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1. llepedeHp MIaHMPYEMBbIX Pe3y/IbTATOB 00y4eHHs MO AUCHUILINHE, COOTHECEHHBIX C
IVIAHMPYEMbIMH Pe3yJIbTATAMM 0CBOEHHUsI 00pa30BaTeIbHOM MPOrpaMMbl

1.1. Jductumiuna Bb1.5.04 T'aodanbnble Mapkerunroble crpatermu / Global

Marketing

Strategies obecrieunBaeT OBJIaICHHE CICAYIOMMMH KOMIIETCHIHMSMH C YIETOM dTara:

Koz »Tama

Kon HaunmenoBanue 3tana ocBoeHus
HaunmeHoBaH#re KOMITETCHITHH OCBOCHUS

KOMIIETCHITHH KOMITETCHITHH
KOMIETCHIIUU

IIK OC-12 CnocoOHOCTh OlICHUBATh IIK OC -12.2 | CiocobHOCTh pa3pabarbiBaTh U

KOHKYPEHTHYIO Cpely U peanu3oBbBaTh  3(deKkTuBHBIC

pa3pabaThiBaTh MAPKETUHTOBYIO MIPOrpaMMBbI rJ100aJIbHOTO

CTPATETHIO TPEIPUSTUS MapKeTHHTa C Y4ETOM

KOHBIOHKTYPBI PbIHKA

B PE3YyIbTAaTC OCBOCHUA NUCHHUIUINHBL Y CTYACHTOB NOJIKHBI OBITE C(I)OpMI/IpOBaHLIZ

[IpoLECCaMU U
MMPOEKTaMU B
OpraHu3aluu;

PazpaboTka u
peanu3auus — CTpaTerui
pa3BUTHUSL  OpraHu3alun
(moapasneneHuii);

O60061ennblie TpyaoBele |  Koa stana PesynbTarsl 00yueHus
byHKIUH OCBOCHHUS
KOMIICTEHIIHH
VYnpasnenue [IK OC -12.2 |Ha ypoBHE 3HAHUY

[loaxonsl u WHCTPYMEHTHI COBPEMEHHOTI0|
MEXIYHAPOJAHOTO  MAapKETUHra 10  IOBBIIICHHUIO
KOHKYPEHTOCIIOCOOHOCTH KOMITaHUHU

Cnemnuduka cTpaTerum BBIXOJA Ha HOBBIE
MEXyHapOJHbIE PBIHKHY,;

Ha YPOBHE YMEHUN

ApryMeHTanus  BblOOpa  CTpaTerMu  yINpaBlieHHS]
WHCTPYMEHTAMH  MEXKJIyHapOJHOM  MapKETHHIOBOM|
[IPOrPaMMBI.

Ha YPOBHC HABBIKOB

OCYIIECTBIISITH BHIOOP ONTUMAIBbHON MOJIETN BBIXOJIa HA)
HOBBII PHIHOK

2. O0beM IUCHMIIJIMHBI B 324€THBIX eJUHMLAX ¢ YKa3aHHEM KOJIUYeCTBAa aKaJeMHYeCKUX HIIH
ACTPOHOMHUYECKHMX YACOB, BbI/ICJICHHBIX HA KOHTAKTHYIO padoTy 00y4aromuxcs ¢
npenojasareJieM (110 BUIAM YUeOHbIX 3aHATHI) H HA CAMOCTOSITEIbHYIO padoTy 00y4aroumuxcs
¥ MeCTO JUCHHUILVINHBI B CTPYKTYpe 00pa3oBaTeIbHOI MPOrpaMMBbl.

O0beM TUCHUMILIMHBI

YuebubIM manoM uist quctuiuinabl b1.5.04 «no6ansable MapkeTraroBbie crpareruu / Global
Marketing Strategies» ycraHoBjeHO:
- TPYAOEMKOCTh TUCIUIUIUHBI- 4 3.¢.,
- KOHTaKkTHas pabora ¢ mpemnonaBareneM — 32 4aca, B ToM 4ucie 12 gacoB — jekuuu, 20
9acoOB — MPAKTUYCCKUE 3aHATHS;
- caMocCTosTeNbHas paboTa — 76 4yacoB



- KOHTpOJIb 36 4acos.
Mecto aucunmimnsl B ctpykrype OII BO

Jucnummna b1.5.04 «[noGansuele Mapketunrosesie crpateruud /  Global Marketing
Strategies», npeaHa3Ha4yeHa s CTYIEHTOB 1-r0 Kypca, uzydaercs B 1 cemectpe.

dopma NpOMEKYTOUHON ATTECTAMU — IK3aMEH.

3. Coaep:xaHue JUCUUIIMHBI, CTPYKTYPHPOBAHHOE M0 TEMaM ¢ YKa3aHHEM OTBEIE€HHOI0 Ha
HHUX KOJIMYECTBA aKaJeMUYeCKHX UJIH ACTPOHOMHYECKUX YACOB M BH/I0OB YUeOHBIX 3aHATHH H
CTPYKTYpa AN CUHILIMHBI

(ounast hopma oOydeHHMS)

O06beM TUCIUILIMHBL (MOJIYJISA), Yac. ®opma
KonraktHas pabota TEKYLIEro
Ne n/n HaunmeHoBaHHE TeM HM/WIIK pa3/iesioB obyuatomuxCs ¢ KOHTpOMA |
Bceero npernoiaBaTeaeM CP | ycmeBaemocTH ,
10 BHJIaM y4eOHbIX 3aHATHI TIPOMEKYTOH-
a JIP 3 KCP HOH aTTCCTallun
Tema 1 [Touumanue cymHocTH | 12 2 2 8 I, TP
I'nmobGanbpHOTO MapKeTHHTIa.
[Tpunstue penieHus 0
1eJIeCO00Pa3HOCTH
WHTEPHAIIMOHAIHM3AIIUN
Tema 2 PazButne 22 2 4 16 | PK,D
KOHKYPEHTOCIIOCOOHOCTH
bupMbl Ha MEXIYHApOJIHOM
PBIHKE
Tema 3 MapxketunroBass  riobanbHas | 14 2 4 8 |PK
uH(pOpMaIlMOHHAsT ~ CHCTEMa.
MapkeTuHroBbIE
HCCJICIOBaHUS Ha TJIO0ATBbHOM
PBIHKE
Tema 4 Beibop peiaka.  Crpareruu | 22 2 4 16 | TP, T
MIPOHUKHOBEHUS Ha PHIHOK
Tema 5 Pazpabotka nporpammer | 18 2 4 12 | PK,
r100aNTbHOTO MapKETUHTa
Tema 6 Hcnonnenne u cornmacoBanue | 20 2 2 16 | I'TI
2JIEMEHTOB MIPOrPaMMBI
r100abHOTO MapKETHUHTA
ITpoMexyTOoUHas aTTeCTAIHS IK3aMeH
Bcero: | 144 12 20 76 36
Ipumeuanue:

