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1. ITepeyeHsb MJIAHUPYEMBIX Pe3y/IbTATOB 00y4eHHs 110 AUCHHUILIMHE, COOTHECEHHBIX €
INIAHMPYEMbIMH pe3y/1bTaTaMH 0CBOeHHUsI 00pa30BaTe/IbHON NMPOrPaMMbl

1.1 Jucuumumuaa b1.B.03./1B.08.02 ®opmupoBaHue MEKIYHApOJHOTO HMMUIPKAa TIOCYIapcTBa
image) oOecreynBaeT OBJAACHHE CJICTYIONUMU

(Formation of the state international
KOMIIETEHIIUSMU C YUE€TOM dTara:

Kon HaumenoBanue Kon HaumenoBanue JTamna
KOMIICTCHIINHA | KOMITCTCHIIHH JTana OCBOCHHS | OCBOCHHUS KOMITCTCHITHH
KOMITETCHIINH

[1Kp-5 Criocoben [TKp-5.2 CrocoOHOCTh  ONIPEeACIIATh
MOJIb30BATHCS OCHOBHBIE TpeOOBaHHS K
COBPEMEHHBIMH MIPUMEHEHUIO
UH(POPMAIMOHHO- COBPEMEHHBIMHU
KOMMYHHKAITHOHHBIMH HH(POPMAITHOHHO-
TEXHOJIOTHSIMH CBSI3U KOMMYHHUKAIIHOHHBIMH

TEXHOJIOTHSIMH CBSI3U

JTIK-8 Crniocoben JTIK-8.4 CrocoOHOCT,  TIPOBOJUTH
OCYIIECTBIISATh OLICHKY COILMOKYJIBTYPHBIM
KOHCYJBTUPOBaHUE TIO u 00IIeCTBEHHO-
COLIMOKYJIBTYPHBIM H MOJIUTHYECKUM  BOIPOCAM
OOIIIECTBEHHO- pa3BUTHSA peruoHa
MOJIMTHYECKUM creranu3aluuu
BOIIPOCAM Pa3BUTHS
peruoHa
CHeIMATU3aluN

JIIK-10 CriocoOeH MpUMEeHSITh HIIK-10.2 CnocoOHOCTB OCBauBaTh
METO/IbI UCCIICIOBAHUS METO/IBI WCCIICJIOBAHUS
0OIIECTBEHHOTO 00LIECTBEHHOTO MHEHUS
MHEHUS ISl IPUHATHUS TUTST MIPUHSTHS
YIpaBIEHYECKUX YOpaBIEHYECKUX PeleHUI
pelIeHUM

1.2. B pe3ynbrare 0cBOCHUS AUCIUIIINHBI Y CTYIEHTOB JOJKHBI OBITh C(HOPMUPOBAHBI:

OTD/TD Kon JTana Pesynbrarel 00y4eHus
(mpu Hanmuyuu npodcrangapra)/ | OCBOCHHUS
TPYAOBBIC WIIH KOMIIETEHITHH
npoheccuoHaIbHbIEC TEHCTBUS
pabotatb ¢ poccuiickumu U | [TKp-5.2 Ha YpOBHE 3HAHUW: 3HAET OCHOBHBIE
3apyOeKHBIMU 0a3aMM JTaHHBIX, TpeGoBaHUs K MIPUMEHEHHUIO
NPUMEHSTHh TEXHOJIOTHH MTOHUCKA COBPEMEHHBIMHU WH(POPMAIMOHHO-
UHPOPMALIMU  OCYIIECTBIIAThH KOMMYHHUKAIIMOHHBIMHU TEXHOJIOTUSIMU
cbop u 00paboTKy CBSI3U B podeCCHOHATTEHON
HeoOXonuMol  HMH(pOpMaIHH; JIeSITeIbHOCTU
IpOBOAHTDH aHalln3 Ha YPOBHE YMEHHUM: COOJIIO/Ia€T OCHOBHBIE
MH(POPMALIMOHHOTO TpeGoBaHUs K IIPUMEHEHUIO
IIPOCTPAHCTBA, KaHaJIoB COBPEMEHHBIMH nH(GOPMaIMOHHO-
UHPOPMHUPOBAHUS KOMMYHHKAIIHOHHBIMH TEXHOJIOTHSIMU
CBS3HU B npodeccuoHanbHOM
JIESITEJIbBHOCTH
HA YpPOBHE BIJAJICHUI: ONpeensier




06H_[€CTBCHHO-HOJ'II/ITI/I‘-ICCKI/IM,
COHaJIbHO-3KOHOMHWYECCKHM,

COLIMOKYJIBTYPHBIM  BOIPOCAM
pa3sBUTHUA peruoHa
CHelHaNN3aL1Y; TOTOBUTh
0030pHl, nH(GOpPMaIMOHHEIE,
AHAJTUTUYECKHE MaTepuaibl IO
BOIIPOCAaM  MEKAYHApPOIHOTO
COTPYAHUYECTBA, pa3BUTHS
3apyOeIKHBIX PETHOHOB,
PETrHOHAIBHOM MIOJIUTHKH,

00IIIECTBEHHO-TTOJUTHYECKOTO,
COITMATbHO-9KOHOMUYECKOTO,
COIIMOKYJIFTYPHOTO  Pa3BUTHS

PErMoHOB

OCHOBHBIE TpeOOBaHUs OCHOBHBIE
TpeOOBaHMS K MPUMEHEHUIO
COBPEMEHHBIMU nH(POPMAIMOHHO-
KOMMYHUKaIlMOHHBIMU TEXHOJIOTUSIMU
CBA3U B npodeccruoHaIbHON
JIEATEIIbHOCTH

OCYIIECTBIISATh HAa YpOBHE 3HAHHWH: JIEMOHCTPHUPYET

KOHCYJIbTUPOBAHHE 10| 3HaHUE METOJIUKHU OIIEHUBAHUS

0OIIECTBEHHO-TIOJINTHYECKUM, JIIK-8.4 COLIMOKYJIBTYPHBIX M OOIIECTBEHHO-

COIIMATIbHO-?)KOHOMHYECKUM, MOJUTHYECKUX OCOOEHHOCTEH peruoHa

COIIMOKYJITYPHBIM BOITPOCaM CIeIMaTU3aAINH

[pa3BUTHS pEeruoHa Ha YypOBHE YMEHHUH: MPOBOJUT OLEHKY

CIICHMAIA3AIN TOTOBUTH COLIMOKYJIBTYPHBIX M OOIIECTBEHHO-

0030DHI, nH($OpPMalMOHHBIE, MOJIUTHYECKUX OCOOCHHOCTEH peruoHa

QHATUTHYECKUE MaTepHasbl II0| CrIeIaIn3aluu

BOIIPOCaM MEXAYHAPOAHOI'O Ha YypOBHE BJAJCHUW: ONHPACTCS Ha

COTPYyAHHUYCCTBA, pasBuTHA 3HaHHUE METOAUKHU OLICHUBAHUSI

3apyOeKHBIX PETHOHOB, COIIMOKYJIBTYPHBIX M OOIIECTBEHHO-

[PeTHOHAIBHOM MOJIUTUKH, MOJINTUYECKUX OCOOCHHOCTEH permoHa

00IIECTBEHHO-TTOJIATHYECKOTO, CIIEIMATU3ALUH

COIMAIbHO-?)KOHOMHUYECKOTO,

COLIMOKYJIBTYPHOI'O pa3BUTHS

€rOHOB

OCYILECTBIISATh Ha YpPOBHE 3HAHWU: JIEMOHCTPHUPYET

KOHCYJIbTUPOBAHHE o JIIK-10.2 3HaHHWE HAYYHBIX TOJIXO0JI0B, KOHIICTIIINI 1

METOH0B, BLIpa6OTaHHLIX B paMKax
HCCICIOBaHUA O6H_[eCTBeHHOFO MHCHUS

Ha YpOBHE YMEHHH: INPOBOJIUT aHAIN3
BO3MOYKHOCTEHl NPUMEHEHUS METOJIOB
UCCIICIOBAaHUA OOIECTBEHHOTO MHEHUS
JUIs] IPUHSITHS] YIIPABJICHYECKUX PEIICHUN

Ha YpOBHE BIAJEHUI: OCYILECTBISET
MOUCK uH(popManumy, MIPUMEHEHNE
HAayYHBIX  TOAXOJOB, KOHICMIMH U
METOJIOB, BBIPAOOTaHHBIX B  paMKax
MCCIIEIOBAaHMS OOIIIECTBEHHOTO MHEHHUS

2. O0beM U MecTO IUCHUILIHHBI B cTpyKTYype OIl BO

O0beM AUCHUILIAHBI
OOmass  TPyJI0eMKOCTh

b1.B.03./1B.08.02 ®dopmupoBanue

MCXKIYHapPOAHOI'O HUMHMIXKa

rocynapctBa (Formation of the state international image) cocraBisier 2 3a4€éTHBIC STUHUIIBI, 72

qgaca.

KonmuecTBo akageMHYecKuX 4acoB, BBIICTICHHBIX HA KOHTAaKTHYIO paboOTy C IMperojaBaTelieM,
cocTtaBigeT 32 yaca: JICKIMOHHbIC 3aHSATHS — 16 4YacoB, NMpakTUYECKHE 3aHATUS — 16 4acos.

CamocrosarenbHas pabota cocrasiusiet 40 4acos.

Mecto aucuunimabl B ctpykrype OII BO




Hucuunnuaa b1.B.03.11B.08.02 ®opMupoBaHue MEXIyHAPOIHOTO HMMHUDKA TIOCyJapcTBa
(Formation of the state international image) mpemycmorpeHa Ha 4 Kypce, B 7 ceMecTpe,
MPETOJIaeTCsl Ha aHTTIUICKOM SI3bIKE.

Hucunmmaa b1.B.03./0B.08.02 ®dopMupoBaHue MEXIyHApOAHOTO HMHIKA TOCyAapcTBa
(Formation of the state international image) OTHOCHUTCS K AMCHUIUIMHAM IO BBIOOPY 4YacTH,
dbopMupyeMoil  ydyaCTHUKaMH 00pa3oBaTeNbHBIX OTHOmEeHWH, bmoka 1  «JluctumiuHen
(Moynm)».

B conepxarenbHOM IJ1aHe TUCIUILIMHA ONKpaeTcs Ha

b1.B.01.02 NupopmarroHHbie pecypchl U 0a3bl JaHHBIX O 3apy0eXKHOMY pernoHoBeaeHuto (3
ceMecTp),

b1.B.03.01 Conmomnorus (3 cemectp),

b1.B.03./IB.02.01 DtHOMOTHS 1 dTHOTICHXOJIOTHS (2 cemecTp),

b1.B.03./1B.02.02 DTuka nenoBoro odiieHus (2 cemectp),

b1.B.03./IB.03.01 Penurum mupa (2 cemectp),

b1.B.03.1B.03.02 Penuruu mupa (Religions of the world) (2 cemectp),

b1.B.03./IB.03.03 Jloruka (2 cemectp),

b1.B.03.11B.07.01 Kondaukronorus u ynpasieHue KoHpaukTamu (6 cemectp),
b1.B.03./IB.07.02 Kondaukronorus u ynpasienue koHpaukramu (Conflictology and conflict
management) (6 cemecTp),

b1.B.03./1B.07.03 [Tonmutuueckue KOHGIUKTHI (6 cemecTp).

dopma NpoMeKyTOUYHON aTTECTAllUU B COOTBETCTBUHU C YUEOHBIM INIAHOM — 3a4€T C OLEHKOH.

