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1. IlepeyeHs MIaHUPYEMBbIX Pe3y/IbTATOB 00y4eHHs 110 JUCHHUILINHE , COOTHECEHHBIX ¢
IVIAHMPYEeMBbIMH pe3yJIbTaTaMHU 0CBOeHHs 00pa30BaTe/IbHOI POrpaMMbl

1.1 Jductoummaa  B1.B.04.11B.09.03

Kpocckynbrypubiit  menemxmenT  (Crosscultural

management) o0ecreuynBaeT OBJIAACHHUC CICAYIOIIUMHA KOMIICTCHIHUAMU C YUCTOM STalla:

1 OPraHMU30BbIBATH

Kon HanmeHnoBanme Kon HanmeHoBanme 3Tana

KOMIETEHIIUH |[KOMIIETEHLIUU HTana OCBOEHU|0CBOCHHS KOMIIETEHIIUH
KOMIIETCHITUH

ITIKp-2 Cnoco6en manuposatrs [[1Kp-2.1 CrniocoO6HOCTD OCBauBaTh

MIEPErOBOPHI, OpraHu3allii W TPOBEICHHS
COBEILaHMA, [epETOBOPOB, COBEIIAHHNA U
KOH(epeHIuU KOoH(epeHIui

TCXHOJIOTUHU IIJIaHUPOBaHUA,

1.2 B pe3ynbTaTte 0OCBOCHHS AMCHUIUIMHBI Y CTYICHTOB JIOJDKHBI OBITh ChOPMUPOBAHBIL:

Opranusanys 1eJ10BbIX KOHTAKTOB M MPOTOKOJIBHBIX
MEpONPUATUI B paMKax OOOOLICHHOW TPYIOBOH
¢bynkmuun D MaopMannoHHO-aHaIUTHYECKAs U
OpPTraHN3alMOHHO-aIMUHICTPATUBHAS  TTOIIEPIKKA
esTeNbHOCTH PYKOBOAMTENS OpraHu3anuy
(mpodeccronanbublil cranaapt 07.002 CneunanucT
[0 OPraHU3alIOHHOMY H JOKYMEHTAallHOHHOMY
00ECreueHNI0  YIpaBlICHUs]  OpraHu3amueil) ¢
podecCHOHANBHBIX  OEHCTBUMA, CBA3aHHBIX C
[yMEHHEM TOTOBUTh JOKYMEHTHI, BECTH|
MOKYyMEHTOOOOPOT B OpraHM3allid Ha PYCCKOM H
MHOCTpaHHBIX s3bIKax; OOeCIe4YnBaTh CBSI3U C
MEXIYHAPOIHBIMU ~ OpPTraHU3alUsIMH, OpraHAMH
TOCYJapCTBEHHOM BJIACTH, HETOCYAAapCTBEHHBIMU
OpraHM3aLMsAMHU; BECTH IEPEroBOPhl Ha PYCCKOM U
MHOCTPAHHBIX S3bIKaX, OCYIIECTBIATh YCTHBIH W
M1CHhMEHHBIN JIBYCTOPOHHUI NepeBo;
OCYILECTBIATh  MPOTOKOJIBHOE  COMNPOBOXKICHUE
opuIMaNBHBIX ~ JIMI W YCTHBIH  TEpPEBOA
BBEICTYIUICHMII ~ TI0  BOIpOCaM,  KacaroIluMcCs
BHEIIHEOKOHOMUYECKOH M BHEUIHENOIMTHYECKOH
nesitenbHOCTH P®; OpraHu3oBBIBaTH IMOATOTOBKY,
poBelleHHWE W OOCIYy)XKMBaHHE  MEPONPHUATHIH

(coBelanui, 3aceJaHnH, MIEPErOBOPOB,
KoH(epeHIIHI u T.IL); OCYIIIECTBIISITH
MH(pOPMAIIMOHHOE COIIPOBOXKICHHE

podecCHOHANbHOM JEATEIBHOCTH, T'OTOBUTH U
pasmemars Marepuansl B CMU u cetn MHaTEepHET
Ha PYCCKOM M MHOCTPAHHBIX A3bIKaX; (POPMUPOBATH)
MHPOPMAIIMOHHBIE MOTOKM W HH()OPMAaLMOHHOTO)
B3aMMOJICHCTBUS OPraHU3allMM W BHEIIHEW Cpensl,
ydacTBOBaTb B OpraHU3alldd, KOOPAHMHALWU,
[IPOBEICHUM WU KOHTPOJE  MEXKIyHAPOIHBIX

MeponpusTUi

OTO/TO Kon  srama PesynbTatel 00yueHus

(pu HanmmuuK npodcTaHmapTa)/ TPyIOBbIe OCBOCHHS

WU TPO(eCCHOHAIBHBIC ICHCTBHS KOMITETCHIIUH

Gopmuposanne  Tpymosoit  dymkmmm  D/03.6f TIKp-2.1 Ha YpOBHE 3HAHWH: JEMOHCTPHUPYET

3HAHUS OCHOBHBIX HOHATUH
IICUXOJIOTHHA OOIIEHUS M TEXHOJIOTHHA
JIEJIOBOrO OOIIEHUS

Ha YpPOBHE YMEHHUH: OCYIIECTBISET
MICUXOJOTMYECKUM aHAIU3 JIEJIOBBIX
KOMMYHUKaIWN

Ha YpPOBHE HABBHIKOB: JIEMOHCTPHPYET
HaBbIKK  A(PPEKTUBHOTO  JETOBOTO
oO1IeHUs




management) coctaBisieT 3 3auéTHble eauHuLbl, 108 yaca.
KonunuecTBo akaneMHYecKUX 4Yacos,

2. O0beM 1 MecTO IMCUMILIMHBI B cTpykType OII BO

O0beM TUCHHUTLIUHBI

5

O6mas Tpynoemkocts 51.B.04.11B.09.03 KpocckynbrypHbiii MeHepxMeHT (Crosscultural

Hucuummaa  b1.B.04./1B.09.03

KpocckynbTypHblii

BBIACICHHBIX Ha

KOHTAaKTHYI0 paboTy cC
MpenoiaBaresieM, coctapisieT 48 4acoB: KU — 16 4acoB, MpakTUYECKHUE 3aHATHA — 32 yaca.
CamocTtosTenbHas pabota coctaBiseT 60 yaca.
Mecro qucuuniunsl B crpykrype OII BO

MEHE/KMEHT
management) pe1ycMOTpPEHA Ha 3 Kypce B 5 ceMecTpe, IPEeroiaeTcsl Ha aHIJIMICKOM SI3BIKE.
Huctumnuna b1.B.04.1B.09.03 KpocckynsrypHbiit MmeHemxkMeHT (Crosscultural management)
BXOJUT B JMCIUIUIMHBI IO BBIOOPY BapuaTuBHOM yacTu broka 1 «lucturuimas! (MOTyITN )».

B conmepxarensHoM mnane gucuumuinHa onupaerca Ha b1.B.03./IB.01.01 OcHoBbl
MapketuHra u pekiambl (3 cemectp), b1.B.03.71B.01.02 OcHOBBI MapKeTHHTAa M PEKIAMBI
(Introduction to marketing and advertising) (3 cemectp), 51.B.03.1B.01.03 Teopus u npaktuka
CBsI3€H C OOIIECTBEHHOCTHIO (3 ceMecTp).
B cogepxarenbHOM I1aHe MUCHUILIMHA SIBIsETCS OCHOBOM s uzydenus b2.B.01(IT)
[IpodeccruonanpHas mpakTuKa
dopma NpoMeKyTOUHOM aTTeCTallMi B COOTBETCTBHH € Y4EOHBIM INIAHOM — 3aUeT.

3. ConepskaHue M CTPYKTYPA JHCHHUIINHBI

Ounas hopma odyuenusn

(Crosscultural

Ne n/m

HauMeHnoBanue TeM u/ M
pa3ieson

O0beM IMCIHUILIMHDI, Yac.

Bcero

nmpemoaaBarejiemM

KonTakTHast padoTa o0yuaommuxcs ¢

10 BHJIAM Y4eOHBIX 3aHATHI

CP

JI

JIP

113

KCP

®Dopma TeKyIero
KOHTPOJIA
ycrneBaemMocTu* ¥,
TMPOMEKYTOYHOM
aTTeCTAHU * **

Tema 1

OCHOBHBIC TIOHSTUS U
TeOpeTHIECKIE MPOOIEMbI
KPOCC-KYJIBTypPHOT'O
MeHepKMeHTa. Basic concepts
and theoretical problems of
cross-cultural management.

13

0]

Tema 2

['mo0amu3aIys SKOHOMUKH K
MEKKYJIbTYpPHbIE KOMMYHUKALIUH
B COBPEMEHHOM MHPE.
Economic globalization and
cross-cultural communication in
the modern world.

13

Tema 3

«KynbTypHBIH MIOK» CTauH,
MMOCJICANCTBUSA, MECTOAbI
npeonosieHus. "Culture shock”
stage, consequences, methods
of overcoming.

13

Tema 4

HannonansHbIe e0BbIC
KynbpTyphl. National business
culture.

13

Tema 5

3ama bl 1 BOCTOUHBIHN THIT
IETIOBBIX KyJBTYP:
KOH(JIMKTYIOINE LIEHHOCTH U
HopMBI? Western and Eastern
business cultures: conflicting
values and norms?

14

Tema 6

'YripaBnieHue B 1100aIbHOM
Ou3Hece: KyJabTypHas

14




00yCITOBJIIEHHOCTh
KoMMYyHHUKalui. Management in
global business: cultural
conditioning of the
communication.

Tema 7 Poccuiickas nenosas KyIbTypa: (0)

CYIIHOCTb, TpaAulluU,
CTEPEOTHIIbI, COBPEMEHHOE
coctostHre. Russian business
culture: the nature, traditions,
stereotypes, current status.

14 2 4 8

Tema 8 D¢ddexruBHOCTH O, T,P

MEXKKYJIBTYPHBIX TIEPErOBOPOB:
CTHIIM OpTraHU3aLUH |
nposeneHus. The effectiveness 14 2 4 8
of intercultural negotiation:
styles of organizing and
conducting.

ITpomexyTouHas aTTecTanus 3a

Beero: | 108 | 16 | | 32 ] 60

Ipumeuanue:
** — popmul mexyugeco konmpons ycnesaemocmu: onpoc (0), mecmuposanue (T), peghepam (P)
*A% - hopmel npomesicymounoli ammecmayuu. 3avem (3a).

Conep:xanue TUCHUIJIMHBI
Tema 1. QOcHOBHbIe TIOHSITUA M TeOopeTHYeCKHe TPOOJIeMbl KPOCC-KYJIbTYPHOIO
MeHeIxMeHTa. Basic concepts and theoretical problems of cross-cultural management.
[lonstne KyabTypel M pa3HoOOpa3uWe TMOAXONOB K TIIOHMMAHUIO CYIIHOCTH KYJbTYpBI.
CoBpeMeHHOE TMOHMMaHUE KYJIbTypbl KaK YHHMBEPCAJBHOIO CIoco0a  YelIoBEUECKOro
CYUIECTBOBAaHHUA, Kak (OpMbl OpraHM3alMM KU3HEAesITeabHOCTU. KynbTypa W 1LIEHHOCTH.
[Tonsitne cyOkynbTyp. PasHooOpasue KyiabTyp B MeXIyHapoaHOM OusHece. Paznuuue neHHoctei
Y IEHHOCTH pa3nuunsi. HopMel u npasuia.
Kymerypa u tpagummu. dopmMupoBaHUE JTUYHOCTH M OCOOCHHOCTH IpOLEcca COLUAIN3ALNY.
[ToHsiTHE MOEHTUYHOCTH.
IIpeamer, 3amaun M METOABI Kypca: MEXKIUCUUIUIMHAPHBIE OCHOBAHMUS KpPOCC-KYJIBTYPHOTO
MEHE/DKMEHTA. 3ydueHue CpaBHUTEIBHOIO MEHEDKMEHTa B Poccum: HCTOpHS M TOIXOBI.
Crnenuduka ynpaBiieHHs] B COBPEMEHHBIX MHOTOKYJIBTYPHBIX Cpe/laX: TEOPUH U KOHIICTIIIUH.

The concept of culture and the diversity of approaches to understanding of essence of culture.
The modern understanding of culture as a universal way of human existence, as the forms of
organization of life. Culture and values. The concept of subcultures. The diversity of cultures in
international business. The difference of values and value differences. The rules and regulations.
Culture and traditions. The formation of personality and characteristics of the socialization
process. The concept of identity.

The subject, tasks and methods of the course: the interdisciplinary Foundation of cross-cultural
management. The study of comparative management in Russia: history and approaches. The
specifics of management in modern multicultural environments: theories and concepts.

Tema 2. I'mobanu3anusi IKOHOMHKH M MEKKYJIbTYPHble KOMMYHMKAIIMH B COBPEMEHHOM
mupe. Economic globalization and cross-cultural communication in the modern world.

[TonsTue rnoGann3anuu Kak COIMOKYJIBTYPHOrO (DEHOMEHAa U YCIOBUH Ui MEXIYHapOAHOTO
O6uszHeca. Monenu rio6anu3au 1 0COOEHHOCTH MX NpojBrkeHus. KyiabTypHas mossipuzaius,
acCUMMJISALMS, THOpUAN3anus, U30JsIiusl. Pasnuums Kak OCHOBa KYJBTYpPHOTO pa3zHOOOpaswsl.
Teopernueckue KOHLIETILINN KYJIbTYPHOTO IUTIOPATIN3Ma, MYJIBTUKYJIBTYPAJIU3Ma,
MEXKYJIbTypHOro nuasnora. [loHSATHS «KynbTypHass HWACHTUYHOCTB» U «MHOKECTBEHHAas




UJECHTUYHOCTBY.
MeXKynbTypHbIE acleKThl KOMMYHHKAIMM B CIIEHUATU3UPOBAHHOW U OOBIIEHHOW KYJIbType B
3MOXY I7100adbHBIX U3MEeHEeHUH. [Iporecc KOMMYHHMKALUI: «CBOS» U «UYXKash» KYJIbTYpBbI.

The concept of globalization as a sociocultural phenomenon and the conditions for international
business. Models of globalization and peculiarities of their promotion. Cultural polarization,
assimilation, hybridization, isolation. Differences as the basis of cultural diversity. Theoretical
concepts of cultural pluralism, multiculturalism, intercultural dialogue. The concept of "cultural
identity" and "multiple identity".

Intercultural aspects of communication in specialized and everyday culture in an era of global
change. The process of communication: "own" and "alien" culture.

Tema 3. «KyJbTypHbIii HIOK» CTAJAWH, NMOCJIeJUCTBUS, MeTOAbI NpeoaoJieHusi. '"Culture
shock" stage, consequences, methods of overcoming.

KYHBTypHBIfI IIOK KaK ICHUXOOMOHOHOHAJIbHAA W IMOBCACHYCCKAA pPCAKIUA. q)OpMI)I IMPOABJICHUA
KyJbTYpHOTO IIOKA M HX BIHSHHE Ha MPO(EeCcCHOHANbHYIO (TPYIOBYIO) M JTOCYTOBYIO
NEeATENbHOCTh. KyJIbTYpHBIN OIBIT IOCTHKEHUS CXOACTBA U Pa3INnyusl.

OcHoBHbIE (DOPMBI AKKYJIBTYPALUH U MEKKYJIbTYPHBIX OTHOIICHUH: aCCUMWJISLNSA, Cenaparus,
MapruHanusanus, mnpucrnocoOiIeHue, MOIJIONIeHHe, HHTerpauus, npucnocodienue. Craguu
ajanTauuu 1 GopMbl IPEOJOICHUS.

Monens 0CBOEHUS «41yK0H KyabTypsl» M. bennera

Culture shock as the emotional and behavioral response. Manifestations of culture shock and
their effect on professional (work) and leisure activity. Cultural experience of understanding the
similarities and differences.

Basic forms of acculturation and intercultural relations: assimilation, separation, marginalization,
adaptation, absorption, integration, and adaptation. The stage of adaptation and forms of
overcoming.

Model of the development of "foreign culture" M. Bennett

Tema 4. HaunonanabHble Ae10Bble KyJabTypbl. National business culture.