* — hopmbl meKyue2o KOHMPOIsL YCnesaemMoCmu:
Hucnym ([]), paboma c xeiicom (PK), camocmosmenvuas paboma (CP), mecmuposanue (T), epynnoeas paboma (I'P),
I'pynnoeoii Ilpoexm (I'T1), Dcce (3)



6

Conepmaﬂne AUCIHUITINHBI

Tema 1. Ilonummanume cymHocTH ['ynoGanbHoro mapkerunra. IlpuHsAiTHe pelieHuss o
11€J1eC000PA3HOCTH MHTEPHAIMOHAIN3AIUN

[TonsiTre u cyuHOCTh T00anbHOrO0 MapkeTHHra. OCHOBHBIE KOHLEMIMU II00albHOIO MapKEeTHHTa.
[Ipeanoceuiky s HaYalla UHTEpHALMOHAIN3aMU. MeXaHu3Mbl HHULIMALIMKM SKCIIOPTa. DKCIIOPTHHIE
Oapbepbl M PUCKH.

Tema 2. Pa3BuTHE KOHKYPEHTOCIIOCOOHOCTH (PMPMBI HA MEKIYHAPOJAHOM PbIHKE
KoHKypeHTOCTIOCOOHOCTh Ha TI100abHOM phIHKE. [IOHATHE KOHKYPEHTHOTO MpEeUMYyINecTBa. AHAIU3
HAI[MOHAJILHOW KOHKYypeHTOocnocoOHocTu («poM0O» Iloprepa). AHanu3 KOHKYPEHTHOH CHUTyallud B
oTpaciau. AHaiIu3 HEHHOCTHOM LIETIOYKH.

Tema 3. MapkerunroBasi rJjodajabHasi uHpopManuoHHasi cucreMa. MapKeTMHroBbIe
HCC/Ie0BAHNS HA IVI00aJILHOM PbIHKE

Conmepxkanne W peanu3alys aHATUTHYECKOW (QYHKIMHM MapKeTHHTa B OpraHMU3alldu.
MapkeTtunroBasi uH(OpManusa: TOHATHE, TUIBL, TpeOOBaHUs, HCTOYHUKU. HampaBnenuss cOopa
uH(popmanuy. BHYTpeHHSS M BHEITHsIS MapKeTHHToBasi nHopmanus. M3ydenue (akTopoB BHEIIHETO
OKpyXeHHs] KoMMaHuu. [loHATHEe W UCTOYHHKU MEPBUYHON M BTOPHUYHON HH(OpMAIMH. DIEMEHTHI
MapKETUHTOBOW MH(POPMALIMOHHON CUCTEMBI.

Cucrema 1e10BOro (MapKETHHIOBOTO, KOHKYPEHTHOT0) Ha0t01eHus (pa3BelIKH).

W3yuenne u mnoHMMaHue pbiHKA. CHcTemMa TII00anbHBIX MapKETHHIOBBIX HCCIIEIOBAHHIA.
OcHoBHble HTambl uccienoBaHus. IlowckoBble (30HAMUPYIOIIME) W HUTOTOBBIE HCCIEIOBAHUS.
KonnyecTBeHHBIE U Ka4eCTBEHHBIE METOABI cOOpa MepBUYHON MH(pOpMAKA. MeTOo bl 30HIUPYOIINX
uccienoBaHuii. MeTo bl 1ECKPUNITUBHBIX (OMUCATENbHBIX) U Ka3yalbHbBIX (IPUYHMHHO-CIIECTBEHHBIX )
HCCIIE0BAHUM.

Tema 4. Boioop prinka. CTpaTernu NpOHUKHOBEHUS] HA PbIHOK

CerMeHTHUpOBaHME pBIHKA. YCIOBUS A(PQPEKTUBHOW CErMEHTAlMM TJ00aJbHOTO PpBIHKA.
Omnpenenenre NpU3HAKOB(IIEPEMEHHBIX) CEIMEHTALlMH pPbIHKA MOTPEOUTENbCKUX TOBAapOB U PHIHKA
TOBapOB TMPOM3BOJCTBEHHO-TEXHUYECKOro HaszHaueHus. CocraBieHue Mpopuield MoyuyeHHbIX
CErMEHTOB.

BeiOop meneBbIx cerMeHTOB pblHKA. OlleHKa CTENeHM NPUBJIEKATEIbHOCTH TOTYYEHHBIX
cerMeHToB. Mojenb nsatu cuil KoHKypeHuuu Iloprepa. daxkTophl, Npenonpenensione BbICOTY
BXOJHBIX OapbepoB JJIsi KOHKYpEHTa-HOBUYKAa. BBbISABIEHHE NPUOPUTETHBIX KOHKYPEHTOB U
OlpesieNieHue CHJIbl WX MNO3UIMH. MHOTIOYTOJbHUK KOHKYPEHTOCOCOOHOCTH. BpiOop cTpaTeruu
oxBara pblHKa. Hemuddepennupoannslii  Mapketunr. JuddepeHuupoBaHHbIH  MapKETHHT.
KonuenTtprupoBanHblii MapkeTUHT. DaKTOPHI, BIUSIONINE Ha BHIOOP CTpAaTeTnu OXBaTa PhIHKA.

MapKkeTuHTroBble  CTpaTeTMM  JUIsl  CerMEHTOB  pblHKA.  JuddepenuupoBanue U
MO3UIIMOHUPOBAHHE MTPOTYKTOB.

[Toaxomp! K BBIOOPY CTpaTeruy MPOHUKHOBEHUS

ITo3nnmoHnpoBaHMEe TOBapa Ha phIHKE. TeopHsi KOHKYPEHTHOTO IpeuMyllecTBa. BHemHee
NpeuMyIIecTBO M crparerus audpdepeHuuanuu. BHyTpeHHee KOHKYPEHTHOE IPEUMYIIECTBO U
CTpaTerus JUAEepCTBa Mo U3JepKKaM. PerieHne o MO3MIIMOHUPOBAHUM TOBapa B KaXKJIOM U3 LIEJIEBBIX
CETMEHTOB HA OCHOBE KOHKYPEHTHBIX IpPEUMYILIECTB. Te€opus «yHHMKaJIBHOTO TOBapHOIO
npemioxkerus» (USP). Cxembl MO3MIMOHWPOBAHUS TOBapa M TOTPEOUTEIBCKUX TMPEIITOYTCHHH.
Omunbxku no3unnoHupoBaHus. OCHOBHBIE CTpaTerWu IMO3UIMOHUpPOBaHMA. Pa3paboTka KomIuliekca
MapKeTHHIa JUIsl KaXA0T0 1IeJIEBOr0 CETMEHTA.
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Tema 5. PazpadoTka nporpamMmMsbl rj100aJ1bHOr0 MapKeTHHIa

MynbsTHaTpuOyTUBHAS MOJENb ToBapa. [Ipennoceiku GopMHUPOBAaHUS MYJIBTHATPHUOYTUBHOTO
cocraBa TOBapa.

