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1. Ilepedyenb MIaHNpPyeMbIX Pe3yJbTATOB 00yUeHHS MO0 JUCIUIINHE, COOTHECEHHBIX C
MJIAHUPYEMBbIMH pPe3yJIbTaTaAMH 0CBOEHHS MPOrPaMMbl

1.1 ucumrmunua b1.B.J1B.01.02 [Monutnueckue kommynukanuu (Political Communication)
o0ecrieyrBacT OBJIAJICHUE CIICIYIOIMMH KOMICTCHIIMSIMHU C YUETOM dTara;

Kon HanmenoBanue Kon srana ocBoenus HanmenoBanue srana
KOMIETEHINH KOMIETEHINH KOMIETEHINH OCBOCHHSI KOMIIETECHIINH
YK OC-1 Cnoco6HocTh YK OC-1.2 CriocoOHOCTB K CHHTE3Y.

IPUMEHSTh
KPUTHYECKUM aHAIN3 U
CHCTEMHBIN MOJIXOA JJIsS
pereHus
npodeccuoHaTbHBIX
3aja4
AIIK-3 CrocoOHOCTh JIIK-3.2 CrocoOHOCTh
TUTAHUPOBATh U OpPraHU30BBIBATh TPOCTHIE U
OpraHU30BBIBATH Ooyiee CIIOKHBIE CUCTEMBI U
paboty oprasa OpraHu3aIuu
MyOTUIHOU BJIACTH,
pa3pabarsIBaTh
OpTaHU3AIUOHHYIO
CTPYKTYpY, aJIeKBaTHYIO
CTpaTerud, UEIsIM U
3aga4aM, BHYTPEHHUM U
BHEIIHUM  YCJIOBHUSAM
JEATeIbHOCTH ~ OpraHa
MyOMTUIHOU BJIACTH,
OCYILECTBIISATh
pacripenencHue
GYHKIMH, TOTHOMOYMI
u OTBETCTBEHHOCTH
MEX]ly UCTIOJTHUTEISIMU
1.2. B pe3ynaprare 0CBOCHHUS JUCUUIUIMHBI Y CTYACHTOB JOJKHBI OBITH CHOPMUPOBAHBI:
OTD/TD Kon srana Pe3ynpTarsl 00ydeHus
(npu HanUUUU OCBOCHUS
npodcrangapra)/ KOMIETEHIUH
npoeccuoHaIbHbIE
JEUCTBUS
YK OC-1.2 OOyuatomuiics yMeeT COCTaBJISATh TEKCT
NyOJIMYHOTO BBICTYIUIGHUSI M TPOU3ZHECTH €ro,
apryMEHTHPOBAaHHO W JIOKAa3aTeJIbHO  BECTH
MOJIEMHKY; UCIOJIb30BAaTh BO3MOKHOCTH
ounmanbHO-IENOBOTO  CTWIA B IpoIecce
COCTaBJIGHUS M PEJAKTHPOBAHUS HOPMATHBHBIX
NPaBOBBIX JIOKYMEHTOB B  INpodeccHoHaIbHON
JEATENbHOCTH; COCTABJIATh aHHOTAIMK U pedepaTs
Ha MHOCTPAHHOM SI3BIKE.




HOPMAaTHBHBIX aKTOB,
[PETIIaMEHTUPYIOIINX
[paboTy cekperapsi.
AHaIN3
MH(pOpMaIUU u
[1OATOTOBKA
H(pOpPMaIMOHHO-
QHATTUTUYCCKHX
MaTepUaoB.

PazpaboTka JIIK-3.2 CriocoOHOCTh OpraHu30BBIBATH MPOCTHIE W 0Oojee
moKaTbHBIX CJIOHBIE CUCTEMBI M OpTaHU3AIUU

2. O6beM U MecTO TUCHUILTHHBI B cTpyKType OIl BO

O0beM TUCHUTIINHBI

O6beMm auctmrurHbL: 288/8 216/8
KonrakTHas pabota: 28/21
Jlexuun 14/10,5

JlaGopaTopHbie paboThI
[Mpakrrueckue 3ansrus 14/10,5
CamocrostenbHas pabora 224/168

