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1. IlepeyeHn MIaHUPYEMBIX Pe3y/IbTATOB 00y4eHHs IO JTUCHHUILINHE, COOTHECEHHBIX C
IVIAHMPYEeMBbIMH pe3yJIbTaTaMHU 0CBOeHHs 00pa30BaTe/IbHOI POrpaMMbl

1.1 Jductnumumaa B1.B.04.J1B.04.01

y4eTOM dTana:

PR mexnaynapoaubix mpoekroB u mporpamMm (PR of
international projects and programs) obecrieunBaeT OBJaJIeHUE CIEAYIOIIUMHU KOMIETEHLUSIMU C

Kon HaumeHoBaHue Kon HaumeHoBaHue JTana|
KOMIICTCHIIMN |[KOMIICTCHIINU oTaria OCBOCHUAOCBOCHUS KOMIICTCHIINU
KOMITETEHITHH

[TKp-4 Cnioco6en nomb3oBatees ([TKp-4.2 CrocoO6HOCTh OTIPEIETATh
COBpPCMCHHBIMU OCHOBHBIC TpCGOBaHI/IH K
MH(POPMAaITHOHHO- MPUMEHCHUIO COBPEMEHHBIMHU|
KOMMYHHKAIIMOHHBIMHA I/IH(I)OpMaLII/IOHHO-
TEXHOJIOTHSIMH CBSI3U KOMMYHHUKAITHOHHBIMHU

TEXHOJIOI'UAMU CBA3U

1.2 B pe3ynbTaTte 0OCBOCHHS AUCHUIUIMHBI Y CTYICHTOB JIOJDKHBI OBITH ChOPMUPOBAHBIL:

OTO/TD Kon  srama PesynbTatel 00yueHus

(mpu HanmmuuK npodcranmapra)/ OCBOCHHUS

TPYZIOBbIE WM MPOGECCHOHAIbHBIE KOMIIETEHIH

JICHCTBHS

¢dopmupoBanue TpymoBoit  ynkiuu | [IKp-4.2 Ha ypOBHE 3HaHUIl: TEMOHCTPUPYET 3HAHUSA

A/02.6 Ilomyuenue wuHbOpMaLUU IS
MOJArOTOBKM  Marepuana B paMKax
000011eHHOW TpyIoBOM (QyHKIHU A
CO6op, MOAroTOBKa W TpEJCTaBICHHE
aKTya’abHOU nHbOopMauu TUIs
HaceJIeHUs 4Yepe3 CpeAcTBa MacCOBOM
nHbOopMaIn (mpodeccroHanbHbIN
craumapr  11.003  KoppecnonaeHt
CPEICTB MaccoBOW HHOpMaLMM) H
npodeccuOHAIbHBIX JIEUCTBUN,
CBSI3aHHBIX C YMEHHMEM paboTaTh C
POCCUHCKUMH U 3apyOexHBIMH 0azaMu
JMAHHBIX, TPUMEHSITh  TEXHOJIOTUH
NOUCKa WH(POPMAIUK  OCYLIECTBISATH
coop um 00pabOTKy HEOOXOIUMOI
UHPOpPMaLlMK;  MPOBOAUTH  AHAIM3
MH(GOPMAITMOHHOTO MIPOCTPAHCTBA,
KaHaJIOB MH()OPMHUPOBAHUS

MPaKTHYECKUX  3aJad B Pa3INYHBIX
o0nacTax PR COIIPOBOXKIECHUE
MEKYHAPOJHBIX IPOEKTOB U IPOrPAMM.

HAa ypOBHE YyMeHHUM: paspabatbiBaeT PR-
CTpAaTEeTHUIo u npornaranay JUISt
COIIPOBOXKICHUS MEXyHAPOIHBIX
IPOEKTOB U MPOTrPaMM

Ha YPOBHE HABBIKOB: ONEPHUPYET 3HAHUAMU
O KJIIOYEBBIX HampasieHusx PR-xammanui
U TpomaraHabl B Pa3UYHBIX cdepax
MOJTUTUUECKOM, 9KOHOMUYECKOM u
COIMATLHOM AeSITEIHFHOCTH

2. O0bem n MecTo AUcHMIIMHBL B cTpykType OI BO

O0beM TUCHUILIHHEI

O6mas tpynoemkocts 51.B.04./]1B.04.01 PR MexIyHapOoAHBIX NMPOEKTOB U MPOrpamMmm
(PR of international projects and programs) coctasisieT 3 3au€THbIe enuHUIBI, 108 yacos.

KomuuecTBo

aKaACMHUYCCKHUX YacCoOB,

BBIACJICHHBIX Ha

KOHTAaKTHYI0 paboTy cC

npenojaBaresaeM, COCTaBisieT 48 4acoB: JeKIUMu — 16 4acoB, MpakTUYECKUe 3aHATUS — 32 yaca.
CamocrosaTenbHas paboTa cocTaBisieT 24 yaca.

Mecto nucuuniuebl B crpykrype OII BO




y4acTHUKaMU 00pa30BaTeIbHbIX OTHOLIEHUH, bioka 1 «lucuurimasl (MOTyIH ).

Hucuumuza b1.B.04.71B.04.01
international projects and programs) npemycmoTrpeHa Ha 4 Kypce B 7 ceMecTpe, MpenojaeTcs Ha
AHTJIUHACKOM SI3BIKE.
Hucnunnuaa b1.B.04.11B.04.01
international projects and programs) BXOAUT B AUCLUHUIUIMHBI 1O BBIOOpPY YacTu, popmupyemoit
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PR mexayHapoaubix npoektoB u mporpamm (PR of

PR mexnyHaponusix mpoekroB u nporpamm (PR of

B copepxarenbHoMm miaHe aucuumimHa onupaetrcs Ha b1.B.01.02 MudopmanuoHHsle
pecypchl U 6a3bl TaHHBIX 10 3apyOeKHOMY PETHOHOBEACHUIO (3 cemMecTp).
dopma NpoMeKyTOUHOM aTTeCTallM B COOTBETCTBUH C YUEOHBIM IUIAHOM — HK3aMEH.

3. ConepskaHue M CTPYKTYPA THCHHUILINHBI

QOunas ¢popma 0dyuenusn

Ne i/m

HanmeHnoBaHue TeM H/HJIHA
pa3ieioB

O0beM TMCUMILIHHBI, Yac.

Bcero

KonTakTHast padora o0y4arommuxcs ¢

npenoaaBartejieM

10 BUIAM Y4eOHBIX 3aHATHI

CP

J JIP 113/

KCP

®opma TeKyL1ero
KOHTPOJIA
ycreBaeMocTu* ¥,
MPOMEKYTOYHOM
aTTeCTAMUU* **

Tema 1

OnpeneneHne 1 BOJIIOLUS
CBsI3€H C
00111eCTBEHHOCTRIO. The
definition and evolution of
public relations.

0]

Tema 2

JTHUKA U
npoQeCCHOHATU3M.
OTtnensl nuap B
KOMIIAHUSX U TTHAP-
komrianuu. Ethics and
professionalism. The PR
departments in companies
and public relations
companies.

Tema 3

[IpoBeneHue
MCCIIETIOBAaHUIN U
MIAaHUPOBAHUE TTHAP
nporpamm. Research and
planning public relations
programs.

Tema 4

KoMMyHUKaIMK U OLIEHKA

A HEKTUBHOCTH TTHAP

POTPaMMBI.

Communication and

evaluation of the

cffectiveness of PR
rograms.

Tema 5

OO0111eCTBEHHOE MHEHUE U
TEXHUKHU YOEKICHUSL.
YrpasiieHue KoH(QIMKTaMu
u kpuzucamu. Public
opinion and the techniques
of persuasion. Managing

conflicts and crises.




Tema 6 VHTEpHET U COIUaIbHbBIE O

cetn. [Togroroska
Matepuanos i1 CMU.
The Internet and social
networks. Preparation of
materials for media.

Tema 7 Panuo v TeleBUIEHUE. 0

Opraau3anus CoObITUN U
meponpusTuii. Radio and 9 2 4 3
television. Organization of
events and activities.

Tema 8 CBs13U C 0, T, 3¢

00LIECTBEHHOCTHIO B
pasHbIX cepax —
KOPIIOPAINH, TyPU3M,
rOCY/IapCTBEHHBIC YCITyTH
U TIPaBUTEIILCTBO,
MHpOBoOIi muap. Public
relations in a variety of
fields — corporations,
tourism, public services
and government, global
ublic relations.

ITpomexyTouHas arTecTanus 36 €]

Bcero: 108 | 16 | | 32 | 24

Ipumeuanue:
** — popmul mexyujeco konmpons ycnesaemocmu: onpoc (0O), mecmupoganue (1), scce (Oc).
*EE _ popmbl npomesicymounoi ammecmayuu: dx3amen (3).

Conep:xaHue TUCHUIJIMHBI

Tema 1. Onpenesenue U 3BoIONUA cBsizell ¢ oO0mecTBeHHOCTHbIO. The definition and
evolution of public relations.

Yro Takoe cBA3M C OOIIECTBEHHOCTHIO? Pa3HMIIa MeXay CBS3SIMH C OOIIECTBEHHOCTHIO,
KYPHAIUCTUKOW, peKIiaMOil U MapKeTHHroM. HaBwlku aJisi ycrenrHoOi Kapbepsl B cepe mmap.
OBomonus nmuapa. [luap u pa3BuTHE aMepUKaHCKOTo odIIecTBa. Tekymue TpeHabl B chepe muap.
What is public relations? The difference between public relations, journalism, advertising and
marketing. Skills for a successful career in the field of PR. The evolution of PR. PR and
development of American society. Current trends in the field of PR.

Tema 2. DTuka u npodeccuoHasnsM. OTae bl MHAP B KOMIAHUSIX M NMHAP-KOMIAHUU.
Ethics and professionalism. The PR departments in companies and public relations
companies.

Ponp atmyeckoro anmBokara. Poib TpodeccHOHANBHBIX OpraHu3aluid. XapaKTepUCTUKU
npodeccuonana B cpepe nuap. Poip u Gpynkuun muap otaena. CTpykTypa nuap-KOMIIAHHH U €€
TSI TeTbHOCTD.

The role of the ethical lawyer. The role of professional organizations. Characteristics of a
professional in the field of PR. The role and functions of the PR Department. The structure of the
company and its operations.

Tema 3. IlpoBeneHue uccijieqoBaHuili U IUIaHupoBaHue nuap mporpamm. Research and
planning public relations programs.

