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1. IlepeyeHb MIAHUPYEMBIX Pe3yJbTATOB 00y4YeHHUs M0 JMCHMUILINHE, COOTHECEHHBIX C
IVIAHMPYEMBIMH Pe3yJabTATaMM 0CBOeHHSI 00pa30BaTeJIbHOM MPOrpaMMblI

1.1.  Hucnummuaa b1.B./IB.03.01 «Ilorpebutenbckoe moBeeHNE B MEPEXOTHON IKOHOMHUKE)
o0ecrneunBaeT OBNAICHNUE CIETYIOIUMU KOMIIETEHITMSIME C YIE€TOM dTara:

Kon xommerenmum Haumenosanue Koxn srama ocBoenus | HamMmenoBanue srama

KOMITETEHIUH KOMITETEHIHU OCBOCHMS

KOMIIETEHITNN
I1IK-4 CIIOCOOHOCTh I1IK-4.2 CIIOCOOHOCTh

HCIIOJIb30BaTh AHAITUTUYECKOTO

KOJINYECTBEHHBIE U MBIILICHHS] IPU

Ka4eCTBEHHBIE W3YyYCHUU U

METOBI IS IIPOTHO3HPOBAHHUH

MIPOBEICHHUS KOHBIOHKTYPBI

TPHUKJIATHBIX MHPOBBIX PHIHKOB

HCCIICIOBAHUMN 1
yIpaBiieHus Ou3Hec-
poueccamu,
TOTOBUTH
AHAJIUTUYCCKHUC
MaTrepuabl 1o
pe3ynpTataMm ux
MIPUMEHEHUS

1.2. B pesynpTare OCBOCHHUS AUCLUUILIMHBI Y CTYJICHTOB JOJKHBI ObITh CHOPMUPOBAHBI:
OT®/Td/Tpynossie | Kox stana | Pe3ynbraTsl 00yueHus
Win OCBOEGHUS

npoeCCHOHANIBHBI | KOMITETEHIINN

€ IEUCTBUSI
40.033 [1K-4.2 HA YpPOBHe 3HAHHWIl: TUIOJOTHI0 U CTPYKTYpY
Crparerunueckoe PBIHKOB
yIpaBJIeHUE HA YPOBHEe YMEHMii: ONpEICNseT BIUSHUC
npoleccamu KyAbTypbl ¥ CYOKyJnbTYpHl  (STHHUECKOH,
IJITAHUPOBAHMS U PEJIUTHO3HOM U T.JI.) Ha IOBEJIEHUE MOTpeduTeNen
OpraHu3aIu HAa YPOBHEe HAaBBIKOB: IIPOBEICHUS Kpocc-
IIPOM3BOJCTBA HA KyJIbTYPHOTO CpaBHEHMUSI MOBEJICHUS
YpOBHE norpedurenei
MIPOMBIIIIICHHOM
OpraHu3aIu

07.003

H Crparernueckoe
yIpaBJIcHHUE
[IEPCOHAIOM
OpraHu3aluu
H/02.7 -
peanusanus
CHUCTEMBI
CTPaTErnYECKOro
YIIpaBIECHUA
IIEPCOHAJIOM




‘ OpraHu3aluu ‘

2. O0BbeM M MeCTO JMCHHILIMHBI B CTPYKTYpe 00pa30BaTe/IbHOI MPOrpaMMbl

O0beM TUCHUILIUHBI

O0beM M CHUILIHHBI,

Buj yueGHbIX 3aHTHIA 4ac./acCTPOHOMUYECKHE YAChI
U CAMOCTOsITe/IbHAs1 padoTa Bcero Cemectp
2

Ounasa popma 0dyuenusn
KonTakTHas paGora 16/12 16/12
00y4Jaommxcsi ¢
NpenoiaBartesieM, B TOM YHcJie:
nekuuonHoro tuna (JI) 4/3 4/3
nabopaTopHbie pabOTHI
(npaktuxywmsl) (JIP)

MIPAKTHYECKOr0 (CEMHHAPCKOTO) 12/9 12/9
trmna (I13)

CamocrosiTesibHasi padoTa 56/42 56/42
ooy4yarwmuxcs (CP)

IIpomeskyTouHnast ¢opma 3auem 3auem
aTrrecTanus qac.

O0wmas TpynoeMKocTs (dac. / 3.e.) 72/2 54 72/2 54

Mecto nucuuniaunsl B ctpykrype OII BO

Juctummuaa b1.B.JIB.03.01 «IloTpebuTenbckoe MOBEACHHUE B MEPEXOTHON IKOHOMHKE)
M3ydaercs Bo 2 ceMecTpe O4HOM (hopMbl 00yueHUsI B COOTBETCTBUH C YUEOHBIM ILUIAHOM, OOIIast
TPYJOEMKOCTb IUCUUILTUHBI — 2 3a4€THBIE €IMHUIIBI.

HucuumnuHa peanusyerca mnocie uzydeHus aucuumuinabl b1.B.12 «YnpaBneHueckas
sxoHoMMKa», b1.B.11 «MexnyHaponHas OusHec cpena» U SIBISETCS OCHOBOM AJIsl U3YUYECHMS
JUCLIUILINH: b1.B.02 Mex1yHapOaHbIN MapKETHHT, b1.B.08% MexyHapoaHoe
MPEANPUHUMATEIBCTBO U JIP.

3. Copep:xanue U CTPYKTypa IMCHHUIIIHHBI

O0beM TUCHUIIMHBI, Yac. ®opma
KonrakTHas pa6ota TEKYIEero
00y4AIOIIMXCH € MPenoiaBaTeieM KOHTPOJIst
HaunMeHoBaHue TeM 10 BH/JaM y4eOHbIX 3aHATHI yenesaemoc
Ne n/mm ™,
(pa3zneJsion) Bcero Cp NPOMEKYTO
a JIP 3 KCP uHOH
arrecrauuu
*k
Ounasn opma odyuenusn
[Ipenmer, nenu u
3a/1a4d
JUCIUATUIUHBI
Tema 1 | /Subject, goals and 13/10 1/0,8 2/1,5 10/7,6 I
objectives of the
discipline
Tema 2 | Tumomorust u 13/10 1/0,8 2/1,5 10/7,6




O0beM TUCUMILIMHBI, Yac.

®opma

L corrrpoan
Nenm/m | P ﬁ?ﬁiﬁ%‘g@%’ ycneBaemoc
and Stucture  of ™,
markets TIpoMekyTO
KynbrypHble
HOPMBI H  POJIb
CTEPEOTHUIIOB.
Kpocc-
KYJIbTYpHBIE
BapHuaIuu B
IIOBEICHUH
Tema3 | morpeGureneii/ 13/10 1/0,8 2/1,5 10/7,6
Cultural norms
and the role of
stereotypes. Cross-
cultural variations
in consumer
behaviour
Ilcuxonmoruueckue
JCTePMUHAHTHI
BBIOOpA/
Tema4 | Psychological 13/10 1/0,8 2/1,5 10/7,6 T
determinants of
choice
Hemorpadus "
MIPOTHO3bI
N3MCHECHUH B
MIPEAMOYTCHHSIX
WHIMBUIOB
Tema 5 | /Demographics 14/10,7 - 2/1,5 10/7.6
and forecasts of
changes in
individual
preferences
OO011€ecTBO
MOTpeOICHUS u
JNEeTEPMUHUPOBAHH
Tema 6 | 0o > MOBGACHIL )14 7 . 2/1.5 6/4,6
/Consumer society
and determinism
of behavior
IIpomexxyTouHas aTTecTaus 3auer
Bcero: 72 4/3 12/9 56/42
IIpumeuanue:

* — dhopmer mekywezo konmpona ycnegaemocmu: oucnym (), mecmuposanue (7T).




Conepxanne nucuuniauabl/ Content of the discipline

Tema 1. [Ipeamer, uesau u 3a1a4M JUCHHIIHHbBI

Omnpenenenne TEPMUHOB «IIOTPEOUTENBY U «IIOBEACHUE ToTpedbuTeneii». [lorpedurenu u peIHOK.
[ToBenenne morpebuTeNneil Kak MEXKIUCHUIUIMHAPHAS 00JacTh HCclenoBaHuM. [mobanuzarus
notpebnenus. Konnenmus cyObeKTHBHON IEHHOCTH U TIpodiemMa 11eHo00pa3oBaHus./

Topic 1. Subject, goals and objectives of the discipline.

Definition of the terms "consumer" and "consumer behaviour". Consumers and market.
Consumer behavior as an interdisciplinary field of research. Globalization of consumption. The
concept of subjective value and the problem of pricing.

Tema 2. TunoJiorust 1 CTPYKTypa PpbIHKOB.

Buner Onar. Acummerpusi uHPOpManuMud U CUTHaIM3UpoBaHUE. @DYHKIHOHAJIbHBIA H
He(YHKIMOHANBHBIN cripoc. Ponb pucka U HEONpeeIeHHOCTH MPU aHAINU3€ MOTPEOUTETBCKOrO
BbIOOpa. THUNONIOTHS PHIHKOB; SBOJIIOLINS PHIHKOB./

Topic 2. Typology and structure of markets.

Types of goods. Information asymmetry and signaling. Functional and non-functional demand.
The role of risk and uncertainty in the analysis of consumer choice. Typology of markets;
evolution of markets.

Tema 3. KyabTypHble HOPMBI M POJb cTepeoTunoB. Kpocc-KyJbTypHble Bapuanuu B
NOBeJeHUN NMOTpeduTeei.