3. Conep:xanue M CTPYKTypa AMCHHUILIMHBI
Ouynasi gpopma 00yueHHs

Ne ni/m HaumeHoBaHue TeM W/ MU O0beM AU CHUIIMHBI, Yac. ®opma
pa3neson Bcero KonTakTHas paboTa CP TEKYIIero
o0yyarommxcs ¢ KOHTpPOJIsA
npenoaaBaTeieM ycneBaeMocTu**,
10 BHJAM Y4eOHBIX 3aHATHI MPOMEKYTOYHOM
aTTecTAHUH* **
J JIP n3 KC
P
Tema 1 MeskTyHapOIHBIA UMUK o)
roCyZiapcTBa Kak HCTOPHKO-
KyJIbTypHBIH (heHOMeH. International 8 2 2 4
image of the state as a historical and
cultural phenomenon.
Tema 2  [MexXIyHapOJHbIH UMUK 0
rOCY/apCTBa: BEYIIHE THIIBI H 8 ) ) 4
hiiemeHTHI. International image of the
state: leading types and elements.
Tema 3 TlonuTHYECKUN UMUK O
NOCTCOBETCKAs MPAKTHKA 1 YPOKH 8 ) ) 4
Poccuu. Political image post-Soviet
ractice and lessons of Russia.
Tema 4 TexHOJIOrMY OCTPOEHUS O
MEKTyHAPOTHOTO UMHDKA
rocymapctia. Technologies for 8 2 2 4
building the international image of the
state.
Tema 5 [TonuTnyeckuiit umupk Poccun 3a O
PYOEXKOM: WILTIO3UU U PEATbHOCTb. 8 ) D) 4
Russia's political image abroad:
illusions and reality.
Tema 6 3aKOHOMEPHOCTH CO3/1aHus O
umukaGdekTa. Patterns of creating 16 2 2 12
an image effect.




Tema 7  |CpaBHUTENIBHBIN aHATIHU3 UMHDKEBBIX O, P
ctpareruii Poccuu, CIIA, Kuras,
I'epmanun. Comparative analysis of 16 4 4 8
image strategies of Russia, the USA,
China, and Germany

[IpomexyTouHas aTTecTalus 3a0

Bcero: 72 |16 | | 16 | | 40

Illpumeuanue:
** — popmer mekywezo konmponsa ycnesaemocmu: onpoc (0), pegpepam (P).
**% _ dhopmbl npomedicymounoti ammecmayuu: 3auem ¢ oyenxou (3a0).

Co;lep)lcalme AUCIHHUITINHBI

Tema 1. MexxayHapoAHbIi MMHIK TOCYJApPCTBA KAK HCTOPHMKO-KYJbTYPHbIH (peHOMEH.
International image of the state as a historical and cultural phenomenon.

Nmumk: pokaeHue TOHATHSA. B3auMOCBsI3p MMHUDKA M XYAO0KECTBEHHOTO obOpasza. Mumk B
uctopu. HWMumK B CTPYKType KOMMYHHUKATHBHOTO mpocTtpaHcTBa. CoOBpeMEeHHbIE
KOMMYHHUKAIIHOHHBIE TEXHOJOIMH, HWCIOJb3yeMbleé B CO3AAHMU HUMHDKA. THIBI HUMHIDKEH.
Umumx B pekiame, IMOJUTUKE, OW3HECE, HMCKYCCTBE U JPYrHX OONAacTAX YeJIOBEUeCKOM
JeSITeIbHOCTH.

MexTyHapOAHBII MMHUIDK TOCYyJapcTBa U MOJUTHUECKUA UMUK TOCYJapcTBa 3a PyOeKoM:
obmiee 1 ocobeHHoe. ['eHe3nc KaTeropum «HOJUTUYECKUH HMHDK TocyaapcTBa». DakTopsl
BIUsSHUE Ha (opMmupoBaHue KaTeropuu. [IpuuMHBI W yCIIOBUSL BBIACICHUS KAaTErOpUU
«TIOJINTHYECKUI UMUK TOCYAAPCTBAY.

Image: the birth of a concept. The relationship between image and artistic image. Image in
history. Image in the structure of the communication space. Modern communication
technologies used in image creation. Types of images. Image in advertising, politics, business,
art, and other areas of human activity.

International image of the state and political image of the state abroad: General and special.
Genesis of the "political image of the state" category. Factors that influence the formation of a
category. Reasons and conditions for allocating the category "political image of the state".

Tema 2. MexIyHApPOAHbIH HMMIK TOCYAapCTBa: BeayllMe THNBI W 3JE€MEHTbI.
International image of the state: leading types and elements.

OcCHOBHBIE AJIEMEHTHI UMHJIXKA. Y CIIOBUS LEIOCTHOCTH UMUIKa. [lonuTudeckast KynbTypa Kak
MIPOCTPAHCTBO MOJUTHYECKOTO UMUK TOCYIapCTBA B 3apyOEKHBIX CTpaHaX.

[Tcuxomorust BOCHPHATHS TPSMON W KOCBEHHOW HMMHDK(poOpMUpyromied uHbopMaruu. 3HaK
MMMJIKA: TIOJIOKUTEIIbHBIA WIM OTPULIATEIIbHBIM.

The main elements of the image. Terms of the integrity of the image. Political culture as a space
of political image of the state in foreign countries.

Psychology of perception of direct and indirect image-forming information. Image sign: positive
or negative.

Tema 3. IHoauTHYecKHiI UMUK INOCTCOBeTCKAas NpakTuka W ypoku Poccum. Political
image post-Soviet practice and lessons of Russia.

YcnoBust hopMupoBaHHs NOIUTUIECKOTO UMUIKA Poccun 3a pyOekoM B YCIOBHUSIX COBETCKOU
U TIOCTCOBETCKOHM JeiicTBUTENbHOCTU. TpeOoBaHusi oOmiecTBa Kak (akTop TUHAMHUKU
MOJIMTUYECKOI0 UMUKA. J[MHaMUKa MOJIMTUYECKOTO UMUJKA: YCIIOBUS U COBPEMEHHOCTb.
Conditions for the formation of Russia's political image abroad in the conditions of Soviet and
post-Soviet reality. The demands of society as a factor in the dynamics of the political image.
Dynamics of political image: conditions and modernity.



Tema 4. TexHoJ0rMH NMOCTPOEHUS] MEKAYHAPOAHOro MMHuIxka rocyaapcrsa. Technologies
for building the international image of the state.

KoHcTpyupoBanue  MeXIyHapOJHOrO  MMMKa  rocynapctB.  OCHOBHBIE — METOAMKHU
dbopmupoBanusa uMuKa. DHPeKkTUBHBIE METOIUKN (POPMUPOBAHUS UMUXKA.
[To3unnoHMpOBaHUE KaK OCHOBHAs CTpaTerusi IOCTPOSHHUS MEXIYHApOJHOTO HWMMIIKA
rocynapctB. Mudsl U CUMBOJIBI B UMHUDKENOTHH. DOpMUpOBaHNE MHEHUS: CO3HATENbHAs W
Oecco3HaresnbHasi KOMIIOHEHTHL. Buasl uHbopManmum W KaHalbl €€ paclpoCTpaHEeHHs,
CyIIECTBEHHBIC JUI TMOCTpOeHUs uMHmKa. OCHOBHBIE TPUHIMIBI W A3Tarbl (HOPMHUPOBAHUS
ummka. CoBpeMeHHbIE TEXHOJIOTUH CO3aHUsT UMHJIKA.

The design of the international image of the States. The main methods of image formation.
Effective methods of image formation.

Positioning as the main strategy for building the international image of States. Myths and
symbols in imagelogy. The formation of opinion: conscious and unconscious components.
Types of information and channels of its distribution that are essential for building an image.
Basic principles and stages of image formation. Modern technologies of creation of image.

Tema 5. IHosnTryeckuit umMuak Poccun 3a pydexxoM: MILIIO3UM M peajbHOCTB. Russia's
political image abroad: illusions and reality.

[Tonmutuueckuii public relations u mpobiema co3ganust uMumKka. CUMBOIU3AIUS TOJUTHKH U
00pa3bl POCCHHCKON BIIACTH, TIOJUTUYECKOTO PEXKHMMA, TOJUTHICCKON KyIbTYphl. IMUIKEBbIC
TEXHOJIOTUM W Tpo0iieMa MaHUITYJIMPOBaHUS OOLIECTBEHHBIM MHEHHUEM. KOMMYyHHMKaTHBHBIN
3apsii  TpomaraHabl.  THUIOBBIE  anrOPUTMBI  (OPMHUPOBAHUS  TOJMTHUECKOTO  MMHIDKA
rocyJiapcTBa B 3apyOexHbIX cTpaHaxX. IHCTpyMEHTapuH JTUYHOTO KOHTAKTa B Pa3IMYHBIX TUIAX
UMHJDKA.

['maBa rocymapctBa Kak CHMBOJ M akTep. VMUK nuaepa CTpaHbl Ha IOJMTHYECKOM H
HenoJauTHueckoM (oue. Beibop monenu nosenenus. BuemnocTs nuaepa. Biacte kak «mpaBo
Ha peuyb» (pUTOpUKa BiacTu). THIBI pedyeBOro IMOBEJIEHHS JIWACPOB PA3IUYHOIO THIIA
(MOHApXUYECKOTO, «Xapu3MaTHuiecKoro», (ammcrckoro u T.1.). [loctpoenne o6pasza numepa ¢
MOMOIIBI0 KWHETUYECKHX 3JIEMEHTOB.

Political public relations and the problem of image creation. Symbolization of politics and
images of the Russian government, political regime, and political culture. Image technologies
and the problem of manipulating public opinion. The communicative charge of propaganda.
Typical algorithms for forming the political image of the state in foreign countries. Tools for
personal contact in various types of image.

The head of state as a symbol and actor. The image of the country's leader against a political and
non-political background. Choosing a behavior model. Appearance of the leader. Power as the
"right to speech" (rhetoric of power). Types of speech behavior of leaders of various types
(monarchical, "charismatic", fascist, etc.). Building the image of a leader using kinetic elements.

Tema 6. 3akoHomepHocTH co31anns MMUTKIPPekTa. Patterns of creating an image effect.

[TpoGnembl yIpaBieHHs MAacCOBBIM CO3HAaHHEM M TOBEICHHEM B paldoTe HMHIKMeENKepa.
OOmecTBeHHOE HACTPOCHWE W COLNMAIBHBIA  crepeoTun. llcuxomnorus TmpeBpamieHus
uHpopmanuu B MHeHHe. CTHXUIHOEe U IefieHanpaBieHHoe GopMupoBanre uMupka. [Ipuemsl
co3fanug UMHIKIPdekTa (Mcnoiab3oBaHue (acuuHAIMK, aTTpakuuu U Ap.). Poiab cpencts
MaccoBoi HMH(pOpManuu B co3iaHuM 3¢p¢exkTuBHOro uMuIKa. llpodeccuonanbhas 3Tuka
UMHDKMENKepa 1 MpoOJIeMBbI, CBsI3aHHBIE C € HapylIeHneM. PacnipeneneHne KOMIETEHITUH 110
paszenaM JUCHUIUINHBL.

Problems of managing mass consciousness and behavior in the work of an image maker. Public
mood and social stereotype. Psychology of turning information into an opinion. Spontaneous
and purposeful shaping of the image. Techniques for creating an image effect (using fascination,
attraction, etc.). the Role of mass media in creating an effective image. Professional ethics of an



image maker and problems related to its violation. The distribution of competences in the
discipline.