BaxxHocTh mpoBeneHMsI HWCCIEAOBAHMM B IUIAHUPOBAHUU THAp JCSATEIBHOCTH. Bumbl
HCCIIeIOBaHN. AHAJIMTHKA, TOJy4eHHasl U3 couuanbHbiXx ceret © CMU. BaxHocTh mpornecca
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IUIAHUPOBaHMA. DJIEMEHTHI IaHa. J[Ba moxaxona K IiaHUpoBaHHIO. OCHOBHBIE KOMIIOHEHTHI
Ka)XJIOTO DJIEMEHTA TUIaHa.

The importance of research in planning public relations activities. The types of research.
Analytics derived from social networks and media. The importance of the planning process.
Elements of the plan. Two approaches to planning. The basic components of each element of the
plan.

Tema 4. KommyHukanuu u ouneHka 3¢¢ekTuBHOCTH nuap nporpammsl. Communication
and evaluation of the effectiveness of PR programs.

[Ipouecc koMMyHHMKauuud. 6 3JEMEHTOB KOMMYHHUKAallMOHHOM CTauM IIpolecca Mmuap.
XapakrepucTuku 3¢ ¢dekTUBHOCTH pa3nuyHbix KaHamoB CMMU. IlocraHoBka wened Kak
IpeycioBue OLUeHKU 3 (EeKTUBHOCTH nuap nporpammsl. Llenu onenku sppextuBHocTH. Cambie
HOIYJISIPHBIE METO/IbI OLIEHKHU 3(P(PEKTUBHOCTH IHAP MPOrPaMM.

The process of communication. 6 elements of the communication stage of the process PR.
Performance characteristics of various media channels. Setting goals as a precondition of the
evaluation of the effectiveness of PR programs. The purpose of performance evaluation. The
most popular methods of evaluating the effectiveness of PR programs.

Tema 5. O0mecTBeHHOe MHEHHMEe M TeXHHKH yOe:KIeHHsl. YnpaBjeHHe KOH(MJIMKTAMH H
kpusucamu. Public opinion and the techniques of persuasion. Managing conflicts and
crises.

3HaYMMOCTh OOLIECTBEHHOTO MHEHUS s 3 PexTuBHOrO nuapa. Poiab aBTOpUTETHOTO MHEHHUSL.
OcnoBuble Teopun ponmu CMU. OcHoBHble (akTopsl mpouecca yoexnaeHus. Pomp muap B
yrpaBieHun KoH(aukTamMu. [IpHHIMTBI CTPATErHYecKoro paspenieHus KOHQIUKTOB. 4 CTaauu
LUKJIa yNpaBJieHUs KOHQIUKTAMM W Kpu3ucaMu. Ponb muap B BOCCTAHOBICHHMU DPEMyTalUU
KJICHTOB.

The importance of public opinion for effective PR. The role of the authoritative opinions. Main
theory the role of the media. The main factors of the process of persuasion. The role of PR in
managing conflict. Principles of strategic conflict resolution. 4 stages in the life cycle
management of conflicts and crises. The role of public relations in restoring the reputation of the
customers.

Tema 6. UnTepHet u counanbubie ceTd. [lonroroBka marepuasioB 1 CMU. The Internet
and social networks. Preparation of materials for media.

WutepHer-peBomonus. PazpaboTka a¢pdextuBHoro caiira. Bebkactel. Mcnonb3oBanue cou.cete
u CMMU kak taktuku nuapa. [Torennuman MmoOmibHOro koHTeHTa. I1oaroroBka HOBOCTHOIO Ipecc
penuza. KommnonenTs! ymaunoro ¢oto. Ilpenonnecenue ucropun xypHamucram. Iloaroroska
WHTEPBBIO ¥ KOH()EPEHIINA.

The Internet revolution. Developing an effective website. Webcasts. The use of
social.networking and the media as tactics of public relations. The potential of mobile content.
Preparing news release. Components of a good photo. Presenting stories to journalists.
Preparation of interviews and conferences.

Tema 7. Pagumo u TejeBuaenue. Opranuszamusi coObiTHii m Meponpustuii. Radio and
television. Organization of events and activities.

BponnpoBanue rocteit 4t TOK-110y. Pa3zMmenienue pexkiiaMmbl NpoayKIUKU Ha TOK 110y. HoBocTHbIE
penu3bl Uil paauo M BUAECO HOBOCTHBIE penu3bl. Jlormctuka M opraHuzanust COOBITUS WU
MeponpusTus. Pa3ianuHbple acleKThl MOATOTOBKM KOHBEHLIMU. OCHOBHBIE 3JIEMEHTHI TOPIOBOM
BBICTABKH.

Booking guests for talk shows. The advertising of products on a talk show. News releases for
radio and video news releases. Logistics and organization of events or activities. Various aspects
of the preparation of the Convention. The basic elements of a trade show.



Tema 8. CpBs3M ¢ 001lIECTBEHHOCTHIO B Ppa3HbIX cdepax — KoOpHopauuu, TYpPH3M,
rocyiapcTBeHHbIe YCIYTH U NPABHTEIbCTBO, MUPOBOi muap. Public relations in a variety of
fields — corporations, tourism, public services and government, global public relations.
Ponpb cBs3el ¢ OOIIECTBEHHOCTHIO B MPOJBIKEHHM yclexa KomMnaHuu. IIuap kak mopnepikka
MapKETHHTOBBIX YCWJIMH KOMITaHUW. TEXHWKH THap B WHAYCTPUHU pa3BICUCHUH, CHOpTa M
Typu3Ma. Posib nuap B HOIMTHYECKUX KaMIIAHUAX U J10OOMpoBaHUU. POk KyJIbTYpHBIX pa3Iuunit
B IIPOLIECCE MUPOBBIX CBA3EH ¢ 001IECTBEHHOCTHIO. POk map B MUPOBOIT 3KOHOMUKE.

The role of public relations in promoting the success of the company. PR as support for
marketing efforts of the company. Technology public relations in the entertainment industry,
sports and tourism. The role of PR in political campaigns and lobbying. The role of cultural
differences in the world of public relations. The role of PR in the global economy.

4. MaTtepuajbl TEKyIIero KOHTPOJISA yCeBAeMOCTH 00yYaromuxcsi U GoH OLeHOUYHBIX
CPeACTB MPOMEKYTOYHOM aTTecTAlMu 10 JUCHUIJIMHE

4.1. ®opMbl U METOIBI TEKYILIETO KOHTPOJISL YCIIEBAEMOCTH U IIPOMEKYTOUHOM aTTECTALUH.
4.1.1. B xone peanuzauun aucuuiuimeel 51.B.04./1B.04.01 PR MexnyHapoaHBIX IPOEKTOB U

mporpamm (PR of international projects and programs) HCHONIB3YIOTCS CIEAYIOIIME METOIBI
TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH O0YyJatOIINXCS:

Tema u/unu pazuen Metoapt
TEKYIIETO
KOHTPOJIS
yCIIEeBaEMOCTH
Tema 1 Omnpenenenue 1 HBOIONMA CBsA3el ¢ o0miecTBeHHOCThIO. The orpoc
definition and evolution of public relations.
Tema 2 OtHka 1 npodeccuonanusM. OTaesbl MHap B KOMIAHUIX U onpoc

nuap-xkomrianuu. Ethics and professionalism. The PR
departments in companies and public relations companies.

Tema 3 [TpoBenenue ncciaeq0BaHUN U TUIAHUPOBAHKE TTHAP TPOTPAMM. orpoc
Research and planning public relations programs.

Tema 4 KommyHnukauu u orieHka 3pQeKTUBHOCTH MUApP MPOTPAMMBI. ompoc
Communication and evaluation of the effectiveness of PR
programs.

Tema 5 OO011ecTBEHHOE MHEHUE U TEXHUKHU YOeKIeHUs. YTIpaBiIeHue onpoc

KoH(puKTamMu 1 Kpusucamu. Public opinion and the techniques
of persuasion. Managing conflicts and crises.

Tema 6 WutepHet u conmanbHbie ceTr. [1oIroToBKa MaTepuanoB Juis orpoc
CMMU. The Internet and social networks. Preparation of
materials for media.

Tema 7 Panno u reneBunenne. Opranuzanusi COOBITHI U onpoc
MmeponpusTuid. Radio and television. Organization of events
and activities.

Tema 8 CBs131 ¢ OOIIECTBEHHOCTHIO B Pa3HbIX c(hepax — KOPIOpaIHH, Ompoc,
TYPH3M, TOCY/IapPCTBEHHBIC YCIYTH U IPABUTEIBCTBO, MUPOBOW | TECTUPOBAHUE,
nuap. Public relations in a variety of fields — corporations, 3aIUTa 3cce
tourism, public services and government, global public
relations.

4.1.2. DK3aMeH NPOBOAUTCS C MPUMEHEHHEM CIIEAYIOIINX METOIOB (CPEACTB): B YCTHOH (hopme



110 BOIIpOCaM U 3aaHUSIM.

4.2. Marepuanbl TEKyIIEro KOHTPOJIS YCIIEBAEMOCTH.

[TperogaBaresib ONEHUBACT YPOBEHHb IMOJTOTOBICHHOCTH OOYYArOMIMXCS K 3aHSATHIO I10
CJICIYIOIIMM TTOKa3aTeIIsIM:

- YCTHBIC OTBCThI Ha BOIMPOCHI IIPEIIOAaBaTCIIA 110 TEMC 3aHATUA,

- BBICTYIIJICHHUE C JJOKJIaaMH,

- y4acTHe B 0OCYKIIEHUH JOKJIAJIOB,

- KOJIMYECTBO MPABWIBHBIX OTBETOB MPU TECTUPOBAHHH.

- 3aIMTa dcce.

OneHka 3HaHWHA, yMEHUN, HABBIKOB IPOBOAUTCA HA OCHOBE OaTbHO-PEHTHHIOBOM
cuctembl 70% u3 100% (70 6amtoB u3 100) - Bkiag mo pe3ysibraTaM MOCEIAeMOCTH 3aHSITHH,
AKTUBHOCTH Ha 3aHATHUAX, BBICTYIUICHUS C JIOKJIAJaMH, y4acTUsi B OOCYXKICHHUAX JOKIIAJO0B
APYyTux 06y11a101111/1xcs1, OTBCTOB Ha BOIIPOCHI MPCIIOAABaTCIIsA B XOAC 3aHATHUA, IO pE3yJibTaTaM
MIPOXOXKACHUS TECTUPOBAHUS, 3AIIUTHI 3CCe.