Mecto qucuuninnsl B ctpykrype OII BO

uHaekc u HamMmeHoBanue nucrurumHbl: b1.B.JIB.01.02 [Monmutnyeckne KOMMYHUKAIIMH

(Political Communication)

Kypc(bl), cemecTp(bl) WM TpUMeCTP(bI) €€ OCBOCHHS B COOTBETCTBHUHU C YICOHBIM TIIAHOM: 2

Kypc 3 ceMecTp

AUCHMUILIMHA U3Yy4aCTCA IOCJIC:

b1.5.01 Teopuss opranusamuu u opranusanmonHoe mnosencuue (Managing People in

Multinational Organizations)

b1.5.05 Mertoas! uccnenoBanuii B Merempxkmente (Analyzing International Digital Data)

(dopma(bl) IPOMEIKYTOUHON aTTECTAIUU B COOTBETCTBHH C YUCOHBIM IUIAHOM: JK3aMEH

3. Conepixanue ¥ CTPYKTYpa IHCHHILIMHBI

Ounas popma ooyuenusn

Ne n/m HaunmeHnoBanue Tem O0beM TUCIHMILTHHBI (MOIYJIst), Yac. Dopma
(pasneuioB), Bcero KonrakTnas padora Ccp TeKylero
00YYAOIUXCS C KOHTPOIS
y I ycneBaeMocTH™*,
npenoaaBareieM IPOMEIKYTOUHOi
10 BHAAM Y4eOHBIX 3aHSATHH arrecranuu®
JI/30, JIP/ D0, 3/ 30, KC
AoT* JA0T* JA0T* P
Tema 1 | Political 2/15 2/15 32/ pi |
communication in the 24
system of modern




politics and political
management
Tema 2 | Political 2115 2115 32/ A, ¢
communication 24
technology
Tema 3 | Political infosphere 2/15 2/15 32/ I, I¢
24
Tema 4 | Mass information and 2115 2115 32/ I, Ic
communication 24
system
Tema 5 | Mass media in the 2115 2115 32/ bi |
system of mass 24
communication
Tema 6 | Political propaganda 2115 2115 32/ A, I¢
24
Tema 7 | Political advertising 2115 2115 32/ A, I¢
24
[Ipomexxyrounas IK3amMeH
arrecranua
Bcero: 288/8 14/10, 14/10,5 224 36/27
216/8 5 /16
8

*pumeuanue — oucnym (/), acce (Oc)

Coaep:xkanne IUCHUNIMHBI

HaunMeHoBaHue TeMbI

Conep:xanune

Tema 1

Political communication in
the system of modern
politics  and  political
management

The subject of political communication. Basic
concepts of political communication:
communication, politics, power, political
communication, socio-political technologies, the
subjects of the form of political communication.
Information and communication processes in the
political space. The main theoretical approaches to
the analysis of information and communication
processes. Nature and types of information and
communication political processes. Information as
a political resource. The role of political
communication in society and its main functions.
Levels of political communication: vertical and
horizontal. Types of political communication are
direct and indirect, auditory, visual and
audiovisual, verbal and non-verbal.

Tema 2

Political communication
technology

Political communication campaign. Receptions and
methods of political communication. Channels and
means of political communication. Political
communication in election campaigns.
Mobilization as a form of political communication/




Ne HaumeHnoBaHue TemMbl Conep:xanue

Tema 3 Political infosphere Rationalization and symbolization of political and
management information. Verbal and non-verbal
structures in political information. Features of
information and communication processes and
technologies in a political crisis. Semantic,
technical and inflationary levels of information and
communication processes. Specific technical and
social channels and noise. Virtualization of policy
space and political hyper-reality.

Tema 4 Mass information and The concept and distinctive properties of the mass
communication system information and communication system. A special
type of information dissemination. The main
approaches to the characterization of the mass
information and communication political system
and its evaluation. Structural and functionalist
approaches to the analysis of mass communication,
constructivist, and cultural studies approaches.
Cycles and stages of mass communication. The
structure and functions of the mass information and
communication system.

Tema 5 Mass media in the system | The essence and distinctive features of the media.
of mass communication Theory of speech acts. The limits of media
influence on a mass audience. The theory of "public
access"”. The place and role of the media in the
political systems of modern societies. The role of
the media in political communication. Democracy
and mediacracy. Media functions.

