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1. TlepeyeHb NJIAHHPYEMBIX Pe3yJIHLTATOB 00yYeHHsI 110 TUCIUILINHE,
COOTHECEHHBIX C IUIAHUPYEMbIMH Pe3yJIbTATAMH OCBOEHHS POrPaMMbl

1.1.

Huctumnuaa DT/.B.01 «HocTpanHblii 5361k B cdepe mnpodeccrHoHanbHON

KOMMYHHKaIIUN» o0OecreunBaeT OBJIAACHUEC CICAYIONIUMMH KOMIICTCHHOUSAMU C Y4YCTOM

JTamna:
Kon HaumenoBanue Kox sTama ocBoeHnus HaumenoBanue >tama
KOMITETEHITUH KOMITETCHITUH KOMITETCHITUH OCBOEHHS KOMITCTCHITUH
[K-11 CIIOCOOHOCTH IK-11.1 CIIOCOOHOCTh  OCYILIECTBIISATh
OCYILECTBIIATH BepHUPHUKAIUIO n
BEPUPUKALUIO u CTPYKTYPHU3aLHIO
CTPYKTYPHU3aLIUIO uHpopMaIuy, TMOoITydaeMon
uHdopmauu, W3 Ppa3HBIX MCTOYHHUKOB, B
MOJIy4aeMOU U3 pa3HbIX chepe MUPOBOI MOTUTHKH,
HCTOYHHKOB KOMMYyHHKAITUH -
npodeccruoHanbHON Hu
MEKIIMIYHOCTHOM, a TakKXe B
o0nacTd  MPOTHO3UPOBAHUS
BO BHCIITHCTIOIUTHISCKOM
JIeSITENLHOCTH Poccun,
OOpBOBI c
TpaHCHALMOHAIbHOU
MPECTYMHOCTBIO.
T1K-20 Biragenne meromamu Hu | I1K-20.2 CIIOCOOHOCTH MPUMEHS T
MHCTPYMEHTAJIbHBIMU METOIOB u
CpEICTBAMH, WHCTPYMEHTAIBHBIX CPEJICTB,
CIIOCOOCTBYIOLITUMH CIOCOOCTBYIOLINX
WHTEHCU(DHUKAITIN WHTEHCU(DUKAIIIN
IMO3HABaTSIbHOM IMO3HaBaTeIbHOMI
eI TEILHOCTH JIeITEeIBbHOCTH, B 00JacTH
KOMMYHHKaLUN
1.2. B pesynprare oOCBOEHHUS AWCHMIUIMHBI y CTYICHTOB JIOJDKHBI  OBITh
c(hOpMHUPOBaHBI:
Kop »Tama PesynbTarel 00yueHus
OCBOCHHS
KOMIICTCHITUN
IK-11.1 Ha YpPOBHE YMEHHMH: HCHOJb30BAaTh METObI

Bepu(UKAIMN U CTPYKTypU3alUN HH(POPMAIIH,
MOJTy4aeMoi u3 pa3HbIX HCTOYHHKOB
WCTIOJIBb30BaTh TUINIOMAaTHYECKUE MHCTPYMEHTHI B
LeJIAX obecrieyeHus MEXTyHapOIHOU
0€30I1aCHOCTH;

Ha  ypOBHE  HABBIKOB:  BepUUKAIMU U
CTPYKTypH3aluu WHQPOpMAIUM, IOIYy4aeMON U3
pa3HbIX HCTOYHUKOB
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[1K-20.2 Ha ypoBHe ymeHnii:

MPUMEHATh TEOPHUIO0 TO3HAHUS B MPAKTUUYECKON
JIeSITCIIEHOCTH;

-MCIOJIb30BaTh (PaKTOpPhl BHEIIHEH U BHYTPEHHEH
cpeabl JUIsl MHTEHCU(UKAIMK IO3HABATEILHOU
NEeATEIbHOCTH;

-IPUMEHATh  COBPEMEHHBIH  MHCTpYMEHTapHi
MO3HAHUS.

Ha ypoBHe HaBBIKOB:

OpraHu3alyy 03HABATECIILHOU JEATEIbHOCTH;
-BJIAJICHUS WHCTPYMEHTApHUEM Hay4YHOTO
IIO3HAHUS

2. O0BbeM M MecTO IMCHUILTHHBIB cTpyKType OIT BO
O0beM TUCHHUITHHBI

OO6m1ast TpyTI0€MKOCTh TUCIMIUIMHBI COCTaBIsET 2 3.€. (72 a.4.).

KonuuecTBo akajgeMHYeCKHX 4YacoB, BBIACIEHHBIX Ha KOHTAaKTHYIO PalOTy C mpemnojaBareiemM
(o BuIaM y4eOHBIX 3aHATHI) U HA CAMOCTOSITEIIEHYIO pa00Ty 00yJaromuxcsi:

- OuHO-3a04Hast popma oOydeHHs: MpaKTHUecKue 3aHaTus — 20 a.4., caMOCTOsATeNbHAs padoTa —
52 u;

- 3a04Has popma oOyueHUs: mpakTudeckue 3anatus — 10 a.4., camocrosTensHas padora — 58 u.

Mecto nucuunimebl B ctpykrype OII BO

Huctumnunaa OT/1.B.01 «MHocTpanHbIil sA3bIK B cepe mpodeccnoHaIbHONH KOMMYHUKAIMN»
aBisieTcss (aKkyJIbTaTUBOM, OTHOCUTCS K BapHaTUBHOM YacTM M B COOTBETCTBUU C Y4EOHBIM
IUIAHOM OCBAaMBAETCSI BO 2-M CEMECTPe OYHO-3a09HOM PopMbl 00ydeHHs U Ha 1-M Kypce 3a04HOi
dhopmbl 0OyueHHUS.

OcBoeHHe IUCHMIUIMHBI ONHMPAETCs HA 3HAHHE OCHOBHBIX (OHETHMUYECKUX, JEKCUYECKHX U
IrPAaMMAaTHYECKUX SBJICHUN H3y4aeMOr0 WHOCTPAHHOTO S3bIKA, IOJIYYEHHBIE MPHU OCBOCHUH
nporpaMMbl OakaliaBpHara,Ta Takke Ha NpUOOpEeTEeHHBbIE paHee YMEHHs W HaBBIKM B cepe
MEXJIMYHOCTHOM, MEXKYJIBTYPHOU U MpodheccnOHaIbHON KOMMYHHUKAIINH.

dopma NpoMeKyTOUHON aTTECTAllMd B COOTBETCTBUH C Y4EOHBIM INIAHOM — 3aU€T.

3. Copnepsanue H CTPYKTypa AHCHUILIMHBI (MOILYJIs1)

Ouno-3aounan ghopma

Ne n/m HaumenoBanue TeM O0beM IMCHUIIMHBI (MOAYJI), Yac. ®opma
(pasniesios), Bcero KontakTHas paora CP Texyuero
OyJarommxcs ¢ KOHTPO.IH
00y ycneBaeMocTu* ¥,
npemnoaaBarejeM TPOMEsKy TOHOI
10 BUJAAM YUeOHbIX 3aHATHH arrecTanumu™**

J1/30, ‘ JP/ D0, ‘ n3 KCP




JOT* JOT*
Tema 1 | Brands 10 2 8 0
Tema 2 | Change 10 3 7 0]
Tema 3 | Organization 10 3 7 0]
Tema 4 | Advertising 10 3 7 C)
Tema 5 | Money 10 3 7 O
Tema 6 | Cultures 10 3 7 T
Tema 7 | Human resources 12 3 9 C3
ITpoMesKyTOUHAsI aTTECTALUS 3ayer
Bcero: 72 20 52
3aounas ¢popma odyuenusn
Ne i/ HaumenoBanue Tem O0beM TMCHUILIMHBI (MOYJIA), Yac. ®opma
(pasnenios), Bcero KourakrHas paora CP TeKyumero
o0yyarommxcst ¢ KOHTPOH -
ycneBaeMocTu™*,
npenoaaBarejeM HPOMesKyTOUHO
o BUJAaM yqeﬁﬂmx 3aHATHH aTrecTamuu™**
A0, [ Jp/30, n3 KCP
JOT* JOT*
Tema 1 | Brands 8 1 7 0
Tema 2 | Change 10 1 9 0
Tema 3 | Organization 10 2 8 0]
Tema 4 | Advertising 10 1 9 3
Tema 5 | Money 10 1 9 0]
Tema 6 | Cultures 10 2 8 T
Tema 7 | Human resources 10 2 8 C3
IIpoMexxyTouHas arrectanus 4 3auer
Bcero: 72 10 58

lMpumeyaHune: 1 - popMbl TEKYLLErO KOHTPOJIS1 ycrieBaeMocTu: oripoc (O), TectupoBaHue (T),
acce (3), cutyaumoHHas 3agada (C3).

