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1. llepedeHp MIaHMPYEMBbIX Pe3y/IbTATOB 00y4eHHs MO AUCHUILINHE, COOTHECEHHBIX C
IVIAHMPYEMbIMH Pe3yJIbTATAMM 0CBOCHHUsI 00pa30BaTe/IbHON NPOrpaMMbl

1.1. Jducuummmaa B1.B.JIB.09.03 Jdumxuran Mapkerunr/ Digital Marketing oGecneunBaer
OBJIQJICHUE CIICTYIOIUMHI KOMIIETCHIIUSIMHE C YYETOM dTara:

Koz »Tama
Kon HaunmenoBanue 3tana ocBoeHus
HaumenoBanue komneTeHIIUN OCBOCHUS
KOMITETCHIIUHT KOMITETCHITHH
KOMIETCHIIUU
I1K-3 Cnoco6HOCTh ucnosb3oBath | [1K-3.4 Nzyuenue 0CcoOeHHOCTEH
COBPEMCHHBIC MCTO/IbI MIPUMEHEHUSI COBPEMEHHBIX
yOpaBlIeHUS  KOPIMOPATUBHBIMU METOJIOB VIIpaBICHHUS
¢uHaHCAMU JUIS peuenus

KOPIOPAaTUBHBIMU  (PMHAHCAMH
CTpaTeruyeckux 3ajay

JUISL pEelICHUs] CTPATErHYeCKUX
3ajad, CBSI3aHHBIX c
Pa3IMYHBIMM  HANPABJICHUSAMHU

JACATCIIBHOCTH KOMITaHUU.

B PE3YJIbTaTC OCBOCHUA NUCHUIUINHBL Y CTYACHTOB NOJIKHBI OBITh C(bOpMI/IpOBaHbIZ

O06o0011eHHbIE Kop srana PesynbTaTsl o0yueHus
TPYAOBBIC OCBOCHHS
byHKIMN KOMIIETEHIINH

Ha YPOBHE 3HAHUI

- 3HaTh ompexaeneHue [umkuran MapkeTuHra, OCHOBHbBIE
NoHATHUSA, posib Jumxuran MapkeTuHra B 3KOCHCTEME
OonsHeca

- 3HAaTb MNPUHIOUIBI H 0COOEHHOCTH CTPATCTUYCCKOIO U

Paspaborka n 5
TAKTUYCCKOI'0 INNIAaHUPOBAHUA AKTUBHOCTCHM B paMKax

peanu3anus
crparernit Jumkuran MapkeTuHra
pa3sBUTHUA - 3HaThb OCHOBHBIC HHCTPYMCHTBI, NPUMCHSICMBIC B
OpraHu3anui MK-3.4 Jumxuran Mapketunre: 6aHHepHas M BUIEO peKiIama,
(monpasiesneHuii) NPOJIBHKEHUE B COLMANBHBIX CETAX, NephOpMaHC
mapketur, CRM, SEM, crienimpoekThl
OnepannonHoe Ha YPOBHE YMEHUU
yIpaBJIeHUE
- yMmeTb (OpMyJIHpOBaTh LENHU U 3aJaud JJsl PElIeHUs C
[IEPCOHAIIOM U
nomo1usto Jumxkuran Mapkerunra
MOAPAa3ACIICHHEM
OpraHU3aluu - YMeTb BBIOMpPATh MHCTPYMEHTHI JAMJDKUTAl MapKETUHTa,

COOTBCTCTBYIOIIHEC HYX/IaM OusHeca

- yYMETb  pPACCUMTHIBATh  BO3BPAT  HHBECTULMH  OT
Humxutan MapkeTuHra

- yMeTb paboTaTh ¢ AUHKUTAT KOHTEHTOM




Ha YPOBHC HAaBbIKOB

- HUMCTDb HaBbIKM MCHa IJIAaHUPOBAHUA KaMIIaHU K

- UWMETh HaBBIKM co3/laHus Opuda 118 pa3paboTKh
Juxuran crpareruu

- HMCTb HAaBBIKM IIOHCKa HY)I(HOﬁ I/IH(bOpMaI_[I/II/I Hu
OTCJIC’)KMBAaHUs 3a TPCHAAMU

2. O0beM TUCHUILTHHBI B 32YETHBIX ¢IMHUIAX € YKA3aHHEM KOJINYeCTBA aKaJeMHYeCKuX WU
ACTPOHOMHUYECKHUX YACOB, BbIIeJI€HHBIX HA KOHTAKTHYIO PadoTy 00y4arouiuxcs ¢
npenojaasarteseM (M0 BUAaM y4eOHbIX 3aHATHIT) M1 HA CAMOCTOSITEIbHYIO Pa00Ty 00y4YAKOIIHXCH
U MeCTO JUCHHUILUINHBI B CTPYKTYpe 00pa3oBaTe/IbHOI NPOrpaMmbl.