BnusiHue KyabTypbl U CyOKyNbTYphl (STHHYECKOM, PEIUTHMO3HOM U T.JI.) Ha IOBEACHHE
norpeduteneil. OCOOEHHOCTH NOTPEOUTENHCKOIO MOBEACHHS NPEACTABUTENEH pa3IMYHBIX
COLMANBHBIX  KJaccoB.  Kpocc-KymbTypHBIE  CpPaBHEHHs  IOBENEHHUS  TOTPEOUTENEH.
CrepeotunHoe nosesaenue u ee ¢pynkuuu. [lonurnyeckne Mudspl U MoBeeHUE UHIAWBUIOB HA
MOJUTHYECKUX PHIHKAX./

Topic 3. Cultural norms and the role of stereotypes. Cross-cultural variations in consumer
behavior.

Influence of culture and subculture (ethnic, religious, etc.) on consumer behavior. Features of
consumer behavior of representatives of various social classes. Cross-cultural comparisons of
consumer behavior. Stereotypical behavior and its functions. Political myths and behavior of
individuals in political markets.

Tema 4. IlcuxosornyecKue 1eTepMUHAHTHI BHIOOPA.

[lcuxonoruyeckue  GaxkTopbl, BIUSIOIIME Ha MoBeaeHHe mnorpeduteneil. Crpykrypa
MOTPEOUTEIBCKUX MOTHBOB. 3HAHUS, YOEXKICHHs, 4YyBCTBA, YCTAHOBKM M HaMEpPEHHs
notpeduTeneil. OBPUCTUKU U CIIOKHBIE NMPOLEAypbl BbIOOpa. PU3NOIOrHYECKUE JEeTEPMUHAHTHI
BBIOOpA./

Topic 4. Psychological determinants of choice.

Psychological factors affecting consumer behavior. Structure of consumer motives. Knowledge,
beliefs, feelings, attitudes and intentions of consumers. Heuristics and complex selection
procedures. Physiological determinants of choice.

Tema 5. JIlemorpadusi 1 Mpor{o3pl H3MEHEHHIi B MPeINOYTEHUAX HHAHUBHUIO0B.
Jlemorpaduueckuii aHanu3 U COlMANbHAS MOMUTHKA; AeMorpadus u crpoc Ha TOBaphI U YCIYTH;
POJIb T'CHACPHBIX pa3m/1q1/1171; BOS)IGI\/'ICTBI/IG BO3pPACTHBIX XAPAKTCPUCTHUK Ha IOBCACHUC
noTpeduTeneil; ppIHOK «CHOBA MOJIOBIX». [ eHIepHbIe MO MOTpebaeH M./

Topic 5. Demographics and forecasts of changes in individual preferences.



Demographic analysis and social policy; demography and demand for goods and services; the
role of gender differences; the impact of age characteristics on consumer behaviour; the "young
again" market. Gender consumption patterns.

Tema 6. O0mecTBO NOTPEOd/ICHUA M 1eTEPMHUHUPOBAHHOCTD MOBEJACHHUS.

dunocodckue 1 MCUXOIOrHUecKre 0COOEHHOCTH 00111ecTBa MOTPEOIECHNUS; pOJib TOTPEOUTENS B
obmecTBe MNOTpeOJIEHUs; BUPTyalbHbIE PBIHKM M COLMOKYJIBTYpHBIE IIOJIS; MarasuH Kak
«CTIEKTAKIIbY»; «OYHT» MPOTHB OOIIECTBA MOTPEOICHUS KaK 3JI€MEHT MAaCCOBOH KYJIBTYpPHI./

Topic 6. Society of consumption and determinism of behavior.

Philosophical and psychological features of the consumer society; the role of the consumer in the
consumer society; virtual markets and socio-cultural fields; shop as a "spectacle"; "revolt"
against the consumer society as an element of mass culture.

4. Martepuajbl TeKylIero KOHTPOJISI YCIeBAeMOCTH 00y4aromuxcsi ¥ (PoHI OLEHOYHBIX
CPeACTB MPOMEKYTOYHOM aTTeCTAlMU 10 JUCHUIINHEe/

Materials of the current control of progress of students and the Fund of evaluation
means of intermediate certification in the discipline

4.1. ®opMbI 1 METO/IbI TEKYIIET0 KOHTPOJISI YCIIEBAEMOCTH M ITPOMEKYTOUHOI aTTecTanmuu/
Forms and methods of the current control of progress and interim certification.

4.1.1. B xone peanuzauuu aucuuiuindsl «[loTpeduTenbckoe moBeaeHne B MEPEXOAHOM
SKOHOMUKE» UCIIOJIb3YIOTCS CIIETYIOLUIME METO/Ibl TEKYILEr0 KOHTPOJIS YCIIEBAEMOCTH

oOyyarormmxcsi/
In the course of implementing the discipline «Consumer behavior in Emerging Markets»

the following methods of monitoring the progress of students are used:

[Ipu npoBeeHNN 3aHATUHI JIEKUUOHHOTO THIIA:

-TIpY YTEHUU JICKIIHH UCTIONB3YeTCsI 00bICHUTEIbHO-UIUTIOCTPATUBHBIM METO] C AIIEMEHTaMU
POOJIEMHOTO U3NIOKEHHs yueOHOM nH(popMannuu (MOHOIOTUYECKON, TUATOTUIECKON HITN
IBPUCTUUYECKON);

[Ipu npoBeneHny 3aHATUI IPAKTUYECKOTO THIIA:
-IUCILY T, TECTUPOBAHUE;

ITpu npoBeieHNH CaMOCTOATENbHOM padOTHI:
-BOIIPOCHI JJIsl CAMOCTOSITENIbHOTO U3Y4YEHHUS;

—npopa60TKa JICKHMOHHOT'O MaT€purajia, COCTaBJICHUC KOHCIICKTa J'IeKI_[I/Iﬁ 10 TCMaM,
BBIHCCCHHBIM Ha CAMOCTOATCIIbHOC U3YUCHHC,

- MOATOTOBKE K MPAKTUYECKUM 3aHSATHUSIM;
- IOATOTOBKE K MPOMEXYTOUHOMY KOHTPOJIIO;

- IOATOTOBKE K TCKYHICMY KOHTPOJIIO YCIICBACMOCTH.



During the classes lecture-type:

-when lecturing is used the explanatory-illustrative method, with the elements of a problem
statement of educational information (monologic, Dialogic or heuristic);

During practical classes:

-dispute, testing;

When carrying out independent work:

-questions for self-study;

-study of lecture material, preparation of lecture notes on topics submitted for self-study;
- preparation for practical training;

- preparation for the interim control;

- preparation for the ongoing monitoring of progress.

4.1.2. 3aueTr TPOBOAMTCS C MPUMEHEHHEM CIEAYIOIIMX METOMIOB (CPEICTB): B BUIE YCTHOTO
orpoca ¢ pasbopom tumnosbix curyauuid./ Offset is carried out using the following methods
(means): in the form of an oral survey with analysis of typical situations.

4.2.Materials of the current control of progress.

Tunosble OLleHOYHBIE MaTepHaJIbI 10 TeMe 1
Tembl JUCTIYTOB/
Model evaluation materials on topic 1
Topics of disput
Omnpenenenne TEPMUHOB «IIOTPEOUTENb» U «IIOBEICHUE MTOTPEOUTENCH».
[TorpeOuTenu U pbIHOK.
[ToBenenue notpeduTeNel Kak MEKIUCIUIUIMHAPHAS 00JIaCTh UCCIIETIOBAHUH.

I'moGanu3zanus motpedacHusI.
Konmenmus cyObeKTUBHON IIEHHOCTH U MpobIeMa 1eH000pa3oBaHus./

M

Definition of the terms "consumer" and "consumer behaviour".
Consumers and market.

Consumer behavior as an interdisciplinary field of research.
Globalization of consumption.

The concept of subjective value and the problem of pricing.

Nk W=



Tunosbie OLeHOYHBIE MaTepHAJIbI 110 TeMe 4/

Model evaluation materials on topic 4

TectupoBanue

1. HaiinuTe npaBriibHYIO MOCIIEIOBATEIIEHOCTD B PAMKAX MOJICIIN TPUHATHS PEIICHUN:
a) OCBOOOKICHHE; MOMCK MHPOPMAIINH; TOKYTKA; TOTPEOIeHUE;

b) OIICHKa CIIPOCa; OCO3HAHUE MOTPEOHOCTH; TTOKYTIKa; MTOTPEOICHHE;

C) 0CO3HaHME MOTPEOHOCTH; OLIEHKA CIIPOCa; MOKYTKa; MOTpeOIeHue;

d) MOWCK MH(OPMAITH;, OCO3HAHUE TIOTPEOHOCTH; OIIEHKA CIIPOCa; MOKYIIKA;

e) NPEANOKYIOYHasl OLIEHKA albTePHATHB; MOKYIIKA; MOTpeOIeHNE; OLIEHKA M0 pe3yJbTaTaM
MOTPeOICHMS;

f) HET MIPaBUIBHOTO OTBETA.

2. Ecnu crmpoc Ha ToBap yBeNIMYMBAETCS 1O Mepe pocTa MHOTPeOJICHHs 3TOro ToBapa
JIPYyTUMHU TOTPEOUTEISIMU, TO MOXKET UMETh MeCTO 3D (PEKT:

a) Beobnena;

b) cHOOa;

C) NPUCOETUHEHUS K OOJIBIINHCTBY;

d) HET MPaBUIbHOIO OTBETA.