Conep:xaHue TUCHUIJIMHBI (MOXYJIs1)

Tema 1. Brands
Bpemena anrnumiickoro riarona. @opMyibl pedeBoro TUKeTa. MapKeTUHIOBas KOMMYHUKALIMSL.

Tema 2. Change
3anoru aHrIMiicKoOro riarojia. JIekcuka Asist OnMcaHus OpraHU3aIl[MOHHBIX H3MEHEHU.

Tema 3. Organisation
Jlexcuka, onuchIBaromas CTPYKTYpy KOMIIaHUH, YCTOMUMBBIE ci10BocoyeTaHusA. CTPyKTypa OpraHu3aluy.

Tema 4. Advertising
Aptuxiu. Jlekcuka, ucnosib3yemMas B peKiaMe U IS OMTUCAHUS PEKIIaMBbI.

Tema 5. Money
Jlexcrka HeoOxomuMast TSl OMTUCAHUS TCHACHIINNA 1 (PMHAHCOBBIX PEATHH.

Tema 6. Cultures
MNnuomel, ucniosib3yeMbl€ B I€JIOBBIX OTHOIIEHUAX. PeueBoil aTukeT. MoaabHbIE T1aroibl.




Tema 7. Human Resources
CocraBnenue pestoMe. Jlekcuka, HeoOXoauMas JUisl MPOXOKICHHS cOOece10BaH s, OITMCAHMSI
JOJKHOCTHBIX 00s13aHHOCTEH. NTHOUHUTHB U repyHIUN.

4. MarepuaJbl TEKYLIEr0 KOHTPOJIAA yCIIeBAeMOCTH 00YYAKOIIUXCS U
(poH1 OLIEHOYHBIX CPEICTB MPOMEKYTOYHOM aTTeCTAIMY M0 JUCHUNINHE (MOIYJIIO)

4.1. @opMbl W MeTOAbI TEKYLIEro KOHTPOJISI YCIeBAEMOCTH OOy4Yalomuxcss H
MPOMEKYTOYHOM ATTECTALUH.

4.1.1. B xope peamuzamum aucuumauabl OT.B.01 «WHocTpaHHblid si3bIK B cdepe
npogecCHOHATBHON KOMMYHMKALMI> HCIOJb3YIOTCH CJeAylue MeToAbl TeKyllero
KOHTPOJISl YCIIEBAEMOCTH 00y4aI0LIUXCH:

Tema (paznen) MeTozpl TEKYyIIero KOHTPOJIsl yCIIeBaEMOCTH

Tema 1 Brands Onpoc

Tema 2 Change Onpoc

Tema 3 Organization Onpoc

Tema 4 Advertising Jcce

Tema 5 Money Onpoc

Tema 6 Cultures TecT

Tema 7 Human resources CuTyaunoHHbIe 3a8a4n

4.1.2. 3a4eT MPOBOAUTCH C MPUMEHEHHEM CJEAYIOIIMX METOA0B (CPeICTB): YCTHBI ONPOC U
CUTYAlIMOHHBLIC 3aJ1a4H.

4. 2. MarepuaJibl TEKyLIEro KOHTPOJISI YCIIEeBAeMOCTH 00y4al0IIMXCH.
Bonpocsl 1151 onipoca Ha 3aHATHUSIX.

Tema 1 Brands

1. Talking about your favourite brands.
2. Building luxury brands.
3. Case study: Hudson Corporation.

Tema 2. Change
1. Discussing attitudes to change in general and at work.
2. Mercedes, shining star.
3. Case study: Acquiring Asia Entertainment.

Tema 3. Organisation
1. Talking about status within organization.
2. A successful organization.
3. Case study: InStep’s relocation.

Tema S. Money
1. Discussing attitudes to money.
2. An inspirational story.
3. Case study: Make your pitch.




TecToBBIC 3a1aHUA

Tema 6. Cultures

1. You are going to hear part of a speech given by Lorenzo Zambrano, Chief Executive of
the Mexican company Cemex. At the time of this speech, Cemex was the world’s third largest
cement producer. (Cement is a material used in building.) Mr Zambrano describes how and why
his company became a global company.
You have one minute to read the questions below before you listen. You will hear the speech
twice.

1. Put the following events in the correct order according to when they happened. Start with the
event which happened first. Write a letter on each line.

a) Cemex started expanding into Asia.

b) Mexico opened up its economy to foreign investors.

c¢) Cemex bought cement plants in Spain and South America.

d) There was a financial crisis in Mexico.

e) Cemex decided to become a global company.

f) Cemex acquired two companies in the US.

g) Cemex took over two other Mexican producers.

Ist event:

2. Complete these sentences with the figures or dates that were given.

a) Cemex decided to globalise in the mid ............cccceeeeennee.

b) In the next ten years, Cemex increased production to .........cc..cceceerneenne tonnes.

c¢) Cemex invested OVer .........ccoceevuerunennee. dollars in modernising its new plants.

d) During the economic crisis, income from the Mexican operations fell by.........c...ccceeeeenie %.

3. What were the reasons why Cemex decided to become a global company? Mark all those that
Mr Zambrano mentions.

a) There was strong competition from large international companies.

b) Cemex was losing money.

c) It was difficult to expand further in Mexico.

d) To avoid being taken over by a bigger company

To which industry does each of these companies belong? Match the descriptions (4-9) with the
industries (a—f).

4 This company operates a chain a)accountancy

of supermarkets.



5 This company provides power from b) consumer electronics
nuclear power plants to other industries.

6 This company develops and sells drugs c) electricity generation
for a range of medical applications.

7 This company supplies cloth to clothing d) food retailing
manufacturers.

8 This company manufactures such items e) pharmaceuticals

as TVs, video recorders and CD players.

9 This company audits the finances of other f) textiles

companies and prepares their annual

financial statements for them.

Complete these sentences with an appropriate word.

Example: He didn’t hear what the speaker said, so he asked her to

...................................... what she had said.

10 Several passengers .........ccccoccevvveveeencveennean. about the poor quality of food served on the
flight.

11 The market research team has carried out a .......c..ccceeeeriieiieniennnn. to test product awareness.
12 If you always buy the same brand, you are said to be ..........cccceeceeniiriiennnnne to that brand.

13 When a number of companies agree to work together on a large project, such as a building, a
bridge or a tunnel, we say that they form a ............cccovvveiiniiinnnnns .
14 Radio, TV and newspapers are examples of .........ccccoceeveevenienennens .

Choose the best word to complete these sentences.

15 We are planning a mailshot to ...........cccceeeneeee. our new product.
a) enter b) launch c) endorse d) target
16 The advertising campaign will ............ccceeeueeene. younger consumers.

a) target b) promote c) persuade d) access

17This watch is not a genuine Rolex. Itisa ........ccccoeeveeennenne .

a) fraud b) counterfeit ¢) copycat d) corruption

18 When you travel by plane, you can choose to sit by the window or in a(n) .......c..ccceeeeneenee.
seat.

a) corridor b) passage c) aisle d) outside

The following adjectives describe an unsuccessful product. Change them to their opposites:
adjectives that describe a successful product.

Example: dull ......c..oooovviiiiiiie

19 poor qUALILY ..oovveeeiieiieiieeieee e

20 OVErpriced ...ccvveerveeeeiieeeiie e

21 badly made .......ccceceeviieniiiiiieie e

22 UNKNOWN ..ot

23 old-fashioned ........ccccoceeveeiiiniiniinincneecee,

Complete this report by writing the correct form of the verbs given in brackets. Use either the
past simple or the present perfect.
Example: He .....cccoevieiiiiiiiiie, (answer) the telephone and gave his name.
Report on meeting about advertising strategy
In a meeting held last Monday, the Marketing Department proposed that the company should

change its advertising strategy. It ........ccccoeevveviiieniieinieeee, 24 (be) the policy in the past to use
TV as the main medium for advertising our products.