Buner xyneryp. HamnuoHanbHble W pErMOHANIBHBIE KyJAbTypbl. THIOIOrMS LEHHOCTEH B
pPa3IMuYHBIX HAIMOHAIbHBIX KYJIbTYypaX M HX BIUSHUE Ha JEJOBOW CTHIb YIIPaBJICHUS.
KynbTypHOoe 3HaueHME KOHCepBaTM3Ma M WHHOBAaTUKM B YIPABICHUYECKOM [EATEIBHOCTU
robanbHOro MeHemkepa. HaruoHanbHBI MEHTANUTET. OTHOLEHTPU3M, IOJIHULEHTPHU3M,
KYJIbTYPHBII IHIOBUHU3M.

KonBepreHuus u AMBepreH1ys JeI0BbIX KYJIbTYP.

Crnemmduka mnpencTaBieHUd O JUIEPCTBE W TMAPTHEPCTBE KaK IIEHHOCTSIX B pa3HbIX
HallMOHAJIBHBIX KyJIbTypaX. Kpocc-KyJIbTypHBIM aHanu3 ynpaBleHUYECKUX Mozened PpaHiuwy,
I'epmanun, CIHA, fnonun, Kurag u ap. cTpaH. Anantanusi NOBEIEHYECKHMX NATTEPHOB H
OpraHU3allMOHHO-YIPAaBJIECHUYECKUX CTUJIEH MEHEKMEHTA pa3HbIX HALMOHAJIBHBIX KYJBTYp B
TPaHCHALIMOHAJIBHBIX KOPIIOPALIUX.

KoMMyHHKaTUBHbBIE MOJIENN AETOBOIO OOIIEHHMS.

MeXKynbTypHast KOMIETEHTHOCTh: BHYTPEHHUE U BHEIIHUE KOHTEKCTHI. CTEPEOTUIIBI TIOBEACHUS
U KyJIbTypHbIE TpaaulMu B [oOanbHOM OuszHece. MoTHBalMs B3aUMOINOHMMAHUSA MU
BBICTPaNBaHUE KOMMYHMKATUBHBIX CTUIIEH.

VYnpasieHue B NOJUKYJIBTYPHBIX OPraHU3aLUAX.

TpancHannoHaNbHbIH (TT00ANTBHBIN) MEHEKMEHT.

The types of crops. National and regional culture. Typology of values in different national
cultures and their impact on business management style. The cultural value of conservatism and
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innovation in the management activities of the global Manager. The national mentality.
Ethnocentrism, polycentrism, cultural chauvinism.

Convergence and divergence of business cultures.

The specificity of the concepts of leadership and partnership as the values in different national
cultures. Cross-cultural analysis of management models in France, Germany, USA, Japan, China
etc. countries. Adaptation of behavioral patterns and organizational styles of management in
different national cultures in transnational corporations.

The communicative model of business communication.

Intercultural competence: internal and external contexts. Patterns of behavior and cultural
traditions in global business. Motivation understanding and building a communication style.
Management in multicultural organizations.

Transnational (global) management.

Tema 5. 3amaaHblii 1 BOCTOYHBIN THII JAeJIOBBIX KYJbTYP: KOHQIUKTYIOIINE LEHHOCTH H
HopMbi? Western and Eastern business cultures: conflicting values and norms?

IlonumaHue nen0BOM KyJNBTYpbl B KOHTEKCTE KpOCC-KYJIbTYpHOIO MEHELKMEHTa. JlenoBas
KyJIbTypa Kak c(OpMHUPOBABIIASICS COBOKYNHOCTh LIEHHOCTHBIX OPUEHTUPOB U IMOBEAECHUYECKUX
CTEPEOTHIIOB, CHEUU(UYHBIX [UIA PA3IMYHBIX CTpaH, OpraHU3alMi M pealn3yeMbIX C LENbIO
3¢ (deKTUBHOTO Be/leHus! OU3Heca.

Crnenuduka 3anmaHOTO U BOCTOYHOT'O THUIIOB JIEIOBBIX KYJIbTYp U MX BHJIOBOE€ MHOrooOpasue.
[TapameTpsl 1€70BOI KyNIbTYpHI, (OPMUPYIOIIME pa3inuuusi. Teopus 3amagHbiX 0a30BBIX U
MHCTPYMEHTAJIBHBIX LiIeHHOCTEN JIK. Poknya.

Mogens KynbTypbl B Teopud O.XoJla: BBICOKOHTEKCTyallbHblE M HHU3KOKOHTEKCTyaJlbHbIE
KYJIbTYpbl; MOHOAKTHUBHBIE U NIOJIMAKTUBHBIE. OTHOLIEHHUE K IPOCTPAHCTBY.

Mogens kynbTypbl B Teopuu I'. Xodcerene.

JlucrtaHuus — BiacTH, K30eraHue  HEONPEAETCHHOCTH,  WMHIAMBHIYaTH3M/KOJUIEKTHBU3M,
MY>KE€CTBEHHOCTb/>KEHCTBEHHOCTb.

[TposiBneHust 0COOCHHOCTEH 3amajHOM M BOCTOYHOM THIIOB JIENOBBIX KYJIBTYP B Pa3IMYHBIX
¢dbopmax nenoBbIx KoMMyHHKanuil. Creuu¢uka AeI0BOro 3TUKETa B 3allaHOM U BOCTOUYHOM
THUIIE IETIOBBIX KYJBTYD.

Understanding business culture in the context of cross-cultural management. Business culture is
formed as a set of values and behavioral stereotypes specific to different countries, organizations
and implemented for the purpose of effective business.

The specificity of Western and Eastern types of business cultures and their species diversity. The
business culture that shapes the differences. The theory underlying the Western and instrumental
values of j. Rokicha.

The model of culture in the theory E. Hall: high contextual and low contextul culture;
monoactive and polyactive. Attitude to the space.

The model of culture in the theory of Hofstede.

Power distance, uncertainty avoidance, individualism/collectivism, masculinity/femininity.

The manifestations of the peculiarities of Western and Eastern types of business cultures in
different forms of business communication. The specifics of business etiquette in the Western
and Eastern business cultures.

Tema 6. VYnpaBienune B 1100aJbHOM OH3Hece: KYJbTypHasi 00yCJI0BJIEHHOCTh
KoMMyHnkanuii. Management in global business: cultural conditioning of the
communication.

JlenoBble KyJIbTypbl B MEXAYHApOJHOM OHM3HEce: OT CTOJIKHOBEHHMS K B3aWMOIIOHMMAaHUIO.
['paHuLIbl 3HAHUI O JETOBBIX KYJIbTYpax.



9

Cuctema LieHHOCTEH 1e70BOM KyabTyphl B uccienoBanusx PJlronca u kimaccudukanus KyabTyp.
30HBI KPOCC-KYJbTYPHBIX CTOJKHOBEHHH. MEXKYyIbTypHbIE acCHeKThl B KOMMYHHKALHUAX
MOHOAKTUBHBIX, PEAKTUBHBIX U IIOJUAKTUBHBIX KYJIbTYPBL.

Monens kynbTypsl B Teopun ®@. TpomiieHapca Ha OCHOBE YCTAHOBIICHHSI KYJIBTYPHBIX Pa3JIMuUi.

YHUBepcalIn3M/NapTHKYISPU3M; WH/IMBUYJIN3M/KOJUIEKTUBU3M;
HEUTPaJIbHOCTH/3MOIIMOHATIBHOCTD, OTHOILLIEHUE KO BPEMEHH; OTHOLIEHHE K OKpYXKarouieu
IIPUPOLE.

KommyHMKaTHBHBIE MOJENM Yy MNPEACTAaBUTENEH DPAa3HbIX KyJIbTYp M HMX BIIHSHHE Ha THUIIBI
YIIPABIICHHUS.

Business culture in international business: from collision to mutual understanding. The frontiers
of knowledge about business cultures.

The system of values of business culture in the studies by R. Lewis and classification of cultures.
Area of cross-cultural clashes. Intercultural aspects in communication monoactive, reactive and
polyactive culture.

The model of culture in the theory of F. Trompenaars through the establishment of cultural
differences. Universalism/particularism; individualism/collectivism; neutrality/emotionality;
attitude to time; attitude to the natural environment.

A communication model among representatives of different cultures and their influence on
management styles.

Tema 7. Poccuiickas 1eJioBasi KyJIbTypa: CYIIHOCTb, TPAJAULMH, CTEPEOTHIILI, COBPEMEHHOE
cocrosinue. Russian business culture: the nature, traditions, stereotypes, current status.
Poccuiickass nenoBas KynbTypa B KOHTEKCTE€ Tpaguuuid M HMHHOBauMi. (DyHKIUH, YpPOBHH,
AJIEMEHTHl JIETIOBOM KyJlbTyphl. KynbTypa OTEUeCTBEHHBIX MpeANpUHUMATENEH: HCTOPHUKO-
KyJbTYpOJIOTHYEeCKUI aHanu3. [luHaMuKa NPUHIMIIOB OM3HECAa M HOPM IOBEACHUS POCCHMCKUX
IpeIIpUHUMAaTeNIel; pEKOHCTPYKIIMS MOJIENe KyJIbTypbl POCCUICKOT0 MpeIIpUHUMATENbCTBA B
COBPEMEHHBIX COLIMOKYJbTYPHBIX peanusix. BiusHue 3apyOe:HbIX JETOBBIX KyJIbTYP.
Konnenmust coppemeHHoro 3¢(GeKTHBHOTO POCCUICKOTO MEHEHKepa. ITUKA JACIIOBOTO OOIICHHS
KaK BaKHas 4aCTb POCCUMCKOM IE€JIOBOU KYJIBTYPHI.

Tunbl MeXJIMYHOCTHBIX KOMMYHUKalMi. MepapXu4yHOCTP M MNONMAKTUBHOCTh. ColuanbHas
auctaHiys. HalmoHaneHbl MEHTAIUTET U IPAKTUKA COBPEMEHHOI'O pOCCUICKOTro On3Heca.

Russian business culture in the context of tradition and innovation. Features, levels, elements of
business culture. Culture of local entrepreneurs: the historical - cultural analysis. The dynamics
of business principles and norms of behavior of Russian entrepreneurs; reconstruction models of
culture of the Russian enterprises in the contemporary socio-cultural realities. The influence of
foreign business cultures.

The concept of effective modern Russian Manager. Ethics of business communication as an
important part of Russian business culture.

Types of interpersonal communication. Hierarchy and polyactinal. The social distance. National
mentality and practice of modern Russian business.

Tema 8. D¢dekTHBHOCTL MeKKYJIbTYPHBIX I€PeroBOPOB: CTHJIM OPraHU3aLMH H
nposeaenus. The effectiveness of intercultural negotiation: styles of organizing and
conducting.

IleperoBopsl kak ¢Gopma JeJOBBIX KOMMYyHHMKauui. Kpocc-kynbTypHbIi moaxon K
[IEPEroBOpHOMY  Ipoueccy. MexXKynbTypHas  cnenu@uka IeperoBOpHOro  Ipoluecca:
0COOEHHOCTH MEPEroBOPOB C MHOCTPAaHHBIMHM MapTHepamu. BepOanbHble U HeBepOaibHbIE
(bOpMBI KOMMYHHKAlIMH B KaUCCTBC BAXKHBIX 3JICMCHTOB ACJIOBBIX IICPETrOBOPOB. CTepeOTI/IHBI u
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KOMMYHUKATHBHbIE Oapbepbl. Pa3HOBHIHOCTH TAaKTUKU IE€PETOBOPOB M MOUCK 3()(HEKTUBHOIO
naptHepcTBa. OCOOEHHOCTH NIEPErOBOPOB B POCCUIICKON J1es10BOM KyibType. IleperoBopiiuk kax
npodeccus. Bocrounble u 3amagHble CTHIM NEperoBopoB. OCHOBHBIE ATallbl MEPETOBOPOB.
Oco6eHHOCTH 1€7I0BOI0 ATUKETA, XapaKTepHbIE Ul IEPErOBOPOB.
KynbTypa cOBMECTHOM I€ATENBHOCTH B OJUKYJIBTYPHOH cpeze. Kpocc-KynbTypHble HaBBIKU Kak
0CHOBa A(P(PHEKTUBHOTO MEHEPKMEHTA U KOPIIOPATUBHOM KYJIbTYPHI.

Negotiations as a form of business communication. A cross-cultural approach to the negotiation
process. Cross-cultural specifics of the negotiations, especially negotiations with foreign
partners. Verbal and non-verbal forms of communication as important elements of business
negotiations. Stereotypes and communication barriers. The variety of negotiation tactics and
search for effective partnerships. Features of the negotiations in the Russian business culture.
The negotiator as a profession. Eastern and Western styles of negotiating. The main stages of the
negotiations. Features of business etiquette, is typical of the negotiations.

Culture of joint activities in a multicultural environment. Cross-cultural skills as a basis for
effective management and corporate culture.

4. MaTtepuajbl TEKyIIero KOHTPOJISA yCeBAeMOCTH 00yYaromuxcsi U GoH 0L eHOUYHBIX
CPeACTB MPOMEKYTOYHOM aTTecTAlMH 10 JUCHUILJINHE

4.1. ®opMbl U METOBI TEKYILIETO KOHTPOJISL YCIIEBAEMOCTH U IIPOMEKYTOUYHOM aTTECTALUH.
4.1.1. B xome peanmszaumu gucuumuinael b1.B.04./1B.09.03 KpocckynabTypHbI MEHEIKMEHT

(Crosscultural management) HCHONB3YIOTCS CICAYIOMAE METOABI TEKYIIETO KOHTPOJIS
yCIIeBAEMOCTH O0YYArOIINXCSI:

Tema u/unu paznen Metoapt
TEKYILEro
KOHTpPOJIS
yCIIEBAEMOCTH
Tema 1 OcCHOBHbBIE IOHATHS U TEOPETUUECKHE TPOOIEeMbI Kpocc- oIpoc

KyJbTypHOTO MeHEeKMeHTa. Basic concepts and theoretical
problems of cross-cultural management.

Tema 2 ['moGanu3anust 5JKOHOMHUKH U MEKKYJIbTYPHBIE KOMMYHHKAIIUU orpoc
B coBpeMeHHOM Mupe. Economic globalization and cross-
cultural communication in the modern world.

Tema 3 «KyJIbTypHBIN IIOK» CTaH, TOCIECIUCTBUSA, METOBI OIIpoC
npeononenus. "Culture shock" stage, consequences, methods
of overcoming.
Tema 4 HanmonanwsHeie nenoBeie KynbTypbl. National business culture. oTmpoc
Tema 5 3ana Hblii 1 BOCTOUHBIHN THIT AETOBBIX KYJbTYP: OIIpocC

KOH(IMKTYyIOLHME IeHHOCTH U HopMbI? Western and Eastern
business cultures: conflicting values and norms?

Tema 6 VYrpasienue B ro0aqbHOM OU3HEce: KyJIbTypHas orpoc
00ycI0BIEHHOCTh KOMMYHUKaIil. Management in global
business: cultural conditioning of the communication.
Tema 7 Poccuiickas aenoBas KynbTypa: CyIIHOCTh, TPAAULUH, onpoc
CTEPEOTHIIbI, COBPEMEHHOE cOCTOsiHME. Russian business
culture: the nature, traditions, stereotypes, current status.
Tema 8 D¢ (HeKTUBHOCTh MEKKYJIBTYPHBIX IEPETOBOPOB: CTHIN orpoc,
opranuzanuu u npoeaeHus. The effectiveness of intercultural | TectupoBanue,
negotiation: styles of organizing and conducting 3alUTa
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| | | pedepara |

4.1.2. 3ader MpoOBOIUTCS ¢ MPUMEHEHHUEM CIIEAYIOIUX METOJOB (CPEICTB): B yCTHOU (opme 1o
BOMPOCaM U 3aJaHUSIM.

4.2. Marepuaiibl TEKYILIETO KOHTPOJISI yCIIEBAEMOCTH.

[IpenonaBarens OIEHWBACT YPOBEHb HMOATOTOBICHHOCTH OOYYaroIMXCS K 3aHATHIO IO
CJIEYIOIIUM TOKa3aTesIM:

- YCTHBIE OTBETHI Ha BOIPOCHI IIPENOAABATEINS 110 TEME 3aHATHS,

- BBICTYIIJICHHE C JJOKJIaJaMH,

- y4acTHe B 00CYKJIEHHH JOKJIAJI0B,

- KOJIMYECTBO MPAaBUWIbHBIX OTBETOB MPU TECTUPOBAHUH.