Tema 7. CpaBHUTeJbHbIA aHaauM3 HMUIKeBbIX crparermi Poccum, CIIA, Kwuras,
I'epmannu. Comparative analysis of image strategies of Russia, the USA, China, and
Germany

JIOKyMeHTBI, BBIpaXaroIlMe HUMHJDKEBBIE CTpaTeruu TrocyaapcTB. IIpoGiema coaepxanus
MMHJIKA U CTPAHOBOM UIEHTUYHOCTH HA MEXIyHapoIHOU apeHe. Heocnopumbie mpenMyiecTsa
U TpUBJIEKATEIbHOCTh 00pa3a >KHM3HM Kak (aKTopbl MMHDKEBOH crparernd. OCHOBHBIE
MECCEeP)KU MHUPY U BHYTPU CTpaHbl. MMukeBas MOJUTHKA W MEXaHM3Mbl €€ pealln3allvu.
WNHCTpYMEHTBI «MATKON CHUJIBI.

Documents that Express the image strategies of States. The problem of image content and
country identity in the international arena. Undeniable advantages and the attractiveness of the
lifestyle as factors of branding strategy. The main messages to the world and within the country.
Image policy and mechanisms for its implementation. The tools of "soft power.

4. MarepuaJbl TeKyLIero KOHTPOJISl yCIeBaeMOCTH 00yyaromuxcs U GoHI OleHOYHbIX
CpPeACTB MPOMEKYTOUYHOI aTTecTAlMU M0 TUCIUILINHE

4.1. ®opMbI U METOBI TEKYILIETO KOHTPOJIS YCIEBAEMOCTU U IIPOMEKYTOUHOM aTTeCTALUH.
4.1.1. B xone peamuzanuu aucuuiuinesl 51.B.03.J1B.08.02 ®opMupoBanne MexIyHapOIHOTO

nmuxa rocyaapctBa (Formation of the state international image) uCHonB3yIOTCS ClenyIOmne
METOZBI TEKYIIETO KOHTPOJIS YCTIIEBAEMOCTH O0YYArOIINXCSI:

Tewma (pazmen) Metonapl
TEKYILETO
KOHTPOJIS
YCIIEBAEMOCTHU
Tema 1 Mex1yHapoaHbIN UMUK TOCYIApCTBA KaK UCTOPUKO- Onpoc

KyJIbTypHBIH GeHomeH. International image of the state as a
historical and cultural phenomenon.

Tema 2 MexnyHapoaHbId UMUK TOCYAAPCTBA: BEAYILUE TUIIBI U Omnpoc
anemeHTHI. International image of the state: leading types and
elements.

Tema 3 [TonuTH4eckuit UMUK TOCTCOBETCKAs MPAKTUKA U YPOKHU Ompoc
Poccun. Political image post-Soviet practice and lessons of
Russia.

Tema 4 TexHONMOrnu NOCTPOEHUSI MEXKTYHAPOIHOTO UMHUIKA Ormpoc
rocynapctBa. Technologies for building the international
image of the state.

Tema 5 [Monutryeckuit umux Poccun 3a pydexoM: WILTIO3UH U Omnpoc
peansHOCTH. Russia's political image abroad: illusions and
reality.

Tema 6 3akoHOMEpHOCTH co3nanust uMuKIGdexra. Patterns of Ompoc
creating an image effect.

Tema 7 CpaBHUTENBHBIA aHAIN3 UMHUKEBBIX cTparteruii Poccuu, ormpoc,
CIIA, Kuras, 'epmannu. Comparative analysis of image 3amuTa
strategies of Russia, the USA, China, and Germany pedepata

4.1.2. 3a4eT ¢ OLIEHKOU MPOBOJUTCS C MIPUMEHEHUEM CIICTYIONTUX METO/IOB (CPEICTB): B YCTHOM
¢dbopMe 1o Bompocam | 3a/IaHUsIM.



4.2. MarepuaJbl TEKYIIEro KOHTPOJIsS yCIIeBaeMOCTH.

[IpenogaBarens OleHUBAET YPOBEHB TOATOTOBICHHOCTH O0YyUYAIONIMXCS K 3aHSATHIO TI0
CJIe/IYIOIINM TOKa3aTeNsIM:

- YCTHBIC OTBETHI HAa BOTIPOCHI MPETIOIaBaTEeNIs 110 TEME 3aHSTHS,

- BBICTYIIJICHHE C JIOKJIaZlaMU IO BOTIPOCAM K OIPOCcaM (JIUCKYCCHUSIM),

- ydacTue B 00CYKAECHUH JOKIA0B.

- 3amuTa pedepara.

OneHka 3HaHUM, YMEHHM, HaBBIKOB ITPOBOJIUTCS HA OCHOBE OAJIbHO-PEUTHHTOBOM cucteMbl 70%
u3 100% (70 6annos u3 100) - Bkiag o pe3yabraraM MOCEHIAeMOCTH 3aHATHH, aKTUBHOCTH Ha
3aHSTHSX, BBICTYIUIGHHS C JOKJIQJaMH, YYacTHs B OOCYXICHHUSX JOKIQJ0B JIPYTHX
00y4aroIInXcsi, OTBETOB Ha BOIPOCHI IPENoAaBaTeNs B X0/1€ 3aHATHs, 3allUThI pedepara.
Jleranu3amnus 0aIOB M KPUTEPUHU OIIEHKH TEKYIIETO KOHTPOJIS yCIIEBAEMOCTH YTBEPIKIAETCs Ha
3acelaHuu Kadeapsl.

Bonpocvl memul 011 noocomosku k onpocam (Ouckyccusm) (memwvl O0K1A008):

Tema 1. MekayHApOAHBIH MMM/IK TOCYAapCTBA KAaK HCTOPUKO-KYJIbTYPHbIH (peHOMEH.
International image of the state as a historical and cultural phenomenon.

Umumx: poxxaeHue MOHITHSL.

B3anMocBs3p UMHTKA U XyI0’KECTBEHHOT0 00pasa.

Nmumx B uctopuu.

WMupk B CTpyKType KOMMYHUKAaTUBHOTO IPOCTPAHCTBA.

CoBpeMeHHbIE KOMMYHUKAIIMOHHBIE TEXHOJIOTUH, UCTIOIb3yEMbIE B CO3/IaHUN UMUJIKA.
Tunel UMUIKEH.

Umumx B pekiame, MOJUTUKE, OM3HECE, UCKYCCTBE U APYruX OOJACTSIX YeI0BEUECKOM
JESTEIIBHOCTH.

8. MexayHapoaHbIi UMUK TOCYJapCTBa M TOJUTHYECKMH UMUK TOCYJapcTBa 3a
pyOexoM: obiree 1 0COOEHHOE.

9. ['ene3nc kareropum «IMOIUTUYECKUI UMUK TOCYAapCTBaY.

10.  dakrTopsl BIMIHUE HA (HOPMUPOBAHUE KATETOPHH.

11.  IlpuunHBI ¥ yCIOBUS BBIICICHHS KATETOPUU KIIOJUTUYECKUNA UMUK TOCYAAPCTBAY.

NoUnARWPDD =

. Image: the birth of the concept.

. The relationship of image and art image.

. Image in history.

. Image in the structure of the communication space.

. Modern communication technologies used in image creation.

. The types of images.

. Image in advertising, politics, business, art, and other areas of human activity.

. The international image of the state and political image of the country abroad: General and
special.

9. Genesis of the category "political image of the state".

10. Factors that influence the formation of a category.

11. Reasons and conditions for allocating the category "political image of the state".

O JONWn B~ W —

Tema 2. MekayHapoAHbIH HMHIXK TIOCyJapcTBa: BeAylIWe THNBI M 3JEMEHTHI.
International image of the state: leading types and elements.

1. OCHOBHBIE BJIEMEHTHI UMUJIKA.

2. VYcimoBus 11eTOCTHOCTH UMHUIDKA.

3. [Monutudeckass KynbTypa Kak MPOCTPAHCTBO TMOJUTHYECKOTO UMUIKA TOCYIapcTBa B
3apyOEKHBIX CTpaHaX.

4. [Tcuxonorus BOCIpUATHS MPSMOI 1 KOCBEHHON UMUK (POPMUpYIOLIEH HHPOpMAITHH.

5. 3HAaK UMHJDKA: TIOJIOKUTEITBHBIN HITH OTPHIIATETHHBIH.

10



1. The main elements of the image.

2. Terms of the integrity of the image.

3. Political culture as a space of political image of the state in foreign countries.
4. Psychology of perception of direct and indirect image-forming information.
5. Sign image: positive or negative.

Tema 3. IlosuTHYeCKHIl MMHIXK IOCTCOBETCKass NpakTuka M ypoxku Poccuu. Political
image post-Soviet practice and lessons of Russia.

1. VYcnoBus QopmMupoBaHUS MOJUTHYECKOro MMHKa Poccun 3a pyOekoM B YCIOBHUSAX
COBETCKOM U ITOCTCOBETCKOM NEHCTBUTEILHOCTH.
2. TpebGoBanust oOuiecTBa Kak (akTop IWHAMUKU TMOJUTHYECKOTO HMMHKa. JlMHaMuka

MOJIMTUYCCKOTO UMUKA: YCIIOBUSA U COBPEMCHHOCTD.

1. Conditions for the formation of Russia's political image abroad in the conditions of Soviet and

post-Soviet reality.
2. requirements of society as a factor of dynamics of political image. Dynamics of political

image: conditions and modernity.

Tema 4. TexHo10ruM NMOCTPOEHUSA MEKIYHAPOAHOro umuaxka rocynapcrsa. Technologies
for building the international image of the state.

1. KoHcTpynpoBaHre MeXIyHapOAHOTO UMHUIKA TOCYJapCTB.

2. OcHOBHBIE METOAUKU (POPMUPOBAHUS UMHUIKA.

3. O¢ddexTuBHBIE METOIUKH (HOPMHUPOBAHUS UMH]IKA.

4. [lo3unmoHnpoBaHne Kak OCHOBHAs CTPATETHs IOCTPOEHUS MEKIYHapOJHOTO MMUIKA
rocyJapcTB.

5. Mudbl 1 CHUMBOJIBI B UMHJIKEIIOTUH.

6. dopMHupoBaHNE MHEHHUS: CO3HATENIbHAS M O€CCO3HATEIbHAsI KOMIIOHCHTHI.

7. Buasl nHbopManmMu M KaHaJIbl €€ paclpoCTPaHEHHs], CYIIECTBEHHBIC JUIS MOCTPOSHUS
UMUJTKA.

8. OcCHOBHBIE PUHITUTIBI U ATAIBI POPMUPOBAHUS UMHUIKA.

0. CoBpeMEHHbIE TEXHOJIOTUH CO3aHU UMUKA.

. Building the international image of States.

. Basic methods of image formation.

. Effective methods of image formation.

. Positioning as the main strategy for building the international image of States.

. Myths and symbols in imagelogy.

. The formation of opinion: conscious and unconscious components.

. Types of information and channels of its distribution that are essential for building an image.
. Basic principles and stages of image formation.

. Modern image creation technologies.

O 00 1NN K~ W —

Tema S. Ioauruueckuii umuak Poccun 3a pyde:koM: MJIIO3UM M peajbHOCTh. Russia's
political image abroad: illusions and reality.

1. [Tonutnueckuii public relations u mpobiema cozgaHus UMHIKA.