Tema 6 Political propaganda Information goals and strategies of political actors.
Essence, structure and functions of political
propaganda. Propaganda Theory. The history of the
evolution of political propaganda. Typology of
propaganda. Distinctive features of propaganda and
counter-propaganda.

Tema 7 Political advertising Information goals and strategies of political actors.
Essence, structure and functions of political
propaganda. Propaganda Theory. The history of the
evolution of political propaganda. Typology of
propaganda. Distinctive features of propaganda and
counter-propaganda.

4. MarepuaJbl TeKyliero KOHTPOJIsl yCIIeBaeMOCTH 00y4aroIuxcs 1
(oHI OLIEHOYHBIX CPEACTB MPOMEKYTOYHOM aTTeCTALMH N0 JUCHUIIIHHE

4.1. ®opMbl W MeTOABI TEKYWIEr0 KOHTPOJISI YCIIEBAEMOCTH, O0y4YalOIIMXCHA M
NMPOMEKYTOYHOM aTTeCTalu.

411. B xoge peaau3anuM IMCUMIUVIMHBI MCHOJb3YKHTCS CJeIyIOIIMe MeTOAbI
TeKYyIero KOHTPOJIsl YCIIeBaeMOCTH 00y4aroMXCs



IIpu mpoBeneHUN 3aHATUHN JIEKIIUOHHOTO THIIA. TUCITYT

IIPU IIPOBEJICHUU 3aHATUN CEMUHAPCKOTO TUIIA: JUCIYT, dCCe

4.1.2. Jx3ameH (3a4eT) MPOBOAUTCS C MPUMEHEHHEM CJISTYIOIINX MeTOI0B (CPeICTB):
DKk3aMeH B popMe UHIUBUTyATbHOTO UCCIICIOBAHUS

4. 2. MartepuaJibl TEKyLIEro KOHTPOJISI yCIIeBAeMOCTH 00YYaIOLIUXCS.

Discussion questions:

What are the roles and functions of media in society and politics?

What roles do media play in setting political agendas?

How do media framing affect public perceptions of issues and developments?
To what extent do media influence public opinion? Are the media as powerful
as perceived?

What roles do campaign communications play in elections?

How does media coverage affecting voting behaviour?

Is democracy real or the voters are manipulated to choose required candidate, policy, acts?
How can be citizens’ political participation can be increased?

How much influence public opinion has on public policy?

Business games and round tables.

1. Modeling the hierarchy of forms of political communication in the model of H. Lasswell
2. The relationship of church and state in the Middle Ages. Two points of view.

3. Modeling of a strategic political communication campaign.

4.3. OueHoYHbIE CPeACTBA AJs MPOMEKYTOYHOI aTTecTaluu.

4.3.1. ®opmupyeMbie KOMIETEeHIIUH

Kon HaumenoBanue Kon stama ocBoeHus HammenoBanue sramna
KOMITETCHIUU KOMITETCHIUU KOMITETCHIUU OCBOCHHS KOMIICTCHI[UH
YK OC-1 Cnoco6HocTh YK OC-1.2 CriocoOHOCTB K CHHTE3Y.

MPUMCHSITh

KPUTHYECKUM aHAINU3 U
CUCTEMHBIHN MOIXOJ ISt
pelieHus
npodeccruoHaTbHBIX
3aja4

AIIK-3 CrocoOHOCTh JITK-3.2 CrocoOHOCTh

IUTAHUPOBATh u OpPraHHU30BBIBATH IPOCTHIE U
OpTaHU30BHIBATH 0oJiee CIIOKHBIE CHCTEMBI W
paboty oprasa OpraHHu3aIuu

MyOMTUIHOU BJIACTH,
pa3pabarbIBaTh
OpTraHU3aIMOHHYIO

CTPYKTYPY, aJIEKBaTHYIO
CTpaTerud, UEIsIM |




3a/auaM, BHYTPCHHHUM U
BHEIITHUM YCIOBUSM
NEeSITETLHOCTH ~ OpraHa
MyOMTUIHON BJIACTH,
OCYIIECTBISATh

pacmpenencHue

GyHKIMIA, TOTHOMOYUN
u OTBETCTBEHHOCTH
MEXIY UCTIOTHUTEISIMU

4.3.2 TunoBble OLlEHOYHBIE CPEACTBA

Individual research paper:

A campaign plan for a real or hypothetical general election candidate of your choosing. This
includes drawing on the resources and discussions of the class to state your broad strategy for

your candidate, the goals, objectives, and audiences your group has for communications efforts

across multiple media platforms, and designing media mock ups including images and content
for your candidate, as well was talking points, press releases, field scripts, etc.

