
yTIpaBiieHUs PO ECCUOHATHLHOM
INEATCIbHOCTBIO B I/IHTepHeT-
[POCTPaHCTBE

[Tpumensier HHPOpPMAITMOHHBIC
TEXHOJIOTUU B 00JIACTH DIICKTPOHHOM
KOMMEPIIHH TSl paOOTHl B UHTEPHET-
[POCTPaHCTBE

[ [prMeHsIeT OCHOBBI IPOEKTUPOBAHUS
[MPUMEHHUTEIEHO K

MpohecCHOHATLHON IS TEIIbHOCTH

[KoppekTHO IpUMEHSIET METOIBI U]
CpeaCTBa, HEOOXOIUMBIC IS
OpTaHU3aIH U YIPaBICHUS
mpoeccroHaIbHOM
iesiTeIbHOCTRIO B IHTEpHET-
[IPOCTPAHCTBE

[ 'paMOTHO pUMEHSET
THGOPMAITMOHHBIE TEXHOJIOTHH B
001aCTH DJIEKTPOHHOM
KOMMEPIIHH TSl paOOTHI B
MHTEPHET-TIPOCTPAHCTBE

(O0OCHOBAHHO U




PazpabarbiBaeT OTJENIbHBIE 3JIEMEHTHI [KBATU(PUIIMPOBAHHO MPUMEHSET

[POCKTHBIX PEIICHUH a 001acTH OCHOBBI IPOCKTHPOBAHUS

BIEKTPOHHON KOMMEPIIUU [TPUMEHUTEIBHO K
poeccroHaIbHOM
[1esITeIbHOCTH

(CamocTOATENbHO pa3padaTbiBaeT
OT/ICTTHHBIE SJIEMEHTHI
[IPOEKTHBIX pEeIIeHui a 00nacTu
DIIEKTPOHHON KOMMEpIIUHU

B cootBercTBUH C y‘le6HBIM IJIAHOM IIPOMEKYTOUHAA aTTeCTalusa OCYLICCTBIISACTCSA B
(bopMe 3a4ucTa. OI_ICHKa BBICTABJIICTCA UCXOAA U3 KOJIMYCCTBA IMTPABUJIBHBIX OTBCTOB.

4.3.2 TunoBble OLICHOYHBIE CPEACTBA

TurmoBbsie KOHTPONIBHBIE 33JaHUA WU MHBIE MaTepHalibl (TUIIOBBIE OIEHOYHBIE MAaTepHalbl),
HEoOXOMMMBIC Ui OICHKM 3HAHWW, yMEHWH, HABBIKOB U (WJIM) OIBITa JEATEIHHOCTH,
Xapakrepusyronmux dtanel ¢opmupoBanus komnereHuui (IIK-11.2) B mporecce ocBoeHUs
00pa3oBaTeIbHOM MTPOrpaMMBI.

IIpuMepbl TeCTOBBIX 3aJlaHUil VISl NPOBedeHUs TeKyllero KoHTpoJsi / Examples of test
tasks:

An electronic digital signature is:

1. - requisite of an electronic document intended to protect this electronic document from
forgery, obtained as a result of cryptographic conversion of information using a private key of
electronic digital signature and allowing to identify the owner of the certificate of the signature
key, as well as to establish the absence of distortion of information in the electronic document;

2. - a set of characters in an electronic document confirming its authenticity

3. - a set of data in the form of the name and password of the user of the information system, as
well as the seal of the organization on the printout of the document to confirm its authenticity.

What types of online activities are considered crimes?

1. Distribution of prescription drugs.

2. Distribution of advertising about intim - services and goods
3. Posting pornographic information

4. Posting information discrediting officials and the government




The client-server model is:

1. Type of email

2. The way customers find information on the Internet

3. The architecture of the interaction of remote users with the server

4. Distributed data processing technology

The size of the plastic card is set:

1. The issuing bank and may be arbitrary

2. The company accepting payment by plastic cards

3. The bank is the acquirer and is L = 85.6 mm, S = 53.9 mm, H = 0.76 mm

4. International Organization for Standardization ISO

The legal basis for e-commerce is:
1. Electronic digital signature.
2. Civil Code of the Russian Federation

3. Law on Electronic Digital Signatures

OnexkTpoHHas LH(poBask NOANUCH 3TO:

1. - pEeKBU3UT 2IEKTPOHHOTO JOKYMEHTA, IPEIHA3HAYECHHBIN JUIS 3aIUThI JaHHOTO JIEKTPOHHOTO
JOKyMEHTa OT MOJJICIKH, MOJYYECHHBIH B pe3yJabTaTe KpUNTOrpaduyeckoro mpeodpaszoBaHus
MHPOPMAIIUN C WCIIOJIB30BAHMEM 3aKPBITOTO KIFOYa 3JIEKTPOHHOW IM(POBOH mommucu u
NO3BOJIAIOMMI  MACHTUQUIMPOBATh BIAJeNbla CepTU(QHKAaTa KIOYa [OANUCH, a TaKKe
YCTQHOBUTh OTCYTCTBHME UCKaKEHHsI MH(OpMALIUU B 3JIEKTPOHHOM JOKYMEHTE;