2. CumBonu3anysi MOJUTHKH M 00pa3bl POCCUHCKONW BIACTH, IMOJUTHYECKOTO peKuMa,
MOJIUTUYECKON KYJIbTYpBHI.

3. HmukxeBbie TEXHOIOTUN U TPOOJieMa MaHUITYIMPOBAHUS OOIIECTBEHHBIM MHEHHEM.

4. KoMMyHHKaTUBHBIN 3apsij] NpoIaraHibl.

5. Tumnossle alropuT™Mbl (HOPMUPOBAHUS MTOTUTHUYECKOTO UMHJIKA FOCy1apca B 3apyOex HbIX
CTpaHax.
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6 WHcTpyMeHTapu# TUYHOTO KOHTAKTA B PA3IUYHBIX TUIIAX UMHJDKA.

7. I'maBa rocytapcTBa Kak CUMBOJ M aKTED.

8. WMy nmuzaepa cTpaHbl Ha MOJMTHYECKOM U HETIOJUTHYECKOM (hOHE.

9. Br16op Moenu moBeaeHusI.

10.  BHewmHoCTH NHIEpA.

11.  BmacTp Kak «1paBo Ha peub» (PUTOPHKA BIACTH).

12.  Tumsl peuyeBOro TMOBENEHHUS JIMACPOB  Pa3IUYHOrO THMA  (MOHAPXHUYECKOTO,
«XapU3MaTHUECKOT0», (DAIIUCTCKOTO | T.1.).

13.  Iloctpoenue obpa3za iuaepa ¢ HOMOIIBI0 KWHETUYECKHUX 3JIEMEHTOB.

1. Political public relations and the problem of creating an image.

2. Symbolization of politics and images of the Russian government, political regime, and
political culture.

3. Image technologies and the problem of manipulating public opinion.

4. Communicative charge of propaganda.

5. Typical algorithms for forming the political image of the state in foreign countries.

6. Tools for personal contact in various types of image.

7. The head of state as a symbol and actor.

8. the Image of the country's leader against a political and non-political background.

9. Choosing a behavior model.

10. Appearance of the leader.

11. Power as the "right to speech" (rhetoric of power).

12. Types of speech behavior of leaders of various types (monarchical, "charismatic", fascist,
etc.).

13. Building the image of a leader using kinetic elements.

Tema 6. 3akoHomMepHOcTH co3nanusa nmMmuKIQPexra. Patterns of creating an image effect.
[Tpo6ieMbl yripaBiieHHsI MACCOBBIM CO3HAHHMEM U MOBEJIEHUEM B paboTe MMUIKMENKepa.
OO11ecTBeHHOE HACTPOSHHE U COLMATIBHBIN CTEPEOTHII.

[Icuxonorus npeBpaiieHuss THPOPMAIMH B MHEHHUE.

CruxuitHoe ¥ LieleHanpaBieHHoe (HopMUPOBaHIE UMUIXKA.

[Tpuems! coznanus MK G dexra (Mcnoab30BaHue GpaclMHALNK, ATTPAKIUHU U JIp. ).
Ponb cpenctB maccoBoii nHGOpMaLUU B co3aaHnu 3P PEKTUBHOTO UMUIKA.
[TpodeccuonanbHas 3TUKa UMHKMENKepa U IPOOJIEMBbl, CBA3aHHBIE C €€ HapYIICHUEM.
Pacrnipenenenne KoMneTeHIMM 10 pa3ienam JUCHUIUINHEL.

NN R L=

. Problems of managing mass consciousness and behavior in the work of an image maker.
. Public mood and social stereotype.

. Psychology of turning information into an opinion.

. Spontaneous and purposeful image formation.

. Techniques for creating an image effect (using fascination, attraction, etc.).

. the Role of mass media in creating an effective image.

. Professional ethics of an image maker and problems related to its violation.

. Distribution of competencies by discipline sections.

03N N KW

Tema 7. CpaBHUTeILHBIN aHAIU3 UMHIKeBbIX cTpaTerunii Poccun, CILIA, Kuras,
I'epmannu. Comparative analysis of image strategies of Russia, the USA, China, and
Germany

1. JIOKyMEHTBI, BBIpaKAOIIUE UMUKEBBIE CTPATETUH I'OCY 1apCTB.
2. [Tpo6riema conepkaHusi UMUIKa U CTPAHOBOM MJICHTUYHOCTH HA MEXAYHApOIHON apeHe.
3. Heocnopumsle npenMyIecTBa U NpUBJIeKaTeIbHOCTh 00pa3a JKU3HU KakK (GaKTopbl

MMHJIKEBOM CTpaTEruu.
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4. OcHOBHBIE MECCEIIKU MUPY U BHYTPU CTPaHBI.
5. MMuxeBas MOMUTHKA 1 MEXaHU3MBI €€ pealn3aliu.
6. HNHCTpyMEHTBI «MATKON CUJIBL.

1. Documents that Express the image strategies of States.

2. the Problem of image content and country identity in the international arena.

3. Undeniable advantages and attractiveness of lifestyle as factors of image strategy.
4. Main messages to the world and within the country.

5. Image policy and mechanisms for its implementation.

6. The tools of "soft power.

IIpumepnvie memvl 018 Hanucanusi pegpepamos:

1. Hanpasnenust OpeHIUHra TEPPUTOPUN: TYPUCTHUECKUHN, ITI00AIbHBIA OPEHIMHT.

2. CtpykTtypa popmMupoBaHUS BOCIIPUATHS TEPPUTOPUN BO BHE U BHYTPU TEPPUTOPHHU:
accoluanuy, CTEPEOTUIIbI, MEMBI.

3. 3Ha4YeHHE KyJbTYPHBIX U UICTOPUYECKUX JOCTONPUMEYATEILHOCTEN B UMUJIKE
rocyapcrsa

4. HucTpymMeHTs! GOpMUPOBaHNE TO3UTUBHOIO BOCHIPUATHS U UMHJIXKA TEPPUTOPU.
3. Cuctema ueHTH(PUKAIUN TEPPUTOPHH B COBPEMEHHBIX KOPIIOPATUBHBIX M MEHa
KOMMYHUKAIHUX.

6. Cuctema O6pennia - aifiieHTHKa U (PUPMEHHBIN CTUIb TEPPUTOPUH, €€ UHTErPaLHs B
HABUTAIIMIO, PEKIAMHYIO0 U HHOPMAIIMOHHYIO MTPOIYKIIHIO.

7. Tumnonorust BU3yaabHOro OpeHMHra, OCHOBHBIE PEIICHUS HAIIpaBJICHUs: TpodiemMa

CMBICIIO- ¥ (hopMOOOpazoBaHus (TepaibANUECKUE IEMEHTHI, HAITMOHAJIbHBIE 00pa3bl 1
JOCTONPUMEYATEeTbHOCTH

8. [Ipobnema nenentpanuzamuu openaa (Ilompma, Yexus, ABcrpanus, HoBast 3enanus,
[IBeitapus).

0. Lenwn, 3amaun, MHCTPYMEHTHI TIPOTPaAMMBI TIPOABHKCHHS TEPPUTOPHH.

10.  Pecrpykrypusanust ”HQOPMAIIMOHHON Cpelibl KaK BApUAHT MPOIBUKCHHSI UIMHKA
rocyaapcTBa.

11.  Ponb u 3HaueHHE 00pa30BaHuUs B IpOrpaMMe MPOABIKEHUS UMUKA TOCYIapCcTBa

Sample topics for writing essays:
1. areas of branding: tourism, global branding.
2. the Structure of forming the perception of the territory outside and inside the territory:
associations, stereotypes, memes.
3. The significance of cultural and historical attractions in the image of the state
4. Tools for creating a positive perception and image of territories.
5. The system of identification areas in the modern corporate and media communications.
6. brand System - identity and corporate identity of the territory, its integration into navigation,
advertising and information products.
7. Typology of visual branding, the main solutions of the direction: the problem of meaning and
form (heraldic elements, national images and sights
8. the problem of brand decentralization (Poland, Czech Republic, Australia, New Zealand,
Switzerland).
9. Goals, tasks, tools of the territory promotion program.
10. Restructuring the information environment as a way to promote the image of the state.
11. the Role and significance of education in the program of promoting the image of the state

4.3. OueHo4HbIe CPeACTBA AJIsl IPOMEKYTOYHOM ATTECTAIlUM.
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4.3.1. IlepedyeHb KOMIIETEHINH ¢ YKa3aHHEM 3TanoB UX (JOPMHUPOBaHUSA B NpoLecce
0CBOeHHs 00pa3oBaTe/ibHON nporpamMmbl. IlokasaTesn 1 KpuTepUN OlleHUBAHUSA

KOMIIETEHIUI ¢ YYeTOM 3Tana ux popMupoBaHus
Kon HaumeHnoBanue Kon Haumenosanue JTamna
KOMIETCHIIUA | KOMIIETCHIINH JTana OCBOCHHS | OCBOCHHUS KOMIIETCHIIHH
KOMITIETEHIINH

[TKp-5 Crniocoben [TKp-5.2 CrocoOHOCTh  OTPEENATh
M0JIb30BaTHCS OCHOBHbIE TpeOOBaHMS K
COBPEMEHHBIMH MIPUMEHEHUIO
nH(GOPMaIMOHHO- COBPEMEHHBIMU
KOMMYHHKAITHOHHBIMH UH(POPMAITMOHHO-
TEXHOJIOTHSIMH CBSI3U KOMMYHHUKAIIHOHHBIMU

TEXHOJIOTHSIMH CBSI3U

JITK-8 CnocobeH JIIK-8.4 CrocoOHOCTh  MPOBOAUTH
OCYIIECTBIISTh OIICHKY COITMOKYJIBTYPHBIM
KOHCYJBTUPOBAHUE TIO u 00IIeCTBEHHO-
COIMOKYJIbTYPHBIM H MOJIMTUYECKAM  BOIIPOCAM
OOIIECTBEHHO- pa3BUTHUS pervoHa
MOJIUTUICCKUM CrienuaIn3aiuu
BOIPOCAM Pa3BUTHSA
permona
crHelHanu3aluu

AIIK-10 Crioco6en mpumenste | JATTK-10.2 CnocobHOCTh OCBaMBaTh
METO/IbI UCCIIEIOBAHUS METO/TBI UCCIIEJIOBAHUS
0OIIIECTBEHHOTO 00111eCTBEHHOTO MHEHUS
MHEHUS JJIs1 IPUHATHUS TUIS NPUHATUS
YIpaBICHUYECKUX YIpPaBIEHYCCKUX PEIICHUI
pelIeHU

JTan 0cBOCHUs IHoka3aTesib OLIECHUBAHUSA Kputepuii onenuBanus
KOMIIeTEeHIIUH

[1IKp-5.2 Omnpenensier OCHOBHBbIE | OrmpeneneHbl OCHOBHBIE

CrniocoGHOCTh TpeOoBaHUs OCHOBHBIE | TpeOoBaHMSI K MPUMEHEHHIO

OTIpEIeNIATh OCHOBHBIC | TPEOOBAaHUS K TPUMEHEHUIO | COBPEMEHHBIMU

TpeOoBaHUs K | COBPEMEHHBIMHU nH(GOPMaLMOHHO-

IIPUMEHEHHUIO UH(POPMAIMOHHO- KOMMYHHUKAIIHOHHBIMU

COBPEMEHHBIMH KOMMYHHUKAITHOHHBIMA TEXHOJIOTHSIMHU CBSI3U B

nH(POPMAIMOHHO- TEXHOJIOTUSIMU CBA3U B | mpodeccruoHanbHOM

KOMMYHUKAITMOHHBIMHA | TIpodeccroHambHOM JeSITeIbHOCTH

TEXHOJIOTHSIMU CBSI3U JIeATETbHOCTH [IporeMoHCTpUpPOBAHBI
CoOimronaer OCHOBHBIE | OCHOBHBIE TpeOOBaHMS K
TpeOOBaHUS K TMPUMEHEHHIO | MPUMEHEHHIO  COBPEMEHHBIMH
COBPEMEHHBIMU MH(GOPMaLMOHHO-
UH(POPMAIMOHHO- KOMMYHHUKAIIHOHHBIMU
KOMMYHHKAITHOHHBIMH TEXHOJIOTHSIMHU CBSI3U B
TEXHOJIOTUSIMU CBA3U B | mpodeccruonanbHOM
podeCCHOHATTEHON JIeSATeTLHOCTH
JIESITEJIbHOCTH

