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1. IlepeyeHn MIaHUPYEMBIX Pe3y/IbTATOB 00y4eHHs IO JTUCHHUILINHE, COOTHECEHHBIX C
IVIAHMPYEeMBbIMH pe3yJIbTaTaMHU 0CBOeHHs 00pa30BaTe/IbHOI POrpaMMbl

1.1 Jucuumnmua b1.B.02.JIB.05.03 Mexnaynaponusiii mapketunr (International marketing)
o0ecneynBaeT OBJIAJCHHUE CIEAYIOIIMMHU KOMIIETCHIIMSMU C YUETOM 3Tana:

Kon HanmeHnoBanme Kon HanmeHoBanme 3Tana
KOMIETEHIIUH |[KOMIIETEHLIUU HTana OCBOEHU|0CBOCHHS KOMIIETEHIIUH
KOMIIETCHITUH

ITIKp-3 Cnocoben onpenensats, |[[IKp-3.2 CriocoOHOCTH pa3pabaThiBaTh
HaXOAWUTh U aKTyaJlbHbl€ HHTEPECHBIE TEMbI
pa3pabaTbIBaTh IS 1IeTICBON ayJUTOPUH
aKTyaJIbHble HHTEPECHBIE
TEMBI IS LIeJIEBOU
ayJUTOPUU

ITIKp-5 Cnocoben [1Kp-5.1 CriocoOHOCTD BBISBIISITH
aHAJIU3UPOBATh OOJIBIION AKTyaJIbHYIO
o0beM HHpOpMaIIH po¢eCCHOHATEHO-3HAYUMYIO

nH}OopMmaIuio

1.2 B pe3ynbTate 0CBOCHUSI JUCIUIUIMHBI Y CTYJICHTOB JOJKHBI OBITH C(HOPMUPOBAHBI:

OTD/TD Kox  »srama Pesynprarel 00yueHus

(npu HanuuuK npodcTangapra)/ TpyIOBbIe OCBOGHUS

W IPOodheCCHOHATTbHBIC ICHCTBHS KOMIIETCHINH

¢dopmupoBanue tpynoBoi ¢ynkuuu A/01.6 [ ITKp-3.2 Ha YpPOBHE 3HAHMil: IIEJIOCTHOE
OTtcnexxnBaHne MHPOPMALMOHHBIX MOBOAOB NpeACTaBICHUE O MecTe, pOJH,
U TUIAHUPOBAHUE JEATEIBHOCTH B paMKax CYIIIHOCTH MEXTyHapOJAHOTO

00006meHHoi Tpymooi Qynkmuum A COop,
[IOArOTOBKA M IPEACTABICHUE aAKTyaJbHOU
WH(POPMAIIH JIJIsl HACEJICHUS Yepe3 CPeCcTBa

MaccoBOM UHpOpMaIIH
(nmpodeccuonanbupii  crangapt  11.003
Koppecnonnent CpeicTB MaccoBOU
nHpopmaIun) u npodeccuoHaTbHBIX

JIeMCTBUH, CBSI3aHHBIX C YMEHHEM paboTaTh ¢
POCCHUUCKMMH H  3apyOexHBIMH  0Oazamu
JAHHBIX, TPUMEHATH TEXHOJOTMU IOUCKa
uHpOpMaAIMU  OCYIIECTBIATH  cOOp W
00paboTKy  HeoOxXomuMol  uHpoOpMaLuy;
MIPOBOJIUTH MAapKETUHTOBBIE HCCIEIOBAHUS
TEPPUTOPUH, KOHCYIBTUPOBATH MO BOIPOCAM
pa3BUTHS, MO3UIIUOHUPOBAHUS u
NPOJBMKEHUS ~ MHTEPECOB  TEPPUTOPHUIA;
MIPOBOJUTH  HCCJeNOBaTelIbCcKue paboThl,
OIpENeNATh LEIH W 3a/a4d HCCIeIOBaHUs,
BbHIOMpATh  METONOJIOTUI0O U METOJBI
UCCIIC/IOBaHUS, aJCKBATHBIC IOCTABJICHHBIM
3a/1a4yam; oOpabarbIBaTh pe3yNIbTaThl
UCCIIEIOBaHUS c IPUMEHEHUEM
COBPEMEHHBIX  MAaKeTOB  CTATHCTHYECKOU
0o0pabOTKM  JaHHBIX;  y4yacTBOBaTb B
peanuzaly Hay4HO - MCCIIEIOBaTEIbCKUX
IIPOEKTOB B 00JIACTH PETHOHOBEICHUS

MapKETUHIa U €ro UHCTPYMEHTApHs, B
MPOLECCE AEATEIIBHOCTU KOMIIAHUM Ha
MEKTYHApOAHOU apeHe

HAa YpOBHE YMEHHI: OLIEHUBAeT
3apyOC)KHBIH M POCCHHCKHUN  OIIBIT
MapkeTMHra W  OpeHJuHra  Ha
MEXKTyHApOIHOM apeHe

Ha YpPOBHE HABBIKOB: AHAJIU3HPYET
3apyOeKHBIE W POCCHMCKHI OIBIT
MapkeTuHra W  OpeHJAWHra  Ha
MEKIYHapOJAHOU apeHe




¢dopmupoBanue TpynoBoi ¢ynkuuu A/03.6
OO6paboTka W  TIpOBEpKa  MOJYyYCHHOU
uHbOpMAIMU I MaTepuaia B paMKax
0000meHHoi Tpymooi Qynkmuun A COop,
MOJI'OTOBKA M TIPEJICTABICHHE AaKTyaJbHOMN
MH(OPMAIIH JIJIsl HACEJICHUS Yepe3 CPeCcTBa

MaccoBOM UHpOpMaIIH
(nmpodeccuonanbupii  crangapt  11.003
Koppecnonnent CpeicTB MaccoBOU
nHpopmaIun) u po¢eCcCroHaTBHBIX