Jertanu3zauust OauioB M KPUTEPUU OLCHKM TEKYIIEro KOHTPOJS YCIEBaeMOCTHU
yTBEpPXKAAaeTCs HAa 3aceAaHuU Kaeapehl.

Bonpocvl memul 011 nodzcomosku k onpocam (Ouckyccusam) (memwvl O0OKIA008):

Tema 1. Onpenesnenne U IBONONUA cBA3el ¢ 001ecTBeHHOCTHIO. The definition and
evolution of public relations.

1. Yro Takoe cBsi3u ¢ 00MIECTBEHHOCTHIO? PasHuIia Mex Iy CBSI3sIMHU C 00IIECTBEHHOCTBIO,
KYPHAITUCTUKOM, PEKIAMOI 1 MAPKETHHIOM.
HaBbiku miis ycnenrHon kapbepsl B cdepe muap.
OBosronys nuapa.
[Tnap u pa3BuTHE aMEPUKAHCKOTO 00IIEeCTBA.
Texymue TpeHabl B cepe muap.

el

1. What is public relations? The difference between public relations, journalism, advertising and
marketing.

2. Skills for a successful career in the field of PR.

3. The evolution of PR.

4. PR and development of American society.

5. Current trends in the field of PR.

Tema 2. ITuka u npoeccuonanusm. Oraesbl nMap B KOMIAHUAX U MHAP-KOMIIAHUH.
Ethics and professionalism. The PR departments in companies and public relations
companies.

Ponp aTHUeckoro agBokara.

Ponb nipodeccrnoHanbHBIX OpraHU3aIIHA.

XapakTepucTHKu npodeccruonana B chepe muap.

Ponp 1 ¢pyHkumm nuap oraena.

CrpykTypa nuap-KOMIIAaHUH U €€ ACSITeTbHOCTD.

Nk W=

1. The role of the ethical lawyer.

2. The role of professional organizations.

3. Characteristics of a professional in the field of PR.
4. The role and functions of the PR Department.

5. The structure of the company and its operations.

Tema 3. [IpoBenenue nuccieI0BaHU U IVIAaHUPOBaHUMe nuap nporpamm. Research and
planning public relations programs.
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BaxHOCTB pOBEACHUSA UCCIIEIOBAHUN B IIJIAHUPOBAHUY IHAP AEATEIbHOCTH.
Bunsl uccnenoBanuid.

AHanuTHKa, 0JIy4eHHas U3 counanbHelx cered u CMMU.

BaxxnocTts nponecca rniaHupoBaHUs.

DJeMEeHTHI IIJIaHa.

JIBa nmoaxona K miIaHUPOBAHHUIO.

OCHOBHBIE KOMIIOHEHTBI KayKIOI0 JIEMEHTA IJIaHa.

1. The importance of research in planning public relations activities.
2. The types of research.

3. Analytics derived from social networks and media.

4. The importance of the planning process.

5. Elements of the plan.

6. Two approaches to planning.

7. The basic components of each element of the plan.

Tema 4. KommyHukanuu v oueHka 3¢pdexruBHocTH nmuap nporpammsl. Communication
and evaluation of the effectiveness of PR programs.

S S

[Iporiecc KOMMyHHKAITHH.

6 2J1eMEHTOB KOMMYHUKALIMOHHOM CTa/IUU IpoLecca nuap.

XapakTtepucTuku 3PpPEeKTUBHOCTH pa3InyHbIX kKaHaioB CMIU.

[TocTanoBKa 1enel Kak mpeayclioBHe OLIEHKH YPPEKTUBHOCTH THAP MPOTPAMMBI.
enu oneHkn 3 (HEKTUBHOCTH.

Cawmble onmysspHbIE METOBI OLEHKH 3(h(HEKTUBHOCTH MHAP MPOTPAMM.

1. The process of communication.

2. 6 elements of the communication stage of the process PR.

3. Performance characteristics of various media channels.

4. Setting goals as a precondition of the evaluation of the effectiveness of PR programs.
5. The purpose of performance evaluation.

6. The most popular methods of evaluating the effectiveness of PR programs.

Tema 5. O0mecTBeHHOEe MHEHHE U TEXHUKHU Y0exKIeHUsA. YNpaBjeHue KOHPIUKTAMI U
kpusucamu. Public opinion and the techniques of persuasion. Managing conflicts and

crises.
1.

S A

0O LN~ W~

3HaYMMOCTb OOIIECTBEHHOTO MHEHUS JUIsI 3 (HEKTUBHOTO MUapa.
Posp aBTOpUTETHOrO MHEHMSL.

OcHoBHble Teopun poan CMU.

OcHoBHBIE (haKTOPHI TIpolIecca YOSKICHHUS.

Ponpb nuap B yrpaBneHUH KOH(QINKTAMH.

ITpuHIUIBI CTPATErHYECKOro pa3pelieHnss KOHQIIMKTOB.

4 ctaauu IMKIIA YIIPAaBICHUS KOH(IUKTaMU U KPU3UCAMH.

Posb nuap B BOCCTaHOBICHUU PEITyTalluU KINEHTOB.

. The importance of public opinion for effective PR.

. The role of the authoritative opinions.

. Main theory the role of the media.

. The main factors of the process of persuasion.

. The role of PR in managing conflict.

. Principles of strategic conflict resolution.

. 4 stages 1in the life cycle management of conflicts and crises.

. The role of public relations in restoring the reputation of the customers.
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Tema 6. UnTepHeTt u conuaabhblie ceT. [loaroroska marepuanos nisa CMMU. The Internet
and social networks. Preparation of materials for media.

O 00 1N DN K~ W —

LRI R W=

NHTepHeT-peBomtonys.

Pazpabotka >3¢pdexTuBHOrO caifra.

BebGxkacTsl.

HcnonpzoBanue cou.cereil 1 CMU kak TakTHKH Nuapa.
[Torenuunan MOOMILHOTO KOHTEHTA.

IToaroroBka HOBOCTHOTO IIPECC PEIU3a.

Komrmonents! ypaunoro ¢oto.

[IpenogHecenyne NCTOPUM KypPHATUCTAM.

[TonroroBka HHTEPBHIO U KOHPEPEHLIUH.

. The Internet revolution.

. Developing an effective website.

. Webcasts.

. The use of social.networking and the media as tactics of public relations.
. The potential of mobile content.

. Preparing news release.

. Components of a good photo.

. Presenting stories to journalists.

. Preparation of interviews and conferences.

Tema 7. Paauo u teneBuaenue. Oprannsamnus coobiTuii 1 Mmeponpusituii. Radio and
television. Organization of events and activities.

1.

SARNANE IRl N

BbponupoBanue rocreit A TOK-110Y.

Pa3memenne pexinampl IPOAYKIIMK HA TOK LIOY.

HoBocTHbIE penu3ssl 11 paguo U BUIEO HOBOCTHBIE PEIU3bI.
Jloructrka n opranu3zaiysi COObITUS MIIM MEPOIIPUSATHS.
PasnuuHbIe aCIEKTHI TOATOTOBKY KOHBEHIUU.

OCHOBHBIE 3JIEMEHTHI TOPTOBOM BBICTABKHU.

1. Booking guests for talk shows.

2. The advertising of products on a talk show.

3. News releases for radio and video news releases.

4. Logistics and organization of events or activities.

5. Various aspects of the preparation of the Convention.
6. The basic elements of a trade show.

Tema 8. CBsi3M ¢ 0011eCTBEHHOCTHIO B Pa3HbIX c(pepax — KOpHopauuu, Typusm,
rocyIapcTBeHHbIe YCJIYTH H PaBUTEIbCTBO, MUPOBOi muap. Public relations in a variety of
fields — corporations, tourism, public services and government, global public relations.

1.

SATRANP el

Ponpb cBsizelt ¢ 00111€CTBEHHOCTHIO B IPOABIKEHUH YCIIeXa KOMITAaHUH.

IInap xak nognep;ka MapKETUHIOBBIX YCUIIUN KOMITAHWM.

TexHuky nuap B NHAYCTPUH Pa3BICYEHUH, CIIOPTA U TypU3Ma.

Posp nuap B NOMUTHYECKUX KaMITAHUSAX U TOOOMPOBAaHUH.

Poinb KynbTypHBIX pa3nIuyuii B MIPOIIECCE MUPOBBIX CBSA3EH C OOIIECTBEHHOCTHIO.
Posb nmnap B MUpPOBOM SKOHOMUKE.

1. The role of public relations in promoting the success of the company.
2. PR as support for marketing efforts of the company.
3. Technology public relations in the entertainment industry, sports and tourism.
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4. The role of PR in political campaigns and lobbying.
5. The role of cultural differences in the world of public relations.
6. The role of PR in the global economy.

1.

a)
b)
©)
d)

1. [JaiiTe onpeneneHne TEPMUHY «IHAP» U OMHUILIUTE €ro Pa3INdusl C peKJIaMOM, MapKETUHIOM U

IIpumepnvie 3a0anus mecmos
[Tuap sBnsiercs rnodanbHOM nHAYCcTpUeil. 3BecTHO, 4To Hanbosee BCero 3ta o01acTh
pasBuTta B CIIIA, HO Kakas cTpaHa cTajla «kHOBBIM pyOexom» B cepe nuap?
SAnonus
CIOA
Oxnas Adpuka
Kurait

IInap — 310 cTpaTernyecKuil Mpouecc KOMMYHUKALIMN, LEIbI0 KOTOPOTO SABIIAETCS
MMOCTPOCHKE OOOIOHO BBITOIHBIX OTHOIICHU MEX/Ty OpTaHU3allueH 1 11eJIeBOI
ayJIUTOPUEH.

a) Bepno

b) Hesepno

Yro siBIsIETCS IEPBBIM KOMIIOHEHTOM IHap mpoiiecca’?
a) OueHuBaHHE
b) Pa3paboTka miaHa KOMMYHHKAIHA
c) IlpoBenenwue uccnenoBaHus
d) IIperBopeHue B KU3HB IJITaHA KOMMYHHUKAIHI

Sample test tasks
Public relations is a worldwide industry. While it is most developed in the US, what
country is considered the "new frontier" for public relations?
a) Japan
b) United States
c) South Africa
d) China

Public relations is a strategic communication process that builds mutually beneficial
relationships between an organization and its publics.

a) True

b) False

Which of the following is the first element of the public relations process?
a) evaluation
b) communication
c) research
d) action

Ipumepnsie memvi acce

KYPHATUCTHUKOM.