JIIK-8.4 Onupaercs Ha 3HaHue | JlemoHCTpHpyeT 3HaHUE

CrniocoGHOCTh METOIUKU OLICHUBAHUA | METOJIUKHU OIICHUBAHHUS
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MIPOBOAUTH OIIEHKY | COIMOKYJIBTYpPHBIX U | COIMOKYJIBTYPHBIX u
COLIMOKYJIBTYPHBIM U | OOIIECTBEHHO-TIOJIUTHYECKUX 00I11eCTBEHHO-TTIOIUTHUECKUX
0O0IIeCTBEHHO- 0COOEHHOCTEM peruoHa | ocoGeHHOCTEH pervona
MOJUTUYECKUM CrelUaIN3aLUuN CHenuanu3aliuu
Bornpocam  passutus | [IpoBoaut oneHky | IlpoBeaenue OLICHKH
peruoHa COLIMOKYJIbTYPHBIX U | COIMOKYIBTYPHBIX u
crelanu3alum 0O0IIeCTBEHHO-TIOJTUTHYECKUX 0O0IIECTBEHHO-TIOIUTHIECKUX
ocoOeHHOCTeH peruoHa | ocobeHHOCTeH peruoHa
CrHelMaIn3aluu cHeluagan3aluu
JIIK-10.2 OcymiecTBiser MOUCK | BbISIBIEHBI Hay4HBIX MOJIXOMOB,
CrnocoGHOCTh uH(popManuu, MpPUMEHEHHE | KOHLIEeTUN u METO/IOB,
OCBanBaTh METO/AbI | HayYHBIX MOJIXO0JIOB, | BBIPaOOTAHHBIX B pamKax
UCCIIETOBAHUS KOHIETIIHHA u METOJIOB, | HCCIIEIOBaHUS OOIIECTBEHHOIO
OOIIIECTBEHHOTO BBIpAa0OTaHHBIX B  paMKax | MHEHUS
MHEHUS JJIsl TPUHATUS | HccleaoBaHus [TpoBenen aHaIIN3
YIpPaBIEHYECKUX OOIIIECTBEHHOTO MHEHUS BO3MOXHOCTEH pUMEHEHUS
peleHuit [IpoBoaut aHaau3 | METOIIOB HUCCIIEIOBAHUS
BO3MOXXHOCTEH  NPUMEHEHHUS | OOLIECTBEHHOI'O MHEHHS  JJIs
METOJIOB WCCIIEIOBaHUS | MPHUHSITUS yIpaBIeHYECKUX
OOIIIECTBEHHOTO MHEHHUS s | peleHui
NPUHATUA  YIPaBICHYECKUX
pelIeHUM

4.3.2. TunoBble OLleHOYHbIE CPEICTBA

Bormpochl K 3a4eTy ¢ OIIEHKOI

1. NMumk: poxxaeHue MoHsTHSL.

2. B3anmocBs3p UMHIKA U Xy 10)KECTBEHHOTO 00pasa.

3. Nmux B ncropum.

4. MUK B CTPYKTYpE KOMMYHUKATUBHOTO MPOCTPAHCTBA.

5. CoBpeMeHHbIE KOMMYHUKAIIMOHHBIE TEXHOJIOTUH, UCTIOIb3yEMBIE B CO3/IaHUN UMUIKA.

6. THOel UMUTKEN.

7. Nmumx B pekname, MONMUTHKE, OM3HECE, UCKYCCTBE M JPYTUX OOJIACTIX UYEIOBEYECKOM
JIeSATEIbHOCTH.

8. MexayHapoaHbslii UMUK TOCYIAapCTBA M IOJUTUYECKHMM HMHJDK TOCYJapcTBa 3a
pyOexxom: obiree 1 0coOeHHOE.

9. ['ene3nc kaTeropuu «IOIUTUYECKUN UMUK TOCYIapCTBAY.

10.  ®axkTopsl BIUsHUE HAa POPMUPOBAHUE KATETOPHUU.

11.  IlpuuuHBI U yCIOBUS BBIJIEIECHUS KATETOPUH «ITOJUTUUYECKUM UMUK TOCYAAPCTBAY.

12.  OcHOBHEIE DJIIEMEHTHI UMHUIKA.

13.  VYcnoBus 1en0CTHOCTH UMHJIKA.

14.  llonuTuyeckas KyJibTypa KaKk MPOCTPAHCTBO MOJMTHUYECKOTO HUMHUKA TOCYIapCTBa B
3apyOeKHBIX CTpaHaX.

15.  Ilcuxomorust BOCIPHUATHS MPSMOI U KOCBEHHON UMUK(POPMUpYIOLIEH HHPOpMAITHH.

16.  3HaK UMHKA: TOJIOKUTENIBHBIN MU OTPULIATEIbHBIN.

17. VYcnoBus QopmMupoBaHHUS MOIUTHYECKOrO0 MMHKa Poccun 3a pyOexkoM B YCIOBHUSAX
COBETCKOM U ITOCTCOBETCKOM NEUCTBUTEIIBHOCTH.

18.  TpeGoBanwus ob1iecTBa Kak PakTop AMHAMUKH MOJIUTHYECKOTO UMHUKA.

19.  JluHamMKa MOJIUTUYECKOTO UMMJIXKA: YCIOBUS U COBPEMEHHOCTb.

20.  KoHcTpynpoBaHUE MEXKIYHAPOAHOTO UMH/IKA FOCYJapCTB.

21.  OcHOBHBIE METOJTUKH (POPMHUPOBAHUS UMHDKA.

22.  DddexTuBHBIC METOAMKN (DOPMUPOBAHUST UMHUDKA.

15



23.  llo3unmoHMpoBaHME KaK OCHOBHAs CTpPATETHs IOCTPOEHUS MEKIYHApOJHOTO MMUIKA
rocyaapcTB.

24.  Mudbl U CUMBOJIBI B UMHJDKEIOTUH.

25.  @®opMupoBaHUE MHEHUS: CO3HATENbHAS U 0eCCO3HATeIbHAs KOMIIOHECHTHI.

26.  Buabel uHopManuu M KaHajJbl €€ PacHpOCTPaHEHUS, CYIIECTBEHHbIC AJISI MOCTPOCHUS
UMUJTKA.

27.  OcHOBHBIC IPUHIIUIIBI U ATAMbl (HOPMUPOBAHUS UMHUIKA.

28.  CoBpeMEHHbIE TEXHOJIOTHHU CO3/ITaHHUsI UMH]IKA.

29.  Tonurtuyeckuii public relations 1 mpobieMa co3naHus UMUIKA.

30. CumBoau3zanus HOJUTHKHA M 00pa3bl POCCUHCKON BIACTH, MOJUTHYECKOTO pEXKUMA,
MOJIMTUYECKOU KYJIbTYPBI.

31.  HWmumxeBble TEXHOJIOTUU U MpoOIeMa MAHUITYJIMPOBAHUS OOIIECTBEHHBIM MHEHUEM.

32.  KoMMyHMKaTHBHBIN 3apsi/i IpONAraH/ibl.

33.  Tunosble alrOpUTMbI (HOPMUPOBAHUS MTOJIUTUIECKOTO UMHJIKA rocyapca B 3apyOemHbIX
CTpaHax.

34.  HHCTpyMeHTapuu JUYHOTO KOHTAKTa B Pa3JIMYHBIX TUIIAX UMHU]IKA.

35. I'maBa rocynapcTBa Kak CUMBOJI M aKTep.

36.  Umwmmxk nuaepa cTpaHbl Ha MOJTUTHIECKOM M HETIOIUTHYECKOM (hoHE.

37. Bpibop Moaenu MoBeICHUS.

38.  BuemnocTs auaepa.

39.  BuacTb Kak «IpaBo Ha peub» (PUTOPUKA BIACTH).

40. Tunmel peyeBOro TOBENEHUS JUACPOB  PA3NIUYHOTO THMA  (MOHAPXUYECKOIO,
«XapU3MaTHYECKOroy», (palmcTCKoro u T.1.).

41. Tloctpoenue obpasa nmuaepa ¢ MOMOIIbI0 KHHETHYECKUX YJIEMEHTOB.

42.  IlpoGraembl ynpaBieHUs: MACCOBBIM CO3HAHHEM U TIOBEJCHUEM B paboTe HMHUIKMENKepa.
43.  OOmecTBEeHHOE HACTPOEHUE U CONMAIBHBINA CTEPEOTHII.

44.  llcuxomnorus mpeBpaieHust uHpopMalyu B MHEHHUE.

45.  CruxuiiHO€ U LeJIeHaIlpaBIeHHOe (POPMUPOBAHUE UMHJIKA.

46.  Ilpuemsl coznanus uMuKIPPexTa (Mcrob30BaHue (HacMHALUMH, AaTTPAKIUH U JP.).

47.  Ponb cpenctB MaccoBoi nHMOpMAIUU B CO3MaHUN Y(H()EKTUBHOTO UMHJIKA.

48.  IlpodeccuoHanbHas TUKa UMUKMeENKepa U IPoOIeMbl, CBSI3aHHBIE C €€ HapyILICHHEM.
49.  PacnpeneneHre KOMIIETEHIMI 11O pa3/iesiaM JUCIUTIIIAHBI.

50.  JIoKyMeHTBI, BbIpaXKaroliue UMHUKEBBIE CTPATETUN TOCYIapPCTB.

51.  IIpobGnema conepkaHusi UMUIKa U CTPAHOBOM MJICHTUYHOCTH HA MEXAYHApOIHON apeHe.
52. Heocnopumble NpeuMyIIeCcTBa U MPUBIEKATEIFHOCTh 00pa3a KU3HU KakK (PaKTOphI
MMHJIKEBOM CTpaTEruu.

53.  OcHOBHBIE MECCEIKH MUPY U BHYTPU CTPaHBI.

54.  HmummxeBast NOJMTHKA U MEXAHU3MBI €€ peaIn3aliii.

55.  HMHCTpyMEHTBI «MSITKOW CHJIBI.

Questions for the test with an assessment
. Image: the birth of the concept.
. The relationship of image and art image.
. Image in history.
. Image in the structure of the communication space.
. Modern communication technologies used in image creation.
. The types of images.
. Image in advertising, politics, business, art, and other areas of human activity.
. The international image of the state and political image of the country abroad: General and
special.
9. Genesis of the category "political image of the state".
10. Factors that influence the formation of a category.
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11
12
13
14
15
16
17

. Reasons and conditions for allocating the category "political image of the state".

. The main elements of the image.

. Conditions for image integrity.

. Political culture as a space of political image of the state in foreign countries.

. Psychology of perception of direct and indirect image-forming information.