JIMCTBUH, CBSI3aHHBIX C YMEHHEM paboTaTh ¢
POCCHUUCKMMH H  3apyOexHBIMH  0Oazamu
JTAaHHBIX, TPUMEHATh TEXHOJIOTUU IOMCKA

uHpOpMaIMU  OCYIIECTBIATH  cOOp W
00paboTKy  HeoOxomuMol  uHpopMaLuy;
NPOBOJWTH  aHAMM3  WH(POPMAIIOHHOTO

IIPOCTPAHCTBA, KAHAJIOB HH(OPMHUPOBAHUS

ITKp-5.1

Ha YpOBHE 3HAHWI: JEMOHCTPHUPYET
3HaHW B OOJIaCTU  TMOHSATUIHOTO
anrnapara, KOHLENTYaJbHbIX MOAXO0A0B
K MEKIYHAPOAHOMY MapKETHHI'Y

Ha YpPOBHE YyMEHHH: MpPHUMEHSET
COBPEMEHHBIM MapKETHUHTOBBIN
MHCTPYMEHTApUil Mpu  pa3paboTke

MPOTpaMM MEXKTyHAPOIHOTO Pa3BUTHS
KOMITaHUH

Ha YpPOBHE HAaBBIKOB: pa3padaTbIBaeT
MapKETUHIOBYIO MOJIUTUKY

2. O0bem n MecTo AUcHMILIMHBL B cTpykType OIl BO

O0beM TUCHUILITHHEI

Oo6mas Tpymoemkocth b1.B.02.71B.05.03 Mexaynapoausiii mapketusr (International
marketing) coctaBisieT 2 3a4€THBIC €IUHUIIBI, 72 YACOB.

KonnuectBo

AKaICMHUYCCKHUX 4YacCoB,

BBIACJICHHBIX Ha

KOHTAKTHYIO paboTy

MpenoiaBaresieM, cocTapisgeT 32 yacoB: JIeKIMU — 16 yacoB, mpakTuyeckue 3aHATusA — 16 yaca.
CamocrositenbHas pabota coctanisieT 40 vaca.

Mecto nucuuniuubl B cTpykrype OII BO

Hucummumna b1.B.02./1B.05.03 Mexaynapoansiii mapketunr (International marketing)
peIycMOTpeHa Ha 3 Kypce B 6 ceMecTpe, MPernoiaeTcsl Ha aHTIIMICKOM SI3BIKE.

Huctmmumna b1.B.02./1B.05.03 Mexaynapoansiii mapketunr (International marketing)
BXOAUT B AMCHUIUIMHBI TO BBIOOPY YacTu, (QOpMHpPYyeMOil ydacTHHKaMH 0Opa3oBaTeIbHBIX
oTHoIeHuH, bioka 1 «/lucuuninnel (MOILyIN)».

B conepxkarenbHoMm 1utane aucuuiuinHa onupaetca Ha b1.B.02.JIB.07.01 CoBpeMenHbIe
MexayHapoanble otHomeHus: (4 cemectp), b1.B.02.71B.07.02 CoBpemeHHblE TIT00alIbHbIE
nmpodiaembl u  Poccus B mnoGampHOM momutHke (4 cemectp), b1.B.02.J1B.07.03
Tpancuanuonansueie kopropanuu (4 cemectp), b1.B.02./1B.07.04  TpaHcHauuOHaIbHBIC
koprioparuu (Global companies) (4 cemectp), 51.B.02./IB.07.05 VYmnpanenueckuii yder (4
cemectp); ciayxuT ocHoBou st b2.B.02(I1x) Hayuno-uccnenoBarenbckasi pabora (Mo teme
BBIITYCKHOM KBaTM(PUKAITMOHHOM paboThl) (8 cemectp).

dopma MPOMEeKYTOUHOM aTTECTAIIMHA B COOTBETCTBUU C YICOHBIM IJIAHOM — 3a9eT.

3. ConepskaHue M CTPYKTYPa AUCHHUIINHBI

Ounasn ¢popma ooyuenusn

Ne i/m HaumeHoBaHue TeM U/HJIHN O0beM IMCHUILIMHDI, Yac. dopma TeKyLero
pazienos Bcero | KonrakTHas padora o0yuaromuxcs ¢ | CP KOHTPOJIA
npenoaasareyiemM ycneBaemMocTu**,
10 BH/JIAaM Y4eOHBIX 3aHATHI MPOMEKYTOYHOI
J JIP 3/ |KCP arrecranuu***
Tema 1  [[ToHATHE MEXTyHAPOIAHOTO 0]
mapketunra. The Concept of | 10 2 2 6
international marketing.
Tema 2 |MapKeTUHIOBbIE 10 2 2 6 0]




WCCIICIOBAHUSIMEXK Ty HAPOIH
bIX pBIHKOB. Marketing
research of international
markets.

Tema3 |[MexayHapoaHbIe (0]

MapKETUHTOBbIE CTPATETHH.
International marketing
strategy.

10 2 2 6

Tema4 |ToBapHO-LieHOBas MOJUTHKA (0]

Ha ME)KIyHapPOIHOM PhIHKE.
Commodity pricing on the
international market.

10 2 2 6

Tema 5 |MapkeTHHIOBbIE 0]

KOMMYHUKAIIUY Ha
MEKTYHApOIHBIX PBIHKAX. 16 4 4 8
Marketing communication in
international markets.

Tema 6  |OcoOeHHOCTH OpeEH - O, T,P

MEHEKMEHTA Ha
MEKIYHapOIHOH apeHe.

Peculiarities of brand 16 4 4 8
management in the
international arena.
ITpomexyTouHas aTTecTanus 36 3a
Bcero: 72 | 16 | | 16 | 40

Ipumeuanue:
** — popmul mexyujeco konmpons ycnesaemocmu: onpoc (0O), pegpepam (P), mecmuposanue (T)
*A% - hopmel npomesicymounoli ammecmayuu. 3auem (3a).