However, in the last year, there .........ccocoevviveiiiiiiiinie, 25(be) a number of changes. The cost
of TV advertising ........ccecceveeverienvenennicneenn 26(rise) considerably since the beginning of last

year. For example, whereas a one-minute prime-time SIot ........ccccceevvieeriiieeniieeenieenne, 27(cost)
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£500,000 last year, it now costs £750,000. In addition, the results of our TV advertising

campaign last year.........ccoocvveevveeerieeeiieeeieeens 28(be) very disappointing. Market research, which
WEC.iiurieeeieeeereeeereeesreeenareeeenes 29(conduct)  between  October and  December  last
VAT, uvveeeereeeereearreenneeenereeenaneens 30(show) only a slight increase in sales following the campaign.
On the other hand, sales resulting from our radio advertising
[6F:300] o : 114 FON USRS 31(increase) substantially since last October. This is
probably because We .........cccoeceeviieiiinieniie 32(target) a younger audience through our radio
campaign by linking advertising to pop music programmes. What is more, the cost of radio
AdVETtISING .oovvvveiieieeiierieeiee e, 33(not, increase) as much as TV advertising over the last

year. Our conclusion is that TV advertising should be cut in favour of greater emphasis on radio.
Tembl 1J151 HAIMCAHUS ICCe.

Tema 4. Advertising
1. Advertising has a bad influence on children.
2. Advertising tells you a lot about the culture of a particular society.
3. What makes a good advertisement? What advertising practices are not acceptable?

CuryanuoHHbIe 32/1a4H.

Tema 7 Human resources
Make up a plan of a job interview using the following text.

Desirable and undesirable traits.

During the job interview, the interviewer makes a series of judgments or evaluations about your
ability to do the job. All these judgments go towards forming the overall impression that plays a
crucial role in the selection procedure.

Three factors are particularly important in the forming of the overall impression: appearance,
oral communications, and social skills.

Another factor that is seriously considered in the job interview is “personality”. This factor,
however, is more complex, less evident, and more subjectively judged by interviewers than the
three just mentioned. The employment representative wants to know your attitude toward, and
feelings about, yourself, your past, the company, the job, and the profession so that a prediction
about your future performance with the company can be made.

Whereas a candidate’s underlying motivations, attitudes, and feelings may not be clearly
revealed in resumes and letters, these personality traits are sought out and frequently discovered
within the face-to-face exchanges of the interview. A technique for exploring one’s personality is
referred to as depth interviewing. Broad, open-ended questions are put to the interviewee, and
the resulting responses are followed up by probing questions that elicit more details, revealing
feelings and attitudes. Probing questions often deal with reasons behind an act and the feeling
associated with the act. Here is such a depth-interviewing exchange:

Broad, open-ended questions:

“Tell me about yourself at Murphy’s Store.”

Probe 1:

“How did you go about getting your promotion to assistant selection supervisor?”

Probe 2:

“Why did you handle it that way?”

Probe 3:

“How did you feel when you receive the promotion over Judy Sticker, who had been there three
years longer than you?”

Depth-interviewing techniques have the appearance of casual conversation but actually reveal
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much information to the skilled interviewer about the inner workings of one’s personality. In
such conversation, be careful to reveal attitudes, feelings, and motivations that are desirable.

Do not be deceived by the cordiality of an interviewed and curious interviewer; such behavior is
essential to place you at ease, get you to talk, and make you reveal everything about yourself. Be
as honest and frank as possible in revealing positive personality traits that will help on the job.
But before uttering a negative, cynical, pessimistic, resentful, or antagonistic remark, think
twice. The fact is that the prospective buyer will decide to buy your talents for your positive
qualities and will decide to reject your talents for your negative qualities.

The following list contains many desirable traits:
¢ Professional appearance
¢ Good speaking skills
Good listening skills
Adaptability
Enthusiasm and determination
Self-confidence
Practical and realistic approach
Courtesy, appreciativeness, and consideration
Believability and persuasiveness
e Willingness to work hard and assume responsibility
¢ Imaginativeness, creativity, and resourcefulness
¢ Good sense of humor
¢ Conscientiousness and dedication
¢ [nsightful, thoughtful, and analytical
e Alert and attentive
e Honest and truthful
e [ogical and well organized

The following list contains many undesirable traits:
e Poor appearance
¢ Inability to express oneself
e Poor listening skills
e Lack of preparation for interview
e Lack of common courtesy
e Lack of confidence, interest, and enthusiasm
e Passiveness and indifference
¢ Conceit and overconfidence
Negative, apologetic, and insecure
Evasive, deceitful, and dishonest
High-pressure selling
e Long-winded or abrupt
The likehood is that you now possess many of the positive traits needed to make that favorable

personal impression. Try not to be shy, meek, and overly modest, or embarrassed in expressing
your desire for the job and your reasons for qualifying. Only you can state your case.

4.3. OneHoOYHBbIE CPeACTBA IJIS IPOMEKYTOYHOM aTTecTAlMu.
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4.3.1. ®opMupyeMbie KOMIIETEHIIUH

Kon HaumenoBanue Kon sTama ocBoeHust HaumenoBanue »tana
KOMIIETEHITUN KOMIICTECHIUH KOMIIETEHITUH OCBOCHMUS KOMIIETCHITUH
[K-11 CHOCOOHOCTD IK-11.1 CIOCOOHOCTh OCYIIECTBIATh
OCYIIECTBIIATH Bepu(DHKaIHIO n
BepUDUKAITUIO u CTPYKTYpHU3aLUIO
CTPYKTYPHU3AILHUIO nHpopMaIu, TOJy4aeMOu
uHbOpMAaIH, W3 Ppa3HbIX MCTOYHHUKOB, B
MOJTy4aeMOM M3 pa3HbIX chepe MHUPOBOH TOJTUTHKH,
HCTOYHHKOB KOMMYHHKAaLHI -
npodecCroHaATBHOM "
MEXKIJIMYHOCTHOM, a TakKXe B
007acCTH  MPOTHO3MPOBAHUS
BO BHEIITHEIOJIUTHISCKOM
NEeITEILHOCTH Poccun,
00pBOBI C
TpaHCHAIMOHAJIbHOM
MPECTYMHOCTHIO.
TIK-20 Baagenue Meromamu u | I1K-20.2 CIIOCOOHOCTD MPUMEHSTH
WHCTPYMEHTAIbHBIMH METOIOB n
CpencTBaMH, WHCTPYMEHTAIbHBIX CPEJICTB,
CIOCOOCTBYIOIIUMHU CIOCOOCTBYIOIINX
WHTCHCU(PUKAITIT WHTECHCUPUKAITUU
MMO3HaBaTCIbHOM MO3HaBaTeJILHOM
JIeATCIIbHOCTH JIeITEeIbHOCTH, B 00JacTH
KOMMYHHKaIIUI

4.3.2 TunoBblie OLlEHOYHbIE CPEICTBA

Tunossie BOITPOCHI AJIA YCTHOT'O OITpOCa:

1.

e Al

9.

10.
11.
12.
13.
14.

Talking about your favourite brands.

Branding: A crucial defence in guarding market share.
Discussing attitudes to change in general and at work.
Shake-ups that leave us shaken but not stirred.
Talking about status within organization.

Happy staff is not the full answer.

Discussing authentic advertisements.

American dream get a Latino beat.

Discussing attitudes to money.

Megane sales drive Renault to top position.

Discussing the importance of cultural awareness in business.

A growing opportunity to close the cultural gap.
Talking about job interviews.
The money move.

IIpumep cuTyalluOHHOM 3a7a4u:

Make up the dialogue, using these phrases.
Let me introduce myself (my stuff), I’d like you to meet, What company are you from?? Would
you like a cup of coffee, let’s clear up some points, How can I get in touch with you?, Our city
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will impress you greatly, By the way.

HIxajna oneHUBaHUA.