2. — Habop CUMBOJIOB B 3JIEKTPOHHOM JIOKyMEHTE, OATBEPKAAIONINX €r0 MOUIMHHOCTh

3. — COBOKYITHOCTb JJaHHBIX B BHJI€ UMEHU U MapoJisl M0JIb30BaTeNsl HHPOPMALIMOHHOW CHCTEMBI,

a TaKKC IM€YaTHu OpraHru3alv Ha pacCri€4aTke JOKYMCHTaA AJIA YAOCTOBEPCHUS €ro NOJJIMHHOCTH.

Kaxkue BHUbI ACATCIIBHOCTU B I/IHTepHCT MMPU3HAIOTCA HpeCTYHHCHI/IHMH?
1. PactipocTpaHeHre penenToB U3rOTOBICHUS HAPKOTHUKOB.
2. PacnpocTpanenue pekiiaMbl 00 HHTUM - YCIyrax ¥ TOBapax

3. Pa3zmenienue nopHorpaguueckoit HHGopMamu



4, PazMmenieHnue I/IH(I)OpMaI_[I/II/I, KOMHpOMCTI/Ipy'IOIJ_ICﬁ AOJDKHOCTHBIX JIMI U TIPAaBUTCIILCTBO

Mopeinb KIUEHT — CEPBEP ATO:

1. By 31eKTpOHHOM MOYTHI

2. Crioco6 moucka nHpopMauu kiueHTamMu Murepuer

3. ApxuTeKTypa B3auMOJICHCTBUS YIAJIEHHBIX [10JIb30BaTeNIel C CEpBEPOM

4. TexHonorust pacupeaeieHHOW 00pabOTKH JaHHBIX

Pa3mep miiacTUKOBOM KapThl yCTaHABINBAETCA:

1. BaHKOM — 3MUTEHTOM U MOXKXET OBITh MPOU3BOJIBLHBIM

2. ®upMoil, NPUHUMAOIIEH OIJIATy MO IUIACTUKOBBIM KapTam

3. bankoM — skBaiiepom u coctasiser L = 85.6 mm, S = 53.9 mm, H = 0.76 MM

4. MexyHapoiHOW opraHu3anuil crangapruzanuu [SO

[IpaBOBOI1 OCHOBOM JIEKTPOHHON KOMMEPLHUEH SBIIAETCS:
1. DnektponHas nudpoBast MOANUCH.
2. I'paxxnanckuit konekc PO

3. 3akoH «O0 21eKTpOHHON ITU(PPOBOI TTOATUCH

Bomnpocel k 3a4eTy M0 JMCHUTLIHHE

1. The history of the emergence and development of electronic commerce.

2. State the main differences between e-business and traditional economic activity. What
business processes does the EC cover?

3. The essence, objective premises and trends in the development of electronic business

4. What is the role of the information component of electronic business? Classification of
types of business by field of activity based on EC. Objects and subjects of EC.

5. Describe the electronic business focused on the business partner (B2B).
6. Describe the electronic business, focused on the end user of goods and services (B2C).

7. Name and describe the traditional channels for obtaining information necessary for the
activities of a trading company.

8. What are the main differences between the Internet and traditional channels for obtaining
information.

9. Formulate the features of the process of forming consumer value chains in the electronic
business (cyberspace).



10. What are the main challenges facing the company that plans to develop e-business.

11. Formulate the main questions that characterize the essence of business solutions in the
field of electronic business.

12. Describe the structure of the business decision in the field of electronic commerce
13. Describe the structure of the management decision in the field of electronic commerce
14. Describe the structure of the technological solution in the field of EC.

15. What is the content of the initial stage of integration of the enterprise into economic
activity in the virtual space?

16. Describe the evolution of information management technologies during the organization's
entry into the EC.

17. The basic conditions for building a global information society.

18. Economic and technical background of electronic commerce.

19. The main types of payment systems in EC.

20. Advantages and disadvantages of plastic credit cards.

21. Classification of goods and services and methods of their delivery in EC.
22. Financial services to the public. Internet banking.

23. Marketing functions of EC systems.

24. Integrated security system EC.

25. Types and sources of security threats in EC.

26. The technology of creating digital signature. Legal basis.

27. What features of advertising on the Internet make it competitive in comparison with
traditional advertising distribution channels?

28. Banner networks. Cost-effectiveness of banner advertising.
29. Formulate the main tasks when creating an electronic store.
30. Trading systems on the Internet.

31. What is a web page, web site, web site, web portal, web form?
32. How to get a domain name?

33. Internet procurement management systems.

34. Search engine counter orders.

35. What types of auctions are used in EC?



36.

Expand the essence and name the main advantages of the client-server architecture of data

processing systems.

37.

38.

39.

40.

41.

42.

43.

44,

10.