Conep:xaHue TUCHUIJIMHBI
Tema 1 [lousaiTue me:xxkaynapognoro mapkerura. The Concept of international marketing.
OCHOBHbBIE TOHATHA, LEIH U 33/Ja4d MEXIYHApOJHOIO MapKEeTHWHra, NMPHHLUIB MapKeTHHIa
MEKyHAPOJHBIX KOMITAHU.

Basic concepts, aims and tasks of international marketing, principles of marketing international
companies.

Tema 2 MapkeTUHIroBbIe HcCC/Ie0BAHUSIMEKAYHAPOAHBIX pbIHKOB. Marketing research of
international markets.

MapKkeTHHIOBBI HCCIEA0BATENBCKUM HHCTPYMEHTApUH, NPHUMEHSEMBIM B MEXIyHAPOIHOM
MapKeTHHre, IOHATHE OEHUYMapKHHra, €ro CYIIHOCTb M HCIOJb30BaHHE B IPOBEACHUU
KOHKYPEHTHOI'O aHaJIN3a Ha MEXIYHAPOJIHOM PBIHKE

Marketing research tools used in international marketing, the concept of benchmarking, its
essence and use in conducting competitive analysis in the international market

Tema 3 Me:xkayHapoaHnble MapKeTHHIoBble cTpaTerun. International marketing strategy.
[lonsiTue cTpareruu, OCHOBHBIE 3Talbl pa3pabOTKU cTpaTeruu. HCTpyMEHThI MapKETHHTOBOTO
aHain3a, IpUMEHsIeMOro npu paszpaborke mexayHapoaubix crpareruil. PEST, SWOT-ananus,
Matpuia bKI', GAP-ananu3. OcoOEHHOCTH CTpaTeTrwii Ha MEKTyHApPOIHOM PBIHKE.
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The concept of strategy, the main stages of strategy development. Marketing analysis tools used
when developing international strategies. PEST, SWOT analysis, BCG matrix, GAP analysis.
Features strategies in the international market.

Tema 4 ToBapHo-LIeHOBasI MOJIUTHKA HA MEKIYHAPOJHOM PbIHKe

[lonate TOBapa W ILEHBl KaK pPHIHOYHOIO TNPEAJIOKEHUS, OCOOCHHOCTH (HOPMHUPOBAHUS
PBIHOYHOTO IIPENJIOKEHUS Ha MEXIYHApOJHOM DPBIHKE, YHHKAJIbHOE TOBAPHOE IPEIOKEHHUE,
TOBapHbIE CTPATErMM HAa MEXKIYHAapOLHOM DPBIHKE, LICHOBBIE CTPAaTETMM Ha MEXIYyHApOIAHOM
pbiHKe. DakTOphl GOPMUPOBAHUS TOBAPHO-LIEHOBOM MOJUTUK HA MEXIYHApOJAHOM pbIHKE. Buabl
LIEH Ha MEXIYHAapOJHOM PBbIHKE.

The concept of the product and prices as the market deals, especially the formation of market
supply in the international market a unique product offering, product strategy in the international
market, pricing strategies in the international market. The factors of commodity price policies in
the international market. Types of prices in the international market.

Tema S5 MapkeTHHroBble KOMMYHHKAIMH HAa MeEKIYHApoAHbIX pbIHKax. Marketing
communication in international markets.

Komruiekc MapKkeTMHIOBBIX KOMMYHHUKAIMHA, 0COOEHHOCTH KOMMYHUKAaTUBHOTO rpouecca, ATL u
BTL xommyHuKaluu, 0COOEHHOCTH KOMMYHUKALIMOHHON MOJTUTUKU Ha MEXKIYHAPOIHOM PhIHKE.

Marketing communications, features of communicative process, ATL and BTL communication,
Theme characteristics of communication policy in the international market.

Tema 6. OcobeHHOCcTH OpeHA-MeHeI:KMEHTa HA MeXIyHapoaHoil apene. Peculiarities of
brand management in the international arena.

[lonsiTue OpeHaUHIa, OCOOEHHOCTU OpEHA-MEHEI)KMEHTa Ha IJI00AaJbHOM pBIHKE. ATpPHOYTHI
Openna. PupMeHHbII LBET U CTHIIb. bpeHa-0yk MeKayHapOIHBIX KOMIAHHUM.

The concept of branding, especially brand management in the global market. The attributes of
the brand. Brand color and style. Brand book of the international companies.

4. MaTtepuajbl TEKyIIero KOHTPOJISA yCeBAeMOCTH 00yYaromuxcsi U GoH 0OLeHOUYHBIX
CPeACTB MPOMEKYTOYHOM aTTecTAlMu 10 JUCHUIJIMHE

4.1. ®opMbl U METOIBI TEKYILIETO KOHTPOJISL YCIIEBAEMOCTH U IIPOMEKYTOUYHOM aTTECTALUH.
4.1.1. B xome peasmszauuu pucuumuineel b1.B.02./IB.05.03  MexyHapoaHblii MapKETHHT

(International marketing) HCHIONB3YIOTCA  CIEAYIOIIME METOAbl  TEKYIIEro  KOHTPOJIS
yCIIEBAEMOCTH 00yUarOIINUXCS:

Tema u/unu pazuen Metoapt
TEKYILETro
KOHTPOJISI
YCIIEBAEMOCTH
Tema 1 [Nonsitne Mexmynapoanoro mapkerunra. The Concept of orpoc
international marketing.
Tema 2 MapKeTHHTOBBIE HCCIIeIOBAaHUAMEKIYHAPOIHBIX PHIHKOB. orpoc
Marketing research of international markets.
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Tema 3 Mesx1yHapoIHbIC MapKETHHTOBBIC cTpaTeruu. International oTpoc
marketing strategy.

Tema 4 ToBapHO-11€HOBAs MTOJIUTHKA Ha MEKITYHAPOIHOM PHIHKE. ornpoc
Commodity pricing on the international market.

Tema 5 MapkeTHHIOBbIe KOMMYHHUKAIIMU Ha MEXIYHAPOIHBIX PHIHKAX. orpoc
Marketing communication in international markets.

