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1. llepedeHp MIaHMPYEMBbIX Pe3y/IbTATOB 00y4eHHs MO AUCHUILINHE, COOTHECEHHBIX C
IVIAHNPYEMBbIMH Pe3yJIbTATAMM 0CBOCHHUsI 00pa30BaTe/IbHON MPOrpaMMbl

1.1. Iucuumumaa B1.B.05.03 «Heiipo Mapkerunr/ Neuro Marketing» obecnieunBaer oBiazeHue
CIIETYIOIIMMU KOMIETEHIIUAMH C YYETOM 3Tara:

Koz »Tama
Kon HaunmenoBanue 3Tana 0CBOCHHUS
HaumenoBanue komneTeHIIUN OCBOCHUS
KOMITETCHIIUHT KOMITETCHITHH
KOMIETCHIIUU
CIIOCOOHOCTh  MPOEKTHPOBATH
OpraHU3aIMOHHbIE CTPYKTYpBHI,
CIIOCOOHOCTh yIpaBIsTh IUIAHUPOBATh M OCYIIECTBIISATH
OpraHu3aIsIMu, MEPOTPHSATHS, PaCTPEacsiaTh U
I1K-1 10JIpa3 ICIICHUSIMH, rpynnamu | [TK-1.12 JICJIETUPOBATh MOJHOMOYHS IS
(KoMaH1aMu) COTPYIHUKOB, pelieHrss KOHKPETHBIX OH3HEC -
MPOEKTAMU U CETSIMU 3a1ayq

B PE3YyJIbTAaTC OCBOCHUA NUCHUIUINHBL Y CTYACHTOB NTOJIKHbBI OBITh C(bOpMI/IpOBaHbIZ

O0600111eHHbIE Kox srana PesynbraTsl 00y4yeHus
TPYIOBBIE OCBOCHUS
byHKIMN KOMIIETEHLINU

Ha ypoBHE 3HAHMH:

® METOJbl MMIUIEMEHTAllMd TOJYyYEeHHbIX JIaHHBIX B
OU3HEC-TIPOLIECCHI, MapKETHUHTOBY1O,
KOMMYHHKAIMOHHY10, HR 1 OpeHInHTOBYIO CTpaTeruu;

e crenu(UKN pa3NTUYHbIX 3HAKOBBIX U S3BIKOBBIX CHCTEM,
pPEYEBBIX KaHAJOB, CEHCOPHBIX CHUCTEM, PENpE3CHTAlUN
U cpen

Ha ypoBHE YMEHUN:

® peEanu30BBIBATH [OJYYEHHbIE 3HAHHMS B MPOBEICHUU

VYnpasnenue
MPOLIECCAMU U

IpOCKTaMH B PO UITHHBIX HCCIICIOBAHNH u MMOCTPOEHUHU
OpraHusalin, TIK-1.12 apXUTEKTYphI BEIOOpA
® yMETh IMPOBOAUTH HEOOXOIUMBIC HCCIEIOBATEIHCKUE
NpOUEAYyPhl C HMCIOJIB30BAaHUEM HWHCTPYMEHTAJIbHBIX H
y HEMHCTPYMEHTAJIBHBIX METO0JIOTUI
p:g(?:;;l::;e Ha ypoBHE HaBBIKOB:
MoApasIeneH ® HaBbIKAMHU NPAKTUYECKOW peaju3alu 3HAHWK 00
OpraHW3AITHN; OCHOBHBIX [PHUHIMIAX, METOJAaX H© NOAX0JaxX II0

YIPABIIEHUIO TOTPEOUTETHCKUM ONBITOM

® UHCTPYMEHTaMHU u HaBbIKaMU MIPOBECHUS
STHOTpaMuUecKuX  HMCCIAENOBAaHUH M TIYOMHHBIX
HCCIIEIOBATENbCKUX MHTEPBBIO;
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2. O0beM JUCHUILTHHBI B 324eTHBIX eIMHHUIAX € YKA3aHHEM KOJIMYeCTBA aKaJeMHYeCKHX WIH
ACTPOHOMHUYECKHMX YACOB, BbI/IEJIEHHBIX HA KOHTAKTHYIO padoTy 00y4arommuxcs ¢
npenojaasartesieM (1o BUAAM y4eOHbIX 3aHSTHI) U HA CAMOCTOSITEJILHYIO Pa00Ty 00y4aromuxcs
U MeCTO JUCHUIIMHBI B CTPYKTYpe 00pa3oBaTe/ibHOI NPOrpaMMbl.

O0BeM THCHUILINHBI

VYuebusm mnanom uist qucuuiuinabel b1.B.JIB.05.03 «Heiipo Mapketunr/ Neuro Marketing»
YCTaHOBIICHO:
TPYAOEMKOCTh TUCIHUILIHHBI- 3 3.€.,
KOHTaKTHasi paboTa ¢ npemnojaaBaTesneM — 24 4acoB, B ToM uuciie 4 gaca — yekiuu, 20
94acOB — MPAKTHYECKUE 3aHITHS;
camocrosTenbHas padora — 48 yacos

KOHTpPOJIb - 36

Mecro nucunmiunbl B ctpykrype OII BO

Juctumummaa B1.B.JIB.05.03  "Heiipo Mapkerunr/ Neuro Marketing", npeaHa3zHavyeHa s
CTYJICHTOB 2-TO Kypca, U3y4aercsi B 3 ceMecTpe.

CDopMa HpOMe)KYTOqHOﬁ aTTcCTal — 3K3aMCH.

3. Coaep:xaHue IUCUMIIMHBI, CTPYKTYPUPOBAHHOE M0 TeMaM € YKa3aHHeM OTBEIeHHOr0 Ha
HHMX KOJIHYECTBA aKAJIeMUYECKUX WJIN ACTPOHOMUYECKHMX YACOB U BHA0B Y4eOHBIX 3aHATHIA U
CTPYKTYPa AU CUMILINHBI

(ounast hopma oOy4deHHs)