I1.

12.

Why are applets needed and how are they integrated into hypertext documents?
What is hosting and how is it carried out?
The concept of the issuer, acquirer and their role in payment systems.
Types of payment plastic cards.
Electronic money.
Marketing on the Internet.
Conducting marketing research on the Internet.
Organization of electronic exhibitions on the Internet /
HcTopust BOSHUKHOBEHHSI U Pa3BUTHUS JICKTPOHHOW KOMMEPIIUH.

CdhopmymupyiiTe OCHOBHBIE OTIMYHSA OJIEKTPOHHOTO OW3HECa OT TPaTUIMOHHON
HSKOHOMHUYECKOH aeaTenbHocTU. Kakue 6u3Hec — nmpoueccsl oxBarbiBaeT DK?

CyIJ_IHOCTB, 0OBEKTHUBHBIE MPCATIOCBUIKHA U TCHACHIIUNU PAa3BUTUA IJICKTPOHHOTO OusHeca

KakoBa  pomp  mH(OpPMAIIMOHHOW  COCTaBISAIONIEH  SJEKTPOHHOTO  Ou3Heca?
Knaccudukanus BugoB 6usHeca mo cepe aesreabHOCTH, OCHOBaHHBIX HA DK. OOBEKTHI
1 cyobekTh DK.

OxapakTepu3yiTe MeKTPOHHBIN OM3HEC, OpPUEHTHUPOBAHHBIN Ha OusHec-napTHepa (B2B).

OxapakrepusyiiTe  3JEKTPOHHBIH  OW3HEC, OpPUEHTUPOBAHHBII HA  KOHEYHOIO
noJsib3oBaressi ToapoB u ycuyr (B2C).

HazoBure u oxapakTepusyidTe TpaJULMOHHbIE KaHaJIbl IOJy4YeHHs HHPOPMAIIH,
HEOOXOIUMOH /IS IeITETbHOCTH TOPrOBOTO MPEATIPUATHS.

HaszoButre ocHOBHble OTIMYMs VHTEpHET OT TPAaIUIMOHHBIX KAaHAJIOB IIOJNyYECHUS
uH(bOpMAaITIH.

Chopmymupyiite ocobeHHOocTH Tporiecca (OPMHUPOBAHUS IEMOYCK JTOOABIICHUS
MOTPEOUTETHCKOM CTOMMOCTH B AJIEKTPOHHOM Om3Hece (KHOepIpoCTpaHCTBE).

Ha3zoBuTe OCHOBHBIC 3a7auM, CTOSIIUE MEpel] KOMIAHUEH, KOTopasl IJIaHUPYET Pa3BUTHE
JJIEKTPOHHOTO OM3HEcA.

CoopmyupyiiTe OCHOBHBIE BOIIPOCHI, XapaKTEPU3YIOIINE CYITHOCTh OM3HEC — PEIICHUs
B cpepe dIEKTPOHHOTo OHU3HEcA.

Onumure CTPYKTYpY MNPEANPUHUMATENBCKOTO peuieHuss B cdepe  3IeKTPOHHOU
KOMMEPITHH



13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

OnuimTe CTPYKTYpy YIpaBJIEHUYECKOTO PELIeHUs B cpepe 2JIEKTPOHHONH KOMMEPIIUH
Onuimre CTPYKTypy TeXHOJOrn4yeckoro pemenus B chepe IK.

KakoBo copepxaHne HadajabHOTO 3Tana MHTETpalUy NPEIIPHUITHS B dKOHOMHUYECKYIO
JESATEIIbHOCTh B BUPTYalIbHOM IIPOCTPAHCTBE?

Onumure HBOJIONUI0 TEXHOJIOTUW YIpaBlIeHUS HWHPOpPMAIMEH B XOAE BXOXKICHUS
opranuzanuu B K.

OcHOBHBIE YCIIOBUS MOCTPOEHUS TI00aTIbHOTO HH(POPMALIMOHHOTO OOIIECTBA.
DKOHOMHMYECKHE U TEXHUUYECKUE PEANOCHUIKH JIEKTPOHHON KOMMEPLIUU.
OCHOBHBIC BUIBI TUTATSKHBIX cucTeM B DK.

JIOCTOMHCTBA U HEJJOCTATKH TJIACTUKOBBIX KPEAUTHBIX KapT.

Knaccudukarus ToBapoB 1 yciayr U cnoco0oB ux goctaBku B JK.
duHAaHCOBBIE YCIYTU HaceneHuto. UHTepHeT — OaHKUHT.

MapxketunroBsie ¢pyHKIuM cuctem DK.

KowmrnekcHas cucrema obecnieuenus 6e3omnacHocta DK.

Buapl u uctounuku yrpo3 6ezonacHoctu B OK.

Texnonorus coznanus JLII. [TpaBoBas ocHOBa.