O0beM JUCHUIIINHBI

VYueOubim mnanom g quctuminael b1.B.J1B.09.03 «/Iumxuran Mapkerunr/ Digital
Marketing» ycranosieHo:
- TPYJOEMKOCTb JUCHHUIUIMHBI- 2 3.€.,
- KOHTakTHas paborta c mpemoaaBareneM — 24 4acoB, B TOM 4ucie 4 dyacoB — yiekuuu, 20
YacOB — MPAKTUYECKUE 3aHATHS,
- camocrosTenpHas pabora — 48 yacos

Mecro nucunmiunbl B ctpykrype OII BO
Juctumumaa b1.B.JIB.09.03 «dwmkutan Mapketunr/ Digital Marketing», npenHa3znavena
IUIsL CTYZIGHTOB 2-TO Kypca, U3y4aercsi B 3 ceMecTpe.

dopma TPOMEKYTOUHOU ATTECTALUH — 3a4ET.

3. Coaepxxanue THCHMIJIMHBI, CTPYKTYPHUPOBAHHOE N0 TEMaM € YKa3aHHEM OTBEJIeHHOI0 Ha
HHUX KOJIMYECTBA aKaJeMUYeCKHX UJIH ACTPOHOMMYECKHUX YACOB M BH/I0B YUeOHBIX 3aHATHH H
CTPYKTYPa AN CUHUIIHHBI

(ounas popma oOyueHHs1)

OO0OBbeM TUCHUILTHHEL (MOYJIS), Yac. ®opma
KonrakTtHas pabota TEKYIIETO
Nor/ q y 00y4aromuXxcs ¢ IPernoaaBareIeM KOHTpOILL
o II/11 ANMCHOBAHUC TEM W/ UJIU Pa3aCiioB o~ YCIIEBAaEMOCTH ,
Bceero 10 BHJIaM YUeOHBIX 3aHITHIA CP —
a Jp n3 KCP HOH
aTTecTallin
Tema 1 | Benenue B Jlukuran 4 2 2 4 0]
MapxkeTuHr.
Tema 2 | Jumxutan MapkeTuHr 6 2 4 O
Tema 3 | Anmxuran Ctparerus 14 6 8 o
Tema 4 | Menua IlnanupoBanue B 10 4 6 i
Humxuran
Tema 5 | 3mepenue Bo3Bpara 10 2 8 i
WHBECTUIMHN B JIWKATAI
Mapketunre
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OObeM TUCHUILIMHBL (MOyJIst), Yac. ®opma
KoHnrakTHas paboTa TEKYIIETO
Ner/ H y 00y4aromuXxcs ¢ IPernoaaBareIeM KOHTpOILL
°o /i aMMEHOBAHUE TEM W/WJIU Pa3jielioB . YCIIEBAEMOCTH
Bcero [0 BUJIaM y4eOHbIX 3aHATHI CP HpOMERYTOU-
a Jap 1K} KCP HOH
aTTcCTalun
Tema 6 | Big Data 8 2 6 K
Tema 7 | ComnuanbHbIe CETH 8 2 6 I
Tema 8 | MoOUIBHBIN MapKETUHT 8 2 6 I
[TpomexxyTouHas aTTecTalus 3a4er
Bceero: | 24 4 20 48
Ipumeuanue:
* — hopmbl meKkyye2o KOHMpPOsL YCnegaemMoCcmiL:
Onpoc (O)
Keiic (K)

I'pynnosas paboma (I'P)
Ilpezenmayus (Ilp)
Lucnym (/)

Tecmuposanue (T)

Conep:xxkaHue TUCUUTILTHHBI

Tema 1. Beenenne B lugxuran MapKeTHHI.

Omnpenenenve Jumxuran Mapkerunra. Mcropuss paszutusa Jumxuran. OCHOBHBIE TpEHIbl B
Humxuran. Kpusas pacrnpeneneHus HHHoOBauud. Makpo M MHKpo TpeHAsl. [lukn 3penoctn
texnosioruii [aptHepa. dumxuran skoHoMuka. OCOOCHHOCTH W TPEANOCHUIKA (HOPMHUPOBAHUS
TUJDKUTAT SKOHOMHKHM 1Mo TpeboBanuto. [lons u posnp Jdumxutan B skoHOMuKe. [IpoHUKHOBEHHE
aupkuTan. CTaTUCTHKA UCTIOIb30BaHUs JupKUTan TEXHOIOTHI.

Tema 2. Inmxkutan MapkeTunr

ITonsatue [dumxuran Mapkerunra. Tpennael [umxuran Mapkerunra. Kak ycrpoen [umxuran
MAapKETHHT PBIHOK: KJIMEHTBI 1 KOHTPAreHTHI.