Crparerus pa3pabOOTKM HOBBIX TOBapoB. KoHuenmusi moHsTHS “HOBbIM ToBap”. OCHOBHBIE
sTambl pa3pabOTKM TOBapa: OT TEeHEpUPOBAaHUA HJEH 1O pa3BepThIBAHUA KOMMEPYECKOIo
npou3BojacTBa.KoHIenus >KU3HEHHOTO IMKJIA TOBapa. XapaKTePUCTUKHA OCHOBHBIX OTaloB
KU3HEHHOro IMKiIa ToBapoB. Juddys3uss ToBapoB Ha pbIHKE. MapKETUHTOBBIE CTpaTeruu Ha
Pa3NIUYHBIX dTANax KXKU3HEHHOTO IUKJIA TOBAPOB.

ToBapHBIif acCCOPTUMEHT W aCCOPTHUMEHTHAas MOJUTHKA (UPMbI. TOBapHBIN aCCOPTUMEHT U
TOBapHas HOMEHKJarypa. OCHOBHBIE IIOKa3aTelM TOBAPHOTO ACCOPTUMEHTA: INUPOTA, IOJHOTA,
OOHOBJISIEMOCTh U YCTOWYMBOCTh. DaKTOPBhI, BIUSIOMINE Ha (OPMUPOBAHUE TOBAPHOTO aCCOPTHMEHTA.
VYnpasienue mnoprdeneM 3aka3oB Ha ToBapbl. PopMmHpoBaHHE TOBapHOTro moprdens. Marpuna
AHncodda. Marpunia bocrorckoi koncynpratuBHOUM rpynmbl (BKIY). TlopTdonumo- ananus. ToBapHbIi
«KaHHUOATU3M.

Crpaterun 1eHOOOpa3oBaHUSI W YyCIIOBUSL BeAeHHs] OusHeca. DakTopbl, BIUAOIIME  Ha
MEXIYHApPOAHYIO CTPATETHIO IIEHOOOPa30BaHMs. YCIIOBHUS TPOJAXKH, YCIOBUS IOCTABKH, YCIOBHUS
oraTel. Bausaue MHTepHET Ha MEXTyHAPOIHOE LIEHOOOpa30BaHKe

Crparerun pacnpenenenusi, BHemHue (akTopsl, BO3IEHCTBYIOIIME Ha BBHIOOP KaHAJOB
pacmnpeseneHus. YIpaBlieHHE KaHalaMHd W WX KOHTposib BrnusaHue HHTepHeT koMMmepuuu Ha
CTpaTeruu pacrpeaeaeHusl.

Kommynukanmonnsie crpaterud. [Ipoliecc KOMMyHHKAlluu, MWHCTPYMEHTHI KOMMYHHKAIIUH.
[IpakTrka peanu3anyuy peKIaMHBIX CTpaTETH

Tema 6. Ucno/iHeHHE U COTJIACOBAHME 3JIEMEHTOB NMPOrpaMMBbI IJ100aJ1bHOT0 MApPKeTHHIa
Opranu3anys 1 KOHTPOJIb UCTIOJIHEHHS! TPOrpaMMBbl II100aJIbHOIO MapKeTHHTa

4. Marepuanbl TeKylero KOHTpOJisi ycneBaeMocTn o0yqaromuxcs 1 GoHj
OLICHOYHBIX CPeJACTB MPOMEKYTOYHOM aTTecTAlMH 110 AUCUMILIMHE

4.1. ®opmMbI 1 METOAbI TEKYLIET0 KOHTPOJISI YCIIEBAEMOCTH 00y4al0IMXCs U
NPOMEKYTOYHOM aTTeCTALMHU

4.1.1. B xone peanu3aliy JUCHUIUIMHBI UCTIONB3YIOTCS CIEIYIOIINE METO bl TEKYILETO
KOHTPOJISl YCIIEBAEMOCTU O0YYarOIUXCS:

Tema MeToabl TeKyIero KOHTPOJIS
YCIEeBAEMOCTH
[Tonnmanue cymuoctu ['mob6ansHOoro Mapkerunra. [Ipunstue | Hucnyr, ['pynmosas Padota
pEIIeHHs O 11eTeCO00Pa3HOCTH HHTEPHAIMOHAIU3AINH (mebatnl)
Pa3Butue KOHKYPEHTOCTIOCOOHOCTH bupmbI Ha | PaGora c Keiicom, Dcce

MCKIAYHAPOAHOM PBIHKC

MapketunroBast riobanbHas uHpopManuoHHas cucrema. | Pabora ¢ Keficom
MapKeTHHIOBbIE€ UCCIIEIOBAHMSI HA TTI00AJTbHOM PhIHKE

Br16op peiaka. CTpaternu NpOHUMKHOBEHHSI HA PHIHOK I'pynnosas Pabota, Tect

Pa3paboTka nmporpaMMsbl r7100aJIbHOTO0 MAPKETUHTA Pa6ota ¢ Keticom

VcnonHeHne M COIJIacOBaHWE DBJEMEHTOB Iporpammsl | ['pymnmoBoii mpoekt
17100aJIbHOTO MAPKETHUHTA
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4.1.2. Ixk3aMeH NPOBOAUTCS B MUCbMEHHOM (hopMme.
4.2.  Marepuajbl TEKYIIero KOHTPOJS yCIEeBAEMOCTH 00yYaIOIIUXCS

Tema 1

Temsbl ai1st 00CYKICHMUS:
1. Yro Takoe MEeXITyHAPOIHBINH MapKETHUHT?
2. B deM 3akirouaeTcs pa3sHHIA MEXITYy MAPKETUHIOM U TTI00aIbHBIM (MEKTyHAPOIHBIM)
MapKETHHTOM?
3. OOBsCHUTE MPUYHHBI BO3PACTAIONICH MOTPEOHOCTH MIEPEeX0/1a KOMIIAHUA K MK IYHAPOTHOMY
MapKeTUHTy?
4. PaccmarpuBaroTcs pUMEphl HEYAAUHbBIX MOIMBITOK BBIX0Ja HA MEXIYHAPOIHBI MAPKETHHT.
OObscHUTE B UYEM COCTOSIM IJIaBHBIE OLIMOKU KOMITAHUH.

