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1. Ilepedyenb MIaHNpPyeMbIX Pe3yJbTATOB 00yUeHHS MO0 JUCIUIINHE, COOTHECEHHBIX C
MJIAHUPYEMBbIMH pPe3yJIbTaTaAMH 0CBOEHHS MPOrPaMMbl

1.1. Tucuummmna b1.5.05 Meroas! nccnenoanuii B Mmenemkmente (Analyzing International
Digital Data) o6ecrieunBaeT OBJIaJICHNE CIASAYIOIUMU KOMIICTCHIIUSMH C YYETOM 3Tara:

Kon HanmenoBanue Kon srana ocBoenus HanmenoBanue sramna
KOMIIETEHIUH KOMIIETEHIUH KOMIIETEHIUH OCBOCHHS KOMIIETEHINH
YK OC-1 Cnoco6HocTh YKOC-1.1 CrnocoGHOCTh K aHANU3Y

NPUMEHSATH
KPUTHYECKUM aHAINU3 U
CHCTEMHBIN MOJIXO JJIs
pereHus
npodeccruoHaTbHBIX
3aja4
YK OC-3 Cnoco6HocTh YK OC-3.1 3HaHue coZiep KaHuUs
KPUTHYECKH OLICHHUBATh nporecca  (pOpMUPOBAHHS
" NIEPEOCMBICIISATD eneit mpogpeccuoHaIbHOTO U
HAKOIJICHHBIA OMBIT B JIMYHOCTHOTO pa3BUTH,
COOCTBEHHOW y4eOHO- Croco0OB  €ro peaju3aluu
npo(ecCHOHANIBHOW U pu pelieHun
npoeccuoHaTbHON npo(eCCHOHANBHBIX  3ajad,
JEATEIbHOCTH MOJXOAOB UM  OrpaHUYCHUM
npu UCIIOJIb30BaHUN
TBOPYECKOTO NOTEHIIHANIA
YK OC-4 Cnoco6HocTh K | YKOC-4.2 CnocoGHOCTh  COCTaBIATH
KOMMYHUKAIHX B TEKCT nyOIMYHOTO

YCTHOM M TNHCHbMEHHOU
dopmax Ha pycCKOM U
MHOCTPAaHHOM  fI3BIKaX
UL pelleHus  3a1ady
npodeccuoHaTbHON
JEATEIbHOCTH

BBICTYIJICHUS. U TIPOU3HECTH
€ro, AapryMEeHTHPOBaHHO U
JI0Ka3aTeJIbHO BECTH
MOJIEMHUKY; UCTIOJIb30BaTh
BO3MOXKHOCTH O(HIIHATIBHO-
J€JI0BOTO CTWJIS B IIpOLECCE

COCTaBJICHUA 158
peIaKTUPOBAHUS
HOPMAaTHUBHBIX IMPaBOBBIX
JOKYMEHTOB B
npodeccuoHaIbHON
JCATCILHOCTH, COCTAaBJIATH

aHHOTalMM W pedepaTbl Ha
MHOCTPAHHOM $I3bIKE

1.2.

B pesynbraTe 0CBOGHUS TUCIMIUIMHBI Y CTYJCHTOB JIOJKHBI OBITH CPOPMUPOBAHBI:

OTD/TD Kon srana Pe3ynpTarsl 00ydeHus
(npu Haymmunu npodcerangapra)/ OCBOCHHSA
npodeccuoHaIbHbIE NIEHCTBHUS | KoMIeTeHIUU
YKOC-1.1 OOyuaromuiicst 3HaeT METOJIbl A0CTPAKTHOTO

MBIIJICHUA,

peLeHus

aHallu3a MW CHHTC34,
AHAJIM3UPOBATL AJIBTCPHATHBHLIC BapUAHTLI
HCCICOA0BATCIIbCKUX

yMeeT

3aga4 u




OLIGHUBATh YKOHOMHUYECKYIO Y3 PEKTUBHOCTh
peanu3any 3THX BapUaHTOB.

YK OC-3.1 OO6yuarommiics 3HaeT npoiiecc
dbopmupoBaHus 1enei MpophecCHOHATHLHOTO
U JIMYHOCTHOTO PAa3BUTHS, CIOCOOBI €ro

peanu3anuu pu peleHumn
npo(ecCHOHANBHBIX ~ 33/a4, MOJIXOAbl U
OTrpaHUYCHUS pu HCIIOJIb30BAaHUU

TBOPYCCKOI'0 MNOTCHIHAJIA.