- 3amTa pedepara.

OueHka 3HaHWW, YMEHMH, HABBIKOB NPOBOAMWTCS HA OCHOBE OaJUTbHO-PEUTHHTOBOM
cucrembl 70% u3 100% (70 6amnoB u3 100) - BKiIag Mo pe3yabraTaM MOCENAeMOCTH 3aHATUH,
aKTUBHOCTH Ha 3aHATHUAX, BBICTYIUICHUS C JIOKJIaJaMH, y4acTHUSi B OOCYXIEHHSAX JOKIIAJOB
Apyrux oOyyaromuxcsi, OTBETOB HAa BOIPOCHI MPEMOAABaTEeNsl B XO/€ 3aHATHUS, O pe3yibTaraM
MIPOXOXKACHUS TECTUPOBAHUS, 3aIIUTHI pedepara.

Jeranu3zanmst 6aJiI0B M KPUTEPUH OLIEHKH TEKYIIETO KOHTPOJIS yCIIEBAEMOCTH YTBEP)KIAaeTCs Ha
3aceaHuu Kadeapel.

Bonpocvl memvt 01 noocomosku k onpocam (Ouckyccusm) (memvt 00K1a008):
Tema 1. OcHOBHbIe MNOHATHA M TeopeTHYeCKHe NPO00JeMbl KpPOCC-KYJIbTYPHOIO
MeHeq:kMeHTa. Basic concepts and theoretical problems of cross-cultural management
1. PackpoiiTe mOHATHE KYIbTYPhl B Pa3HBIX HAYUHBIX HIKOJIAX
CymHOCTh KyJIbTYyp aHTPOIOJOTHYECKOT0 OIX0/1a K IOHUMAIO KYJIbTYpPbI
Packpoiite B3auMOCBSI3b OHATHUS «KYJIbTYpa» U «IIEHHOCTb
HazoBuTe n3BecTHbIE BaM CYOKYJIbTYPBl U UX OCHOBHbBIE THUIIOJIOTMUYECKHE MPU3HAKU.
B uem nposBisFoTCst 0COOGHHOCTH KYJIBTYP B ME@XKAYHAPOIHOM OnsHece?
Kakue HOpMBI U ITpaBuIIa J€I0BON KyJIBTYpbI Bbl OTHECTH ObI K YHUBEPCAIbHBIM?
UYro Takoe KyabTypHas HACHTUIHOCTh?
Ha3oBuTe TUIBI KOJUIEKTUBHOM MAEHTUYHOCTH U UX OCHOBHBIE IPU3HAKHU.
Hcropus cTaHOBIEHMS KPOCC-KYJIBTYPHOTO MEHEPKMEHTA KaK MEXANCLUIIIIMHAPHOTO
Kypca.
. OcHoBHBIE  crenuduueckue OCOOCHHOCTH  YIPABIEHUS B  COBPEMEHHBIX
MHOTOKYJIBTYPHBIX CpellaX HU3JIOKEHBI B TEOPHSIX U KOHIEMIMSIX (Ha30BUTE HE MEHEe
5 1 paiite uX XapakTEPUCTUKY).

A e R Ul

—_
=)

. Expand the concept of culture in different scientific schools

. The essence of the cultures of the anthropological approach to understand culture

. Open relationship the concept of "culture" and "value"

. What are you known subculture and their major typological characteristics.

. What features are cultures in international business?

. What are the norms and rules of business culture would you to universal?

. What is cultural identity?

. Name the types of collective identity and their basic characteristics.

9. The history of the formation of cross-cultural management as an interdisciplinary course.
10. The main specific features of management in modern multicultural environments described
in theories and concepts (what is not less than 5 and give them characteristics).

03N N KW

Tema 2. I'o0anu3anns 3KOHOMUKH M MEKKYJIbTYPHble KOMMYHMKALMUA B COBPEMEHHOM
mupe. Economic globalization and cross-cultural communication in the modern world
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l. PackpoiiTe noHaTue riodain3anuy Kak COLMOKYIbTYPHOTO (heHoMeHa

2. CpaBHuTe, Kak U3MEHWICS MEKIyHapOJHbIN OM3HEC B YCIOBUAX ITI00AIM3alUU B
crpaHax A3uu u AQpHKH.

3. Ponb KynbTypel B peHOMEHE «SMOHCKOTO YyJa»: MOJEIb Pa3BUTHS «I10 KYJIbTYPE».

4. UYro 03HAualOT JaHHbIE HPOLECCHl B KyJbType: acCUMWIALUSA, TMOpUAM3aLus,
n30Jsus?

5. Packpoiite ocHOBHbIe TONOXeHHs BceeoOuieil paexinapanud O KyJIbTYpHOM
pasznoo6pazun FOHECKO.

6. Kakue mMozenu «MyJiabTHKYJIBTYpaiu3Ma» BaM U3BeCTHbI? B uem ux cneuuduka u
KaK OHa CKa3bIBaeTCs Ha KOMMYHHKATHBHBIX OTHOIICHUSX B JI€JIOBOM cpene?

7. Ha xoOHKpeTHBIX mpuMepax IOKAKUTE BO3MOXHOCTH U TPaHUIBI CMEHBI
UACHTU(PUKAITMOHHOM MOJIEIH.

8. Uro mnoHuMaercs INOJ «MHOXECTBEHHOM MJIEHTUYHOCThIO»? [lomoraer wnm
MeNIAaeT 3Ta UJIEHTU(PUKALMOHHAs MOJIENb JUIsl BeJleHUs] OU3Heca B IPYruX CTpaHax?

9. Crnenuanu3upoBaHHass U OOBIJCHHAs KyJbTYpBl: JIB€ CTOPOHBI OJHOM MeIaiu.

[IpuBenuTe npUMephl U3 yIPABICHYECKON IPAKTUKH, KAK TO BIUSAET HA CTWIIb YIIPABICHUS

1. Expand the concept of globalization as a sociocultural phenomenon

2. Compare changes in the international business in the conditions of globalization in the
countries of Asia and Africa.

3. The role of culture in the phenomenon of the "Japanese miracle": a model of development "on
the culture".

4. What is the meaning of these processes in culture: assimilation, hybridization, isolation?

5. Expand the basic provisions of the universal Declaration on cultural diversity of UNESCO.

6. What models of "multiculturalism," you know? What are their specifics and how it affects
communication relationships in the business environment?

7. Specific examples show the possibilities and limits of shifts identification model.

8. What is meant by "multiple identities"? Helps or hinders this identification model for doing
business in other countries?

9. Specialized and everyday culture: two sides of the same coin. Give examples of management
practices as it affects management style

Tema 3. «KyJabTypHbIH IIOK» CTaaMH, MOCJEIMCTBHS, MeTOAbl npeonoseHus. '"Culture
shock" stage, consequences, methods of overcoming.
1. Yro Takoe «KyabTypHbIH mok»? Ilpuxomunoch U BaM MCHBITHIBATH MOAO0OHOE
COCTOsIHUE?
2. HazoBute ocHOBHBIE ()OPMBI U ITAIIBI IPOSBICHUS KYJIBTYPHOTO IIIOKA.
3. BriaBUTE BIMSHHE KPOCCKYJIBTYPHOI'O IIOKAa Ha NMPOQECCHOHAIbHYIO (TPYIOBYIO) U
JIOCYTOBYIO JI€ATEIBHOCTD.
4. Packpoiite CBOI KyJIbTYpHBIN OIBIT IOCTHKEHUS CXOJICTBA U Pa3INyus.
Yro Takoe akKyabTypanus’?
6. IlpyuMHBI BO3HMKHOBEHMSI B MEXKKYJIbTYPHBIX OTHOLIEHHUSX (DOpPM acCCHUMMISALIUHY,
cenapanus, MapruHajlu3anus.
7. CpaBHMTE aCCUMWIALIMIO U MapTUHAIU3AIMIO U UX MPOSIBICHUE B IEJIOBON Cpefe.
8. MHrerpanus Kak COLMOKYJIBTYPHBIH MpoLECC.
9. PackpoiiTe OCHOBHBIE CTAJUH aanTallu U (GOPMBI €€ IPEOA0JICHHUS.

e

1. What is "culture shock"? Have you ever had to experience such condition?

2. What are the main forms and stages of manifestation of culture shock.

3. Identify the impact of cross-cultural shock in the professional (work) and leisure activity.
4. Expand your cultural experience of understanding the similarities and differences.

5. What is acculturation?
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6. The causes of intercultural relations forms of assimilation, separation, marginalization.

7. Compare the assimilation and marginalization and their manifestation in the business
environment.

8. Integration as a social and cultural process.

9. Discover the main stages of adaptation and the forms of its overcoming.

Tema 4. HanmonanbHblie ge10BbIe KyJabTypbl. National business culture.

1. JlaiiTe onpeneneHne HaAIMOHAIBHBIX U PETHOHAIBHBIX KYJIBTYP.

PackpoiiTe BinusHUE LIEHHOCTHBIX HMEpAapXUil U OPUEHTUPOB HA HAIMOHAJbHBIC
CUCTEMBbI BEICHHUS JIeJl U JI€JI0BOM CTUJIb YIIPaBJICHUS.

3. T'panuubl  KyJIbTYpHOIO KOHCEpBaTM3Ma B  YIPABIEHYECKOM  JEATEIBHOCTH
100aTbHOTO MEHEDKepa.

4. IlpuBenute npuMepsl NPOSABICHUS STTHOLIEHTPU3MA, MOJIMLEHTPU3MA, KYJIbTYPHOTO
HIOBUHHU3MA.

5. Packpoiite crienuduKy npeacTaBieHuil o JUIEPCTBE U MAPTHEPCTBE KaK IEHHOCTSX B
Pa3HbIX HAIIMOHAJIBHBIX KYJIbTypax (IOKaKUTE Ha MIPUMEPAX).

6. Kpocc-KynbTypHbli aHanu3 ynpasieHueckux mMoaene ®@panuuu, I'epmanun, CIHIA,
Anonun, Kwutas wu gp. cTpaH. Apjantanus IOBEIEHYECKUX MATTEPHOB U
OpPraHU3al[MOHHO-YIIPABJIEHYECKUX CTUJIEH MEHEDKMEHTA Pa3HbIX HALMOHAJIBHBIX
KYJIbTYp B TPAaHCHALIMOHAJIBHBIX KOPIIOPALUSX.

7. Kaknue KoOMMyHUKaTUBHBIE MOJIEIIH JICJIOBOTO OOILIEHHSI BBl MOXKETE Ha3BaTh?

Kak BAustOT CTEpeOTHITbl MOBEICHUS Ha BeleHne On3Heca?

9. HazoBuTe TUIBI KOMMYHHMKAaTHBHBIX CTWJIEM M KaK MOYKHO HCIOJb30BaTh HUX
crnenuQuKy JUIsl TOCTHKEHUS OJI0KHUTEIbHBIX 3PPEKTOB B YIPABICHHUH.

10. Yro Takoe «TpaHCHAIIMOHAIBHBIN (TJI00AIbHBIN) MEHEIKMEHT?

*®

1. Give the definition of national and regional cultures.

2. Expand the impact of value hierarchies and of guidelines for a national system of business
management and business management style.

3. The boundaries of cultural conservatism in the management activities of the global Manager.
4. Give examples of manifestations of ethnocentrism, polycentrism, cultural chauvinism.

5. Uncover the specifics of the concepts of leadership and partnership as the values in different
national cultures (show examples).

6. Cross-cultural analysis of management models in France, Germany, USA, Japan, China etc.
countries. Adaptation of behavioral patterns and organizational styles of management in different
national cultures in transnational corporations.

7. What are the communicative model of business communication can you name?

8. How to influence the behaviors of doing business?

9. Name the types of communicative styles and how you can use their information to achieve
positive effects in the management.

10. What is a "transnational (global) management"?

Tema 5. 3amagHbIi U BOCTOYHBIA THI JEJOBBIX KYJbTYP: KOH(IMKTYIOIINE HEHHOCTH H
HopMbi? Western and Eastern business cultures: conflicting values and norms?
1. OcHOBHBIE CTPYKTYpHBIE COCTABIIIOIIME JAEJIOBOW KYJIBTYpbl B KOHTEKCTE KpOCC-
KYJIbTYPHOTO MEHE/KMEHTA.
2. PackpoiiTe CymIHOCTh BHJIOBOIO MHOI00Opasusi 3alagHOrO M BOCTOYHOIO THIIOB
JIEJIOBBIX KYJBTYP.
3. Kakue 6a30Bble U MHCTPYMEHTAJbHBIE IIECHHOCTH BbIIENSIET B cBoel Teopuu JIx.
Poxuu?
4. ]Jlaiite o011y10 XapaKTEpPUCTHKY MOJEIH KyJIbTyphl B Teopun 3.Xomna
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5. BeuBute cneun(uKy BBICOKOHTEKCTYaJbHBIX W HHM3KOKOHTEKCTYaJIbHBIX KYJIBTYD,
ONMPASICh HA TEOPUU KPOCC-KYJIBTYPHOTO MEHEHKMEHTA

6. BriBuTe crienupuKy MOHOAKTUBHBIX U MOJUAKTUBHBI KYJIbTYpP, OMUPAsCh HA TEOPHH
KpPOCC-KYJIETYPHOTO MEHEIKMEHTA

7. B uem yHUKalIbHOCTH MOJAEIH KyJIbTypbl B Teopuu ['. Xoderene 1is ynpaBieHuecKoi
U TIPOEKTHOU JeSITENIbHOCTH?

8. PackpoiiTe = mposiBlIeHUs — mapamMeTpoB  (AMCTaHIMS ~ BJIAcTH,  u30eraHue
HEOIIPENCICHHOCTH, MHAUBUIYJIN3M/KOIJIEKTUBU3M,
MYXECTBEHHOCTh/’KEHCTBEHHOCTb) B KyJbTypax 3amnajaa u BocTtoka.

1. The structural components of business culture in the context of cross-cultural management.

2. Expand the essence of the species diversity of Western and Eastern types of business cultures.
3. What are the basic and instrumental values distinguishes in his theory of John. Rokic?

4. Give a General characterization of the patterns of culture in the theory E. Hall

5. Identify the specifics high contextual and low contextual cultures, based on the theories of
cross-cultural management

6. Identify the specifics monoactive and polyactive cultures, based on the theories of cross-
cultural management

7. The uniqueness of the model of culture in the theory of Hofstede to management and project
activities?

8. Open display of parameters (power distance, uncertainty avoidance,
individualism/collectivism, masculinity/femininity) in the cultures of the West and the East.

Tema 6. VYnpasiieHne B II00aJLHOM OHM3Hece: KYJbTypHass 00ycCJI0BJIEHHOCTb
KoMMyHukanuii. Management in global business: cultural conditioning of the
communication.
1. Kakue marm B MEXAyHapoJHOM Ou3HECE CUUTAIOT O00sA3aTEIbHBIMU  JUIS
yCcTaHOBJEHUS 3(PPEKTUBHBIX KOMMYHUKALN?
2. IlposiBneHue crieU(pHUKUA CUCTEMbI IEHHOCTEH /J€JI0BOM KyJIbTYPhI B UCCIIEIOBAHUSIX
PJIrouca u ero knaccudukanys OCHOBaHbI Ha... (HA30BUTE OCHOBHBIE MTapaMETPHI)
3. Kakme 30HBI KpOCC-KYJIbTYPHBIX CTOJIKHOBEHMH BO3HHUKAalOT B COBMECTHOH
NeATeIbHOCTH?
4. PackpoiiTe MEXKKYJIbTYpHbIE acCIeKTbl B KOMMYHHKALMAX C NPEACTaBUTEISIMU
MOHOAKTUBHBIX KYJBTYP.
5. PackpoiiTe MEXKyIbTypHbIE acCHEKThl B KOMMYHHUKALUAX C IPEACTaBUTEISAMU
PEaKTUBHBIX KYJIbTYP.
6. PackpoiiTe MeXKyIbTypHbIE acCHEKThl B KOMMYHHUKALUAX C IPEACTaBUTEIAMU
MOJIMAKTUBHBIX KYJbTYP.
7. Uem omnmuaercs Mozenb KyneTypsl B Teopun @. Tpomnenapca or Moxenu
' Xodcrene?
8. CpaBHHUTE NPOSBICHNUE YHUBEPCATU3MA/TIAPTUKYIIPU3Ma B JIEIOBOM KyJIbType
9. CpaBHHTE NPOSBICHUE UHANBUAYAIN3MA/KOIJIEKTUBHU3MA B JIEJIOBOM KYJIbTYpe
10. B yem 1 Kak NposiBAsCTCS HEUTPATbHOCTH/SMOLIMOHATIBHOCTD?
11. ITokaxxuTe paznauyuus OTHOUIEHUSI KO BPEMEHU; OTHOIIEHUE K OKPYKAIOUIEH PUPOJIE
B Pa3HBIX KyJIbTypax.

