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COOTHCCCHHBIX C INNIAHUPYCMBIMHU PE3YyJIbTaTaMU OCBOCHU A O6pa30BaT€HBHOfI IporpamMmaI

2. O0beM 1 MeCTO JUCHMIUIMHBL B CTPYKType 00pa3oBaTeIbHOM MpOrpaMMbl

3. CopneprxkaHue U CTPyKTypa JUCLUIUINHBI

4. Marepuasbl TEKyLIEr0 KOHTPOJIS YCIIEBaeMOCTH OOyYaromuxcst ¥ (QoHA
OLCHOYHBIX CPCACTB HpOMG)KyTO‘IHOfI arrecraluu 110 JUCHUIIIINHE

5. Mertonuueckue yKka3aHus A7 00y4yaromuxcs 0 OCBOSHHUIO TUCIIUITIIMHEI

6. VYyueOHast JIUTEpaTypa 51 pecypcsl MH(POPMaAIMOHHO-

TeJEKOMMYHUKaIIMOHHOW cetn  "HMHTepHer", ydueOHO-METOAMYEeCKoe OOeCIeUYCHHE
CaMOCTOSITEIILHOM pabOThI 00YUAIOIIMXCS TI0 AUCIUILTNHE

6.1. OcHoBHas IUTEpaTypa

6.2. JlononHutenbHas auTepaTypa

6.3. Y4eOHO-MEeTOIuYEeCKOe 00ECIIEUCHUE CaMOCTOATEILHON pabOThI

6.4. HopmaTuBHBIE TPABOBHIE TOKYMEHTBI

6.5. UatepHeT-pecypcbl

6.6. luble HICTOYHUKHU

7. MartepuanbHo-TexHuueckass  6a3za, HMH(DOpPMALMOHHBIE  TEXHOJIOTHH,
nporpaMMHOe oOecrieueHre U HHPOPMAITMOHHBIE CIIPABOYHBIC CUCTEMBI



1. IlepeyeHb MIAHUPYEMBIX Pe3yJbTATOB 00y4YeHHUs M0 JMCHMUILINHE, COOTHECEHHBIX C
IVIAHMPYEMBIMH Pe3yJabTATaMM 0CBOeHHSI 00pa30BaTeJIbHOM MPOrpaMMblI

1.1

Jucuunnuna b1.B.10 «Crpaterust BbIxoZa Ha HOBbIE PHIHKKW»_00ECIIEUNBAET OBJIAZICHHE

CJICAYIOIMMHA KOMIICTCHUOHUAMU C YUCTOM STalla:

Ko xommeTeHnnu HanmenoBanue Kon »tama ocBoenus | HaumenoBanue »stama
KOMIICTCHIINU KOMIICTCHIINHU OCBOCHUS
KOMIIETCHIUH
OK-1 CIIOCOOHOCTH K OK-1.2. CIIOCOOHOCTH
aOCTpaKTHOMY OpraHU30BHIBATh
MBIIIJICHHUIO, aHaJ'II/I3y, JCIIOBBIC KOHTAKTHhI,
CUHTE3Y HaBBIKAMH pPabOTHI B

KOMaHAC B paMKax
peaiu3anuu IpPOCKTa

u aHaIu3
MapKETUHIOBBIX
CTpaTeruil

1.2.

B PE3YJILTATC OCBOCHUA NUCIHUIIIIMHBI Y CTYACHTOB JTOJIZKHbBI OBITE C(i)OpMI/IpOBaHBIZ

Kon »srama ocBoeHUsa
KOMIIETEHIIUHU

Pesynbratel 00yuenus

OK-1.2.

HAa YpPOBHe 3HAHMH: crocoObl U (OPMBI KOHTPOJIS BHEIPEHUs
CTpAaTerMUeCKUX peIlIeHUH, CrocoObl MOMy4YeHHUs OOpaTHOM CBS3M U
KOPpPEKIIMM CTPAaTeTMYECKOro IyTH, CUTyallMM pUCKAa B MHPOBOU
DKOHOMHMKE

HA YpOBHE YMEHMN: IUIAHHPOBATb M KOHTPOJIUPOBATH IPUHATHIE K
peanu3ali CTpaTerHuecKue pelieHHs, MOoIydaTb OOpaTHYIO CBs3b,
OCYIIECTBJIATh ~ TOWCK  WHHOBAllMW, JUISI  HMCIOJB30BAHMS  IIPH
CTPaTernyeCcKOM MapKETHHIEe

Ha YPOBHE HAaBBIKOB: OIICHKH CTPAaTeTHYECKUX AaIbTEPHATUB H
BHE/IPEHUsI BBIOPAHHOM aNbTEpPHATHBBI, AHAJIU3 CHJIBHBIX M CIAObIX
CTOPOH 10 XOAy BHEAPCHHS, KOPPEKIHS CTPATETUYECKOro IyTH
oueHuBaTh  3(PPEKTUBHOCTH  KOMMEpPYECKOW ¥  TOBApPOBEIHOM
JeATEIFHOCTH TIPH OCYILECTBICHUN Pa0OTHI B paMKax CTPAaTErHYecKOro
MapKeTHHIa

2. O6beM u MecTO AUCHHUILINHBI B cTpyKTYype OIl

Mecto aucuunimabl B ctpykrype OII BO

Jucuunnuna b1.B.10 «Crparerust BbIXoZa Ha HOBbIE PHIHKM» OCBAaUBAETCs B 3 ceMecTpe
04HOH popMbl 00yUeHHUs, 001Iast TPYAOEMKOCTb — 2 3aU€THBIE €AUHULIBI.

OcBoeHMe AUCLUUIUIMHBI ONIMPAETCS HA 3HAHUS, IOJYyUYEHHbIE IIPU U3yUYEHUU AUCLUILINH:
b1.5.02 CoBpemennbiii meHexMeHT, b1.5.05 CoBpemeHHbIE KOMMYHUKAIIMU B MEHEIKMEHTE,
b1.5.06 Crparernueckuii MEHEIKMEHT W CTPATETMUYECKUN aHAIU3 U SIBJIAETCS OCHOBOM JUIs
IIPOXOKACHUS ITPENJUIUIOMHON ITPAKTUKH.

dopMa IPOMEKYTOYHON aTTECTALUU — 3a4eT.




O0beM IUCHUILITUHBI

O0beM QM CHUNIHHBI,

Buj yueOHBIX 3aHATHIT yac./acCTpPOHOMHYECKHe
H CaMOCTOfITeJILHAS padoTa Bcero Cemectp
3
Ounasa popma 0dyuenusn

KonrakTnas pa6ora 16/12 16/12
00yJAKONIIUXCH ¢
npernojaBarejieM, B TOM YHcJIe:
nekuoHHoro Tumna (JI) 4/3 4/3
nabopaTopHbIe PabOTHI
(npaxTukymsl) (JIP)
MPaKTHYECKOTO (CEMHHAPCKOTO) 12/9 12/9
tuma (I13)
CamocTosiTeibHast paboTa 56/42 56/42
ooyuaruuxcs (CP)
IIpome:xkyTouHas 3auem | 3auem 3auem
arrecTanus Jac.
O0mas TpynoemMkocTs (4ac./3.e.) | 72/2 54 72/2 54

3. ConepixkaHue M CTPYKTYPA JUCHUILINHBI
CTpyKTypa IUCHUTLITHHBI

Tabmmma 1.
O0beM IMCHMILIHHBI, Yac. ®opma
KonrakTHas paGora TeKyIero
00y4AI0IIHXCS € KOHTPO.IS!
Ne n/m HaumenoBanue Tem NpenoxaBaTeNeM o BHAAM ycmeBaeMocT
(paszeioB) Bcero . (0} u*,
YueOHbIX 3aHATHI HpoMeRyTO
a JIP m | Kcp Hof
arrecranum
Ounasn hopma odyuenusn
Makpo- 51
MHUKPOIKOHOMHUYECKH
e (baxTopsI,
BITUSIOIIINC Ha
KOHKYPEHTOCIIOCOOH
Temal | ocThb TOBapOB nu| 18/13,8 1/0,7 3/2,3 14/10,7
yciyr/  Macro-and
microeconomic
factors affecting the
competitiveness  of
goods and services
Crparernueckuii
aHaJM3 BHEIIHEH U
BHYTpEHHEN cpenpl/
Tema 2 | Strategic analysis of | 18/13,8 1/0,7 3/2,3 14/10,7 o)
external and internal
environment
Tema 3 | Crparernyeckuit 18/13,8 1/0,7 3/2,3 14/10,7 pil
BBIOOD. Pazpabotka




MapKETUHTOBOI
cTparerun/  Strategic
choice. Marketing
strategy development

Peanusanus
MapKETUHTOBOU
Tema 4 | crparerun/ 18/13,8 | 1/0,7 3/2,3 14/10,7 €]
Implementation of the
marketing strategy

IIpomMexyTouHas aTTecTanus 3auer

Bcero: 72/54 4/3 12/9 56/42

Ipumeuanue:
* - hopmul mekyueeo konmponsa ycnegaemocmu. scce (3), onpoc (O), ducnym (/]).

Conepxanune nucuuniauabl/ Content of the discipline

Tema 1. Makpo- 7 MHKPOIKOHOMUYECKHUE dakropsbl, BJIMSIOLIUE Ha
KOHKYPEHTOCMOCOOHOCTH TOBAPOB M YCJIYT
Knaccudukanms w  oOmas  xapakTepucTuka  (GakTopoB,  BIUSIOMIUX  HA

KOHKYPEHTOCIIOCOOHOCTh ~ TOBapoB u  yciyr. Poms  rocymapctBa B oOecreyeHHH
KOHKYPEHTOCIIOCOOHOCTH ToBapoB. KitoueBas poib MHUKPOIKOHOMUYECKUX (PAKTOPOB B
o0ecrneueHnu KOHKYPEHTOCTIOCOOHOCTH OTACILHOTO TOBAPOIIPOU3BOIUTEIIS.