YK OC-4.2 OOyuarommiicss yMeeT COCTaBISTh TEKCT
NyOJMYHOTO BBICTYIUICHHS W TPOU3HOCHUTH
ero, apryMEHTHPOBAaHHO M JOKa3aTeJbHO
BECTH TIOJIEMUKY; UCII0JIb30BATh
BO3MOXKHOCTH O(HUIHATIBHO-IEIOBOTO CTHIIS
B TIPOLIECCE COCTABIICHUS M PEIaKTHPOBAHUSI
HOPMATHBHBIX NPaBOBBIX JOKYMEHTOB B
npodeccrnoHanbHOMI NeSITETbHOCTH;
COCTaBISITh AaHHOTAIMM M pedeparsl Ha
WHOCTPAHHOM SI3BIKE.

2. O6beM U MecTO TUCHUILTHHBI B cTpyKType OIl BO
O0beM THCHMILINHBI

O6bem auctmmumanbl: 108/3 81/3
KonrakTHas pabora: 32/24
Jlexuuu

JlaGopaTopHbie paboThI
[MpakTrueckue 3anarus 28/21
CamocrostenbHas pabora 76/57

Mecto qucuuninnsl B ctpykrype OII BO

MHIEKC U HanMeHoBauue nuctuiuinael. b1.5.05 Merons! uccineroBaHuil B MEHEIHKMEHTE
(Analyzing International Digital Data)

Kypc(bl), cemecTp(bl) WK TpUuMeCTP(bl) €€ OCBOCHHSI B COOTBETCTBHHU C y4eOHBIM TU1aHOM: 1
Kypc 2 ceMecTp

JMCIHITTHHA SBISICTCS OCHOBOM JIJIS U3y4CHUS
b1.B.JIB.02.01 I'mo6ansHbI# cTparernyeckuii mapketunr (Global Strategic Marketing)
b1.B.Z1B.02.02 Mexaynapoanoe npaso u noautuka (International Public Law)

b2.B.01(Y) [IpakTHka TO TOJYYEHHIO TMEPBUYHBIX MPO(ECCHOHAIBHBIX YMEHHUH WU
HaBBIKOB
b2.B.02(IT) [IpakTHka 1O TMOJNy4YeHHIO TPOPECCHOHANBHBIX YMEHHH U  OIbITa

npodecCuoHANBLHOMN IEeATEIIEHOCTH
JAMCIMILTHHA U3y4aeTCsl MoCe:
b1.5.06 CoBpemenHble kommyHuKaimu B OusHece (Presenting with Power)

(dopma(bl) IPOMEKYTOUHON aTTECTAIIUU B COOTBETCTBHHU C YUCOHBIM IUIAHOM: 3a4eT
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3. Conepixanue ¥ CTPYKTYpa IHCHHUILIMHBI

Ounas popma odyuenusn

Ne n/m HaumeHnoBanune Tem O0beM AUCHMILUTHHBI (MOIYJIf), Yac. ®opma
(pasneuioB), Bcero KonrakTHas padora Ccp TeKylero
00yAIOIINXCSE ¢ wourpomst
ycneBaeMoCTH™ ™,
NpernoaaBarTeIeM IPOMEIKYTOUHOi
10 BUJAM YUeOHbIX 3aHATHI aTTecTalMU™
J/30, | JP/30, | Mm3/30, | KC
Ja0T* b (0 o b (0 o P
Tema 1l | What are the key 8/6 b |
components of big
data strategy and 4/3
how do they
fit together ?
Tema 2 | How is big data used 4/3 8/6 Ji |
in different
functional areas ?
Tema 3 | Data-driven 2/1,5 10/ bi |
management 7,5
Tema 4 | Experimentation 2/1,5 10/ Ji |
7,5
Tema 5 | Measuring business 4/3 10/ Ji |
7,5
Tema 6 | Understanding long- 4/3 10/ Ji |
term trends and 7,5
predicting the future
Tema 7 | Consumer analysis 4/3 10/ Ji |
7,5
Tema 8 | Marketing Analytics 4/3 10/
7,5
[Ipomexxyrounas 3aver
arrecranua
Bcero: 108/3 28/21 76/ 4/3
81/3 57

*Ipumeuanue — oucnym (/), xetic (K)

Coaep:xkanne IUCHUNIMHBI

HaunMeHoBaHHEe TeMbI

Conep:xanune

Tema 1

What are the key
components of big data
strategy and how do they
fit together ?