1. What are the steps in international business are required to establish effective communication?
2. The manifestation of the specificity of the system of values of business culture in the studies
by R. Lewis and his classification is based on... (what are the main parameters)

3. What areas of cross-cultural clashes arise in joint activities?

4. Expand intercultural aspects in communication with representatives of monoactive cultures.

5. Expand intercultural aspects in communication with representatives of reactive cultures.
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6. Expand intercultural aspects in communication with representatives of polyactive cultures.

7. What is the model of culture in the theory of F. Trompenaars from the model of Hofstede?

8. Compare the manifestation of the universalism/particularism in the business culture

9. Compare the manifestation of individualism/collectivism in business culture

10. What and how does neutrality/emotionality?

11. Show the differences of the attitude towards time; attitudes towards the environment in
different cultures.

Tema 7. Poccniickast 1eji0Basi KyJbTypa: CYLHOCTb, TPAAULIUH, CTEPEOTHIILI, COBPEMEHHOE
cocrosinue. Russian business culture: the nature, traditions, stereotypes, current status
1. M3menwnace 1M poccuiicKas J1e10Basl KyJbTypa 3a nocienHue cro Jyer? Ecau aa, To
KaKOBO COOTHOIIEHHUE TPAAULIMNA U UHHOBALIUN?
2. HazoBute (yHKUNHU, YPOBHH, HJIEMEHTHI JIEIOBOM KYJIBTYPHI.
3. U3BecTHas 1M BaM UCTOPHsI OTEUECTBEHHOTrO mpeanpuHumMarenscrtBa? Kakue numena
BaM M3BECTHBI U KAKOBA XapaKTEPUCTHKA UX JEJI0BON KyJIbTyphI?
4. B uyem mnposBisieTcsl BIMSHHE 3apyO€KHBIX JEJIOBbIX KYJIbTYp Ha HAlMOHAJIbHYIO
JIEJI0BYIO KynbTypy Poccun?
Packpoiite posib STHKH 1€7I0BOTO OOIIEHUS
HazoBute THIBI MEXINYHOCTHBIX KOMMYHHUKALIUH.
7. Uto Takoe «HAIlMOHAJIbHBI MEHTAIUTET» U KaK OH YUUTHIBAETCS (HE YUUTHIBAETCS) B
NpPaKTUKE COBPEMEHHOI'0 pOCCUICKOTro Ou3Heca.

AN

1. Have you changed the Russian business culture over the last hundred years? If Yes, what is the
ratio of tradition and innovation?

2. What are the functions, levels, elements of business culture.

3. Do you know of any history of domestic entrepreneurship? What names are you known and
what are the characteristics of their business culture?

4. What is the influence of foreign business cultures at the national business culture of Russia?

5. Expand the role of ethics in business communication

6. What are the types of interpersonal communications.

7. What is the "national mentality" and how it is counted (ignored) in practice of modern Russian
business.

Tema 8. Od¢@deKTHBHOCTHL MEKKYJIbTYPHbIX MEpPeroBOpPOB: CTHJIHM OPraHU3alluu H
nposeaenns. The effectiveness of intercultural negotiation: styles of organizing and
conducting
1. Packpoiite crnenupuKky KOMMYHUKAaTHBHBIX MOJEJIEH IpeICTaBUTENeH pa3HbIX
KYJIbTYP U IIOKAKHUTC UX BIIMAHUC HA THUIILI YIIPABJICHUAA.

2. Tlouemy meperoBopsl — OIHa U3 Haubonee BaXHBIX (OPM  JEIOBBIX
KOMMYHUKaIi?

3. B yem 3akmouaercs cnenu@uka Kpocc-KyJIbTypHOIO MOJAXO0Aa K HNEPEroBOPHOMY
npoieccy?

4. MOXHO M JOCTHYb YyCIieXa IEepPeroBOopoB 0O€3 MOHMUMAHUS MEXKYJIbTYPHOU
crienu(uKY eperoBOpHOro mpoiecca’?

5. Packpoiite 0COOEHHOCTH NEPEroBOPOB C HHOCTPAHHBIMU MapTHepamMHu (Ha
npumepe 5-7 ctpaH).

6. Uro Takoe BepOanbHbIe U HEBepOaIbHbIE (POPMBI KOMMYHUKAITUH?

7. Kakue u3 cTepeoTHIIOB BaM MEIIAIOT B YIPABICHUECKOH J1eATeNbHOCTH?

8. 3anmaeT 1M KyJbTypa «KOMMYHUKAaTUBHbIE Oapbepbi»?

9. Kakue TakTUKH BeJIeHHs IEPErOBOPOB BaM U3BECTHBI?

10. Kakumu Kpocc-KyJabTYypHBIMH HaBbIKAMU JOJDKHBI OOJIaaTh MEHEIKEphl JUIs
YKpEeIIeHUs! KOPIOPaTUBHOMN KYJIbTYphI?
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1. Uncover the specifics of the communicative models of representatives of different cultures and
show their influence on management styles.

2. Why negotiation is one of the most important forms of business communication?

3. What is the specificity of the cross-cultural approach to the negotiation process?

4. Is it possible to achieve success in negotiations without an understanding of the intercultural
specifics of the negotiation process?

5. Expand the features of negotiations with foreign partners (for example, 5-7).

6. What is verbal and non-verbal forms of communication?

7. Which of the stereotypes you interfere in management?

8. Specifies whether the culture is "communication barriers"?

9. What are the tactics of negotiation are known to you?

10. What cross-cultural skills needed to be managers to strengthen corporate culture?

Ilepeuenv mem 01 peghepamos:
1. I[IpenmeTHO-IpOOIIEMHAs 00JIACTh KPOCC-KYJIBTYPHOTO MEHE/DKMEHTA.
2. lloHATHSA «KynbTypa» W «HALMOHAIBHBIA XapakTep» B COBPEMEHHOW TEOpUH Kpocc-
KYJIbTYpPHOTO MEHE/PKMEHTA.
3. ®akropsl, BIusAIONIME Ha (OPMUPOBaAHUE HALIMOHATIBHOTO CTUJIS PYKOBOJICTBA.
4. MotuBanus B KpocC-KyJIbTyPHOM MEHEKMEHTE.
5. Knactepuzanus KyJasTyp.
6. Ponp mapamerpa «HMHIMBUIYaTU3M-KOUIEKTUBU3M» B COOTBETCTBUU C HCCJIEIOBAaHHEM
I"Xodcrene ¢ Touku 3peHUss COBPEMEHHOTO MEHEPKMEHTA.
7. Ponmp mapamerpa «T€pHUMOCTb HEONPEJCIIEHHOCTH» B COOTBETCTBUU C HCCIEIOBaHUEM
I"Xodcrene ¢ Touku 3peHUss COBPEMEHHOTO MEHEPKMEHTA.
8. Ponb mapamerpa «pacnpezeneHle BIacTU» B COOTBETCTBHU ¢ uccienoBanueM [ .Xodcerene c
TOUYKHU 3pEHUS] COBPEMEHHOIO MEHEKMEHTA.
9. Ponp mapameTrpa «MYy>K€CTBEHHOCTb-)KEHCTBEHHOCTb» B COOTBETCTBUU C HCCIEOBAHHEM
I"Xodcrene ¢ Touku 3peHUss COBPEMEHHOTO MEHEPKMEHTA.
10. KomMmMyHuKanuu B KPOCC-KYJIbTYPHOM MeEHemKMeHTe. HeBepOanbHas KOMMYHHUKAIUS B
KpOCC-KYJIBTYpHOM cpene.
11. bapsepsl BOCIIpUATHS YyKOU KyJIbTypbl U KPOCC-KYJIbTYPHAs aJarTanus.
12. IlpunsTHE penieHuii U rpynnoBas AMHAMHUKA B KPOCC-KYJIbTYPHOM MEHEIKMEHTE.
13. JIugepcTBO, CTaTyC M CTPYKTYypa OpraHU3aluy B KpOCC-KyJIbTYPHOM MEHEDKMEHTE.
14. Kpocc-kynbTypHble 0OCOOCHHOCTH BEJCHHUS IEPErOBOPOB C HHOCTPAHHBIMH MApTHEPAMHU.
15. Kpocc-kynpTypHas XapakTEepHUCTHKA, JIeJI0oBas cpeJa W OCOOCHHOCTHU BeICHUS OW3Heca B
BenukoOpuranum.
16. Kpocc-kynpTypHas XapakTEepHUCTHKA, JIEJ0oBas cpeJa W OCOOCHHOCTHU BEICHUS OW3Heca B
Kanage.
17. Kpocc-kynpTypHasi XxapakTepHCTHKa, JeJIoBas cpela U 0COOEHHOCTH BeJleHUs Ou3Heca BO
®panuuu.
18. Kpocc-kynpTypHas XapakTEepHUCTHKA, JIeJoBas cpeJa W OCOOCHHOCTHU BEICHUS OW3Heca B
Hcnanuu.
19. Kpocc-kynpTypHas XapakTEepHUCTHKA, JIeJoBas cpela W OCOOCHHOCTU BeICHUS OW3Heca B
I'epmanun.
20. Kpocc-kynpTypHasi XapaKTepUCTHKA, JEJIOBas Cpella U OCOOCHHOCTH BeleHHs Ou3Heca B
Snonunu.
21. Kpocc-kynbTypHasi XapaKTepUCTHKa, JeJIoBas cpela M OCOOEHHOCTH BeleHusi Ou3Heca B
1200102078
22. Kpocc-kynbTypHasi XapaKTepUCTHKa, JeJIoBas cpela M OCOOEHHOCTH BeleHusi Ou3Heca B
JlatuHckol AMepuke.
23. Kpocc-kynpTypHasi XapaKTepUCTHKa, JEJIOBas Cpella U OCOOCHHOCTH BelEHHsS Ou3Heca B
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appUKaHCKUX CTpaHax.

24. Kpocc-KynbTypHasi XapaKTEpUCTHKA, JIEIOBas cpela U OCOOCHHOCTH BeleHHsS OW3Heca B
apabCKoil KynbType.

25. Poccuiickas nenoBast KyJIbTypa: CTEPEOTHIIbI, TPAULUN, COBPEMEHHBIE MOJECIIH.

26. OcobeHHOCTH KOMMYHUKAaTHUBHOTO CTWJIA B MYJIBTUKYJIBTYpPHBIX NPOEKTHBIX KOMaHIaX B
chepe TypucTuueckoro ousHeca.

27. OcobeHHOCTH KOMMYHUKAaTHUBHOTO CTWJIS B MYJBTUKYJIBTYPHBIX NPOEKTHBIX KOMaHIaX B
chepe opranuzarii MEKIyHAPOTHOTO B3auMOOOMeHa (cdepa KylIbTyphl M HCKYyCCTBA).

28. OcobeHHOCTH BeACHUS 00pa30BaTEIbHBIX MPOEKTOB B MHOTOKYJBTYPHBIX TOCYIapCTBaX:
COOTHOLIEHHE TPAJAULIUNA U COBPEMEHHBIX TPEOOBAHUM K YIPABICHHUIO.

The list of topics for essays:

1. Subject-subject area cross-cultural management.

2. The concept of "culture" and "national character" in modern theory of cross-cultural
management.

3. Factors influencing the formation of a national style guide.

4. Motivation in cross-cultural management.

5. Clustering of cultures.

6. The role of the parameter "individualism-collectivism" in accordance with the study by
Hofstede from the point of view of modern management.

7. The role of the parameter "tolerance of uncertainty" in accordance with the study by Hofstede
from the point of view of modern management.

8. The role of the parameter "distribution of power" in accordance with the study by Hofstede
from the point of view of modern management.

9. The role of the parameter "masculinity-femininity" in accordance with the study by Hofstede
from the point of view of modern management.

10. Communication in cross-cultural management. Nonverbal communication in cross-cultural
environment.

11. Barriers of perception of the foreign culture and cross-cultural adaptation.

12. Decision-making and group dynamics in cross-cultural management.

13. Leadership, status and structure of the organization in cross-cultural management.

14. Cross-cultural peculiarities of conducting of negotiations with foreign partners.

15. Cross-cultural characteristics, business environment and doing business in the UK.

16. Cross-cultural characteristics, business environment and doing business in Canada.

17. Cross-cultural characteristics, business environment and doing business in France.

18. Cross-cultural characteristics, business environment and doing business in Spain.

19. Cross-cultural characteristics, business environment and doing business in Germany.

20. Cross-cultural characteristics, business environment and doing business in Japan.

21. Cross-cultural characteristics, business environment and doing business in India.

22. Cross-cultural characteristics, business environment and doing business in Latin America.

23. Cross-cultural characteristics, business environment and doing business in African countries.
24. Cross-cultural characteristics, business environment and doing business in Arab culture.

25. Russian business culture: stereotypes, traditions, and modern models.

26. Features of communicative style in multicultural project teams in the field of tourism
business.

27. Features of communicative style in multicultural project teams in organizing international
exchanges (culture and art).

28. Peculiarities of the educational projects in multicultural States: the balance of tradition and
modern management requirements.

HpuMeprze 6apuannivl mecmoe no ()l/lCl/ﬂ/tl’l]ZuHe
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... OBIJIO BBEIECHO PA3JIMYEHUE BBICOKO- M HU3KOKOHTEKCTHBIX KYJbTYp, HPOSIBISIOIIEECS
B KOJIMYECTBE MH(OPMALIUHU, SKCIUIMIIMTHO BbIpakaeMoil B cooOumennn?  (bepaseBbim,
SAxob6conom, Xomiom, boacom).

Bosnbiias yacTh ucciieayeMbIX KylabTypHO OOYCIOBIEHHBIX MOBEJCHUECKUX CTEPEOTHIIOB
MOKET OBITh BO3BEJEHA K KYJIbTYpHBIM INapaMerpaM, BBEIEHHBIM ...  (SIkoOcoHOM,
Xogcrene, JlormanoMm, boacom).

Cpenu MHOTHX aHTPOTIOJIOTOB, STHOTPA(OB, JIMHTBUCTOB, KYJIbTYPOJIOTOB, YbU TPY/bI 11O
OINHCAHUIO TPAJAULIIMOHHBIX OOIIECTB, KYJIbTYP U SI3bIKOB CIIOCOOCTBOBAJIM CTAHOBJICHUIO
UJeH MHOTOMOJSPHOCTH YEJIOBEUYECKOr0 COOOINECTBa, CIEIyeT OCOOCHHO YMOMSHYTh
aMEPUKAHCKOTO aHTpPOIOJioTa H JIMHTBUCTA ... U ero paboOThl IO S3BIKAM
CeBEpOaMEPUKAHKUX WHCHIIEeB, mosBuBIIrecs B koHle 19 — nauane 20 B. (bepasesa,
AxoOcona, Xomna, boaca).

W3BecTHBIl cOLMONOr M CHEUMATUCT MO Teopuu ynpasiaeHus ['upt Xodcrene B
pe3yibTaTte NpOBEICHHOTO UM B KoHIE 1970-X rogoB oOIIMPHOIO MCCIEIOBAHUS CyMell
c(OpMyIUPOBATh ... IPU3HAKA, KOTOPHIE MOTYT OIUCHIBATH HAIMOHAJIBLHBIE KYIbTYPHI 1O
UX TIOJIOKEHUIO IPYr OTHOCHUTEIBHO JAPYyra Ha IIKalle KaKIOr0 U3 YEThIPEX IapaMeTpoB
(ueTsIpe, TpH, J1Ba).