Kakne ocobGenHoctn pekigambl B VHTEpHET JenaloT ee KOHKYPEHTHOCHOCOOHOH B
CPaBHEHHUH C TPAJUIIMOHHBIMU KaHaJaMH pacIpOCTPAHEHUS peKIambl?

bannepHble ceTn. DxoHOMUYECKas 3PPEKTUBHOCTh OAHHEPHOH peKIaMbl.
CdopmynupyiiTe OCHOBHBIE 33/1a4 IIPU CO3JJAHUU 3JIEKTPOHHOIO Mara3uHa.
Toprossle cucreMsl B IHTEpHET.

Uro takoe web-cTpanuna, web-caiit, web-y3en, web-nopran, web-dopma?
Kak nmonyunts nomMeHHOE UMS?

Cucremsl ynpaBiieHHs 3aKylikaMu B MIHTepHeT.

CucTeMbl MOMCKA BCTPEUHBIX 3a5BOK.

Kakue Bubl ayKIIMOHOB HCTIONb3ytoTCs B OK?

Packpoiite cCymHOCTP M Ha30BUTE€ OCHOBHBIE NPEMMYIIECTBA KIUEHT-CEPBEPHOMN
apXUTEKTYpPbI CUCTEM 00pabOTKH JJAHHBIX.

3aueM HY>KHBI alllJIEThl ¥ KAaK OHU UHTETPUPYIOTCS B TUIIEPTEKCTOBBIE JJOKYMEHTHI?

UTo Takoe XOCTHHT U KaK OH OCYILECTBIISIETCS?



39. Ilousarue OMHUTCHTA, 3KBaI>iepa " UX POJIb B INIATC)KHBIX CUCTECMAX.

40. Byl pacyeTHBIX MJIACTUKOBBIX KapT.

41. DneKTpoHHBIC IEHBIH.

42. Mapketunr B HTepHeT.

43. TIpoBenieHNEe MapKETUHTOBBIX UCClIe0BaHUN B IHTEpHET.

44. Opranu3aiiys JEKTPOHHBIX BBICTABOK B ceTU MHTEpHET.

I(pumepuu OUEHKU pe3)/ibmamaoe:

(90-100% mpaBuIBHBIX OTBETOB — 35 — 40 GasnioB

75-89% mpaBUIBHBIX OTBETOB — 21- 34 Gasos

60-74% npaBunbHBIX 0TBeTOB —10 — 20 Ganos

MeHee 60% npaBUIBHBIX OTBETOB — MeHee 10 6aoB)

IlIkana 1. Ouenka c(h)opMUPOBAHHOCTH OTAEJIbHBIX 3JIEMEHTOB KOMIIETEHIIHI

O06o3HaueHus dopmynaupoBka TpeOGOBaHUI
K CTENeHH cPOPMHUPOBAHHOCTH KOMITETEHIINH
Hudp. Onenka
3HaTH YMeTh Bnanets
1 He 3aureno OtcyTcTBUE 3HAHUI OtcyTcTBUE yMEHU OtcyrcTBHE
HaBBIKOB
2 He 3auteno | ®parmentapssle 3HaHus | YactnuHO ocBOoeHHOe | PparmeHTapHOE
YMEHHE IIPUMEHEHUE
3 3aureHo OO1ue, HO HE B nenom ycrnemHsoe, B nesom
CTPYKTYpUPOBAHHBIE HO HE YCIIELTHOE, HO HE
3HaHUS CUCTEMATUYECKHU CUCTEMAaTHYECKOE
OCYILIECTBIIIEMOE IIPUMEHEHNE
YMEHHE
4 3adTeHo CdopmupoBaHHbIE, HO B nenom ycnemnoe, B nenom
COJIEpIKAaILUE OTIEIbHBIC HO COJIEpIKallue YCHEMIHOE, HO
po0Oesbl 3HAHUS OTJeNIbHbIE TPOOEIIbI coJieprkaliee
YMEHHE OTJEIIbHBIE
poOebI
IIPUMEHEHNE
HaBBIKOB
5 3auTeHo CdopmupoBaHHbIe CdopmupoBannoe VYeneunoe u
CUCTEMaTHYECKUE yMEHUE CUCTEMaTHYECKOE
3HaHUs IIpUMEHEHNE
HAaBBIKOB

Hlkana 2. KomniekcHas oneHKa c()OPMHPOBAHHOCTH 3HAHMI, YMEHMI ¥ BJIaJIeHU I




O603HaueHHs dopmyaupoBka TpeOOBaHUI

Hudp. Orerka K CTENEHU ChOPMHUPOBAHHOCTH KOMIIETEHIIUH
1 He 3aureno He umeer HeE0OXOQMMBIX MpPEICTaBICHUA O MPOBEPSIEMOM
Marepuae
2 He 3aureno 3HaTh Ha YPOBHE OPUEHTHPOBaHUs, rpeacTaBieHuil. CyObeKT