2. Pacckaxute 00 ucrtopumueckoil sBomor PR u 00 OCHOBHBIX COBpPEMEHHBIX TpPEHAAX

Pa3BUTHS ATOW 00JIACTH 3HAHHM.
3.0numuTe OCHOBHBIE ATUYECKHE CTaHIapThl podeccun PR.



13

4. O6bsacuute poib U pyakiuu PR otnena B kommanuy, a tTakxke crpykrypy PR arenrcra u ero
OCHOBHBIE BH/IbI JI€ATEIbHOCTH.

5. OObsicHUTE BaXHOCTh NPOBEJIEHHS HCCIIEIOBAaHMs/aHAIN3a; PACCKAKUTE 00 OCHOBHBIX
QHAIUTUYECKUX (MCCIIE0BATEIbCKUX) HHCTPYMEHTAX.

6. PacckaxuTe 0 BXXHOCTH IUTAHUPOBAHMS; UACHTU(UIUPYHTE U ONMUIINTE 8 COCTaBHBIX YacTeH
maHa PR kamnanun.

7. Onuimmre 6 3IEMEHTOB CTaAuK KoMMYyHUKaluu (ucronHenus) PR npomnecca.

8. Pacckaxkxute 00 OCHOBHBIX METOJaX OLIEHKH pe3yabTaTUBHOCTH PR xammnanuii.

9. Pacckaxure o 3 3amauax yOexaeHus U (akropax, CIOCOOCTBYIOIIUX YOEIUTEIbHOMY
OOUIEHHIO.

10. Onumure 4 cTaauu CTPATErHUECKOro YIPaBICHUS KOH(MIMKTaMU Ha NMpUMEpPEe KOHKPETHBIX
UHCTPYMEHTOB.

11. ITogpoGHO pacckaxute o HOBbIX CMU — uHTEpHETE, COLl CETAX U MOOMIIBHBIX TEXHOJIOTHSIX.
12. ITonpoOHO pacckakuTe 00 OCHOBHBIX YaCTSIX HOBOCTHOTO peJn3a.

13. Onumute pasnuusble ¢Gopmatbl 3()(HEKTUBHBIX PAgUO M TEIEBU3UOHHBIX HOBOCTHBIX
pen30B.

14. Pacckaxxure 00 OCHOBHBIX BHJIaX U OCOOEHHOCTSIX MPOBEIEHHS CIIELIMATIBLHBIX MEPOIPUSATHH.

Sample essay topics
1. Define PR and elaborate on the main differences between PR and advertising, marketing
and journalism.
2. Describe the historical evolution of PR and elaborate on modern trends affecting the
field.
Elaborate on ethics and professionalism in PR profession.
4. Explain the role and functions of PR department. What does staff function of PR mean?

Describe the structure of a PR firm and its various activities.
5. Describe the importance of research; identify and explain different types of research

techniques.

Explain the value of planning; identify and describe the essentials of 8 elements of a plan.

7. Describe 6 elements of the communication phase of PR process and explain the five steps
of the adoption process. What are some of the factors that affect the adoption of an idea

or product?

Describe the most widely used methods to evaluate public relations efforts.

9. Define persuasion and name its three objectives in public relations. Elaborate on factors
in persuasive communication.

10. Elaborate on four phases of strategic conflict management with specific techniques and
functions falling into each phase.

11. Discuss in detail the so-called new media — worldwide web, social media and mobile-
enabled content.

12. Elaborate on the process and key features of effective news release preparation.

13. Describe different formats of effective radio and television news releases.

14. Elaborate on the main types and specific features of meetings and events.

[98)

o

*®

4.3. OueHo4HbIE CPECTBA ISl MPOMEXKYTOUYHOM aTTeCTALNH.

4.3.1. TlepeueHb KOMIETEHUUN C YKa3aHHEM ATaroB MX (OPMHPOBaHMS B MPOILIECCE OCBOCHUS
oOpa3oBarenbHOM mporpammbl. [lokasarenu M KpUTEpUU OILEHUBAHUS KOMIIETCHLHH C y4eToM
sTana ux GopMHUpPOBAHUS

Kon HaumeHnoBanue Kon HanMeHnoBaHue 3Tarna
KOMIICTCHIIMU ([KOMIICTCHIIUN oTara OCBOCHUS|OCBOCHUS KOMIICTCHIIUN
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KOMITETEHITHH
[TKp-4 Cnioco6en nombs3oBatees ([TKp-4.2 Croco6HOCTh OTIPEIETATh
COBpPCMCHHBIMU OCHOBHBIC TpCGOBaHI/IH K
MH(POPMAITHOHHO- MPUMEHCHUIO COBPEMEHHBIMHU|
KOMMYHHKAIIMOHHBIMHA I/IH(I)OpMaLII/IOHHO-
TEXHOJIOTHSIMH CBSI3U KOMMYHHUKAITHOHHBIMHU
TEXHOJIOI'UAMU CBA3U

JTan oCBOCHHUS

IToxka3zaTesL OlIEHUBAHUS

Kpurepuii oueHuBanust

KOMIIETeHIINH
I1Kp-4.2 Onpenenser OCHOBHBIE Onpenenenbl OCHOBHBIE TPEOOBaHUS
CrnocoOHOCTB TpeOOBaHUs K IPUMEHEHUIO K TPUMEHEHUIO0 COBPEMEHHBIMU

OIpENENsATh OCHOBHbIE
TpeOOBaHUS K
NPUMEHEHHUIO
COBPEMEHHBIMHU
MH(POPMAITMOHHO-
KOMMYHHUKAITHOHHBIMHU
TEXHOJIOTHSIMU CBSI3U

COBPEMEHHBIMU
MH(POPMAIIMOHHO-
KOMMYHHUKAIIMOHHBIMH
TEXHOJIOTUSIMH CBSI3H B
MpodeCCHOHANBEHOM

e TEIbHOCTH

Co0uro1aeT OCHOBHBIE
TpeOOBaHUs K IPUMEHEHUIO
COBPEMEHHBIMU
MH(POPMAIIMOHHO-
KOMMYHHUKAIIMOHHBIMH
TEXHOJIOTUSIMH CBSI3H B
MpodeCCHOHANBHOM

T TeIbHOCTH

MH(OPMAITMOHHO-
KOMMYHUKAITHOHHBIMH
TEXHOJIOTUSIMU CBS3H B
npodecCHoHAIBHON e TETHHOCTH
[ [po/IeMOHCTPUPOBAHBI OCHOBHBIE
TpeOoBaHUS K IPUMEHEHUIO
COBPEMEHHBIMU HH()OPMAIIHOHHO-
KOMMYHUKAITHOHHBIMH
TEXHOJIOTUSIMU CBS3H B
npodecCHoHAIBHON e TETFHOCTH

4.3.2 TunoBble OLICHOYHBIE CPE/ICTBA

x>

Bonpocsl K 3Kk3amMeny

1. [aiire onpeneneHue CBA3SIM C OOIECTBEHHOCTHIO U OAPOOHO OMUIINTE Pa3THIUS
MEX]y THapOM U PEKIaMOil, MApKETHHIOM U XKYPHAJIHCTUKOM.

2. TloapoOHOpPACCKAKUTEOOUCTOPHUICCKONIBOTIOIMUITHAPUCOBPEMEHHBIX TCH/ICHITUSX .

3. PacckaxxuTe 0 Ba)KHOCTHU MOHATHUA STUKH U IIpodeccroHaIn3Ma B 3Toi npodeccum.

4. OObscHUTE poid ¥ QPYHKIMH OTAEa nMuap B kKomnanuu. ONUInTe CTPYKTYpy IHap-
KOMIIAaHHUU U €€ JAEATEeIIbHOCTb.

5. OO®bsicHHUTE BaXXHOCTH MPOBEICHHSI UCCIICIOBAHMIA; IEPEUNCIIUTE U PACCKAKUTE O
pa3IMYHbIX BUAAX UCCIEIOBAHUI.

6. OObscHHUTE Ha MPUMEPAaX HEOOXOJUMOCTD IJIAHUPOBAHMS; IEPEUUCITUTE U OIHIIUTE CYTh
8 3JIEeMEHTOB IUIaHa.

7. OObsicHUTE 6 HIIEMEHTOB KOMMYHUKAITMOHHOW CTaIUM MpOoLEcca MUap 1 5 MaroB
nporecca npunaTus. Kakue GpakTopbl BIUSIOT HA IPUHATHE UIEU WU IPOAyKTa?

Onumure Hanboee pacpocTpaHEHHBIC METOBI OLIEHKH YCHIIUN TTHAp MPOTPAMMBI.

9. JlaiiTe ompeeneHre NOHATUIO YOXKICHUE U HA30BUTE €ro TpH Lienu B uap. Pacckaxute

0 (hakTopax, BIUSIONUX HA YOSIUTEIBHOE OOIICHHE.

10. O6BsicHuTe 4 cTaguU CTPATETHYECKOrO YIPaBICHU KOHPIUKTAMU U KpU3UCAMHU,
YIOMHHAs1 KOHKPETHBIM HHCTPYMEHTAPUH U QYHKIUHU KaXKIOH CTaIHH.

11. OO6bsicHUTE B A€TANIAX TaK Ha3biBaeMbie HOBbIe CMU — BceMHpHYIO MTayTHHY,
COLIMAJIbHbIE CETH U MOOUJIbHBIA KOHTEHT.

12. Pacckaxkute o mpoliecce 1 OCHOBHBIX XapaKTEPUCTUKAX MOATOTOBKU 3PPEKTUBHOTO

npecc-penusa.
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13. Onuunte paznuynbie GopmaTsl 3H(HEKTUBHBIX PaUo U TeJle- HOBOCTHBIX PEIH30B).

14. OnuuuTe OCHOBHBIE TUIIBI U OCOOCHHOCTH IIPOBEACHUS Pa3IMUHbIX THAP MEPOIPUITHIA
U COOBITHIA.

15. O6BsicHuTe Ha npuMepax, kak oTHomeHus co CMU nomoraroT NoCTpOEHUIO YCIEIIHbBIX
OTHOILIEHU! KOMIIaHUM C KIIMEHTaMH, COTPYJHUKAMH U UHBECTOPaMHU.

16. O0BsicHUTE, KaK pa3IUYHbIe KYJIbTYpHbIE HIEHHOCTH OTPAXKAIOTCSI HA CUCTEME
KOMMYHUKAIMH 1 OMUIIUTE POJib CBA3EH C 0OLIECTBEHHOCTHIO B MUPOBON SKOHOMHUKE.