. MOXKET OBITH IO3UTUBHOU — moaCTpanBaHUEC II0 CO6€C€I[HI/IK&, WJIM HETaTUBHOM -
HUCIIOJBb30BAHUEC MAKCHMAJIbHO OTIMYHOI'O OT CO6CC€,Z[HI/IKa CTHJIA (I/IHKYJ'HJTypaI_[I/IH,
AKKOMOOalus, CCKyJIIpu3anus, I/IHI[I/IBI/II[yaJ'II/ISaIII/Ifl).

— O3TO YCJOBHbIE 3HAaKH, OOO3HAYalOUIME KaKWe-TO MpPEeIMEThl, SBJICHUS WIH
nporeccbl. [7aBHas MX OCOOEHHOCTh 3aKIIOYAETCSI B CIIOCOOHOCTH «3aMeIlaThy»
peasnbHble MPEAMEThl WIM SBJICHHUS M BbIpa)KaTh 3aKJIIOYEHHYI0 B HUX HH(OpMaLUIO
(KapTHHBI MUPA, KO/IbI, CAMBOJIBI ).

JIroboe moBeJeHHE B CUTyallMd WHTEPAKIUM HUMEET XapakTep ..., TO €CTh SBIAETCS
KOMMYHHKaIe# (coo0IIeH s, aKKOMOALIUH, YIIPaBJICHNUs)

Peakuus Ha mosyuyeHHOe cooOIIeHHE OOBIYHO BO3HUKAET Cpa3y M aBTOMAaTHUYECKH. JTO
CBSI3aHO C TE€M, 4TO 10 MEpE TOro, KaK UIET MPOLECC ..., OONBIIYIO YacTh IPABUI U HOPM
IIOBCACHUA MbI yYCBauBacm IIOACO3HATCIBHO (I/IHKy.]'II)TypaHI/II/I, aKKOMOJallnu,
CEeKYJIApHU3aLMU, HHIUBUIYJTU3ALIH).

Cerogus B paMKax  HM3YYEHHS  MEXKKYIBTYPHOH  KOMMYHHKAIIMM  TOXYYHII
pacmpoCcTpaHeHHE TaKOM TEPMHUH Kak «...». OH Obl1 BBeAeH Mapmamiom MakitosHoMm
Ui ONMUCaHUS KOMMYHHKATHMBHOTO TMPOCTPAHCTBA COBPEMEHHOCTH U LIUPOKO
ucrnonb3yercst B ero kaurax (Otkpeitoe OOmectBo; [nmobanshas [epeBus; CereBas
KoMmMmyHukanus).

«...» OTpa)KaeT XapaKTEPHYI0 OCOOCHHOCTh PAHHMX MOJEICH KOMMYHHKAIIMM — OHA
mnmpeamojara€t, 4T0 KOMMYHHUKATOp BCEra CTapacTCsd IIOBJIUATL Ha PCOUIIMCHTA, H,
CIIEJIOBATEIbHO, KOMMYHHUKAIUS JOJDKHA TPAKTOBAaThCS Kak IMpolecc yOexkaeHus
(Dopmyna Jlaccyamna; Teopust Yopda; Cxema SIxoOcona).

... OYHKIMS TMO3BOJIIET PETJIAMEHTHPOBAaTh MOBEJIEHUE U JESTENbHOCTh YYaCTHUKOB
KOMMYHUKAIIUM, KOOPIMHHPOBATH HX COBMECTHble jelcTBUs. OHa MOXeT ObITh
HanpaBlieHa Kak Ha ceOs, Tak M Ha MapTHEpa, B XOJ€ OCYILIECTBJICHUS ATOM (YHKIHUU
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BO3HHMKAaeT HEOOXOIMMOCTbh HpuOerarh Kak K MOOYKICHHIO MapTHEpPAa K BBIIOJIHEHUIO
KaKOro-TO JEHCTBUS, TaK U K 3allpelleHUI0 KaKUX-TO IMOCTYNKOB (MHTEpIpeTaTUBHas,
MH(POPMAaLIMOHHAs, TParMaTHUecKasi, SKCIPEeCCUBHAs).

12. ... QyHKUUSA OpPOSBISETCA B BBIPAKEHUU UYBCTB, IMOIUI B MPOIECCE KOMMYHHUKAIIUU
yepe3 BepOasbHBICE W HeBepOanbHbIE cpeiacTBAa. OHU CBs3aHBI C BBHIOPAHHBIM CTUJIEM
pedeBoro OOIICHHS, HCIONb3YEeMbIMH HEBEPOAIBHBIMU CPEICTBAMU KOMMYHHUKAIIUU
(uHTEepHpeTaTUBHAs, UH()OPMALIMOHHAS, TparMaTUYECcKasi, IKCIPECCUBHAs).

13. ... pa3pabaTbiBaeT npoOieMy OTHOILIEHHS 3HAKOB K MX I0JIb30BaTelsIM, a 3TO Haubosee
MHTEpPECHOE Ui 3a/Jady pekjaMbl M NabiaMK pHIEHIIH3 H3MEpeHHe CeMHo3Hca
(ceMHOTHKa, CEMAaHTHUKA, IIparMaTuka, HHPOpPMaTUKa).

Examples of tests in the discipline

1. ... introduced the distinction between high - and nizkobonitetnyh cultures, manifested in
the amount of information explicitly expressed in the text? (Berdyaev, Jacobson, Hall, Boas).

2. A large part of the studied culturally determined behavior patterns may be erected to the
cultural settings ... (by Jacobson, Hofstede, Lotman's, Boas).

3. Among many anthropologists, ethnographers, linguists, cultural researchers, whose works
according to the description of traditional societies, cultures and languages contributed to the
formation of idea of multipolarity of the human community, should be particularly mentioned
the American anthropologist and linguist ... and his work on languages north American
Indians, which appeared in the late 19th — early 20th centuries (Berdyaev, Jacobson, Hall,
Boas).

4. Renowned sociologist and expert on management theory Geert Hofstede as a result of their
in the late 1970-ies extensive research managed to formulate ... a characteristic that can
describe a national culture according to their position relative to each other on the scale of
each of the four parameters (four, three, two).

5. ... can be positive — the adjustment to the interlocutor, or worse, using the greatest
excellent from the interlocutor (inculturation, accommodation, secularization,
individualization).

6. ... — symbols denoting some objects, phenomena or processes. Their main feature is the
ability to "replace" the real objects or phenomena and to Express the contained information
(picture of the world, codes, symbols).

7. Any behavior in a situation of interaction has the character ..., that is, the communication
(messages, accommodation, management)

8. Reaction to the received message usually occurs immediately and automatically. This is
due to the fact that as the process of ..., most of the rules and norms of behavior we learn
subconsciously (inculturation, accommodation, secularization, individualization).

9. Today in the study of intercultural communication has spread such a term as "...". It was
introduced by Marshall McLuhan to describe the communicative space of contemporary and
widely used in his books (open Society; the global Village; Communication).
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10. "..." reflects a characteristic feature of early models of communication — it assumes that
the Communicator tries to influence the recipient, and therefore communication should be
interpreted as a process of persuasion (Formula Lasswell; Theory of the period; the Scheme
of Jacobson).

11. ... function allows to regulate the conduct and activities of the participants of
communication, to coordinate their joint actions. It can be directed both to themselves and to
partner in the implementation of this function, it becomes necessary to resort as to the
motivation of the partner to implement some of the action, and the prohibition of some
actions (interpretive, informational, pragmatic, expressive).

12. ... the function appears in the expression of feelings and emotions in the communication
process through verbal and nonverbal means. They are associated with the chosen style of
verbal communication used by non-verbal means of communication (interpretive,
informational, pragmatic, expressive).

13. ... develops the problem of the relations of signs to their users, and this is the most
interesting for the objectives of advertising and public relations dimension of semiosis

(semiotics, semantics, pragmatics, Informatics).

4.3, OI_IeHO‘-IHBIe cpeacTBa i HpOMe)KYTOqHOﬁ aTTcCTaluu.

4.3.1. IlepeueHb KOMIETEHIMI C yKa3aHUEM HTANOB UX (OPMUPOBAHMS B MPOLECCE OCBOCHHS
oOpa3zoBarenbHON mporpammsl. [lokasarenu v KpuTepuu OLEHMBAHUS KOMIIETEHIUI C y4eTOM

sTana ux GopMUPOBAHUS

Kon HanmenoBanue Kon HanmenoBanue JTana
KOMITETEHI[UN |[KOMIETEHIINH QTana OCBOEHMSI|OCBOEHUSI KOMIIETECHITUH
KOMIIETEHIIUU

[TKp-2 Crnoco6en manupoBath [[1Kp-2.1 Croco6HOCTh OCBanBaTh
Y OpraHU30BbIBATH TEXHOJIOTUM  TUTAHUPOBAHUS,
IIEPETOBOPHI, OpraHu3alliM W IPOBEACHMUS]
COBELLaHMS, [IEPETOBOPOB, COBELIAHUN W
KOH(bEpeHITUHN KOH(bepeHITH

JTan ocBoeHus! IMoka3aTe/ib OLIEHUBAHUS Kpurepuii ouennBanus
KOMIIeTeHIMH

ITKp-2.1 3HaeT OCHOBHBIE TEXHOJIOTHU [TponemoHCTpUpOBaHO 3HAHUE

CriocoO6HOCTB MJIAHUPOBAHMS, OPTraHU3ALUUA U | OCHOBHBIX TEXHOJOTUIMA

OCBauBaTh TEXHOJIOTUN |MpoOBeEeHNUsI IEPErOBOPOB, IUTAaHUPOBAHMSI, OpTraHU3aUH U

TJIaHUPOBAHMS, COBEIaHUH 1 KOH(PEPEHIINH. IIPOBEJIEHUS IEPETOBOPOB,

Opra’u3aluu u YMmeer ncnonb3oBaTh COBEIlaHUH 1 KOH(pEPEHLINH.

MIPOBE/ICHUS TEXHOJIOTUH IJIAHUPOBAHMUS, [IponeMoOHCTpUPOBAHO TPUMEHEHNUE

MIEPETOBOPOB, OpraHMU3alK U MIPOBEICHUS TEXHOJIOTU TUIAHUPOBAHUS,

COBEILIAHUH U IIEPETOBOPOB, COBELIAHUN U OpraHU3alMK U POBEACHUS

KOH(epeHIU i KOH(epeHIi MEepEroOBOPOB, COBEIIAHUN 1

KoH(epeHui

4.3.2 TunoBble OLIEHOYHbBIE CPEJICTBA

BOHpOCLI K 3a4€Ty
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CyIIHOCTb MOHATHUS «KYJIBTYPa» B KOHTEKCTE 3a1a4 «KPOCC-KYJIbTYPHOI'O
MEHEDKMEHTA.

[TonsATHE LIEHHOCTEN, HOPM U MOJEJIECH TIOBEICHHUS.

Conmanuzanuust ¥ KyJIbTypHas UIEHTUYHOCTb.

MO>XHO 711 OOHAPYKUTH CXOJICTBA MEX/Y BOCTOUHBIM M 3aI1aHBIM THUIIOM JI€IOBBIX
KYJIBTYp; B YEM MpPOSIBIISAIOTCA pa3inuuus? Packpoiite Ha mpumepax.

OcHOBHBIE 0COOEHHOCTH COBPEMEHHON POCCUNMCKOM /1€70BOM KYJIbTYPHI; B UeM
MIPOSIBIISIETCS] B3AMMOCBS3b C TPAIULIUSAMH.

Crnenuduka Kpocc-KyabTYPHBIX B3aUMOAECUCTBHUM B yCIOBUAX TPAaHCHALIMOHAIN3ALUT
NIEJI0BOM KYJIBTYPBI.

Tpanchopmanus GyHKUNH 1€7T0BOH KyJIbTYPBhI B YCIOBUSX CTAHOBJICHUS
MH(}OPMAIMOHHOTO O0I1IECTBA.

3HauyeHue KpocC-KyJIbTypHBIX KOMIETEHIUH B (hopMupoBaHUU 3(PPEKTUBHBIX cTpaTeru
YIpaBJIeHUS B KOHTEKCTE MOIEPHU3ALMOHHBIX 1 UHHOBALIMOHHBIX MPE00pa30BaHUM.
Packpolite Ha mpumepax.

B ueM cocToAT OCHOBHBIE IPUHIUIIBI KOHCTPYKTHBHOTO MEKKYJIBTYPHOI'O AUAJIOra B
acCIeKTe JEJIOBBIX IIEPEroBopoB. PackpoiTe Ha mpuMepax.

OcCHOBHBIE TUITBI KOMMYHUKATUBHBIX CTHJIEH B MEXKYJIbTYPHOM OOLICHUH.
OcCHOBHBIE Pa3HOBUJHOCTH TAaKTUKH BEJCHMS I€TIOBBIX IIEPEroBOpoB. Packpoiite Ha
IIpUMeEpPaXx.

Crnenuduka «3amnagHoro» 1 «BOCTOYHOI0» CTUJIEH MOBEJCHUS B IEPETOBOPHOM
mpouecce.

. CYH_[HOCTL MOHATHUH «JIEI0BOE O6I_I_IGHI/I€)) " «ACJIOBBIC KOMMYHUKAIIUW)).
14.
15.

OxapaxTepusyiiTe BUibl BepOAIbHBIX U HEBEPOAIbHBIX KOMMYHUKAIUH.

OcHoBHbIE TPUHIMIIEI 3(PPEKTUBHOTO JEIIOBOr0 OOLIECHHS B Pa3HbIX KYJIbTYpax.
Packpoiite Ha mpumepax.

@®OopMBbI U IPUHIMIIBI OPraHU3ALUHN ONTUMAIBHOTO JIEJI0OBOT0O OOILIEHUS: HHTEPAKTUBHOTO
U TUCTaHLMOHHOTO

CoBpeMeHHbIe MOJIENIU U TPAKTUKU (POPMHUPOBAHUS JIUAEPA, CYLIECTBYIOIUE B
IIPOCTPAHCTBE KPOCC-KYJIBTYPHOIO MEHEKMEHTA

Pa3znuuus Mexay KIlacCMY4ECKUM JI€JI0BBIM 3TUKETOM U COBPEMEHHBIMHU IIPABUIIAMU
XOpOIIETO TOHA B cepe J1eT0BbIX KOMMYHHUKAIUH.

OcoOeHHOCTH COOTHOUICHUS JI€JI0BOr0 APECcc-Koja U cTaryca.

OcCHOBHbIE NPUHIUIIBI U HOPMBI AETOBON ITHKU B MEXTYHAPOTHOM MEHEIKMEHTE
KakoBsl mpuHLIMIIBEI COBpeMEHHON PR-3THKH M «MeOUa3TUKI» B NOJUKYIBTYPHBIX
cpenax?

Kakue 3¢ppexTuBHbBIE TPUHIMIIBI ¥ TPAKTUKU (OPMUPOBAHUS COLIMATIBHO MO3UTUBHOIO
Ou3HEeC-UMH]Ka BaM U3BECTHbI?

[TapameTpsl nenoBoi KynbTypbl B kiaccudukanuu I Xodcrene.

CymHoCTb mapameTpa «IucTaHus Biactuy». Packpoiite Ha mpuMepax.

CyuiHocTs napaMmerpa «MHIUBHLYaTU3M/KOIIEKTUBU3MY. PackpoiiTe Ha mpumepax.
CymHOCTh mapaMeTpa «MacKyJUIMHOCThH/()eMUHHOCTBY. PackpoiiTe Ha mpuMepax.
CymHocTs nmapaMmerpa «u30eranue HeonpeneneHHocTny. Packpoiite Ha npumepax.
[TapameTp nen0BON KyJIbTYypbl «KOH(PYIIHAHCKUIN THUHAMU3ZM.

Knaccugukanus nenossix KynsTyp PJIbtonca.

XapakTepucTHKa «PEaKTUBHBIX» KYJIbTYp U clienu(puKa UX B3aUMOJECHCTBUS C APYTUMU
KYJIbTypaMHU.