[lenu, 3amaun, TPUHLMUIBI OLEHKH KOHKYPEHTOCIOCOOHOCTH yciyr. Kputepuu oueHKu
KOHKYPEHTOCIIOCOOHOCTH ~ yCIyr. METOAONOTHS OIEHKH KOHKYPEHTOCIIOCOOHOCTH — yCIYT,
MPEIOCTABISIEMON PO3HUYHON TOPTOBJIEH.

[TonsiTne o cucreme obecmedenus koHkypeHTocnmocobHoctu (COK). Poms rocymapctBa B
o0ecreueHnr KOHKYPEHTOCTIOCOOHOCTH TOBapoB. KOHKYpChl Kak MHCTPYMEHThI yCTAHOBJICHMS
KOHKYPEHTOCIIOCOOHOCTH TOBAPOB M YCIIYT B PHIHOYHBIX YCIOBHSX./

Topic 1. Macro-and microeconomic factors affecting the competitiveness of goods and
services

Classification and General characteristics of factors affecting the competitiveness of goods and
services. The role of the state in ensuring the competitiveness of goods. The key role of
microeconomic factors in ensuring the competitiveness of individual producers.

Goals, objectives, principles of assessing the competitiveness of services. Criteria for assessing
the competitiveness of services. Methodology for assessing the competitiveness of services
provided by retail trade.

The concept of the system of competitiveness (CRS). The role of the state in ensuring the
competitiveness of goods. Competitions as tools to establish the competitiveness of goods and
services in market conditions.

Tema 2. CTpaTernyeckuii aHAJIU3 BHENIIHEH M BHYTPEHHEH cpeabl.

Henu, 3agaumn, HarpaBiACHUS U ATAlbl CTPATETUYECKOrO aHAJIU3a BHEIIHENW U BHYTPEHHEN Cpelbl
KOMIIaHUH.

Crparernueckuil aHaau3 Makpocpelbl U OKpyXkeHHsd. PakTopbl BHEIIHEH Cpebl: COLMAIBHO-
neMorpaduuecKuii, TEXHOJOTUYECKHH, HSKOHOMUYECKHH, OKOJOTUYECKHH, TMOJIUTUYECKHUH,
MpPaBOBOM W JSTHUYECKHE. JI[MHAMHWKA M HEOMPENeICHHOCTh (AKTOPOB, M WX BIUSHUE Ha
NEeATENbHOCTh  opraHm3anuu.  MHcTpyMeHThl  aHanu3a.  KoHuenuum — MapKeTHHra,
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OPUEHTHPOBAHHBIE HA CO3JAAHME LIEHHOCTH. llemouku W CceTH LEHHOCTEH: LEHHOCTH,
co37aBaeMble KOMITaHMEW U ee maptHepamu. Mogaens [loprepa: aHanu3 u3gepKeKk U HEHHOCTH.
CunbHple U cnaOble cTOpoHbl KommaHuu. SNW-anamu3. Meronmuka SWOT-ananuza. GAP-
aHanus./

Topic 2. Strategic analysis of external and internal environment.

Goals, objectives, directions and stages of strategic analysis of the external and internal
environment of the company.

Strategic analysis of macro environment and environment. Environmental factors: socio-
demographic, technological, economic, environmental, political, legal and ethnic. Dynamics and
uncertainty of factors, and their impact on the organization. Analysis tool. Value - oriented
marketing concepts. Value chains and networks: values created by the company and its partners.
Porter's model: cost and value analysis. Strengths and weaknesses of the company. SNW-
analysis. The method of SWOT-analysis. GAP analysis.

Tema 3. CtpaTeruyeckuii Boioop. PazpaGoTka MapKeTHHI0BOIi CTpaTerum.

Crpaternueckuii BbIOOp: HaOOp anbTepHATUB, KPUTEPHU OLICHKH U BbIOOpa. Matpunia Aucodda.
[TpuHUMIIBI 1 MeTOAMYECKHE OCHOBHI (popmupoBaHus cTpareruu. CorinacoBaHHe U B3aUMOCBS3b
CTpaTeruii  KOPIOPAaTUBHOTO  YpPOBHS CO  CTPaTeTHsIMH  YPOBHS  OHM3HEC-€AMHHUI] U
MapKETUHTOBBIMU CTpaTerusiMu./

Topic 3. Strategic choice. Development of marketing strategy.

Strategic choice: a set of alternatives, evaluation and selection criteria. Ansoff Matrix. Principles
and methodical bases of strategy formation. Coordination and interrelation of corporate level
strategies with business unit level strategies and marketing strategies.

Tema 4. Peam3anus MapKeTHHIOBOM CTpaTeruu.

Opranuzanus peajau3alyy CTpaTerui: OCHOBHBIE 3TaIlbl Peaju3allii MapKeTHHIOBOM CTpaTeTHH.
[IpoGnema paspbiBa MeXIy 3asBICHHON cTpaTeruedl U pesyinbTaramMud. HHCTpyMeHTHI
o0ecreyeHus! eIMHCTBA CTPATErHuecKod M ONeparioHHON AeaTebHOCTH. OleHKa JOCTHKEHHS
cTparermueckux 1eieid. [lokazarenn Kak HHIUKATOPBI JTOCTHKECHUS CTPATETHYECKHUX IIEIeH.
Omnepesxarolye M 3anas/plBaroliye nokaszarend. Konnenuun cOanaHCUPOBaHHBIX MOKazaTenei
(Balanced Score-Card) wu wimroueBblx mnokazareneit sddextuBHoctu. IlpeoOpazoBanue
OpraHU3aIMOHHON KyIbTypbl. CTpaTerndeckuii KOHTPOJIb.

Topic 4. Implementation of marketing strategy.

Organization of strategy implementation: the main stages of marketing strategy implementation.
The problem of the gap between the stated strategy and the results. Tools to ensure the unity of
strategic and operational activities. Assessment of achievement of strategic goals. Indicators as
indicators of achievement of strategic goals. Leading and lagging indicators. The concept of
balanced ScoreCard (balanced ScoreCard) and key performance indicators. Transformation of
organizational culture. Strategic control.

4. MarepuaJjibl TeKylIero KOHTPOJIs yCIeBaeMOCTH 00y4aromuxcst 1 (POHX OLeHOYHBIX
CpeCTB MPOMEKYTOUHOM ATTeCTAlUM M0 JUCHHUILINHE/
Materials of the current control of progress of students and the Fund of evaluation means
of intermediate certification in the discipline

4.1. ®opMmMbl 1 MeTO/IbI TEKYIIET0 KOHTPOJISI YCIIeBAeMOCTH M IIPOMEKYTOUYHOM aTTecTauuu/
Forms and methods of the current control of progress and interim certification.



4.1.1. B xone peanuzanuu JUCUUIUIMHBL «CTpaTerny BhIXO/Ia Ha HOBBIE PHIHKK» UCIIOJIB3YIOTCS
CJIeTyIONIME METOMIbI TEKYIIET0 KOHTPOJIs ycmeBaeMocTu oOydaromuxcs: / In the course of
implementation of the discipline "Strategies for entering new markets" the following methods of
current monitoring of progress of students are used:

[Ipu npoBeeHNN 3aHATUI JIEKUUOHHOTO THIIA:

-IpH YT€HUM JIEKIMHA HCIIONB3YeTCsl OOBSCHUTENbHO-UUTIOCTPATUBHBII METO/A C 3JIEMEHTaMHU
MpoOJeMHOTO W3JIOKEeHUS y4eOHON wHpopMauu (MOHOJOTUYECKON, TUATOTHYECKON WITH
IBPUCTUUYECKON);

[Tpu npoBeieHNH 3aHATHI TPAKTUYCCKOTO TUIIA:
-TUCITYT, OIPOC, ICCE;

[Ipu npoBeneHUN caMOCTOSITENTEHON PabOTHI:

-BOIIPOCHI JIs1 CAMOCTOSITENIBHOTO U3Y4YEHHUS;

-nmpopa0OTKa JIEKIIMOHHOTO MaTepualla, COCTABICHHME KOHCIEKTa JIeKIUil Mo TeMawm,
BBIHECEHHBIM HA CaMOCTOSITEJIbHOE U3YUECHHUE;

- IOATOTOBKE K NMPaKTUYECKUM 3aHATHIM;

- IOATOTOBKE K MIPOMEXYTOUYHOMY KOHTPOJIIO;

- IOATOTOBKE K TEKYIIEMY KOHTPOJIIO YCIIEBAEMOCTH.

During the classes lecture-type:
-when lecturing is used the explanatory-illustrative method, with the elements of a problem
statement of educational information (monologic, Dialogic or heuristic);

During practical classes:
-debate, survey, essay;

When carrying out independent work:

-questions for self-study;

-study of lecture material, preparation of lecture notes on topics submitted for self-study;
- preparation for practical training;

- preparation for the interim control;

- preparation for the ongoing monitoring of progress.

4.1.2. 3auer TPOBOAUTCA C  TNPUMEHEHHEM  CJCAYIOIUX  METOJOB  (CpEeICTB):
rpynmoBoii mpoekt/ Offset is carried out using the following methods (means): group project

4.2. MartepuaJjbl TeKyIIero KOHTpPOJIs ycneBaemoctu o0yuaromuxcs./ Materials of the
current control of progress.

TunoBble OLlEHOYHBbIE MAaTEPHAJIbI
Tembl k onpocy:/ Typical evaluation materials
The theme for issue:

1. Bunenue, MuccHsi M IEHHOCTH KOMMEPUYECKOM OpraHu3alri.

2. OtpaxeHue B BUJICHUHM, MUCCUU M LEHHOCTSAX OPraHHU3allMyd MHTEPECOB 3aMHTEPECOBAHHBIX
nu11 (CTEHKXO0I1epOB-COOCTBEHHIUKOB, MEHEKEPOB, PAOOTHUKOB, OOIIECTBA, TOTPEOUTENCH ).