O0BeM TUCHUIUIAHBL (MOAYIIA), Yac. ®opma
KonraktHas pabota TEKyIIEro
Ne o/mt HammenoBaHme TeM W/¥TH pa3aenioB obyHaioXCs ¢ LberioAaBaTe e ycnI;(;I;ZEa(;JIc;"IrH*
Bcero 10 BHJIAM YUEOHBIX 3aHITHIA CP HpOMEsKYTO- '
a JIP n3 KCP HOf
aTTecTallun
Paznen 1 | BBeneHnue B HelipoMapKeTUHT. | 6 2 4 HE
POBOJIUT
cs
Paznen 2 | HeiiposkoHOMUKA. 8 2 2 4 I
Paznmen 3 | Ilpaktuka npuMeHeHus | 12 4 8 K, T'P
HellpoMapkeTHHra B Ou3Hece u
rocy/1apCTBEHHOM
yOpaBIeHUH.
Paznen 4 | Customer Journey. 12 4 8 I'P
Paznen 5 | Ilcuxorpaduueckoe 10 2 8 HE
poQUIMPOBAHNE KIIUEHTOB. MIPOBOATCS
Paznmen 6 | Cencopubrii  mapketunr U | 12 4 8 HE
OpEeHAVHT. IIPOBOJIUT
csl
Pazpen 7 | KoMmMyHUKallMOHHBIN 6 2 4 Irp
CLEHapui
Paznen 8 | BusyanbHass KOMMyHUKAITHSI. 6 2 4 I'P
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O0beM AUCLUIIMHBI (MOIYJIS), Yac. ®opma
KoHnrakTHas paboTa TEKYyILICTO
00y4aIOIMXCS ¢ PENOJABATENEM KOHTpOJIA
Ne n/n HaumMeHnoBaHue TeM W/WiIM pa3aesioB Beero [0 BHJIAM YUCOHEIX 3AHATHH CP yl;:ngMeLe)za;Tcgi ,
a Jap 1K} KCP HOH
aTTcCTalun
HpOMe}KYTOLIHaH aTTecranus IK3aMCH
Bceero: | 108 4 20 48 36
Illpumeuanue:
* — popmul meKyuje2o KOHMPOIs YCnesaemoCcmu:
Onpoc (0)
Keiic (K)

TI'pynnosas paboma (I'P)
Ilpezenmayus (Ilp)
Lucnym (1)

Tecmuposganue (T)

Coaep:xxkaHue TUCUUTLTHHBI

Paznen 1. BBenenue B HelipoOMapKeTHHT.
Tema 1.1. Onpenenenne NOHATUS «HEUPOMAPKETUHI.

OmnpeneneHue MOHATUN «HUCCIEIOBATENbCKMA MM HHCTPYMEHTAIBHBIN» M «(yHIaMEHTaIbHbIID)
HEWPOMApPKETHUHT .

[IpakTka ¥ TrpaHMIBI TPUMEHEHUS MHCTPYMEHTAJILHOTO M (DYyHIaMEHTaIbHOTO HEHpOMAapKEeTHHTa B
onsHece.

Tema 1.2, 3BOJ’IIOI_II/IOHHBIe 1 OMOJIOTHYECKHE MNpCANOCBIIKH KIIMCHTCKOI'O ITIOBCACHU .

HOHYJ'ISIHI/IOHHaH OKOJIOTHA U MOMYJISIHUOHHBIC CTPATCTUH B YIIPABJICHUN KIIMCHTCKHUM IMOBCACHHUEM U
ACCOPTUMCHTOM.

Resource based view. CeneKTUBHbBIE BOJIOLMOHHbBIE CTPATETUH.

EctecTBeHHBII 1 0J0BOI 0TOOP B KIMEHTCKOM MOBEJCHUN U MPUHATUHU PEIICHUH.

[TonsiTue cTpecca u 6a30BbIe KOMUHT-CTpaTeruu. Jledunurapusie u npopuIMTapHbie MOTPEOHOCTH.
IToporu BoctpusiTHs 0OJIM ¥ HOPOTH LIOKA B KJIMEHTCKOM MOBEICHHH.

Tema 1. 3. HoBble moxoapl B HEHpOMapKeTHHTE.

MeTtoauku u chepbl NpUMEHEeHUsI HelpoMapKeTHHTa, PU3NOJIOTHYECKUE OCHOBBI HEHPOMapKETHHT .
Pa3gen 2. HelipoakoHoMuka.

Tema 2.1. YcTpolicTBO MO3Ta M €T0 U3yUEHHE.

[lonsatTuss  «HEHpOH»,  «CHUHANTHYECKass  LENb»,  «Helpomenuarope».  Otxmensl  Mo3ra.
HeiipokapTupoBanue: MarHMTHO-PE30HaHCHAs Tomorpadus, MarHurosHiedanorpadus,
anekTposHuedansorpadpus. MeToabl CTUMYIISIUH.

Tema 2.2. [Tporiecc IpUHATHS PEIICHHH.

OCHOBHBIE TONYLIEHUS] TEOPUH IPUHATHSI PEILIEHUH.

Marpuna npunsatus pemennii. Marpuna Ilackansa. OTHOIIEHUE K PUCKY.
IIpuHsATHE NEPUENTUBHBIX PELICHUN

Tema 2.3. Cuctembl TPUHATHS PEIICHUI.
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[TaBnoBckass cucrtema. Cucrtema ueJeHaNpaBieHHbIX JelcTBUiA. Cuctema npuBbldek. CHUCTEMBI
Kanemana.

Oransl GopMUpoOBaHUS CyObEKTUBHON [IEHHOCTH.

Pazgen 3. IIpakTuka npuMeHeHUsl HelpoMapKeTHHra B OH3Hece M TOCYJapCTBEHHOM
yHpaBJICHHH.

Tewma 3.1. HanipaBnieHust SJKOHOMUKH.

OBOJIIOLIMOHHASI 5KOHOMHUKA.

LleHHOCTHO-OpUEHTUPOBAHHAS IKOHOMHUKA. DKOHOMHKA 3aCIyT. DKOHOMHKA CYACTbSI.
Tewma 3.2. [ToBeneHyeckas U KOTHUTUBHAsI YKOHOMUKA .

Korauutusnas sxoHoMuka. [loBeneHueckast 53KOHOMHUKA.

[ToBenenueckue GUHAHCHI.

[ToBeneHUECKNE M KOTHUTUBHBIE HAYKH B IIPOEKTUPOBAHUU OITbITA KIIMEHTA.

Paszpnen 4. Customer Journey.

Tema 4.1. TTousTHE «CUStOMEr journey».

[TonsiTHE «KIMEHTCKOro MapmpyTay. [lOHSATHE «KIMEHTCKOTO OmbITa». [IOHATHE «KIMEHTCKOTrO
uHTEepdEeiicay.

Tema 4.2. Ananu3 u onucanye CUstomer journey.

[TpuHIMOIBL ¥ METOABI OINUCAaHHWS KJIMEHTCKOTO MapuipyTa, KIMEHTCKOTO OIBITA, KIMEHTCKOTO
uHTepdeiica.

O0630p cucTeM ISl UX aHAJIM3a U OTMCAHUS.
Pazgen 5. Ilcuxorpaguyeckoe npoguiMpoBaHue KJIHEHTOB.
Tema 5.1. CucreMHBIi aHaIU3 ICUXOTpaduIecKoro mpoduis.

buonoruueckue, SBOJIIOLIUOHHBIE, ¢buznonornyeckue, MOMYJISIIUOHHBIE MPEMOCHUTKI
ncuxorpaduyueckoro ananusa. OMpocHbIE TEXHOJIOTHH U MOBEICHUECKHI MpOodaiuHT.

HNHcTpyMeHTaNbHBIM U HEMHCTPYMEHTAJIbHBIN ITOBEACHYECKUN aHAIIU3.