Tema 3. Iupxuran Ctparerus

Onpenenenue crpareruu. Ocobennoctu Jumkuran crparerun. Monens OGSM (Objectives, Goals,
Strategies, Measures). CtpykTypa cTpaTermueckoro IuiaHa. IlocTaHoBKa Iieleii W 3ajad.
CutyanmoHHbiii ananu3. L{eneBas ayqutopus U onpeeicHre IPUOPUTETOB.

Tema 4. Menua IlnanupoBanue B {ukuraln

OcHOBHBIE OIIpeeNIeHHs U TOHATHUS, OCHOBHBIE HHCTYPMEHTHI MTPOBIKEHUS: OaHHEpHAas pekiama,
BUJICO peKyIaMa, mepGopMaHc MapKETHHT, TPOJIBUKEHHAE B CMM C IIOMOIIIBIO IPOMO TTOCTOB,
crieripoektsl, CRM, SEM, SPN u push yBenomnenus B Opaysepe. KPI st uzmepenus

s dextuBHOCTH. [IpUHIMTIBI TUTAHUPOBAHUSI U BEIOOPA HHCTPYMEHTOB.

Tema 5. U3mepenne Bo3BpaTta nuuBecTuumid B Jumxkuran Mapkerunre.
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Mertononorus noacuera Return on Investments u Client Life Value. Dxonomerpuueckue moaenu
nozacyera. Mojienu 1o u3MepeHus OpeH1 METpUK

Tema 6. Big Data

Ocuosusie noustus Big Data. ITpuniun paboTsl ¢ MaccuBamMu OOJIBINNX JaHHBIX. McTrounuku cobopa
nanHbIX. [IpakTudeckoe mpuMeHeHue st Ou3Heca. Moienb yiy4IIeH!ss TOUHOCTH PEKIaMHBIX
KaMIlaHuii ¢ momoiisio Big Data.

Tema 7. ConuaJjIbHBIE CETH

3aaun, peraeMble COMaabHbIMU ceTsaMH. TpeH bl 1 TeHAeHIiH. OCHOBHBIE COIIMAIBHBIC CETH:
Bkonrakte, Facebook, Instagram, Snapchat, Wechat, Oaroknaccuuku, @opmarhsl MPOIBUKEHUS B
COLMAJIBHBIX CETHAX.

Tema 8. MoOMJIbHBII MapKeTHHT

Omnpenenenre MoOUIBLHOTO MapkeTHHTa. McTopus pa3BuTHst MOOMIBHBIX TeXHOIOTUNH. OCOOEHHOCTH U
(dhopMaTel MOOMITEHOTO MapKeTHHTa. MOOUIIBHBIN €-COMMmerce.

4. Marepunanbl TeKylero KOHTpOJisi ycneBaeMocTu odyqarommxcst 4 GoHA
OLICHOYHBIX CPE/CTB MPOMEKYTOYHOM aTTeCTAllMU N0 JUCHHILJIHHE

4.1. ®opMbl U MeTOAbI TEKYIIer0o KOHTPOJS YCINeBAEMOCTH OOYYAKIIUXCHA U
NMPOMEKYTOYHOM aTTecTAlUMN

4.1.1. B xoze peanuzainuy JUCIUILIMHBI UCTIOIB3YIOTCS CIEIYIONINE METOIbI TEKYIIIETO
KOHTPOJISI YCIIEBAEMOCTH 00yUaIOIUXCS:

Tema MeToabl TEKYLIEro KOHTPOJIA
yCIEBAEMOCTH
Tema 1. Beeaenue B J{umxuran MapkeTuHr. Omnpoc
Tewma 2. JInpkuran MapKeTHHT. Ompoc
Tewma 3. dumxuran Crparerus Omnpoc
Tema 4. Menua IlnanupoBanue B JInmKuTa. Hucnyt
Tema 5. 3mepenue Bo3BpaTa HHBECTULINM B (M KUTAT Hucnyt
MapxkeTtuHre.
Tema 6. Big data Ketic
Tema 7. CoumiaJIibHbIE CETH Hucnyt
Tema 8. MoOUIbHBINA MAPKETUHT Hucnyr

4.1.2. 3a4er npoBoaMTCA B (popMe OH-JIAlH TecTa

4.2.  Marepuajbl TEKyLIero KOHTPOJIsl yCIIeBaeMOCTH 00y4YarouXCs

TunoBbie OILICHOYHbIC MAaTECpPHAJIbI

Tema 1. Beenenue B J{umxuran MapKkeTuHr.
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Bompocer mnst onpoca: Uro takoe Humxuran? UYto B cebs BkmrouaeT Jumkuran? Kak pasBuBanach
uctopust Matepuera? Kak apyrue meaua noBiIusUId Ha YEIOBEYECKOE BOCIPUITHE?

Tema 2. lumxutan MapKeTUHT.