Tema 2

PaGora c¢ mnpumepom wu3 mnpaktuku <«3apoxaenue |T wngyctpum B Mumun. banramop -
«UHAMNCKAs KpEMHUEBAs J0JIMHAY.

[Tpumep oOcysKaaeTcs Mo X0y pacCMOTPEHHS TEOPETUYECKOTO MaTepuaia

Hanucanue Icce:

[Tpountats TekcT «The sustainable global value chain — corporate social responsibility (CSR)».

B scce packpsbiTh Boripoc: Moxer jin KopriopatuBHas conjpanbHasi OTBETCTBEHHOCTb SBIISTHCS
KOHKYPEHTHBIM IIPEUMYIIECTBOM B CTPATETMH KOMITAHUN?»

Tema 3
Pabora ¢ npumMepaMu U3 NPaKTHKU:

e «Global Marketing Research in the World of Beauty»

e «Nokia’s Use of Ethnographic Research”

e Research Helps Whirlpool Keep its Cool at Home/ Act Local in Emerging Markets”
BOHpOCH JJIsA O6CY)KI[6HI/I$I IMPUBOIAATCA IMOCIIC TCKCTA

Tema 4

Pabora ¢ mpumepom u3 npaktuku «Konica Minolta Solutions Europe B.V. makes an international
market screening for its laser printers»

CamocrosiTenpHOE M3yueHe U padboTa ¢ mpumepoM u3 mpakTtuku «Tipperary Mineral Water Company:
market selection inside/outside Europe»

Bompocs! 11t 06cyxaeHns NpUBOJIATCS MOCIe TEKCTa

Tema S
CamocrosTensHOE H3ydeHrne u padota ¢ npuMepom u3 npaktuku « Think Global, Act Local”
Bormpocs! 11t 00Ccyka1eHUs IPUBOAATCS TIOCTIE TEKCTa

TeMma 6
Heflb uomansvlt npoekma
I_ICJ'H:IO HpOGKTa ABJIACTCA CO34aHUC B(I)(beKTI/IBHOI‘ (0] MC)KIIYHapO,Z[HOF (0] MapKeTI/IHFOBOFO IIJIaHa -

I/IMI/ITaHI/ISI PCAIBHBIX H@ﬁCTBI/Iﬁ - p€ajibHad KOMIIaHUA Ha p€aJlbHOM BHCIITHEM PBIHKE.

[TpoekT mOKEH OXBaThIBaTh BCE ACHEKTHI (TEMbI), KOTOpbIE OOCYXKAATUCh BO BpeMs JIEKIHMHA U
MPAKTHUYECKUX 3aHITHH.

Kaxnas rpynma npezacrasisier co0oii KOMaHIy MpPO(ecCHOHANOB - COTPYAHUKOB MeXayHapoIHON
KOHCQJITHHIOBOM KOMIIAHHMH, KOTOpas MpPENOCTAaBIACT MAapKETHHIOBBIE YCIYIM Ul CBOHUX
MEXKIYHAPOAHBIX U MECTHBIX KIIMECHTOB.



9

Kaxknas rpymma momkHa BRIOpaTh KOHKpeTHYI0 KoMmanuio (MECTHYIO MM MHHOCTPAHHYIO) JUTsl pabOThI
C Heu

Omanvl npoekma:

Onummre chepy OuzHec, B KOTOpOH paboTaeT KOMIIAHUS-KIUCHT, €€ JOCTHIKEHUS,
CTpaTEerMuecKue 1eI1, MapKETUHTOBBIE LIEIIH.

VYKaKuTe MOTUBBI, Oapbepbl U PUCKH JUJIs1 MHTEPHALIMOHAIM3A[MH KOMIIAHUU-KJIUEHTA.
Omnpenenure, Kakue pPHIHKU SBISIOTCS HauOosiee NpuBIeKaTeabHbIMM i Kommanuu: rne u
nouemy? (Iporecc MEXIyHapOAHON CerMEeHTAIlMK PhIHKA / CKPHHUHTA JIOJDKEH OBITh OMKCaH)
[Ipoananm3upyiite GpakToOpsl BHEIIHEH Cpe/bl: KyJIbType, SKOHOMUKE, TeXHUKE U T. [|. BeiOpanHou
CTpaHBI.

IIpoBenure BHyTpeHHMI aHanmM3 - YKaKUTE OCHOBHYIO KOMIETEHIUIO U KOHKYPEHTHOE
IpeuMyIecTBo Bamero Knuenra.

IIpenocraBbre pezynbratl SWOT-aHanu3a v Balle 3aKiIOYeHHE MO BBIOOPY MEXIyHapOIHOM
PBIHKE.

Pemure, kak BBIATH Ha PBIHOK: YO€IUTECH, UTO Balll BLIOOP SABJISIETCS JIyUIINM.

Bribepure 11eneBoii phIHOK. Y KaKUTE OCHOBHBIX KOHKYPEHTOB.

Omnpenenure CTpaTeruio MO3UIUOHUPOBAHMS JUIs BBIOPAHHOTO IIEJIEBOTO PHIHKA.

[IpumuTe OCHOBHBIE pelIEeHUs O cocTaBisitoliMM MapkeTuHr-mukc (IIponykr, Llena, Mecto u
[IponBmxenHue).

Kakum o0Opazom Oyner opranu3oBaHa CHCTEMa MapKETHUHTA.

4.3. OueHo4Hble CpeAcTBA I IPOMEKYTOYHOM aTTecTaluu

4.3.1. IlepeueHbp KOMIIETEHIHUH ¢ yKa3aHHMeM 3TamnoB MX (OPMHUPOBAHHMA B Ipolecce

0CBOEHHS 00pa30BaTeILHOI MPOrpaMMbl

Kon srana

Kon HaumeHnoBaHue 3Tana oCBOCHUs
HanmeHnoBaHne KOMITETEHIIN OCBOCHHS

KOMIICTEHIIH KOMIIETEHIIH
KOMIIETEHIINH

ITIK OC-12 CrnocoOHOCTH OlIEHHBATH [MIK OC -12.2 | CiocoOGHOCTh pa3pabaThiBaTh U

KOHKYPEHTHYIO Cpesly U peanu3oBbBaTh 3 PeKTUBHBIE

pa3pabaThiBaTh MAPKETUHTOBYIO MPOTPAMMBI r100aIbHOTO

CTpaTETHIO MPEANPUITUS MapKeTHUHTa c y4eToM

KOHBIOHKTYPBI PBIHKA

4.3.2 Iloka3aTeJiJM M1 KPUTEPUHM OLCHUBAHHUS KOMIICTCHIMI HA Pa3JIMYHBIX 3TANax HX

(¢popmupoBanus

Oran ocBoeHus | [lokazaTenb oleHUBaHUS Kpurepuii onieHuBaHus

KOMITETEHITHH

[IK OC -12.2 3HaeT TMOAXOAbl M  HHCTPYMEHTHI
dopmupoBaHue CIOCOOHOCTH COBPEMEHHOTO MESK/TyHaPOHOTO
aHAJM3UPOBaTh, BEIOUPATh U OIICHUBATH MapKeTHHTa o TOBBIMICHHIO