YUYC€HUA 3HACT OCHOBHBIC ITPU3HAKHN WM TCPMUHBI U3Yy4aCMOTO
OJICMCHTA COJACPpIKAHUA, UX OTHCCCHHOCTbH K OHpeI[GJIeHHOfI
HayKe, OTpacCiii HIn O6’BCKTaM, Y3Ha€T HX B TCKCTAX,
H306pa)KeHI/I${X NN CXeMaxXx M 3HacT, K KaKMM HCTOYHHKaM
HY>XKHO O6paH_IaTBC$I JJIA bonee JACTAJIBHOI'O €I'0 YCBOCHUA

3 3auTeHo 3HaTh U yMETh Ha PENPOIYKTUBHOM ypoBHE. CyOBEKT y4yeHUs
3HAET W3YUYCHHBIH OJEMEHT COJCPIKAHUS PEHpPOTYKTUBHO:
MIPOU3BOJILHO BOCTIPOU3BOAUT CBOM 3HAHHS YCTHO, MMCHMEHHO
WJIH B IGMOHCTPHPYEMBIX JIEHCTBUAX

4 3aureHo 3HaTh, YMETh, BIAJECTh HAa AHAIUTHYECKOM YpOBHE. 3Has Ha
PENPOAYKTUBHOM YPOBHE, YKa3blBaTh Ha OCOOEGHHOCTH U
B3aMIMOCBSI3U HW3YUYEHHBIX OOBEKTOB, HAa HX JOCTOMHCTBA,
OTpaHUYCHUS, HCTOPUIO U TIEPCICKTUBBI Pa3BUTHSI U
0COOCHHOCTH JJIsl Pa3HBIX OOBEKTOB YCBOCHHSI

5 3a4TeHo 3HaTh, YMETh, BIIAJIETh HA CHUCTEMHOM YypoBHE. CyObeKT
yUEHUSl 3HAET U3YyYEHHBIH SJIEMEHT COJEepXKaHHs CHCTEMHO,
MIPOM3BOJIBHO M JIOKA3aTeIbHO BOCIPOU3BOJIUT CBOM 3HAHMS
YCTHO, MHUCbMEHHO WM B JEMOHCTPUPYEMBIX JCHCTBUSX,
YUUTBIBasE M YKa3bIBas CBA3M M 3aBUCHMOCTH MEXAY ITUM
JJIEMEHTOM W JPYTUMHU DJIEMEHTaMH COJEpXKaHUS Y4eOHOM
JTUCHUIUTUHBL, €ro 3HAaYMMOCTh B COJEp)KaHUM y4eOHOM
JUCIIATIINHBI

4.4. MeTonuyecKkue MaTepuaJbl

Kputepun onieHKH pe3ybTaTOB TEKYyILIEro KOHTPOJS yCeBaeMOCTH (B CyMMe MAKCUMYM
60 0as0B):

Kputepun oneHku paOOT, BBINOJIHSACMBIX HAa CEMHHAPCKUX M TPAKTHYCCKHX 3aHATHAX —
MaKCUMaJbHAs OLICHKA 3a Kaxoe 3amganue — 10 0awios.

1. TIporeHT MpakTHYECKUX 3aHITHIA, TTOCEIEHHBIX CTYACHTOM (OOHYC 3a MOCemaeMoCcTh Oolee
90% - 5 6anoB).

2. Pabora Ha NpakTUYECKOM 3aHATUHU (ydacTue B OOCYKIEHHHM BOIPOCOB paccMaTpuBacMoOi
TeMbl) - 1 6asu1 3a HOJTHOCTBIO PACKPBITHII BOIPOC.

3.BbinonHeHHe MHIVMBUIYaTbHBIX 3a/laHWil: O0ayulbl BBICTABISIIOTCS HWCXOAS W3 KadecTBa
BBITIOJTHCHUS 33/IaHUH — MaKCUMaJIbHast cymMmma Oayios - 10.

4. BrICTyIUIEHHE C IOKIIATIOM.




banet o Tekymeit pabore A0BOAATCS A0 00yJaronIuXcs B Havalle U3y4yeHus JUCIUTLINHBI.

HToroBas cymma 06asuioB 1o MPOMEKYTOYHOW aTTECTAI[MH CTYACHTOB CKJIAIBIBACTCS M3 CyMMBI
6a.nn013, MOJTYYCHHBIX UMHU IO PE3YyJIbTaTaM TCKYIICTO KOHTPOJIA YCIICBACMOCTHU U KOJIMYCCTBA
0aJIOB 1O TECTY MPOMEXYTOUHOM arTecTanuu. OLeHKa «3aU4TEHO» BBICTABIIAETCS CTYACHTY,
HaOpaBiemMy B cymme He MeHee 60 GaynioB.