Tema 5.2. CTpyKTypHO-AMHAMHYECKUN TPOdaiIuHT.

CerMeHTallMOHHAs MOJIEJIb CTPYKTYPHO-TUHAMUYECKOT 0 podaitanHra.

MeTpuKHU U IIKaIbI.

CrpyKTypa onucaHus IMYHOCTH, TEMIIEPAMEHTA U IIOBEJEHUS KIMEHTOB. [IoHATHE SprOHOMUKHY.
Paznen 6. CeHcopHbIii MAPDKETHHT ¥ OpPEeHIMHT.

Tema 6.1. Value engineering u scTeTHYeCKOe BOCIIPUITUAEC KITUEHTA.

ITonsaTre nieHHOCTH craenku. [ToHATHE DCTETHUKH.

Octetnka B icuxorpapudeckom npodainunre. KornutusHas spronomuka. Heliposcreruka.
Tema 6.2. AyTnoMapKeTHHT U ayAMOOPEHIUHT.

[lcuxorpaduka u pedeBwie naHHbE. [Icuxorpadumka u BocmpusiTHEe MYy3bIKW. [IpUHIUIBI aHamM3a
MY3bIKaIBbHOTO psiia. JIoruka u MEeTobl MPOEKTUPOBAHUS JKUHTIIOB, ayAHOTEM, ayJuoJaHAIA(TOB.
[ToHsTHS «ayTMOMAPKETUHT» U «ayAHOOPEHINHTY.

[IpakTika mpUMeHEHHUs B ypaBIeHUH KOMMYHHUKaIMeld 1 pOPMUPOBAHUU OMBITA KIMEHTOB.
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Texunyeckue ciennGUk B pacCpOCTPaHEHUU 3BYKOBBIX PSJIOB B TOMEIICHUSIX.
ABTOpPCKOE MTPaBO B ayIMOMAPKETHHTE U ayHOOPECHIUHTE.

Tema 6.3. ApomamMapKETHHT ¥ apOMaOpPEH IUHT .

[TonsiTue «apoMaTMapKETHHT» U «apOMAOPEHIUHTY.

HpI/IHI_[I/IHH aHalJili3a apOMaTquCKOfI KOMITIO3HUIIMH. Jlornka u MCTOJbI IMPOCKTUPOBAHUA OTACIIbHBIX
apoMaToB, apOMATUYCCKUX KOMHO3HL{HI>1, APOMATHYCCKUX .IIaHIIHla(I)TOB.

[IpakTika npUMeHEHHUs B yIPaBICHUN KOMMYHUKalMEH U (POPMUPOBAHUU OIIbITA KIIMEHTOB.
Texuudeckue crienuGUKU B paCIpOCTPAHEHUU apOMATOB B IOMEIIICHUSIX.

ABTOpCKOE IIPaBO B apOMaMapKEeTUHTE U apOMaOpEeH IUHTeE.

Paznen 7. KoMMyHMKaIMOHHBIN CLleHAPMIA.

Tema 7.1. IToHsITHE KKOMMYHUKALIMOHHBIN CLIEHAPHII.

OrmpesenieHne KOMMYHHUKAITMOHHOTO clieHapus. JIornka u MeTo bl ero (POpMUpPOBAHMS.
[Icuxorpadrka B KOMMYHUKAlIMOHHOM CIICHAPUU.

Tema 7.2. ®opMupoBaHUE PEUECBOTO HATIOTHEHUS.

Jloruka u Metoabl (OPMUPOBAHMS PEUYEBOrO HANOJIHEHUs (IIPOCOAMsl, OOIIas W LIEHHOCTHAs
JIMHTBUCTHKA, POJIEBBIE MOJIETN U CTPYKTYpa B3aUMOJICHCTBUS C KIMEHTOM).

[TpuHIMnBL ¥ TpaBUIa 00PaOOTKH BO3PAKEHUH.
Pa3gen 8. BusyanbHasi KOMMYHHKALHS.
Tewma 8.1. Cratudeckas U TMHaMU4ecKasi BU3yaJlbHas KOMMYHHKALHS.

[Icuxorpaduka B BU3yanbHOM KOMMyHHKanuu. [IpaBuna, oruka U MeTObl MOCTPOEHUS BU3yaJbHON
KOMMYHHUKAIUU.

Tewma 8.2. HappaTuBHbIi 1u3aiiH.
IToHsATHE «HAPPATUBHOTO AU3aifHa» W MPUHIMIIBI (OPMUPOBAHUS HappaTHUBA.

CtpyKTypa clieHapusi, pojeBble MOJIETHU B CLICHAPUSX.

4. Marepuanbl TeKylero KOHTpOJIsi ycneBaeMocTu odyuyaommxcsi 1 GoHa
OLICHOYHBIX CPeACTB MPOMEKYTOYHOM aTTeCTalliH 110 AUCHMILINHE

4.1. @®opMbl M MeTOAbl TEKYIIero KOHTPOJS YCIeBaeMOCTH OO0y4yalomuxcss H
NMPOMEKYTOYHOM aTTecTAlUMN

4.1.1. B xozne peanu3aniy JUCIUIUIMHBI UCTIOJIB3YIOTCS CIEIYIONINE METOIbI TEKYIIIETO
KOHTPOJISI YCIIEBAEMOCTH 00yJarOIIUXCSI:

Tema MeTtoabl TeKyLIEro KOHTPOJISA
yCIEeBAeMOCTH
Pa3gen 1. Benenue B HepOMapKETHHT. HE IIPOBOJIUTCS
Pa3znea 2. HeliposkoHoMuka. Hucnyr

Pasnen 3. Ilpaktuka npumeneHust Heiipomapketunra B | Keiic, ['pynmoBas Pabota
Ou3Hece M rOCyJapCTBEHHOM YIIPABICHHH.

Paznen 4. Customer Journey. I'pynmoBas PaGota
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Paznea 5. [Icuxorpadguueckoe npouaMpoBaHue KIMEHTOB. | HE MPOBOATCS
Paznen 6. CeHcopHBIN MapKETHHT U OPEHIMHT. HE IIPOBOJIUTCS
Paspea /. KoMMyHUKallMOHHBIN ClieHapui ['pynimoBas Pabora
Pa3nen 8. BuzyanbHass KOMMYHHKAITHS. I'pynmoBas PaGora

4.1.2. Ixk3aMeH NPOBOAUTCS B (popMe MUCLMEHHOT0 TecTa

4.2. Marepuajbl TEKyIIero KOHTPOJIS YCIIeBAeMOCTH 00yUal0IIUXCsl
Pa3gen 2. HeiipoakoHoMuka.

Z!I/ICHYT

«IlaBmoBckast cucrema. Cucrema leneHanpaBieHHbIX aercTBui. Cuctema mnpuBbldeK. CHCTEMBI
Kanemanay.