JTan ocBOeHUs! Iloka3are/b OLleHUBAHUSA Kpurepuii CpencrBa (MeToaBI)
KOMIETeHIN T OlIeHUBAHUS OlleHMBAHUA
YK OC- 4.2 CnocobHocTb | 3HaHue Pa3HOYPOBHEBBIX | 3HAHUE  HHOSI3BIYHOM VYerHbIit onpoc
K JIeIOBOM KOMMYHMKAILIMH | TMHIBUCTUYECKUX  €IMHMIL | IEKCUKH JIeJI0BOTO Tect
HA UHOCTPAHHOM SI3BIKE JIeJI0OBOTO CTHIIS U | OOIIeHUs, XapaKTepHbIE Occe
CIOCOOHOCTh MPUMEHSTh UX | Ul JIeJI0BOr0 OOILIeHUs CutyalMoHHbIE
B KOMMYHUKAaTHBHOM | p€UEBBIX  KIHUIIE | 3a1auu
npolecce Ha HHOCTPAaHHOM | FpaMMaTHYEeCKUX
SI3BIKE KOHCTPYKIIM, yMEHHUE

CTPOUTH BBICKA3bIBAHUA
Ha MHOCTPAHHOM S3BIKC
B paMKaxX OCHOBHBIX

’KaHpPOB JIeJI0BOU
KOMMYHHKAITUH,

BIIaJICHUE HaBBIKOM
BEJCHUS  YCTHOM |
MMHUCBMEHHOM  JICJIOBOM
KOMMYHHKAITUH Ha
WHOCTPAHHOM SI3BIKE C
COOTIOIEHUEM

JICKCUYECKUX,

IrpaMMaTHYECKUX H

CTUJIMCTUYCCKUX HOPM.

[ToxroroBka K 3a4eTy mpeaycMaTpUBaeT YCTHOE MOBTOPEHUE MPOWIEHHOTO y4eOHOTo MaTepuana
M0 JUCIUIUIMHE (C MCIOJIB30BAHMEM KOHCIIEKTOB, YYEOHBIX IOCOOWIA, JTOMOJHUTEIHHOMN
JTUTEpaTypbl), a TaKKe TOMOJHUTEIHHOE KOHCIEKTHMPOBAHHE JTUX HCTOUYHUKOB IO MEPEYHIO
BOIIPOCOB, BBIHOCUMBIX Ha 3a4eT.

4.4. MeToauyeckue MaTepuaJibl

OneHuBaHue OOy4arOUIMXCS B MPOILIECCE IOATAIHOIO OCBOEHUS MMM  KOMIIETEHIUH,
dbopMupyemMoi TaHHOW TUCIUIUIMHON OcyIiecTBIseTcsl B popme 3aueTa, KOTOPBIN Mpeanoiaraet
OLICHMBAaHUE 3HAaHUN C T[OMOUIbI0 YCTHOIO ONpoca IO TEMAaTUKE Kypca U pelIeHUsd
CUTYallMUOHHOTO 3aJJaHusl.

K 3auéry nomyckaroTcst CTyIAEHTHI, BBHINOJHUBIINE Bce TpeOOBaHUS Y4eOHOW IPOrpaMMBbl,
BHITIOJIHUBIIIME B YCTAHOBJICHHbIE CpPOKM BCE BHUABI 3aJaHuil W paboT, HE HUMEIONINM
3aJI0JDKEHHOCTEH 10 UTOraM TEKYIETro KOHTPOJIS YCIIEBAEMOCTH.

3auer mpoBOAUTCS B YCTHOM (opme. 3aueT cocToMT U3 Oeceabl Mo Teme ( perIeHus
CUTYaIIMOHHOTO 3a/1aHuSl.

3HaHUs, YMEHUS, JCHCTBHS O0Oydalomlerocss Ha 3aueTe OIICHHMBAIOTCS KaK «3auTeHO» WIH
«HE3aUTEHOY.

OnenuBanue oﬁyqalomerocﬂ Ha 3a4€Te Mo ATMCHMIIJIMHE
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Onenka Kputepun oneHku Pe3yabTaTsl 00y4eHHs
3HAET nHos3pyHyto | [1K-11.1
JICKCUKY JICTIOBOTO | HA ypPOBHE YMEHUM: HCIOJIb30BaTh METOMbI
OOLICHUs,  XapaKTepHbIC Bepu(UKAIIUU U CTPYKTYpHU3AMK WHGOPMAIIHH,
ZUISL JIENIOBOTO  OBIEHNS | 110;1yqaemoid u3 PasHbIX MCTOYHUKOB
peHeBRIC  KIHMMIC M| peronp30BaTh AUIIIOMATHYECKHME HHCTPYMEHTHI B
P aMMaTquCFHe LEeJsIX obecrieueHus MEKTYHapOIHOU
KOMCTPYKIHIH, 0e301acHOCTH;
ymeeT CTPOHTH _
BICKA3LIBALILST 4a | H2  YPOBHE  HaBBIKOB! BepI/I(l)I/IKaI_[I/II/Iu u
WHOCTpaHHOM si3bike B | CTPYKTYpH3aIluu uHbOpMaIUK, MOJydaeMoill u3
pamKax OCHOBHBIX | PA3HBIX UCTOYHUKOB

«3aYTCHO» N
KAHPOB JIeTIOBOM
KOMMYHHUKAIHH; 11K-20.2
BIIAJICET HABBIKOM
BEIICHUS YCTHOM u | Ha ypoBHE ymeHuii:
MUCbMEHHOMN JI€JI0BOM
KOMMYHUKaIN Ha | IPUMEHATh TEOPHUIO0 TO3HAHUS B MPAKTHUYECKOU
WHOCTDAHHOM  SI3BIKE  C | jagrenpHOCTH;
coOImoieHueM
JICKCHYECKHUX, . .
IPaMMATHHYECKHX 4 | “ACIIONB30BaTh (h)aKTOPHI BHEIIHEH W BHYTPEHHEH
CTHJINCTHYECKUX HOPM. Cpensl AJii WHTeHCU(HUKAIMKM TO3HABATEIHHOM

«HE3a4YTCHO» HEC 3HACT HHOA3BIYHYIO JEATEIIbHOCTH,
JICKCHKY JIeTI0BOTO
oOIeHus, XapaKTepHBIC . .

-IPUMEHATh  COBPEMEHHBIH  HMHCTPYMEHTapui
JUISE  JIETIOBOTO  OOIIEHUS
peyeBbie KJTHIIIe u | 1103HaHHA.
rpaMMaTHYECKUE
KOHCTPYKIINH; Ha ypoBHe HaBBIKOB:
HE ymeer CTPOUTE | opraHW3alMy IO3HABATCIIBHON NEATEIbHOCTH;
BBICKA3bIBAHHS Ha | _prnanenus HHCTPYMEHTapHEM HAay4IHOTO
MHOCTPAHHOM ~ S3BIKC B | L oo oo
paMKax OCHOBHBIX
JKaHPOB JIETI0OBOM
KOMM YHHKAI|H;
HE BIIAJCET  HABBIKOM
BEIICHUS YCTHOI u
HCHMEHHOM JIeTIOBOM
KOMMYHHU KAl Ha
WHOCTPaHHOM SI3BIKE C
coOJIroIeHNEM
JIEKCUYECKHX,
TrpaMMaTH4€CKUX u
CTUJIMCTUYCCKHUX HOPM.
Omnpoc.

Omnpoc nposoautcs no TemaMm 1, 2, 3, 5, 7 u pean3yeTcsi HA OCHOBE Pa3HOYPOBHEBBIX 3a7ad U

3aJaHui:

a) penpooyKmueHo20 YPOGHA,

NO3BOJMIOMIUC OLCHUTL U JUAHOCTUPOBATH

3HaHHUC

JIMHIBUCTUYCCKOI0 MaTc€puaia (J'ICKCI/IKI/I n FpaMMaTI/IKI/I) U YMCHHC IIPaBUJIBHO HCIIOJIb30BATH
SA3BIKOBBIC CAWHUIIBI, Y3HABAHUC 00BEKTOB HN3Yy4YCHHA B paMKax ONpCACIICHHOI0 pa3aciia

JTUCIUILINHEL.
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Pa3zHble 3ananus 5T0ro ypoBHS OLICHUBAIOTCS HA OCHOBAHUU CHEAYIOLIUX KPUMEPUES.