XapakTepucTHUKa «KMOHOAKTUBHBIX» KYJIbTYp U crieln(duKa UX B3auMOJICHCTBUS C
JIPYTUMU KyJbTypaMHU.

XapaKkTepuCcTHKa «IIOJIMAKTUBHBIX» KYJIbTYp U clielu(UKa UX B3aUMOJCHCTBUS C
JIPYTUMU KyJbTypaMHU.

HannonanpHO-KynbTypHbIE pa3zinuuvs B KoHnenuuu ®. Tpomnenaapca.
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Questions to offset

1. The essence of the concept "culture" in context of "cross-cultural management".

2. The concept of values, norms and behaviors.

3. Socialization and cultural identity.

4. Is it possible to detect similarities between Eastern and Western business cultures; what
are the differences? Expand on examples.

5. The main features of modern Russian business culture; what is the relationship with
tradition.

6. The specificity of cross-cultural interactions in the context of the transnationalization
of business culture.

7. The transformation of the functions of business culture in conditions of informational
society formation.

8. The value of cross-cultural competencies in forming effective management strategies
in the context of the modernization and innovation transformations. Expand on examples.

9. What are the main principles of constructive intercultural dialogue in the aspect of
business negotiations. Expand on examples.

10. The main types of communicative styles in intercultural communication.

11. The main kinds of tactics in business negotiations. Expand on examples.

12. The specificity of "Western" and "Eastern" styles of behavior in the negotiation
process.

13. The essence of the concepts "business communication" and "business
communication".

14. Describe the types of verbal and non-verbal communication.

15. Basic principles of effective business communication in different cultures. Expand on
examples.

16. Forms and principles of the organization for optimal business communication:
interactive and distance

17. Contemporary models and practice of formation of the leader that exist in the space of
cross-cultural management

18. The differences between the classic business etiquette and modern rules of etiquette in
business communications.

19. Peculiarities with respect to the business dress-code and status.

20. Basic principles and business ethics in international management

21. What are the principles of modern PR ethics and "MediaWiki" in multicultural
environments?

22. What are effective principles and practices in the formation of socially positive
business image, you know?

23. The business culture in the classification of G. Hofstede.

24. The essence of the parameter "power distance". Expand on examples.

25. The essence of "individualism/collectivism". Expand on examples.

26. The essence of "masculinity/femininity". Expand on examples.

27. The essence of the parameter "uncertainty avoidance". Expand on examples.

28. Setting business culture "Confucian dynamism".

29. The classification of business cultures of R. Lewis.

30. The characteristic "reactive" cultures and the specificity of their interaction with other
cultures.

31. Feature "monoactive" cultures and the specificity of their interaction with other
cultures.

32. Feature "polyactive" cultures and the specificity of their interaction with other
cultures.

33. National and cultural differences in the concept of F. trompenaars'.
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3ananus K 3a4eTy:
[IpoBecTy CpaBHUTETBHBIN aHAIHU3 IBYX KOPIOPATUBHBIX KYJIBTYD.

2. PackppiTh posib pyKOBOAMTENS B PELIEHWH BOIPOCOB B MHOTOHALIMOHAJIBHBIX
KOJUIEKTHUBAX.

3. Boiaenuth 0cOOEHHOCTH BEIEHMSI IEJIOBBIX MEPErOBOPOB B YCIOBUSAX Pa3IMUHBIX
KYJIBTYP.

4. PackppiTh 6a30BbIe KpUTEPUN MEXKKYIBTYPHBIX paznuuuii o I"Xodurene.

Tasks for the offset:

1. Conduct a comparative analysis of two corporate cultures.

2. Expand the role of the leader in solving issues in multinational teams.

3. Highlight features of business negotiations in different cultures.

4. Reveal the basic criteria for intercultural differences according to G. Hofshtede.

[IIxana oneHUBaHHUS.

OneHka 3HaHMH, YMEHHH, HaBBIKOB MPOBOAMUTCA HAa OCHOBE OasIbHO-PEHTHHIOBOM
cucrembl: 30% u3 100% (unu 30 6amnos u3 100) - BKIIaag B UTOTOBYIO OLEHKY 10 pe3yJibTaTaM
IIPOMEXKYTOYHOH aTTeCTaIuH.

Mpn oueHuBaHUM oTBeTa oby4awwerocds B Xo4e TNPOMEXYTOYHON
aTTecTauMm MOXKHO OMUPaTbCA Ha cliefylolme KpUtTepun:

basnel

Kpurepuii onieHkH

26-30

OOyuaromuiicss TOKa3bIBa€T BBICOKUH  YpOBEHb  KOMIIETEHTHOCTH, 3HAHUSA
IIPOrPaMMHOT0 ~ Marepuana, Y4eOHOH, NepUoIUYEecKOd U  MOHOrpaduyeckon
JIUTEPaTypPbl, 3aKOHOIATENIECTBA U MPAKTUKH €0 IPUMEHEHHUs, PACKPBIBAET HE TOJIBKO
OCHOBHBIC MOHATHUSA, HO U AHAIM3UPYET UX C TOYKU 3PEHUS PA3JIMUHBIX aBTOPOB.
OO0yuaromuiicst MOKa3bIBa€T HE TOJBKO BBICOKUI YPOBEHb TEOPETHUECKUX 3HAHUMN, HO
M BHIUT  MEXKIUCIMIUIMHApHBIE  CBs3U.  lIpodeccnoHanbHO,  rpaMOTHO,
MIOCJIEZIOBATENIBEHO, XOPOLIMM S3BIKOM YETKO M3J1araeT MaTepuas, apryMEHTHPOBAHHO
¢dbopMypyeT BBIBOIBI. 3HAET B paMKax TPeOOBaHWH K HAIMPABICHUIO W TMPOQUIIO
MOJTOTOBKHM 3aKOHOJATEJIbHO-HOPMATHBHYIO M TpakTHueckyro 0Oa3y. Ha Bompocsl
OTBEYAET KPATKO, aPTYMEHTUPOBAHO, YBEPEHHO, 110 CYLIECTBY.

16-25

OOyuaromuiicss TOKa3bIBaeT JOCTAaTOYHBIH YpPOBEHb KOMIIETEHTHOCTH, 3HAHUSA
MaTepHaioB 3aHATHH, YIeOHOH M METOOMYECKOW JIUTEepaTyphl, 3aKOHOAATEIBCTBA U
NPAaKTUKUA €ro NPUMEHEHUs. YBEPEHHO M MPO(PECCHOHATBHO, I'PAMOTHBIM SI3bIKOM,
SCHO, YETKO M IMOHSTHO M3JIaraeT COCTOSHUE M CYTh BOMNPOCA. 3HAET HOPMAaTHBHO-
3aKOHOJATebHYI0 M  IpakTU4YecKylo 0a3y, HO TIpU OTBETE€ JOIYCKAaeT
HECYIECTBEHHbIE NorpemHoCTH. OOyyarouuiics: MOKa3bIBaeT JOCTATOYHBIN YPOBEHb
npogecCUOHANBHBIX 3HAHUH, CBOOOIHO ONEpHpYyeT MOHATUAMHU, METOAAMU OLIEHKU
NPUHATUS PELICHUM, HUMEET MPEACTABICHUE: O MEXIUCHUIUIMHAPHBIX CBA3SX,
YBS3BIBAET 3HAHMS, IOJYYECHHBIE IPU W3YyYEHUU PA3JINYHBIX IHUCLUIUIMH, yMEET
aHAIM3MUPOBATh MPAKTHUYECKUE CUTYAllMH, HO JOIYCKAE€T HEKOTOPBIE IMOIPEIIHOCTH.
OTBeT NMOCTPOEH JIOTUYHO, MaTrepuall U3J1aracTcsi XOPOLIUM S3bIKOM, IPUBIIEKAETCS
MHPOPMATHBHBI W WUTIOCTPUPOBAHHBI MaTepHaj, HO TIPH OTBETE [OITyCKaeT
HEKOTOpBIE MOTPEIIHOCTH. BOMPOCHI HE BBI3BIBAIOT CYLIECTBEHHBIX 3aTPYAHEHUN.

6-15

OOyuaromuiicss MOKa3bIBa€T JOCTATOYHbIE 3HAHUS MaTEpUajoB 3aHATUN, HO IPHU
OTBETE OTCYTCTBYET NOJDKHAS CBSA3b MEXKIY aHAJIU30M, apI'yMEHTALMEN U BBIBOJAMU.
Ha nocTtaBneHHbIe 4ieHAMU KOMHCCHH BOIIPOCHI OTBEYAET HEYBEPEHHO, JIOIIyCKAeT
norpemHocTy. OOydaronmiics BiazeeT NPaKTUYECKUMH HaBbIKaMH, HPUBJIEKAET
WUIIOCTPATUBHBIN Marepual, HO UYYyBCTBYeT ce0s HEYBEpEeHHO IIpU aHajIu3e
MEXIUCLIUIUIMHAPHBIX CBsi3ed. B oTBere He Bcerna MPUCYTCTBYET JIOTHKA,
apryMEHThl IPUBJIEKAIOTCS HEAOCTATOYHO Beckue. Ha mocraBieHHbIE BONPOCHI
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3aTPYIHSETCS C OTBETAMH, MMOKA3bIBAET HEJOCTATOYHO TITyOOKHE 3HAHUSI.

0-5 OOyuaromuiicss TIOKa3bIBaeT clladble 3HAHUS MaTEepPUAJIOB 3aHATHH, Yy4eOHOU
JUTEPATypPbl, 3aKOHOJATEJILCTBA M IIPAKTHKU €ro IPUMEHEHUs, HU3KUU YpOBEHb
KOMIIETEHTHOCTH, HEYBEpEHHOE H3JI0keHue Bompoca. OOydaromuiics MOKa3bIBaeT
ciabblii  ypoBEeHb NPOPECCHOHANBHBIX 3HAHWUM, 3aTPyAHSETCS TpPU  aHAJIHU3e
MPaKTUYECKUX cUTyanuid. He MokeT mpuBECTH NMPUMEPHI M3 PEAbHON MPAKTUKH.
HCYBepeHHO N JIOTMYCCKHU HCHIOCJIICAOBATCIIbHO H3JIarac€T Marcpuall. HeraBI/IJ'H:HO
OTBEYAET Ha BONMPOCHI WIIH 3aTPYAHSIETCS C OTBETOM.

[Ikana nepeBoja U3 MHOTOOAIIIBHOI CUCTEMBI B TPAIUIIMOHHYIO:

- oOydJaromemycsi BBICTABISIETCS OICHKA «HE 3a4TeHO» €CiHM OOydJarouuiics HaOpa
MeHee 50 0aioB,

- OIICHKA «3aYTE€HO» BBICTABIIACTCS MPH YCIOBUH, eciu olOydaromuiics Habpai ot 50 1o
100 6amnos.

100 GamioB BBICTABISIETCA TPU YCIOBHH BBIOJHEHHUS BCEX TPEOOBaHMH, a TAaKKe IMPH
00s3aTeIbHOM ~ TIPOSIBIICHUH TBOPYECKOTO OTHOWICHUS K TIPEAMETy, YMEHHH HaXOJHUTh
OpUTMHAJIbHBIC, HE COAEpKaIIMecs B y4eOHHKaxX OTBETHl, YMEHHUH DPabOTaTh ¢ MCTOYHHUKAMH,
KOTOpBIE COJEpIKaTcsl JOTIOJHHUTENBHOW JHTeparype K Kypcy, YMEHHH COCIHMHSTH 3HAHUS,
MOJTYYECHHBIE B IAHHOM KypCe CO 3HAHUSMH JIPYTUX JUCLHUTUIMH.

4.4. MeTogu4yecKkue MaTepHaJibl

CryneHT nomycKaeTcsl K 3a4eTy 110 TUCUUILIMHE B CIy4Yae BBIIOJIHEHUS UM BCEX 3aJaHUi
U MEPONPUATUH, IPEAYCMOTPEHHBIX NPOrPaMMON AUCIUITIINHBI.

CryneHty HeoOXOOUMO BHUMATEIBHO H3YUYUTh M OCMBICIUTH MaTepuajbl BOIPOCOB K
3a4eTy, MpPE/ICTaBICHHbBIC B PEKOMEHIOBAHHBIX Y4YEOHMKAX M Jpyrux ucroynukax (MuTepHer-
pecypchl, HayYHO-METOAMYECKHE KypHAJbI U 1p.). CTPyKTypUpOBaTh TEOPETHUUECKUI MaTepHal,
COCTaBUTb IIJIaH €T0 IIPEICTaBICHNUS.

OTBeT BOIPOC U peHICHUE MPAKTUYECKOr0 33JIaHUs BaXKHO M3J1ararh C MO3UIUU 3HAYCHUS
11 IPO(ECCHOHAIBHON JIeTeNbHOCTH. [Ipu 3TOM Ba)KHO IMMOKa3aTh 3HAHWUE HE TOJIBKO TEOPHH
BOIIPOCA, HO U IPAKTUYECKOE PUMEHEHHE.

Pesynprar 1o cpaue 3adera oOBSIBIAETCA CTYIAEHTAaM M BHOCHUTCS B 3K3aMEHAIIMOHHYIO
BEJIOMOCTb U 3a4ETHYIO KHIXKKY. «He 3aureHo» npocraiisieTcst B BEAOMOCTH.

5. Meronnueckue ykazaHus JJisi 00y4arONIUXCsl IO OCBOEHHUIO M CIIATIINHbI

YCTHBIN ONPOC SBISAETCS OAHUM M3 OCHOBHBIX CIIOCOOOB MPOBEPKH YCBOCHUS 3HAHUN
oOy4arouMucs. Pa3BepHyThIi OTBET CTy[EHTa JIOJDKEH MPEICTaBIIATh cO00i CBA3HOE,
JIOTUYECKU TOCIIEI0BATEIBbHOE COOOIIECHUE HA ONIPEIEICHHYIO TEMY, IOKa3bIBaTh €10 YMEHHE
IIPUMEHATH ONPEICIICHNUS, IIPAaBUJIa B KOHKPETHBIX ciIydasx. OCHOBHBIE KPUTEPUU OLICHKH
YCTHOTO OTBETA: MPABHJIBHOCTH OTBETA IO COJICPKAHUIO; IOJTHOTA U TITyOMHA OTBETA; JIOTUKA
M3JI0KEHUs MaTepualia (yUuThIBaeTCsl yMEHUE CTPOUTH LIEJIOCTHBIM, IOCIIeA0BATENbHbIN pacckas,
IPaMOTHO MOJb30BAThCS CHEUAIIBHON TEPMUHOJIOTHEN ); UCIIOIB30BAaHUE TOTIOJHUTEIBHOIO
MaTepuaa.

Memoouueckue ykazanusi N0 camocmosmenbHoU N0O20MOBKe K 3aHAMUAM JIeKYUOHHO2O,
NPAKMUYecKo2o (CeMUHapcKo2o) muna:

[ToaroroBka K 3aHATHSAM JOJDKHA HOCHUTh CHUCTEMATHYECKUH XapakTep. DTO IMO3BOJMT
o0ydaroiiemMycsi B IOJIHOM 00BbeMe BBIIIOJIHHUTH Bce TpeboBaHus npenoaasatens. OOyyaromumcs
PEKOMEHIyeTCsl HM3y4aTh KaK OCHOBHYI, TaK U JIOTOJHHUTEIBHYIO JUTEpaTypy, a TaKKe
3HAaKOMHUTBbCA C VIHTepHEeT-UCTOUHMKaMH (CIHMCOK NpUBEACH B paboueil mporpamme 1o
JUCITUTIINHE ).

Bonpocul ona camocmosmenvHotl no02omoeku (camonposepku):
1.Kpocc-KybTypHBIi MEHEDKMEHT KaK OTPAaCib 3HAHUS U 0COOBII BH I€ATEILHOCTH.
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. IIpenmeT Kpocc-KyJIbTypHOTO MEHEDKMEHTA.

. McTopusi BOSHUKHOBEHHSI KPOCC-KYJIBTYPHOTO MEHEIKMEHTA.

. MeTopnonornueckne NpUHLUIBI KPOCC-KYJIbTYPHOTO MEHEIKMEHTA.

. MeTozp! vccnenoBaHus B KpOCC-KyJIbTYPHOM MEHEDKMEHTE.