Bonpocsr ans ompoca: Uro Takoe [dumxuran Mapketunr? Kakue ocHOBHBIE COOBITHS B HUCTOPHUHU
pasButusa VIHTEpHETA MOYKHO BBIACIUTD?

Tema 3. dumxuran Crparerusi.

Bompocer st ompoca: Uro Takoe Jumxurtan crparerus? Uem oOHa OTIIMYAETCs OT OOBIYHOM
crpaterun? Uro takoe moaens OGSM? Kak craButh nemn SMART? Kak onpenenuts cBoro LleneByto
ayTUTOPHIO.

Tema 4. Menua rmiaHupoBaHue.

JlucyT: Kakue MHCTPYMEHTHI Bbl cunTaeTe 3G pekTuBHbIMU? Pa300p caMbIX yCHEIIHBIX U HEYAauHbIX
IIPUMEPOB PEKJIAMBI U ITPOJIBUKECHHUS.

Tema 5. I3MepeHure BO3BpaTa MHBECTULIUN.

JlucmmyT: Kakue METO bl MPUMEHSUTH ObI BBI? B ueM BbI BUJIUTE TUTFOCH 1 MUHYCBHI?
Tema 6. Big Data.

Pa3bop keiica pureiinepa anekrponuku B CLIIA Best Buy

Tema 7.

ComumanibHble ceTd. [JUCyT: 3HaUYE€HUE COLUATIBHBIX CETe B COBPEMEHHOM MHpPE, UCTIOIb30BAaHUE CMM
B Ou3Hece.

Tema 8. MoOMIIbHBII MapKETHHT.

TexHonoruu MOOHIIBHOTO MapKCTHHTIa B MOBCEAHEBHOM JKH3HH.

4.3. OneHo4HbIe CPeACTBA VI NPOMEKYTOYHON aTTeCTalluH

4.3.1. IlepeyeHb KOMIETEHUMH ¢ YKa3aHHeM 3TanoB WX (GopMHpPOBaHHMS B Mpouecce
O0CBOEHHsI 00pa30BaTeJIbHON MPOrpaMMbl

Kon srana
Kon HaumenoBanwue sTana ocBOeHUS
HanmeHoBaHHe KOMITETCHITHH OCBOCHUS
KOMIICTCHITHH KOMITETCHITHH
KOMIETSHIINH
IK-3 Cnoco6HOCTh ucnons3osars | [1K-3.4 Nzyuenue 0COOEHHOCTEH
COBPEMCHHBIC METOBI MIPUMEHEHUS COBPEMEHHBIX

YHpaBJICHUA JUKUTAI
HHCTPYMCHTAMU JI1 PCIICHUA
CTPATCTUYCCKUX 3aaa4d OusHeca

MCTOHOB YHPABJICHUA AUIDKUTAI
HHCTPYMCHTAMU [UJId PCHICHUA
CTPATCTUYCCKUX 3ajJa4,
CBsI3aHHBIX (¢ PasiInuHbIMHU
HampaBJICHUAMH  OCATCIBHOCTH
KOMIIaHUH.

4.3.2 Tloka3zareJiu U KPUTEPHUHM OLECHUBAHUS KOMIIETEHLUI Ha Pa3jIMYHbIX 3TANMax HX
(popmupoBanus



Jtan 0CBOEHUI

IToka3arenps orleHUBaHUA

Kputepuii onieHnBanus

KOMITCTECHIIHH
Brnanenune wunctpymentamu —Digital | 3naem
T1IK-3.4 Marketing TUTSE IIOBBIIICHUS — Ocobennoctu Jnmxuran
(UHAHCOBOW YCTOWYMBOCTH OM3HECA. MapkeTrHra W €ro poib B
I1K-6.3 pa3BUTHU OM3HEca

—  Humxwuran Crpareruto.
[TpuHIMIBI paboThI.
Kmnrouesrle MOKAa3aTeNIx
3¢(HEeKTHBHOCTH U pOJb B
MapKETHUHTOBOM CTpaTeTruu

—  JlmmxuTan WHCTPYMEHTHI.
KnroueBrie MOKa3aTelIn

3¢ pexkTHBHOCTH W poOJib B
MapKETHUHI'OBOM CTPATEruu.
Ymeem
— OcymiecTBiATh CpaBHEHHE
WHBECTULIUI B Digital
Marketing ¢ npyrumu menua
—  ®opmyinpoBaTh
MapKETUHTOBbIE Lesnu u
BbIOMpaTh  COOTBETCTBYIOLIHE
UHCTPYMEHTBI B Digital,
pelaronme MIOCTaBJICHHBIC
LeJIU 1 3a]1a41
Bnaoeem nasvikamu
— ocymectBieHust DUHAHCOBOTO