Paznen 3. IlpakTmka npuMeHeHUs] HelpoMapKeTHHra B Ou3Hece H TOCYJapCTBEHHOM
yIpaBJIeHHH.

Keiic u I'pynnosas paboma

«HGHHOCTHO-OpI/IeHTI/IpOBaHHa}I SKOHOMHUKA. DKOHOMHUKA 3aCJIyT. DKOHOMHUKA CYACThS.»
Pa3nen 4. Customer Journey.

I'pynnosas pa60Ta:

«Onucanus KIMEHTCKOTr0 MapuIpyTa, KIMEHTCKOTO OMbITa, KIMEHTCKOro HHTepdeiica.»
«CucreM Uil UX aHAJIM3a U OTIMCAHUS.»
Paznen 7. KoMMyHMKaIMOHHBII cLeHAPHIA.

I'pynmosas pabora:

«DOpMHUPOBAHUE PEUCBOTO HATIOTHEHHS.»
«[TpuHIHIIBL ¥ ipaBHIIa 00PAOOTKH BO3PAKEHH.»
Pa3gen 8. BusyanbHasi KOMMYHHKAIHS.

I'pynmosas pabora:

Otpaboraka Mmatepuna «lIpaBuna, jJormka ¥ METOJbl MOCTPOCHUS BU3YAIbHOW KOMMYHUKALIUN,
«[Ipuntunsr HopMHUPOBAHHS HAPPATHUBAY.
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4.3. OueHovHbIe CPeACTBA JJIsl MPOMEKYTOUHOM aTTecTAllUN

4.3.1. IlepeyeHb KoMIeTEeHIMHA ¢ yKa3aHHeM 3TanoB MX (GOpMHMPOBAHUSA B MpoLecce
OCBOEHHsI 00Pa30BaTeJbHON MPOrPaMMbl

Koz »Tama
Kon HaumenoBanue sTamna 0oCBOCHUS
HanmenoBanue koMneTeHIIMN OCBOCHHUS
KOMIIETCHITUH KOMIICTCHITUHN
KOMITCTCHITH
CITIOCOOHOCTh  ITPOCKTHUPOBATH
OpraHU3aIMOHHbIE CTPYKTYpHI,
CITOCOOHOCTh YIPaBJIATh IJJAHUPOBATh W OCYIIECTBIATH
OpraHu3aIUsIMU, MEpOTIPUSTHS, PACIPEACTATh U
IK-1 M0JIpa3/ICIICHUSIMH, rpynmnamu | [1K-1.12 JICIETUPOBATh TTOJHOMOYHS ISt
(xomMaHAaMM) COTPYITHHKOB, pelIeHrsT KOHKPETHBIX OHM3HEC -
MIPOCKTAMH U CETAMU 3amau

4.3.2 Iloka3aTte i M KPUTEPUM OLEHUBAHMS KOMIIETEHUHH HA Pa3jMYHBIX 3TAanax MX
dopmupoBanus

JTan 0CBOCHUS IToka3zarens olneHUBAHUS KpI/ITepI/Iﬁ OLICHHUBAHUA
KOMIICTCHIIMHU

e lmeer mpOYHBIE TEOPETHUYECKHE
3HaHHUS O CYIIHOCTH M CTPYKType
MOTPEOUTETHCKOTO OTIBITA,
(hakTopax M yCIOBHUSAX MOBBIIICHUS
3(PEeKTUBHOCTU OCYIIECTBISIEMOTO
BBIOOpA;

e 3HaeT O Ipouecce NPUHATHS
peuIeHui, COIyTCTBYIOLIUX 3TOMY

npoiieccy s dekrax u
HCKAKEHUSX, MeTo1ax
dopMmupoBaHUEe 3HaHUM B o00JacTu ;);Tg([)m:'wuml APXHTCKTYPRI
TK-1.12 yIOpaBlIeHUs MPUHATHEM PELIESHUIN WK pa,
BHIOODOM Ha OCHOBE OCO3HaHHOTO |e CrnocobeH MIPOBECTHU
MOCTPOCHHUS apXUTCKTYPhI PEIICHUS H sTHOrpaduueckoe() ucciegoBaHe
ee Mo UKaLUY; U TIyOMHHOE HCCIIeI0BaTEeNbCKOE

HUHTCPBBIOUPOBAHUC, OIIMCAHUC U
CTPYKTYpHUPOBaHHUE  IMOJTYYCHHBIX
JaHHBIX B ¢opmare customer
journey map;

e Imeer [IpECTaBIICHUE 0
TUIOJOTUN JMYHOCTH
norpebureneid, o  crnenuduke
HCIIOJIb3YCMBbIX nMH 3HAKOBbIX
CUCTEM U UX OTPaXECHUH B peUn
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e 3HaeT TEXHOJOTHIO YHPABICHH
MOTPEOUTETECKUM BEIOOPOM

4.3.3 TunoBble KOHTPOJbHbIE 33IaHUS WJIM HHble MaTepHajbl (THIOBbIEe OLEHOYHbIE
MaTepuaibl), He0OXOAUMBbIe /Js OIEHKH 3HAHMHA, yMeHHI, HABBIKOB H (WJIH) OMNBITA
AeATeJIbHOCTH, XapaKTepPU3yIIIUX 3Tanbl (JOPMHPOBAHUS KOMIIETEeHIIMII B Mpouecce 0CBOEHUS
o0pa3oBaTe/IbHOI NPOrpaMMBbI

DK3aMeH NpoBOAUTCS B GopMe TUCHbMEHHOIO TECTA.

Ilpumep eonpocoe mecma:

1. Oco3HaHHOCTH CBsI3aHa!
a. YpOBHEM OIlEpaTUBHOM NaMATH
b. UcnoaautensHbIMA GYHKIIUSIMA MO3Ta
C. DOMOLMOHAIBHON KOMIIETEHTHOCTHIO
d. TIpocToTO# MPOXOXKICHUS CUTHANIA B TUMOMYECKOM CCTEME
2. JIByxmpoleccHasi TeOpus MO3ra TOBOPUT HaM O TOM, UTO:
a. Bcs pabota HEpBHOI CUCTEMBI CBOJUTCS BCETO K ABYM IpoLieccam
b. OmHOBpeMEHHO B MO3re POTEKAIOT J[Ba MpoIiecca — BO30YKACHUS U TOPMOKCHUS
c. JlroGoe TopMOkeHHE PaHO WIIM MTO3HO CTAaHET BO30YKICHHEM
d. PaboTy HepBHOI CHCTEMBI MOKHO MPEACTABUThH KaK B3aMMOICHCTBHE OBICTPOIt
(addexTuBHON) U MeJIEHHOW (KOTHUTUBHOM) CHCTEM
3. Bribepute Haubonee TouHoe onucanue 3pdexra n3deranus noTeps:
a. YesnoBek akTUBUPYETCs Ha MOTEPIO LIEHHOCTHOTrO 00bekTa (nomyctum 5 000 py6uiieit) B
JIBa — JiBa C MMOJIOBUHOM pa3a 0oJbIlle, YeM Ha MpUOOpeTeHHe MOA00HOM e IEHHOCTH B
TOi1 ke hopme
b. Kak npaBuio 4enoBek yBUIEB MOTCHINAT OTEPH CTPEMHUTCS U30eKaTh ee
C. HM3beranue norepb He BCerza 0JJHO3HAYHO IPUBOIUT K pe3yibTary, Tak Kak Oyayduu
M30BITOYHO aKTUBUPOBAH, YETOBEK HE MOKET IMOJIHOCTBIO c€0sl KOHTPOJIUPOBATh
d. M36eranue notepb — 370 3P (HEKT COOTHECEHHUS MOTEPh U MPHUOOPETAEMBIX BBITO U
CTPEMJIEHHE B MOJIb3Y MOCIEAHUX
4. TlpaitmMuHr 3TO:
a. Dddexr 3amunanus Urpoka B Mpolecce peaau3alii UIPOBOrO aKTa
b. ®opmupoBaHHe YCTOHYMBOTO MOBEICHHUS Yepe3 KIaCCHUECKOe 00y CIaBIMBaHUE
c. IlpemycranoBka
d. He3opueHrarus
5. VYkaxuTe npaBUIbHBINA HA0Op BUIOB (ppeiiMuHTa:
a. Ilo3uTHBHBIN 1 HEraTUBHBIM
b. MHOrOKOMIIOHEHTHBIN ¥ OJTHOKOMITOHCHTHBIN
C. JIe3bIOHKTHBHBIN U KOHBIOHKTUBHBIN
d. TlonumopdHBIi U BEKTOPHBII
6. OcreTrnueckoe BOCIPUSATHE 3aBUCUT OT:
a. CTpyKTypHOTO M TUHAMHYECKOT0 PO TNIYHOCTH
b. VYcnoBwuii BHENIHEH cpebl M CONUATBLHOTO HOPMHUPOBAHHUS
€. CoOCTBEHHOTO OMBITa MOTPEOUTENS CO CMEIIEHHEM 3HAYMMOCTH Ha Hanbomee
CEHCUTHUBHBIE TIEPUO/IbI
d. OcobeHHOCTEH POTEKAHUS HEHPOTyMOPAIBHOM PErY/ISIMHA OpraHu3Ma
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7. CKJIOHHOCTHh K 0OMaHy — 3TO IPU3HAK:
a. YCTOWYMBOW NICUXUKH C BBICOKOM MHEPLIHEHN
b. HeynoBiaeTBOpeHHOCTH TEKYIIUM (YHKIIHMOHAIBHBIM COCTOSIHHEM B YCIIOBHUSX
BHYTPEHHET0 WJIK BHEITHETO HOPMUPOBAHUS

o

InacTnyHON ICUXUKHA

d. Cl0XHOTO >KU3HEHHOTO OIBITA C aKIIEHTOM Ha IETCKUN BO3PACT 10 7 JIET U paHHUI
npeanyoepTaTHbIN Mepuo

8. Cwmex aro:

a. Peakuus y10BOJNBbCTBUS HA TO3UTUBHBINA CTUMYJI
b. Peakius o THITy «00O0IILITOCH)

C. Peaxkums Ha He3aBEpIIECHHBIN TUCTPECC

d. Cmex MICHTHUYEH SMOIMH «PATOCTh)

Ikana oueHuBaHMs Kypca

85-100 6as10B

HMmeer mpouHBIE TEOPETHYECKUE 3HAHHUA O CYHIHOCTH U CTPYKType
MOTPEOUTENLCKOTO  OMbITa,  (aKTOpax W YCJIOBHSIX  IOBBIIICHHS
3¢ (HeKTUBHOCTH OCYIIECTBISEMOTO BHIOOPA;

3HAaeT O NIPOLECCE NPUHATUSA PELICHUH, COIYTCTBYIOLIUMX 3TOMY IIPOLIECCY
adeKTax 1 HCKAKEHHUAX, METO/aX ONTHMHU3ALNU APXUTEKTYPHI BBIOOPA;

CrocobeH mpoBecTH JTHOTpaUUYECKOE HCCIICIOBAHUE U TIyOMHHOE
UCCIIEIOBATEIbCKOS HMHTEPBBIOMPOBAHUE, ONHCAHHE M CTPYKTYPHPOBAHUE
MOJTy4YEHHBIX JaHHBIX B (hopMare customer journey map;

Nmeer mpencraBneHre O TUMOJOTUM JIMYHOCTH TOTpeOuTeNeH, o crienuduke
HCIIOJIb3yEMBIX KM 3HAKOBBIX CHCTEM U UX OTPAKEHUU B pEUU

3HaeT TEXHOJOTHIO YIpaBJICHUA HOTpe6I/ITeJ'IBCKI/IM BLI60pOM

84-70 6a10B

e TBepable 3HaHUS MaTepUaIa
e YMeHHe MMPOBOAWUTL HCCICAOBAHWA B COOTBECTCTBHU C TGOpHGfI u
HUHTEPIPETUPOBATH PE3YIIbTAThI

69-55 gaJsi0oB

e He ycBoeHsI AeTany, JOMyCKAaOTCSI HETOYHOCTH.
e VYMeHME MPOBOJUTH MCCIENOBAaHUS, HO HE TOYHO HHTEPIPETHUPOBATH
PE3YJIbTATHI

Memnee 55

0aJ110B

e 3HauyWTeNbHAS YaCTh TCOPCTUUCCKOTI0O MaTCpHralia HEC YCBOCHA.
e He YMCHUC IMPOBOAUTD UCCICAOBAHUA U MHTCPIIPCTUPOBATL PC3YJIbTATHL
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IlepeBox 02/510B B TPAAUIIMOHHYIO CHCTEMY OLIEHKH:

Bayutet o 100-0auipHOM [IgarnbaiuisHas cucTeMa OLEHKHU CucreMa OIl€HUBaHUSA «3aUTECHO-
CHCTEME HE 3a4TEHO»
85-100 GamoB OTJINYHO 3auTeHo
70-84 6annoB XOpOIIIO 3a4TEHO
55-69 6amoB YAOBJIETBOPUTEIHHO 3a4TEHO
Menee 55 Gannos HEYOBIIETBOPUTEIBHO HE3a4TEHO

4.4. Mertoanueckue MaTepHalibl, OINpede/sIOlIde MNPOULeAYPbl OLCHHWBAHWS 3HAHMIA,
YMeHHii, HABbIKOB U (MJIM) ONBITA [1eSITeIbHOCTH, XapaKTePU3YIOIINX 3Tanbl ()OPMUPOBAHUS
KOMIIeTCHIUH
DK3aMeH NpoBOAUTCS B (OpME NUCbMEHHOIO TECTA.