— TOYHOCTHh BOCIPOU3BENCHUsI Y4eOHOro MaTepuaia (BOCHPOU3BEACHHUE SI3IKOBBIX €IUHUII,
rpaMMaTUYECKUX MPaBUJ, KOMMYHUKATUBHBIX HOPM U T.I1.);

— TOYHOCTh B ONHUCAHUM (PAKTOB, SBIICHUW, TPOIECCOB C HWCIOIB30BAHUEM JICKCUKH U
IrpaMMaTUKH;

— TOYHOCTb PA3JIUYECHUS U BBIICIICHUS N3YYEHHBIX MAaTEPUATIOB;

0) peKoHCMmPYKMUGHO020 YpPO6HA, TIO3BOJSIIONIME OLECHUTh M JUATHOCTUPOBATh YMEHHS
CHUHTE3MPOBATh, aHAIM3UPOBATh, 0000IIATh JTUHTBUCTUYECKHUI MaTtepuan ¢ (GopMyJIupOBaHHEM
KOHKPETHBIX BBIBOJIOB, YCTAHOBJICHHUEM IIPUYMHHO-CJIEACTBEHHBIX CBI3EH;

Kpumepuem onieHku siBnsgercs:

— MPOJIEMOHCTPUPOBAHA CIIOCOOHOCTH aHAIM3UPOBATh U 0000IIaTh HH(HOPMAITHIO;

— IPOJAEMOHCTPUPOBAHA CIIOCOOHOCTh CHHTE3UPOBATH HA OCHOBE JIAHHBIX HOBYIO HH(OPMAITHIO;
— clieJaHbl 00OCHOBAHHBIE BBIBOJIBI HA OCHOBE MHTEPIIPETAIMK UH(DOPMAIIUH, PA3bICHEHUS;

— YCTaHOBJICHBI IPUYNHHO-CJIECTBEHHBIE CBSI3H, BBISIBIICHBI 3aKOHOMEPHOCTH;

B) TBOPYECKOI'0 YPOBHSI, IO3BOJISIIOIINE OLICHUTh U IMATHOCTUPOBATh YMEHHUSI CTPOUTH YCTHYIO
peyb Ha NHOCTPAHHOM SI3BIKE.

Kpumepuu onenku:

— TPOJAEMOHCTPUPOBAHA CIOCOOHOCTH JIOTUYHO CTPOUTH BBICKA3bIBAHHE B COOTBETCTBUH C
KOMMYHUKATUBHOU 3aJa4ei;

— MPOAEMOHCTPUPOBAH MEXIUMCUMIUIMHAPHBIN MMOAXOA K PEIICHHIO 3aJa4yd, OCYIIECTBIICHA
MHTETPALHUS JIMHIBUCTUUECKUX U KCTPAIMHIBUCTUUECKUX 3HAHU;

— JIEKCUYECKHE €IMHUIBI U TPAMMATUYECKUE CTPYKTYPbI UCIOJIb30BaHbl YMECTHO, PEYb MOHSTHA.

OrneHka «5»

3amaHne BBHIITOJHEHO IMOJTHOCTRHIO

Ouenka «4»

3a):[aHHe BBITIOJIHCHO C HE3HAYHUTCIbHBIMU
IOrpCIIHOCTIAMU

Ouenka «3»

OOHapyXuBaeT 3HaHUE U TIOHUMaHUe OOJbIIei
YACTH 33IaHUsI

TecT.

TCCTI/IpOBaHI/Ie IIPOBOAUTCA IO TEMC 6mn pean3yCTCs Ha OCHOBC ayAUOTCKCTAa U 0JIOKa TECTOBBIX

3a1aHUH.

Ouenounvle napamempsl mecmoso2o 3a0anuu (npumep).

ﬂJ’II/ITeJ'ILHOCTB KOHTPOJIA

15 Mmun

[IpennaraeMoe KOIUYECTBO 3a/1aHUMN

10

Kpurepuu oneHku:

BBITIOJIHEHO BEPHO 3aJaHUN

«5», eclin 9-10 npaBWJIbHBIX OTBETOB
«4y, ecnu 7-8 IpaBUWIIHLHBIX OTBETOB
«3», ecu 5-6 mpaBUIILHBIX OTBETOB

Acce.

Hammcanue acce OCYHICCTBIIACTCA 110 TEMC 4,

IIpu oueHKe 3cce UCMOJIBL3YIOTCS CJeAyoNUe KpUuTepru (Kaxablid KpuTepui - 2 6ajJia):

1) comepxanme — coOmogeHue oObemMa pabOTBI, COOTBETCTBHE TEMe, aKTyaJbHOCTh W
NPUKJIaIHAs 3HAYMMOCTh, HH(OPMALIMOHHAS 1OCTATOYHOCTD;

2) opraHu3aiys TEKCTa — 3aBEPLIEHHOCTb U CTPYKTYPHUPOBAaHHOCTb;

3) nexkcuka — 11€1eco00pa3HOCTh HCHOJIBb30BAaHHUS TEPMHHOJIOTUH, YMECTHOCTh IMPUMEHEHHS
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JIEKCUYECKUX €IMHULL, COOTBETCTBUE UCIIOIb3YEMOM JIEKCUKHU IIOCTABICHHOM 3a1a4e;
4) rpamMmaTuKa — HCIOJIb30BAHHME pA3HOOOPA3HBIX IPAMMATHUYECKHMX KOHCTPYKLUUH B

COOTBETCTBHUH C ITIOCTABJICHHOM 3ajaueii U Tpe6OBaHI/I$IMI/I;

5) CTHIIb — COOTBETCTBUE CTHIIEBOTO O(OPMIICHHSI PEUX THITY 3aJaHUSI.

Ouenka «5» Dcce COOTBETCTBYET BCEM KPUTEPUSIM
Ouenka «4» cce BBIMOJIHEHO ¢ HE3HAYUTEIbHBIMU
MOTPEUTHOCTSIMU
Ouenka «3» Dcce COOTBETCTBYET OOJIBIIEH YacTh
KPUTEPHUEB OLIEHKHU

CurtyanuoHHble 3a/1a41

Pemienue CHUTyallMOHHBIX 3aJay OCYILIECTBISIETCS B paMKaX TeMbl 7 M IpeAojaraer
JEMOHCTPAIMIO CIIOCOOHOCTH K JOCTIDKEHHIO KOMMYHHKATMBHOTO YycCIlieXa B KOHKPETHOM
JIeJI0BOM CUTYAIHH.

Onenka «5» KoMMyHMKaTUBHBIN yCIIEX JOCTUTHYT
HOJIHOCTBIO
Ouenka «4» KoMMyHHMKaTHBHBIN yCIIEX TOCTUTHYT B
OCHOBHOM
Ouenka «3» KoMMyHMKaTUBHBIN yCIIEX JOCTUTHYT
YaCTUYHO
S. Metoanueckne yKkazaHus 1Jisl 00y4alOIUXCH 110 OCBOCHHUIO TUCHMILIMHBI (MOTYJIsl)

Llenp MeTOoAMYECKMX PEKOMEHAALMH - OOECHEeUUTh CTYACHTY OINTHUMAJIbHYIO OpIraHU3aLMIO
nporecca U3y4eHHs AUCLUUIUIMHBI, a TAKKe BBIOJHEHUS Pa3IMuYHBIX (JOPM CaMOCTOSTEIbHOMN
paboTHL.

CryneHTaM HEO0OXOAMMO O3HAKOMHUTBHCA: C COJEpkKAHHUEM pabodel MporpamMMmbl AUCLHUILIUHBI, C
HEeJISIMU M 331a4aMi JUCLUUIUIMHBI, €€ CBS3SIMH C IPYTUMH JUCHHUILIIMHAMU 00pa30BaTeIbHOM
IpOrpaMMbl, METOAMYECKUMH pa3pa0OoTKaMu 10 JaHHOM JUCUUIUIMHE, HMEIOIIMMCS Ha
o0pa3oBaTelbHOM TOpTaj€ M caiiTe LeHTpa, ¢ TrpaduKOM KOHCYJIbTAIlMid TpernoaaBaTesei
kadenpsl.