Infrastructure
Experimental platform
Analytical platform

Data Processing Specialists
Measurements and KPIs
Management practices

Indicator panels and monitoring tools




Ne HaumeHnoBaHue TemMbl Conep:xanue
Tema 2 How is big data used in Website Optimization
different functional areas | Risk management
? Consumer analysis
Marketing
Human resources
Operations
Tema 3 Data-driven management | Expectations from middle managers and how top
management affects working methods.
Data-driven rewards
Experiments against analytics
Real-time data vs. periodic data
Stimulation
Indicators
Analytics Management
Tema 4 Experimentation Opinions, analytics and experiments
What experiments can and cannot do
Pitfalls of development and culture driven by
experiments
Necessary staff skills
Tema 5 Measuring business As the role of data in decision making grows, the
choice of indicators becomes more critical.
In addition to key KPlIs, the company needs more
narrow targets that affect lower and lower levels of
the organization.
KPI design: signal-to-noise ratio, coverage, short-
term versus long-term, manageability, stimulation,
clarity, ability to be a conduit for innovation
How many indicators?
Tema 6 Understanding long-term | Data storage and planning
trends and predicting the | Development of baseline data, sectors and
future segmental adjustments to identify causes and
sources of trends
Examples of lessons learned
Pitfalls predictions
Tema 7 Consumer analysis Examples of use: from targeted offers to individual
web pages
Sector monitoring and segmental adjustment
Using client analytics for pricing
Short term versus long term
Confidentiality
Typical errors
Tema 8 Marketing Analytics Using experiments and point triggers to evaluate

marketing initiatives and advertising campaigns
Short-term vs. long-term results
Opportunities and pitfalls

4. MarepuaJbl TeKyliero KOHTPOJIsl yCIIeBaeMOCTH 00y4aroIuuxcs

(l)OHIl OIICHOYHBIX CPEACTB l'[pOMC)KyTO‘lHOfI aTTeCTAllMi IO JMCHUIIJIMHE




4.1. ®opMbl W MeTOABI TEKYWIEr0 KOHTPOJISI YCIIEBAEMOCTH, O0Oy4YalOIIMXCHA M
NPOMEKYTOYHOM aTTeCcTaluu.

411. B xoage peaau3anuM IMCUMIUIMHBI MCHOJb3YHTCH CJeIyIOlIMe MeTOAbl
TeKYILero KOHTPOJIsl YCIIeBAeMOCTH 00y4ar0MXCs

[Ipu npoBeneHnN 3aHATUN JIEKUUOHHOTO THIIA: -

IIpU IIPOBEECHUN 3aHATUN CEMUHAPCKOTO TUIIA. JUCIYT, KEIC

4.1.2. Jx3ameH (3a4eT) MPOBOAUTCSI C MPUMEHEHHEM CJISTYIOIINX MeTOI0B (CPeICTB):
3auet B popme TecTa

4. 2. MartepuaJibl TEKYyLIEr0o KOHTPOJISI yCIIeBAeMOCTH 00YYarOLIUXCS.

Jluckyccuu B paMKax 0OCY)KIaeMbIX B KJIacCe TEM.

https://drive.google.com/drive/folders/1HHdtOXjFPBKJztOHHdEudOeTkcNnHNA

W?usp=sharing

4.3. OueHoYHbIE CPeACTBA AJs MPOMEKYTOYHOI aTTecTaluu.

4.3.1. ®opmupyeMbie KOMIETEHIUH

Kon HanmenoBanue Kon arana ocBoenus HanmenoBanue srana
KOMIIETEHIUH KOMIIETEHIUH KOMIIETEHIUH OCBOCHHS KOMIETEHINH
YK OC-1 Cnoco6HocTh YKOC-1.1 CrnocoGHOCTh K aHANU3Y