Questions for exam

1. Define public relations and describe in detail the differences between PR and
advertising, marketing and journalism.

2. ITogpobHOpaCCKAKUTEOOUCTOPUIECKOMIBOTIOIIUUITHAPUCOBPEMEHHBIXTEHICHITHSX .

3. Tell us about the importance of the concept of professionalism and ethics in this
profession.

4. Explain the roles and functions of PR Department in the company. Describe the
structure of the company and its operations.

5. Explain the importance of the research; enumerate and discuss the various types of
research.

6. Explain by examples the need for planning; list and describe the 8 elements of the plan.

7. Explain 6 elements of communication process stages PR and 5 steps of adoption
process. What factors affect the adoption of the idea or product?

8. Describe the most common methods of assessing the efforts of the PR program.

9. Give the definition of conviction, and name it three goals in PR. Tell us about the
factors that affect persuasive communication.

10. Explain the 4 stages of the strategic management of conflicts and crises in terms of
specific tools and functions of each stage.

11. Explain in detail the so-called new media — the web, social networking and mobile
content.

12. Tell us about the process and the main characteristics of the preparation of an
effective press release.

13. Describe various formats for effective radio and television news releases).

14. Describe the main types and features of various PR activities and events.

15. Explain the examples of how media relations can help build successful relationships
with clients, employees and investors.

16. Explain how different cultural values affect the communication system and describe
the role of public relations in the global economy.

3anaHus K 9K3aMeHYy:

[TonroroBka u ycTHas 3amuTa TPyNIOBOTO MUCHbMEHHOTO MPOEKTa M0 BEIOPAHHOW CTYyJCHTaMU U
COTJIACOBAaHHOM C TIpemnojaBareieM TeMme, BKIIodYaromero cOop W aHanu3 uH(pOpManuu 1o
CIEAYIOLIUM ITyHKTaM:

1. Onwucanue cutyanuu
ITocTanoBKa 1enei KaMnanuu
Wnentudukanus ueaeBoit ayamTopun
Pa3paboTka cTpaTeruu kaMnaHuu
[TonpoOHOe onmcanne TaKTUK
CocraBiieHue KaJleH1apsi KAMITAaHUHU
BepcTka 0CHOBHBIX pacxooB Or0/HKeTa
Pa3paboTka kpuTepreB OLIEHKH Pe3yIbTaTUBHOCTH MUAP KaMIIaHUH
VYcrHas 3amuTa noAroToOBICHHOTO MTPOEKTA

LRI WD

Tasks for exam:
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The task consists of preparation and oral presentation of group written project proposal on the
topic selected by the students and approved by the instructor, which covers the following points:
1. Situation analysis

Evaluation criteria
Oral presentation

2. Key objectives

3. Key publics

4. Strategy development
5. Tactics elaboration
6. Calendar

7. Budget

8.

9.

[IIkana oueHuBaHUs.

OueHka 3HaHWM, yMEHUH, HaBBIKOB IPOBOAUTCA HA OCHOBE OaJJIbHO-PEUTHHIOBOI
cucrembl: 30% u3 100% (wim 30 6amwtoB u3 100) - BKiIag B UTOrOBYIO OLEHKY IO pe3yibTaTaM
IIPOMEKYTOYHOU aTTECTALIUH.

IIpu onenuBanuu oTBeTa oOydarolerocs B XOAe MPOMEXYTOYHOM aTTecTauuu
MOXXHO OMUPAaTbCA Ha CaefyoLlne KpUtTepum:

basnel

Kpurepuii onienku

26-30

OOyuaromuiicss  IMOKa3bIBa€T BBICOKMM  YPOBEHb  KOMIETEHTHOCTH, 3HAHUS
OPOrpaMMHOIO  Marepuana, Yy4deOHOM, mepuoguyeckodl U  MOHOrpadpuuecKon
JUTEpaTypbl, 3aKOHO/IATENIbCTBA U MPAKTUKH €0 IPUMEHEHHUS, PACKPHIBAET HE TOJIBKO
OCHOBHBIE MOHSATHS, HO M AHAJIU3UPYET MX C TOYKH 3PEHMS Pa3IM4YHBIX aBTOPOB.
OOyuaromuiicsi MOKa3bIBaeT HE TOJIBKO BHICOKUI YPOBEHb TEOPETUUECKUX 3HAHUIH, HO
M BUIUT  MEXKIUCHMIUIMHAapHble  cBs3u.  lIpodeccuonanbHo,  rpaMoTHO,
MIOCJIEZIOBATENILHO, XOPOLINM SI3bIKOM YETKO M3J1araeT Marepuai, apryMEeHTHPOBAHHO
dbopMypyeT BbIBOJBI. 3HAET B paMKax TpeOOBaHUM K HAIMPABICHUIO U MPO(UIIO
MOJrOTOBKM 3aKOHOJATEIbHO-HOPMATUBHYIO U TpakThyeckyro 0azy. Ha Bompochl
OTBEYAET KPAaTKO, ApIYMEHTUPOBAHO, YBEPEHHO, 110 CYLLIECTBY.

16-25

OOyuaromuiicss MOKa3bIBAaeT JOCTAaTOYHBIM YpPOBEHb KOMIETEHTHOCTH, 3HAHUS
MaTepuaioB 3aHATUH, Y4eOHOH M METOIMUYECKOW JUTepaTyphl, 3aKOHOAATENbCTBA U
MPAKTUKU €ro MPUMEHEHHS. YBEPEHHO U NPO(ECCHOHATBHO, IPAMOTHBIM S3BIKOM,
SCHO, YETKO W IOHSTHO M3JIara€T COCTOSHUE M CYTh BONPOCA. 3HAET HOPMAaTHBHO-
3aKOHOJATENbHYI0 M  IPAKTUYEeCKyl0 0a3dy, HO TIpU OTBETE€ JOIyCKAaeT
HECYIIECTBEHHbIE MOrperHocTH. OOyJaromuiicsi MOKa3bIBaeT JOCTATOYHbIN YPOBEHB
npoecCHOHAIbHBIX 3HAHUN, CBOOOJHO OMEPHUPYET MOHATUAMU, METOAAMM OLEHKHU
NPUHATUS PEUICHUH, UMeEEeT IMPEACTABICHUE: O MEXIUCLUIUIMHAPHBIX CBA34X,
YBA3BIBAECT 3HAHUA, IOJYYEHHBIE NPH HM3YYEHUU PaA3IUYHBIX JUCLHUIUIMH, YMEET
aHAJIM3UPOBATh NPAKTUYECKUE CUTYALMH, HO JOIyCKA€T HEKOTOPBIE IOIPELIHOCTH.
OTBET MOCTPOEH JIOTUYHO, MAaTepHall U3JIaraeTCs XOPOLIUM S3BIKOM, IPUBJIEKACTCS
MHPOPMATUBHBI W WJUTIOCTPUPOBAHHBIA MaTepHuaj, HO TpPU OTBETE JOIyCKaeT
HEKOTOPbIE MTOTPEIIHOCTH. BONPOCH! HE BBI3BIBAIOT CYIIECTBEHHBIX 3aTPYTHEHUM.

6-15

OOyuaromuiicss MOKa3bIBACT JOCTATOYHbIC 3HAHUSI MaTepUaioB 3aHATUH, HO TPHU
OTBETE OTCYTCTBYET JOJDKHAS CBS3b MEXKIY aHAJIM30M, apIyMEHTALMEN U BBIBOJIAMU.
Ha nmocraBneHHblE YJI€HAMM KOMHUCCHUHU BOIIPOCHI OTBEYAET HEYBEPEHHO, JOIyCKAET
norpemHocTH. OOydaromuiicss BiajieeT NPAaKTUYECKMMM HaBbIKAMH, MPHUBIIEKAET
WITIOCTPATUBHBIA Marepuan, HO UyBCTByeT ceOsi HEYBEpeHHO IIpH aHalu3e
MEXIUCIUIUIMHAPHBIX CBsi3ed. B oTBere He Bcerna NPHUCYTCTBYET JIOTHKA,
apryMeHTBbl IPUBJIEKAIOTCSI HEJOCTAaTOYHO Beckue. Ha mocTaBieHHbIE BOIPOCHI
3aTPyIHSIETCS C OTBETAMH, MMOKA3bIBAET HEAOCTATOYHO TITyOOKHE 3HAHUSI.

OOyuaromuiicss TOKa3bIBaeT ciadbleé 3HAHUS MAaTepUaoB 3aHATHH, Yy4eOHOH
JUTEpaTyphl, 3aKOHOAATEIbCTBA M IPAKTUKH €ro NPHUMEHCHHMs, HU3KUI ypOBEHb
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KOMIIETEHTHOCTH, HEYBEpEHHOE H3JIOKeHHe Bompoca. OOydarommiics MOKa3bIBaeT
cnabplii  ypoBeHb MNPOGECCHOHANBHBIX 3HAHWM, 3aTPyIAHSCTCS TP  aHAIHM3E
MPAKTUYECKUX CUTyauuid. He MoeT mpuBeCTH NMPUMEPHI U3 PEATBHOM IMPAKTUKH.
HeyBepeHHO M JOTMYECKH HEIOCIENO0BATENbHO H3JaraeT Marepuai. HempaBuibHO
OTBEYAET Ha BOIPOCHI WM 3aTPYIHSAETCS C OTBETOM.

[Ikana nepeBoia U3 MHOTOOATEHOW CUCTEMBI B TPAJAUIIMOHHYIO:

- o0yyJaromiemMycsi BHICTaBJISIETCS OLIEHKA «HEYAOBJIETBOPUTEILHO» €ciau oOywarouiuiicss Habpan
Menee 50 0aios,

- OLIEHKA «YJOBJIETBOPUTEIHHOY» BBICTABIISIECTCS MPHU YCIOBUH, €CIIM 00y4daromuiics Habpan ot 50
110 65 6amoB;

- OIICHKa «XOpOIII0» BBICTABISIETCA MPHU YCIOBUU, €CIM OOydarommiicss Habpamx ot 66 mo 75
0asuIoB;

- OIIEHKAa «OTJIMYHO» BBICTABISICTCS TPU YCIOBHH, e€clii oOydaromuiicss Habpanx ot 76 mo 100
0aoB.

100 GamoB BBICTABISICTCS TPU YCIOBHHM BBIMIOJHEHUS BCEX TPEOOBAHWM, a TaKXke NPH
065133.T6JII>HOM MPOABJICHUU TBOPYCCKOIO OTHOMICHHUA K MIIpPpEAMECTY, YMCHUHM HaXOAUTb
OpUTHMHAJIbHBIEC, HE COJEpXKAIlUecs B y4yeOHMKaxX OTBETbl, YMEHHHU padOTaThb C HMCTOYHHKAMH,
KOTOPBIE COJEPKATCA JOIOJHUTEIBHOM JINTEpaType K KypCy, YMEHHMHM COCIMHATb 3HAHUS,
MOJTyYEHHBIE B JAHHOM KypCe CO 3HAHUAMHU JPYTUX AUCHUIUIMH.