Pexomenoayuu no no02omogke K npaKMuuecKum (CeMuHapCcKum) 3aHAmusaMm.

Cryznenram cienyer:

- TPUHOCUTH C COOOH pPEKOMEHIOBAaHHYIO IIPENoJaBaTeIeM JUTEepaTypy K KOHKPETHOMY
3aHATHIO;

- JI0 OYEPEIHOTO MPAKTHUYECKOrO 3aHATHUSA MO PEKOMEHIOBAHHBIM HCTOYHHKAM INpopadoTaTh
JIEKCUYECKUI M TpaMMaTHUYECKUI Marepuan, COOTBETCTBYIOLIEH TEeMbl 3aHATHA U OTPabOTATh
3a/1aHus], OIIPENEIEHHBIE I IOATOTOBKHU K IPAKTUYECKOMY 3aHATHIO;

- IPU TMOATOTOBKE K MPAKTUYECKUM 3aHATUAM CleLyeT 00s3aTeIbHO MCIIOJIb30BaTh HE TOJIBKO
Y4eOHYIO JINTepaTypy U CIIOBApPH, HO U ayTEHTHYHBIN TEKCTOBBIM MaTepHa;

- TEOPETUYECKUI MaTepuaj CIeAyeT COOTHOCHUTh C KOMMYHUKAaTMBHBIMU IIPUMapamH, TaK Kak
S3bIK M1 KOMMYHUKAIUA SBISAIOTCS HENPEPBIBHO PAa3BUBAIOIIKMMUCS CUCTEMAMU;

- B HayaJIe 3aHATUH 3a/1aTh NPENOJABATEII0 BOIIPOCH 110 MAaTepHaly, BbI3BABIIEMY 3aTPyIHEHUS
B €r0 IOHUMAHUU U OCBOCHUU IIPU PELIECHUN 33124, 3aJaHHBIX I CAMOCTOSTEIIBHOTO PEILICHMUS;
- B XOZI€ ITPAKTUYECKOI0 3aHATHS 1aBaThb KOHKPETHBIE, YETKUE OTBETHI 10 CYILECTBY BOIIPOCOB;

- Ha 3aHATHUU YYacTBOBATh B OOCYKICHUU M aHAJIN3€ OTBETOB APYTHX O0YUAIOLIHXCH.

Memoouueckue pexomeHOAuUU RO 6GbINOJHEHUIO PA3IUYHBIX (POPM CAMOCHOAMENbHBIX
OOMAWIHUX 3A0AHUIL.
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CaMocTosiTenbHas paboTa CTYICHTOB BKJIIOYAET B C€0sl BHIMOIHEHHUE PA3IUYHOTO POJa 3aJaHuil,
KOTOpbIE OPUEHTUPOBAHBI Ha OoJjiee NTyOOKOe YCBOEHUE MaTepHalia u3ydyaeMon JUCHUILIMHBL [1o
KaXI0H Teme Y4eOHOW IUCHUIUIMHBI CTYACHTaM TMpeajaraerTcs MepeyeHb 3aJaHuid Ui
CaMOCTOSITENILHOUN paboThI.

K BbIONHEHUIO 3alaHUil JJiE CaMOCTOATENBHON pPabOTHl TPEIBSIBIAIOTCS —CIEAYIOLINE
TpeOoBaHMs: 3aJaHUsl JOJDKHBI HUCIOJHATHCS CaMOCTOSTENIBHO W TPEICTaBIATHCS B
YCTaHOBJCHHBI CpPOK, a TaKXe COOTBETCTBOBAaTh YCTAaHOBIEHHBIM TpPeOOBaHUAM IO
0(pOpMIIEHHIO.

CrynenTam cienyer:

- PYKOBOJICTBOBATHCSI Tpa)uKOM CaMOCTOATEIbHOM padoThl, onpeneneHasiM PI1/T;

- BBINOJIHATH BCE IUIAHOBBIE 3aJaHUsl, BbIJABacMble IPENOJABATEIEM [UJISI CAMOCTOSATEIBLHOTO
BBITIOJIHEHUSI, U pa30upaTh HA CEMUHAPaX W KOHCYJIBTAIIUAX HESCHBIC BOPOCHI;

- HCIOJIb30BaTh MpPH TMOATOTOBKE METOIMYECKHE Pa3paOOTKH IEHTpa MO Pa3IUYHBIM BUAAM
paboThI;

- TIpU TOATOTOBKE K MPOMEKYTOYHOMY KOHTPOJIIO MPOpadaThiBaTh COOTBETCTBYIOIIUE Pa3ieibl
JTUCIUTUIUHBI, QUKCUPYS HESICHBIE MOMEHTHI JIJIA UX OOCYXK/IEHUS Ha IJIAHOBOW KOHCYJIbTAIIHH.
Memoouueckue pexomenoayuu no pabome c 1umepamypoil.

JIrobOas hopma caMoCTOSTENIBHON PabOTHI CTYICGHTa HAYMHAETCS C MU3YyYEHHUs COOTBETCTBYIOIIEH
TUTEepaTyphl Kak B OMOIHOTEKE, TaK U JJOMa.

K kaxxmoit Teme yueOHOM TUCIMIUIMHBI T000paHa OCHOBHAS U JAOTOJHUTENIbHAS IUTEpaTypa.
OcHoBHas TUTEpaTypa - 3T0 Y4eOHUKH U y4eOHbIE TTOCOOHS.

JlomonHUTENbHAS JUTEpaTypa - OSTO JIMHTBUCTHYECKHE W DSHIMKJIONEIUYCCKHE CIIOBAPH,
CIIPAaBOYHUKH, UHTEPHET PECYPCHI.

Pexomenpamnum cTymeHry:

- 11eJIeCO00pa3HO UCTIONb30BATh AYTEHTHUYHBIM TEKCTOBBIN MaTepHal;

- TIpH BbIOOpE clioBapelt HE0OXOMMO IPEIBAPUTELHO KOHCYIBTUPOBATHCS C MIPETIOIaBaTeNIeM;

- 11e7IeCO00pa3HO UCTOIb30BATh TOBOPSIIHIE CIOBAPH;

- HEOOXOAMMO TPEIBAPUTEIHHO MOHATH PA3THUNE MEKIAY aBTOPCKUMH CIOBAPSIMU U CIIOBAPSMHU
tuna Multitran.

6.1. OcHoBHas JMTEpaTYpAa.

1. Bypenko JI.B. I'pammaruka anrmmiickoro ssbika. Grammar in levels elementary — pre-
intermediate [DnexTpoHHBIA pecypc]: yueOHoe mocobme s By3oB / JI. B. Bypenko, O. C.
Tapacenko, I. A. KpacnomekoBa; nozg obmt. pen. I. A. KpacnomekoBoii. M.: U3narenbcTBo
FOpaiir, 2016. — 230 ¢. — Pexxum goctyna: https://biblio-online.ru/ — 3nexTpoHHO-0MOIMOTEUHAS
cucrema «FOpai».

2. Mensiino B.B. Axagemuyeckoe mmcbmo. Jlekcuka. Developing academic literacy
[DnexTpoHHBIH pecypc]: yaebHoe nocobue s 6akanaBpuara u Maructpatypsl / B.B. Mensiino,
H.A. Tynsxosa, C.B. Uymmnkus. — M.: U3narensctBo FOpaiit, 2017. — 240 c. — Pexxum noctymna:
https://biblio-online.ru/ — DnexTpoHHO-0MbIMOTEUHAs crcTeMa «FOpaiTy.

3. Yukunesa JI.C. AHrmmiickuil si3pIk 1715 myOonuuHbIX BeicTyruieHuid. English for public speaking
[OnexTpoHHBIM pecypc]: ydeOHOoe mocobue nansi OakanaBpuaTa W MarucTpatypsl. — M.:
NznarensctBo FOpaiit, 2017. — 210 ¢. — Pexxum noctyma: https://biblio-online.ru/ — DnexTpoHHO-
6ubmmoreunas cuctema «tOpaitm».

6.2. lonoyiHUTE IbHAA JIUTEPaTypAa.