3. Crparerus u KOpriopaTUBHas KyJIbTypa.



4, CHTyaHHOHHBIﬁ AHAJIU3: IPUHOUIIBI OPTraHU3alu U 3TAllbl HpOBC,Z[CHI/IH./

1. Vision, mission and values of a commercial organization.

2. Reflection in the vision, mission and values of the organization of the interests of stakeholders
(stakeholders-owners, managers, employees, society, consumers).

3. Strategy and corporate culture.

4. Situational analysis: principles of organization and stages of implementation.

Temsl k aucnyty/ Topics for discussion

1. KakoBbl, Ha Baml B3IV, IPUYMHBI OTKA3a PyKOBOAMUTENIEH psfa POCCUHMCKUX KOMIIAHWM OT
CTPaTErnYECKOro INIAHUPOBAHUA?

2. CooTBeTcTBYIOT 1 BuneHnue, mMuccus U IEHHOCTH KOMIIAHWH, B KOTOPOM BBI padoTaeTe,
peaNbHOMY IOJIOKEHUIO €77

3. 3aHuMaeTcs 1M KOMITaHHs, B KOTopoi BeI paboTaere, cTparerndeckuM IIaHUPOBAHUEM, B T.U.
MapKETHHIOBBIM CTPATETNYECKUM IUIAHUPOBAHNUEM ?

4. 3HatOT 1 COTPYIHUKU KOMIIAHUU U CTPATErMue€CKUX MapKETUHIOBBIX IUIAHAX U CTpaTerusax?
5. CymecTByeT MHEHHE, YTO CTPATETMUYECKOE IUIAHUPOBAHUE B COBPEMEHHBIX YCIIOBUSX HE
HY>HO. COTJIACHBI JIM BBl C ’TUM MHEHHEM/

1. What, in your opinion, are the reasons for the refusal of the heads of a number of Russian
companies from strategic planning?

2. Do the Vision, mission and values of the company you work for correspond to the real state of
Affairs?

3. Does the company you work for engage in strategic planning, including marketing strategic
planning?

4. Do employees know the company's strategic marketing plans and strategies?

5. There is an opinion that strategic planning in modern conditions is not necessary. Do you
agree with this opinion?

Tembl 3cce/ Essay topics

1. Opranuzamnus peanu3alMd CTPAaTeTHU: OCHOBHBIE JTambl pealu3alli MapKeTHHTOBOM
CTpATETUH.

2. IlpobGnema pa3peiBa MeEXAYy 3asBICHHON CcTpaTerHed | pe3yabTaramu. MHCTpyMEHTBI

oOecreyeHns: eAMHCTBA CTPATETNYECKON U OTIEpallMOHHON e TEIIbHOCTH.

OreHka JOCTUKEHUS CTPATErHUeCKHUX ENeH.

IToka3zaTenun Kak WMHIUKATOPbl JOCTHIKEHUS CTpaTeruueckux unened. Onepexarolnue u

3amasapiBaroliMe mokazatenu. Konmenmuu cOanaHcupoBaHHBIX TMoka3atened (Balanced

Score-Card) u KITt04eBBIX MOKa3aTese 3PPEeKTHBHOCTH.

[IpeoOpa3oBanue OpraHU3aIMOHHON KYJIBTYPHI.

Crparernueckuii KOHTPOJIb

Meroauka nnpoBenenusi PEST - ananusza.

Bospacranue ponu 3KoIOTH4ecKuX 1 MpaBoBbIX Gaktopos - PESTLE-ananus.

OTpacnb ¥ peIHOK B CTPATErHuecKoM aHajuse./

W

WD

1.Organization of strategy implementation: the main stages of marketing strategy
implementation.

2.The problem of the gap between the stated strategy and the results. Tools to ensure the
unity of strategic and operational activities.



3.Assessment of achievement of strategic goals.
4.Indicators as indicators of achievement of strategic goals. Leading and lagging

indicators. The concept of balanced ScoreCard (balanced ScoreCard) and key performance
indicators.

—

b e

hd

10.
I1.

12.
13.

14.

15.

16.
17.
18.

19.
20.

5. Transformation of organizational culture.

6.Strategic control

7.Methods of PEST analysis.

8.Increasing role of environmental and legal factors - PESTLE-analysis.
9.Industry and market in strategic analysis.

Bonpochl, BLIHOCHMbIE HA CAMOCTOSITe/IbHOE H3ydeHne /
Questions submitted for self-study

KonkypeHTHas cTparerusi: CBOMCTBa, COCTAaBHbIE KOMIIOHEHTHI, BUIBI.

CoBpeMeHHbIE TPAKTOBKH KOHKYPEHTHOM CTpaTeruu.

[TapameTpsl aHanM3a CTpaTeTuii: 1elb, COJepKaHNE, METO/Ibl aHAIN3A.

Konmenmus  cTpaTeruy KOHKYpPEHUMH - onTtumuzanuu OusHec- moprtdens ( BCG.
MCcKINSEY, ADL) — 70-¢ rozpi.

Mertoposnorus, METOAMKA aHaIn3a, JOCTONHCTBA, OTPAHUYECHHUS.

Konnenmus crpaTernn KOHKYpEHIIMH - aHaIW3 KOHKYpeHTHBIX cui ( M. IToprepa)- 80-¢
rozibl. MeTofo10rusi, METoJMKa aHaln3a, JOCTOMHCTBA, OTPAHUYECHMUSL.

Konuenuus cTpareruu KOHKypeHIIUH — (OpMUpOBaHUE PBIHOYHOTO TMpocTpanctBa ( I
Xawmen, K. [Ipaxanan) — 90-e rozsl.

Konuenuus cTpaTrerud KOHKYpPEHIIMH - OOecmeueHue pbhIHOYHOro nuaepctBa ( M.
Tpeiicu, @. Bupcema)- 90-e rospi.

Mertoponorus, MeToMKa aHaIKu3a, JTOCTOUHCTBA, orpannyeHus. KoHuenmus crpareruu
KOHKYpPEHIIMH - yrpaBlieHue cereBor opranuzamueit ( x. Myp, A. bpanaepOyprep, b.
Heiin6add) — 90-e roasr.

Mertoposnorus, METoAMKa aHaIn3a, JOCTONHCTBA, OTPAaHUYECHHUS.

Konuenuus CTpaTerd KOHKYPEHIIMHU- pa3BUTHE OPraHU3allMOHHOW KYJIbTYpHI,
KOHKypeHTHOH panuoHansHocTH (P. Henbcon, C. Yuntep, I1. duxcon, [x.Kommuns )-
90-e roapl.

bazoBeie crparernn konkypeHuuu M. I[loprepa.

Crparerusi CHWKEHHSI M3IEPXKEK: MPEUMYIECTBA, HEOOXOAWMBIE PBIHOYHBIE YCIOBHUS,
TpeOOBaHUSI K OpraHU3alMyd TPOW3BOJICTBA M YIPABICHUSA, IECTAOMIN3HUPYIOIIHE
(hakTopsl.

Crparerust nuddepeHIuanui npoayKIHNA: MPEUMYIIeCTBA, HEOOXOIUMBIE PHIHOYHBIC
ycioBusi,  TpeOoBaHMS K  OpraHM3allud  TPOU3BOJACTBA M yIpaBICHHUS,
JecTabumu3upyromue GakTopsl.

Crparerust pokycupoBaHusi (CETMEHTHPOBAHMSI PHIHKA): MPEUMYIIECTBa, HEOOXOIUMbIE
pPBIHOYHBIE YCJIOBMSI, TpeOOBaHMS K OpraHu3alldyd [POM3BOJCTBA U YIpPAaBIEHUS,
JECTa0MITU3UPYIOIIHE (PaKTOPHI.

Tumnbl KOHKYpEHTHBIX CTpaTeruii : Ouonornyeckuii moaxon X. @pu3eBHHKEINS.
[To3urmoHHbIE CTpaTerul: KOHKYPEHTHBIE CTpaTerWd MpH pa3HBIX THUIAX PHIHKA,
KOHKYPEHTHOH MO3UIMH, TUHAMHUKH PHIHKA.

[To3uMoOHHbIE CTpaTeTHUH: CTpPAaTeTWH JHJEPOB pPBIHKA, CTpaTerdu MoOcCIieqoBaTenen
JUJIEPOB, CTPATETUH CIAOBIX PBIHOYHBIX UTPOKOB.

MeHeKMEHT KayecTBa Kak KOHKYPEHTHas CTpaTerusl.

MeHepKMEHT 3HaHUK KaK KOHKYPEHTHasl CTPaTeTHsl.

Competitive strategy: properties, components, types.
Modern interpretations of competitive strategy.
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3. Strategy analysis parameters: purpose, content, methods of analysis.
4. The concept of competitive strategy - optimizing business portfolio ( BCG. McKINSEY,
ADL) —70's years.

5. Methodology, methods of analysis, advantages, limitations.

6. The concept of competition strategy - analysis of competitive forces ( M. porter)- 80
years. Methodology, methods of analysis, advantages, limitations.

7. The concept of competition strategy — the formation of the market space ( Hamel, K.
Prahalad) — 90 years.

8. The concept of competitive strategy - ensuring market leadership ( M. Tracy, F.
Wiersema)- 90-ies.

9. Methodology, methods of analysis, advantages, limitations. The concept of competition

strategy - management network organization ( J. Moore, A. Brandenburger, B. Nalebuff) — 90-
ies.

10.  Methodology, methods of analysis, advantages, limitations.

11.  The concept of competition strategy - the development of organizational culture,
competitive rationality (R. Nelson, S. winter, P. Dixon, J.Collins )- 90's years.

12.  Basic strategies of M. porter's competition.

13.  Cost reduction strategy: advantages, necessary market conditions, requirements for the
organization of production and management, destabilizing factors.