Tema 6 ompoc,
OcobeHHOCTH OpeHI-MEHEePKMEeHTa Ha MEXK/JyHapOIHO! apeHe. TECTUPOBAHUE,
Peculiarities of brand management in the international arena. 3aIuUTa

pedepara

4.1.2. 3ayet MPOBOAUTCS ¢ IPUMEHEHUEM CJIEIYIOIINX METOIO0B (CPEICTB): B YCTHON (opme 1o
BOINPOCAM U 3a/laHUSIM.

4.2. Marepuaiibl TEKYIIETO KOHTPOJISI yCIIEBAEMOCTH.

[IpenonaBarens OIEHWBAET YPOBEHb MOATOTOBICHHOCTH OOYYarOIUXCS K 3aHATUIO IO
CJIEYIOIIUM TOKa3aTesIM:

- YCTHBIE OTBETHI Ha BOIPOCHI IIPENOAABATEINS 110 TEME 3aHATHS,

- BBICTYIIJICHHE C JJOKJIaJjaMH,

- y4acTHe B 00CYXJICHHH JOKJIaJI0B,

- KOJIMYECTBO MPABUWIIbHBIX OTBETOB MPU TECTUPOBAHUH.

- 3amuTa pedepara.

OueHka 3HaHWW, YMEHMH, HABBIKOB NPOBOAMWTCS HA OCHOBE OaJUTbHO-PEUTHHTOBOU
cucrembl 70% u3 100% (70 6amnoB u3 100) - BKiIag mo pe3yabraTaM MOCENAeMOCTH 3aHATHH,
AKTUBHOCTH Ha 3aHATHUAX, BBICTYIUICHUS C JIOKJIaJaMH, y4acTHUSi B OOCYXIEHHUSAX JOKIIAJOB
Apyrux oOy4yaromuxcsi, OTBETOB Ha BOIPOCHI MPEMOAaBaTeNsl B XO/€ 3aHATHUS, O pe3yibTaraM
MIPOXOXKACHUS TECTUPOBAHUS, 3aIIUThI pedepara.

Heranuzanmst OaljioB M KPUTEPUM OLEHKM TEKYIIETOo KOHTPOJI YCIIEBAEMOCTH
yTBEp)KAAeTCs Ha 3aceJaHUH Ka(eaphl.

Bonpocel memvt 015 noocomosku k onpocam (Ouckyccusm) (memvt 00K1a008):
Tema 1 IlonsiTHE MEKAYHAPOAHOI0 MAPKETHHI A
1. OcHoBHbBIE TOHATHUSA, LEJIU U 33]]a4U MEKYHAPOJHOTO MapKETHUHTA.
2. IlpuHUMNBI MapKETUHIa MEXAYHAPOAHBIX KOMITAHUH.

Tema 2 MapKeTHHIOBbI€ HCCIETOBAHNS MEKIYHAPOIAHBIX PHIHKOB
1. MapkeTuHIroBbIi HCCIIEIOBATEIbCKUI WHCTPYMEHTApHiA, MPUMEHSEMbII B
MEXIYHApOIHOM MApKETUHTE.
2. TloHaTue GeHUMapKUHTa, €ro CYIIHOCTh U UCIOJB30BaHUE B MIPOBEACHUHU KOHKYPEHTHOTO
aHaJIM3a Ha MEXIYHAPOJIHOM PHIHKE

Tema 3 Me:xxayHapoaHble MApKeTHHIOBbIE CTPATeruu
1. TlonsTue cTpareruu, OCHOBHBIE 3TaIlbl pa3paboTKU CTpaTEeTUH.
2. WHCTpyMEHTHI =~ MapKeTMHTOBOTO  aHalW3a, IPHUMEHSAEMOro  MpH  pa3paboTke
MEXyHAPOAHBIX CTPATErHil.
3. PEST, SWOT-ananu3, marpuna bKI', GAP-ananus.
4. OcoOeHHOCTH CTpaTeruii Ha MEXTYHApPOIHOM PhIHKE.

Tema 4 ToBapHO-1IleHOBasI MOJMTHKA HA MEKIYHAPOAHOM PbIHKE
1. Tlonatue ToBapa W LIEHBI KaK PHIHOYHOTO IMPEUIOKEHHS, 0COOEHHOCTH (HOPMHUPOBAHUS
PBIHOYHOTO TPEIOKEHUST Ha MEXAYHAapOAHOM pBIHKE, YHHKAJIbHOE TOBApHOE



9

IIPEUI0KEHNE, TOBAPHBIE CTPATETUN HA MEXIYHAPOIHOM PbIHKE, LIEHOBBIE CTPATETUU Ha
MEX1yHapOJIHOM PBIHKE.

2. ®akTopbl GOPMUPOBAHHS TOBAPHO-1IEHOBOM MOJIMTHK HA MEXYHAPOIHOM PhIHKE.

3. Buabl 11eH Ha MeX1yHapOJIHOM PBIHKE.

Tema S MapkeTHHroBble KOMMYHHUKALMH HA MEKIYHAPOIHBIX PbIHKAX
1. Kommiekc MapKeTHHIOBBIX KOMMYHHUKALIAH.
2. Oco0eHHOCTH KOMMYHUKATUBHOTO MPOIecca
3. _ATL u BTL xoMMyHUKauu
4. Oco0eHHOCTH KOMMYHUKALMOHHON MOJIUTUKH Ha MEXIYHAPOJIHOM PBIHKE.

Tema 6. Oco0eHHOCTH OpPeH/I-MeHeI:KMEeHTAa HA MeKIyHAPOIHOI apeHe
1. Tlonstue OpeHauHra, 0COOCHHOCTH OpeHA-MEHEDKMEHTA Ha T100aTbHOM PBIHKE.
2. Atpubytsl Openna.
3. @upMeHHbIN LBET U CTUJIb.
4. bpeHn-0yk MeXTyHapOJIHBIX KOMIAHH.