4.4. MeTogu4ecKue MaTepuabl

CryneHT AomycKaeTcsl K 3K3aMEHy [0 JUCHUIUIMHE B CJIy4ae BBIMOJHEHUS UM BCEX 3aJlaHUU U
MEPOTPUATHH, MPEAYCMOTPEHHBIX TPOTPAMMOM TUCITUTIITUHBI.

DKk3aMeH TpOBOIUTCS B (GopMe OTBETa HA BOMPOCHI U BBIMOJHEHUS MPAKTUYECKUX 3aJTaHUIA,
npeactaBieHHbIX B Paznene 4.3.2. ['0TOBUTBCA K 2K3aMEHY HEOOXOIMMO IOCJEA0BaTEIbHO, Ha
MPOTSKEHUHU BCETO MEPUO/Ia U3YUSHUS AUCIIUIUIMHBI.

CryneHTy HEOOXOIMMO BHUMATEIBLHO U3YYHTh U OCMBICIIMTH COJIEPIKaHHE BOTIPOCOB K dK3aMEHY,
OTpaKEHHOE B PEKOMEHJOBAHHBIX Y4eOHWKaX W Apyrux uctounukax (MHTepHeT-pecypchl,
HAayYHO-METOAMYECKUE KypHalmbl © 1p.). CTpPyKTypHpOBaTh TEOPETUUYECKUN MaTepual,
COCTaBUTb IIJIAaH €r0 MPEICTABICHUSI.

OTBeT BOMPOC W PEIICHHE MPAKTUYECKOTO 3aJIaHMsl BAKHO W3JIaraTh C TMO3UIUU 3HAYCHUS IS
npodecCHOHANBHON JNesTeNbHOCTH. [Ipy 3TOM BaXHO MMOKAa3aTh 3HAHWE HE TOJIBKO TEOPUH
BOIIPOCA, HO U MIPAKTUIECKOE TIPUMECHEHHE.

PesympTar mo cnade Sk3aMeHa OOBSBISETCS CTYACHTAM W BHOCUTCS B OSK3aMCHAIMOHHYIO
BEJIOMOCTh M 3aUETHYIO KHIKKY. OlIEHKa «HEYOBJICTBOPUTEIIBHOY» MPOCTABIISCTCS B BEJJOMOCTH.

5. MeTonnueckue yka3aHusi 1J1s1 00y4a0IIUXCS 110 0CBOCHUIO IV CHUTITTHHBI

VYCTHBIM ONMpoC SBISETCS OJHUM W3 OCHOBHBIX CITOCOOOB MPOBEPKH YCBOCHMS 3HAHWUMA
oOyudaromumucs. Pa3BepHyTBHIH OTBET CTyAEHTAa JOJDKEH TMPEJICTaBIsATh COOOW CBA3HOE,
JIOTUYECKHU MOCJIEJIOBATEIbHOE COOOIIEHNE Ha OMPEIENICHHYIO TeMy, MOKa3bIBaTh €ro yMEHHE
MPUMEHATh ONpEAeNeHUs, MpaBuUja B KOHKPETHBIX ciayyasix. OCHOBHBIE KPUTEPUU OLIEHKHU
YCTHOTO OTBETa: MPAaBUIBLHOCTH OTBETA IO COAEP)KAHMIO; MOJIHOTA U IIIyOMHA OTBETA; JIOTHKa
W3JI0KEeHUsI MaTtepuaia (YUYUThIBACTCSl YMEHHE CTPOUTH LEJIOCTHBIN, OCIEI0BATENbHBIN paccKas,
IPaMOTHO TOJIb30BaThCsl CHEIHAIBHON TEPMHUHOJIOTHEN); HCIOJIB30BAaHUE JOTMOJIHUTEIHHOTO
MaTepuaa.

TecTupoBanue obecrieunBaeT KOHTPOJIb 32 3HAHUSAMHU 0O0YJArOIINXCs, CTOCOOCTBYET
Pa3BUTHIO YMEHHUS BBIJCIATH, aHAIM3UPOBATh U 00001IaTh HANOOJIEe CYIECTBEHHBIC CBS3H,
MIPU3HAKU U NpUHIMIBL. OCHOBHBIMU KPUTEPHUSIMU OLICHKHU SIBJIIFOTCSI CAMOCTOSITENIBHOCTb,
MPaBUIILHOCTh U CKOPOCTh OTBETA HA BOIPOC.
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Memoouueckue yKazanus no camocmosmenbHOU no020mMosKe K 3aHAMUAM JIeKYUOHHO2O,
NPAKMUYECKO20 (CeMUHapcKo20) muna:

[ToaroToBka K 3aHATHSM JIOJDKHA HOCUTH CHUCTEMATHYECKUH XapakTep. DTO MO3BOIUT
oOyyarorieMycsi B IOJTHOM 00beMe BBIIIOJIHUTh Bce TpeboBaHus npernonaaBatesns. O0ydaromumes
pEKOMEHAyeTCsl Hu3ydaTh KaK OCHOBHYIO, TaK U JOMOJHUTEIBHYIO IJIUTEPATypy, a TaKkKe
3HaKOMHUTbcA ¢ VIHTepHeT-ucTOYHMKaMHU (CIMCOK TMpUBEAECH B paboueil mporpamme 1o
JTUCITUTLINHE ).

Bonpocwr ona camocmosamenvroii no02omosku (camonoo2omosku):

1. KaxoBbl uctoku nuap npodeccuu u mouyemMy TepMuH "muap" 4acTo UMEeT HETaTUBHYIO
KOHHOTAIUIO B MUpE?
2. Kak wMwupoBBIe TMpoIecChl HHTErpaliyd BIUSIOT Ha XapakTep JesTeNbHOCTH
npodeccuonana B obiactu nuap?
Kakue coBpeMeHHbIC TPEHIbI XapaKTEPHBI Il Hap 00JacTu?
4. Kakumu criocobamu U cpecTBaMi KOMITAHUH OLIEHUBAIOT 3()(PEKTUBHOCTH CBOCH mHap
AESITETLHOCTU?

98]

Questions for self-preparation (self-training):

1. What are the origins of PR profession and why the term 'PR" usually has a negative
connotation in the world?

2. How do the world integration processes impact the activities and roels of a PR
professional?

3. What current PR trends are currently gaining momentum?

4. What are the tools to effectively evaluate the PR efforts?

Memoouueckue ykazanus no no020moske 00K1a008:

[MogroroBka oOyYarOmMXCcsi K ONPOCY IMpEanoiaraeT MW3y4eHHe B COOTBETCTBUHU
TEMaTUKON JUCLUUIUIMHBI OCHOBHOM/ JJOMOJHUTENBHOM IUTEpaTyphbl, HOPMAaTUBHBIX JOKYMEHTOB,
MHTEPHET-PECYPCOB.

OO6yuaromuiicsi TOTOBUT JOKJIAJ B (pOpMe YCTHOTO COOOILEHUS 110 TeME TUCIUILIHHBI.

[Ipennaraercs ciemyromas CTpyKTypa JOKJIaja:

1. BBenenue:

— YKa3bIBaeTCsl TeMa M LeJb JJOKIIA/1a;

— 0003HayvaeTcs MpobIeMHOe I10JIe, TEMaTUUYECKUE pa3esibl JOKIaaa.

2. OcHOBHOE COZIEpKaHUE JOKIIaIa:

— MOCJIEJIOBATEIbHO PACKPHIBAIOTCS TEMATUUYECKHE Pa3elibl JOKIIAAa.

3. 3akiIroucHue:

— IPUBOJIATCS] OCHOBHBIE PE3YJIBTAThl U CYXKACHUS aBTOPA 110 MOBOY IyTei BO3MOKHOIO
peIIeHHsI PACCMOTPEHHOM MPOOIEMBI, KOTOPBIE MOTYT OBITH O()OPMIICHBI B BU/IE PEKOMEHIAIINH.

Memoouueckue pexomenoayuu no Hanucanuio peghpepama.

Pedepar sBisgercs caMOCTOATENBbHOM mpakTHYeckod paboroir oOyuaromuxcs. OH
MIPU3BaH OIPEICIUTh CTEINIEHb OCBOCHMSI CTYIACHTOM 3HAaHUN M HABBIKOB, MOJTYYEHHBIX UM B
IIPOLIECCE U3YUEHUS TUCLIUIUIMHBI.

Texkcr paboThl nOMKEeH ObITh HamuMcaH B HaydHOM ctuie. OgopmileHHEe TeKCTa TakKe
JIOJDKHO OBITH BBINOJHEHO I'pamMoTHO. Crenyer u30eraTh MyCTHIX MPOCTPAHCTB U, TeM Oouiee,
cTpanull. Ha Bce TaOGnuIipl, pUCYHKU U IMarpaMMbl JIEIa0TCs CChUIKH B TEKCTE.

Pabora Bemmonnsiercs B ¢opmare A4. Ulpupt — TimesNewRoman. OcHOBHOW TekcT
pabotsl HaOupaercs 14-m mpudgTom uepe3 1,5 uHTepBana, BBIpaBHUBAHUE IO UIMPUHE,
MEXOYKBEeHHbI HHTepBad «OObIUHBI», KpacHas cTpoka 1,25 cM. ABTOMaTHYeCKH
paccraBisitotrcst iepeHocsl. [lomst: Bepxuee 2,0 cM, HmwkHee 2,0 cM, JieBoe 3 cM, mpaBoe 1 cwm.
[IpomexxyTkn Mexay ab3anamMu OTCYTCTBYIOT. BBeneHue, I71aBbl, 3aKIIOYEHHE, CIIHCOK
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JUTEpaTypbl U NPUIOKEHHUsT (POPMATUPYIOTCS KaK 3aroJIOBKH IEpBOrO YPOBHS M HAUMHAIOTCA
KK/l ¢ HOBOM cTpaHuLbl. [loapasiens! riaB ¢ HOBOM CTPAaHUIIBI HE HAYMHAIOTCS.

CHOCKM J1enaroTcsi BHM3Y CTpaHMIbl. TaOmuIsl M PUCYHKHM HYMEPYIOTCS OTIENBHO.
Howmep BkiII04aeT HOMep I1aBbl U HOMEP pUCYHKa/TaOIMIIbI B IaHHOM IJI1aBe.