o0ecrieueHue pecypcoB
Humxuran MapkeTtunre

— OpraHu3anuu Mea
maaHupoBanve U Jumxuran
TaKTUKH

— aHajgu3a OTYETHOCTH M TOYEK
KOHTPOJISI KaMITaHUI

— paboTel ¢  MapKETUHTOBOU
BOPOHKOM ¥ COOTHECEHHUS
JuoKaTan MHCTPYMEHTOB IS

peIICHUA 3aaaq 1o
IOBBIICHHUIO HpI/I6BIJ'IBHOCTI/I
KOMITaHUH

4.3.3 TunoBble KOHTPOJbHbIC 33JlaHUS WM HHbIC MATepHaJabl (THIOBbIE OLECHOYHBIE

MaTepHuaJIbl),

HeoOX0UMBblIe [IJISI OLEHKH 3HAHWIA,

YMEHHUid,

HABBIKOB M (WIH) oONbITa

AeSiITeIbHOCTH, XapPaKTePU3YIOIIUX 3Tanbl GOPMUPOBAHNSI KOMIIETEHIMI B MpoLecce 0CBOEHUs
00pa3oBaTeJILHON MPOrPaMMbI

[IpoMexxyTouHass ATTecTanus o AUCIUIIMHE — TECT, KOTOPBIA MPOBOAUTCS OHJIANH.
Tect BritouaeT 15 BONpOCOB ¢ HECKOJIBKMMH BapUaHTAMH OTBETOB.
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Ilpumep eonpocosé mecma:.

1. Hazosute 3 mapamerpa Big Data
2. Co3nmaHue Kakoro jemaiica C(HOPMHPOBAIO PBIHOK MoOailia W OO0YCIOBHJIO IOSIBICHHE
HKOHOMHKH 110 TpeOOBAHUIO?

IIkana oneHUBaHUA TeCTa

Kaxnpiii mpaBuiIbHBINA OTBET olleHHuBaeTcs B 1 Oamr. Takum oOpazom, oOydaromuiics MOKET HaOpaTh
Ha TIpoMeXyTouHoi arrectauuu ot 0 mo 15 Gamno. HaOpanHbie Oamisl cyMMHPYIOTCS ¢ Oaiiamu,
HaOpaHHBIMU B TEYCHHE CEMECTpa

Ikana oueHuBaHus Kypca

85-100 6aanoB | 3Haer Ocobennoctu Jumkuran MapkeTHHTa U €r0 POJib B Pa3BUTHH OM3HECA

ITonnmaer noaxons! k pazpadorke dumxuran Ctpaterun, KitoueBsle nokasarenu
3¢ GEKTUBHOCTH U POJIb B MAPKETHHTOBOM CTPATErHH

3naer Jlumkurtan nactpymenTsl (banHepHas pekiiama, BUIEO peKiaMa, KOHTEKCT,
paborta ¢ cemanTuKoii, padora c CRM)

Crnoco0eH ocyuiecTBiIATh cpaBHeHUe uHBecTulnii B Digital Marketing ¢ npyrumu
Menna, (popMyIMpoBaTh MAapKETHHTOBBIE IENIM M BBIOMPATh COOTBETCTBYIOIIHE
uHCTpyMeHTH B Digital, pemaromyie HocTaBIeHHbIE LENU U 33a4H

Brnaneer nHaBbikamu ocymiecTBieHUss DOUHAHCOBOTO 00€CIIEUEHHE PECYPCOB
Jumxuran Mapketunra

Crioco6eH OCyIIeCTBIISITH OPraHU3aIMI0 MeAa TUIAHUPOBAHUS
Cnoco0eH aHamu3UPOBaTh OTUETHOCTU U TOYKU KOHTPOJIS KaMITaHUN

Brnageer HaBblkamMu paboOThl C MapKETMHIOBOM BOPOHKOM M COOTHECEHUs
JIMKUTan MHCTPYMEHTOB JJISl PEIIeHUs 3a/1ad IO MOBBIIIEHUI0 NPUOBUIBHOCTH
KOMITaHUH

84-70 6ani0B | 3Haer ocobeHHOCTH JMpkuTan MapkeTHHIa ¥ €ro poJib B pa3BUTHHN On3Heca

[Tonnmaer moaxoasl K pazpadborke [dumxurtan Ctpareruu, HE B IMOJTHOW Mepe
3HAaeT KJIIOYeBBbIe TMoOKa3aTend dJ(PQPEKTUBHOCTH U pOJIb B MapKETUHTOBOU
CTpaTeruu

3naeT ocHOBHBIE Jlmmkutan nHCTpyMeHTH (baHHepHas pekiiama, BUIEO peKiama,
pabota ¢ cemaHTHKOM, padota ¢ CRM)

CnocobeH ¢ momymieHHeM HeOOJBIIUX OIMMMOOK OCYIIECTBISATH CpaBHEHHUE
uuBectuumit B Digital Marketing ¢ apyrumm wmenua, (GopMyIHpOBaTh
MapKeTHUHTOBbIE IIeJId U BhIOMpaTh COOTBETCTBYIOIIME MHCTPYMEHTHI B Digital,
pelaromye NoCTaBIeHHbIE LIEIH U 331a4H