3. MaxkcumManbHas 00€3THYSHHOCTh 0OMEHA JIOCTUTAETCS Ha CIIEAYIONIEM TUIIC PHIHKA!
a) YHHUBEPCAJIbHBIN MarasuH;

b) oupxa;

C) OTKPBITHIN MyOIUYHBIN PHIHOK;

d) peMecIICHHAS JIaBKa;

e) HET MIPaBUIBHOTO OTBETA.

4. K MHKpOKYIbType HE OTHOCHUTCS:

a) KyJIbTypa Bcex OupskeBbIX TpeiiepoB CuHramypa;

b) KyJbTypa Npo¢eCCHOHAIBHBIX UIPOKOB B nokep Mcnannuy;

c) KyJbTypa apxunenara Hosas 3ems;

d) KynbTypa 0. TaiiBaHb;

e) HET IIPABUJIBHOTO OTBETA.

5. KBaszuBonmeOcTBO BooOpaskeHust — 3 (DeKT, Mo AeHCTBHEM KOTOPOTO HHIMBHIBL:
a) Oosblile BHUMaHUSA YIETSIOT SPKUM BOCIIOMUHAHUSAM;

b) B OOJIbIIIEH MEpe MEePEKUBAIOT OTHOCUTENIHHO MOTEPD;

C) CUUTAIOT, YTO MOTYT BJIMATH HAa COOBITHUS, HE CBSI3aHHbIE C HUMU (PU3NYECKH;

d) HET MPaBUIHLHOTO OTBETA./

Testing

1. Find the right sequence within the decision model:

(a) exemption; information retrieval; purchase; consumption;

(b) demand assessment; awareness of need; purchase; consumption;

(c) awareness of need; demand assessment; purchase; consumption;

(d) information search; awareness of need; demand assessment; purchase;

(e) pre-purchase evaluation of alternatives; purchase; consumption; evaluation of consumption
results;

(f) there is no right answer.

2. If the demand for a product increases as other consumers consume the product, there may
be an effect:

10



(a) Veblen;

(b) snob;

(c) accession to the majority;
(d) there is no right answer.

3.

The maximum anonymity of the exchange is achieved in the following market type:

a) one-stop shop;

(b) exchange;

(c) open public market;

(d) handicraft shop;

(e) there is no right answer.

4.

Does not apply to microculture:

a) culture of all stock traders in Singapore;

b) culture of professional poker players in Iceland;
(c) culture of the Novaya Zemlya archipelago;

(d) culture of Taiwan,;

(e) there is no right answer.

5.

Quasiballistic imagination effect, under which individuals:

a) pay more attention to vivid memories;

(b) are more concerned about losses;

c) believe they can influence events that are not associated with them physically;
(d) there is no right answer.

LRI R W=

15.
16.
17.
18.
19.
20.
21.
22.
23.

Bomnpoce! 11 caMONOAT0TOBKHU

Omnpenenenne colnaibHOrO Kiacca, CTpaThl, cTaTyca.

ConyasbHbIN paHT HHAUBUAA.

JleTepMHHAHTBI COLUAIBHOTO KJ1acca.

IlepemenHsIe cTaryca.

B3aumocBs3b colMaabHOTO MOMOXKEHUS U TOTPEOUTETHCKOrO TIOBEICHUSI.

B3anMocBs3b cOIManbHOTO MOJOKEHHUS U 00pa3a )KU3HH.

JKW3HEHHBIN CTUIIb.

CoumanbHas cTpaTU(UKAIUSI U MApKETHHT.

ConmanpHas cTpaTU(QUKAIMsI, CETMEHTHPOBAHNE PhIHKA U MO3ULIMOHUPOBAHUE MPOAYKTa
(ToBapa, ycimyrH, paboThl, UJIEN.)

. ConManbHbIN CTaTyC U CUMBOJIHI.

. KoHuenus kpucramimnszanuu craTtyca.

. Unes kpuctammmzanum cTatyca ¥ KOHIETIIHS COIMAIbHOTO Ki1acca.

. U3mepeHne npuHaiie:kHOCTH K COLUATIBHOMY KJIaccy.

. 3HaueHUs OIICHOK CTaTyca Il M3MEPEHHS MapaMeTpPOB TMOBEACHHUS MOTpeOUTEIs.

[lennoctueie opueHTanuu (value orientations).

Pornb nnenHOCTEM Kak uaeHTH(UKATOpa KIACCOBON MPUHAIIICKHOCTH.
Knacc u motpebuTtens.

JKu3HeHHBIE BO3MOKHOCTH M CTHIIH JKA3HHU.

W3meHeHus B K1accax U MOTPeOUTETHCKOE TIOBEICHHE.

[Tomxompl B U3MEPEHUH KJIACCOBOW MPUHAIIEKHOCTH.

H3mepeHue cormaibHOTO cTaTyca U MOTPeOUTENbCKOE TIOBEICHHE
[Tonxons! B N3MEPEHNH CTATyCA.

OnHO- ¥ MHOTO- KpUTEpHUAJIbHBIE TOKA3aTEINH.
MynbTUKpHUTEpUATbHBIE HHACKCHI U TTOKa3aTen/

11



1
2
3
4.
3.
6
7
8
9

Self-study questions

Definition of social class, strata, status.

Social rank of the individual.

Determinants of social class.

Status variables.

The relationship between social status and consumer behavior.

The relationship between social status and lifestyle.

Life-style.

Social stratification and marketing.

Social stratification, market segmentation and product positioning (goods, services,

works, ideas.)

10.  Social status and symbols.

11.  The concept of status crystallization.

12.  The idea of crystallization of status and the concept of social class.

13.  Measurement of social class.

14.  The value of status assessments for measuring the parameters of consumer behavior.

Value orientations (value orientations).

15. The role of values as an identifier of class affiliation.

16. Class and consumer.

17.  Life chances and life styles.

18.  Class changes and consumer behavior.

19.  Approaches to measuring class membership.

20. The measurement of social status and consumer behavior
21.  Approaches to measuring status.

22.  One - and many - criteria indicators.

23. Multicriteria indices and indicators

4.3. OueHoYHBIE CPeACTBA /ISl IPOMEKYTOUHOM aTTecTauuu/

Evaluation tools for interim certification.

4.3.1. IlepeueHb KOMIeETEHIHI ¢ yKa3aHueM 3TanoB MX (opMHPOBaHUSI B Ipouecce
ocBOeHHsi oOpa3oBaTesibHOW mporpammbl. Iloka3areJu M KpUTePUW OLEHWBAHUS
KOMIIETeHIIN i Ha Pa3JIMYHBIX 3Tanax ux ¢gopmupoBanus/

The list of competencies indicating the stages of their formation in the development
of the educational program. Indicators and criteria for assessing competencies at
various stages of their formation.

Kon HanmenoBanue Kon sTana HanmenoBanue 3Tana

komnereHunu/ | komnereHuun/ Name of | ocBoeHus1 OCBOEHMS KOMIleTeHHH/

Competency competence komnereHunu/ | The name of the

code Code phase of | development stage of

the competence

development of

competence

[1K-4 CIIOCOOHOCTH [1K-4.2 CIIOCOOHOCTH

UCIIOJIb30BaTh AHAIUTUYECKOTO MBILUIEHUS
KOJINMYECTBCHHBIC n IIpr U3YUCHUH U
Ka4eCTBEHHBIE METOBI IIPOrHO3MPOBAHUH
JJIsA IIPOBCACHUA KOHBIOHKTYPbI MUPOBBIX
TIPUKJIATHBIX poinkoB/ the ability of
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HCCIIEIOBAaHUI u
YIIPaBJICHHS Ou3Hec-
npolieccamy, TOTOBUTH
aHAIUTUYECKHE

MaTepHUaIbI o
pe3yabTaTam ux

npumeHenus/ ability to use
quantitative and qualitative

methods  for  applied
research and  business
process management, to

prepare
materials on the results of
their application

analytical

analytical thinking in the
study and forecasting of
world markets

dran IMoka3zarenb oueHMBaHUs/ Kpurepuii oueHuBanus/
OCBOCHHUA Evaluation index of Evaluation criteria
KOMIIeTeHIuu/
Code phase of
the
development
of competence
I1K-4.2 Omnpenenenne BAMSHUS KYJIbTYpBI | YMeeT OIIPELENIATh BIIUSIHUE
U CyOKymbTypbl  (3THHYECKOMH, | KyJIbTYpHI u CYOKYyJIbTYpBI

pCHHTHOBHOﬁ n T.,Z[.) Ha IIOBCACHUC

norpedutenei.

OcBoenue nporecca
KOMMYHHKaHHfI, OCHOBHBIX
UHCTPYMEHTOB, CHEIM(PUKH  UX
MNPUMCHHUMOCTH, HX IINIFOCOB H
MHUHYCOB, COBPEMEHHBIX

TEHJECHINH PbIHKA KOMMYHUKAIIUM.
YcBoeHHE COBPEMEHHBIX METOJIOB
KOHOMETPUIECKOTO aHamn3a;
COBPEMEHHBIX MIPOrpaMMHBIX
NPOMYKTOB, HEOOXOMUMBIX IS
peleHus HKOHOMHKO-
CTaTUCTHYECKUX 3ajad.

Pa3BuTue HaBBIKOB COCTaBJICHUS U
WCTIOJTHEHUS MEXTyHapOIHBIX
MapKETHHIOBBIX IJIAHOB U ITJIAHOB
TIPOBENICHUS MEXTyHapOIHBIX
peKJIaMHBIX KaMIIaHHUH.

Crparerun BBIXOZA Ha
MEXTyHapOIHbIE PBIHKH./
Determination of the influence of
culture and subculture (ethnic,
religious, etc.) on consumer

(3THHYECKOMU, PEIUTUO3HOM U T.J.) Ha
MOBEJICHUE TIOTPEONTEIICH.