IIxaJia oneHNBaHHA.

IToka3zareJnb OLHEeHUBAHUA

Kpurepnii onennBanus

OOyuaronuiicss yMeeT UCIoJIb30BaTh 1. He ymeer
abCTpakTHOE MBIIIICHUE NTPU PEIICHUH 2. B oeiaoM YyCHemHo, HO HE
po0IieM, BOSHUKAIOIIMX TIPH BBITIOJTHEHUH CHUCTCMATHUYCCKU OCYIICCTBJIICMBIC
HCCIIeIOBATENIbCKUX padoT, HaBBIKAMU yMCHHUA
OTCTaMBAHUS CBOCH TOUKU 3PCHUS. 3. B uenom ycnewHble, HO cojepalne
oTAeNbHble NPo6esbl yMeHUs
4. B uenoM ycmeuiHble, HO COJepXKalliue
OTJIeTbHBIC TPOOETBI YMEHUS
5. CdopmupoBaHHOE YyMEHUE
OOyyaronuiicst yMeeT OpraHu30BbIBaTh 1. He ymeer
HPOCTHIE U GOJIEE CIOKHBIE CUCTEMBI U 2. B memoM  ycmemHo, HO  HE
OpraHu3anuu. CUCTEMATHNUYCCKHU OCYIICCTBIISICMBIC
yMEHUs
3. B uenom ycnewHblie, HO codepKalime
oTAeNbHble NPo6esbl yMeHUs
4. B uenoM ycrneuHble, HO COJepXKallue
OTJIeTbHBIE TPOOETBl YMEHUS
5. CdopmupoBaHHOE YMEHUE

Bbanabl Onenka
(perTUHTOBOM

oreHku), %

TpeOoBanus Kk 3HAHUAM
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100-81

51

«OTIIUYHO»

- OreHKa «OTIMYHO» BBICTABISIETCS CTYACHTY, €CIIH OH
DIyOOKO ¥ TPOYHO YCBOWJI TPOTPaMMHBIA Marepua,
MCUEPIIBIBAIONIE, TOCIEA0BAaTEIbHO, YETKO M JIOTUYECKU
CTPOMHO €ro wu3jaraeT ero Ha 53K3aMeHE, yMEEeT TECHO
YBSI3BIBATh TEOPHUIO C MPAKTUKOW, CBOOOJHO CIIPABISIETCS C
3aJa4aMy, BOMPOCAMU U JAPYTMMH BHAAMHU HPUMEHEHHUS
3HAaHUH, TpUYEeM He 3arpydHsercs ¢ OTBETOM NpHU
BUJIOM3MEHEHUN 3aJaHUM, HCIIONB3YeT B OTBETE Marepuall
MOHOTpa(pUUECKON JTUTEPATYpHl, MPABHUILHO 00OCHOBHIBACT
MPUHATOE PELICHHUE.

- VY4deOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUoi U
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA  JE€MOHCTPUPYIOT
BBICOKYIO CTETIEHb OBJIA/ICHUS IPOTPAMMHBIM MaTepHATIOM.

80-61

4, «xopomo»

- OneHka «XOpoIIo» BBICTABJISETCS CTYAECHTY, €CIIM OH
TBEPZIO 3HAET MaTepuall, FPaMOTHO U IO CYIIECTBY M3JIaract
€ro, He JIOMYCKasl CyIleCTBEHHBIX HETOYHOCTEN B OTBETE HA
BOIIPOC, MPaBUIBHO IPUMEHSAET TEOPETUUECKUE TOJI0KEHHUS
IIpY PELIEHUU IPAKTUUYECKUX BOIPOCOB M 3a/ad, BIIAJEET
HEOOXOIMMBIMU HaBBIKAMH U MIPUEMAMU MX BBIITOJTHEHHUS.