Theme 1 the Concept of international marketing
1. Basic concepts, aims and tasks of international marketing.
2. Principles of marketing international companies.

Theme 2 Marketing research of international markets

1. Marketing research tools used in international marketing.

2. The concept of benchmarking, its essence and use in conducting competitive analysis in the
international market

Theme 3 International marketing strategy

1. The concept of strategy, the main stages of strategy development.

2. Marketing analysis tools used when developing international strategies.
3. PEST, SWOT analysis, BCG matrix, GAP analysis.

4. Features strategies in the international market.

Theme 4 Commodity pricing on the international market

1. The concept of the product and prices as the market deals, especially the formation of market
supply in the international market a unique product offering, product strategy in the international
market, pricing strategies in the international market.

2. The factors of commodity price policies in the international market.

3. Types of prices in the international market.

Theme 5 Marketing communication in international markets

1. The complex of marketing communications.

2. Features of the communication process

3. ATL and BTL communication

4. The features of the communication policy in the international market.

Theme 6. Peculiarities of brand management in the international arena

1. The concept of branding, especially brand management in the global market.
2. The attributes of the brand.

3. Brand color and style.

4. Brand book of the international companies.

IIpumepnvle memvl pecpepamos.
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Ponb TOBapa B MapKeTHHIOBOM MOJUTHKE MEKIYHAPOAHON KOMIAHUH (HA TIPUMEpE).
DTarbl aanTany ToBapa/yCIIyry Ha MEKTyHaApOJHOM PBIHKE (Ha IPUMEPE).
CouunanbHO-3TUYECKUN MAapKETUHT: MOHATHE, OCHOBHBIE PUHLIMIIBI U 33]1a4H.
MapkeTuHT OTHOIICHH: TIOHATHE, OCHOBHBIE TIPUHIIUIIBI U 33J1a4H.

Posb 11eHOBOM OJUTUKY HA MEKTyHAPOJHOM PBIHKE (Ha IPUMEPE).

[IpobGnembl opranu3auu CUCTEMBI COBITA HA MEXIYHAPOIHOM PHIHKE (Ha mpuUMepe).
OtHOrpaduuecKre UcciaeI0BaHus B MAPKETHHTE.

[Ipumepsl MpUMEHEHHST METOAOB MAapKETUHTOBBIX HCCIICIOBAHUNA Ha MEXKIyHApOIHOM
PBIHKE.

KoHuenmuu xnu3HEeHHOT0 IUKJIa TOBapa.

.lenmn w 3agauM MapKeTUHIa TEPPUTOPUN Ha MEXKIyHapoIHOM pbiHKe. [Ipumepsl

peanusaium.
AJlanTallMOHHBIE W3MEHEHHUS CTPYKTYpbl BHEIIHHUX CBS3€H INPENNPHUITHH, BBI3BAHHBIC
[IpoLeccaMu UHTEPHATU3AIIH.

ACCOPTUMEHTHAs MOJIUTUKA MEXTyHAPOIHBIX KOMIIAaHU.

Bo3MmoxxHOCTM MapkeTHMHra B Ipoliecce pa3palOTKH IPOEKTOB MEXyHAPOIHOTO
COTPY/HUYECTBA.

Bo3MorkHBIE yCIIOBUS U PUCKH, CBS3aHHBIE C BHIXOJIOM HA MEXTyHAPOHBINA PHIHOK
I'moGanu3anus u npobiemsl, co3aBaemble ero 11 Poccun.

Jv3aiiH 1 ynakoBKa 3KCIIOPTHOTO TOBapa.

HcTounnku nHGOpMaIMy 0 MEX/TyHapOAHBIX PhIHKAX.

Kanass! ToBapoBUKEHUS B MEXKTYHAPOAHON TOPTOBIIE.

KoMMyHHKaTUBHBIE CTPATETUN B MEXTyHAPOIHOM MapKETHUHTE.
KoHkypeHTOCIIoCOOHOCTh TOBapa Ha BHEILIHEM PHIHKE.

MapkeTHHT B 06ecrieueHMH KOHKYPEHTOCIIOCOOHOCTH PETHOHOB.

MapKeTHHIOBbIE HCCIIEI0BAaHMS PU BBIXOZE HA MEXTyHAPOIHBIA PHIHOK.
MapKeTHHIOBBIE CPEACTBA KOMMYHUKALUIA.

MapKeTHHIOBbIE CTPaTEruy Ha MEX/yHApOJIHOM PhIHKE.

[Tpo6aeMbl MapKeTHHTa IIPU peaTu3alii MEKIYHAPOIHBIX IPOEKTOB.

[IpoGniembl, cTparerus U METOAbl MAPKETUHTOBOW KOMMYHMKAIIMM Ha MEXyHApOIHOM
PBIHKE.

PexnamHble KaMITaHUU Ha MEXAYHAPOAHBIX PHIHKAX.

CepBucHas NOJIUTHKA B MEKIYHAPOJHOM MApKETUHTE.

Cpena Mex1yHapOIHOTO MapKETHHTa

Cpena Mex1yHapOIHOTO MapKETHHTA.

Crpareruu agantanuy ToBapa Ha BHEIITHEM pPBIHKE.

Crpareruu BXofja Ha MEXIyHapOIHBIM PBIHOK.

[lenecooOpa3HOCTh BBIXO/A HA BHEIIHUN PHIHOK, METO/IbI BHIXOJIa HA BHEIIHUI PHIHOK.
I{eHOBBIE CTpAaTErnU B MEXAYHAPOJAHOM MAapKETHHIE.

Approximate themes of abstracts:
1. Role of product in the marketing policy of an international company (for example).
2. The stages of adaptation goods/services in the international market (for example).
3. Ethical marketing: concept, basic principles and objectives.
4. Relationship marketing: concept, basic principles and objectives.
5. The role of pricing policy in the international market (for example).
6. The problem of organization of system of sales in the international market (for

example).

7. Ethnographic research in marketing.

8. Examples of application of methods of marketing research in the international market.
9. The concept of the product life cycle.