14.  Product differentiation strategy: advantages, necessary market conditions, requirements
for the organization of production and management, destabilizing factors.

15. Strategy of focusing (market segmentation): advantages, necessary market conditions,
requirements for the organization of production and management, destabilizing factors.
16.  Types of competitive strategies : biological approach H. Prizewinners.

17.  Positional strategies: competitive strategies for different types of market, competitive
position, market dynamics.

18.  Positional strategy: strategies for market leaders, followers of the strategy of leaders, the
strategy of the weak market players.
19.  Quality management as a competitive strategy.

20.  Knowledge management as a competitive strategy.

4.3. OueHouHble cpeaAcTBa A NpoMexyTouHou arrecranuun./ Evaluation tools for
interim certification.

Bomnpocsl k 3auerty:

. Ilo3unoHHBIE CTpaTeTUH

. DBOIIOIMS BOBHUKHOBEHHUS CTPATETHUECKOT0 MAPKETHHTA.

. CTparernyeckue 3aJa4n Ha pa3IUYHBIX YPOBHIX CTPATETHH.

. Orarnsl pa3pabOTKH CTpaTeTUu MapKETHHTa.

. DIIEMEHTBI CTPATETHYECKOTO MapKETHHTA.

. Onpezenenue 10J1d phIHKA.

. VI3ydeHne noBeIeHYeCKOH PeakIuy MOKYyTIaTes.

. MeTozpl CerMEeHTUPOBAHUS PhIHKA.

. CTparerndeckuii moaxos Ha PhIHKE MPOMBIIIIEHHBIX TOBApPOB.
0.MeTtozp! Hccnen0BaHus PhIHKA.

— O 0 1N DN KW

Questions to offset:

1. Marketing approach in modern enterprises of Russia.
2. The evolution of the emergence of strategic marketing.
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. Strategic objectives at different levels of the strategy.

. Stages of development of marketing strategy.

. Elements of strategic marketing.

. The study of behavioral responses of the buyer.

. Methods of market segmentation.
. Strategic approach in the market of industrial goods.

3
4
5
6. Determination of market share.
7
8
9
1

0.Methods of market research.

4.3.1. IlepeueHbp KOMIETEHUHH ¢ YKa3aHHMeM 3JTamnoB MX (opmupoBaHHsl B Ipoluecce
ocBOeHMA oOpa3oBarebHOIl mporpammbl. Iloka3aresm M KpUTepHMH OLEHHBAHMS
KOMIIETEHIMA HA Pa3JIMYHBIX dTanax ux (popmMupoBanus/
The list of competencies indicating the stages of their formation in the development
of the educational program. Indicators and criteria for assessing competencies at
various stages of their formation.

Kox komnerenumnu/ HaumenoBanue Koa 3rana ocBoenusi | HammenoBanue
Competency code KOMIeTeHun/ komnerenuuu/ Code | 3Tana OCBOEHUS
Name of competence | phase of the | komnerenunu/ The
development of | name of the
competence development stage of
competence
OK-1 CIIOCOOHOCTH K OK-1.2. CriocoOHOCTh
aOCTpaKTHOMY OpraHU30BHIBAThH
MBIIUICHUIO, aHAIU3Y, JICNIOBbIE  KOHTAKTHI,
cuntezy/ ability to HaBBIKAMH PabOTHI B
abstract thinking, KOMaHZIE B paMKax
analysis, synthesis peanuszany MpoeKTa
" aHaIu3
MapKETHHTOBBIX
ctpareruii/ Ability to
organize business
contacts, team work
skills ~ within  the
project and analysis of
marketing strategies
drtan OCBOEHHS [oxa3zarens ouenuBanusi/ Evaluation Kpurepnii ouennBanus/
komnerenuun/ Code index of Evaluation criteria
phase of the
development of
competence
OK-1.2 OcHOBHBIE TTOHATHS u | [IpogemoHCTpUpOBaHO

nmoaxoAbl CTPATCIHYCCKOro aHajinu3a U
IJIAaHUPOBAHUA B MapKeTHHFOBOfI u

BJIaACHHUC HABBIKAMM noz[60pa
CTPATCTUYCCKUX DJJICMCHTOB B

KOMMepYeCcKOn NESTeNbHOCTH | paMKaX MPHHATBIX pelIeHuH

OpraHH3alui. [0 OpraHu3allMd TOPrOBIU U
WHCTpyMEHTBI  TOBBILIEHUS | COBITY.

KOHKYPEHTOCIIOCOOHOCTH ITpogeMOHCTpUpPOBaHbI
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OpraHM3ali C Y4YETOM BBIOpaHHBIX
CTpaTerui pa3BUTHSL.

Hcnonn30Banue B
MIPAKTUYECKON JIESITEIIBHOCTH HOBBIX
3HAHUS, pacumperue CBOETO

HAyYHOTO MHUPOBO33pPEHHUS, B TOM
YHUCJIE C YUYETOM ONBITa 3alIUTHl IIPaB
notpeduteneit B EBpore.

Bnanenue OCHOBaMH
CTPaTEeru4eCcCKOro MapKeTHHTa,
MO3BOJISIONIMMU  aIalITUPOBATECS K
HOBBIM  CHUTYallUsM, KPUTHYECKHU
pPE3IOMHUPOBATh HH(POPMAITHIO.

Bo3MmoxkHOCTH
HCIIOJIb30BaHMS
CTpareruu |
peanuzanuu
CTpaTeruu.

Hcmonp3oBaHue METOI0B
CTPATeTMYECKOro aHajau3a BHEITHEH
U BHYTPEHHEW Cpeabl, a Takke
nopThenbHbII aHaIu3
TUBEpCU(DUIIMPOBAHHON KOMITAHUH

Ocobennoctu YIPaBJICHHS
MIPOEKTaMHU.

Bnanenune

MapKETUHTOBOU
OCHOBHBIE  3Tallbl
MapKETUHTOBOM

HaBBIKAMHU
MIEPEroBOPOB o YCIIOBUSIM
peanu3anuu poeKTa./ Basic
concepts and approaches of strategic
analysis and planning in marketing

and commercial  activities  of
organizations.
Tools to  improve the

competitiveness of the organization,
taking into account the selected
development strategies.

Use of new knowledge in
practice, expansion of the scientific
Outlook, including taking into
account experience of protection of
the rights of consumers in Europe.

Knowledge of the basics of
strategic marketing, allowing to adapt
to  new  situations, critically
summarize the information.

The possibility of using a
marketing strategy and the main
stages of the marketing strategy.

Using methods of strategic
analysis of the external and internal
environment, as well as portfolio

3HaHUE
anmnapara
KOHKYPEHTOCIIOCOOHOCTH.

ITponemoHcTpUpOBaHa
TOTOBHOCTh IPUMEHSTD
UHCTPYMEHTHI HIOBBIIIEHUS
KOHKYPEHTOCIIOCOOHOCTH
OpraHu3alu €  y4eToM
BBIOPAHHBIX CTpaTerui
pa3BUTHSL.

IIponeMOHCTpUPOBaHbI
HaBBIKA BIIAJICHUS] OCHOBaMHU
CTPATErHueCcKOro MapKETHHTa,
KPUTUYECKOTO
PE3IOMUPOBAHUS
uHdOopMaIuu.

OneHeHbl NOJyYEHHbIE
yIpaBJIeHYECKHE DELICHUs U
WHTEPIPETUPOBAHBI
SKOHOMHYECKHE PUCKH 3THUX
pPELIEHU C YYETOM OCHOB
CTPATErMueCcKOro MapKeTHHIa

YMmeer  IoJIb30BaThCS
UHCTPYMEHTAJIbHBIMU
CpeAcTBaMH yIpaBJIeHUS
NPOEKTAMHU Ha  pa3IMYHbIX
JTanax JKU3HEHHOTO IIMKJIA
IPOEKTA.

YMmeer  NpOU3BOAUTH
KAQueCTBEHHYIO u
KOJIMYECTBEHHYIO OLICHKY
PHUCKOB NPOEKTOB, ONPENEIIATh
3¢ PEKTUBHOCTD npoexTa./
Demonstrated skills in the
selection of strategic elements
in the framework of decisions
on the organization of trade
and marketing.

KaTeropruaJibHOI'O

Knowledge of the
categorical ~ apparatus  of
competitiveness is
demonstrated.

The willingness to use
tools to  improve  the
competitiveness of the
organization,  taking  into
account the selected
development strategies.

The skills of

knowledge of the basics of
strategic marketing, critical
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analysis of a diversified company summary of information are

Features of project | demonstrated.
management. The obtained
Skills of negotiations on the | management decisions are
terms of the project. evaluated and the economic

risks of these decisions are
interpreted taking into account
the basics of  strategic
marketing

He is able to wuse
project management tools at
various stages of the project
life cycle.

Able to  produce
qualitative and quantitative
risk assessment of projects, to
determine the effectiveness of
the project.

4.3.2. Tunosbie onenounbie cpeacrsa/ Model evaluation tools

I'pynnosoii npoekT k 3a4ety/ Group project to offset
Jl71s1 UTOrOBOM OLIEHKW Ha 3a4eTe CTYJACHTHI TOTOBST IPYyMIOBOM MpoekT. [ pynmsl o 3-4

YCJIOBCKA.

—

(98]

AN

[IprMepHBIil IUIaH-CXeMa 0TYETA 110 IPOEKTY BKIKOYAECT:

3aronoBok, @.1.0O. cTyaeHTOB.

BriOpanHoe 11 aHaIM3a HalpaBiIeHUE CaMOCTOSTENIbHOM paboThl O OTUETY, Mpodaema
UCCIIEI0BaHMUS.

OcHOBHbIE TpOaHATM3UPOBAHHBIE MATEPUAIIBI UCCIIEIOBAHUS (IEPEUYCHD ).