. Sign image: positive or negative.

. Conditions for the formation of Russia's political image abroad in the conditions of Soviet

and post-Soviet reality.

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.

30

requirements of society as a factor of dynamics of political image.

Dynamics of political image: conditions and modernity.

Constructing the international image of States.

Main methods of image formation.

Effective methods of image formation.

Positioning as the main strategy for building the international image of States.

Myths and symbols in imagelogy.

The formation of opinion: conscious and unconscious components.

Types of information and channels of its distribution that are essential for building an image.
Basic principles and stages of image formation.

Modern image creation technologies.

Political public relations and the problem of image creation.

. Symbolization of politics and images of the Russian government, political regime, and

political culture.

31

32.
33.
34.
35.

. Image technologies and the problem of manipulating public opinion.
Communicative charge of propaganda.

Typical algorithms for forming the political image of the state in foreign countries.
Tools of personal contact in various types of image.

The head of state as a symbol and actor.

36. the Image of the country's leader against a political and non-political background.

37. Choosing a behavior model.

38. Appearance of the leader.

39. Power as the "right to speech" (rhetoric of power).

40. Types of speech behavior of leaders of various types (monarchical, "charismatic", fascist,
etc.).

41. Building the image of a leader using kinetic elements.

42. Problems of managing mass consciousness and behavior in the work of an image maker.

43. Public mood and social stereotype.

44.
45.
46.
47.
48.
49.
50.
51.
52.
53.
54.
55.

Psychology of turning information into an opinion.

Spontaneous and purposeful shaping of the image.

Techniques for creating an image effect (using fascination, attraction, etc.).
The role of the media in creating efficient image.

Professional ethics of an image maker and problems related to its violation.
Distribution of competencies by discipline sections.

Documents that Express the image strategies of States.

the Problem of image content and country identity in the international arena.
Undeniable advantages and attractiveness of lifestyle as factors of image strategy.
the Main messages to the world and within the country.

Image policy and mechanisms for its implementation.

The tools of "soft power.

[IpumepHbIe 3a1aHUA K 324€Ty C OLIEHKOI

3aganue 1. OObSICHUTE pazIvuue MEXIY MOHATHAMH «UMHIK» U «o0pa3y. Oxapakrepusyiite
OCHOBHbBIE Pa3HOBUIHOCTH UMHJIXKA.
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3aganue 2. Kakue ¢yHKIMM M B KaKMX MMEHHO CHTYallUsX BBIMOJHAIOT 3THOCTEPEOTHUIIBI?
IIpuBenTE KOHKPETHBIE IPUMEPHI UX BIMSIHUS HA COBPEMEHHBIE MEKyHAPOAHBIE OTHOILICHHUS.
3amanue 3. Hackombko 3¢ddexkTuBHO paboTaeT Ha MNPOJABMXKEHHE HMUIXKA OQHUIMATbHAS
cuMBOJMKa rocyaapcrsa’? [IpuBeaure npumepst

Sample tasks for the test with an assessment
Task 1. Explain the difference between the concepts of "image" and "image". Describe the main
types of image.
Task 2. What functions and in what situations do ethnostereotypes perform? Give specific
examples of their impact on modern international relations.
Task 3. How effectively does the official symbols of the state work to promote the image? Given
example

IIIxana oneHUBaHUS.
OrneHka 3HaHUM, YMEHHI, HAaBBIKOB IPOBOJUTCS HAa OCHOBE OaJUIbHO-PEUTHHTOBOW CHUCTEMBI:
30% w3z 100% (wnmmu 30 OGammoB u3 100) - BkJIag B HMTOTOBYIO OLEHKY IO pe3yJbTaTam
MIPOMEKYTOUYHOM aTTECTAIHUH.
[lpn omeHwBaHMM OTBeTa OOYydYAIOUIETOCS B XOJ€ TPOMEKYTOYHOM AaTTeCTallid MOXKHO
OIUPATHCS HA CIIEAYIONINE KPUTEPUU:

banbl Kputepuii oneHku

26-30 OOyuaromuiicss TOKa3bIBaeT BBICOKMH  ypOBEHb  KOMIIETEHTHOCTH, 3HaHUS
IPOrpaMMHOr0  Marepuana, ydyeOHOM, NepuoJuuecKo U MoHorpaduyeckoi
JUTEPATyphl, 3aKOHOJATEIbCTBA M IPAKTHKH €ro TNPHUMEHEHHs, pPAacKpbIBaeT He
TOJIbKO OCHOBHBIE MNOHATHS, HO M AHAIU3UPYET MX C TOUKU 3PEHMS PA3JIMYHBIX
aBTOpOB. OOy4YarOIMiics MMOKA3bIBAET HE TOJBKO BBHICOKUN YPOBEHb TEOPETUYECKHUX
3HAHWM, HO M BUJIUT MEXIAMCLUUIUIMHApHbIe cBsA3U. [IpodeccroHanbHO, rpaMOTHO,
MOCJIEIOBATEIBHO, XOPOILINM S36IKOM YETKO M3JIaraeT MaTepHaj, apryMEHTUPOBAHHO
(bopMynMpyeT BbIBOJbI. 3HAET B paMKax TpeOOBaHMH K HAIPABICHUIO U HPOPHUIIIO
MOJTOTOBKM 3aKOHOAATEIbHO-HOPMATHBHYIO M NpakTUdeckyro 0azy. Ha Bompocsl
OTBEYAET KPATKO, APTYMEHTUPOBAHO, YBEPEHHO, 10 CYLIECTBY.
16-25 OOyuaromuiics IOKa3bIBa€T JOCTATOYHBIM ypOBEHb KOMIIETEHTHOCTH, 3HAHHS
MaTepHaIoB 3aHATUH, Y4eOHONH M METOAMYECKOH JUTepaTyphl, 3aKOHOAATENbCTBA U
NPaKTUKUA €r0 MPUMEHEHHSA. YBEPEHHO M MPO(GECCHOHATIBHO, TPAMOTHBIM SI3BIKOM,
SCHO, YETKO M TOHSATHO M3JIaraeT COCTOSIHUE U CYTh BOINpOca. 3HAeT HOPMATHUBHO-
3aKOHOJATEIbHYI0O M  TpaKTHUeCKyr 0a3y, HO TIpH OTBETE JOIMYyCKaeT
HECYIIEeCTBEHHbIE NorpemHocTy. OOyyaromuiicss HOKa3bIBAaeT 10CTaTOYHbIN YPOBEHb
npogecCHOHATBHBIX 3HAHWH, CBOOOJHO OMEPHPYET MOHATHAMH, METOJAMH OLIEHKH
OPUHATHS PELICHUH, HMMeeT MpPEJCTaBICHHE: O MEXKIMCUUIUIMHAPHBIX CBA3SX,
YBSI3bIBACT 3HAHUS, IOJyYEHHBIE MPHU HM3YYCHUH PA3IHYHBIX IUCLHUIUINH, yMEeT
aHAJM3UPOBaTh MPAKTUYECKUE CUTYAIMH, HO JOMYCKAEeT HEKOTOpPbIE MOrPEIIHOCTH.
OTBeT MOCTPOEH JIOTMYHO, MaTepHall U3JaraeTcs XOPOILIMM SI3bIKOM, TPUBIIEKAETCS
MHQOPMATUBHBI W WIIIOCTPUPOBAHHBIM MaTepuan, HO NPU OTBETE JOIYCKaeT
HEKOTOpBIC OTPEIIHOCTH. BOMPOCH HE BBI3BIBAIOT CYIIECTBEHHBIX 3aTPYTHEHHUH.
6-15 OOyuaromuiicss MOKa3blBae€T JOCTATOYHBbIE 3HAHUS MaTepHajoB 3aHATUI, HO TpHU
OTBETE OTCYTCTBYET JOJDKHAS CBSI3b MEXKIY aHAJM30M, apTyMEHTAINel U BBIBOJAAMHU.
Ha nocraBiieHHble WieHAMM KOMHUCCHM BOIIPOCHI OTBEUAET HEYBEPEHHO, JOIMYCKAeT
norpemHocTd. OOydJarouuiicss BiaJeeT NPAKTHUYECKUMH HaBBIKAMH, TPHUBIIEKAET
WITIOCTPAaTUBHBIM MaTepuan, HO 4YyBCTBYeT ce0si HEyBEpEeHHO TMpH aHaju3e
MEXIUCIMIUIMHAPHBIX CBsi3ell. B oTBere He Bcerma NpPUCYTCTBYET JIOTHKA,
apryMeHThl TPHBIEKAIOTCS HEAOCTaTOYHO Beckue. Ha mocTaBiieHHBbIE BOIPOCHI
3aTPYAHSAETCS C OTBETAMH, MTOKA3bIBAET HEJOCTATOYHO IITyOOKHE 3HAHUS.
0-5 OOyuaromuiics 1oKa3blBaeT cialble 3HAHMsI MaTepUallOB  3aHATUH, y4eOHOH
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JIUTEPATYPBI, 3aKOHOAATENILCTBA M IPAKTUKHA €r0 NPUMEHEHMs, HU3KUU YpPOBEHb
KOMIIETEHTHOCTH, HEYBEpEHHOE H3JIoKeHue Bompoca. OOydarommiics MOKa3bIBAeT
ciabblii  ypoBeHb MNPO(EeCCHOHAIBHBIX 3HAHWUW, 3aTpyIHSETCS TMpU aHAIU3e
MpakTUYeCKNX cuTyanuid. He MoXeT mpuUBECTH MPUMEPHI U3 pPEabHOW MPAKTHUKHU.
HeyBepeHHo " JIOTHYCCKU HCIIOCICAOBATCIBHO H3JIara€T MaTcpuall. HQHpaBI/IHBHO
OTBEYaEeT Ha BOIPOCHI MJIU 3aTPYAHSIETCS C OTBETOM.

[Ixana nepeBoja n3 MHOT0OAUIBHON CHCTEMBI B TPAUIIMOHHYIO:

- 00ydJaromemMycsi BEICTABIISIETCS OIICHKA «HEYOBIECTBOPUTEIBHOY» €CIIH 00yJaroluiics Ha0pat
MeHee 50 6aios,

- OIICHKA «YyJOBJICTBOPUTEIILHO» BBICTABIIAETCS MPHU YCIOBUH, €CiiM oOydarommiicss Habpan ot
50 1o 65 6anos;

- OIICHKA «XOPOIIO» BBICTABIIACTCS MPHU YCIIOBUH, €CIU O0ydaromuiics Habpan ot 66 mpo 75
0aoB;

- OIICHKA «OTJIMYHO» BBICTABIIACTCS IPHU yCIOBHH, ecliu oOyvaromuiics Habpan ot 76 mo 100
0asioB.

100 GanoB BBICTABISETCS TNPH YCIOBHUU BBHIMOJHEHUS BCEX TPEeOOBAHUHM, a TaKkKe MpH
00s13aTeNbHOM IPOSIBIICHUM TBOPYECKOTO OTHOIICHHS K TMPEAMETY, yMEHHHM HaXOJHUTh
OpUTHMHAJIbHBIC, HE COJEpIKaIIMecss B yUeOHMKAX OTBETHI, YMEHHU pabOTaTh C UCTOUHHUKAMH,
KOTOpBIC COZAEpKaTcs IONOJHUTEIBHOW JHUTEpaType K KypCy, YMEHHH COCAMHSTH 3HAHHS,
MOJYYECHHBIEC B JAHHOM KypCe CO 3HAaHMSAMU APYTUX JUCIUIIIUH.