Brnageer HaBeikamu ocyuiectBieHuss ®dunHaHcoBoro oOecnedeHHe pecypcoB
Jumkutan MapkeTHHTra ¢ TOMyIIeHHEeM HeOOIbIINX OMUO0K

CriocoOeH OCyIIeCTBISITH OPraHU3aAIUI0 MeAHa TNIAHUPOBAHUS

CriocobeH aHalM3MpPOBaTh OTYETHOCTH W TOYKM KOHTPOJIS KaMIaHUH ¢
JOMYIIEHHEeM HEOOJIBIIINX OITHOOK
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Brnaneer HaBbikamMu pabOThl ¢ MapKETHHTOBOM BOPOHKOM W COOTHECCHHS
JMDKUTal WHCTPYMEHTOB ISl PEIICHHS 33/1a4 10 MOBBIIICHUIO MPUOBLIFHOCTH
KOMITaHUH C JIOMYIICHHEM HEOOIBIINX OITHO0K

69-55 o0aJLi10B

3naet nonstue Jumxuran MapkeTuHra

[Tornmaer moaxoapl kK paspaborke umxuran Crtpareruu, HE B TOJHOM Mepe
3HAeT KIIIOYEBBIC TOKa3aTend dJ(PQPEKTUBHOCTH W POJIb B MApPKETUHIOBOU
CTpaTeruu

3HaeT JWIb MUPOKOpACTIPOCTpOHEHHBIE Jlumkuran uHcTpyMeHThl (baHHepHas
peKiIamMa, BHICO pekiama, pabora ¢ CRM)

C nomymenueMm omHOOK OCYIIECTBISET cpaBHeHHME wWHBecTHIMU B Digital
Marketing ¢ apyrumu menua, popMyIHpOBaTh MAPKETUHTOBBIE 1IEJH U BHIOUPATH
COOTBETCTBYIOIIME MHCTPYMEHTHI B Digital, pemaromue mocraBieHHBIC LENA U
3a7a4yn

Brnageer cmaObiMu HaBblkamMu ocyiuecTBieHuss @DuHaHcoBoro obecnedeHue
pecypcoB dumknran MapkeTuHTa ¢ J0MyIeHneM HeOOIbIUX OIIHOOK

ITonumaer MPUHIHUIIBI OCYIIECTBJICHUS OpraHu3alliuu MeJina IJIIaHUPOBAHUS

C JOIMyCHUCM omunboK AHAIIMU3UPYET OTYCTHOCTH U TOYKHU KOHTPOJIA KaMIIaHUM
Bnaz[eeT ci1a0bIMH HaBBIKAMH pa6OTBI C MapKCTHHFOBOﬁ BOpOHKOfI Hn COOTHCCCHUA
I[I/I[[)KI/IT&JI HHCTPYMCHTOB JId PCHICHHA 3aad IO IMOBBIIICHUIO HpI/I6I)IJII)HOCTI/I
KOMITaHWHU C JOMMYIICHUEM HEOOJIBIIUX OIINO0K

Memnee 55
0aJ1J1I0B

3HaeT MOHSITHE I[I/II[)KI/ITaJ'I MapKeTI/IHI‘a

He 3naer noaxons! k pazpabotke dumxuran CtpaTeruu, He B MOJIHOW Mepe 3HaeT
KJIFOUEBbIE MTOKa3aTean 3(pPEeKTUBHOCTH U POJIb B MAPKETUHIOBOI CTpaTeruu

3Haer amanyro 4dacTh Jumxutan uHCTpymeHTHl (banHepHas pekiama, BHUAEO
pekiama)

C nomymieHreM rpyObIX OIMOOK OCYIIECTBIsIET cpaBHEHUE HHBecTulni B Digital
Marketing ¢ qpyrumu menna, GopmMyJIupoBaTh MAPKETUHIOBBIE LIEIH U BHIOMPATH
COOTBETCTBYIOLIIME MHCTpyMEHTHI B Digital, pemaromue mocraBieHHbIe LEMH U
3ajauu

He Bmageer HaBblkamu ocyiiecTBieHUsT DUHAHCOBOTO OOECIEYeHUE PECypCcoB
Jumxutan MapkeTHHra ¢ TonyuieHHeM HeOOIbIINX OINO0K

ITonumaet MNPUHIHUIIBI OCYIIECTBJICHUS OPraHn3aliuu MEna MIaHupPpOBaAHUA

C monymeHueM rpyObiXx OMMOOK aHATU3UPYET OTYETHOCTH M TOYKUA KOHTPOJIS
KaMIOIaHWu