Kpatkuii aHain3 KoMIIeKTa cOOpaHHbIX HH(POPMALMOHHBIX MaT€pPHAJIOB C MEPOIIPUATHUS
(cmaiiapl, npe3eHTanuu, GoTorpadun, TE3UCH TOKIATIUKOB, IIPUMEPHI KEHCOB, TAOJIHNIIHI,
PUCYHKH U T.1.).

OnucaHue KJIIOYEBBIX CETMEHTOB KOMITAHUU (MEPOTIPUATHSA).

Vcnonb3yemble MapKETUHTOBBIE TEXHOJIOTUH U YCIOBUS UX COBEPLICHCTBOBAHMUS.

Kakue meronpl cOopa uHpopmanuy ObIM UCHOJIb30BaHbl MPH HANKMCAHUU OTYETa O
MEpPONPUATHH CTYICHTOM.

Wtoru otuera, BEIBOJBI U PEKOMEHAINH, TPYAHOCTH MOATOTOBKH.

IToamucek, yuco.

O6bveMm otuera cocrasisieT 3-5 ctpanull. B Ilpunoxenun k paboTe CTyNEHT AOJKEH

IIPUBECTH KONHU JIOKYMEHTOB, M3YyYEHHBIX B IIPOLECCE y4acTUS B MEPOIPHUITHH, a TAKKE
TaOJIMIBl, PUCYHKU M JIPYroil WJUTIOCTpaTHUBHBIA Martepuain. IIpoekT ordera mpencraBisieTcsl B
BHUJE yCTHON 7-10 MMHYTHOW Npe3eHTAalUH, B KOTOPOW Y4acTBYIOT IIPEACTaBUTENN rpynnsl. B
BOIIPOCHO-OTBETHOW YaCTH MPE3EHTALNN 00s3aTEIFHO YYaCTBYET BCS TPYIITIA.

For the final assessment in the competition, students prepare a group project. Groups of

3-4 people.
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The sample outline of the project report includes:

1.Title, full Name of students.

2.Selected for the analysis of the direction of independent work on the report, the
problem of research.

3.The main analyzed research materials (list).

4.A brief analysis of the set of collected information materials from the event (slides,
presentations, photos, abstracts of speakers, examples of cases, tables, figures, etc.).

5.Description of key segments of the company (events).

6.Used marketing technologies and conditions for their improvement.

7.What methods of collecting information were used when writing a report about the
event by the student.

8.Results of the report, conclusions and recommendations, difficulties of preparation.

9.Signature, number.

The report is 3-5 pages long. Attached to the work of the student must provide copies of
documents studied in the process of participation in the event, as well as tables, figures and other
illustrative material. The draft report is presented in the form of an oral 7-10 minute presentation,
in which representatives of the group participate. The question and answer part of the
presentation necessarily involves the whole group.

PeKOMeHIlyeMBIe TEMbI I1J14 MPOEKTA:

. MapkeTuHIoBbI{ MOJIX0 Ha COBPEMEHHBIX npeanpusTusx Poccun.
. BBOJ'II-OIII/ISI BO3HHUKHOBCHUS CTpaTeFquCKOFO MapKeTI/IHFa.

. Ctparernueckue 3a/1aqi Ha pa3InYHbIX YPOBHSX CTPATETUU.

. Orarsl pa3pabOTKH CTpaTeTUU MapKETHHTa.

. DIIEMEHTHI CTPATErMYE€CKOr0 MapKETUHTa.

. Onpenenenrie 10U PhIHKA.

. I3yuenue noBeieHUECKON peakliuy MOKYIaTesl.

. MeToipl CerMEHTUPOBAaHMS PBIHKA.

. Crparernueckuii moiXo Ha PhIHKE MPOMBIIIJIEHHBIX TOBAPOB.
0.MeToap! Uccen0BaHus PhIHKA.

— O 00 1O\ L KW

Recommended topics for the project:

. Marketing approach in modern enterprises of Russia.

. The evolution of the emergence of strategic marketing.
. Strategic objectives at different levels of the strategy.

. Stages of development of marketing strategy.

. Elements of strategic marketing.

. Determination of market share.

. The study of behavioral responses of the buyer.

. Methods of market segmentation.

. Strategic approach in the market of industrial goods.
0.Methods of market research.

— O 0 1N DN KW~

Ikana ouenuBanusi/ Grading scale
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Ounenka/
Assessment

TpeGoBanus k 3HanusaM/ Requirements for knowledge
and skills

«3aumenoy/ «Read outy

OneHka «3a4TeHO» BBICTABIISIETCS CTYICHTY, €CIIH:

UM TPOJIEMOHCTPUPOBAHO BJIa/ICHWE HaBBIKAMM IOJIOOpa
CTPaTETMYECKUX DIIEMEHTOB B pPaMKaX IMPHUHATHIX PELIEHUH IO
OpraHU3allK TOPTOBJIH U COBITY.

[IponeMoHCTpUpPOBAHBI 3HaHUE KaTeropuajabHOTo
anrnapaTa KOHKypeHTOCIIOCOOHOCTH.

[IponemoncTpupoBana TOTOBHOCTh MIPUMEHSITh
WHCTPYMEHTBI MTOBBIIIICHUS KOHKYPEHTOCIIOCOOHOCTH

OpraHU3aIlK C Y4eTOM BIOPAHHBIX CTpATEruii pa3BUTHSI.

3HaeT OCHOBHbIE HOPMATUBHBIE JIOKyMEHTHI B OO0JIACTH
TOBApPOBEACHUS U OLIEHKU KOHKYPEHTOCIOCOOHOCTH TOBAapOB H
yCIIyT; TEPMHHOJIOTMIO B OOJIACTM TOBapOBEACHUS U OLIEHKHU
KOHKYPEHTOCIIOCOOHOCTH ~ TOBapoB M YCIyr;  KpUTEpHUHU
KOHKYPEHTOCIIOCOOHOCTH TOBApOB M YCIYT; (PaKTOPhl U YCIIOBUS,
dbopmupytolIe KOHKYPEHTOCIIOCOOHOCTh TOBAapOB U YCIYT;
METOJIbl OLEHKH KOHKYPEHTOCIIOCOOHOCTH TOBApOB U YCIYT;
3apyOeXKHYI0O M  OTEYECTBEHHYIO IPAaKTUKy oOecreyeHus
KOHKYPEHTOCIIOCOOHOCTH TOBapOB M YCIIYT.

PabGoTaeT ¢ HOpMAaTHBHBIMH U MPABOBBIMHU IOKYMEHTaMHU B
o0acTd TOBAPOBEACHUS M  OIEHKH KOHKYPEHTOCIIOCOOHOCTH
TOBapOB M YCIIYT; TMPOBOAHWTH OIEHKY KOHKYPEHTOCIIOCOOHOCTH
TOBApPOB U YCIYT.

Bnageer  aHanmMTHYECKMMH ~ METOJaMH  TOUCKA |
NPUMEHEHHs  JICHCTBYIOIIMX  HOPMATHBHBIX W MPABOBBIX
JOKYMEHTOB; METO/I0JIOTHEN KOMIUIEKCHON OLIEHKHU
KOHKYPEHTOCTIOCOOHOCTH TOBapOB H yCIYT;

HaBbIKAMU CHUCTEMHOTO IMOJXOJa K PELICHHI0 KOMMEPUYECKUX
3a7ad4 KOHKPETHOTO TPEANPUATHS, CBS3aHHBIX C KOMIUIEKCHOM
OLIEHKOM KOHKYpPEHTOCIIOCOOHOCTH ToBapoB U yciyr/ The
"credited" grade is given to the student if:

they demonstrated their skills in the selection of strategic elements
in the framework of decisions on the organization of trade and
marketing.

Knowledge of the categorical apparatus of competitiveness is
demonstrated.

The willingness to use tools to improve the competitiveness of the
organization, taking into account the selected development
strategies.

Knows the basic normative documents in the field of commodity
science and assessment of the competitiveness of goods and
services; terminology in the field of commodity science and
assessment of the competitiveness of goods and services; criteria
for the competitiveness of goods and services; factors and
conditions that shape the competitiveness of goods and services;
methods of assessing the competitiveness of goods and services;
foreign and domestic practice of ensuring the competitiveness of
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goods and services.

Works with normative and legal documents in the field of
commodity science and evaluation of the competitiveness of
goods and services; to assess the competitiveness of goods and
services.

Has analytical methods of search and application of existing
normative and legal documents; methodology of complex
assessment of competitiveness of goods and services;

skills of a systematic approach to solving business problems of a
particular enterprise related to the integrated assessment of the
competitiveness of goods and services.

OneHKa  «HEYJOBJICTBOPUTEIHHO»  BBICTABIISICTCS  CTYICHTY,
KOTOPbIA HE 3HAET 3HAUUTEIBHOM YAaCTH IPOTPAMMHOTO
Marepuaia, JOIMYyCKaeT CYIIeCTBEHHbIC OIIMOKH, HEYBEPEHHO, C
OONBIIMMHU 3aTPYAHEHUSMHU BBITIONHSAET MPAKTHUYECKHE pPAOOTHI.
Kak mnpaBuio, OICHKa «HEYJOBICTBOPHTEIBHO»  CTABHTCS
CTyJICHTaM, KOTOpbIE HE MOTYT NPOJODKUTH OOyueHHe Oe3
JOTIOJTHUTENBHBIX 3aHATHI TI0 COOTBETCTBYIOIICH JUCITUTLTAHE.
Y4eOHbIC JOCTIKEHUS B CEMECTPOBBIM MEPHOA U Pe3yIbTaTaMH
TEKYyIIET0 KOHTPOJS JEMOHCTPHPOBAIM HE BBICOKYIO CTEIICHb
OBIIQJICHUSI TPOTPAMMHBIM  MaT€pHaioM TI0 MHHHMAIBHOU
manke./ The "unsatisfactory" grade is given to a student who
does not know a significant part of the program material, makes
significant mistakes, uncertainly, with great difficulty performs
practical work. As a rule, the grade "unsatisfactory" is given to
students who can not continue their education without additional
training in the relevant discipline.