IPUMEHSTh
KPUTHYECKUM aHAIN3 U
CHCTEMHBIN MOIXO IS
pereHus
npodeccruoHaTbHBIX
3aja4
YK OC-3 Cnoco6HocTh YK OC-3.1 3HaHue coZiep KaHus
KPUTHYECKH OLICHHUBATh nporecca  (pOpMUPOBAHHS
" NIePEOCMBICIISATD eneit mpogeccuoHaIbHOTO U
HAKOTUICHHBIA OIBIT B JMYHOCTHOTO pa3BUTHS,
COOCTBEHHOW y4eOHO- Croco0OB  €ro  peajau3aluu
npo(ecCHOHAIBHOW U pu pelieHun
npoeccHoHaTbHON npo(eCCHOHANBHBIX  3ajad,
JEATEIbHOCTH MOJXOAOB U  OrpaHUYCHUM
npu UCIIOJIb30BaHUN
TBOPYECKOTO NOTEHIIHANA
YK OC-4 Cnoco6HocTh K | YKOC-4.2 CnocoGHOCTh  COCTaBIATH
KOMMYHUKaIUH B TEKCT nyOIMYHOTO
YCTHOM ¥ IUCHBMEHHOU BBICTYIIJIEHUS] U IIPOU3HECTH
¢dopmax Ha pycCKOM U €ro, AapryMEeHTHPOBaHHO U
WHOCTPAaHHOM  SI3BIKaX JI0Ka3aTeJIbHO BECTH




JJIA peuicHu-d
npodeccuoHaIbHON
ACATCIBHOCTU

3aga4

MOJIEMHUKY; UCTIOJIb30BaTh
BO3MOXXKHOCTH O(HIIMATIBHO-
J€JI0BOTO CTWJIS B IIpOLECCE

COCTaBJICHUA "
peIaKTUPOBAHUS
HOPMAaTHUBHBIX IMPaBOBBIX
JTOKYMEHTOB B
npodeccuoHaIbHON
JOCATCILHOCTH, COCTAaBJIATH

aHHOTalMM W pedepaTbl Ha

HWHOCTPAHHOM S3BbIKC

4.3.2 TunoBble OlIEHOYHbIE CPEACTBA

duHanbHBIA TECT.

https://drive.google.com/drive/folders/IHHdtOXjFPBKJztOHHJEudOe TKcNnHnA

W?usp=sharing

IIxaJjia oneHUBaAHHA.

IToka3zareJb OLEHUBAHUSA

Kpurepnii onennBanus

OOyuaronuiics 3HaeT Metos! abctpaktHoro |1. He nmeeT 6a30BbIX 3HAHUIL.

MBIIIJICHUS, aHAIM3a ¥ CUHTE3a, YMEET 2. ®parMeHTapHbIC 3HAHUS.

aHAJTM3UPOBATh AJBTCPHATUBHBIC BapuaHThl |3. JleMOHCTpHpYeT YaCTHMYHbIC 3HAHMUS.

peLIeHHsI UCCIIeA0BATENbCKHX 3a/1a4 U 4. CdopmHupoBaHHBIE, HO COJEp)KAaIlMEe OTACIbHBIC
OIICHUBATh YKOHOMHUYECKYIO 3()PEKTUBHOCTH poOeITbl 3HAHUSL.

peanu3aryy 3TUX BapUaHTOB. 5. CdopmupoBaHHbIE CHCTEMAaTUYECKHE 3HAHUSL.
OOyuatommuiics 3HAeT nporecc | 1. He umeer 6a30BbIX 3HAHUA.

(dopmupoBaHus 1eneil npodeccuoHanbHOro |2, dparMeHTapHbIE 3HAHUS.

U JIMYHOCTHOTO pPa3BUTUA, CIIOCOOBI  €T0 3. HGMOHCTpI/IpyeT YaCTUYHBIE 3HAHU.

pcansalniu 1pu pCIICHUN (4 ChopMHUpOBaHHBIE, HO COJAEpXKAIIME OTACIbHBIC
npoecCHOHANBHBIX ~ 3a/a4, MOAXOIbl H IPOGEIIBI 3HAHHSL.

OTPaHNICHI Tipu MCTONB30BAHNN |5 ChopMupoOBaHHBIE CHCTEMATUYECKUE 3HAHMSL.
TBOPYECKOT'O MOTEHIIHAA.