3HaeT, Kak CTPOMTCS  IpoLecc
KOMMYHHKaHHﬁ, OCHOBHBIC
WHCTPYMEHTBI,  CHeIUPUKY  HUX

NPUMEHUMOCTH, WX IUIFOCHI H
MUHYCBI, COBPEMEHHbBIE TEHJECHINH
pBIHKA KOMMYHHKAITHIA.

Brnaneer HaBBIKAMH COCTaBICHUS H
WCTIOTHEHUS MEKTyHapPOIHBIX
MapKETUHTOBBIX TUIAHOB W IUIAHOB
TIPOBEICHHUSI MEKTyHAPOTHBIX
PEKJIAMHBIX KaMITaHHI.

Bnameer HaBBIKAMH —TIPUMEHEHHS
cTpareruit BBIXOJIA Ha
MeXIyHapoaHble pbIHKU., Able to
determine the impact of culture and
subculture (ethnic, religious, etc.) on
consumer behavior.

He knows how to build the process
of communication, the main tools,
the specifics of their applicability,
their pros and cons, modern trends of
the communication market.
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Jran Iloxka3areanb ouneHuBanus/ Kpurepuii ouenuBanus/
OCBOCHUSA Evaluation index of Evaluation criteria
KOMIeTeHuu/
Code phase of
the
development
of competence

behavior. He has the skills to develop and
Mastering  the  process  of [ implement international marketing
communication, the main tools, the | plans and plans for international
specifics of their applicability, their | advertising campaigns.

pros and cons, modern trends of | Has the skills to apply strategies to
the communications market. enter international markets.
Assimilation of modern methods of
econometric  analysis;  modern
software products necessary for
solving economic and statistical
problems.

Development  of  skills  in
preparation and execution of
international marketing plans and
plans for international advertising
campaigns.

Strategies for entering international
markets.

4.3.2 Tunossie ouenouHbie cpeacrea/Model evaluation tools

Bonpocsl K 3aueTy 10 JMCHUIIMHE
N3noxure TeopeTnyeckue OCHOBBI 10 JTAHHOW TeMe M 000CHYWTe (apryMeHTHpyHTe U
IPOJIEMOHCTPUPYITE) CBOE OTHOIIEHUE K JaHHON TeMe (Ha KOHKPETHOM MpUMeEpE):

1. Mopnenb NpUHATUSA PELICHHUS.

2. DBOJTIOLHS PHIHKOB.

3. Tumnonorus peIHKOB.

4. Acummerpus uHpopmarun. CuraanusupoBanue. HeGnaronpusitHelii oT60p.
5. OnnopTyHUCTHYECKOE TIOBEICHHE.

6. PaccesnHoe 3HaHMeE.

7. OyHKIMOHATBHBIN U He(PYHKITMOHAIBHBIA CIIPOC.

8. CtpykTypa noTpeOuTeILCKUX MOTHBOB.

9. O6mectBo notpednenusi. CTpyKTypHBIE 371€MEHTHI MaCCOBOM KYJIbTYPBHI.
10.  MoTuBaMOHHBIE KOH(IUKTHI.

11. MaxkpokynbTypa U MUKPOKYJIBTYpA.

12.  Moga Kak MexaHU3M CTPYKTypPUpPOBaHUS.

13.  PBIHOK Kak COIIMOKYJIbTYPHOE MOJIE.

14.  ®opmanbHbIe U HehOpPMAIbHBIE HOPMBL./
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Questions to the test in the discipline

Set out the theoretical foundations for this topic and justify (argue and demonstrate) their attitude

XN R =

—t e = = e \O
PN =or

to this topic (for a specific example):

The decision-making model.

Evolution of markets.

Typology of markets.

Information asymmetry. Signaling. Adverse selection.
Opportunistic behavior.

Scattered knowledge.

Functional and non-functional demand.

Structure of consumer motives.

Consumer society. Structural elements of mass culture.
Motivational conflicts.

Macroculture and microculture.

Fashion as a structuring mechanism.

The market as a socio-cultural field.

Formal and informal norms.

BOHpOCbI, BbIHOCUMBIC€ HA CAMOCTOSAATC/JILHOEC U3YUCHHUE /

Questions submitted for self-study

1. Mapxkerunr B iudppoBoM OU3HECE.

2. Co3nanue nmoTpeOUTEIHCKON IIEHHOCTHU U YIIpaBJIeHHE CIIPOCOM B IIM(POBOM OU3HECE.
Crparernueckuii MApKETHHT.

3. Co3naHue KOHKYPEHTHOTO NMPEUMYIIECTBA KOMIAHUH B YCIOBUSAX IIU(DPOBU3AIIUY.

4. VYnpasneHue OpeHIUHTOM U MPOAAKT-MEHEIPKMEHT

5. IT-MHCTPYMEHTHI MOJACTHPOBAHUS MOTPEOUTENHCKOTO MOBEACHUS.

6. Hogeiimme mudpossie penieHus B cpepe MapKeTHHTOBBIX KOMMYHHUKAITHHA

7. Uudpossie perieHus AJisg CUCTEMbl MApPKETUHTOBOM aHATUTHKHY.

8. Amnanu3 OM3HEC-TIPOIIECCOB HA OCHOBE COBPEMEHHBIX MoKa3areneit 3pdexrnBHOCTH

9. Mosnetuzanus 1 pexiaama uppoBbIX TPOAYKTOB. Bbibop Moaenu monetusanuu. [u3aiiH
UPPOBBIX CUCTEM

10. Hacrosimee u Oynymee Texnosnoruu Big Data u ee pons B anekTpoHHON kommepuuu. [Ipornos
Pa3BUTHUSI TEXHOJIOTUN 3JIEKTPOHHON KOMMEPIIHH.

11. YaT-00THI: MPEUMYIIECTBA U HEAOCTATKH MPUMEHCHUS, OCHOBHBIC THIIBL./

1. Marketing in the digital business.

2. Creating customer value and managing demand in the digital business. Strategic

marketing.

3. Creation of competitive advantage of the company in the conditions of digitalization.

4. Branding and product management

5. IT-tools for modeling consumer behavior.

6. The latest digital solutions in the field of marketing communications

7. Digital solutions for marketing Analytics system.
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8. Analysis of business processes based on modern performance indicators

9. Monetization and advertising of digital products. Select a monetization model. Design of

digital systems

10. The present and future of Big Data technology and its role in e-Commerce. Forecast for
the development of electronic Commerce technologies.

11. Chatbots: advantages and disadvantages of the application, the main types.

Ixana ouenuBanusi/ Grading scale

Onenka/ Assessment

TpeOoBanus k 3HanusaM/ Requirements for knowledge
and skills

3aumeno«3aumenoy/
«Read out»

3a4TeHO BHICTABIISIETCS CTYJCHTY, €CIIU OH:

- YMeeT omnpenensaTh BIUSHHUE KYJIbTYPbl U CYyOKYJIBTYPBI
(3THHUYECKOM, PpEIUTrHo3HOM U T.J.) Ha IOBEICHUE
MoTpeOuTeNeH;

-3HaeT, KaK CTPOUTCS MPOIECC KOMMYHHKAIIMA, OCHOBHBIC
WHCTPYMEHTBHI, CEIM(PUKY HX MPUMEHUMOCTH, UX ILTFOCHI
M MUHYCBI,  COBPEMEHHBIC  TCHICHIIMH  pBbIHKA
KOMMYHHKAIAMA

-3HaeT COBPEMEHHBIE  METOABl  HKOHOMETPUYECKOTO
aHaliu3a; COBPEMCHHBIC  IPOrPAMMHBIC  IPOJYKTHI,
HEOOXOMUMBIC NIl PEIICHUS 3KOHOMHUKO-CTATHCTUYECKUX
3ajau;

-YMeeT NpUMEHATh COBPEMEHHBIM  MaTeMaTU4YeCKUM
WHCTPYMEHTAPUI Ui pEIICHUsT  COJEpIKATeIbHBIX
YKOHOMHYECKHX 3a71ay;

-Brnageer HaBBIKAMH  COCTaBICHHMS UM WCIOJHCHUS
MEXJTYHAPOJHBIX MApKETUHTOBBIX IUIAHOB W IUIAHOB
MIPOBEICHUS MEXTyHAPOIHBIX PEKJIAMHBIX KaMITaHUH/
Credited to be exposed to the student if he:

- Able to determine the impact of culture and subculture
(ethnic, religious, etc.) on consumer behavior;

-Knows how to build the process of communication, the
main tools, the specifics of their applicability, their pros
and cons, the current trends of the communications market
-Knows modern methods of econometric analysis; modern
software products necessary for solving economic and
statistical problems;

-Able to use modern mathematical tools to solve
meaningful economic problems;

-Has the skills to develop and implement international
marketing plans and plans for international advertising
campaigns
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OueHKa «HEYA0BIETBOPUTEIHLHOY» BBICTABISIECTCS CTYACHTY,
KOTOpPBIA HE 3HAET 3HAYUTEIBHOM YacTH IMPOTPAMMHOIO
MaTepuana,  JOMyCKaeT  CYLIECTBEHHbIE  OIIMOKH,
HEYBEPEHHO, C OOJIIIMMHU 3aTPyIHEHUSMU BBIMOIHSIET
npaktuyeckue  paborel.  Kak  mpaBuio,  oleHka
«HEYIOBJIETBOPUTEIBHO» CTABUTCS CTYAEHTaM, KOTOpBIE
HE MOTYT MPOJNOJKUTH OOydeHHe Oe3 JTOMOIHUTEIbHBIX
3aHATUI IO COOTBETCTBYIOIIECH TUCLIUILINHE.