Kax/iplif MyHKT MOKET UMETh OT OJIHOT'0 JI0 YEThIpeX (Bce) MPaBUIIbHBIX BAPUAHTOB OTBETOB.
Bcero no kaxaomy Tecty MoxkHO HaOpaTh 50 6aiuioB.

3HaYMMOCTb 0aJlIIOB BHYTPU TeCTa MPEATNOIAraeTcsi OAMHAKOBOM.

Ha Tect Bbaensercs 90 MUHYT.

[Tonp30BaThcs BCIOMOraTeIbHBIM MaTE€pPHUaIoOM BO BpeMs TECTa HE pa3periaercs.

Cnucok 60onpocog K IK3ameny

1.
2.

o &

9.

10.
11.

12.
13.

14

15.
16.
17.

18.
19.
20.

[ToBenenue — noHsATHE, LIENIH, JIOTUKA U CTPYKTYpPa ONKHCAHUS

[lcuxuka — nmousiTUe, GYHKUMHU, STANbl PAa3BUTHS, CUCTEMHO-()YHKIMOHAIBHBIM TOIX0T
K OMKMCAHUIO U aHAJIM3Y MCUXUYECKUX MPOLECCOB

MeTaboau3M - IMOHATHE MeTa0OJIMYECKOM BalIOTHI, TOMEOCTa3a M IOJOKHUTEILHOTO
trade-off

[ToTpebGHOCTH ¥ MOTUBAIUS — MOHATHS U KITACCU(PUKAITUU

Resource based view, 3BOTIONMOHHBIE CTPATETHH, MOJIETH €CTECTBEHHOTO U MOJIOBOTO
oTbopa

LleHHOCTHBIE OpHMEHTAlMU, HEMATEPHUAIbHBIE U MaTEpUaAIbHbIC LIEHHOCTH, IUpamMUIa
HOMHWHAaJIN3aIus IIeHHOCTH

OCHOBBI TEOpUU CHUCTEM, TPH THIA OMHCAHUS CHCTEMBI, CBS3b CBOMCTB (DYHKUUN U
3JIEMEHTOB CHCTEMBI

CucTeMHBIM aHaJIW3 B IICUXOJIOTHH, CBSI3b CHCTEMHOIO aHaJM3a C OIMCAHUEM OIIbITa,
LEJICHANPABIEHHOE MTOBEICHUE, TUIIBI CTPECCA CUCTEMBI

JIMYHOCTh ¥ MHAMBUYAIBHOCTh, TEMIIEPAMEHT U XapaKTep

[ToBeneHveckass TMYHOCTH — MOBEJCHYECKUN CTHIIb M TOBEAEHYECKUN TOPTPET
KomMMyHUKallMOHHAs JMYHOCTh — WHTEPAKIMOHWU3M, CEMaHTUKa W CEMUOTHKA
KOMMYHUKAaIIU

S3BIKOBast IMYHOCTH — MPOSIBJICHUE U TpaHCPOopMaInsi 3HaKa B IMYHOCTHOM I10JI€
OHTONOTHS 3PaBOT0 CMBICIIA — MOHSTHE, B3aUMOACHCTBUE C JIMUHOCTHIO

. [lcuxorpaduueckuii aHaiW3 Ha OCHOBE tresource based view, Teopuu MOPOTOB

BOCIIPUATHA U 001N

DcTeTUYECKHUM ONBIT - MPOOJIEeMbI ONpeIeTIEeHUS, ICUX0CEMAaHTHKA U HeMpodcTeTHKa
[loHsTHE KYIBTYpPBI U KYJIBTYPHBIX KOJIOB

Jlornka ¥ STanbl CTAaHOBJEHUS LMBWIM3ALMH, Pa3BUTHUS THUIIOB OOIECTBEHHOTO
yCTpOMCTBA

CoBpeMeHHbIE TeHACHIIUU U TPEHbI B II100aIbHON KyJIbType

Oxna OBepToHa U MexaHU3MBbI TU(DHPy3UH HTHHOBAITUH B COITUATBHYIO CTPYKTYPY
[TpuHIMTIBI TPYIIIIOBOTO B3aMMOAEUCTBUS, 6a30BbIe 3(h(HEKThI COLUATBHOM IICUXOIOTUU




21.
22.

23.
24.
25.

26.
217.
28.
29.
30.
31.

32.
33.

34.
35.
36.
37.
38.
39.
40.
41.
42.

43.
44,

45.

46.

47.

48

56.
57.
58.

59.
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[Icuxomnorus Manex, CpeHUX U OONBIINX TPYII, ICUXOJIOTUS TOJIIBI

IloBenenue nmupepa, Thl JMAEPCTBA, THUIIBI CAMOPETYJSALMU TPyHIl M HX CBiI3b C
ncuxorpaduyeckuil aHaTu30M

IIpuHOUIIBI OTPUCOBKY U aHAIIM3A COLIUOIPAMMBI

AHanu3 NoBeIeHUs - MOAXOAbl U METO/bI

HoBasg skoHOMHMYECKass M COLMAIbHAs IapaurMa - LEHHOCTHO-OPUEHTHPOBAHHAS
SKOHOMHMKA, SKOHOMHKA CUACThS, JKOHOMUKA CUMBOJIMYECKOTO OOMEHa, INIOKaInu3alus
U MEXIYHAapOAHAasi MHTErpalus

ATpuOyTHUBHBIE MOZETH MPOJYKTOB M OpEHI0B

JKu3HEeHHBII LIMKII TOBApOB, PHIHKOB U OPEHIOB

bazoBeie npuHIUIEBI 1U3aiiHa HH(pOpMAIUK

Metadopa 1 MmeToHUMUS, MeTadhOpUPOBAHNE KOMMYHHUKAIIUU

AcconaTuBHOE KapTUPOBaHUE

Jloruka mpoeKTUPOBaHUS MEPCOHAIIBHOW U MacCOBOM KOMMYHMKaUUU JByxmpoueccHas
CUCTEMA U €€ OTPa)KEHUE Ha BHIOOP U MPUHATHE PELICHUN

DOMOIMH — BUIBI, ONIPE/ICTICHIE, YYaCTHE B PEryJISIUU (PYHKIIMOHATBHOTO COCTOSHUSI.
Omnpenenenre MOHATUS CUCTEMa, MHTETPaTUBHBIE IMPOLIECCHl M LEIEBOE IOBEACHUE
CHUCTEMBI KaK OCHOBA €€ JeSTeIbHOCTH

I'omeocTta3 u roMeoKkrHe3. AJanTanus U ONTUMaIbHBINA (YHKIIMOHABHBIN JUaNa30H
CooTHeceHue NOHATUI KayecTBa U CBOICTBA CUCTEMBI

OYyHKIHUA CUCTEMBI U POJIb

MexaHu3mbl OOpaTHOM CBSI3U, MOJIOKUTEIbHBIE U OTPULIATENIbHBIE OOpaTHBIE CBSI3U U
UX UCIOJIb30BaHUE B HAYUYECHUU

Teopus cucrem I1. K. AHoxuna

OmnpeneneHne TEPMUHOB «PELICHUE» U «BBIOODY.

ba3oBble MOBEIEHUECKHE CTPATETUN U KOTHUTHUBHBIN TUCCOHAHC

[TorpeGHOCTh. Ompenenenus, OcHOBHbIe Kareropuu. IloTpebiieHne, kak OCHOBa
JKU3HEAESTEIIBHOCTH.