. Onpenenenye KyJabTypbl IPUMEHUTENIBHO K KPOCC-KYJIbTYPHOMY MEHEIKMEHTY.

. Cneun¢urka MEHEIPKMEHTA B PA3JINYHBIX KYJIbTypax.

. Mozenu Kpocc-KyJabTypHOTO IMOBE/ICHUs] B OM3HECE U THIbl HALMOHAIbHBIX JEJIOBBIX

0 31 O\ L K~ W

KYJIBTYP.

9. OcobeHHOCTH POCCUICKOIO MEHEIPKMEHTA U JIEIIOBON KYJIbTYPBHI.

10.0cHoBHBIE TOAXOABI K  Tpoleccy moabopa W oTrOopa mepcoHaia B
TPaHCHALIMOHAJIbHBIX KOMITAHHUSAX.

11.ITIpoGnembl TecTUpOBaHUS ITEPCOHATA TPAHCHAIIMOHAIBHBIX KOMITAHUH.

12.MoTuBanus nepcoHasna B MEKIYHapOAHbIX KOMIIAHHUSX.

13.00y4yeHue u pa3BUTHE MEPCOHAIIA MEKTyHAPOIHBIX KOMITAHUH.

14.0c0o0eHHOCTH J1eI0BOTO OOIEHHS U ATUKETA B Pa3IMYHbIX KyJIbTypax.

15.Kpocc-KynbTypHble KOMMYHUKAIUU U (DAKTOPBI, HA HUX BIIHSIOLIHUE.

16.0co0eHHOCTH BeIeHHS JETIOBBIX IEPErOBOPOB B YCIOBUAX PA3IUUYHBIX KYJIBTYD.

17 . KoH(pAMKTBI KaK MPOAYKTHI MEKIPYNIIOBOTO B3aUMOJICHCTBHUSL.

18.IToxo/1bI K pa3peleHNIo KpOCC-KyIbTypHBIX KOH(DIUKTOB.

19.11oBbiienne 3¢(HEKTUBHOCTH BHEIIHUX M BHYTPEHHHUX JIE€JIOBBIX KOMMYHHUKALUH,
OCYILIECTBIIIEMBIX B YCIOBUAX KPOCC-KYJIBTYPHOTO B3aUMOAEHCTBHS.

20.Pa3BuTrE HaBBIKOB KPOCC-KYJIBTYPHON KOMIIETEHTHOCTH.

Questions for self-preparation (self-test):

. Cross-cultural management as a branch of knowledge and a special type of activity.
. The subject of cross-cultural management.

. The history of cross-cultural management.

. Methodological principles of cross-cultural management.

. Research methods in cross-cultural management.

. The definition of culture in relation to cross-cultural management.

. The specifics of management in different cultures.

. Models of cross-cultural behavior in business and types of national business cultures.
9. Features of Russian management and business culture.

10. The main approaches to the process of recruitment and selection of personnel in
multinational companies.

11. Problems of testing personnel of multinational companies.

12. Motivation of staff in international companies.

13. Training and development of personnel of international companies.

14. Features of business communication and etiquette in different cultures.

15. Cross-cultural communications and factors affecting them.

16. Features of business negotiations in different cultures.

17. Conflicts as products of intergroup interaction.

18. Approaches to resolving cross-cultural conflicts.

19. Improving the effectiveness of external and internal business communications carried out in a
cross-cultural interaction.

20. Development of skills of cross-cultural competence.

03N DN KW

Memoouueckue ykazanusi no n0020mMoseKe 00KIA008:

[ToaroroBka oOyuarommxcss K OMNpPOCY NpeanojaraeT H3y4yeHHe B COOTBETCTBUU
TEMATHKON JUCIMILTMHBI OCHOBHO¥/ JOIIOJIHUTEIBHON JTUTEPATyphl, HOPMATHBHBIX JOKYMCHTOB,
HMHTEPHET-PECYPCOB.

OO0yyaromuiics TOTOBUT JOKJIA] B (HOPME YCTHOTO COOOIICHHS TI0 TEME TUCITUTIIUHBI.
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[Ipemiaraercs cnenyromas CTpyKTypa JOKJIaaa:

1. Beenenue:

— YKa3bIBaeTCs TeMa U LieJb JJOKIaIa;

— o0o3HauaeTcs npoOIeMHOe T0JIe, TeMaTUYECKUE pas3/iesbl JoKIIaja.

2. OCHOBHOE COJIEp/KaHUE TOKIIaNa:

— TOCJIeI0BATENIbHO PACKPBIBAIOTCS TEMAaTUUECKHUE pa3/iesibl JOKIaIa.

3. 3aKiIoueHHE:

— IPUBOAATCSA OCHOBHBIC PE3YJILTATHI U CYKACHHUA aBTOPA 110 ITOBOAY HYTeﬁ BO3MOXHOTI'O
peLIeHHs pACCMOTPEHHOM MPOOIEeMbl, KOTOPbIE MOT'YT OBITH O()OPMIIEHBI B BUIE PEKOMEHAALIUH.

Memoouueckue ykazanus no noo2omogke K mecmuposanuio:

[Ipy MOAroTOBKE K TECTHPOBAHUIO CIIEAYET YUHTHIBATH, YTO TECT MPOBEPSET HE TOJIBKO
3HAHUE TMOHATHUM, KaTreropui, COOBITHH, SBJIEHUI, yMEHHs BBIIENATh, AaHAIU3UPOBATH U
0000mare Hambojee CyIIEeCTBEHHbIE CBSI3M, NPU3HAKM W MPHUHLMIIBI Pa3HbIX SBJIECHUN H
nporeccoB. [1o3ToMy mpu MOATOTOBKE K TECTy HE CIeIyeT MPOCTO 3aydnBaTh, HEOOXOIMMO
MOHSATH JIOTUKY HW3JIO)KEHHOIO MaTepuana. JTOMY HEMallo CIOCOOCTBYET COCTaBJICHHE
pa3BepHYTOro IUiaHa, TaOIUI, CXeM. BOJbIyr0 MOMOIIL OKAa3bIBaIOT HHTEPHET-TPEHAXKEPHI,
MO3BOJISFONINE, BO-TIEPBBIX, 3aKPENHUTh 3HAHHSA, BO-BTOPHIX, MPHOOPECTH COOTBETCTBYIOIINE
MICUXOJIOTUYECKUE HABBIKK CaMOPETYJISILIUUA U CAMOKOHTPOJISL.

TectupoBanne wuMeeT P OCOOCHHOCTEW, 3HAHHUE KOTOPBIX TIOMOTaeT YCIICIIHO
BBIMOJIHUTh TeCT. MOXKHO JaTh CIEAYIOIIME METOAWYECKHE PEKOMEHJAIMH: CIEeIyeT
BHUMATEIIEHO W3YyYUTHh CTPYKTYPy TECTa, OIICHUTh OOBEM BPEMEHH, BBIACISEMOTO Ha IAaHHBIN
TECT, yBHUJETb, KaKOro THIA 3aJaHHs B HEM COJEp)KaTcs; OTBeYaTh HA T€ BOIPOCHL, B
MPaBUIHHOCTH PEIICHHS] KOTOPHIX HET COMHEHHH, TOKAa HE OCTAaHABIMBAsICh HA TEX, KOTOPHIE
MOTYT BbI3BaTbh JIOJTUE PA3IyMbsi; OU€Hb BaKHO BCET/la BHUMATEJILHO YUTATh 33aJJaHUs JI0 KOHIIA,
HE TIBITASACh TIOHATH YCIIOBHSI «II0 TIEPBBIM CIIOBAM.

Memoouueckue pexomenoayuu no nanucanuro pegepama:

Pedepar sBisercs caMOCTOATENBbHOM mpakTHUeckod paboroir oOyuaromuxcs. OH
MIPU3BaH OIPEICIUTh CTEINIEHb OCBOCHMSI CTYIACHTOM 3HAaHUN M HABBIKOB, MOJTYYEHHBIX UM B
IIPOLIECCE U3YUEHUS TUCLIUIUIMHBI.

Texkcr paboThl nOMKEeH ObITh HamucaH B HaydyHoOM ctuiie. OgopmileHHEe TeKCTa TakkKe
JIOJDKHO OBITH BBINOJHEHO I'pamMoTHO. Crenyer u30eraTh MyCTHIX MPOCTPAHCTB U, TeM Oouiee,
cTpanull. Ha Bce TaGnuIibl, pUCYHKHU U IMAarpaMMbl JIEIAa0TCs CChUIKH B TEKCTE.

Pabora Bemmonnsiercs B ¢opmare A4. Ulpupt — TimesNewRoman. OcHOBHOW TekcT
pabotsl HaOupaercs 14-m mpudpTom uepe3 1,5 uHTepBana, BBIpaBHUBAHUE IO UIMPUHE,
MEXOYKBEeHHbI HHTepBad «OObIUHBI», KpacHas cTpoka 1,25 cM. ABTOMaTHYeCKH
paccraBisitorcst nepeHockl. [lons: Bepxnee 2,0 cm, HmwkHee 2,0 cM, jeBoe 3 cM, mpaBoe 1 cwm.
[IpomexxyTkn Mexay al3anamMu OTCYTCTBYIOT. BBeneHue, I71aBbl, 3aKIIOYEHHE, CIIHCOK
JUTEpaTypbl U MPUIOKEHUS (HOPMATUPYIOTCS KaK 3arojOBKM IMEPBOrO YPOBHS M HAYMHAIOTCS
KaXbli C HOBOM cTpaHuLbl. [logpasnesnsl riaB ¢ HOBOM CTpaHULbl HE HAUMHAKOTCS.

CHockM JienaroTcss BHM3Y CTpaHULbl. TabauIbl M PUCYHKH HYMEPYIOTCS OTHEINIBHO.
Howmep BkitouaeT HoMep IJIaBbl 1 HOMEP PUCYHKa/TaOIUIIbI B TAHHOH IJIaBe.

Crpanunbl paboThl JOJDKHBI ObITH HpOHYMepoBaHbl. Hymepanuss HaumHaeTcs co
CTpaHMIIbI C OTJIaBIIEHUEM, Ha KOTOPOW cTaBUTCS Ludpa «2» u aanee — 1o nopsaxky. OkoHuaHue
HyMepaluy NPUXOAUTCA Ha IMOCJIEIHUM JHUCT cnucka jaureparypel. Homep craBuTCS BHUBY
cTpaHulpl cripaBa. Ha cTpaHunax ¢ NpujIokeHUsIMU HOMEPA HE CTaBSTCS, U B OIVIABJICHUE OHU HE
BbIHOCATCS. B orsaBieHun ykas3plBaeTCsl TOIBKO HOMED [IEPBOTO JIMCTA NEPBOIO MPUIIOKEHHUS.
Oo6wem pedepara 7-15 crp.
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6. YueOHas 1uTepaTtypa u pecypchbl HHPOPMALMOHHO-TEJIeKOMMYHHKAIMOHHOM CeTH

10.

"HHTepHeT", BK/IIOYAS NepevyeHb Y4eOHO-MeTOAUYeCKOro obecnedeHus AJs

CaMOCTOATEJIbHOM PadoThI 00y4AIONINXCH 1O AUCHHUILIMHE
6.1. OcHoBHasI JIUTEpaTypa
MsicoenoB C.II. OCHOBBI KPOCCKYJIBTYPHOIO MEHEPKMEHTA [ DJIEKTPOHHBIN pecypc]: Kak
BECTH OW3HEC C MPEACTABUTEISIMH JPYTUX CTPaH U KyilbTyp. Ydebnoe mocodme/ C.II.
MscoenoB— DnekTpoH. TekcToBble AaHHble.— M.: [lemo, 2008.— 255 c.— Pexum
JOCTYTIA: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/50941.html.— ObC
«IPRbooks»

6.2. lonoJiHUTe IbHAA JIUTEPaTypa
3bikoBa W.B. Kynbrypa kak wuHpopmanvonHass cuctema. JlyXxoBHOE, MEHTaJbHOE,
MaTepuanbHo-3HakoBoe - M. : URSS : JIUBPOKOM, 2011. — 368 c.
Kennenu I'. IleperoBopsl. IlomHblil Kypc : mepeBoa ¢ aHmmickoro - M. : AnbplmHa
[Tabaumeps, 2011. — 388 c.
KymeTypa W CcHCTEMBI MBIIUICHUS: CPaBHEHHE XOJIHUCTHUECKOTO M AHAIUTHYECKOTO
no3Hanus /P. HwucOerr, u np., @oun 'JlubGepanbHas wmwuccus', Hai. wccien. WH-T
"Boicnias mikona skoHoMuku" . — M. : ®onp "Jlubepanbuas muccus”, 2011 . — 68 c.
Kynerypa ycroWuyuBOro pasBuTusi: OT MJeM K peainbHOCcTH. CocTaBUTENlb U OTBET.
penaxtop Mamenos H.M. baky, 2013. — 346 c.
Jlorosas E.C. Kyneryponorus: CTHJIEBOE MHOTroo0pasue €BPOIICICKOrO
M300pa3uTeILHOTO UCKyCcCTBa. - M.: DxoH-UHbopm, 2013. — 183 c.
Caanuna E.M., CrpmwxoBa H.A. KynbTypa B JXKH3HM COBPEMEHHOIO POCCHICKOIrO
obuiectBa // CoBpeMeHHbIE HaydHble uccienoBanus U nHHoBauuu. 2015. Ne 9-2 (53). C.
224-228.
Opoitnn k. IleperoBopsl kax el qeHb: Kak n1o0uBaTbes cBOEro B JI00OM CUTyaluu -
M.: AnpnuHa [Tabaumep , 2013. - 9BbC "Jlanp"
[http://e.lanbook.com/books/element.php?pll 1d=32371]
[lleenesa O.B. Opranusauus BeneHus neperoBopos - M.: Coserckuii cniopt , 2014. -
OBC "Jlans" [http://e.lanbook.com/books/element.php? pll_1d=51922]
VIRGINIE SYMANIEC LA CONSTRUCTION IDEOLOGIQUE SLAVE ORIENTALE:
Langues, races et nations dans la Russie du XIX e siecle // Revue des études slaves. Vol.
84, No. 1/2, Mosaique slave: Communications de la délégation francaise au Congrés
international des slavistes Minsk, 20-27 aott 2013 (2013), pp. 223-233 - OBC Jstor
http://www jstor.org/stable/24372769
Marguerite Guiraud-Weber Stratégies discursives de la politesse russe // Revue des études
slaves. Vol. 83, No. 2/3, La lettre et l'esprit : entre langue et culture : Etudes a la mémoire
de Jean Breuillard (2012), pp- 443-456 - 9BC Jstor
http://www jstor.org/stable/43272680

6.3. YueOHO-MeTOAMUECKOE O0ecTIeYeHHe CAMOCTOATEIbHOH PadoThI

Aranos, B. C. . CouunanbHO-IICUXOJOTMYECKUE IE€TEPMUHAHTHI KPEAaTUBHON KOMIETEHTHOCTHU
CTYJIeHTOB : MOHorpadus / Aranos, Banepuii Cepreesuu, [laBneroBa, Paga Yenosna. - M. :
MakxkeeB Urops BsiuecnaBosuy, 2016. - 163 c.

Mopenb MO3UIMOHHOTO OO0yuYeHHsI CTYIAEHTOB [DIIEKTpOHHBIH pecypc]: TeopeThdeckue
OCHOBBI M Meronudeckue pexomenmaruu/ M.b. usa [m ap.].— DIEKTpOH. TEKCTOBBIE
naHHble.— M.: MocKoBCckHMi rOpOJCKOM menarormueckuil ynusepcurer, 2012.— 152 c.—
Pexxum nmocrtyma: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/27375.html.— 3bC
«IPRbooks»

OO6pazoBaTenpbHble MHHOBALIMY U IPAKTUKHU Kapbephl : COOPHUK METOAMYECKUX MaTepHaioB U
crareit / PAHXul'C npu [Ipe3unente PO. - M. : [leno, 2015. - 192 c.