COOTBETCTBYIOIMC  KOHUCTTYAIBHBIC | ¢ oyxypenTOCIOCOOHOCTH KOMITAHUH
CXeMBI ISl  BBIPA0OTKH  PEIICHHUH,

CBSI3aHHBIX C TIPOIECCOM TJI00AIBHOTO
MapKeTHHTa

3HaeT crnenuduKy CTpaTeruii BBIXOJa
Ha HOBBIE€ MEXYHApOIHBIE PBIHKU;

Ymeer OCYIIECTBIISATh BbIOOD
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ONTUMAJIBHOM MOJENM BBIXOJA Ha
HOBBIW PBIHOK;

ApryMeHTHpyeT BBIOOp CTpaTeruu

yIpaBJiIeHUs WHCTPYMEHTaMH
MEKIyHapOAHOMN MapKETUHTOBOM
MIPOrpaMMBl.

4.3.3 TunoBble KOHTPOJIbHbIE 33/IaHUSl WM HHbIE MATEPUAJIbI (THIOBbIE OLIEHOYHbIE
MaTrepuajibl), Heo0XoAMMbIe Jisi OIEHKH 3HAHWUN, YMeHHWil, HABHLIKOB M (MJHM) ONbITA
AeSiTeIbHOCTH, XapaKTePU3yOIUX 3Tanbl GOPpMUPOBAHNS KOMIIETEHINH B Mpolecce 0CBOCHUS
00pa3oBaTeJILHON MPOrPaMMbI

[TpoMexxyTodHast aTTecTamusi MO TUCHUIUIMHE — JK3aMEH, KOTOPBIM MPOBOIUTCS B (opme
MUCbMEHHOT'O TECTUPOBAHUS.

Tect BkItouaeT B ceOs 60 BOMPOCOB, OXBATHIBAIOIINX BECh MPOHACHHBINA MaTepual. Borpocsr
MOT'YT HOCUTh TEOPETUUECKUN U MTPAKTUUECKUI XapaKTep.

Bce Bompoch! 3aKphITOro TUIA - C TPEATIOKEHHBIMA BapHaHTAMU OTBETOB, U3 KOTOPBIX TOJIBKO
OJIMH BapUAHT OTBETA SIBJIICTCS BEPHBIM.

IIpumep BONPOCOB TecTA:
1. What could be the reason(s) for switching from «Domestic» to «Global» ?

a) Saturation of Domestic Markets
b) Emerging Markets
¢) Global Competition and Global Cooperation
d) Internet Revolution
e) Variants A and C are correct
f) All variants are correct
2. By definition, is the potential for a change in a country;s political environment or

government policy that could adversely affect a global compans;s operations.

a) political culture

b) political risk

c) nationalization

d) sovereignty

e) jurisdiction

3. Portugal is relatively better at producing wine than wheat, so Portugal is said to have a(n)

advantage
in the production of wine.

a) Identical
b) Minimal
¢) Comparative
d) Absolute
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[IIxajna oneHUBAHUS

85-100 6a10B

e 3HaeT MOAXOABI M HHCTPYMEHTHl COBPEMEHHOIO MEXIYHapOJHOTO
MapKETHHTa 10 NOBBIIIEHUIO KOHKYPEHTOCIOCOOHOCTH KOMITaHUH

e 3HaeT crieuu(UKy CTpaTeruil BbIX0a Ha HOBbIE MEX/IyHAPOIHbIE PHIHKHY;

e VYMeeT OCYIICCTBISATH BBHIOOP ONTUMAIBHONW MOJEIM BBIXOJA HA HOBBIN
PBIHOK;

e ApryMeHTHpyeT BbIOOp CTpaTeruu ynpaplieHHs] HHCTPYMEHTaMU
MEXIYHAPOJAHOW MapKETUHIOBOM IIPOTPAMMBIL.

['my6okue u MpoYHbIE 3HAHUS TEOPETUUECKUX OCHOB JUCIHUILIUHBI, CBOOOIHOE
BJIaJICHUE TEPMUHOJIOTHEH.

YMeHHe TECHO YBS3BIBATh TEOPHIO C IPAKTUKOM, CBOOOTHO CIPABIISIETCS C
3aJja4aMH, BOIPOCAMM U JPYTMMH BHJIaMU IIPUMEHEHUS TEOPETUUECKUX 3HAHUM.
CriocoOeH UCToIb30BaTh MPUHLIUIBI M 00TaThIil HHCTPYMEHTAapUi MapKeTHHTa
JUIs pelleHus: NpoecCuOHAIbHbIX 3a/au.

84-70 6ay10B

TBepIH)IG 3HaHUA MaT€purajia, HE JOIMYCKATCA CyIICCTBCHHBIC HCTOUYHOCTH B
OTBCTC, B UCITIOJIb30BAHUHU TCPMUHOJIOIMH BO3HUKAIOT HeOOJIBIIINE CJIOKHOCTH.

HpaBI/IJII)HO IMPUMCHSACT TCOPETUYCCKUC ITOJIOKCHUSA ITPU PCIICHUA
MMPAKTUYCCKUX BOIIPOCOB M 3aaa4

69-55 o0aJLi10B

3HaHUS TOJILKO OCHOBHOI'O Marepuraia, HC YCBOCHBI ACTAIN, JOITYCKAIOTCA
HCTOYHOCTHU, HEAOCTATOYHO IMIPABUJILHBLIC (1)OpMy.]'II/IpOBKI/I TCPMHUHOB U 3aKOHOB

3any,I[H€HI/I$[ ITPU BBITTOJIHCHUHN NPAKTUICCKUX pa60T, IIOHUCKE OTBETOB Ha
MPAKTUYCCKUC BOIIPOCHI, CYHICCTBCHHBIC 3aTPYAHCHUS ITPU UCITIOJIB30BAHUU
TEPMHUHOJIOTUN