Educational achievements in the semester period and the results of
the current control showed a low degree of mastery of the
program material at the minimum level.

«He 3aumenoy/ "Not
countedy

4.4.Meroquveckne matepuajbl/ Methodical material

3aHATHa 1O JUCHUITIIINHE ((CTpaTeFI/II/I BbIXOJa Ha HOBBIC PBIHKW») MNPCACTABIICHLI
CHCIYIOIMMH BUJAMU PalOThI: JICKIIMH, MPAKTHYCCKUE 3aHATHUS, a TAKKE CaMOCTOSTEIbHOM
paboToii CTY/ICHTOB.

Ha npakTu4eckux 3aHsITHSIX CTYACHTHI BBIMONHSIIOT 33/IaHKsI, CBSI3aHHBIC C 00CYXKICHHUEM
HpO6J'ICMHI)IX BOIIPOCOB U BI)Ipa6aTBIBaIOT CBOC MHCHHUC IIO IOBOAY PpPCHICHUA OCHOBHBIX
BOIIPOCOB B c(hepe MApKETUHIOBBIX CTPATETHil.

B paMKax CaMOCTOSITEIbHOM pa6OTBI CTYACHTBI I'OTOBATCA IIO BOIIPOCAM, I'OTOBATCA K
CEMHHAPCKUM 3aHSATHSM, OCYLIECTBILIFOT MOJrOTOBKY K 3a4ETy.

Texymast arrecTarys 1Mo IUCHHUIUIMHE NPOBOAUTCS B (opMe ompoca, 3cce, AUCIyTa M
APYTUX KOHTPOJIBHBIX MEPONPHATHH IO OLICHHBAHUIO (HAKTUUECKHX PEe3yJIbTaTOB OOYyUCHHUS
CTY/ICHTOB M OCYIIECTBIISIETCS BEAyIUM IIPETIOaBaTeIIeM.

OObekTaMH OLICHUBAHHS BBICTYIAIOT:
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- yuyeOHasg OUCHUIUIMHA (aKTHBHOCTH HAa 3aHATUAX, CBOCBPEMEHHOCTH BBITTOIHEHUS
Pa3IMYHBIX BUAOB 3a/JlaHUM, MOCEIIAEMOCTh BCEX BUJIOB 3aHATHI MO aTTECTyEeMOU
JTUCITUTIIINHE);

- CTeNeHb YCBOCHUS TEOPETUUECKUX 3HAHUM;

- YPOBEHb OBJIQJICHHS NPAKTUYECKUMH YMEHHUSMH M HaBbIKAMH [0 BCEM BHIaM
yueOHOi1 paboThI;

- pe3yJbTaThl CAaMOCTOSTEILHON PaOOTHI.

AKTHUBHOCTh CTYJACHTAa Ha 3aHATUAX OLEHMBAETCS M0 €ro BBICTYIUICHUAM Ha

MPAaKTUYECKHUX 3aHATUAX./

Classes in the discipline "Strategies for entering new markets" are presented by the
following types of work: lectures, practical classes, as well as independent work of students.

In practical classes, students perform tasks related to the discussion of problematic issues
and develop their opinion on the solution of the main issues in the field of marketing strategies.

Within the framework of independent work, students prepare for seminars, prepare for the
test.

The current certification of the discipline is carried out in the form of a survey, essay,
debate and other control measures to assess the actual results of training of students and is
carried out by a leading teacher.

_The objects of evaluation are:
academic discipline (activity in the classroom, the timeliness of various types of tasks,
attendance of all types of classes in the certified discipline);
_ the degree of assimilation of theoretical knowledge;
_ level of mastery of practical skills in all types of educational work;

results of independent work.

The activity of the student in the classroom is evaluated on its performances in practice
sessions.

S5.Metoauueckue yKa3aHus 1Jis 00y4alomMXcs M0 0CBOeHUI0 Jucuuiinnbl/ Guidelines for
students on the development of the discipline

[IpenogaBarens MHPOPMHUPYET OOYHAIOIIUXCS O MPUMEHSEMOM CHCTEME TEKYLIEro U
IIPOMEKYTOYHOIO KOHTPOJISL YCIIEBAEMOCTH Ha IIEPBOM 3aHATHHM, a TAaKXe JOBOAUT IO
oOyyaromuxcsi MHQOPMALMIO O pPe3yibTaTaX TEKYIIEro KOHTPOJS YCHEBAEMOCTH BO BpPEMs
AyJUTOPHBIX 3aHATUI U KOHCYJIbTallUM.

Texyiuii KOHTPOJIb yCIIEBAEMOCTH MPOBOJUTCS B MUCbMEHHOM U YCTHOH (popmax.

[IpakTnyeckue 3aHATUS AUCUMIUIMHBL IPEANOJAral0T UX IPOBEJICHHE B Pa3JIWYHBIX
dbopMax ¢ UENbIO BBIABICHUS TOJIYYCHHBIX 3HAHHWM, yMEHMI, HABHIKOB W KOMIIECTCHIIMHA C
MIPOBEJICHUEM KOHTPOJbHBIX MEPOIIPUATHML.

Llo02omoska k npakmuyeckum 3aHAMUAM:

- BHUMATEJBHO IIPOYMUTANTE MaTEpHal, OTHOCAIIMICA K JAHHOMY CEMHHApPCKOMY
3aHATHUIO, O3HAKOMBTECh C YYEOHBIM MaTepuajoM IO Y4YEeOHMKY M Y4eOHBIM
IMOCOOHUSIM;

- BBIIMIIUTE OCHOBHBIE TEPMUHBI;

- OTBETbTE HAa KOHTPOJbHBIE BONPOCHI [0 CEMUHAPCKUM 3aHSATHUSIM, TOTOBBTECH /1ATh
pa3BEpPHYTHIN OTBET HA KaXK/IbIid U3 BOIIPOCOB;

- yACHUTeE, Kakue y4eOHbIe 3JIEMEHTHI OCTAIKCh JJIS Bac HESICHBIMU U MOCTapaiTech
MONTyYUTh Ha HHUX OTBET 3apaHee (O CEMHUHAPCKOTo 3aHSATHs) BO BpeMsl TEKYIIHX
KOHCYJIBTAllMH ITPEo1aBaTess;
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- TOTOBUTBCS MOXHO HWHAMBHJyalbHO, INAapaMM WM B COCTaBE MAaJoOd TIpYIIIbI,
nocJyeaHue sBisATcs 3G HEKTUBHBIMU (popMaMu pabOThI;

- pabouast mporpamMma JWCLMIUIMHBI B YacTH IleNieil, MepedyHio 3HaHUH, YMEHMH,
TEPMHUHOB M Yy4Y€OHBIX BOIIPOCOB MOXET OBITH HCIIOJIIb30BaHa BaMH B KayecTBE
OpPHEHTHUpA B OpraHu3aly o0y4eHus.

Llooeomoska k 3auemy. K 3a4eTy HEOOXOAUMO FOTOBUTHCA LIEJICHANPABIEHHO, PETYIISIPHO,
CHCTEMAaTU4eCKH M C NEpBBIX JAHEH OOydeHHUs Mo AaHHOW aucuuiuinHe. [IOmbITKM OCBOMTH
JUCUMIUIMHY B TE€PHOJ 3au€THO-IK3aMEHAIMOHHOM CECCUM, KaK IPaBUJIO, IOKA3bIBalOT HE
CJIMIIKOM YZIOBJICTBOPHUTENbHBIE pPe3yabTaThl. B camMoMm Hauasie u3ydeHus: yueOHON TUCLUIUIMHEI
MO3HAKOMBTECH CO CIIEAYIONIeH yueOHO-METOANYECKON TOKYMEHTAIUCH:

- [pOrpaMMOM JAUCUUILIUHBI;

- Iepe4yHEM 3HAaHUN U YMEHUI, KOTOPbIMU CTYJIEHT JOJKEH BIIA/IETh;

- TEeMaTUYECKUMHU IIAaHAMHU CEMMHAPCKUX 3aHATHH;

- KOHTPOJIbHBIMHU MEPONPUATHIMU;

- y4eOHMKOM, Y4E€OHBIMH IOCOOMSMHM MO JAUCUUIUIMHE, a TaKXe 3IIEKTPOHHBIMU

pecypcamy;

- NIepPEeYHEM BOIIPOCOB K 3ayeTy.

[Tocne sToro y Bac OMMKHO CHOPMUPOBATHCA YETKOE IMpe/AcTaBiIeHHE 00 o0beme U
XapakTepe 3HAaHUW M YMEHHUH, KOTOpPbIMM Hajo OydAeT OBJajeTh MO JUCHUIUIMHE.
CucrtemMaTHyeckoe BBINOJIHEHUE Y4eOHOM paboThl HAa NPAKTUUECKHUX 3aHATUSAX ITO3BOJIUT
YCIIEUIHO OCBOMTH AUCHUILUINHY U CO3ATh XOPOILIYI0 0a3y Ul CAA4YX 3a4eTa.

OOyueHue U1 ¢ OrpaHUYEHHBIMU BO3MOYKHOCTSMH 3710POBbSI OCYIIECTBIISIETCS C YUETOM
MHIMBUAYAIBHBIX NCUXO(U3NIECKUX OCOOCHHOCTEH, a /Il HHBAINU/IOB TaKKe B COOTBETCTBUU C
WHAMBUAYAIbHONM HporpaMMoil peabmwiuranuy uHBanuzaa. i Jun ¢ HapylIeHHEM ciyxa
BO3MOXKHO MpeAoCTaBleHHe MH(OpMAIMKM BU3YaJIbHO (KpAaTKHM KOHCIIEKT JEKIMHA, OCHOBHAs U
JIOTIOJIHUTENIbHASA JINTEpaTypa), Ha JIEKIMOHHBIX U MPAKTUUYECKUX 3aHATUSAX JIOMYyCKaeTcs
IIPUCYTCTBUE ACCUCTEHTA.