He BJIaJieeT HaBbIKaMU pabOThl C MApKETUHIOBONH BOPOHKOI M COOTHECEHUS
JIMKUTAT HHCTPYMEHTOB JJIS pEIIeHUs 3a/1a4 10 MOBBIIICHUIO TPUOBUIBHOCTH
KOMIIAHHU C JOIyIIEHHEeM HeOOJBIINX OIMIHO0K

ITepeBox 02/510B B TPAAUIIMOHHYIO CHCTEMY OLlEHKM:

Bayuter o 100-0auipHOM [IarnbauisHas cucTeEMa OLEHKHU CucreMa OIleHUBaHUSA «3aUTECHO-
CHCTEME HE 3a4TEHO»

85-100 6atoB OTJINYHO 3a4yTeHo
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70-84 6amoB XOPpOIIIO 3a4TEHO
55-69 6amioB YAOBJIETBOPUTEIHHO 3a4TEHO
Menee 55 GamioB HEYJI0OBJIETBOPUTEIIHHO HE3a4YTEHO

4.4. MeToauyeckue MaTepuajbl, OMNpeleJA0NIAEe MNPOUEeIYPbl OLEHUBAHUSA 3HAHMI,
YMEeHUil, HABBIKOB U (WJIH) ONbITA JEATEIbHOCTH, XapAKTEPU3YIOIIUX 3Tanbl ()OPMHUPOBAHUSA
KOMIIETEHI[H i
Ha BrinosineHue Tecra BoiaenseTcs 45 MUHYT.

5.MeToauyeckne yKazaHus AJsl 00y4YAKOIIUXCSH M0 OCBOEHUIO THCHHUILINHBI

Jns  sddekTuBHOrO U3ydeHUs HEOOXOAMMO, B TMEPBYK oOd4epelb, UYETKO YCBOWTH
PEKOMEHJALINM, M3JI0KEHHBIE MPENOJABATEIEM HA BBOJHOM 3aHATHH, O3HAKOMHUTBCS CO CTPYKTYpPOMl
Kypca, CIUCKOM PEKOMEHIOBAaHHOU JIUTEPaTYpHI.

ITo TeMam IUCUUIUIMHBI IPOBOJATCS JICKIIMU U TPAKTUYECKUE 3aHATHS.

Jlexuus He qomkHA OBITH AJISL CTY/IEHTA ACCUBHOW Gopmoii 3ausaTHil. Ha nexununu Heobxoammo
aKTUBHO pa0dO0TaTh: BHUMATEIHHO OTCICKHUBATH X0/ PACCYKACHUHN MPETojaBaTersl.

[IpakTHyeckoe 3aHATHE BBIMNOJIHSAET OJHOBPEMEHHO HECKOJBbKO (DYHKIIM: TO3BOJSET
pacHIMpUTh U YIIIYOUThH 3HAHUS, IMOJYUYEHHBIE B XOJI€ CAMOCTOSITEIBLHON pabOThl; MPUOOPECTH OIBIT
MyOJUYHOTO BBICTYIUICHHS;, a MPENOJABaTEeN0 — MPOKOHTPOIUPOBATh CTENEHb YCBOEHUS y4eOHOIO
Marepuaia.

[IpakTuueckue 3aHATUS WIparOT B M3YYEHUHM AUCHUIUIMHBI HEMAJIOBAXHYIO pOJib €Il M
IIOTOMY, YTO MOATOTOBKA K HUM M Y4YacTHUE€ B HUX IPEANOIAratOT HE CTOJIBKO MTAaCCUBHOE BOCIIPUATHE
y4eOHOro MaTepuana M ero IMOCleylollee BOCIPOU3BEICHHE, CKOJIBKO KaK pa3 CaMOCTOSTEIbHOE
M3BJICUCHHE HEOOXOIMMOM MH(OpMAIIMK U3 pa3IMYHBIX HCTOYHUKOB, CPAaBHUTEILHBIN aHAN3 (PaKTOB,
COOBITHM, TIPOIECCOB U JOKYMEHTOB, COMOCTaBJICHHE PA3HOPEUMBHIX MHEHHH M OIICHOK. MHOTrue
3amanusi MOTpeOyoT chOpMyTUpOBaTh U apryMEHTHPOBATh COOCTBEHHYIO mo3uIimio. [loatomy
pPa3MBIIUIEHUS] HAJl ITOCTABJICHHBIMU BOIIPOCAMH, 3HAKOMCTBO C YKa3aHHBIMH B CIIMCKE JIMTEPATYPBI
y4eOHBIMA M HAYYHBIMH HW3JaHUSIMHU TIO3BOJIUT CTYJEHTAM HE TOJIBKO OCMBICIUTh Ba)KHEHIITHE
Mpo0JIeMbl 5KOHOMUYECKOW HayKd, HO U BBIPAOOTAaTh CBOM COOCTBEHHBINM B3I HAa MHOTHE, IO CHX
[IOp OCTAIOIIUECS CIOPHBIMU IIPOOJIEMBI.