Hpouenypbl H CpCACTBA OLICHUBAHUSA 2JICMCHTOB KOMHCTeHHI/Iﬁ

10 TUCUUIUINHE «DJIEKTPOHHAsE KOMMEPLIUS

[Ipouenypa CpencTBo OlleHUBaHUS
MPOBEAECHUS Texyuiuii KOHTPOJIb [IpomexxyTouHBI
! KOHTPOIIb
BrmmonaeHne Bremoanenue Brmoaaenue Brimonmaenue 3auer
YCTHBIX TECTOBOTO WHIUBUYaJIbH
AOKIaNoB 3aIaHus Oro 3aJaHus
3aJaHuNi
TIponomxutens | Ilo ycMoTpeHuto ITo Ilo ITo B cootBeTcTBUM
HOCTB KOHTPOJISl | MpernojaBaTelis YCMOTPEHUIO YCMOTPEHUIO YCMOTPEHUIO C IPUHSTHIMU
TperiofiaBareNl | MperojaBaTeNisi | MpenojgaBaTel HOpMaMHu
a1 a1 BpEMEHU
®dopma Yersslit onpoc ITuceMeHHas ITncemennslit IIucemennas B nucemenHon
dhopma oTIpOC dhopma dhopme
MIPOBEICHUS
KOHTPOJIS
Bun YcrHBIE ITuceMenHbBIH TECTOBOEC ITuceMeHHbIH 3a4yeTr
MIPOBEPOYHOTO BOIIPOCHI ompoc 3aJaHne omnpoc
3aJaHUus
®opma oTyera YcTHBIC OTBETHI OTBETH B OTBETHI B OTBeTHI B OTBeTHI B
MYMCBMEHHOMI MMACHEMEHHOMI MHUCHEMEHHOMN MMMCHEMEHHOMI
tdhopme hopme ¢dopme ¢dhopme
Pazparounsrii CrnpaBoynas YyueOHas CrpaBoynas CrnpaBoyHas
nuTeparypa- auTeparypa as auTeparypa IuTeparypa
Marepua Koncynsrant [MOATOTOBKH
TLTIOC.

BOHpOCBI, BBIHOCHUMBIC HA CAMOCTOATEC/IBHOC U3YICHHUEC

1. Factors in the development of e-commerce systems. Benefits of Using E-Commerce

2. Automated enterprise resource management systems.

3. Corporate representation on the Internet. Vertical shopping sites on the Internet




4. The concept of a geographical information system. Ways to protect against cybercrime. The
main directions of the development of systems /

1. cDE[I(TOIZ)I:I pa3BUTHA CHCTEM BHGKTpOHHOﬁ KOMMCpILHUU. HpeI/IMYH_IeCTBa HCIIOJIb30BaHUA
3J'ICKTpOHHOI71 KOMMCpIHUU

2. ABTOMaTH3MPOBAaHHBIE CUCTEMBI YIIPABIICHUS PECYPCAMM IPEITPUATH.

3. KopnopatuBHbie npencraButenbcTBa B MHTepHeTe. BepTHKanbHbIE TOProBO-3aKyNOYHBIC
mwiomaaku B UHTepHere

4. Konmernmuus reorpaduyeckord WHGOPMAMOHHON cucTeMbl. CrnocoObl  3alIMTHl  OT
kubeprpecTynHocTH. OCHOBHBIC HATIPABIICHHSI PA3BUTHUS CUCTEM

KpuTeplm OLIEHKH CaMOCTOSITEJIbHOM paﬁoTbl CTYACHTOB

ITapamerp Ounenka

(mo 5 mkaise)

CTyIeHT OTBETWIJI HAa BOMPOC, MPOSIBUII 3HAHKWE, YMCHHS U BJIQJICHUS HA 5 6ami0B
CHCTEMHOM ypPOBHE, IIOIYCTHII IIPH ATOM He Ooniee 1 ommOKu B OTBETE

(85% u Gomee) .

CTymeHT OTBETWIJI HA BOIIPOC, MIPOSBUII 3HAHUE, YMEHHS U BJIAJICHUS HA 4 6amaa

aHAJUTUYECKOM YPOBHE, JOIYCTHJI IpH 3ToM Oosiee 1, HO MeHee 3 ommbok
(75-85%) .

CryneHT He OTBETHJI Ha BOIPOC MOJHOCTBIO WU TOMyCTUN 3-4 omuOKH 3 oamna
(65%-75%), posiIBUI 3HAHUE, YMEHUS U BJIAJICHUS HA PEIPOAYKTUBHOM
YpOBHE,.

CTyIeHT TpaKTHYECKH HE OTBETHJI Ha BOIPOC, MPOSBUI 3HAHUE, YMEHUS U 2 6amna
BJIJICHUS HA OPUEHTHPOBOYHOM YPOBHE (ZIOmycTHII Oojiee S5 omubok (MeHee
65%).

5. Metoauyeckue yKkazaHus JJisl 00y4arOmUXcsl 0 OCBOCHUIO M CIUIJIMHBI

B mpomecce ocBoeHus y4eOHOW AMCIUIUIMHBI MCTIOIB3YIOTCS pa3zHO0OpasHbie (HOPMBI
KOHTPOJISl 3HAHWIA: YCTHBIN orpoc (B popme codecenoBanusl), JOKIa Ibl, TECTUPOBAHHE.