Crpanunpl paboThl JOJDKHBI OBITH MpPOHYMepoBaHbl. Hymepanust HauMHaeTcss co
CTpaHULbI C OIVIABJICHUEM, Ha KOTOPOU cTaBUTCS Ludpa «2» u gaiee — 1no nopaaky. OkoHyanue
HyMEpalLUKU IPUXOAUTCA Ha IOCICAHMM JIMCT CIUCKA JMreparypel. Homep craBuTcs BHUZY
CTpaHMIbl cripaBa. Ha cTpaHuIiax ¢ NpuiioKeHUSIMU HOMEPA HE CTaBSTCS, U B OIVIABJICHUE OHU HE
BBIHOCATCA. B OmIaBineHuu yKka3plBaeTCs TOJIBKO HOMEP IIEPBOIO JIUCTA [IEPBOI0 IPUIIOKEHHUS.
O6bem pedepara 7-15 crp.

6. YueOHas 1uTepaTypa u pecypchbl HHPOPMALMOHHO-TEJI€KOMMYHHKALMOHHOM ceTH
"HHTepHeT", BKIIOYAS NepeYeHb Y4eOHO-MEeTOAUYEeCKOro odecnedeHust AJs
CaMOCTOSITEJIbHOM PadoThl 00YyYAKOIIMXCS 1O JUCIUIJIMHE
6.1. OcHoBHas1 JIMTEpaTypa
1. Coomarra A.}O. VYmpaieHue mnpoeKTaMH B KOMIIAHUU. METOMOJIOTHS, TEXHOJIOTHH,
npakTtuka [OnekTpoHHbId pecypc]: yueOHuk/ A.FO. CoonsTTs— ODJEeKTPOH. TEKCTOBBIE
naHHble.— M.: MockoBckuil pUHAHCOBO-IIPOMBINIIEHHBIN YHUBEpCUTET «Cuneprus», 2012.
— 816 c— Pexum JOCTyIa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/17050.html.— DbC «IPRbooks»

6.2. /lonoJIHUTE/IbHAA JTUTEPATYPA

1. ®omuna B.II., AnekceeBa C.I'. Teopust ympasnenus (yueOHoe mocoOue Mo HarpaBlICHHIO
noaroroBku OakanaBpoB: 38.03.04 — «l'ocymapcTBEHHOE ¥ MYHHIIUTIAIBHOE YIIpaBICHUEY) //
Me>xayHapoIHbIH JKypHaJ SKCIIEpUMEHTAIbHOT0 oOpa3oBanus. 2015. Ne 12-1. C. 138-139. -
OBC elibrary http:/elibrary.ru/item.asp?1d=24390288

2. Kosanenko C.I1. YnpaBnenue npoektamu [IIEKTPOHHBINA pecypc]: mpakTudeckoe mocooue/
C.I1. KoBanenko— DnexkTpoH. TekcToBble AaHHble.— MuHck: TerpaCucrtemc, Terpamut,
2013.— 192 c.— Pexum JIOCTyIa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/28269.html.— 9bC «IPRbooks»

3. JlykmanoBa W.I'. YnpaBienue npoektamu [DIEKTPOHHBINH pecypc]: yueObnoe nmocooue/ M.T.
JlykmanoBa, A.I. Kopones, E.B. HexHukoBa— ONeKTpOH. TEKCTOBblE AaHHble.— M.:
MocKkoBCKHil TOCYAapCTBEHHBIN cTpouTenbHbli yHuBepcurer, ObC ACB, 2013.— 172 c.—
Pexxum poctyma: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/20044 . html.— 3bC
«IPRbooks»

4. Stephanie Lee Mudge and Antoine Vauchez Building Europe on a Weak Field: Law,
Economics, and Scholarly Avatars in Transnational Politics // American Journal of
Sociology. Vol. 118, No. 2 (September 2012), pp. 449-492 - DOBC Jstor
http://www jstor.org/stable /10.1086/666382

6.3. YueOHO-MeTOAMUECKOE O0ecTIeYeHHe CAMOCTOATEIbHOH PadoThI

1. Aranos, B. C. . ConranbHO-IICUX0JIOTHYECKHUE JETEPMUHAHTBI KPEaTUBHOW KOMIIETEHTHOCTH
CTYJIeHTOB : MOHorpadus / Aranos, Banepuii Cepreesuu, [laBneroBa, Paga Yenosna. - M. :
MakxkeeB Urops BsiuecnaBosuy, 2016. - 163 c.

2. Mogaenb NO3MIUMOHHOTO OOYYEHHUS CTYICHTOB [ODJEKTPOHHBIA pecypc]: TeopeTHuecKue
OCHOBBI M Meronudeckue pexomenmaruu/ M.b. usa [m ap.].— DIEKTpOH. TEKCTOBBIE
naHHble.— M.: MocKoBCckHMi rOpOJCKOM menarormueckuil ynusepcurer, 2012.— 152 c.—
Pexxum nmocrtyma: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/27375.html.— 3bC
«IPRbooks»

3. OOpa3zoBarenbHble THHOBALMU U MPAKTUKU Kapbepbl : COOPHUK METOIMYECKUX MATEPUAJIOB U
crareit / PAHXul'C npu [Ipe3unente PO. - M. : [leno, 2015. - 192 c.

4. llcuxonorus agantauMd W couuaibHas cpena. CoBpeMeHHbIE IOAXOAbl, MPOOJIEMBbI,


http://www.jstor.org/stable%20/10.1086/666382
http://elibrary.ru/item.asp?id=24390288

10.

I1.

12.
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nepcnekTuBbl [nexTpoHHbli pecypce]/ JLI. dukas [u ap.].— DNEeKTpOH. TEKCTOBbIE JaHHBIE.
— M.: Ilep Co, 2007 — 624 c— Pexum JOCTyIa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/743 1.html.— 3bC «IPRbooks»
ConuasbHO-TICUX0JIOTMYECKUE acleKThl (OPMUPOBAHUSA KYJIbTYphl CcamMoOOyuaroleics
opranuzauu / A. 5. Hukonaes [u ap.] // Bonpocsl ncuxomnoruu. - 2014. - Ne 6. - C. 44-52.

6.4. HopmaTuBHbBIE IPAaBOBbIE JOKYMEHTHI
EBporeiickass xapTusi pernoHaJIbHBIX $3bIKOB WM s13bIKOB MeHbIIMHCTB (ETS N 148)
(CtpacOypr, 5 Ho6pst 1992 rozga)
MogenpHblil 3ak0H 00 ocHoBax pernoHanbHOM nonutuku ([Ipunsat B r. Cankr-IlerepOypre
28.11.2014 IloctanoBnenuem 41-8 Ha 41-oMm muIeHapHOM 3acefaHuM MenapiaMeHTCKON
Accambnen rocynapcts-yuyactHukos CHI)
MemopanayM O B3aMMOINOHHUMAaHUU B OONAaCTH MEXPETHOHAJIBHOIO W IMPUTPAHUYHOTO
COTpYIHHYECTBA MEXAYy MHHHCTEPCTBOM PETHOHAIBHOTO pa3BuThsa Poccuiickonn denepanyn
u TlocymapctBenHbiM komuTeToM Kuraiickoit Hapoanoit PecnyOnauku mo pasBUTHIO H
pedbopmam" (Iloamucan B r. lanxae 20.05.2014)
MemopannyM O B3aUMONOHUMAaHMM MeXAy MMHHCTEPCTBOM PETHOHAIBHOIO pPa3BUTHUSA
Poccuiickonn ®@enepannn 1 MHUHHCTEPCTBOM PETMOHAIBHOIO Pa3BUTHS U CTPOUTENBLCTBA
Pecny6nmukun MonyoBa B o0nacTt MexpernoHaibHoro corpyauudectsa” (Iloamucan B T.
Mockae 11.09.2012)
Pemenne Oxonommueckoro coseta CHI' "O mnpoekre mno mNOArOTOBKE PETMOHAJIBHBIX
MPOrpamMM U MPOEKTHBIX MPEITIOKEHUH 110 PEHICHUIO TIIOO0ABHBIX YKOJIOTUYECKUX TpodieM"”
(ITpunsito B T. Mockae 20.03.2012)
MemopanayM O B3aUMONOHMMAHMM [0 DPAa3BUTHI0 MOPCKHMX MAarucrpajed B peruoHe
roCy/1apCTB-4IeHOB YepHOMOPCKOro 3KOHOMUYecKoro cotpyauundectsa (benrpan, 19 anpens
2007 rona)
"MopenbHbIi 3aKOH 00 OCHOBaX 3THOKYJBTYPHOT'O B3aUMOIECHUCTBUS TOCYIapCTB-Y4aCTHUKOB
CHI™" (Ilpunst B r. Cankt-IlerepOypre 18.04.2014 IloctanoBinenuem 40-13 na 40-om
IUIEHApHOM 3acelanui MexmnapiaamMeHTcKkol Accambien rocynapctB-yyactHikoB CHI)
Pexomenmanst N R (2005) 3 Komutera munuctpoB Cosera Espomnbl "O npenopaBanuu
SI3BIKOB COIPENENIbHBIX ToCyaapcTB B mpurpaHuunbix pernonax" (IIpunsra 02.02.2005 nHa
913-om 3acenanuu npeacTaBUTENCH MUHUCTPOB)
"Cornamenue wMexnay IlpaButensctBom Poccuiickoirt ®enepauun u IIpaButenscTBom
Benrpuu o coneicTBUU MEXpEernoHaIbHOMY cOTpyaHuYecTBY" (3akitoueHo B I. bynanemire
17.02.2015)
"[IporpaMma MEXpPErnoHaJIBHOIO U MPUTPAHUYHOIO COTpyIHHYECTBa Mexay Poccuiickoit
Oenepanueir u Pecnybnukoit Kazaxcran na 2012 - 2017 roast" (Ilpunsta B r. AcTpaxanu
15.09.2011)
"Cornamenue wMexnay IlpaButensctBom Poccuiickoit ®enepauun u IlpaButenbscTBom
JlutoBckoii PecryOnmuku 0 JOJATOCPOYHOM COTpynHUYecTBe KanmHUHTpaackoi ob6iactu
Poccuiickoit ®@enepanu u peruoHoB JlutoBckoit PecnyOnuku" (3akmtoueHo B T. MockBe
29.06.1999)
"EBpocpean3eMHOMOPCKOE COIVIALIEHHUE, YUPEKIAIOUIEe aCCOLMALMI0 MEXAY AJDKUPCKON
Haponmnoit  Jlemokparuueckoit PecnyOnukoit, ¢ omuoii Croponsl, u EBpomneickum
cOOOIIECTBOM M €ro rocyrapcTBamu-uieHamu, ¢ apyroid Cropossl" (3aki04eHO B T.
Banencun 22.04.2002