Memnee 55
0aJ1J1I0B

3HaunTeIbHAS YacTh TCOPCTUUCCKOTO MaTCpHUalia HEC YCBOCHA, NOIYCKAIOTCA
CYHICCTBCHHBIC OIIUOKH B OTBETE

HpaKTI/IquKHC 3aaHus, 3ada41 HEC BBIITOJIHAIOTCSA

ITepeBox 02/1710B B TPAAUIIMOHHYI0 CHCTEMY OLICHKM:

bannst mo 100-0amibpHOM [TarubannpHas cucreMa orieHkn | CucTtema OIeHUBAaHUS «3a4TE€HO-
CUCTEME HE 3a4TCHOY
85-100 G6ayioB OTIIMYHO 3auTeHo
70-84 GannoB XOpOIIO 3a4TE€HO
55-69 6amioB YIOBJIETBOPUTEIILHO 3aYTEHO
Memnee 55 Gamios HEYJIOBJIETBOPUTEIIHHO He 3auteno

4.4. MeTtoauyeckue MaTepHa/bl, ONpeAeJsA0IINe IPOULEeAyPbl OLCHUBAHHMS 3HAHM,
YMEHHUil, HABBIKOB U (MJIM) ONBITA JAEATEJNbHOCTH, XapPAKTePU3YIOLIUX JTanbl (POPMHUPOBAHUA

KOMIIeTeHII NI

DK3aMeH M0 JWCIUIUIMHE TpoBoautTcs B (opme TtectupoBanus (50 BOMPOCOB B KaXKIOM

BapHUaHTE).
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5.Meroanyeckue yKa3aHus sl 00y4alOUIUXCH M0 0CBOCHHUIO TUCIUILIHHBI

['mybokoe ycBOeHHE Marepualiia OOECIeYMBACTCS COYCTAHUEM AayIUTOPHBIX 3aHATUH W

CaMOCTOSITENILHOM paboThl 00yUarouMxcs ¢ JUTepaTypoil U 3ajanusMu. OCHOBHBIM BUJOM Y4eOHBIX
3aHATUH 0 JAHHOW JTUCUHUIUIMHE SIBIISIIOTCS JIEKIUHU U TpaKkTUyeckue 3ausaTus. [Ipaktuueckue 3aHsITus
MIPOBOASATCS B BUJIE AUCKYCCUN, CEMHUHAPOB, IPYIIIOBOI0/KOMaHHOTO TPOEKTHOTO 00yUEHUSI.

(DOpMaT JUCHUIINIMHBI OPCANOojJaract akKTUBHOC W 3aUHTCPCCOBAHHOC YYAaCTHUC 06yqa10mnx051

BO BcexX (popMax OCBOCHHS AUCIMIUIMHBI, BKJIFOYAs JICKI[MOHHBIC U MPAKTHUCCKHE 3aHATHS, a TaKKe
CaMOCTOSITENTLHYIO padOTy 00yYaroIIuXcs.

[Tpu MOATOTOBKE K MPAKTUYECKUM 3aHSATUSAM 00yUJaIOIUMCS PEKOMEHIYETCS:

ogakrwdE

BHuMaTeIhHO M3yYUTh BOIIPOC/BOMPOCHI (3a/1aHKE).

[TpounTaTh MpeIOKEHHYIO JUTEPATYPy U MAaTEPHAJIBI JIGKIIUU TI0 COOTBETCTBYIOLIECH TEMeE.
Haiitu pekoMeH1I0BaHHbBIC UCTOYHUKH.

CdopmupoBaTh cBOIO «0a3y JaHHBIX» O BEIOPAHHOMY BOIPOCY (3a1aHHIO).

CocTaBuTh MJIaH OTBETA (JI0KJIa/1a, IPE3CHTALINN ).

Bech marepuan (cratuctuky, WHQOpPMAIMIO Ha caiiTax, JUTEpaTypHbIE MCTOYHHUKH, KaK Ha
PYCCKOM, TaK ¥ Ha HHOCTPAHHBIX SI3bIKaX) 00paboTaTh U UCIOIB30BaTh pedepaTuBHO.

Yka3are aBTOPCTBO UCHOJIH30BAHHBIX MATEPUATIOB

[Tpu ureHUM TUTEPATypPhl KPATKO KOHCIIEKTUPOBATh OCHOBHBIC TIOJI0KECHHUS CTAThU HIIH TJIaBhI
He ucnione3oBath pedeparsl 1 KypcoBble, MOMenIeHHbIe B IHTepHeTe.

. [ImanupoBaTh CBOI OTBET (OKIIA/, MPE3EHTAIIMIO) TI0O BPEMEHH.
. He mepecka3piBaTh MaTepuall, a mpe3eHTOBaTh CBOM BBIBOJIBI M 3aKJIFOUCHUS, TOKA3bIBas W/WIIH

WUTIOCTPUPYS. UX KOHKPETHBIMM SKOHOMUYECKMMHU IPUMEPAMH, pPEe3yJlbTaTaMH PpacyueToB,
IIPOM3BEIECHHBIX CaMOCTOSITEIbHO HA OCHOBE MCIIOJIb30BAHUSI POCCUMCKHUX M MEKTYyHApPOIHBIX
6a3 SKOHOMHUYECKOI HH(pOpMAILIHH.

BOl'[pOCbI JJIS MOATOTOBKH K 3K3aMEHY .

1. TloHsATHE U CYIIHOCTh MEXIYHAPOJHOI'O MapKETHHTA.

2. MexayHapoHasi MapKeTHHTOBasI KOHIIEIIIHSI, €€ COJepKaHWe U HAIPABJICHUS Pa3BUTHA.

3. OcoOeHHOCTH U TPOOIEMbI MEXIyHAPOIHOTO MapKeTHHra B Poccun.

4. KoHKypeHIusi 1 KOHKYPEHTOCIIOCOOHOCTh Ha BHEITHEM PBIHKE.

5. OCHOBHBIE pellIeHUs], CBsI3aHHbIE CO CHelU(UKON BXOXKIEHUS KOMIIAHUU Ha 3apyOeKHbIe

IIEJIEBBIE PBIHKH.

Oco0eHHOCTH BBIPaOOTKH CTPATETUH BHEIIHEAKOHOMHUYECKON JesTeTbHOCTH QUpM.

7. ®axTophl, OKa3bIBAOIIME BIMSHWE Ha JOJTOCPOYHBIE IIETH BHEIITHEAIKOHOMHYECKOM

JesITeIbHOCTH (PUPMBI.

XapakTep cTpaTerHuecKux aJbTepHATHB U KITFOYEBBIE MPOOIEMBI HX OLEHKH.

9. Peanuzanus cTpaTernyecKoro riaHa BHEIIHEIKOHOMUYECKOH eATeNbHOCTH (pUpM

10. [Mporecc mIaHUPOBaHUS B MEKIYHAPOTHOM MapKETHHTE.