- VY4ueOHble JOCTHXKEHHS B CEMECTPOBBIA MEpUoI U
pe3ynprataMi  pyOEeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
XOPOUIYIO CTETIEHb OBJIAaICHUS IPOIPAMMHBIM MaTEpUAIIOM.

60-41

3,
«YIOBJIETBO-
PUTEIBHO»

- Onenka «yIOBJIETBOPUTEIILHO» BBICTAaBIIAETCSA
CTYIEHTY, €CIM OH HMEET 3HaHUA TOJIBKO OCHOBHOIO
Marepuajla, HO HE YCBOWJI €ro JACTaJlel, MAOIyCKaeT
HETOYHOCTH, HEIAOCTATOYHO MpPaBWIbHBIE (DOPMYIUPOBKH,
HapyLIEHUs JIOTUYECKOH OCIIEI0BAaTEIbHOCTH B U3JI0KEHUH
IIPOTPaMMHOI0 MaTEpHalla, UCIHBITHIBACT 3aTPyJHEHUS IIpU
BBITTOJIHEHUH MTPAKTUYECKUX paboT.

- VY4ueOHble AOCTHXKEHHS B CEMECTPOBBIA MEpUon U
pe3ynprataMi  pyOeKHOTO  KOHTPOJIA — JE€MOHCTPUPYIOT
JIOCTAaTOYHYIO (YIOBIICTBOPUTEIbHYIO) CTEIICHb OBJIAJICHHS
IIPOrPaMMHBIM MaTEPUAJIOM.

40-0

2,
«HEYIOBJIET-
BOPUTEIIBHO»

- OneHka  «HEYIOBJIETBOPUTEIBHO»  BBICTABIIAETCS
CTYAEHTY, KOTOpPBIM HE 3HAET 3HAYUTEIBbHOW 4YacTH
MPOTPAMMHOIO  MarepHayia, JOMYCKaeT CYLIECTBEHHbIC
OMOKH, HEYBEPEHHO, C OONBIIMMHU  3aTPyTHEHUSIMU
BBITIONTHSIET MpakTHueckue paboThl. Kak mpaBwiio, OlleHKa
«HEYIOBIIETBOPUTEIBHO» CTABUTCS CTYACHTaM, KOTOPBIE HE
MOTYT MPOJA0JDKUTH O0ydeHHE 0e3 TOTIOTHUTENbHBIX 3aHATHI
10 COOTBETCTBYIOLIECH NUCLIUILIMHE.

- Y4eOHbIE JOCTUXKCHHS B CEMECTPOBBIA TEPUOI U
pe3yibTaTaMu pyOeKHOTO KOHTPOJIS IEMOHCTPUPOBATH HE
BBICOKYIO CTEIIEHb OBJIAJICHHUS IPOrPaMMHBIM MaTepHaIOM
10 MMHUMAaJIbHOMW IIAHKE.

45-100

3auer

- Kypc mnonHocTthto ocBoeH. CTyOeHT NoOKa3bIBacT
XOpOILINK CTaHAAPTHBIM ypPOBEHb 3HAHUM BCEX AaCIEKTOB,
UCIOJIb3YeT TEPMUHOJIOTHIO M CJIOBOOOPA30BaHUE U XOPOLIO
IIPUMEHSET TEOPHUIO K PEILICHUIO 3a1ad.
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- CTyneHT HE NOArOTOBIEH M HE MOXKET I0Ka3arb
JOCTaTOYHOIO 3HAHUs Marepuaia Kypca.

0-44 Hezauer

4.4 MeToauveckne peKoOMeHIaAlNU

Assessment:
Class attendance and discussions 30%
Business games and round tables 30%
Individual research paper 40%
S. MeTtonuueckne yKazaHus J1Jsi 00y4aIOUIMXCS 110 OCBOSHHIO TUCIUTLTHHBI (MOTYJIsA)