6.5. UuTepHeT-pecypcbl
1. BIBLIOPHIKA. O3nexrponnas Oubmuoreka I[TIMb Poccun. Pexum nocrtyna:
http://www.bibliofika.ru/
2. 1Qlib — snekrpoHHO-6MOMMOTEUHAst cucTeMa. Pexxum noctyna: http://www.iglib.ru/
3. Lib.Ru: bubmmorexa Makcuma MomikoBa. Pexum gocryna: http://lib.ru/



http://lib.ru/
http://www.iqlib.ru/
http://www.bibliofika.ru/
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baser nannbix MHMOH. Pexxum noctymna: http://www.inion.ru/product/db.htm
bubnuoreka 06pazoBaTebHOTO MOpTajia « IKOHOMHUKA, COIIMOJIOTHS, MEHEDKMEHT.
Pexum noctyna: http://ecsocman.edu.ru/

bubnnoreka yuyeOHONW M HaydHOH JIUTEPATypbl PYCCKOIO I'YMaHUTApHOTO MHTEPHET
yHuBepcuteTa. Pexxum nocryna: http:/www.i-u.ru/biblio/default.aspx

bubnuoreka dpenepanpuoro nmoprana «Poccuiickoe oOpazoBanuey. Pexxum nocryma:
http://www.edu.ru/

Enunoe oxHO mocTyma k 0Opa3oBarelbHBIM pecypcaM. bubnmoreka. Pexxum poctyna:
http://window.edu.ru/library

WuctutyT rocynapcrsa u npasa Poccuiickoit Axkanemun Hayk — www.igpen.shpl.ru

. Karasnor Hayunon bubmorexu MI'Y. Pexum JlocTyna:

http://search.nbmgu.ru/search/

Jlyukun P.H. Poccuiickuii INpPOTECTAHTU3M: €BAHIEIbCKUE XPUCTHUAHE KaK HOBBIU
conuabHbIN (peHomen//Pexxum noctyna http://www.sov-europe.ru/2014-3.htm
Hayunas ou6anorexka MI'Y um. M.B.JlomoHOCOBa — www.nbmgu.ru

Hayunas Oubnmuorexa Cankt-IleTepOyprckoro rocyaapCTBEHHOTO YHHBEPCHUTETa -
www.lib.pu.ru

Hayunast  snmextponnas  Oubmuoreka  eLIBRARYRU. Pexum  npoctyna:
http://www.elibrary.ru/

Hayunas anexrponnast oubnuoreka ['TIHTD (karanor I'ocynapctBennoii [lyomuunoit
Hay4HO-TeXHHuYeckoi oubnuorexn) Poccun. Pexxum nocrtyna: http://ellib.gpntb.ru/
Hanmonanwsnas snextponHas oubmmoteka. Pexxum noctyna: http://www.rusneb.ru/
[Ipesugentckas  Oubmumoreka wM. b. H. Enpmura pexum — gocryna:
http://www.prlib.ru/

CBonHbIi KaTaJyor 3JIEKTPOHHBIX O6ubInoTEK. Pexum JOCTYyIIA:
http://www.lib.msu.ru/journal/Unilib/main.htm

VYuuBepcurerckas Oubnanoreka. Pexxum noctyna: http:/www.bibliclub.ru/
[entpanpHass Oubnamorexka oOpa3oBaTeNbHBIX pecypcoB. Pexum poctyma:
http://www.edulib.ru/

. Uypxan A.A. EBpoma: umcimamckuii pagukaaiu3M Vs MOACpHU3aIusi uciaama//Pexum

noctyna: http://www.sov-europe.ru/2014-2.htm

OxoHomuueckuil u conuanbHbli coBeT OOH (S3bIk calita — anrmmiickuii). Pexxum
noctyma:  http:/www.un.org/en/development/index.shtml;  Pexxum  moctyma:
http://www.un.org/en/ecosoc/

OnektpoHHast Oubnuoteka "Hayunoe Hacneaue Poccum». pexum —JocTymna:
http://nasledie.enip.ras.ru/index.html

OnekrponHas 6ubanoreka TWIRPX. Pexxum noctyna: http:/ www.twirpx.com/
OnextponHast bubmuoreka I'VY. IlomHoTekcToBble 3apyOekHble Oa3bl JaHHbIX.
Pexum noctyna: http://library.guu.ru/Full text foreign database.html

OnexTpoHHas 6bubnuoreka Poccuiickoii rocynapcrsennoit oubnuorexu (PI'b). Pexum
noctyna: http://elibrary.rsl.ru/

OnextpoHHbll (ona Poccuiickoit HaumonanbHoM Oubmorexku (PHB). Pexum
noctyna: http://leb.nlr.ru/, http://www.nlr.ru:8101/poisk/index.html#1

6.6. UHbIe NCTOYHHUKH

1. Baxanos, E. [I. MexxnyHnapoausie otHomeHust B XXI Beke - M.: Bocrok-3anaz, 2011. — 464

C.

2. T'op6osuos I'.Sl. YnpaBnenue npoexkToMm [DNeKTpOHHBIN pecypc|: yueOnoe mocoome/ I'S.
['op6OBLIOB— DEKTPOH. TEKCTOBblE JaHHble.— M.: EBpa3uiicKuil OTKpBITBIA MHCTUTYT,
2009.— 288 c— Pexxum JIOCTYyTIA:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/10885.html.— DbC «IPRbooks»
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http://window.edu.ru/library
http://www.edu.ru/
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3. Martomka B.M. Ynpasnenue npoekramu [DIEeKTPOHHBIN pecypc]: yueOHoe mocobue/ B.M.
Marttomka— DJNeKTpOH. TEKCTOBble AaHHble.— M.: Poccuiickuil yHHBEpCUTET ApYy:KObI
HapoJoB, 2010.— 556 c— Pexxum JIOCTyIa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/11440.html.— 3BbC «IPRbooks»

4. Metoandyeckue pEKOMEHAALMU 110 BBIIOJIHEHUIO TPAKTHYECKUX paboT MO Kypcy
VYnpaBneHnue mnpoeKkTamMu [DIEKTPOHHBIM pecypc]/ — DJIEKTPOH. TEKCTOBBIC IaHHBIC.—
CapatoB:  By3oBckoe  ofOpaszoBanme, 2013.— 186 c— Pexum  nocryna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/12808.html.— DbC «IPRbooks»

5. HosukoB /I.A. VYmpasnenue npoekramu. OpraHu3allMOHHBIE MEXaHU3MBbl [DJIEKTPOHHBIN
pecypc]/ J.A. HoBukoB— OnektpoH. TekcroBble JaHHble.— M.: [IMCO®T, 2007.— 140 c.
— Pexxum noctyna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/8489.html.— 25bC
«IPRbooks»

6. LlprankoB II.A. MexayHapoaHble OTHOILEHUS: TEOPUH, KOHQIUKTHI, JBU)KECHUS,
opranuzanuu : yaeonoe nocobue : gomymieHo YMO - M.: Anpda-M : UHOPA-M, 2011. —
336 c.

7. MaTepuajbHO-TeXHHMYecKas 0a3a, HHGpOpMaLMOHHBIC TEXHOJIOTHH, IPOrPAMMHOE
o0ecrneyenne 1 MHGpOPMAIMOHHBbIE CIPABOYHbIE CHCTEMbI

Jlns mpoBeNeHMs 3aHATHM IO JUCLUIUIMHE HEOOXOOMMO CIenyrollee MaTepHalbHO-
TEXHUYECKOE oOecrieyeHne: y4eOHbIe ayIUTOPUU I MPOBEACHUS 3aHATUH JIEKIIMOHHOTO U
CEMMHAPCKOro THUIA, IPYNIOBBIX M MHIUBUIYAJIbHBIX KOHCYJBTAIMM, TEKYIIEro KOHTPOJIS U
MIPOMEKYTOYHOH aTTeCTalluH, TOMEIICHUS JIJIsl CAMOCTOSITEIIBHOM PabOoTHI.

[Iporpammuoe obGecnieuenue: Microsoft Windows 10 LTSB 1607, Microsoft Office
Professional 2016.

WNudopmanmonnsle crnpaBounble cucrtembl: Hayunas OuOmmoreka PAHXwul'C. URL:
http://lib.ranepa.ru/; Hayunas AJIEKTPOHHAS OubImoTeKa eLibrary.ru. URL:
http://elibrary.ru/defaultx.asp; HamnmonanbHast snextponHas Oubmmorexka. URL: www.nns.ru;
Poccuiickas rocymapcrBenHass OmoOmmorexka. URL: www.rsl.ru; Poccwuiickasi HanuoHanabHas
oubmmorexka. URL: www.nnirru; OnektponHas  Oubmuoreka  Grebennikon.  URL:
http://grebennikon.ru/; OnexTponHo-O6ubIMoTeUHast cuctemMa W3marensctBa «Jlamp». URL:
http://e.lanbook.com; DnekTponHO-6uGMMOTeunas cuctema FOPAMT. URL: http:/www.biblio-
online.ru/.



http://www.biblio-online.ru/
http://www.biblio-online.ru/
http://e.lanbook.com/
http://grebennikon.ru/
http://www.nnir.ru/
http://www.rsl.ru/
http://www.nns.ru/
http://elibrary.ru/defaultx.asp
http://lib.ranepa.ru/

	1. Перечень планируемых результатов обучения по дисциплине, соотнесенных с планируемыми результатами освоения образовательной программы
	2. Объем и место дисциплины в структуре ОП ВО
	3. Содержание и структура дисциплины
	4. Материалы текущего контроля успеваемости обучающихся и фонд оценочных средств промежуточной аттестации по дисциплине
	5. Методические указания для обучающихся по освоению дисциплины
	6. Учебная литература и ресурсы информационно-телекоммуникационной сети "Интернет", включая перечень учебно-методического обеспечения для самостоятельной работы обучающихся по дисциплине
	6.1. Основная литература
	6.2. Дополнительная литература
	6.3. Учебно-методическое обеспечение самостоятельной работы
	6.4. Нормативные правовые документы
	6.5. Интернет-ресурсы
	6.6. Иные источники

	7. Материально-техническая база, информационные технологии, программное обеспечение и информационные справочные системы