11. DneMeHTHl MeXTyHapOIHOW CpeIbl: SKOHOMUYECKHE, TIOJTUTUKO-TIPABOBBIE, KYJIbTypHBIE.

12. TToHsATHE ¥ POTH KOHKYPEHIINU B (YHKIIMOHHUPOBAHUH PHIHOYHON YKOHOMHKH.

13. KoHKypeHTHbIE IPEUMYIIIECTBA, OMPEALIIAIONINE TO3UIIUI0 GUPMBI B OTPACIIU

14. O6mas cuctemMa yCJIOBHI KOHKYPEHTHOTO MPEUMYIIECTBA JIJIsi Pa3BUTOTO PHIHKA.

15. Cucrema ynpaBieHUs MEKIYHAPOIHBIM MAPKETHHTOM.

16. [ToHsATHE ¥ OCOOCHHOCTH MEXKIyHAPOTHBIX MAPKETHHTOBBIX HCCIICIOBAHHIA.

17. KoHbIOHKTYpHbIE U TPOTHO3HBIE UCCIIEAOBAHUS MEKIYHAPOAHOTO PhIHKA

18. [lepBuyHast 1 BTOpu4HAsE HHPOPMAIIHS B MEXTyHAPOTHOM MapKETHHTE

19. Mapkerunrossle uHpopmaronusie cucremsl (MHUC).

20. MccnenoBanue MEXIYHApOJHOTO PBIHKA U M3YYEHUE COOCTBEHHOTO MOTEHIIMAIa (hUpMbI
KaK 4YaCTH MEXyHAPOJHOTO MAapPKETUHI'OBOTO HCCIIEIOBAHMS.

21. OcHOBHBIE 3TaIlbl MPOBEACHUS MEXTYHAPOAHBIX MAPKETUHIOBBIX UCCIIEIOBAaHUM.

o

©



13

22. Tunsl ¥ BUJIbI MEXTYHAPOIHBIX MAPKETUHTOBBIX MCCIIEI0BAaHUM.

23. CerMeHTHPOBAaHNE HAa BHEIIIHEM PHIHKE.

24. Ctpareruu oxBaTa MeXyHapOJHOI'O PhIHKA.

25. [lo3unroHnpoBaHe ToBapa Ha 3apy0eKHOM pPhIHKE.

26. Mex1yHapOoJHbIH KOMIIJIEKC MapKETUHTa.

27. Oco0eHHOCTH TOBAPHOM MONUTUKY NPEAIPUATHI Ha BHEIIHEM PBHIHKE.

28. Dranbl IPOBEIAECHUS MEXyHapOJHONH TOBAPHOM MOJIUTUKH.

29. Oco0eHHOCTH MPOBEICHUS SKCIIOPTHOM TOBAPHOU MOTUTHKH.

30. AccopTuMeHTHAas MOJUTHKA, €€ 0COOCHHOCTH.

31. OueHka >KU3HEHHOTO LIMKJIA TOBAapa HA BHEIIHEM pPBIHKE.

32. OueHka KOHKYPEHTOCIIOCOOHOCTH TOBapa Ha BHEIIHEM PhIHKE.

33. CocTaBismonye IeHbl Ha BHEIIHEM PBIHKE, METO/bI €€ PEryJIMpOBaHUS HAa COBPEMEHHOM
JTare.

34. XapaKTepuCTHKa MUPOBBIX IIEH Ha TOBAPHI U YCIyTH (ONpeneneHus, Kiaccuukanus).

35. Mcrounnku HHGOPMAILIMH O IIEHaX MUPOBOTO PHIHKA.

36. CymHOCTb 1 0COOEHHOCTH MEKIYHAPOAHOHN IEHOBOW MOJUTHKH.

37. Pa3paboTKa 1IEeHOBBIX CTpaTEeTuil Ha BHEIIIHEM PbIHKE.

38. [lonsATHE M CYIIHOCTH TOBAPOJIBUKECHHS B MEXKyHAPOTHOM MapKETHUHTE.

39. [InanupoBaHue TOBapOJBMKEHHsI HAa BHEIIHEM PbIHKE C Y4E€TOM BHJAa TOBAPOB, CPEACTB
MEePeBIKEHUS, CIIOcO0a TIOCTaBKH, CPOKOB XPAHEHUSI.

40. Pa3paboTka 1 000CHOBaHHE COBITOBOM MOJUTHUKU HA BHEITHEM PHIHKE

41. BrIOOp KaHAJIOB ¥ METOAOB COBITA HAa BHEIIIHEM pPBIHKE.

42. Ponb NOCPEHUKOB B MapKETHMHIOBOM JEATENIBHOCTU MNPEANpUATHH Ha 3apyO0exHOM
PBIHKE.

43. TloHsiTHE U 3JIEMEHTHI MEXKAYHAPOIHOM CUCTEMBI POJIBUKEHHS (KOMMYHUKALUI).

44, TIpyHIMIIBI W HOBBIE TOAXOABI B (OPMHUPOBAHWM KOMMYHUKATUBHOW TITOJIUTHKU
NPEINpUATUI Ha BHEIIIHEM PBIHKE.

45. KoMMyHHKaIIMOHHbIE KaHaJbl (JINUHOM KOMMYHUKAIIMH, HETUYHON KOMMYHHKAIUN).

46. Ilenu, 3a1aun ¥ OCHOBHBIE NTPaBUJIa CO3/IaHUS MEKIYHAPOAHOMN peKIambl.

47. IlnanupoBaHue MEXIyHAPOJAHON PEKIAMHOMN AESITENIbHOCTHU U OlIeHKa €€ 3(h(PEeKTUBHOCTH.

6. YueOHas 1uTepaTypa u pecypcbl HHPOPMALMOHHO-TeIeKOMMYHUKALIMOHHOM ceTH

"HHTepHeT", BKJIIOYAs NepedeHb Y4eOHO-MeTOAMYecKOro odecrnevdeHus1 A5l CaMOCTOSITe IbHOM

PadoThI 00Yy4AKOIINXCS N0 AUCHUIIHHE

6.1 OcHoBHasi 1MTEpPaTYypa

1.

MesxTyHapOTHBIH MapKETHHT: YIYeOHUK M IPAKTHKYM JIJIs OakaiaBpuata U Maructparypsl / 1.
B. Bopo6seBa [u ap.]; mon penakuueit M. B. Bopoosesoii, K. Ilenonsar, C. ®@. CyTeipuHa. —
M.: U3narensctBO FOpaiit, 2019. — 398 c. — (bakanaBp u MarucTp. AKaeMHUECKHI KypcC).
— ISBN 978-5-534-02455-5. — Texkct: snektponHbii // OBC IOpaiit [caiiT]. — URL:
https://urait.ru/bcode/432949 (nara obpamenus: 12.02.2020).