OTOT KypC paccMaTpUBaeT B3aWMOJCHCTBUE CPEACTB MacCOBOW HMH(OpMAlMU, MOTUTUKH M
oOIIIeCTBEHHOTO MHEHHs, TakuM oOpa3oM obecneuuBas 0030p OOJACTH MOJIUTUYECKOM
KoMMyHUKauu. OcBOEHHE MaTepualia OCYIIECTBIISIETCS METOAaMU TPYMIIOBBIX OOCYKICHUN H
HamucaHus scce. JlaHHple METO/Ibl 1al0T BO3MOXKHOCTh KPUTHUECKOTO aHalu3a U (POPMHUPOBAHUS
CBOETO MHEHHMS OTHOCHUTENBHOW TOW MM HMHON Tembl. 3aBepiaroinieil paboToil sBiseTcs
HalMCcaHUe U MpEe3eHTalUs MOJIUTUYECKOM PEYM, YCHEIIHOCTh KOTOPOH MpPOJEMOHCTPUPYET Ha
CKOJIBKO XOpOIIIO OBUIH YCBOEHBI TEOPUHU U KOHIEIIIUU TOJTUTHYECKUX KOMMYHHUKAITUH.

6. Y4eOHas MTEpaTypa M pecypchbl HH(POPMAIMOHHO-TEJIeKOMMYHHKAIIMOHHOM CeTH
"UHTepHeT'', BKJIKYasl MepeYyeHb Y4eOHO0-MeTOAMYeCKOro odecrnedeHus s
CaMOCTOSITEJIbHOI PaGoThHI 00y4aOLMXCsl MO AUCHUTIIINHE (MOTYJTIO)

6.1. OcHOBHas JuTEpaTypa.
1.Brian McNair. An Introduction to Political Communication, Routledge, 2017

6.2. JlonoaHUTENbHAS TUTEpATypa.

1. Kate Kenski, Kathleen Hall Jamieson. The Oxford Handbook of Political Communication,
Oxford University Press, 2017

2. Jeffrey Alexander (2010) The Performance of Politics: Obama's Victory and the

Democratic

Struggle for Power. New York: Oxford University Press.

John Sides and Henry Farrell. (2016) The Science of Trump: Explaining the Rise of an

Unlikely Candidate, Amazon Kindle

Catherine Shaw (2018) The Campaign Manager: Running and Winning Local Elections,

Routledge

7. David L. Helfert (2017) Political Communication in Action: From Theory to Practice.
Lynne Rienner Publishers, Inc.

8. Kate Kenski, Kathleen Hall Jamieson (2017) The Oxford Handbook of Political
Communication (Oxford Handbooks), Oxford University Press

9. Lasswell, Harold (1948). Bryson, L. (ed.). The Structure and Function of Communication
in Society. The Communication of Ideas. New York: Institute for Religious and Social
Studies

10. Bennett, W. Lance, and Robert M Entman, eds. (2001). Mediated Politics: Communication
in the Future of Democracy. New York: Cambridge University Press.

11. Chadwick, Andrew, and Philip N. Howard, eds. (2009). Routledge Handbook of Internet
Politics. London: Routledge.

12. Chadwick, Andrew. (2013). The Hybrid Media System : Politics and Power. New York:
Oxford University Press.

o U~ W



13.

14.
15.
16.
17.
18.
19.
20.
21.
22,
23.
24,
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Cook, Timothy. (2005). Governing with the News: The News Media as a Political
Institution. 2nd ed. University of Chicago Press.

Kuhn, Raymond. (2007). Politics and the Media in Britain. Palgrave Macmillan.
McNair, Brian. (2007). An Introduction to Political Communication. 4th ed. London:
Routledge.

Negrine, Ralph M, and James Stanyer, eds. (2007). The Political Communication
Reader. London: Routledge.
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6.3. YuebHo-MeToqruecKoe 00ecreueHue CaMOCTOSTENbHOM paboThI.
6.4. HopmaTuBHbIE IPaBOBBIC JJOKYMEHTHI.

6.5. aTepHeT-pecypchl.

6.6. MlHbBIE HCTOYHUKH.

7.

MarepuajbHoO-TexHHYecKas 0a3a, MHPpOPMAaLOHHbIE TEXHOJOTHH, IPOTPAMMHOE
ob0ecrieyenne 1 HHPOPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

Jlnst mpoBeieHus 3aHATUI TpeOyeTcs Kiace, 000pYIOBaHHBIN JOCKOH, KOMITBIOTEPOM U
IIPOEKTOPOM.