Teopust coumanbHON IeHHOCTH. POPMHUPOBAHUE U MPOSABJIEHUE IEHHOCTU. [[eHHOCTH,
YCTaHOBKH U KpUTEPUHU

[InpamMnia HOMMHANM3AUN IEHHOCTH

BboneBoii mpodaitnuur, Tunogorus 60J1eBOCHPUATHS, CBsI3b 00JIEBOr0 mpodaiinuHra ¢
PECYPCHBIMU COCTOSIHUSIMU CUCTEMBI

BboneBbie moporn u (yHKIMOHAIBHBIA JHANa30H CUCTEMBI, CBS3b (DYHKIMOHAIBHOTO
JIMaIla30Ha Co CTpAaTEeruel yIpaBIeHUs pUCKaMU

IToHsATHE PYTUHBI U COOTHECEHHE PYTHUHHBIX MIPOLIECCOB CO CTEPEOTUIIAMU, 3HAKOBBIMHU
CHUCTEMaMH U aBTOMATHU3MaMU B J€ATEIbHOCTH

Bup! 1ryMoOB B KOMMYHHMKAIIMK M CIIOCOOBI UX MTPEOI0JICHUS

. Penuzep, Tpurrep, CTUMyYI U puTyaIu3amus
49.
50.
51.
52.
53.
54.
55.

3HaKOBasI KOHIENIM KOMMYHHUKAIMH, BUABI 3HAKOB U OIPEJECICHUE MOHATHUS «3HAK»
JIeBATH BOIIPOCOB ONKMCAHUS KOTHUTUBHOM CLICHBI

CooTHeceHue NOHATHSA SA3bIK U pEeYb

HopmartuBHOe, IeHHOCTHO-OpUEHTHUPOBAHHOE U MH()OPMAIIMOHHOE BIHSHUE
OMOLHMOHAIBHBIN KaCKal WM 5 CTaguil IPUHATUS CMEPTH

CTpyKTypHO-AHHAMHUYECKUI NPODaMIMHT — 3Talbl aHAIU3a
CTpyKTypHO-AMHaMHUYeCKUH npodallauHr — TpeyroidbHuUK Pamenckoro-I'paiima,
pecypcHBbIE CTpaTeruu, HOPOru BOCIPUATHA, 00JIeBOM MpodailyiuHr
CTpyKTypHO-IUHAMUYECKHUI MPOGANUTIMHT — apXETUIIBI U MX B3aUMOJICHCTBHE
CTpyKTypHO AMHAMHUYECKUI NPO(aliIMHT — MOTPEOHOCTH U LIEHHOCTHBIE OPUEHTAIIMH
CTpyKTypHO-IMHAMHUYECKUH TNpo(alaIuHr — HEWpPOICTETHUKA, CBI3b KOHTpacTa H
IIOPOT'OB 4yBCTBUTEIBHOCTH CHCTEMBI

VIcTOYHMKM JaHHBIX 1715 TPO(UIMPOBAHUS TUYHOCTH
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60. J)Ku3HeHHBII UK CUCTEMBI U €r0 OTPaKEHHE Ha MPOPUIIL JIMYHOCTH

61. Cuiia BoaM, CAaMOKOHTPOJIb M OCO3HAHHOCTb

62. IToustue Customer journey u ero oTpak€HHe Ha OIBIT TOTPEOUTES

63. CucTeMHbII MOAXO/ K aHATIHM3Y YIPABICHHUIO OMBITOM MOTPEOUTEINS

64. CyObeKTUBHBIN M OOBEKTUBHBINA OIBIT TOTPEOUTEIS

65. [ToHsATHS apXUTEKTypa BEIOOpa M apXUTEKTypa IPUHUMAEMOTO PEIICHUs

66. CooTHEeCeHHE MTOHATHH “perieHue”, “BpIOOp” U “OnbIT moTpeduTes’”’

67. DproHoMuKa U €€ MECTO B YIIPABJICHUH OIBITOM MOTPEOUTEINS

68. CencopHasi penpe3eHTalus U CEHCOPHOE BOCHPUSTHE KaK KIIOUYEBHIE JETECPMHUHAHTHI
MOBEJICHUSI U CYOBEKTHBHOTO OTBITA

69. Cencopnas penpe3eHTalus B OJHON U3 CEHCOPHBIX CUCTEM U CBSA3aHHBIA C HUM OIBIT
noTpeduTens

70. CeHCOpHBII MAPKETHHT — IPUMEP OJHOTO PEIICHUS

71. EnuHbie OCHOBBI TPO(UIMPOBAHUS M CETMEHTHPOBAHHUS TOTPEOUTENCH

72.3cTeTnueckoe BOCIpUITHE U (HAKThI IETEPMUHUPYIOLIUE €r0 IPAHULIBI

73. OcCOOCHHOCTH  TPOBENEHUS TIYOMHHBIX HWHTEPBBIO TNPU  HM3YyYEHUH  OIBITA
noTpeouTenei

74. AHanmuTHYECKHE TEXHUKH TPH TPOBEICHUU TIIYOMHHBIX HCCIEIOBATEIbCKIX
HUHTEPBBIO

75. OcoOCHHOCTH TIPOBEACHHS 3THOTPAPUUCCKUX HCCIEIOBaHUN B odd-TalH U UX
WHCTPYMEHTAJILHOTO COMIPOBOXKACHUS

76. OcoOCHHOCTH TMPOBEACHUSI ATHOTPAQUUECKHX HCCISIOBAaHUS B OH-JAWH W UX
WHCTPYMEHTAIILHOTO COITPOBOXKICHUS

77.1IpoeKTUBHBIE METOJAWKH M CEeMaHTHYecKuil nupdepeHnman Kak HHCTPYMEHT
U3YYEHHUs OIbITa MOTPeOUTENs

78. CuieHMpOBaHME OMBITA TOTPEOUTENS M UCIIONIb3YEMBIE TIPH STOM TEXHHUKH M METOIbI

79. Human Centred opueHTaI¥s — MPEANOCHUTKH MOSIBICHUS H COBPEMEHHOE Pa3BUTHE

80. MeTtopl reiMU(UKALINN OTIBITA TOTPEOUTEI S

81.OcuoBbl Nudge u Debiasing moaxomoB K yIpaBICHUIO OMBITOM W BOCIPHATHEM
norpedurens