[lcuxomoruss amanTauuu u couuanbHass cpena. CoBpeMEHHbIE MOAXOAbI, IPOOJIEMBI,


http://www.jstor.org/stable/43272680
http://www.jstor.org/stable/24372769
http://e.lanbook.com/books/element.php?%20pl1_id=51922
http://e.lanbook.com/books/element.php?pl1_id=32371
http://opac.mpei.ru/notices/index/IdNotice:178915/index.php?url=/auteurs/view/49271/source:default
http://opac.mpei.ru/notices/index/IdNotice:178915/index.php?url=/auteurs/view/49271/source:default
http://opac.mpei.ru/notices/index/IdNotice:178915/index.php?url=/auteurs/view/43211/source:default
http://opac.mpei.ru/notices/index/IdNotice:178915/index.php?url=/auteurs/view/15567/source:default
http://opac.mpei.ru/notices/index/IdNotice:178915/index.php?url=/auteurs/view/50168/source:default

10.

I1.

12.
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nepcnekTuBbl [nexTpoHHbli pecypce]/ JLI. dukas [u ap.].— DNEeKTpOH. TEKCTOBbIE JaHHBIE.
— M.: Ilep Co, 2007 — 624 c— Pexum JOCTyIa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/743 1.html.— 3bC «IPRbooks»
ConuasbHO-TICUX0JIOTMYECKUE acleKThl (OPMUPOBAHUSA KYJIbTYphl CcamMoOOyuaroleics
opranuzauu / A. 5. Hukonaes [u ap.] // Bonpocsl ncuxomnoruu. - 2014. - Ne 6. - C. 44-52.

6.4. HopmaTuBHbBIE IPAaBOBbIE JOKYMEHTHI
EBporeiickass xapTusi pernoHaJIbHBIX $3bIKOB WM s13bIKOB MeHbIIMHCTB (ETS N 148)
(CtpacOypr, 5 Ho6pst 1992 rozga)
MogenpHblil 3ak0H 00 ocHoBax pernoHanbHOM nonutuku ([Ipunsat B r. Cankr-IlerepOypre
28.11.2014 IloctanoBnenuem 41-8 Ha 41-oMm muIeHapHOM 3acefaHuM MenapiaMeHTCKON
Accambnen rocynapcts-yuyactHukos CHI)
MemopanayM O B3aMMOINOHHUMAaHUU B OONAaCTH MEXPETHOHAJIBHOIO W IMPUTPAHUYHOTO
COTpYIHHYECTBA MEXAYy MHHHCTEPCTBOM PETHOHAIBHOTO pa3BuThsa Poccuiickonn denepanyn
u TlocymapctBenHbiM komuTeToM Kuraiickoit Hapoanoit PecnyOnauku mo pasBUTHIO H
pedbopmam" (Iloamucan B r. lanxae 20.05.2014)
MemopannyM O B3aUMONOHUMAaHMM MeXAy MMHHCTEPCTBOM PETHOHAIBHOIO pPa3BUTHUSA
Poccuiickonn ®@enepannn 1 MHUHHCTEPCTBOM PETMOHAIBHOIO Pa3BUTHS U CTPOUTENBLCTBA
Pecny6nmukun MonyoBa B o0nacTt MexpernoHaibHoro corpyauudectsa” (Iloamucan B T.
Mockae 11.09.2012)
Pemenne Oxonommueckoro coseta CHI' "O mnpoekre mno mNOArOTOBKE PETMOHAJIBHBIX
MPOrpamMM U MPOEKTHBIX MPEITIOKEHUH 110 PEHICHUIO TIIOO0ABHBIX YKOJIOTUYECKUX TpodieM"”
(ITpunsito B T. Mockae 20.03.2012)
MemopanayM O B3aUMONOHMMAHMM [0 DPAa3BUTHI0 MOPCKHMX MAarucrpajed B peruoHe
roCy/1apCTB-4IeHOB YepHOMOPCKOro 3KOHOMUYecKoro cotpyauundectsa (benrpan, 19 anpens
2007 rona)
"MopenbHbIi 3aKOH 00 OCHOBaX 3THOKYJBTYPHOT'O B3aUMOIECHUCTBUS TOCYIapCTB-Y4aCTHUKOB
CHI™" (Ilpunst B r. Cankt-IlerepOypre 18.04.2014 IloctanoBinenuem 40-13 na 40-om
IUIEHApHOM 3acelanui MexmnapiaamMeHTcKkol Accambien rocynapctB-yyactHikoB CHI)
Pexomenmanst N R (2005) 3 Komutera munuctpoB Cosera Espomnbl "O npenopaBanuu
SI3BIKOB COIPENENIbHBIX ToCyaapcTB B mpurpaHuunbix pernonax" (IIpunsra 02.02.2005 nHa
913-om 3acenanuu npeacTaBUTENCH MUHUCTPOB)
"Cornamenue wMexnay IlpaButensctBom Poccuiickoirt ®enepauun u IIpaButenscTBom
Benrpuu o coneicTBUU MEXpEernoHaIbHOMY cOTpyaHuYecTBY" (3akitoueHo B I. bynanemire
17.02.2015)
"[IporpaMma MEXpPErnoHaJIBHOIO U MPUTPAHUYHOIO COTpyIHHYECTBa Mexay Poccuiickoit
Oenepanueir u Pecnybnukoit Kazaxcran na 2012 - 2017 roast" (Ilpunsta B r. AcTpaxanu
15.09.2011)
"Cornamenue wMexnay IlpaButensctBom Poccuiickoit ®enepauun u IlpaButenbscTBom
JlutoBckoii PecryOnmuku 0 JOJATOCPOYHOM COTpynHUYecTBe KanmHUHTpaackoi ob6iactu
Poccuiickoit ®@enepanu u peruoHoB JlutoBckoit PecnyOnuku" (3akmtoueHo B T. MockBe
29.06.1999)
"EBpocpean3eMHOMOPCKOE COIVIALIEHHUE, YUPEKIAIOUIEe aCCOLMALMI0 MEXAY AJDKUPCKON
Haponmnoit  Jlemokparuueckoit PecnyOnukoit, ¢ omuoii Croponsl, u EBpomneickum
cOOOIIECTBOM M €ro rocyrapcTBamu-uieHamu, ¢ apyroid Cropossl" (3aki04eHO B T.
Banencun 22.04.2002

6.5. UnTepHeT-pecypcebl
1. BIBLIOPHIKA. Onexrtponnas Oubmuoreka ITIMB Poccun. Pexum pocryna:
http://www.bibliofika.ru/
2. IQlib — snexTponHO-6MOMMOTEUHAs cucTeMa. Pexxum noctyna: http:/www.iglib.ru/



http://www.iqlib.ru/
http://www.bibliofika.ru/
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Lib.Ru: bubnuorexka Makcuma MomikoBa. Pexxum noctyna: http:/lib.ru/

bazbr nanueix MHUOH. Pexxum noctyna: http://www.inion.ru/product/db.htm
bubnuoreka 06pa3oBaTeIbHOTO MOpTaia « DKOHOMHUKA, COLIMOIOTHS, MEHEDKMEHT.
Pexxum noctyma: http://ecsocman.edu.ru/

bubnuoreka yueOHOM M HAy4yHOW JTUTEpaTypbl PYCCKOIO I'yMaHUTApPHOTO MHTEPHET
yHuBepcuteTa. Pexxum nocryna: http:/www.i-u.ru/biblio/default.aspx

bubnuoreka penepanbHoro nopraia «Poccuiickoe oOpasoBanue». Pexum gocrymna:
http://www.edu.ru/

Enunoe okHO focTyna k 0Opa3oBarelbHbIM pecypcaM. bubnnoreka. Pexxum noctyna:
http://window.edu.ru/library

WuctutyT rocynapctsa u npasa Poccuiickoit Akanemun Hayk — www.igpen.shpl.ru

. Karamnor Hayunon bubnuotexu MI'Y. Pexnm JIOCTYTIA:

http://search.nbmgu.ru/search/

Jlyukun P.H. Poccuiickuii NMpOTECTAHTU3M: €BAHIEIbCKHE XPUCTHAHE KaK HOBBIN
couuanbHblil peHomen//Pexum nocryna http://www.sov-europe.ru/2014-3.htm
Hayunast 6ubnuoreka MI'Y um. M.B.JlomonocoBa — www.nbmgu.ru

. Hayunast 6ubmuorexa Cankr-IlerepOyprckoro rocyaapcTBEHHOIO yHHUBEpCUTETa -

www.lib.pu.ru
Hayunas  snextponHas  OuOmuoreka  eLIBRARYRU. Pexum  nocryma:

http://www.elibrary.ru/

Hayunas snexrponnas oubnanoreka I'TIHTD (xaranor I'ocynapcrBennoit [ly6nuunoit
Hay4YHO-TeXHU4ecKoi Onbnmorekn) Poccun. Pexxum noctyna: http://ellib.gpntb.ru/
HanmonanpHas snexktponHas 6ubnmuoteka. Pexxum noctyna: http:/ www.rusneb.ru/
[Ipesunentckass  OuOmmoreka wm. b. H. Empmuna pexum  gocryna:
http://www.prlib.ru/

CBOIHEBINA KaTajaor 3JIEKTPOHHBIX ONOINOTEK. Pexum JlocTyna:
http://www.lib.msu.ru/journal/Unilib/main.htm

YuuBepcurerckas oubnumoreka. Pexxum noctyma: http:// www.bibliclub.ru/
lenTpanpHass OubmuMoTeka o0Opa3oBaTeNbHBIX pecypcoB. Pexum  mgoctyma:
http://www.edulib.ru/

ypkan A.A. EBpoma: uWcnaMCKuUil paJuKaIu3M Vs MOJEepHU3alus uciama//Pexxum
noctymna: http:// www.sov-europe.ru/2014-2.htm

DOkoHoMu4eckuil U cormanbHbiii coBeT OOH (S3bIk caiita — anrnuiickuii). Pexxum
noctyna:  http:/www.un.org/en/development/index.shtml;  Pexxum  mocrtymna:
http://www.un.org/en/ecosoc/

OnexktpoHHas OuOmmotexka '"Hayunoe Hacmeame Poccum». pexum — mgocTyma:
http://nasledie.enip.ras.ru/index.html

Onexrponnas 6ubmmoreka TWIRPX. Pexxum noctyna: http:/www.twirpx.com/
OnekrponHast bubmuoreka I'YY. IlonHoTekcToBble 3apyOexkHble 0a3bl JaHHBIX.
Pexum noctyna: http://library.guu.ru/Full text foreign database.html

OnexTpoHHas 6ubmoteka Poccuiickoii rocynapctsennoi oubmorexu (PI'b). Pexum
noctyna: http://elibrary.rsl.ru/

OnextponHbld (oua Poccuiickoit HanmmoHanbHOM Oubmmorexku (PHB). Pexum
noctymna: http://leb.nlr.ru/, http://www.nlr.ru:8101/poisk/index.html#1

6.6. Uubie HCTOYHUKH

1. AdanacreBa E.A. Ilcuxomorus oOmenus. Yacte 1 [DnektpoHHbIN pecypc]: yudeOHOe
nocobue no kypey «llcuxomorus nenoBoro obmenus»/ E.A. AdanacbeBa— DIEKTpOH.

TekcToBble jaaHHble.— CaparoB: ByzoBckoe o6pazoBanue, 2014.— 106 c.— Pexum
JIOCTYyTIA: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/19277.html.— 9BbC
«IPRbooks»

2. AdanaceeBa E.A. Ilcuxomorust obmenus. Yacte 2 [DneKTpoHHBIA pecypc|: yueOHOe


http://www.nlr.ru:8101/poisk/index.html#1
http://elibrary.rsl.ru/
http://library.guu.ru/Full_text_foreign_database.html
http://www.twirpx.com/
http://nasledie.enip.ras.ru/index.html
http://www.un.org/en/ecosoc/
http://www.un.org/en/development/index.shtml
http://www.sov-europe.ru/2014-2.htm
http://www.edulib.ru/
http://www.bibliclub.ru/
http://www.lib.msu.ru/journal/Unilib/main.htm
http://www.prlib.ru/
http://www.rusneb.ru/
http://ellib.gpntb.ru/
http://www.elibrary.ru/
http://www.lib.pu.ru/
http://www.nbmgu.ru/
http://www.sov-europe.ru/2014-3.htm
http://search.nbmgu.ru/search/
http://www.igpen.shpl.ru/
http://window.edu.ru/library
http://www.edu.ru/
http://www.i-u.ru/biblio/default.aspx
http://ecsocman.edu.ru/
http://www.inion.ru/product/db.htm
http://lib.ru/
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nocobue mo kypey «llcuxomorus nenoBoro obmenus»/ E.A. AdanacbeBa— DIEKTPOH.

TekcToBble mgaHHbie.— CapatoB: By3oBckoe oOpazoBanue, 2014.— 126 c.— Pexum
JoCTyna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/19278.html.— 3bC
«IPRbooks»

3. bopozmuna I'B., KopmuoBa H.A Ilcuxomorus u 3Tuka AEIOBOrO OOIICHUs. YUEOHHK U
npaktukyM - M.: HznarensctBo IOpaiir, 2014 - OBC "HOpait" http://www.biblio-
online.ru/thematic/?id=urait.content.7574425A-456E-4F1B-BCES-

F3105C24E9BA &type=c_pub

4. JlenoBoe mUchMO : yueOHO-cripaBoyHoe nocodue / aBT.-cocT. M. H. Ky3Henos. - 4-e usnanue.
- M. : Tamukos u K, 2012. - 195 c.

5. 3axapoBa B.M. MenuatuBHble cpeicTBa AEIOBBIX KOMMYyHHKauui // KomMmyHuKomnorus.
2014. T. 6. Ne 4. C. 65-68. - ObC elibrary http://elibrary.ru/item.asp?id=21838913

6. Kypranckas M.A. JlenoBele kOMMyHHUKauu - M.: MOCKOBCKMIA T'yMaHUTapHBII
yHuBepcuteT, 2013 - http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/22455 — 5bC
«IPRbooks»

7. TlanoBa, M. H. Pycckuii f13bIK 1 KyJIbTypa peud : yueOHO-IIpaKTH4ecKoe nocooue /
PAHXul'C npu IIpesunente PO. - M. : [leno, 2014. - 131 c.

8. IlapxoB @®.M., Komapora JI.B. KommyHukanus: nemnoBoe oOIIeHHE, KOMMYHHUKATHUBHBIC
TeXHUKU U TexHosoruu // Kommynukonorus. 2014. T. 6. Ne 4. C. 13-26. - OBC elibrary
http://elibrary.ru/item.asp?id=21838910

7. MaTtepuajibHO-TeXHHYECKasl 0a3a, HH(POPMAIMOHHBIE TEXHOJIOTHH, IPOrPAMMHOe
obecreyeHne U HHPOPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

Jlist mpoBenieHUs 3aHATHNA 10 JUCHUIUIMHE HEOOXOIMMO CJEAyIoIiee MaTepuaibHO-
TEXHUYECKOE oOecreueHre: yueOHbIe ayqUTOpUU IS MPOBEACHHS 3aHSITHH JICKIIMOHHOTO U
CEMHUHAPCKOT0 THIIA, TPYNIOBBIX M HHIWBHIYAJTbHBIX KOHCYJIBTAIMNA, TEKYIIETO KOHTPOJIS H
MIPOMEKYTOYHOM aTTeCTalli, TOMEIICHUS U1 CAMOCTOSATEIBHON pabOTHI.

[Iporpammuoe obGecnieuenue: Microsoft Windows 10 LTSB 1607, Microsoft Office
Professional 2016.

WNndpopmanmonnsie cnpaBounble cuctembl: Hayunas Oubmmorexka PAHXul'C. URL:
http://lib.ranepa.ru/; Hayunas JIEKTPOHHAS 6ubnmoreka eLibrary.ru. URL:
http://elibrary.ru/defaultx.asp; Hammonanenast snektponHas Oubmmorexka. URL: www.nns.ru;
Poccwuiickas rocymapctBennas OubOnmumoreka. URL: www.rsl.ru; Poccuiickas HanuoHanmbHas
ombmuoreka. URL: www.nnirru; Onextponnas  Oubmmuortexka  Grebennikon.  URL:
http://grebennikon.ru/; DnexkTpoHHO-OMOMMOTEeUHas cuctema WM3mgarenbctBa «Jlamp». URL:
http://e.lanbook.com; Dnexrponno-6ubnnoreunas cucrema IOPAMT. URL: http://www.biblio-
online.ru/.
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