PCﬁTHHF-KOHTpOHB NpoOBOAUTCA B IMNPOLHCCCC HUBYUCHUA AOUCHUIUIMHBI C IECJIbIO
3aKpeIUICHHsI JICKITMOHHOTO MaTepuaia B S5 3TallOB COIJIACHO TpadHKy TEKYIIeH W HUTOTOBOH
arrecTanuu cTyaeHToB. COracHO y4eOHOMY TUTaHy MPOBOIUTCS UTOTOBAst aTTECTAIIHS — 3a4eT.

CTy#eHT aTTecTOBBIBAETCS MO pe3ylbTaTaM MPAKTHUECKHX 3aHATUH MpU COOIIOACHUU

CJICAYIOIINX yCHOBHﬁI IMIPpU BBIMIOJIHCHHUHU BCCX AJOMAIIHUX 3aI[aHHf/'I, KOTOpBIC NPCIOAaBaTCIIb




AACT K KAKAOMY MPAKTHICCKOMY 3aHATHIO.

OO0mast oleHKa YCIEeBAaEMOCTH CTYAEHTA MO NPEIMETY BBICTABIISIETCS 3a MOJTY4YEHHBIN

COBOKYITHBIN Pe3ysbTar:

1.

3.

Omnpocsl. [locne u3ydeHns Kax10M TeMbl OCYIIECTBIISIETCS YCTHBIN
KOHTPOJIb €€ KITFOUYEBBIX BOIIPOCOB (OLIEHUBAIOTCA MO 3-0alIbHOM MIKAJIe).

Hanucanue n1okmnanoB Mo 0JHON U3 MPEJIOKEHHBIX TEM.
Tembl chopMynrpoBaHbl TakUM 00pa3oM, 4YTOOBl MOOYIUTH OOYYarOIIHUXCS
CaMOCTOSITENILHO OoJiee NTyOOKO, YeM B JIEKIIMOHHOM MaTepuaie, U3y4UTh KaKou-110o
ACMeKT  JeSATeNbHOCTH W TeM CaMbIM NPUBUTH HABBIKH PAaOOTHI CO CHEIHABLHOMN
TUTEPATypOi (OLIEHUBAIOTCS MO S-0aIbHOM MIKasie).

BrimonHenue tectupoBanusi(oleHnBaeTcs mo 12-6anbHoil mKkane).

4. MHrorosas arrecTaius — 3a4eT (MaKCHMaJIBHOE KOIMUYeCTBO OamioB — 40).

HpI/I HCIMMOCCHICHUHU TMPAKTUICCKUX 3aHATHH 10 JIFOOOM NPpUYIUHE CTYACHT BBIIIOJHACT

UHAMBUAYaAJIbHYIO PAa0OTy MO KaXJ0H NPOMYIIEHHOH TEeME, COCTABIECHHYIO IO YCMOTPEHUIO

nmpenogaBaTeiis.

CceTn

Tabnuua nepeBoaa 6aIbHO-PEUTUHTOBBIX OIIEHOK B MATHOAIIILHYIO CUCTEMY

6. YueOnasi suTeparypa M pecypchbl HMHGPOPMALMOHHO-TEJIEKOMMYHHUKALIMOHHOM

«HHTepHeT», Y4eOHO-METOAUYECKOr0 O00eClmeYeHUusl CaMOCTOATENbHOM PadoThl

00y4JaroIMXCcs MO TUCIHUILINHE

1.

6.1. OcHoBHas1 JIMTEpaTypa

CapenbeB A.M. DnektponHass komMmepuuss B Poccum u 3a pyOekoMm [DIIeKTpOHHBII

pecypc]: npaBoBoe perynupoBanue/ CaBenbeB A.J.— DEeKTpOH. TEKCTOBBIE TaHHBIC.—

M.: Craryt, 2014.— 543 c.— Pexum pocrtyma: http://www.iprbookshop.ru/29097.—
OBbC «IPRbooksy»

Kamyxxckuit M.JI. DnekrpoHHas kommepiusi. MapKeTHHIOBBIE CeTH U MH(DpacTpyKTypa

pbiHKa [DnexkTpoHHbIid pecypc]/ Kamyxckuit M.JI.— DnekTpoH. TeKCTOBblE JaHHbIE.—

M.: DxoHomuKa, OMCKHI TOCYIapCTBEHHbBIN TEXHUUECKUM yHuBepcuteT, 2014.— 327 c.