4.4. MeTonnueckne MaTepHaJibl

CryzneHT AoImycKaeTcsl K 3a4eTy C OLUECHKOM I10 JHUCLUUIUIMHE B CIIy4ac BBIIIOJHEHHUS MM BCEX
3aIaHUIM U MEPOIIPUATUH, IIPEyCMOTPEHHBIX IIPOIPaMMON JUCLUIUIMHBI.

3ayer ¢ OLIEHKOM NpoBOAUTCA B (hOpME OTBETAa HAa BOIPOCHI U BBINOJIHEHUS IMPAKTUYECKHX
3agaHuii, npenctaBieHHbIX B Pasmene 4.3.2. ['OTOBUTBCS K 3a4eTy C OIIEHKOH HE00X0IUMO
IIOCIIE0BATENBHO, Ha POTSYKEHUH BCETO MEPUOIAa U3YUECHUS JUCLIUILINHBIL.

CryneHTy HE00XOUMO BHUMATEIbHO U3YyUUTh U OCMBICIUTH COJIEPKaHUE BOIIPOCOB K 3a4ETy C
OLIEHKOM, OTpa’k€HHOE B PEKOMEH/OBaHHBIX Yy4eOHUKaxXx M Jpyrux uctoyHukax (MuTtepHer-
pecypchl, HayyHO-METOIMYECKHE JKypHaibl U 1p.). CTpyKTypuUpOBaTb TEOPETHUECKUMN
MaTepHai, COCTABUTH ILIAH €ro MPEACTABICHUS.

OTBeT BONPOC U pElIeHHE MPAKTUYECKOIO 3aJaHusl BaXKHO M3JIaraTh C MO3ULUHN 3HAUYECHUS JUIS
npodeccuoHaIbHON JAeATeNbHOCTU. [Ipy 3TOM Ba)KHO IOKa3aTh 3HAHUE HE TOJIBKO TEOPUHU
BOIIPOCA, HO U MPAKTUYECKOE IIPUMEHEHHUE.

Pesynprar mo cpade 3aueta ¢ OLEHKOM OOBSIBIAETCS CTyJA€HTaM M BHOCHTCS B
9K3aMEHALMOHHYIO BEJIOMOCTh M 3au€THYI0 KHIDKKY. OIEHKa «HEYJOBJIETBOPUTEIILHO
IIPOCTABIISIETCS B BEIOMOCTH.

5. Meroauyeckue yKazaHus 1Jsl 00y4al0IIMXCH 110 OCBOCHUIO JUCUMILIIHHbI
VYCTHBI ONpOC SABISETCSA OJHUM M3 OCHOBHBIX CIIOCOOOB TPOBEPKHM YCBOCHHUS 3HAHUUN
oOyuaromumucs. Pa3BepHyThIi OTBET CTyJeHTa JOJDKEH IpPEeACTaBIATh co0O0i CBs3HOE,
JIOTUYECKU I0CJIEI0BATEIbHOE COOOLIEHHE Ha ONPECIIEHHYI0 TEMY, IOKa3blBaTb €r0 YMEHUE
IIPUMEHATH OIPEICIICHUS, IPaBHiIa B KOHKPETHBIX cilydasx. OCHOBHBIE KPUTEPHUU OLICHKU
YCTHOT'O OTBETA: IPAaBUJIBHOCTb OTBETA IO COJEP)KAHUIO; IIOJHOTA U IIyOMHA OTBETA; JIOTMKA
U3JI0KEeHUs1 Marepuana (y4uTbIBA€TCS YMEHHE CTPOUTh LEJIOCTHBIM, IOCIe10BaTeIbHbIN
paccka3, TIpaMOTHO  IIOJb30BaTbCSl  CIELMAIbHOW  TEPMHMHOJIOTMEN);  MCIOJIb30BaHUE
JOTIOJIHATENBHOIO MaTepraa.

Memoouyeckue yKazanusi no CAMOCMOAMENbHOU NOO20MOBKE K 3aHAMUAM JIEKYUOHHOZO,
NPAKMu4ecKo2o (CeMUHapcKo20) muna:

[lonroroBka K 3aHATHSM JOJDKHA HOCUTh CHUCTEMATHMUECKMH XapakTep. OTO IMO3BOJUT
o0yuyaroiemMycsi B [I0OJIHOM 00bEMe BBIIIOJIHUTh Bce TpeboBaHUs npenoaasatesis. O0ydarommmes
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pEeKOMEHIyeTcsT M3y4yaTh KaK OCHOBHYIO, TaK M JIOTIOJHHUTEIBHYIO IUTEpaTypy, a TaKKe
3HAKOMHUTHCS ¢ VIHTEpHET-UCTOYHHKAMH (CIIMCOK TIpHWBEIEH B pabodeld mporpaMMe II0
JTCLIUTUTHHE).

Bonpocul ona camocmosmenvhoii no02omosKku (camonposepxi):

1. NMukeBast COCTaBIAIONIAS POCCUNCKON TOCYJapCTBEHHOM CUMBOJIMKH.
2. Wmumx ctpadbl B MHPOPMAIIMOHHBIX BOMHAX.
3. Pone CMU B hopMupoBaHUM UMHJIKA CTPAHBI.

Questions for self-preparation (self-check):

1. Image component of the Russian state symbols.

2. the country's Image in information wars.

3. the role of the media in shaping the country's image.

Memoouueckue ykazanus no no02omosKke 00K1A008:

[ToaroroBka OOyYaromMXCS K OMPOCY MpelrnoyiaraeT M3y4yeHHEe B COOTBETCTBUU TEMATHKON
JUCIUILTAHBI OCHOBHOM/ JIOTIOJTHUTEIIEHOM JTUTEpaTyphl, HOPMATHBHBIX JOKYMEHTOB, HHTCPHET-
pECYpCOB.

OO0yuaromuiicsi TOTOBUT JOKJA] B (hOPME YCTHOTO COOOIIEHUS IO TEME TUCIIUILTAHEI.
[Ipennaraercs cieayrolas CTpyKTypa JOKIaa:

1. BBeneHue:

— YKa3bIBa€TCs TEMA M LIeTIh IOKJIaa;

— obo3HauaeTcs MpobIeMHOE MoJIe, TEMATUYECKUE pa3/ieibl JOKIaa.

2. OCHOBHOE cOJZiep)KaHNE JOKJIaza:

— MOCJeI0BaTeNIbHO PACKPBIBAIOTCS TEMAaTUUYECKUE pa3Jieibl JOKIaaa.

3. 3axiroueHue:

— TIPUBOJATCS OCHOBHBIC PE3YJbTaThl W CYXKJICHHS aBTOpa IO IOBOJAY IyTEH BO3MOXKHOTO
pEIIeHUs PACCMOTPEHHOM MPOOIEMBI, KOTOPBIE MOTYT OBITH O(POPMIIEHBI B BHJIE PEKOMEHIAIIHIA.

Memoouueckue pexomenoayuu no Hanucanur pegepama:
Pedepar sBusiercs caMocTOsATENbHOM MpakTHUecKod paboToit oOyudaromuxcs. OH mpusBaH
OIIPENEIUTh CTENIEHb OCBOEHHS CTYIEHTOM 3HAaHWM M HABBIKOB, IOJYUYEHHBIX MM B IIpoOIecce
W3YYEHHUS TUCIUIUINHBL.
Texct pa®oThl H0oKeH OBITH HamMcaH B HayyHOM cTuiie. OQopmileHHe TEeKCTa TaKKe JOJKHO
OBITh BBINOJHEHO rpamMoTHO. Crenyer u3deraTh MyCcThIX MPOCTPAHCTB M, TeM Ooliee, CTPaHMUII.
Ha Bce Ta0au1ibl, pUCYHKH U AMAarpaMMBbl JI€JIal0TCs CCHUIKH B TEKCTE.
Pabota Bemomnusercs B ¢opmare A4. llpudt — TimesNewRoman. OCHOBHON TEKCT pabOTHI
Habupaercs 14-m mpudrom yepes 1,5 uHTEepBana, BEIpaBHUBAHKUE MO MIMPHHE, MEXKOYKBEHHBIN
uHTepBan «OOBIYHBINY», KpacHas cTpoka 1,25 cM. ABTOMAaTMYECKH PACCTaBISIOTCS MEPEHOCHI.
[Tons: Bepxuee 2,0 cm, HuxHee 2,0 cM, geBoe 3 cm, mpaBoe 1 cM. [IpomexyTku Mexay ab3anamu
OTCYTCTBYIOT. BBeJeHHe, TJIaBbl, 3aKJIIOUYEHUE, CIHCOK JIUTEpPaTypbl M MPHIOKEHUS
(dbopMaTupyIOTCsl KaK 3aroJIOBKM MEPBOTO YPOBHS M HAYMHAIOTCS KaX/IbI C HOBOM CTpaHMIIBL.
[Tonpa3zaensl riaB ¢ HOBOM CTpaHMIIBI HE HAYMHAIOTCSL.
CHOCKM J1eNaloTCsl BHU3Y CTpaHUIBL. TaOiuilbl M PUCYHKH HyMepyloTcs otraenbHo. Homep
BKJIIOUAET HOMEP IIaBbl U HOMEP PUCYHKa/TaOIHIIbl B JAHHOM TJIaBe.
Crpanutpl paboThl JOJDKHBI OBITH NMPOHYMepoBaHbl. HyMmeparuss HauMHAETCsl CO CTPaHMIBI C
OTJIaBJIEHUEM, HA KOTOPOU CTaBUTCA IUPpa «2» U najnee — 1o nopsjaky. OkoH4aHue HyMepaluuu
IIPUXOJUTCS Ha TOCJIEIHUI JIMCT CIHCKa JuTepaTypel. Homep cTaBUTCS BHM3Y CTpaHMIIBI
cnpaBa. Ha cTpaHumax c NpuiokKeHUSMH HOMepa HE CTaBATCA, U B OIJIaBJICHHE OHHU HE
BBIHOCATCS. B oriaBiieHNN yKa3bIBaeTCs TOJILKO HOMEP IIEPBOIO JIMCTA NEPBOIO MPHUIIOKEHUS.
O6nwem pedepara 7-15 ctp.