OOyuaromuiics yMmeeT cocTaBlsaTh TekcT (1. He ymeer

NyOJIMYHOTO BBICTYIUIEHHS M Tpou3HecTH |2. B 1menmom  ycmemHo, HO HE  CHCTEMAaTHYeCKU
ero, apryMeHTHPOBAHHO U JIOKa3aTeJIbHO OCYIIECTBIISIEMbIEC YMEHHS

BECTH MIOJIEMUKY; UCTOJB30BaTh (3. B 1menoM ycmemrHsle, HO COAEpKaIlhe OTACIbHBIE
BO3MOKHOCTH O(HUIHATBEHO-/IEJI0BOTO CTUIIA npo0es yMEHUS

B IIPOLIECCE COCTABICHHUSA M PCIAKTUPOBAHMA |4, B 1enoM YCHEIIHble, HO COJAEpKallue OTAETbHbIE
HOPMATHUBHBIX TIPABOBBIX HJOKYMCHTOB B Hp06e_)1]>1 YMEHUSA

npodeccrnoHanbHOMI JEATENLHOCTH; |5, ChopMHUPOBAHHOE YMEHHE

COCTaBJIATh aHHOTAIlMM M pedepaTsl Ha
MHOCTPAHHOM SI3BIKE.

| bamibl | Onenkxa |

TpeOoBanus Kk 3HAHUAM
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(perTUHTOBOM
oreHku), %

100-81

51

«OTIIUYHO»

- OreHKa «OTIMYHO» BBICTABIISIETCS CTYACHTY, €CIIH OH
DIyOOKO ¥ TPOYHO YCBOWJI TPOTPaMMHBIA Marepua,
MCUEPIIBIBAIONIE, TOCIEA0BAaTEIbHO, YETKO U JIOTUYECKU
CTPOWHO €ro wu3jaraeT ero Ha 53K3aMeHE, yMEEeT TECHO
YBSI3BIBAaTh TEOPHUIO C MPAKTUKOW, CBOOOJHO CIIPABISIETCS C
3aJa4aMy, BONPOCAMU M JAPYTMMH BHAAMHU TPUMEHEHHUS
3HaHUH, TpUYeM He 3arpydHsercs ¢ OTBETOM HpHU
BUJIOM3MEHEHUN 3aJaHUM, HCIIONB3YeT B OTBETE Marepuall
MOHOTpa(pHUUECKON JTUTEPATYphl, MPABHUILHO 00OCHOBHIBACT
MPUHATOE PELICHHUE.

- VY4deOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUoi U
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
BBICOKYIO CTETIEHb OBJIA/ICHUS TPOrPAMMHBIM MaTepHATIOM.

80-61

4, «xopomo»

- OrneHka «XOpoIIo» BBICTABJISETCS CTYACHTY, €CIIM OH
TBEPZIO 3HAET MaTepuall, FPaMOTHO U IO CYIIECTBY M3JIaract
€ro, He JIOMyCKasl CyIleCTBEHHBIX HETOYHOCTEN B OTBETE HA
BOIIPOC, MPaBUIbHO IPUMEHSAET TEOPETUUECKUE TOJI0KEHHUS
IIpY PELIEHUU IPAKTUUYECKUX BOIPOCOB U 3a/ad, BIIAJEET
HEOOXOIMMBIMU HaBBIKAMH U MIPUEMAMU MX BBIITOJTHEHHUS.

- VY4eOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUoi U
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
XOPOUIYIO CTETIEHb OBJIAa/ICHUS IPOIPAMMHBIM MaTEpUAJIOM.

60-41

3,
«YIOBJIETBO-
PUTEIBHO»

- Onenka «yIOBJIECTBOPUTEIILHO» BBICTABIICTCSA
CTYIEHTY, €CIM OH HMEET 3HAaHHUA TOJBKO OCHOBHOIO
Marepuaja, HO HE YCBOWJI €ro JACTaJlel, MAOIyCKaeT
HETOYHOCTH, HEIOCTATOYHO MpPaBWIbHBIE (POPMYIUPOBKH,
HapyLIEHUs JIOTUYECKOH OCIIEI0BAaTEIbHOCTH B U3JI0KEHUH
IIPOTPaMMHOI0 MaTEpHalla, UCIHBITHIBACT 3aTPyJHEHUS IIpU
BBITTOJIHEHUH MTPAKTUYECKUX paboT.

- VYdeOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUOI U
pe3ynprataMi  pyOEeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
JIOCTAaTOYHYIO (YIOBIICTBOPUTEIBHYIO) CTEICHb OBJIAJICHHS
IIPOrPaMMHBIM MaTEpPUAJIOM.

40-0

2,
«HEYIOBJIET-
BOPUTEIIBHO»

- OneHka  «HEYIOBJIETBOPUTEIBHO»  BBICTABIIAETCS
CTYAEHTY, KOTOpPBIM HE 3HAET 3HAYUTEIBbHOW 4YacTH
MPOTPAMMHOIO  MarepHayia, JOMYCKAeT CYLIECTBEHHbIC
OMMOKH, HEYBEPEHHO, C OONBIIMMHU  3aTPYTHEHUSIMU
BBITIONTHSIET MpakTHueckue paboThl. Kak mpaBmiio, OlleHKa
«HEYIOBIIETBOPUTEIBHO» CTABUTCS CTYACHTaM, KOTOPBIE HE
MOTYT MPOJAOJDKUTH O0y4UeHHE O0e3 TOTIOTHUTEbHBIX 3aHATHI
10 COOTBETCTBYIOLICH NUCLIUILIMHE.

- Y4eOHbIe JOCTUXKCHHS B CEMECTPOBBIA TEPUOI U
pe3yibTaTaMu pyOeKHOTO KOHTPOJIS IEMOHCTPUPOBAIH HE
BBICOKYIO CTEIIEHb OBJIAJICHHUS IPOrPaMMHBIM MaTepHalIOM
110 MMHUMAaJIbHOM IIAHKE.

45-100

3auer

- Kypc mnonHocTthto ocBoeH. CTyOeHT NoOKa3bIBacT
XOpOILIMK CTaHAAPTHBIM ypOBEHb 3HAHUW BCEX AaCIEKTOB,
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UCIOJIb3YeT TEPMUHOJIOTHIO M CJIOBOOOPA30BaHUE U XOPOLIO
IIPUMEHSIET TEOPUIO K PELLIEHUIO 3a1ay.

- CTyneHT HEe NOArOTOBIEH M HE MOXKET I0Ka3arb
JOCTaTOYHOIO 3HAHUs Marepuaia Kypca.

0-44 Hezauer

4.4 MeToauveckne peKoOMeHIalNuU
Kpurtepuu onenku 3cce:

Copnepxxanue

TouHOCTH M TOCTOBEPHOCTH MPEACTABISIEMBIX (PAKTOB M JOKAa3aTeNLCTB (KaK YCTHO, TaK H
BU3YyaJIbHO)

CooTBeTCTBHE NPE3EHTAIMH 3asBICHHON TeMe, YOSIUTEIbHOCTh

Vcnonb30BaHUE aI€KBaTHBIX HCTOYHUKOB, KOPPEKTHBIE CCHIJIKM Ha UCTOUHHKH

KauectBO aprymenTanun

SIcCHOCTBH (POPMYITUPOBOK M 3aIIOMUHAEMOCTh KIIIOYEBBIX MOJI0KEHHH

O4eBUIHOCTh CBSI3W MEXIy (akTaMd U TOJNOXKEHHSIMH TEOPHH, KpUTHYECKas OILIeHKa
JOKa3aTeNnbCTB

[TpoBeneHue rpaHUIbl MEXAY (aKkTaMH M YbUM-THOO MHEHHMEM, y4eT aJbTepPHATHBHBIX TOUYEK
3peHUs

ITocTtpoenue

YHopsI04eHHOCTh, AKKYPAaTHOCTD IPY LIUTUPOBAHUU UCTOYHUKOB

CooTBeTcTBHE MMOCTABICHHOM 3aj1aue, YeTKOE OHUMAaHKE BOIIPOCOB, O KOTOPHIX UJIET PeUb
I'magxocTh M3M0KESHUS

Crriib

S. MeTtonuueckne yKazaHus J1Jisi 00y4aIOIIMXCS 10 0CBOSHHIO TUCIUTLTHHBI (MOTYJIsA)

[IpenonaBanue 3TOrO Kypca BKIIOYAET B ¢e€0sl JICKIUU, AUCKYCCHH, PELICHUE CUTYalluii Ha OCHOBE
KOHKpPETHBIX Cily4aeB. biarogaps MHAMBUAYaJbHOM M TPYNIOBOW JEATEIBHOCTH BBl CMOXKETE
MIOIPAaKTUKOBATh AHAIIUTUYECKNE, TUCbMEHHBIE U ITPE3EHTALMOHHBIE HABBIKH.