10. The goals and objectives of territorial marketing in the international market. The
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examples of implementation.

11. Adaptive changes in the structure of external relations of enterprises, caused by
processes of internalization.

12. Assortment policy of international companies.

13. Marketing opportunities in the development of international cooperation projects.

14. Possible conditions and risks associated with entering the international market

15. Globalization and the problems it creates for Russia.

16. Design and packaging of export goods.

17. Sources of information about international markets.

18. Channels of distribution in international trade.

19. Communication strategies in international marketing.

20. The competitiveness of goods on foreign markets.

21. Marketing in ensuring the competitiveness of regions.

22. Marketing research when entering the international market.

23. Marketing communication media.

24. Marketing strategy in the international market.

25. Marketing problems in the implementation of international projects.

26. Problems, strategies and methods of marketing communication in the international
market.

27. Advertising campaigns in international markets.

28. Service policy in international marketing.

29. Environment of international marketing

30. Environment of international marketing.

31. Adaptation strategies of goods in foreign markets.

32. Entry strategy to international market.

33. The feasibility of entering the foreign market, methods of market entry.

34. Pricing strategies in international marketing.

IIpumep mecmoswvix 3a0anuii:

1) TepMHH «KMHOTOHAUMOHAJIbHBIN MAPKETHHI»:

a) TOXKJIECTBEHEH TEPMHUHY «MEKIYHAPOIHBIA MAPKETHHI»

0) MapKeTUHIOBasl JESTEIbHOCTD, IPOBOANMAsE BO MHOTHX CTpaHax

B) IPUMEHUM K MAPKETUHTY HA MPEANPUITHUAX, HA KOTOPBIX paObOTAIOT JIFOIH Pa3HbIX
HallMOHAJIbHOCTEMN.

I') TOXKJIECTBEHEH TEPMHUHY «IJI00aTbHBIN MapKETHUHI

2) I'o0aIbHBIN MAPKETHHI PUMEHAETCH K TOBapaM:

a) MPOU3BOJICTBEHHOTO Ha3HAYECHUS

0) moTpebaeHne KOTOPHIX HE 3aBUCUT OT HAIIMOHAJIBHBIX 0COOCHHOCTEH

B) MIPECTHKHBIM TOBapam

') TEXHUYECKHU CII0KHBIM TOBapam

3) IlepBbIM 3TANOM NPOLECCA MHTEPHAIMOHAIU3AIUN X0351iICTBEHHOM
AeATeJIbHOCTH SBJISIETCS:

a) pa3BUTHE NPOU3BOJUTEIBHBIX CHUII

0) MEeXIyHapOIHOE pa3JeieHIE Tpyia

B) MEX/yHApO/JHAsl YKOHOMHUYECKasi HHTErparus

') HayYHO-TEXHUYECKUI MpoIiecC

4) K xakum (pakTopaM OTHOCHTCS IKOHOMHUYECKOE COCTOSIHME CTPAHbI:

a) K KOHTPOJIUPYEMBIM

0) K HEKOHTPOJIUPYEMBIM

B) K TEM U K JPyT'UM

I') HET IPABUIILHOTO OTBETA

5) KomnoneHTOM r/100a/1M3aliM1 MUPOBOH YKOHOMMKH He SIBJISIeTCS:



12

a) Murpanus paboyei CHIIbI

0) hopmupoBaHue 1700aJIbHON HHPPACTPYKTYPHI

B) MPOTEKIIMOHU3M OTJIEJIbHBIX TOCYIapPCTB

T') BCE BBIIIIE [IEPEYNCIIEHHBIE OTBETHI

6) Hasmmuue pecypcoB (CbIpbsi, MATEPHAJIOB, JHEPIHH, TPYIOBBIX PECypPCOB H T.II.)
JAJISl pa3BUTHUS MIPOU3BOJACTBA OTHOCHUTCS K:

a) SKOHOMUYECKHUM (haKTOpaM Cpeiibl MEXKAYHAPOJHOIO MapKETHHIa

0) MoNUTHYECKUM (aKTopaMm Cpesibl MEKYHapOJHOIO MapKETUHTa

B) COLIMATIbHO-KYJIBTYPHBIM (hakTOpaM cpe/ibl MeKAyHApOIHOIO MAPKETHHTa

') KOHTPOJIUPYEMBIM (haKTOpaM Cpeibl MEXKAYHAPOAHOTO MAPKETHHIa

7) UTo M3 HUKe MePevYrCcIAeHHOT0 OTHOCUTCS K NMPUYHHAM, NO0YKAAK0 UM
KOMIAHUHU K BBIXOIY HA MEKITYHAPOIHBINH PHIHOK:

a) 0OJIBILION CIIPOC HA OTEYECTBEHHOM PbhIHKE

0) CHUKEHHE 3aBUCUMOCTH OT HEOJIaronpHusITHBIX CUTyalluii HA BHYTPEHHEM pPBIHKE

B) OTCYTCTBHE CIIPOCA HA BHYTPEHHEM PBIHKE

') pa3BUTHE KOMMEPUECKUX Oleparui

8) K ToBapam, cepBucy, pekiaMe B MeKAYHAPOJIHOM MapKeTHHIe NPeXbsABISIOTCH:

a) MEHee BbICOKHE TpeOOBaHUS, UeM Ha OTEUECTBEHHOM PbIHKE

0) 6osiee BhICOKHE TPEOOBAaHU, YEM HA OTEYECTBEHHOM PBhIHKE

B) TaKue ke TpeOOBaHMsI, KAK Ha OTE€YECTBEHHOM PhIHKE

I') HUKaKuX TpeOOBaHMI

9) B Me:xk1yHAPOAHOM MapKeTHHIe MPOMCXOIUT OPUEHTAIUSI HA NOTPeOHOCTH:

a) HHOCTPaHHBIX NOTpeduTeNeH

0) OoTeyeCTBEHHbIX NOTpeOUTENEH

B) POU3BOJICTBA

') OTEYECTBEHHBIX U HHOCTPAHHBIX OTpedUTENeH

10) CTnaib ynpasJieHUsI OTHOCUTCH K:

a) COLMAJIbHO-KYJIbTYPHBIM (DaKTOpaM CpeJibl MEXKTyHAPOJIHOTO MapKETHHTa

0) nonuTUYecKUM (hakTopaM Cpeibl MEKAYHAPOTHOTO MAapKETHHTa

B) SKOHOMUYECKUM (haKTOpaM Cpeiibl MEXKTyHApOIHOTO MapKETUHTa

I') KOHTPOJIUPYEMbIM (pakTopam cpeJibl MEXJyHApPOAHOTO MAPKETHHIa

Example test tasks:

1) the Term "multicultural marketing":

a) identical to the term "international marketing"

b) marketing activities in many countries

C) is applicable to marketing on the enterprises, which employ people of different
nationalities.

g) identical to the term "global marketing"

2) Global marketing relates to goods:

a) for production purposes

b) the consumption of which does not depend on national characteristics

in) luxury goods

d) technically complex products

3) the First step in the process of internationalization of economic activities is:

a) the development of the productive forces

b) the international division of labor

C) international economic integration

g) scientific and technical process

4) what are the factors is the economic state of the country:

a) controlled

b) to uncontrolled



C) to those for other

d) there is no right answer
5) component of the globalization of the world economy is not:
a) labour migration
b) the formation of a global infrastructure

C) protectionism of individual States

d) all of the above answers

6) Availability of resources (raw materials, energy, labour, etc.) for the development of
production refers to:

a) economic factors of the environment of international marketing

b) the political factors of the environment of international marketing

C) socio-cultural factors of the environment of international marketing

g) the controlled factors of the environment of international marketing

7) Which of the following refers to the reasons that motivate companies to enter the
international market:

a) a great demand in the domestic market

b) reducing dependence on adverse situations on the domestic market

C) lack of demand in the domestic market

g) development of commercial operations

8) To goods, service, advertising in international marketing are:

a) lower requirements than in the domestic market

b) higher requirements than in the domestic market

C) the same requirements as the domestic market

g) any demands

9) In international marketing is orientated to the needs:

a) foreign consumers

b) domestic consumers

C) production

g) domestic and foreign consumers

10) management Style refers to:

a) socio-cultural factors of the environment of international marketing

b) the political factors of the environment of international marketing

C) economic factors of the environment of international marketing

g) the controlled factors of the environment of international marketing
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4.3. OuieHOUHBIE CpeCTBa AJIsl IPOMEKYTOUHOM aTTeCTalluu.

4.3.1. TlepeueHp KOMIETEHUUN C YKa3aHHEM ATaroB UX (OPMHPOBaHMS B MPOLIECCE OCBOCHUS
oOpa3oBarenbHOM mporpammbl. [lokasarenu M KpUTEpUU OLEHUBAHUS KOMIIETCHLHUH C y4eToM
sTana ux GopMUpPOBAHUS

Kon HanmeHnoBanme Kon HanmeHoBanme 3Tarna
KOMITETEHIIUN |[KOMIIETEHIINH DTana OCBOCHMSI|OCBOEHUS KOMIIETEHIINH
KOMIIETCHITUH

ITIKp-3 Cnocoben onpenensats, |[[IKp-3.2 CrniocoOHOCTH pa3pabaThiBaTh
HaXOAWUTh U aKTyaJlbHbl€ HHTEPECHBIE TEMbI
pa3pabaTbIBaTh IS 1IeTICBON ayJUTOPUH
aKTyaJlbHble HHTEPECHBIE
TEMBI JIJIs LIEJIEBOM
ayJUTOPUU

ITIKp-5 Cnocoben [1Kp-5.1 CriocoOHOCTD BBISBIISITH

aHAJIM3UPOBATh OOJIBIION

AKTYaJIbHYIO
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o0beM HH(pOpMAIIH

po¢eCcCHOHAEHO-3HAYUMYIO
1H(bOpMaIUIo

JTan 0oCBOCHUA

Iloka3zareanb oeHUBaHUA

Kpurepuii oneHuBanus

KOMIIETEeHIIHH
[1IKp-3.2 Bb160p METOI0JIOTUH U OrnpeneneHbl METOAOJIOTHUS U
CriocoOHOCTB MHCTPYMEHTOB IS pa3pabOTKu  [MHCTPYMEHTHI JUTsl pa3padoTKu
pa3zpabaTbIBaTh AKTYaJIbHBIX HHTEPECHBIX TEM  [AKTYaJIbHBIX HHTEPECHBIX TEM JIJIs

aKTyaJIbHbIC HHTEPECHBIC
TEMBI IS LIEJIEBOU

U151 1IeTIEBOM ayTMTOPUH

BrisgsiseT PAa3JIMYHBIC TOAXOAbL K[BBISIBIICHBI PAa3JIMYHBIC ITOAXOABI K

[ICIICBOM ayTUTOPUHU

ayJUTOPHH pa3paboTKe aKTyaJIbHbIX pa3pabOTKe aKTyaJlbHbIX HHTEPECHBIX
ITHTEPECHBIX TEM IS IIETICBOM  [TeM /IS LIeJIeBOM ayAuTOpHU
Ay TUTOPUU
[TKp-5.1 PaGoTaeT ¢ HCTOUHUKAMH U OrnipenesneHbl KIIoueBble HCTOYHUKHI
CriocoOHOCTb BBISBIATE  [0TOMPATh HHPOPMAIHIO BrisBnena akTyaibHas HHpOpMaIys
aKTyaJIbHYIO Onepupyer akTyaabHON Ocy1ecTBieH 0TO0p U 00001eHNE
npodeccuoHaIbHO- H(pOpMaIei AKTYyaJTbHOU TIPOQeCcCHOHaIBHO-

3HaYUMYI0 HH(GOPMAITIIO

O60011aeT POoheCCHOHATTLHO-

BHAUYNMYIO HHPOPMAITUIO

BHAYMMOI nH(pOpMaLuu

4.3.2 TunoBble OLIEHOYHBIE CPEICTBA

CreIMaTU3aIIHH ).