Y4eOHbIE JOCTIDKEHHSI B CEMECTPOBBIM TEpUON U
pe3ysbTaTaMi TEKYIIEro KOHTPOJIS AEMOHCTPHPOBAIU HE
BBICOKYIO CTEIICHb OBIIQJICHHUS IPOTPAMMHBIM MaTepUAIIOM
mo MuHUManbHOW Tutanke./ The "unsatisfactory" grade is
given to a student who does not know a significant part of
the program material, makes significant mistakes,
uncertainly, with great difficulty performs practical work.
As a rule, the grade "unsatisfactory" is given to students
who can not continue their education without additional
training in the relevant discipline.

«He 3aumenoy/ "Not
countedy

Educational achievements in the semester period and the
results of the current control showed a low degree of
mastery of the program material at the minimum level.

4.4. Meroguueckune marepuajbl/Methodical material

3anatus no gucuuiuinHe «lloTpeburtenbckoe MoBeneHHE B MEPEXOAHOM 3KOHOMMKE»
NPEACTaBICHbl  CIEAYIOUIMMH  BUAaMH  paOOTBI:  JIGKIMH, TPAKTHYECKHE, a TaKKe
CaMOCTOSITENIbHON pabOTOM CTYJEHTOB.

Ha mpakTuueckux 3aHATUSX CTYACHTHI BBINIONHSIOT 33JaHUsS, CBS3aHHBIE C PacueToOM
OCHOBHBIX ITOKa3arenel, ¢ 00Cyx/1eHueM MPOoOJIEMHBIX BOIIPOCOB U BIPAaOATHIBAIOT CBOE MHEHUE
T10 TIOBOJTy PEIIEHHsI OCHOBHBIX BOIIPOCOB B c(hepe MOBEICHHUS IOTPEOUTEIEH.

B pamkax camocrosaTenbHONW pabOThl CTYJEHTHI T'OTOBSITCS IO BOIPOCaM, TOTOBATCS K
CEeMHHAPCKHM 3aHSATHM, OCYIIECTBIISIOT TIOATOTOBKY K 3a4eTy.

Texymas arrectauus no aucuuiuinHe «lloTpebuTenbckoe MOBENEHHE B NEPEXOIHOM
HSKOHOMHKE» MPOBOIUTCA B (OpME OMpoca W KOHTPOJIBHBIX MEPONPHUSITHHA IO OIECHUBAHUIO
(akTHUECKUX Pe3yNbTaTOB 00YUEHHUs CTYJICHTOB U OCYLECTBIIETCS BEAYILIMM IIPENojaBaTesieM.

OObeKkTaMu OLIEHUBAHUS BBICTYAIOT:

- ydeOHasg JMCUUIUIMHA (AKTUBHOCTh Ha 3aHATHUSAX, CBOEBPEMEHHOCTH BBIMOJIHEHHUS
Pa3JIMYHBIX BHUJIOB 3a/IaHMM, IMOCEIAEMOCTh BCEX BHJIOB 3aHATUH IO aTTeCTyEeMOM
JTUCITUTIIINHE);

- CTeNeHb YCBOCHHS TEOPETUUCCKHUX 3HAHHIA;

- YpOBEHb OBJAJCHHUS TNPAKTHUYCCKUMH YMEHUSIMH WM HaBBIKAMH TI0 BCEM BHIaM
yueOHOi1 padoThI;

- pe3yJbTaThl CAaMOCTOATEIbHON PaOOTHI.

AKTHUBHOCTB CTYyJEHTA Ha 3aHATHUSX OIEHHBAETCS IO €r0 BBICTYIUICHUSM II0 BOIPOCAM

MPAaKTUYECKHUX 3aHATUN Ha JUCKYCCHSIX, TUCITyTaX, KPYIJIbIX CTOJIaX, Kec-MeToax, MPOeKTax.

OnennBanue pa0OTHl CTyJAEHTAa Ha CEMHHAPCKUX 3aHATHUSAX OCYIIECTBISCTCS IO

CIICAYIOIIUM KPUTEPHSIM:
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«OTIMYHO» — aKTMBHOE y4acTue B OOCYXJIEHUHM MpoOJieM KaXJ0ro ceMHHapa,
CaMOCTOSITEIFHOCTh ~ OTBETOB,  CBOOOJHOE  BJAJEHHE  MarepuaioM,  TOJIHbIE |
apryMEHTHUPOBAaHHBIE OTBETHI Ha BOMPOCHI CEMUHApPA, y4acTHe B TUCKYCCHSIX, TBEPAOE 3HAHHE
JEKIIMOHHOTO MaTepuaia, o0sS3aTelIbHON W PEKOMEHIIOBAHHOW JOTIONHUTEIFHON IJIUTEpaTypHI,
peryssipHast MOCenaeMOCTh 3aHATHH.

i «XOopomo» — HEJIOCTATOYHO ITOJTHOE PACKPHITHE HEKOTOPHIX BOIPOCOB TEMBEI,
HE3HAYUTETbHbIE OMMOKA B (OPMYIHPOBKE KATETOPUN W TOHITHIA, MEHbIIAs aKTUBHOCTh Ha
CEMHMHApPax, HEMOIHOE 3HAHUE JIOTIOTHUTEILHOM JIMTEPATyphl, XOPOIIas MOCEMAEMOCTb.

«YIIOBJIETBOPUTENHHO» — OTBETHl HA CEMHHApaX OTPa)kaloT B IIE€JIOM MOHMMAaHUE
TEMBI, 3HAHUC COJACPIKAHUA OCHOBHBIX KaTeFOpI/II\/'I u HOHSITI/Iﬁ, 3HAKOMCTBO C JICKIITMOHHBIM
MaTepUaJIoM U PEKOMEHJIOBAaHHOW OCHOBHOW JHTEpaTypoil, HEIOCTaTOYHas aKTUBHOCTH Ha
3aHATHAX, OCTABIIAIONIAS KEJIATh JIYIIEro MOCEIAeMOCTh.

«HeynoBneTBOpUTENbHO» — MAaCCUBHOCTh HAa CEMHHApaxX, 4acTash HETOTOBHOCTh
IIprU OTBETAX Ha BOIIPOCHI, IJIOXasA MOCCIAEMOCTDh, OTCYTCTBHUE KAa4C€CTB, YKAa3aHHBIX BBILIC, IJIA
NOJTy4eHus1 60siee BBICOKHX OLEHOK.

KpOMe TOT0, OUCHUBAHWEC CTYACHTA IMIPOBOJAUTCA HA KOHTpOJ'IBHOfI HEACIIC B COOTBETCTBUU
C pacrmopspKeHHeM IpopekTopa mo yueOHoil pabore. OleHHBaHHE CTyAEHTa Ha KOHTPOJIBHOM
HeJene TPOBOAMTCS TPETIo/IaBaTeIeM HEe3aBUCHMO OT HAIWYHS WM OTCYTCTBHSI CTyAeHTa (10
YBOKUTEIHHOW WU HEYBAKUTEIBbHON mNpuunHe) Ha 3aHATUU. OIlleHKa HOCHUT KOMILUIEKCHBIH
XapaKTEp U YUYUTBIBACT NOCTUIKCHUSA CTYJACHTA IO OCHOBHBIM KOMIIOHCHTAM y‘IC6HOFO mpounecca
3a TeKYILUU IEPUOL.

CryzeHT JOomycKaeTcs K HPOMEXYTOYHOM arrecTaliy 10 JHUCHUILNIMHE B CIIydae
BBHITIOJTHEHHUSI UM BCEX 3aJIaHUN U MEPONPUATUHN, TPETYCMOTPEHHBIX MPOTPAMMON TUCIUILTAHBI
(mo ¢opmam Tekymiero KOHTposs). B ciyuae Hanmwumsi yd4eOHOM 3a/I0JDKEHHOCTH CTYIIEHT
oTpabaThiBaeT MNPOIMYIICHHbIE 3aHATHS B COOTBETCTBMM ¢ TpeboBaHMsAMH. OIEHKa CTyAEHTa
HOCHT KOMIUIEKCHBII XapakTep, SBISETCS OAJUTPHOM U OTIPEIeNIeTCs ero:

- OTBETOM Ha 3a4ere;

- Y4eOHBIMH JIOCTHKEHUSIMU B CEMECTPOBBIN TTEPHO/T./

Classes in the discipline "Consumer behavior in the transition economy" are presented by
the following types of work: lectures, practical, as well as independent work of students.

In practical classes, students perform tasks related to the calculation of the main
indicators, to discuss problematic issues and develop their opinion on the solution of the main
issues in the field of consumer behavior.

Within the framework of independent work, students prepare for seminars, prepare for the
test.

The current certification of the discipline "Consumer behavior in the transition economy"
is carried out in the form of a survey and control measures to assess the actual results of training
of students and is carried out by a leading teacher.

_The objects of evaluation are:
academic discipline (activity in the classroom, the timeliness of various types of tasks,
attendance of all types of classes in the certified discipline);

the degree of assimilation of theoretical knowledge;

: level of mastery of practical skills in all types of educational work;

results of independent work.

The activity of the student in the classroom is evaluated by his speeches on practical
training in discussions, debates, round tables, case-methods, projects.

Evaluation of the student's work at seminars is carried out according to the following
criteria:

" "Excellent" — active participation in the discussion of the problems of each seminar,
independent answers, fluency in the material, complete and reasoned answers to the questions of
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the seminar, participation in discussions, solid knowledge of the lecture material, mandatory and
recommended additional literature, regular attendance.