20



6. YueOHast 1uTeparypa u pecypchl HHPOPMANMOHHO-TEIEKOMMYHHKAIIMOHHOM CeTH
"UHTepHeT", BK/IIOYAS NepeyeHb YUeOHO-MeTOAUYeCKOro obecneyeHust Aas
CaMOCTOSAITeJIbHOM PadoThI 00y4AIOIIUXCS 1O AUCHHILIMHE

6.1. OcHoBHas uTEpaTypa

1. CenentbeBa, JI. O. Ilomutrueckas umumkenorus : yuedHoe mocooue st Byzos / 1. O.
CenentbeBa. — 2-€ u3n., ucmp. u gon. — Mocksa : U3narensctBo FOpaiit, 2020. — 164 c.
— (Beiciiee o6paszosanue). — ISBN 978-5-534-06386-8. — Tekcr : anexkrponnsiit / DbC
FOpaiit [caiiT]. — URL: http://biblio-online.ru.ezproxy.ranepa.ru:3561/bcode/451673

2. CemenoBa, JI. M. UMuIKMENKUHT : yueOHHUK M MpakTUKyM Juist By30B / JI. M. CemeHoBa.
— Mocksa : UznarensctBo HOpaiit, 2020. — 141 c. — (Bricmee obpazoBanue). — ISBN
978-5-534-11004-3. — Texct : anexrponnsiit // DbC Opaiit [caiiT]. — URL: http://biblio-
online.ru.ezproxy.ranepa.ru:3561/bcode/456584

6.2. lonoJiHUTE/IbHAA JIUTEPATyPa

. Enxuna, M. B. Umumxkenorus : yueOHO-MeToanueckoe mocodue / M. B. Enkura. — Omck :
Cubupckuil rocy1apCcTBEHHbIN YHUBEPCUTET (PM3NUECKOI KynbTyphl U cniopta, 2013. — 156 c.
— ISBN 2227-8397. — TekcT : 37eKTpoHHBIA // DnexkTpoHHO-OmbnuoreyHas cuctema IPR

BOOKS : [caiiT]. — URL: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/65055.html

. Kum, JI. M. Tlonutndeckass UMUIKENOTHs : yueOHo-MeToauueckoe mocodue / JI. M. Kum. —
Anmartsl : Kazaxckuil HallMoHaNmbHBIN yHUBEpCUTET UM. anb-Papadu, 2012. — 210 ¢. — ISBN
978-601-247-377-3. — TekcT : 2MEKTPOHHBIN // DnekTpoHHO-OMONMoTeuHas cucrema [PR
BOOKS : [caiiT]. — URL: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/61203.html

. UymuxoB A.H. Pexnama u cBs3u ¢ o01iecTBeHHOCThIO. IMupK, pemyTarus, Openn (2-e uznanue)
[DnexTpoHHBIH pecypc]: yueOHoe mocobue ams cTyaeHToB By3oB/ UymukoB A.H.— DnexTpoH.
TekcToBble naHHble.— M.: Acnekr Ilpecc, 2016.— 160 c¢.— Pexum pocryna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/57080.html.— 3bC «IPRbooks»

. [enens, B. M. Umumxenorust: Cexpersl nuunoro odasuus / lllenens, Buktop MakcumoBud. -
2-e w3z, epepad. u gom. - M. : Kynerypa u ciopt: FOHUTH, 1997. - 382 c.

. VIRGINIE SYMANIEC LA CONSTRUCTION IDEOLOGIQUE SLAVE ORIENTALE:
Langues, races et nations dans la Russie du XIX e si¢cle // Revue des études slaves. Vol. 84, No.
1/2, Mosaique slave: Communications de la délégation frangaise au Congrés international des
slavistes ~ Minsk, 20-27 aoGt 2013 (2013), pp. 223-233 - DOBC Jstor
http://www.jstor.org/stable/24372769

. Marguerite Guiraud-Weber Stratégies discursives de la politesse russe // Revue des études
slaves. Vol. 83, No. 2/3, La lettre et I'esprit : entre langue et culture : Etudes a la mémoire de
Jean Breuillard (2012), pp. 443-456 - OBC Jstor http://www.jstor.org/stable/43272680

6.3. YueOHO-MeTOnMYECKOE 00ecIiedYeHHe CAaMOCTOATEIbHOH PadoThl

1. Mopenbs TO3UIMOHHOTO OOYy4YeHHsT CTYJIEHTOB [DJIEKTpOHHBIN  pecypcl:
TEOpeTHYEeCKHe OCHOBBI W Meroandeckue pekomenaauun/ W.b. IusH [n ap.]—
DJIEKTPOH. TEKCTOBbIE JaHHble.— M.: MOCKOBCKHII TOPOJCKON TMEJaroruuyecKuid
YHUBEPCUTET, 2012.— 152 c.— Pexum JOCTYyIIA:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/27375.html.— 3BC «IPRbooks»

2. [lcuxomorust amanranu W couuanbHas cpena. CoBpeMEHHBbIE —IOAXOJIbI,
mpoOeMbl, TIepCHeKTUBbl [InekTponasd pecypc|/ JL.I. ukas [ ap.].— DnekTpoH.
TekcToBele naHHple.— M.: Ilep Cs, 2007.— 624 c— Pexum pgocryna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/7431.html.— DBC «IPRbooks»

6.4. HopmaTuBHBIE IPABOBbIE JOKYMEHTBI
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http://www.jstor.org/stable/24372769
http://www.jstor.org/stable/43272680
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/65055.html

I. KoHuenuust [10ArOCpOYHOr0  COLMAIBHO-DKOHOMHYECKOro pa3Butus Poccuiickoit
Oenepanun 10 2020 roga.(Y1B. pacnopskenueM [IpasutensctBa PO ot 8 mgexadbpst 2011 r. N
2227-p).

6.5. UnTepHeT-pecypcebl

1. IlentpanbHass  OubOnmMOTEeKa  00Opa3oBaTENBHBIX  pecypcoB. Pexumm  mocrtymna:
http://www.edulib.ru/

2. CBOIHEBIN KaTaJior 3JIEKTPOHHBIX ONOJINOTEK. Pexxum JIOCTyTa:
http://www.lib.msu.ru/journal/Unilib/main.htm

3. bazbr nanaeix MHUOH. Pexum noctyna: http://www.inion.ru/product/db.htm

4. bubnuorexka oOpa3oBaTeNnbHOrO0 TMoOpTajga «IKOHOMHUKA, COIMOJOTHS, MEHEIKMEHT».
Pexxum nocryna: http://ecsocman.edu.ru/

S. bubnmnoreka ¢enepansHoro noprana «Poccuiickoe obpazoBanue». Pexxum poctyma:
http://www.edu.ru/

6. bubnuorexka y4eOHON M HAy4HOUW JIHUTEpaTyphl PYCCKOTO TYMaHHUTApPHOTO WHTEPHET

yHuBepcuteTa. Pexxum nocrtymna: http:/www.i-u.ru/biblio/default.aspx

6.6. Unble HCTOYHUKHU
1. baxanos, E. II. MexayHapoansie otHomeHust B XXI Beke - M.: Boctok-3anan, 2011. —
464 c.
2. 3pikoBa M.B. Kynbrypa kak wuHpOpManuonHas cucrema. JlyXoBHOE, MEHTAIbHOE,
MarepuanbHo-3HaKoBoe - M. : URSS : JIUBPOKOM, 2011. — 368 c.
3. KynbTypa U cHUCTEMBI MBIIUIEHUS: CPABHEHUE XOJIMCTUYECKOIO U aHAJTUTUYECKOTO MO3HAHUS
/ P. Hucberr, u ap., ®oun 'JluGepanpHas mwuccus', Ham. uccnen. wH-T "BhICmas mikoma
skoHOMHKH" . — M. : ®onp "JIubepanbhas muccus”, 2011 . — 68 c.
4. KynbTypa yCTOWYMBOrO pa3BUTHA: OT UJEH K peanbHOCTH. COCTaBUTENb U OTBET. PEJAKTOP
Mawmenos H.M. baky, 2013. — 346 c.
5. JloroBas E.C. Kynbryponorus: CTUJIEBOE MHOT000pa3ue €BpOIEHUCKOTO
M300pa3uTeNbHOrO UCKyCcCTBa. - M.: DxoH-UHDopm, 2013. — 183 c.
6. MesxtyHapo/iHbI€ OTHOILIEHUS: TEOPUU, KOH(DIUKTHI, ABMKEHUS, OpraHU3aluH : ydeOHoe
nocobue - M.: Anppa-M : UHOPA-M, 2012. — 336 c.
7. Casmuna E.M., Crpuxoa H.A. KynbTypa B JKHU3HM COBPEMEHHOTO DPOCCHIICKOTO
obmiectBa // CoBpeMeHHBbIE Hay4HbIe HccleaoBanus U uHHoBammu. 2015. Ne 9-2 (53). C. 224-
228.
8. Hpranko II.A. MexayHapoaHble OTHOLICHHSA: TEOPUH, KOHQIMKTBI, JBUKEHUS,
opranmsanuu : yueonoe nocodue : gonymeno YMO - M.: Anppa-M : UHOPA-M, 2011. — 336
c.
9. [{pirankoB I1.A. Teopus MeXIyHapOJHBIX OTHOIIEHUH. Y4eOHUK AJi1 aKkaJAeMHYECKOTo
6akanaBpuata - M.: M3natensctBo HOpaiit, 2015. - OBC "HOpaiit" [http:/www.biblio-online.ru/
thematic/?id=urait.content. 1FF1719D-FC72-43EE-B726-7B8B2CBEA7DE&type=c_pub]
10.  IleseneBa O.B. Opranusauus BeneHus neperosopos - M.: Coserckuii cniopt , 2014. -
OBbC "Jlanp" [http://e.lanbook.com/books/element.php? pl1_id=51922]

7. MarepuajibHO-TeXHHYecKasi 6a3a, HHPOPMANMOHHbIE TEXHOJIOTHH, MPOTPAMMHOE
o0ecrnieyeHre U MH(POPMALMOHHBIE CNIPABOYHbIE CHCTEMbI

JIist TpoBeIeHUs 3aHSATHI 0 TUCIATUTHHE HEOOXOIUMO CIIEIYoIee MaTepHalIbHO-TEXHHYECKOEe
obecriedeHue: yueOHble ayIUTOPHM sl MPOBEICHHS 3aHATHHA JICKIIMOHHOTO U CEMHHApCKOIo
THUTA, TPYNTOBBIX W MHIUBUAYAIBHBIX KOHCYJIBTAUH, TEKYIIETO KOHTPOJS W MPOMEKYTOUHOU
arTecTalllu, MOMELICHUS JJIl CAMOCTOSTEIbHON paboThI.

[Iporpammuoe obecrnieuenue: Microsoft Windows 10 LTSB 1607, Microsoft Office Professional
2016.

Wndpopmanmonnsle crnpaBouHble cucteMbl: Hayunas Oubmmoreka PAHXul'C. URL:
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http://www.biblio-online.ru/thematic/?id=urait.content.1FF1719D-FC72-43EE-B726-7B8B2CBEA7DE&type=c_pub
http://opac.mpei.ru/notices/index/IdNotice:178915/index.php?url=/auteurs/view/50168/source:default
http://opac.mpei.ru/notices/index/IdNotice:178915/index.php?url=/auteurs/view/49271/source:default
http://opac.mpei.ru/notices/index/IdNotice:178915/index.php?url=/auteurs/view/49271/source:default
http://opac.mpei.ru/notices/index/IdNotice:178915/index.php?url=/auteurs/view/43211/source:default
http://opac.mpei.ru/notices/index/IdNotice:178915/index.php?url=/auteurs/view/15567/source:default
http://www.edulib.ru/
http://www.i-u.ru/biblio/default.aspx
http://www.edu.ru/
http://ecsocman.edu.ru/
http://www.inion.ru/product/db.htm
http://www.lib.msu.ru/journal/Unilib/main.htm
http://e.lanbook.com/books/element.php?%20pl1_id=51922

http://lib.ranepa.ru/; Hayunas ANIEKTPOHHAS OoubmuoTeka eLibrary.ru. URL:
http://elibrary.ru/defaultx.asp; HanuonanbHast snextponHas Oubnauorexka. URL: www.nns.ru;
Poccwuiickas rocymapctBennas OubOnuoreka. URL: www.rsl.ru; Poccuiickas HanuoHanbHas
ombmmoreka. URL: www.nnirru;  Onektponnas  OubGmmuortexka  Grebennikon.  URL:
http://grebennikon.ru/; DnexTpoHHo-OnbIMOTEYHAs cuctema M3narensctBa «Jlanpy. URL: http://
e.lanbook.com; DnexkTpoHHO-GuGMHOTEUHAs cuctema IFOPAWMT. URL: http:/www.biblio-
online.ru/.
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