3anmanus A7 NMPAKTUYECKUX 3aHATUN COCTABIICHBI MO HauOoJiee BaXKHBIM T€MaM TUCIUIUIUHEI.
B ocHOBe MOATOTOBKM K TPAKTUYECKUM 3aHATHSAM JICKHUT CaAMOCTOATENbHAs pabdoTa CTYACHTOB C
3aIaHUSIMU TIPETIOJaBaTEeNsl, UHTEPHET HCTOYHUKAM.

Cnenyer y4uThIBaTh, YTO YCIENIHOE YCBOEHHWE Kypca HEBO3MOXKHO 0€3 aKTHBHOM
camMocTosITeNnsHON paboThl. CamocTosiTenbHAsT paboTa MPOBOIUTCS C IENbI0 YIayOleHHusl 3HaHUN IO
JTUCLUIUTMHE U MIPEyCMaTpPUBAET:

'] UrteHue MaTepuUaJIOB JIEKINH, pEKOMEHIOBAHHOMN JTUTEPATYyPhl U YCBOECHUE TEOPETHUYECKOTO

Marepuana JMCUUTUINHBI;
] paboTy ¢ UHTEPHET-UCTOYHUKAMHU;
[]  MOArOTOBKY K CHAYe 3ayera.

6. YueOHas uTepaTypa u pecypcbl HHGOPMALMOHHO-TEJIEKOMMYHUKAIMOHHOM CeTH
"HHTepHeT", BKJIIOYAA NlepeYeHb Y1eOHO-MeTOAMYECKOro odecrnedeHus1 AJ1sl CaMOCTOSITe IbHOM
padoThI 00yYAOIIMXCS 1O AMCHUIJINHE

6.1 OcHoBHas1 JuTEpaTypa
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1. TaBpukoB A.B., JlaeioB B.B., ®enopo M.B. Hacronbnas kuura digital-mapkerosora
Cepus: buznec-6yk. ACT. 2020. 352 c.

2. How Brands Grow: What Marketers Don't Know by Byron Sharp, Oxford University Press.
2010

6.2 /lonmosiHUTEIbHAS JIUTEPATYPa

1. Hdamup XanunoB. MapkeTUHT B COLIMANIbHBIX ceTsX.. ManH, BanoB u ®epbep. 2016

2. Mapk llledep. Pentabensrocts Biusaus.. [IIIKMMB. 2013

3. Tapu Baitnepuyk. Jlaiiknu menst! Dxonomuka GmarogapHoctd.. AnbnuHa [Tabmumep 2012

6.3 YueOHO-MeTOAMYeCKOE 00ecnedeHre CAaMOCTOSATEIbHOM PadoThI
He ucnons3yromcs
6.4 HopMaTuBHBIE IPABOBbIE TOKYMEHTHI
He ucnons3yromcs
6.5 UnTepHeT-pecypchbl
1.https://techcrunch.com/
2.http://mashable.com/
3.http://www.adweek.com/

6.6 Unpie MCTOYHUKH
He ucnons3yromca

7. MaTepuajibHO-TeXHUYeCKas 0a3a, MH(POPMAIIMOHHbIE TEXHOJIOTHH, IPOTPAMMHOE
o0ecneyeHue U HH(POPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

Jiis ipoBeieHus JICKIUH U TIPAKTUYECKUX 3aHITUH HEOOXOIMBI:

1) Aynuropust, 000pya0BaHHAs JJIsT TPOBEICHUS KOMITBIOTCPHBIX NPE3CHTANNN, BKITIOYas
BO3MOYXHOCTh YaCTUYHOTO 3aTEMHEHUS ayJUTOPHH T10 aJIpecy

[Ipocnext Bepuanckoro, 82, kopmyc 5, aynuropus 129 mis nekui, aynuropuu 505 u 506 as
MPAKTUYECKHUX 3aHATUH, KOMITBIOTEP/HOYTOYK M MPOEKTOP B HATUYUU

2) MynbTuMeanitHoe 000py0BaHUE NIl KOMIIBIOTEPHOU MPE3eHTAluU — MEPCOHAIbHbBIN
KOMIIBIOTEP, IPOEKTOP, IKpaH
3) OO6b1uHOE 000pPYOBAHUE Ay TUTOPHH - TOCKA, (hJIOMACTEPhI

Tpe6OBaHI/I$I K IPpOrpaMMHOMY 00€eCIIeYeHU IO IIpu MIpoOXOKACHUU yqe6H0171 JUCHUITJINHBI:
koMmIutekT oucHbIX mporpamm: MS Word, MS Excel, MS PowerPoint, Microsoft Internet Explorer.


http://www.ozon.ru/person/21137423/
http://www.ozon.ru/brand/5133670/
https://techcrunch.com/
http://mashable.com/
http://www.adweek.com/