" "Good" — insufficient full disclosure of some topics, minor errors in the formulation of
categories and concepts, less activity in seminars, incomplete knowledge of additional literature,
good attendance.

~ "Satisfactory" — answers to the seminars reflect the General understanding of the topic,
knowledge of the content of the main categories and concepts, familiarity with the lecture
material and recommended basic literature, insufficient activity in the classroom, leaving much
to be desired attendance.

~ "Unsatisfactory" — passivity in seminars, frequent unavailability in answering questions,
poor attendance, lack of the qualities mentioned above to obtain higher grades.

In addition, the evaluation of the student is carried out on the control week in accordance
with the order of the Vice-rector for academic Affairs. Evaluation of the student in the control
week is carried out by the teacher regardless of the presence or absence of the student (for good
or disrespectful reason) in the classroom. The assessment is comprehensive and takes into
account the student's achievements in the main components of the educational process for the
current period.

The student is allowed to intermediate certification on discipline in case of performance
of all tasks and actions provided by the program of discipline (on forms of the current control).
In the case of academic debt student fulfills missed classes in accordance with the requirements.
The assessment of the student is complex, is a point and is determined by its:

- answer on offset;

- academic achievements in the semester period.

S5.Meronnueckue YyKa3aHusl ISl OOY4YalOUIUXCS 1O OCBOEHMIO MCUHMILIUHBI/
Guidelines for students on the development of the discipline

[IpenonmaBarens UHGOPMUPYET OOYYAIONIUXCS O MPUMEHSEMOW CHCTEME TEKYIIEro H
MIPOMEKYTOYHOTO KOHTPOJISI YCIEBAa€MOCTH Ha TII€PBOM 3aHITHH, a TaKXe JOBOIAUT JI0
oOyyaromuxcsi MHQOPMALMIO O pPE3yibTaTaX TEKYIIEro KOHTPOJSl YCHEBAEMOCTH BO BpPEMs
ayIUTOPHBIX 3aHITUNA U KOHCYJIbTAI[UH.

Texymuii KOHTPOJIb YCIIEBAEMOCTH MPOBOAUTCS B MUCHBMEHHOW U YCTHOH (popmax.

[IpakTuueckue 3aHATHAS TUCHUTUIMHBI TPEANONIaraloT UX MPOBEACHUE B Pa3IMYHBIX (hopmax ¢
LEJIbI0 BBISIBJICHUS TOJYYCHHBIX 3HAHWW, YMEHMH, HABBIKOB M KOMIIETEHIMH C NPOBEIECHUEM
KOHTPOJIbHBIX MEPONPUSATHUH.

Lloocomoska k npakmuyeckum 3aHAMUIM.

- BHUMATCIIBHO HquHTaﬁTe Mmarcpuall, OTHOCS[HH/IfICSI K JaHHOMY CCMHUHApPCKOMY
3aHATHUIO, O3HAKOMBTECh C YYEOHBIM MaTepuajoM N0 Y4YeOHMKY U Y4EeOHBIM
IOCOOUSAM;

- BBIIUIIUTE OCHOBHbIE TEPMUHBI;

= OTBCTHTC HA KOHTPOJIBHBIC BOIPOCHI MO CEMHUHAPCKUM 3aHATUAM, TOTOBBTCCh HATbh
pa3BEpPHYTHIN OTBET HA KaXK/IbIid U3 BOIIPOCOB;

= YACHUTC, KaKUC y‘l€6HI>IC JJIEMEHTHBI OCTAJIUCh AJIA BAaC HCACHBIMU U HOCTapaﬁTCCL
MOJIYYHUTh HAa HUX OTBCT 3apaHCC (I[O CCMHUHAPCKOI'o 3aHSITI/I$I) BO BpCMs TCKyHIUX
KOHCYJIbTAlIU/ MIPETIO/1aBaTels;
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- TOTOBUTBCS MOXHO HWHAMBHJyalbHO, INAapaMM WM B COCTaBE MAaJoOd TIpYIIIbI,
nocJyeaHue sBisATcs 3G HEKTUBHBIMU (popMaMu pabOThI;

- pabouast mporpamMma JWCLMIUIMHBI B YacTH IleNieil, MepedyHio 3HaHUH, YMEHMH,
TEPMHUHOB M Yy4Y€OHBIX BOIIPOCOB MOXET OBITH HCIIOJIIb30BaHa BaMH B KayecTBE
OpPHEHTHUpA B OpraHu3aly o0y4eHus.

Ilooecomoska k 3auemy. K 3aueTy HEOOXOIMMO TOTOBHUTBHCS II€JICHANPABICHHO, PETYISPHO,
CHCTEMAaTH4YeCKH M C TEepPBBIX JHEH OoOydeHWs Mo AaHHOW aucuuiuinHe. [IOMBITKHM OCBOHTH
JUCLMIUIMHY B TE€PHOJ 3au€THO-IK3aMEHAIlMOHHOM CECCUM, KaK IPaBMJIO, IOKA3bIBalOT HE
CJIMIIKOM Y/IOBJIETBOPUTENIbHBIE PE3yNbTaThl. B camoM Hauasie n3yueHus: ydeOHOM JUCIUIINHBI
MIO3HAKOMBTECH CO CIIEAYIOUIEH yueOHO-METOANYECKON TOKYMEHTAUEH:

- NIpOorpamMMoi JUCLMIIIUHBL

- Tepe4yHeM 3HaHUN U YMEHUH, KOTOPbIMU CTYJICHT JOJKEH BIIA/IETh;

- TeMaTU4YEeCKUMHU IJIaHAMU CEMHHAPCKUX 3aHATHIH;

- KOHTPOJIbHBIMU MEPONPUATUAMU;

- y4eOHMKOM, YYE€OHBIMH IOCOOMSMHM MO JAUCHUIUIMHE, a TaKXKe AIIEKTPOHHBIMU

pecypcamy;

- IIEpEeYHEM BOIIPOCOB K 3a4ETy.
[Tocne 3TOTO Y Bac IOMHKHO COPMHPOBATHCS YETKOE IMPEACTAaBICHHE 00 00beMe U XapakTepe
3HaHUH M yMEHUH, KOTOPBIMH Hago OylIeT oBiIafeTh IO AucuMIiuiuHe. CucreMaTHyeckoe
BBHITIOJIHEHHE y4eOHOW pabOThl Ha TNPAKTHUECKUX 3aHATUSAX TMO3BOJHUT YCIHEIIHO OCBOUTH
JUCLMIUIMHY U CO3/1aTh XOPOLIyIo 0a3y JUIs cllauu 3a4eTa.

OOyyeHue MLl C OrpaHUYEHHBIMH BO3MOXKHOCTSMHU 3JI0POBbSI OCYIIECTBIISIETCS C y4YETOM
WH/IMBUAYIBHBIX MICUXO(U3NIECKIX OCOOCHHOCTEH, a Il MHBAINIOB TaK)Ke B COOTBETCTBUH C
WHAMBUAYAJIbHONM HporpaMMoil peaOwiuranuy WHBanuzaa. Ui Jun ¢ HapylIeHHEM ciyxa
BO3MOKHO TpEeJ0CTaBieHne MHPOPMAIMN BU3YyaJIbHO (KpaTKUl KOHCHEKT JEKIUil, OCHOBHAas U
JIOTIOJIHUTENbHASA JIUTEpaTypa), Ha JIEKIMOHHBIX W TPAKTUUYECKUX 3aHATUSX JIOMyCKaeTcs
IIPUCYTCTBUE ACCUCTEHTA.

OneHka 3HAHUN CTYJCHTOB Ha MPAKTUYECKHX 3aHATUSAX OCYIIECTBISIETCS HAa OCHOBE
IMUCbMCHHBIX KOHCIICKTOB OTBCTOB Ha BOIPOCHI, NMUCBMCHHO BBbINMOJIHCHHBIX IMPAKTUYCCKUX
3ajaHuid. Jlokiaj, Tak e MOXKET ObITh, IPENOCTaBICH B IMUCHbMEHHOW (opme (B BHIE
pedepara), mpu TOM TpeOOBaHHS K COJIEPKAHUIO OCTAIOTCS TEMHU XKe, a TPEOOBaHUS K KaueCTBY
U3JIOKEHMsI MaTepuasia (IIOHSITHOCTh, Ka4eCTBO PEUH, B3aMMOJAEWUCTBUE C AyAUTOpUEH U T. 1)
3aMCHAIOTCA Ha COOTBCTCTBYIOIIMC Tp€6OBaHI/I$[, NpEABABIIICMBIC K IMHMCbMCHHBIM pa60TaM
(kauecTBO  odopMIIeHHMS TEKCTa W  CHOHCKa JIMTEpaTyphl, TIPaMOTHOCTh, HaJlW4He
WLTIOCTPAIMOHHBIX MAaTePHAJIOB H T.X.).

[IpomexxyTouHass arrecTanus JUIsl JIML C HApYIICHUSMH CiIyXa IMPOBOJUTCS B INHUCHMEHHOM
¢dopme, TpH 3TOM HCIONB3YIOTCS 00IIMe KpUTepun oleHuBaHus. [Ipu HeoOXoaMMocTH, BpeMs
MIOJITOTOBKH MOKET OBITh YBEJINYCHO.