1. Canosckas B. C., PemuszoB B. A. OCHOBbl KOMMYHUKATUBHOM KyibTypbl. Ilcuxomnorus
oOmieHust [DIeKTpoHHBIA pecypc]: yueOHuk. — M.: UsmarensctBo IOpaiit, 2016. — 208 c. —
Pexum noctyna: https://biblio-online.ru/ — DnexrpoHHo-O0nbmuoTeunas cuctema «OpaiTy.

2. Ilcuxonorust u 3TUKa JENOBOrO OOIIEHUS [DIEKTPOHHBINA pecypc]: yueOnuk / mox pea. B.H.
JlaBpunenko, JI.U. YepnsimoBoit. — M.: HzmatensctBo IOpaiit, 2016. — 208 c. — Pexum
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noctyna: https://biblio-online.ru/ — OnexrponHo-6ubmmoreunas cuctema «tOpai.

3. Tmosman X.M. Ilcuxonorus. OOmieHHe M 310pOBbE JUYHOCTU [DNEKTPOHHBIA pecypc]:
yuebHoe mocobue s OakanaBpuara M Maructparypsl. — M.: U3garensctBo FOpaiit, 2017. —
230 c.— Pexum pmoctyma: https://biblio-online.ru/ — DnekTpoHHO-OMOMMOTEUHAsT CcHUCTEMa
«IOpaiit».

6.3. YueOHOo-MeTOMYECKOE 00ecniedyeHHe CAMOCTOATEILHON PadoThI.

Tema 1. Brands

1. bypenko JI.B. I'pammatuka anrmmiickoro ssbika. Grammar in levels elementary — pre-
intermediate [DnexTpoHHBIM pecypc]: ydeOHoe mocobue mis By3oB / JI. B. Bypenko, O. C.
Tapacenxo, I'. A. KpacnomekoBa; mox obmr. pea. I. A. KpacHomekoBoit. M.: NU3narenscTBo
FOpaiit, 2016. — 230 c. — Pexxum noctyna: https://biblio-online.ru/ — 9nekTpoHHO-010MMOTEUHAS
cuctema «tOpaiit».

2. Mensiino B.B. Axagemuueckoe mnmchmo. Jlekcuka. Developing academic literacy
[DnexkTpoHHBIN pecypc]: yueOHoe ocodue s bakanaBpuara U Mmaructparypsl / B.B. Mensitno,
H.A. Tynsaxosa, C.B. YUymmikus. — M.: U3parensctso FOpaitt, 2017. — 240 c. — Pexum nocrymna:
https://biblio-online.ru/ — 3nexTpoHHO-0MOMMOTEUHAsT cucTeMa «FHOpaiT.

3. Yukunesa JI.C. Aurnuiickuii si3bIK 171 myOnuuHbIX BeicTymieHuid. English for public speaking
[DnexkTponHBIT pecypc]: ydeOHOe mocobuwe i OakalaBpuara M MarucTparypel. — M.:
WznarensctBo KOpaiit, 2017. — 210 ¢. — Pexxum noctymna: https://biblio-online.ru/ — OnexrponHo-
oubmoteynas cucrema «tOpait.

Tema 2. Change

1. Bypenko JI.B. I'pammaruka anrmmiickoro ssbika. Grammar in levels elementary — pre-
intermediate [DnexTpoHHBIA pecypc]: yueOHoe mocobue s By3oB / JI. B. Bypenko, O. C.
Tapacenko, I. A. KpacnomekoBa; nmozg obmt. pen. I. A. KpacuomekoBoii. M.: U3narenscTBo
FOpaiir, 2016. — 230 ¢. — Pexxum goctyna: https://biblio-online.ru/ — 3nexTpoHHO-0MOIMOTEUHAS
cucrema «FOpai».

2. Mensiino B.B. Axagemuyeckoe mmcbmo. Jlekcuka. Developing academic literacy
[DnexTpoHHBIH pecypc]: yaeObHoe mocobue s 6akanaBpuara u Maructpatypsl / B.B. Mensiino,
H.A. Tynsxosa, C.B. Uymmnkus. — M.: U3narensctBo FOpaiit, 2017. — 240 c. — Pexxum noctymna:
https://biblio-online.ru/ — DnexTpoHHO-0MbIMOTEUHAs crcTeMa «FOpaiT.

3. Yukunesa JI.C. AHrnmiickuil si3pIk 1715 myOonuuHbIX BeicTyruieHuid. English for public speaking
[OnexkTpoHHBI pecypc]: ydeOHOe mocoOue s OakanaBpuara M MarucTparypbl. — M.:
NznarenscTBo FOpaiit, 2017. — 210 ¢. — Pexxum noctyma: https://biblio-online.ru/ — DnexTpoHHO-
6ubmmoreunas cucrema «tOpaitm».

Tema 3. Organisation

1. bypenko JI.B. I'pammatuka anrimiickoro sssika. Grammar in levels elementary — pre-
intermediate [DnexTpoHHBIM pecypc]: ydeOHoe mocobue mis By3zoB / JI. B. Bypenko, O. C.
Tapacenxo, I'. A. KpacnomekoBa; mox obmr. pex. I. A. KpacHomekoBoit. M.: U3narenscTBo
FOpaiit, 2016. — 230 c. — Pexxum noctyna: https://biblio-online.ru/ — OnekTpoHHO-010NMMOTEUHAS
cuctema «tOpaiit».

2. Mensiino B.B. Axagemuueckoe mnmchmo. Jlekcuka. Developing academic literacy
[DnexkTpoHHBIN pecypc]: yueOHOe ocodue s bakanaBpuara U maructparypsl / B.B. Mensitno,
H.A. Tynsaxosa, C.B. YUymwmikus. — M.: U3parensctso Opaiit, 2017. — 240 c. — Pexum nocryna:
https://biblio-online.ru/ — SnexTpoHHO-0MOMMOTEUHAsT cucTeMa «FHOpanT.

3. Yukunesa JI.C. Aurnmiickuii si3bIk 1711 myOnuuHbIX BeicTymieHud. English for public speaking
[DnexkTponHBIl pecypc]: ydeOHOe mocobuwe i OakalaBpuara M MarucTparypel. — M.:
WznarensctBo KOpaiit, 2017. — 210 c. — Pexxum noctymna: https://biblio-online.ru/ — OnexrponHo-
o6ubmuoteynas cucrema «tOpaiit.
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Tema 4. Advertising

1. bypenko JI.B. I'pammatuka anrimiickoro ssbika. Grammar in levels elementary — pre-
intermediate [DnexTpoHHBIH pecypc]: ydeOHoe mocobue mis By3zoB / JI. B. Bypenko, O. C.
Tapacenxo, I'. A. KpacnomekoBa; mox obmr. pea. I. A. KpacHomekoBoit. M.: NU3marenscTBo
FOpaiit, 2016. — 230 c. — Pexxum noctyna: https://biblio-online.ru/ — OnekTpoHHO-010MMOTEUHAS
cuctema «tOpaiit».

2. Mensiino B.B. Axagemuueckoe mnmchmo. Jlekcuka. Developing academic literacy
[DnexkTpoHHBIN pecypc]: yueOHoe mocodue s bakanaBpuara U Mmaructparypsl / B.B. Mensitno,
H.A. Tynsaxosa, C.B. Yymmikus. — M.: U3parensctso Opaitt, 2017. — 240 c. — Pexum nocryna:
https://biblio-online.ru/ — SnexTpoHHO-0MOMMOTEUHAsT cucTeMa «FOpanT.

3. Yukunesa JI.C. Aurnmiickuii si3bIK 171 myOnuuHbIX BeicTymieHud. English for public speaking
[DnexkTponHBI pecypc]: ydeOHOe mocobuwe s OakajaBpuara M MarucTparypel. — M.:
WznarensctBo KOpaiit, 2017. — 210 c. — Pexxum noctyna: https://biblio-online.ru/ — OnexrponHo-
oubmoTeyHas cucrema «tOpait.

Tema S. Money

1. bypenko JI.B. I'pammatuka anrmmiickoro sssika. Grammar in levels elementary — pre-
intermediate [DnexTpoHHBIM pecypc]: ydeOHoe mocobue mis By3zoB / JI. B. Bypenko, O. C.
Tapacenxo, I'. A. KpacnomekoBa; mox obmr. pea. I. A. KpacHomekoBoit. M.: NU3narenscTBo
FOpaiit, 2016. — 230 c. — Pexxum noctyna: https://biblio-online.ru/ — OnekTpoHHO-010MMOTEUHAS
cuctema «tOpaiiT».