S5.Meroanyeckue yKazaHHsA AJIsl 00y4al0IHMXCS 110 OCBOCHUIO M CIUILTHHBI
I'myOokoe ycBoeHHE Marepuajia OOECHeuMBAETCS COUYETAaHUEM ayJUTOPHBIX 3aHATHH H
CaMOCTOSITENIbHON paboThl 00yYarOLIMXCs C TUTepaTypoil u 3ajaHusIMU. OCHOBHBIM BUIOM Y4YeOHBIX
3aHSTUMN 110 JaHHOM NHUCUUIUIMHE SBJISIOTCS JIEKIIUU U MTpaKTHUecKue 3aHsaTus. [IpakTnueckue 3anaTus
MIPOBOJIATCS B BUJI€ AMCKYCCHI, CEMHUHAPOB, ITpyNoBoro ooydenus. [lo nucruminHe ocyuiecTBiseTcs
IIPOMEXYTOUHBII KOHTPOJIb B (hOpMe IK3aMEHa.

6. YueOHas uTepaTypa u pecypcbl HHGOPMALMOHHO-TEJIEKOMMYHUKAIMOHHOM CeTH
"HHTepHeT", BKJIIOYAA NlepeYyeHb Y1eO0HO-MEeTOAMYECKOro odecrnedeHus1 AJ1sl CaMOCTOSITe IbHOM
padoThI 00yYAOIIMXCS 1O AMCHUIJINHE

6.1 OcHoBHas1 TUTEpPaTYpa

1. XKumun 1. M. Teopus cucrem: onsIT moctpoeHus kypea //M.: Enuropuan YPCC. — 2003.

2. XKyxos /. A. buonoruyeckue ocHOBBI MOBeAeHUs //I'yMopaibHble MEXaHU3MbL: Y4eOHUK.— M.:
KOpuanaeckwmii Lentp [Ipecc. — 2004.

3. KpaBuenko 1O. E. Ilcuxomoruss smoumii (KJIacCMUECKME U COBPEMEHHBIE TEOPUH U
uccnenosanus) //M.: @opym. — 2012,

4. Kpaiir I'., boxym /1. Ilcuxonorus pazsurtus. — [utep, 2000.

5. JleoutseB A. Jlekuu no o61eii ncuxomorud. — M : Cmeica, 2005.
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6. Maiiepc JI. CounanbHas ncuxosiorusi:[nep. ¢ anri. |. — M3garensckuii qom" Iutep", 2011.

7. Ceprees C. @. UmxenepHas ncuxosnorus u s3pronomuka //M.: HUW mIKOIBHBIX TEXHOIOTUN. —
2008.

8. Conco P. KorautusHas ncuxosnorusi:[nep. ¢ anri.]. — M3narensckuit gom" Iurep”, 2011.

9. Anekcannpos 0. . Tlcuxoduzuonorus //M.: Meaumuna. — 2001.

10. Anoxun I1. K. Ouepku 1o ¢usuonoruu GyHKIMOHATBHBIX cucteM //M.: Meauuuna. — 1975, —
T.448.-C. 1.

11. Amwodd 1O., [Turrenapux K., [TaBaunuc T. buonorunueckue purmer: B 2-x 1. — Mup, 1984.

12. bepu L. I'ennepuas ncuxonorus. — OJIMA Menua ['pymnm, 2002.

13. bepamreitn H. buomexannka u ¢usunonorus nprwkenuid. — 2004,

14. Bypnak C. [Ipoucxoxaenue s3bika. OakThl, McCiea0BaHus, TUIIOTE3bl. — Litres, 2013.

15. Bept JI. DxoHOMUYEecKas ICUXO0Jorus. TeopeTuueckue OCHOBBI U MIPAKTUYECKOE NPUMEHEHHUE.
— 'ymanurtaphslii nestp, 2013

16. JIe6enen-JIrooumoB A. H. Ilcuxonorus pexnamol. — M3parensckuii nom" ITutep", 2003.

17. Maiiepc 1. J»Bua Maiiepc—UuTynnus. — M3garensckuit nom" Iurep", 2013.

18. Maiiepc . I[Icuxomnorus: [nep. C aunrn.]. — [lonmypu, 2008.

19. Mansix C. b., Eropoa M. C., MemkoBa T. A. OcHoBbI nicuxoreHeTrku //M.: Dnunasp. — 1998.
—T. 744.

20. Mopo3oB B. II. HesepOasbHas KOMMYHHUKaLUs. OKCIEPUMEHTAIbHO-TICUXOJIOTHYECKHE
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6.3 YueOHO-MeTOAMYeCKOe 0OecniedeHHe CAMOCTOSATEIbHOI padoThl
«He HCIIOJIB3YROTCS»
6.4 HopmMaTuBHBIE IPABOBbIE JOKYMEHTbI
«He HCIIOJIB3YROTCS»
6.5 UnTepHeT-pecypcnbl
1. http://en.wikipedia.org/wiki/List_of _cognitive_biases
2. http://en.wikipedia.org/wiki/List_of _memory_biases
3. http://en.wikipedia.org/wiki/List_of fallacies

6.6 HbIe HCTOYHUKH
«He ucnonp3yrorcs»

7. MaTepuanbHo-TexHHYecKas 0a3a, MHGOPMALMOHHbIE TeXHOJIOTHH, IPOrPAMMHOE
ol0ecrieyeHne 1 MH(POPMAILHOHHBIE CIPABOYHbIC CHCTEMbI

Jlnst mpoBeieHUst ISKIMH U MPaKTUYECKUX 3aHATUNA HEOOXOIUMBI:

1) Aynautopusi, 000py0BaHHAs I IPOBEICHUS KOMITBIOTEPHBIX MPE3EHTAIIHH, BKIIIOYast
BO3MOXHOCTb YaCTUYHOTO 3aTEMHEHUSI ay IUTOPUH T10 aJIPECY

ITpocnext Bepnazackoro, 82, kopnyc 5, ayauropust 129 nnst nexkunid, aynuropuu 505 u 506 ns
MPAKTUYECKUX 3aHATUH, KOMIIBIOTEP/HOYTOYK M MMPOSKTOP B HATUYUHT
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2) MynbpTuUMeaNITHOE 000pyI0BaHNE NIJIi KOMIBIOTEPHON MPE3eHTAIIUH — MEePCOHATBHBIN
KOMITBIOTEP, POCKTOP, SKpaH
3) OO06bIyHOE 000pPYIOBAaHUE Ay TUTOPHH - TOCKA, (hJIOMACTEPhI

TpeOoBanusi K MPOrpaMMHOMY OOECIICUCHHUIO TPH TMPOXOXKICHUU YUEOHON IMCIMILTUHBI:
komiuiekT oucHeIX mporpamm: MS Word, MS Excel, MS PowerPoint, Microsoft Internet Explorer.