JUis 1M1l ¢ HapylIEHUEM 3pEeHHUsl JOITyCKAaeTCsl ayIuallbHOE INpeJoCTaBiIeHHE MHPOpMALUH, a
TaKKe UCIIOIb30BAHUE HA JIEKIMAX 3BYKO3ANUCBIBAIOLIMX YCTPOICTB. JlonmyckaeTcst IpUCcyTCTBUE
Ha 3aHATHSX aCCUCTEHTA, OKA3bIBAIOIIEro 00YJarOIUMCs HEOOXOIUMYIO TEXHUYECKYIO OMOIIIb.
OreHKa 3HaHUH CTYJICHTOB Ha CEMUHApPCKUX 3aHATUSAX OCYILIECTBISETCS B YCTHOU (hopme (Kak
OTBETHI Ha BONPOCHI, TAK U MPAKTUYECKUE 3a1aHUS).

20



IIpomexxyTouHass arrectanus Ui JIML C HapyLIEHUEM 3pPEHUS MPOBOAUTCS YCTHO, IPU 3TOM
TEKCT 3aJaHUi TMpenocTaBisieTcs B (opMe ananTHUPOBaHHOW IJISl JIMI[ C HAPYLICHHWEM 3pEHUs
(YkpynHeHHBIH mpudT), TPH OLEHKE HCIOJIB3YIOTCS OO0IMe KpUTepuu oOleHuBaHus. I[lpu
HE00XOUMOCTH, BPEMsI TIOATOTOBKH MOXKET OBITh YBEITUYEHO.

Jluna ¢ HapylleHUsIMM OIOPHO-ABUIaTEIbHOIO ammapara He HYXJalTcs B 0COObIX (opmax
IpeOoCTaBIeHUs yueOHbIX MaTepuanoB. OQHAKO, C yUYETOM COCTOSHUS 3/I0pOBbs 4aCTh 3aHATUH
MOXeT OBITh peajn30BaHa JMCTAHIMOHHO (mpu mnomomu cetn «HHTepHer»). Tak, npu
HEBO3MOYKHOCTH IOCEUICHMSI JIEKIIMOHHOTO 3aHATHUSI CTYIEHT MOXET BOCIIOJIb30BaThCsl KPaTKUM
KOHCIIEKTOM JIeKIMU. IIpyM HEBO3MOXHOCTM NOCEIIEHUS IPAKTUYECKOIO 3aHATUS CTYACHT
JOJDKEH NMPEA0CTaBUTh MMCbMEHHBIN KOHCIIEKT OTBETOB HAa BONPOCHI, TMCbMEHHO BBIIIOJIHEHHOE
npakTU4eckoe 3amanue. Jlokiaa Tak jke MOXKET ObITh MPEeIOCTaBIeH B NMUCHMEHHOH (Gopme (B
Buzie pedepara), mpu 3TOM TpeOOBaHUS K COAEPIKAHUIO OCTAIOTCS TEMH JKe, a TpPeOOBaHHS K
Ka4eCTBY M3JI0KEHUS MaTepuaia (IOHATHOCTb, KAYECTBO PEUH, B3aUMOJECHCTBUE C ayTUTOPUEN U
T. 1) 3aMEHSIOTCSA Ha COOTBETCTBYIOIIKE TPeOOBaHUS, IPEIbSBIAEMbIE K MUCbMEHHBIM paboTam
(kauecTBO  odopMiIeHHMS TEKCTa W  CHOHCKa JIMTEpaTyphl, TIPaMOTHOCTh, HaJlWYHe
WITIOCTPALIMOHHBIX MAaTEPHAJIOB U T.JI.).

IIpomexyTouHast arrecTanus s JIML C HAPYLIEHUSAMH OIOPHO-JBUTraTEIbHOIO ammapara
MPOBOJMTCS HA OOIIMX OCHOBAHMAX, IIPU HEOOXOIUMOCTH HPOIIEypa MOXKET ObITh peann3oBaHa
IMCTAaHIIMOHHO (HApuMep, Ipu oMoy nporpammsl Skype). /i 3TOro mo J0roBOpeHHOCTH C
IIPENO/AABATEIEM CTY/IEHT B ONPEACIEHHOE BpEeMS BBIXOAUT Ha CBA3b JUISl IPOBEACHUS
npoueaypsl. B Takom ciywyae BOHpOCHI M NPAKTUYECKOE 3aJaHUE BBIOMPAIOTCA CaMHUM
IpernojaBaresieM./

The teacher informs students about the applied system of current and intermediate control of
progress at the first lesson, and also brings to the students information about the results of the
current control of progress during classroom sessions and consultations.

Current monitoring of progress is carried out in written and oral forms.

Practical classes of the discipline involve their conduct in various forms in order to identify the
knowledge, skills and competencies with the control measures.

Preparation for practical training:

carefully read the material related to this seminar lesson, read the training material on the
textbook and manuals;
~ write the key terms;

answer control questions in seminars, be prepared to give a detailed answer to each question;

~ understand what educational elements are left unclear for you and try to answer them in advance
(before seminars) during the ongoing consultations of the teacher;

" it is possible to prepare individually, in pairs or as a part of small group, the last are effective
forms of work;

~ the work program of the discipline in terms of goals, list of knowledge, skills, terms and training
issues can be used by you as a guide in the organization of training.
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Preparing for the competition. To offset it is necessary to prepare purposefully, regularly,
systematically and from the first days of training in this discipline. Attempts to master the
discipline during the test and examination session, as a rule, show not too satisfactory results. At
the very beginning of the study of the discipline, get acquainted with the following educational
and methodical documentation:

~ discipline program;
~ list of knowledge and skills that the student must possess;

thematic seminar plans;

control action;
" textbook, textbooks on the subject, as well as electronic resources;
~ list of questions to offset.

After that, you should have a clear idea of the amount and nature of knowledge and skills that
need to be mastered in the discipline. Systematic implementation of educational work in
practical classes will successfully master the discipline and create a good basis for passing the
test.

Education of persons with disabilities is carried out taking into account the individual
psychophysical characteristics, and for the disabled in accordance with the individual
rehabilitation program of the disabled. For persons with hearing impairment, it is possible to
provide information visually (a brief summary of lectures, basic and additional literature), the
presence of an assistant is allowed at lectures and practical classes.

Assessment of students ' knowledge in practical classes is carried out on the basis of written
summaries of answers to questions, written practical tasks. The report can also be provided in
writing (in the form of an abstract), while the requirements for the content remain the same, and
the requirements for the quality of presentation (clarity, quality of speech, interaction with the
audience, etc.) are replaced by the corresponding requirements for written works (quality of text
and bibliography, literacy, availability of illustrations, etc.).

Interim certification for persons with hearing impairments is carried out in writing, using
General evaluation criteria. If necessary, the preparation time can be increased.

For persons with visual impairment, auditory information may be provided, as well as the use of
recording devices in lectures. It is allowed to have an assistant in the classroom, providing
students with the necessary technical assistance. Assessment of students ' knowledge at seminars
is carried out orally (both answers to questions and practical tasks).

Interim certification for persons with visual impairment is carried out orally, the text of the tasks
is provided in the form adapted for persons with visual impairment (enlarged font), the
evaluation uses General evaluation criteria. If necessary, the preparation time can be increased.

Persons with disorders of the musculoskeletal system do not need special forms of training
materials. However, taking into account the state of health, part of the classes can be
implemented remotely (using the Internet). Thus, if it is impossible to attend a lecture session,
the student can use a brief summary of the lecture. If it is impossible to attend a practical lesson,
the student must provide a written summary of the answers to the questions, written practical
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task. The report can also be provided in writing (in the form of an abstract), while the
requirements for the content remain the same, and the requirements for the quality of
presentation of the material (clarity, quality of speech, interaction with the audience, etc.) are
replaced by the relevant requirements for written works (quality of text and bibliography,
literacy, availability of illustrations, etc.).

Interim certification for persons with disorders of the musculoskeletal system is carried out on a
common basis, if necessary, the procedure can be implemented remotely (for example, using
Skype). To do this, in agreement with the teacher, the student at a certain time gets in touch for
the procedure. In this case, the questions and practical task are chosen by the teacher.

6.YueOHas smutepaTrypa u pecypchbl HH()OPMAIHOHHO-TEJIEKOMMYHUKAIIMOHHOM ceTH
"UnTepHer", y4eOHO-MeTOAuYeCKoe ol0ecrneuenme CaMOCTOSAITeJIbHOM padoTsbI
00y4ar0IIMXCH 10 JUCHMUILIIHHE
6.1. OcHOBHas JuTEpaTypa.
1. Hymu P. «Heipomapkerunr. Kak BnusTh Ha noaco3nanue norpedurens». — M.: [Tomyppu,
2017.
2. Voaiinmenk C. «100 HOBBIX MIaBHBIX MPUHLUIIOB Au3aiiHay. - [Tutep, 2016.
3. Kymep A. «Mutepdeiic. OCHOBBI NPOEKTUPOBAHUS B3aUMOJCHCTBUSA». 4-0€ H3JaHHE,

ITurep, 2017.
4. Aswathappa, K.. Essentials of Business Environment, Global Media, 2008. ProQuest
Ebook Central, https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?

docID=3011468.

5. Cherunilam, Francis. Business Environment, Himalaya Publishing House, 2010.
ProQuest Ebook Central, https://ebookcentral.proquest.com/lib/ranepa-
ebooks/detail.action?docID=588053.