AbGaeB A.JIl. MexayHapoIHbIi MapKeTHHT. YUYeOHHK W MPaKTUKyM Ui OakanaBpuara u
maructparypsl (05417761-AE60-4B83-A573-0D6D02C475F1)

Keegan, Warren, J., Green, Mark C. (2014/6): Global Marketing (global edition). 8"/9" ed.,
Pearson Prentice Hall, Upper Saddle River, NJ (or previous editions)

Hollensen, Svend (2016) Global Marketing. A Decision — oriented approach, 7" ed. Prentice
Hall, London, New York (or previous editions)

Pebposa, H. II. Crparernueckuii MapKeTHHT: y4eOHUK M TPAKTUKyM I OakajnaBpuata U
maructparypsl / H. II. Pe6poBa. — Mocksa : U3zmarensctBo FOpaiit, 2019. — 186 c¢. —
(bakanaBp m maructp. Axagemuueckuid kypc). — ISBN 978-5-9916-9092-8. — Tekcer :
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anektporHsid // DBC FOpaiit [caiiT]. — URL: https://urait.ru/bcode/437233 (nara obOparieHus:
12.02.2020).

6.2 lonoiHMTE/ILHAS JIMTEPATYypa:
1. Usunier J. C., and Lee Julie Anne (2005) Marketing Across Cultures, Fourth ed., Prentice Hall,
London

2. Bradley F (2005) International Marketing Strategy 5" ed prentice Hall, London

International Marketing by Michael R. Czinkota, Illka A. Ronkainen, Hardcover:736 pages

4. Global Marketing: Foreign Entry, Local Marketing, and Global Management by Johny K.
Johansson, Hardcover: 672 pages,

6.3. YueOHO-MeTOAMYECKOE 0O0ecTieYeHHe CAMOCTOSITEIbHOIH padoThl
He ncnons3yercs
6.4. HopmaTuBHbBIE JOKYMEHTHI
1.ITpotokon «O mpucoenunenun Poccuiickoit @enepanun Kk MappakenickoMy COIIameHuo 00
yupexaeHuu BecemupHo# ToproBoit opranuszanuu ot 15 anpens 1994 r.»
6.5 UHTepHeT-pecypchl, CHPABOYHBIE CHCTEMBI.

http://www.nielsen.com

https://www.pwc.ru

Www.europa.eu.int

www.marketingresearch.ws

www.esomar.com

www.ciawaldfactbook.com

www.bloomberg.com

N~ N P

www.oecd.org

HNHble HCTOYHUKH

1.

0

9.

10.

11.
12.

Na Y. Business Model Innovation by Creating Two-Sided Markets - International Journal
of Business Strategy, August 2012

Khade A., Lovaas N. Improving Supply Chain Performance: A Case of Wal-Mart's
Logistics - International Journal of Business Strategy, January 2009 |

Hopewm K. Manxorpa, «MapkeTuHrossle ucciaenopanus. IIpaktruaeckoe pykoBoacTBO», 4-¢
uznanue, NJ1 « Bunbsamcey

K.-XK. Jlamben. MeHeIKMEHT, OpPHUEHTHPOBAaHHBIH Ha pHIHOK. CTpaTermueckuii u
omnepanonnblii Mapketusr. C. - [16.: U3a-so Ilurep, 2007

I'onybkoBa E.H. MexayHapoanbiii MapkeTuHr: yue6.-meroand. noc. /E.H. I'omy6xosa,
M.D. Ceitdymnaesa. - M.: Jleno u Cepsuc, 2008.

. Kapnosa C.B. MexayHapoaHblii MapkeTuHr: YuyebHoe mocobue, Pex. MO. — 2-e u3g.

nepepab.ugomnon. — M.: Dk3amen, 2010

Hosnpesa P.b. MexayHapoanslii MapkeTHHr: YueOHuk, Pex. MO. - M.: DKOHOMHUCT®,
2011

. Tpayr, 3. Paiic. [lozunimonnposanue: 6utsa 3a ymbl. M.: [Tutep, 2007

bexsur I'. /TIponaBas He3pumoe: PykoBOJCTBO 110 COBPEMEHHOMY MapKETHUHTY YCIYT. —
M.: Ansnnna busnec byke, 2004. 272 c.

botiert [Ix. I'., boitert [Ix. T. / [IyTeBoauTeNb MO TAPCTBY MYIPOCTH: JTyUITHE UICH
MmactepoB ynpasieHus. — M.: 3A0 «Onumn-busuecy, 2001, — 420 c.

botiert k. I'., boitert [Ix. T. / I'ypy mapketuara — M.: U3a-Bo Dkemo, 2004. — 320 c.
Bpaccunrron ®@., Ilerurt C./ OcHoBbI MapkeTunra - bananc busnec bykc, 2007


http://www.nielsen.com/
https://www.pwc.ru/
http://www.europa.eu.int/
http://www.marketingresearch.ws/
http://www.esomar.com/
http://www.ciawaldfactbook.com/
http://www.bloomberg.com/
http://www.oecd.org/

13.

14.

15.

16.
17.

18.
19.
20.
21.
22.
23.

24,

15

IlNomuu Cet /JloBepuTenbHbI MapkeTHHT: Kak 13 He3HaKoMIIa clieiaTh APyra U MPEeBPaTUTh
ero B nokymnarens», Ansnuda busznec bykc, 2004 r., 246 c.

Kotnep @. /MapkeTHHT B TPEThEM ThICAUYEIIETUHN: KaK CO3/1aTh, 3aBOEBATh U yIEPKATh
peiHOK. —M.: OO0 «M3natensectBo ACT», 2001
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Xamen I'., [Tpaxanan K.K. /Koukypupys 3a 6yayuiee. CoziaHue pbIHKOB 3aBTPALITHETO
nud. [ M.: 3AO «Onumi-busnecy, 2002. — 288 c.
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7.  MarepuajibHO-TeXHMYecKas 0a3a, MHGOPMALMOHHbIE TEXHOJIOTHH, MCIIOJb3YyeMble PH
OCyLeCTBJIeHHH 00pa30BaTe/IbHOIO NpoLecca no AUCHUILINHE, BKJIIYas NepevYeHb

NMPOrpaMMHOro ob0ecnedeHusi 1 HHPOPMANMOHHBIX CIIPABOYHBIX CHCTEM (NPH
HE00XO0UMOCTH)

Jli1g mpoBeieHUs! JIEKIIMOHHBIX 3aHATUI UCTIONb3YIOTCs ayautopun 236/2, 129/5 n ananoruyHsle.

Jlnist mpoBeieHusI MPaKTUYECKUX 3aHATHI UCTIONb3YIoTCs ayautopuu 221/2,233/2 n
aHaJIOTUYHBIE.

HoyTt0yk (maket oducHbix npunoxenuit MS Office)

MynbTUMEAUINHBINA IPOEKTOP, KOJIOHKU

Onumn-yapt