OneHka 3HaHUN CTYIEHTOB Ha NPAKTUYECKHUX 3aHATHUAX OCYULIECTBIISIETCS Ha OCHOBE
IIMCbMEHHBIX KOHCIIEKTOB OTBETOB Ha BOIPOCHI, IUCBMEHHO BBIIIOJHEHHBIX IPAKTUYECKUX
3amaHnid. Jlokiaj, Tak K€ MOXKET OBITh, MPENOCTaBJICH B IMUCHbMEHHOW (opme (B BHIE
pedepara), npu 3TOM TpeOOBaHUS K COJEPHKAHUIO OCTAIOTCS TEMHU XKe, a TPeOOBaHUS K KaueCTBY
U3JIOKEHMsI MaTepuasia (IIOHSITHOCTh, Ka4eCTBO PEUM, B3aMMOJAEWUCTBUE C AyAUTOpUEH U T. 1)
3aMEHSIOTCSI Ha COOTBETCTBYIOLIME TpPeOOBaHUs, MpeIbsBIseMble K MUCbMEHHBIM paboTam
(kagyecTBO  odOpMIICHHST TEKCTa W  CIUCKa  JIUTEParypsl, TIPaMOTHOCTb, HaJIUYWE
WITIOCTPALIMOHHBIX MAaT€pPHAJIOB U T.JI.).

[IpomexyTouHas arrecTanus i JUL C HAPYLUICHUSIMH CITyXa IPOBOJUTCS B TUCbMEHHON
¢dopme, MpH 3TOM HCIIONIB3YIOTCSA 00LIMe KpUTepuu oreHuBaHus. IIpu HeoOXoammocTu, BpeMs
MOJITOTOBKH MOXKET OBbITh YBEIHUEHO.

JIna  noun ¢ HapylIeHHEM 3peHusl JIONyCKaeTcs aylualbHOE IPEJOCTABIICHUE
MHPOpPMAIIMK, a TakXKe HCIOJIb30BaHME Ha JIEKIHMSIX 3BYKO3AIHCHIBAIOIIUX YCTPOWCTB.
JlonmyckaeTcst TNPHUCYTCTBUE Ha 3aHATUSAX ACCUCTEHTa, OKAa3bIBAIOILEro OO0ydyaromuMcs
HEOOXOMMYI0 TEXHMYECKYIO0 MoMoIlb. OIeHKa 3HAHUM CTYJEHTOB Ha CEMUHAPCKUX 3aHATHAX
OCYILECTBIISIETCS B YCTHOM (popMe (Kak OTBETHI Ha BONPOCHI, TaK U MPAKTUUECKUE 3aaHUA).

[IpomexyTouHast arrecTanus IJs JUL C HApyILIEHUEM 3pEHUS NMPOBOAMUTCS YCTHO, NPHU
3TOM TEKCT 3a/JlaHuil mpenoctaBisercd B (popMe ajanTHUPOBaHHOW AJI JIML C HapylLICHHEM
3peHust (YKpyImHEHHBIN mpu@T), TPH OLIEHKE UCTIONB3YIOTCS 00Iue KpuTepuu orneHuBanus. [Ipu
HEOOXOIMMOCTH, BpEMsI IOJITOTOBKU MOXKET OBITh YBEITHUYEHO.

Jluma ¢ HapymeHWsIMH OIIOPHO-JBUTATEIBHOTO ammapara He HYXAAITCS B OCOOBIX
¢dopmax npenocraBieHuss yuyeOHBIX MaTepuasioB. OHAKO, C YY€TOM COCTOSIHMS 3[J0POBbsl 4aCTh
3aHATUN MOXET OBITh pealin30BaHa JAUCTAHUMOHHO (mpu nomomu cetu «MuTepHer»). Tak, npu
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HEBO3MOYKHOCTH TOCEUICHMSI JIEKIIMOHHOTO 3aHATHSI CTYIEHT MOXET BOCIOJIb30BaThCsl KPaTKUM
KOHCIIEKTOM JIeKIMU. [Ipy HEBO3MOXKHOCTH TMOCEIIEHUs MPAKTHYECKOr0 3aHSATUS CTYAEHT
JOJDKEH MPEA0CTaBUTh MMCbMEHHBIN KOHCIIEKT OTBETOB HAa BOMPOCHI, TMCbMEHHO BBIIIOJIHEHHOE
pakTHueckoe 3anaHue. JIokiaj Tak ke MOXET ObITh MPelIOoCTaBiIeH B MUCbMEHHOU (opme (B
BUje pedepara), Mpu 3TOM TpeOOBAHUSA K COAEPIKAHUIO OCTAIOTCS TEMH JKe, a TpPeOOBaHHS K
Ka4eCTBY M3JI0KEHUs MaTepuaia (MOHATHOCTb, KAYeCTBO PeUH, B3aUMOICHCTBUE C ayTUTOPHEN U
T. J1) 3aMEHSIOTCSl HA COOTBETCTBYIOIIME TPeOOBaHUS, MPEIbSBIsSEMbIE K MMCBbMEHHBIM paboTam
(xauecTBO  odopMIIeHHMS TEKCTa W CHOHCKa JIMTEpaTyphl, TPaMOTHOCTh, HaJlW4He
WITIOCTPAIIMOHHBIX MAaT€PHAJIOB U T.JI.).

[TpomexxyTouyHas aTTecTanus JUis UL C HApyIIEHUSIMU ONOPHO-JBUTATEIbHOIO anmnapaTa
MIPOBOJMTCS HA OOIIMX OCHOBAHMAX, PU HEOOXOIUMOCTH HPOIIETypa MOXKET ObITh peann3oBaHa
JUCTAaHIIMOHHO (HaImpUMep, P MOMOIIM porpaMmel Skype). Jli1st 3TOro no J0roBOpeHHOCTH ¢
IIPENOAABATENIEM CTYIEHT B OINPEACIECHHOE BpEMS BBIXOAUT HAa CBA3b JUISI IPOBEACHUS
npoueaypsl. B Takom ciywyae BOHpOChl M NPAKTUYECKOE 3aJaHUE BBIOMPAIOTCS CaMHUM
npernojaBarenem./

The teacher informs students about the applied system of current and intermediate control
of progress at the first lesson, and also brings to the students information about the results of the
current control of progress during classroom sessions and consultations.

Current monitoring of progress is carried out in written and oral forms.

Practical classes of the discipline involve their conduct in various forms in order to
identify the knowledge, skills and competencies with the control measures.

Preparation for practical training:

~ carefully read the material related to this seminar lesson, read the training material on the
textbook and manuals;
: write the key terms;
answer control questions in seminars, be prepared to give a detailed answer to each
question;
understand what educational elements are left unclear for you and try to answer them in
advance (before seminars) during the ongoing consultations of the teacher;
it is possible to prepare individually, in pairs or as a part of small group, the last are
effective forms of work;
the work program of the discipline in terms of goals, list of knowledge, skills, terms and
training issues can be used by you as a guide in the organization of training.

Preparing for the competition. To offset it is necessary to prepare purposefully, regularly,
systematically and from the first days of training in this discipline. Attempts to master the
discipline during the test and examination session, as a rule, show not too satisfactory results. At
the very beginning of the study of the discipline, get acquainted with the following educational
and methodical documentation:

: discipline program;
list of knowledge and skills that the student must possess;
: thematic seminar plans;
control action;
: textbook, textbooks on the subject, as well as electronic resources;

list of questions to offset.

After that, you should have a clear idea of the amount and nature of knowledge and skills
that need to be mastered in the discipline. Systematic implementation of educational work in
practical classes will successfully master the discipline and create a good basis for passing the
test.

Education of persons with disabilities is carried out taking into account the individual
psychophysical characteristics, and for the disabled in accordance with the individual
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rehabilitation program of the disabled. For persons with hearing impairment, it is possible to
provide information visually (a brief summary of lectures, basic and additional literature), the
presence of an assistant is allowed at lectures and practical classes.

Assessment of students ' knowledge in practical classes is carried out on the basis of
written summaries of answers to questions, written practical tasks. The report can also be
provided in writing (in the form of an abstract), while the requirements for the content remain the
same, and the requirements for the quality of presentation (clarity, quality of speech, interaction
with the audience, etc.) are replaced by the corresponding requirements for written works
(quality of text and bibliography, literacy, availability of illustrations, etc.).

Interim certification for persons with hearing impairments is carried out in writing, using
General evaluation criteria. If necessary, the preparation time can be increased.

For persons with visual impairment, auditory information may be provided, as well as the
use of recording devices in lectures. It is allowed to have an assistant in the classroom, providing
students with the necessary technical assistance. Assessment of students ' knowledge at seminars
is carried out orally (both answers to questions and practical tasks).

Interim certification for persons with visual impairment is carried out orally, the text of
the tasks is provided in the form adapted for persons with visual impairment (enlarged font), the
evaluation uses General evaluation criteria. If necessary, the preparation time can be increased.

Persons with disorders of the musculoskeletal system do not need special forms of
training materials. However, taking into account the state of health, part of the classes can be
implemented remotely (using the Internet). Thus, if it is impossible to attend a lecture session,
the student can use a brief summary of the lecture. If it is impossible to attend a practical lesson,
the student must provide a written summary of the answers to the questions, written practical
task. The report can also be provided in writing (in the form of an abstract), while the
requirements for the content remain the same, and the requirements for the quality of
presentation of the material (clarity, quality of speech, interaction with the audience, etc.) are
replaced by the relevant requirements for written works (quality of text and bibliography,
literacy, availability of illustrations, etc.).

Interim certification for persons with disorders of the musculoskeletal system is carried
out on a common basis, if necessary, the procedure can be implemented remotely (for example,
using Skype). To do this, in agreement with the teacher, the student at a certain time gets in touch
for the procedure. In this case, the questions and practical task are chosen by the teacher.