— Pesxxum noctyna: http://www.iprbookshop.ru/31693.— 3bC «IPRbooks»

KobGeneB O.A. DnekTpoHHass KOMMepLHs [DJIEKTPOHHBIN pecypc]: ydeOHoe mocooue/

KobGeneB O.A.— DnekTpoH. TekcToBble JaHHble.— M.: [lamkoB u K, 2015.— 684 ¢.—

Pexxum moctyna: http://www.iprbookshop.ru/52308.— 5bC «IPRbooks»

6.2. lonoJIHUTE/IbHAS JIUTEPaTypa



1.Onexrponnsle puHaHChl. Mudsbl U peanbHOCTh [ DIEKTPOHHBIN pecypc]: yueOHoe mocodue/
B.JIL. loctoB [u ap.].— DnekrpoH. TekcroBeie ganusie.— M.: [HHUIICuP, 2012.— 232 c.—
Pexxum noctyna: http://www.iprbookshop.ru/10534.— 5BC «IPRbooks

2.bpanyn [I.A. CeteBasi 5koHOMUKA [ DIEKTPOHHBINA pecypc]: 3JEKTPOHHOE yaeOHOe mocobdue
JUIsl CTYJICHTOB OYHOM M 3a04HOU (popm oOydeHusi/ bpamyn JI.A.— DIEKTpPOH. TEKCTOBBIC
nannple.—  Ilepmb:  llepMckuii  rocymapCTBEHHBIM  I'yMaHUTapHO-IIENArOrMYeCKUN
yauBepcuteT, 2013.— 97 ¢.— Pexum poctymna: http://www.iprbookshop.ru/32089.— 5BC
«IPRbooks»

3.I'aBpuiioB JL.II. OCHOBBI AIIEKTPOHHOW KOMMEpPIMHM W OW3Heca [DIeKTpOHHBIH pecypc]/
INaBpunos JI.I1.— Dnexrpon. TekcroBrie ganubie.— M.: COJIOH-ITPECC, 2009.— 592 ¢.—
Pexxum noctyna: http://www.iprbookshop.ru/8723.— OBbC «IPRbooks»

4.buznHec->HIMKIoNenus «llmarexusie kapTe» [DnekTpoHHbIH pecypc]/ .M. TonmoBckuit
[u ap.]— DnekrpoH. TekcroBble aanHble.— M.: [MUIICuP, 2014.— 554 c.— Pexum
nocryma: http://www.iprbookshop.ru/38527.— DBC «IPRbooks»

6.3. YueOHO-MeTOIUYECKOE 00ecIieyeHre CaMOCTOSATeIbHOM padoThI
1. UudopmarimonHo-cripaBouHas cucreMa KOHCYnbTaHT TUTIOC

2. NudopmarnmonHo-cripaBouHas cucrema «l apant»

6.4. HopmaTuBHO-IPABOBbIE IOKYMEHTbI

I'paxxpanckuii koneke Poccuiickoit denepanuu. U.1 u 2. - M.: UHOPA-M, 2015.

6.5. UuTepHeT-pecypcbl

CalTel HHTCPHCT-MAara3nHoB, HAIPpUMEP:

www.OZON.ru

ru.aliexpress.com

www.avito.ru

7. MartepuajibHO-TeXHHYeCKasi 0a3a, UHGOPMAIIMOHHbIE TEXHOJIOT UM,
NnporpaMMHoe odecrnedenre U MHGOPMANIMOHHBbIE CIIPABOYHbIE CHCTEMBI.

Jist mpoBenieHWs 3aHATHNA 1O JUCHUIUIMHE HEOOXOAMMO CJEAyIoliee MaTepuaibHO-

TEXHUYECKOE 00eCIIeueHHE: y‘{e6HBIC AYAUTOPHHU TJIA IIPOBEACHUSA 3aHATHH CEMHUHAPCKOr'o TUlia,


http://www.OZON.ru/

IpyIIoOBBIX W HWHIAWBUAYAJIBHBIX KOHcyHBTaHHﬁ, TCKYLICTO KOHTPOJIA H HpOMC)ICYTO‘{HOf/'I

aTTeCTalluu, U1 CAMOCTOSTEIbHONW PaOOThI: YUTAJIbHBIE 3216l OUOITMOTEKH.
[Tporpammuoe ob6ecnieuenue: MS Office Professional Plus 2016.

Wudopmanmonnsle crnpaBouHble cuctembl: Hayunas OuOmmoreka PAHXwul'C. URL:

http://lib.ranepa.ru/; Hayunas AJIEKTPOHHAS OoubmoTeKa eLibrary.ru. URL:

http://elibrary.ru/defaultx.asp; Hammonanenast snektponHas Oubmmorexka. URL: www.nns.ru;

Poccuiickas rocymapctBennas OubOnuoreka. URL: www.rsl.ru; Poccuiickas HanuoHanmbHas
oubmuorexka. URL: www.nnirru; OnektponHas  Oubmuoreka  Grebennikon.  URL:
http://grebennikon.ru/; OnekrporHO-OMOIMOTEUHasT cucreMa M3marensctBa «Jlame». URL:
http://e.lanbook.com; Dnexrponno-6ubmnoreunas cucrema FOPAMT. URL: http:/www.biblio-

online.ru/.


http://www.biblio-online.ru/
http://www.biblio-online.ru/
http://e.lanbook.com/
http://grebennikon.ru/
http://www.nnir.ru/
http://www.rsl.ru/
http://www.nns.ru/
http://elibrary.ru/defaultx.asp
http://lib.ranepa.ru/