6. Innovation: Business Environment, Government Policy and Firm Strategy, edited by
Mingzhi Li, et al., Emerald Group Publishing Limited, 2015. ProQuest Ebook Central,
https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?docID=2030577

7. Hy6poBun  U.A. [loBenenne  motpeduteneir.  JlamkoB uw K,  2015.

http://www.iprbookshop.ru/10953

Emncee A.C. Dxonomuka. lamxkos u K, 2015. http://www.iprbookshop.ru/17607

9. ®umun  Ipeiiec.  Knumenromorus.  Mann, HBanoB u  depbep, 2013.
http://www.iprbookshop.ru/39239

*®

6.2. JlomonHUTEIbHAS TUTEPATYPA.
1. Aremkuna H.A. IlorpeOutens. 3ammra BalmuxX MpaB, T'apaHTUH, CEPBUC, BO3BPAT,
MHTEPHET-NOKyNKU. JkeMo, 2012. http:/www.iprbookshop.ru/5012

6.3. YyeOHO-MeTo1muecKoe 00ecreueHue cCaMOCTOSITEIbHON paboThI.
1. Bonpuiissp XK. OOmectBo norpebienus. Ero mudsl u crpykrypsl. — M.: KynbsrypHas
peBommonust; Pecry6nuka, 2006.
2. l'opman A.b. Mona u moqu. HoBast Teopust Mozsl 1 MoaHoro noseneHus. — M.: KV,
2013.

6.4. HopmaTiBHBIE IPABOBBIE IOKYMEHTHI.
He ucnonb3yrores.

6.5. HTepHeT-pecypesl.
1. http://www.btl-mag.ru/ - BTL-magazine
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http://www.grebennikov.ru/ - MapKeTHHT 1 MapKeTHHIOBbIE HccienoBanus B Poccun
http://www.polittech.ru/ - DHIMKIONENS MACCOBBIX IICUXOTEXHOJIOTUI
http://www.sovetnik.ru/ - >xypHan «kcnepT»

www.kommersant.ru/money — xxypHai «b-Jlensrm» (Kommepcants)
http://www.tns-global.ru/rus/index.wbp — TNS Gallup Media

www.dis.ru - Mapxkerunr B Poccuu u 3a py0exxom

NousWwN

6.6. lHbIe HCTOYHUKH.
1. MapkeTuHr.
2. MapKeTUHT U MApKETUHTOBBIE UCCIIEAOBAHUSA.
3. MapkeroJor.
4. MeToasl MeHEDKMEHTA KavueCcTBa.
5. MoaHsIil Marasus: OT 3CKH3a J0 MPUJIaBKa.
6. HoBoctn MapkeTuHra.
7. IlpakTHYECKUN MapKETUHT.
8. Ceptuduxarus ¢ npuiokenneMm «MenemkMeHT: Topu3oHTE UCO».
9. Crannapts! u kauectBo+BUSINESS EXCELLENCE//lenoBoe coBepiieHCTBO. KomIiexT.
10. Touka npomax.

7. MarepuajibHO-TeXHHYeckasi 0a3a, HMH(OpPMalMOHHBbIE TEXHOJOIHH, HNPOrpaMMHOe
obecrieyeHne 1 HHPOPMALMOHHBIE CIIPABOYHbIE CHCTEMBbI

CrieruanbpHble OMEIIEHUS NPEACTaBISIIOT c000i ydeOHbIe ayUTOPUH AJISl MPOBEICHUS
3aHSATHI JEKIIMOHHOTO THIIA, TIPAKTHUECKUX 3aHITUH, KypCOBOTO MIPOSKTHPOBAHUS (BBHITIOTHEHUS
KypCOBbIX paloT), TPYNIOBbIX W HWHAWBUAYAIBHBIX KOHCYJIbTALMH, TEKYILEro KOHTPOIS U
MIPOMEKYTOYHOH aTTeCTAllNH, a TAK)KE TIOMEIIEHUS TSI CAMOCTOSITEIBHOM paboThl U TOMEIIEHUS
IUI XpaHeHHsI ¥ MPOQUIAKTUYECKOro 00CIykKUBaHUS yuyeOHOro obopynoBanus. CrienuanbHble
MIOMEIICHUST YKOMIUIEKTOBAaHBI CIICIIUAIM3UPOBAHHON MEOENbI0 M TEXHHYECKUMH CPEICTBAMU
o0y4eHus, CITyKalUMHU JJIs IpeIcTaBIeHus yueOHoi nHpopMary 60IbIION ayUTOPHH.

Jns  mpoBeneHHMs — 3aHATHA — JIGKIMOHHOTO — THMA  TPEAJIAraroTcss  HaOOpPBI
J€MOHCTPAllMOHHOTO  O0OpYIOBaHUS M  y4yeOHO-HAIAAHBIX IOCOOMH, obecneduBaroiye
TEMaTUYECKHEe WILTIOCTPAIMH, COOTBETCTBYIOIINE pad0YnM y4eOHBIM IPOTrpaMMamM JTUCIIHILIHH.

[TomemmieHust s caMOCTOSATENBHOM PabOThl OOYYArOIUXCS OCHAIIEHbI KOMIBbIOTEPHOM
TEXHUKOM C BO3MOXHOCTBIO TONKIIOueHUs K cetu "MuTepHer" M obecrieueHueM JOCTyIa B
ANIEKTPOHHYIO MH()OPMAIIMOHHO-00pa30BaTeNIbHYIO Cpelly OpraHnu3alum.

AkazeMusi TIPOBOAUT IOCTOSIHHYIO paboTy MO CO3JaHHI0O M CHUCTEMHOMY YITYYIICHHIO
YCIOBUH TMOJy4YeHHs 0Opa30BaHUS JIOJbMHU C OTPAaHMYEHHBIMH BO3MOXHOCTSIMM 3/10pOBbs. B
HACTOSIIIIEe BpeMs 3[aHUS W TEPPUTOpUM AKaIeMUHM OCHAIICHBI JTUPTaAMH IJIsi TIEPEBO3KH
MHBAJIUAOB B Kolsickax, nopsaka 80% ayauTopuil M KOMITBIOTEPHBIX KJIaCCOB MMEIOT JBEPH,
COOTBETCTBYIOIIME TPeOOBAHMSAM HOPMATHBOB, 00OPYIOBaHBI MAaHAYCHl TMPH BXOIE B 3/IaHU, a
TaKXKe BHYTPU YUEOHBIX KOPILYCOB U OOIIEKHUTHUS, UMEIOTCS CTIEUAIbHbIE TyalleThl.

Kaxnapii  oOywaromuiicss B TeUueHHWE BcCero nepuoma oOydeHHs — oOecriedeH
VH/IMBUAYAIbHBIM HEOTPAaHMYEHHBIM JOCTYIIOM K HECKOJIBKUM 3JIEKTPOHHO-OMOIMOTEYHBIM
cucreMaM (2JIEKTPOHHBIM OMOJIMOTEKaM) W K AIIEKTPOHHON WH(POPManOHHO-00pa30BaTeIbHON
cpeie OpraHM3aluu. OJNEeKTPOHHO-OMONMOTeuHass cucTeMa (3JeKTpoHHas Oulnuoreka) u
ANIEKTPOHHAS WH(POPMAMOHHO-00pa3oBaTeNbHasi cpea 00ecTieYrBalOT BO3MOXKHOCTD JIOCTYTIA
oOydatomierocs M3 J1000W TOYKM, B KOTOPOH HMeeTcs JOCTyn K HH(GOPMALUOHHO-
TEJIEKOMMYHUKAITMOHHON ceTn «MIHTepHEeT», KaKk Ha TEPPUTOPHH OPTaHU3aINH, TaK U BHE €€.

Axkagemuss oOecrieyeHa HEOOXOIMMBIM KOMIUIEKTOM JIMIEH3HOHHOTO MPOrpaMMHOI0
o0ecrieyeHusl.

OOyuaromumcst obecriedeH JocTyn (YAQIEHHBIH JOCTyH), B TOM YHCIE B cllydyae
NPUMEHEHHST DIIEKTPOHHOTO OOy4YeHHs, AMCTAHIIMOHHBIX O00pa30BaTeIbHBIX TEXHOJOTHH, K
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COBpEMEHHBIM TpO(ecCHOHANBHBIM 0a3aM JaHHBIX ¥ HMH(DOPMALMOHHBIM CIPABOYHBIM
CHUCTEMaM.

OOyuaromuecs U3 9rcia JHI C OTPAaHUYEHHBIMUA BO3MOXKHOCTSIMU 3JI0POBBSI 00€CIIeYeHbI
MeYaTHBIMH W (WJIM)  DJIEKTPOHHBIMH  O0Opa3oBaTeNIbHBIMU ~ pecypcamMu B (dopmax,
aJanTHUPOBAHHBIX K OTPAHUYECHHSIM UX 310POBBSI.

OpranuzoBaH J0OCTYII K CJIEIYIOIINM IEKTPOHHBIM PeCypcaMm:

Bloomberg

EBSCO Publishing

eLIBRARY.RU

Emerging Markets Information Service
Google Scholar (Google Akanemus)
IMF eLibrary

JSTOR
New Palgrave Dictionary of Economics — DIIeKTpOHHBIHN CIOBAP.
OECD iLibrary

Oxford Handbooks Online
Polpred.com O630p CMU

Science Direct - XKypnansl m3marenscTBa Elsevier mo SKOHOMHKE M IKOHOMETPHKE,

Ou3Hecy ¥ hUHAHCaM, COIMAILHBIM HayKaM M IICUXOIOIHH, MaTeMaTHKe U MHQOpMaTHKE;
SCOPUS

Web of Science

Wiley Online Library
World Bank Elibrary

ApxuBbl HaydHbIX )KypHanoB NEICON
HuarepHeT-cepBrc « AHTUILIATHATY

Cuctema lIpodeccnonansaoro Ananuza PeinkoB u Kommannit « CTTAPKy
9bC UznarenscrBa "Jlanp"

ObC Opaiit

DnexTpoHHas 6ubnuoreka M3narenbckoro noMa «['peOEHHUKOB»
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