2. Mensiino B.B. Axamemuueckoe mnuchmo. Jlekcuka. Developing academic literacy
[DnexkTpoHHBIN pecypc]: yueOHOe ocodue s 6akanaBpuarta U Mmaructparypsl / B.B. Mensitno,
H.A. Tynsaxosa, C.B. Uymmikus. — M.: U3parensctso FOpaitt, 2017. — 240 c. — Pexum nocrymna:
https://biblio-online.ru/ — SnexTpoHHO-0MOMMOTEUHAsT cucTeMa «FHOpanT.

3. Yukunesa JI.C. Aurnuiickuii si3bIK 171 myOnuuHbIX BeicTymieHuid. English for public speaking
[DnexkTpoHHBIT pecypc]: ydeOHOe mocobwe i OakaiaBpuara M MarucTparypel. — M.:
WznarensctBo KOpaiit, 2017. — 210 c. — Pexxum noctymna: https://biblio-online.ru/ — OnexrponHo-
oubmoteynas cucrema «tOpait.

Tema 6. Cultures

1. bypenko JI.B. I'pammatuka anrimiickoro sssika. Grammar in levels elementary — pre-
intermediate [DnexTpoHHBIM pecypc]: ydeOHoe mocobue mis By3zoB / JI. B. Bypenko, O. C.
Tapacenxo, I'. A. KpacnomekoBa; mox obmr. pea. I. A. KpacHomekoBoit. M.: NU3narenscTBo
FOpaiit, 2016. — 230 c. — Pexxum noctyna: https://biblio-online.ru/ — 9nekTpoHHO-010MMOTEUHAS
cuctema «tOpaiit».

2. Mensiino B.B. Axagemuueckoe mnmchmo. Jlekcuka. Developing academic literacy
[DnexkTpoHHBIN pecypc]: yuebHOe ocodue s bakanaBpuarta U Mmaructparypsl / B.B. Mensitno,
H.A. Tynsaxosa, C.B. Uymmikus. — M.: U3parensctso FOpaitt, 2017. — 240 c. — Pexum nocryna:
https://biblio-online.ru/ — SnexTpoHHO-0MOMMOTEUHAsT cucTeMa «FOpaiT.

3. Yukunesa JI.C. Aurnuiickuii si3bIk 171 myOnudHbIX BeicTymieHuid. English for public speaking
[DnexkTponHBIT pecypc]: ydeOHOe mocobuwe i OakalaBpuara M MarucTparypel. — M.:
WznarensctBo KOpaiit, 2017. — 210 c. — Pexxum noctymna: https://biblio-online.ru/ — OnexrponHo-
oubmoTeyHas cucrema «tOpaiit.

Tema 7. Human Resources
1. Bypenko JI.B. I'pammaruka anrimiickoro ssbika. Grammar in levels elementary — pre-
intermediate [DnexTpoHHBIA pecypc]: ydeOHoe mocobme s By3oB / JI. B. Bypenko, O. C.
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Tapacenko, I. A. KpacnomekoBa; nozg obmt. pen. I. A. KpacnomekoBoii. M.: U3narenscTBo
FOpaiir, 2016. — 230 ¢. — Pexxum goctyna: https://biblio-online.ru/ — 3nexTpoHHO-O0MOIMOTEUHAS
cucrema «FOpai».

2. Mensiino B.B. Axagemumyeckoe mmcbmo. Jlekcuka. Developing academic literacy
[DnexTpoHHBIH pecypc]: yaeOHoe nocobue s 6akanaBpuara u Maructpatypsl / B.B. Mewnsiino,
H.A. Tynsxosa, C.B. Uymmnkus. — M.: U3narensctBo FOpaiit, 2017. — 240 c. — Pexxum noctymna:
https://biblio-online.ru/ — DnexTpoHHO-0MOIMOTEUHAs crcTeMa «FOpaiT.

3. Yukunesa JI.C. AHrmmiickuil si3pIk 1715 myOonuuHbIX BeicTyuieHuid. English for public speaking
[OnexkTpoHHBI pecypc]: ydeOHOe mocoOue s OakanaBpuara M MarucTparypsl. — M.:
NznarensctBo FOpaiit, 2017. — 210 ¢. — Pexxum noctyma: https://biblio-online.ru/ — DnexTpoHHO-
6ubimoreunas cuctema «tOpaitm».

6.4. HopmaTuBHbI€e NPaBOBbIE JOKYMEHTHI.
He ucnonb3yrores.

6.5. UnTepHeT-pecypcesl.

1. MynbtuTtpan. MHoros3puHas cioBapHast 0aza — http://www.multitran.ru/

2. ABBYY Lingvo-Online. Mmuoros3piuHas cioBapHas ©0aza — http://www.lingvo-
online.ru/

3. Wiktionary. CB0o0OAHO TNONOJHAEMBIH MHOTO(PYHKIMOHAIBHBIH  MHOTOS3BIYHBIN
CJIOBaph U Te3aypyc — https://www.wiktionary.org/

4. llenoBble koMMyHukanuu. OwHnaiiH-kypc Ha caiite «bubanoTeka yCHEmHOro
o6usHecmeHa» — http://club-energy.ru/c.php

5. BusinessEnglishSite.com (6u3Hec-1ekcuka u rpaMMaTHKa JUIsl CTYIEHTOB, TOTOBSILIUXCS
K 3k3ameny ESL) — http://www.businessenglishsite.com/

6. Business English Exercises (ynmpakHEHUs IO [1€JIOBOMY aHIJIMHCKOMY S3BIKY) —
http://www .better-english.com/exerciselist.html

6.6. Hble HCTOYHUKH.
1. 1. Bill Mascull. Business Vocabulary in Use: Advanced. Cambridge University
Press. 2010.
2. David Cotton. Market Leader. Intermediate Business English Course Book. Pearson
Education. 2012.
3. Paul Emmerson. Essential Business Grammar Builder. Macmillan Publishers Limited.
2012.
4. In Company 3.0 / Mark Powell — Intermediate — Macmillan Publishers Limited.
2014.
5. Paul Emmerson. Business English Handbook. Advanced. Macmillan Publishers
Limited. 2011.

7. MaTepuajibHO-TeXHUYecKasi 0a3a, HH(POPMALIMOHHbIE TEXHOJIOTHH, IPOrPAMMHOE
ob0ecrieyeHne 1 HHPOPMALMOHHBIE CIIPABOYHbIE CHCTEMBbI

1. Cneunanu3upoBaHHBIE 3ajibl JUIsl MPOBEACHUS JIEKUMH W ayIUTOpUU JJisi HPOBEACHUA
CEMMHAPCKHX U MPAKTUYECKUX 3aHIATUN C UCHOJIb30BAHUEM MYIBTUMEAUHHOTO 000pyI0BaHUS U
BO3MOKHOCTbBIO IIPSIMOTI'0 BBIXO/1a B ceTh MHTEpHET.

2. Cneumanu3upoBaHHass MeOelb U OPrCpeicTBa: ayIUTOPUH U KOMIIBIOTEPHBIE KIIACCHI,
000pyIOBaHHBIE TOCAAOYHBIMU MECTAMH.

3. Texunueckue cpenctBa ooyuenus: [lepcoHanbHbIe KOMIBIOTEPHI; KOMIIBIOTEPHBIE IPOEKTOPHI;
3BYKOBbIE JIMHAMHUKHU; MPOTpaMMHBIE CpPEJCTBa, OOECIEUMBAIOLIUE MPOCMOTP BUICO(]AIIOB B
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dopmarax AVI, MPEG-4, DivX, RMVB, WMV.
4. Jluuensuonnsle 3eKTpoHHBIE pecypchl: Windows, Microsoft Office (Excel, InfoPath,

PowerPoint, Publisher, Word).
5. MudopmanmonHble cripaBouHble U ouckoBble cucteMbl «Koncynprant [lmrocy, «I'apant.



	Зачет проводится в устной форме. Зачет состоит из беседы по теме ( решения ситуационного задания.