6.YueOHass JmTepaTrypa M pecypchl HH(POPMAIMOHHO-TEJEKOMMYHUKAUMOHHOH CeTH
"UnTepHer", yueOHO-MeTOoAuYecKoe ol0ecneyenme CaMOCTOSAITEIbHOM padoTsbI

00y4ar0IIMXCH MO0 JUCHMILIMHE.

6.1. OcHOBHas UTEpaATYpA

[E—

. Kotnep ®. «Mapkerunr or A 1o . 80 koHUENIMI, KOTOpPbIE JOJDKEH 3HATh KaXKIIbIA
MeHemKep». — M.: AnpniuHa [Ta6mumep, 2017.

2. Kyznenon B.T. Crparernueckuii MEHEKMEHT. IOHUTU-IAHA, 2012.

http://www.iprbookshop.ru/10511

Kum C.A. Mapkerunr. lamkos u K, 2015. http://www.iprbookshop.ru/24795

4. Greve, Heinrich, et al. Network Advantage : Leveraging Your Company's Place in the
Business Eco-System, John Wiley & Sons, Incorporated, 2013. ProQuest Ebook Central,
https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?docID=1569023.

5. Siegemund, Carsten. Blue Ocean Strategy for small and mid-sized companies in

Germany: Development of a consulting approach, Diplomica Verlag, 2008. ProQuest

Ebook Central, https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?

docID=594363.

[98)
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6.2. /lononuurenbHas IuTepaTypa.

1. Hesoctpyes I1.JO. MapkeTuHr 1 MapKeTHHIOBBIE HCCIIEI0BaHMs. EBpa3uiiCKUil OTKPBITHIN
uHCTUTYT, 2011. http://www.iprbookshop.ru/10711

6.3. YyeOHO-MeTotmuecKkoe o0ecreueHrne caMoCTOsTeNbHOM paboThl
Kypnansl: «KoHkypeH1us U peIHOK», «Kommanusy, «MapkeTuHr», «MapKkeTosory,
«MapKeTHHT 1 MapKEeTHHTOBEIE UCCIeJoBaHMs, «MapkeTnHr B Poccnu u 3a pyoeskom», «MeTombl
OLIEHKH COOTBETCTBUS», «CekpeT pupMbl», «Cripocy, «CTaHIapThl U KaUYeCTBOY, « DKCIIEPT».

6.4. HopmaTHBHBIE TPaBOBbIE JJOKYMEHTHI.
1. 3akon P® «O 3ammre npaB notpedurenein» ot 07.02.1992 N 2300-1.

6.5. UnTepHeT-pecypchl.

1. http://www.marketing.rbc.ru
2. http://www.bkg.ru

3. http://www.e-xecutive.ru
4. http://www.marketing.spb.ru

6.6. lHple NICTOYHUKA
He ucnons3yrores

7.MartepunanbHO-TeXHHYecKas 0a3a, HHPOPMaLMOHHbIEC TEXHOJIOIMH, POrPaMMHOE
obecnieyeHne M HHGPOPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

CriennanbHble TOMEIIEHUS TPEACTaBIAI0T co00i yueOHbIe ayIUTOPUH JJIsl TIPOBEICHUS
3aHATUN JIEKIMOHHOTO TUIIA, MPAKTUYECKUE 3aHATHSI, KyPCOBOTO ITPOEKTUPOBAHUS (BBIITOTHEHUS
KypcOBBIX paloT), TPYNINOBBIX W HWHIWBUAYAIbHBIX KOHCYJIBTAllMH, TEKYILEro KOHTPOIS U
MIPOMEKYTOYHON aTTeCTalllH, a TAKKE MOMEILLEHUS Il CAMOCTOSTENIbHOM pabOThl ¥ TOMELIECHHS
IV XpaHEHHUsI M MPOQUIAKTUUECKOro 00CTyKUBaHUS yueOHOro obopynoBanusi. CrienuanbHble
MOMEIIEHUS] YKOMIUIEKTOBAaHbI CHEUAIU3UPOBAHHON MeOeIbl0 M TEXHUYECKUMHU CpPEICTBAMH
o0ydeHus, CyKalUMHU JJIs TIpeICTaBIeHus yueOHOoi nHpopMaly 60IbIION ayUTOPHH.

Jns  mpoBeneHuss — 3aHATUH  JIGKIMOHHOTO  TWMA  MpeUlaraloTcs  HaOOpbI
JIEMOHCTPAIIMOHHOTO  00OpY/IOBaHUS M Yy4eOHO-HAIIAAHBIX IMOCOOMIA, oOecneunBaroue
TeMaTHYeCKHEe WTIOCTPALH, COOTBETCTBYIONINE pab0OYlM y4eOHBIM MPOTrpaMMaM JUCIUILINH.

[Tomerenust 111 caMOCTOATENbHOW pabOThl OOyUarOIIMXCsS OCHAIECHBI KOMIBIOTEPHOM
TEXHUKOM C BO3MOXKHOCTBIO TONKIIOUeHUs K cetu "MHTepHeT" M obecreueHneM J0CTyIa B
ANIEKTPOHHYIO MH()OPMAIIMOHHO-00pa30BaTeNIbHYIO Cpelly OpraHnu3alum.

AKaneMusi MPOBOJUT IMOCTOSHHYIO pabOTy MO CO3/[aHUI0 U CHCTEMHOMY YIIyYIIEHUIO
YCIIOBUH TMOJy4YeHHUs 0Opa30BaHUS JIOJbMHU C OTPAHMYCHHBIMH BO3MOXXHOCTSIMHM 3/10pOBbs. B
HACTOAIIEe BpeMsl 3[aHHUsl U TEPPUTOPUM AKaJeMHUU OCHAIEHbl JTU(PTAMU JAJs TEPEeBO3KH
MHBAJIWJIOB B KOJsICKaX, nopsanaka 80% ayIuTopuil M KOMIIBIOTEPHBIX KJIAaCCOB MMEIOT JIBEPH,
COOTBETCTBYIOIIME TPeOOBaHUSIM HOPMAaTUBOB, 00OPYAOBaHbI MaHIYChl MPU BXOJE B 3[aHUA, a
TaK)Ke BHYTPH YUEOHBIX KOPITYCOB U OOIIEKHUTHUS, UMEIOTCS CTIEUAIbHbIE TyaJleThl.

Kaxnprit  oOywaromumiics B TeYeHHME BCero nmepuoaa oOydeHus olecredeH
WH/IMBUAYAIBHBIM HEOTPAaHMYEHHBIM JOCTYIIOM K HECKOJIBKHUM 3JIEKTPOHHO-OMOIMOTEYHBIM
cUcTeMaM (2JEKTPOHHBIM OHUOIMOTEKaM) M K DJIEKTPOHHOM MH(POPMAIIMOHHO-00pa30BaTeNbHOM
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cpele OpraHu3anuu. OJEKTPOHHO-OMONIMOTeuHass cucreMa (DIIEKTpOHHAs OWONMHOTEeKa) U
ANIEKTPOHHAs WH(POPMAIIMOHHO-00pa30BaTeNIbHAs Cpela 00ECIEYMBAIOT BO3MOXHOCTH JOCTYyIIA
oOyyarorierocst U3 000 TOYKM, B KOTOpPOM UMeeTcss JOCTyn K HH(POPMAIMOHHO-
TEJICKOMMYHHUKAIIMOHHOU ceTH «THTepHeT», Kak Ha TEPPUTOPUH OPTaHU3aIlNHU, TaK U BHE €.

Axkanemusi obecriedeHa HEOOXOMUMBIM KOMIUIEKTOM JIMIIEH3UOHHOTO MPOTPaMMHOTO
o0OecIeyeHus.

OO6yuaromumcst obecrieueH JocTyn (yAQJIEHHBIH JOCTYyH), B TOM YHCIE B Ccllydyae
MPUMEHEHUS JJICKTPOHHOTO OOYy4YeHHS, JUCTAHIIMOHHBIX O00pa3oBaTeIbHBIX TEXHOJOTHH, K
COBpEMEHHBIM TpO(ecCHOHANBHBIM 0a3aM JaHHBIX W HMH(DOPMALMOHHBIM CIPABOYHBIM
CHCTEMaM.

OOyuaromuecs U3 9rcia JHI C OTPAaHUYEHHBIMUA BO3MOXKHOCTSIMU 37I0POBBSI 00€CIIeYeHbI
MeYaTHBIMH W (WJIM)  DJIEKTPOHHBIMH  O0Opa3oBaTeNIbHBIMU ~ pecypcamMu B (dopmax,
aIalTUPOBAHHBIX K OTPAHUYEHUSIM HX 370OPOBbSI.

Opranu3oBaH JOCTYII K CIICTYIOIIHM ISKTPOHHBIM pecypcaM:

Bloomberg

EBSCO Publishing

eLIBRARY.RU

Emerging Markets Information Service

Google Scholar (Google Axkanemus)

IMF eLibrary -

JSTOR

New Palgrave Dictionary of Economics — DJIeKTpOHHbBIN CI0BaPh.

OECD iLibrary

Oxford Handbooks Online

Polpred.com O630p CMHU

Science Direct - XypnHanel uznarennscrBa Elsevier 1Mo JKOHOMHMKE W JKOHOMETPUKE,
om3Hecy U dhuHAHCaM, COIMABLHBIM HayKaM U TICUXOIOTUU, MATEMATHKE U HHGOPMATHKE;

SCOPUS

Web of Science

Wiley Online Library

World Bank Elibrary

ApxuBsl HaydHBIX KypHAI0B NEICON

HHTepHeT-cepBUC «AHTHUIIATHAT

Cucrema IIpodeccuonanpaoro Anannsa PeiakoB u Kommannit «CITAPK»

9bC UznarenscrBa "Jlanp"

ObC [O0paiit

DnexTpoHHas 6ubnuoreka M3narenbckoro noMa «['peOEHHUKOB»
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