6. Y4eOHas MTEpaTypa M pecypchbl HH(POPMAIMOHHO-TEJIeKOMMYHHKAIIMOHHOM CeTH
"UHTepHeT'', BKJIKOYasl epeYyeHb Y4eOHO0-MeTOAMYeCKOro odecrnedeHus s
CaMOCTOSITEJIbHOI PaGoThHI 00y4aOLMXCsl MO0 AUCHUTIIIHHE (MOTYJTIO)

6.1. OcHOBHas JuTEpaTypa.

1. D, O'Gorman, Kevin, and Robert Maclntosh. Research Methods for Business and Management
: a guide to writing your dissertation, Goodfellow Publishers Ltd, 2015. ProQuest Ebook
Central, https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?doclD=4531612.

2. Kuada, John. Research Methodology : A Project Guide for University Students,
Samfundslitteratur Press, 2012. ProQuest Ebook Central,
https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?docID=3400854.

3. Martin, William E., and Krista D. Bridgmon. Quantitative and Statistical Research Methods :
From Hypothesis to Results, John Wiley & Sons, Incorporated, 2012. ProQuest Ebook Central,
https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?docID=843632.

4. “The Big Data Boom is the Innovation Story of Our Time”, The Atlantic, 2011
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“Seizing the potential of “big data” (by Jacques Bughin, John Livingston, and Sam Marwaha
McKenzie Quarterly, October 2011)
“Susan Athey: How Big Data Changes Business Management” (by O’Toole, Kathleen. 2013)

“Bitcoin A Primer for Policymakers” (by Jerry Brito and Andrea Castillo, Mercatus Center,
George Mason University).

6.2. JlonoaHUTENbHAS TUTEpaTypa.

1.

2.

10.

Sachdeva, J.K.. Business Research Methodology, Global Media, 2008. ProQuest Ebook
Central, https://ebookcentral.proquest.com/lib/ranepa-ebooks/detail.action?docID=3011363.
Krishnaswami, O.R., and B.G. Satyaprasad. Business Research Methods, Himalaya Publishing
House, 2010. ProQuest Ebook Central, https://ebookcentral.proquest.com/lib/ranepa-
ebooks/detail.action?docID=588025.

Gillham, Bill. Case Study Research Methods, Bloomsbury Publishing PLC, 2010. ProQuest
Ebook Central, https://ebookcentral.proquest.com/lib/ranepa-
ebooks/detail.action?doclD=564247.

“Big Data Can Blind Us To The Long Term” (by Andrew Hill, Financial Times, 9

December, 2013)

“Big Data The Management Revolution” (by Andrew McAfee and Erik Brynjolfsson,
Harvard Business Review, October, 2012)

“Know What Your Customers Want Before They Do” (by Thomas H. Davenport, Leandro
Dalle Mule, and John Lucker, Harvard Business Review, December, 2011)

“How Big Data Changes Business Management” (by Susan Athey, Stanford Graduate School
of Business, 20 September, 2013)

“Bit By Bit By Bitcoin” http://onpoint.wbur.org/2013/11/20/bitby-bit-by-bitcoin

“Why Bitcoin Matters” http://dealbook.nytimes.com/2014/01/21/why-
bitcoinmatters/?_php=true& _type=blogs& r=0

“Making Advanced Analytics Work for You” (by Dominic Barton and David Court, Harvard
Business Review, October, 2012)

6.3. YuebHo-MeToqruecKoe 00ecreueHue CaMOCTOSTENbHON paboThI.
6.4. HopmaTuBHbIE IPaBOBBIC JJOKYMEHTHI.

6.5. aTepHeT-pecypchl.

6.6. MlHbIE HCTOYHUKH.

7.

MarepuajbHoO-TexHHYecKas 0a3a, MH(POPMAaLMOHHbIE TEXHOJOTHH, IPOTPAMMHOE
ol0ecrieyenne 1 HHPOPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

Jlnst mpoBeieHus 3aHATUH TpeOyeTcs Kiace, 000pYIOBaHHBIN JOCKOH, KOMITBIOTEPOM U

IIPOEKTOPOM.