Konuenuuu MexIyHapoIHOTO MaPKETHHTA.
Lemn n pyHKIMH MEXTYHAPOTHOTO MAPKETHUHTA.
[IpuHIMITBEI OpraHU3aluy CITyKObl MAPKETHHTa MEXKTyHAPOIHBIX KOMIAHHH.

HOH?ITI/IG " BHUJbI MapKCTHHFOBOﬁ cpez[m MC)KI[yHaPOI[HLIX pBIHKOB.

BHyTpeHHSs 1 BHEUTHSIST MUKPOCPEa MapKETUHTa MEKIYHAPOIHBIX KOMITAHUH.
HOH?ITI/IG 1 OCHOBHBIC THUIIBI KOHTAKTHBIX ayz[HTopMﬁ Ha MC)KILYHapOI[HOM pBIHKe.
[ToHsiTHE KOHKYPEHTHOH CHUTyalluu, KOHKYPEHTHOTO TMOBEACHHUS Ha MEXIyHapOIHOM

PO RO

PBIHKE.

mE YW

—_ O

BO3CHCTBHS,
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BOI'[pOCbI K 3a4€Ty
1. Pomb MAapKCTUHI'Aa B 3JSKOHOMHWYCCKOM Ppa3BUTHU CTPAHbI (Ha npumMepe peruoHa

Ilenu nceaenoBanysi MEKIYHAPOIAHBIX PHIHKOB.
MeToapl MapKETUHTOBOTO aHAJIN3a MEKIYHAPOJHBIX PHIHKOB.
ITonsaTue u hopmMbl NPOJBMKEHHSI TOBapa HA BHEITHUH PHIHOK.
KoMMyHUKamoHHbIE KaHAJbl U MO3UIIUOHUPOBAHNUE TOBAPA HA BHEILIHEM PBIHKE.
CyObeKThl U 0OBEKTHI PEKIAMHOM JeSITeTbHOCTH Ha MEKIYHAPOIHOM PBIHKE.
. Pexnamubie HocuTenu 1 poOpMBbI PEKJIaMbl Ha MEXTYHAPOJAHOM PBIHKE.
. Bunpl pexiiaMHbIX KaMITaHU# Ha MEXTyHapOAHOM pBIHKE (T10 IIEeJIsIM, CUJIE PEKIaMHOTO
[0 HOCHUTENSM,

00BEKTaM,

mo CTCICHU OXBaTa PLIHKA,

TEPPUTOPUATBHO-TEOTpapUUECKUM MPU3HAKAM, CPOKAM peasin3alium).

12.
13.
14.
15
16.
17.
18.
19.
20.

Onenka Y PeKTUBHOCTH MAapKETHHTOBBIX KOMMYHHUKAIMHA HA MEXITyHAPOIHOM PHIHKE.
[TpuHIMIBl POPMUPOBAHUS TOBAPHOM MOJIMTHKU HAa MEKYHAPOIHOM PhIHKE.
[TpuHIMTIIBI OPMHUPOBAHUS LIEHOBOH MOIMTHKH HAa MEKIYHAPOIHOM PBHIHKE.

. bpeHIMHr MEXTyHapOIHBIX KOMIAHHUM.
[TpuHIMTIBI pa3pabOTKH CTPATETHI HA MEKIYHAPOTHOM PBHIHKE.
Ortanbl pa3paboTKU MEXYHAPOIHBIX CTPATETnuil.
I'moGanu3anyst MEPOBOI SKOHOMHUKH U MEKAYHAPOIHBIN MapKETHHT.

Oransl MPOBEAEHUS MAPKETUHIOBBIX UCCIEA0BAaHUI MEKTyHAPOIHBIX PHIHKOB.
[IpoGrieMbl aganTanyuy LEHbl HA MEXTyHAPOIHOM PBIHKE.
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Questions for the exam
The role of marketing in economic development of the country (on the example of the
specialization).
The concept of international marketing.

. Objectives and functions of international marketing.

. The principles of organization of marketing service international companies.

. Concept and types of marketing environment of international markets.

. Internal and external micro-environment marketing international companies.

. The concept and main types of contact audiences on the international market.

. The concept of the competitive situation, competitive behavior in the international

. The purpose of the study the international markets.

. Methods of marketing analysis of international markets.

. The concept and forms of product promotion on the external market.
. Communication channels and product positioning in foreign market.

Subjects and objects of advertising activity in the international market.

. Advertising media and forms of advertising on the international market.

. The types of advertising campaigns on the international market (for the purposes of,
r of advertising, objects, object, the degree of market coverage, geographically-

geographical indications, the timing of implementation).

12
market.
13
14
15
16
17
18
19
20

AW N —

. Give th

AW N —

. Evaluation of the effectiveness of marketing communications in the international

. Principles of formation of commodity policy in the international market.
. Principles of formation of pricing policy in the international market.

. Branding of international companies.

. Principles of development strategies in the international market.

. Stages of international policy development.

. Globalization of world economy and international marketing.

. The stages of conducting marketing research of international markets.

. Problems of adaptation of the prices in the international market.

3aganus K 3a4ery:

. [lopexoMeH1yiiTe KOMITAHUH ITyTH BHEAPEHUSI HA pIHOK Poccum.

. BpIsIBUTE OTEHIIMANIBHBIE TPYAHOCTH, CBA3aHHBIE C KAKJOW BO3MOKHOCTBIO IIPOHUKHOBEHMS.
. Jlaiitre 000CHOBaHHE BEIOPAHHOMY METOJly IPOHUKHOBEHUSI HA POCCUICKUI PHIHOK.

. IIpenoxure peKOMEH1alluK TI0 CUCTEME TOBAPOIBUKEHHS U PacIIpeeICHuUsI.

Tasks for the exam:

. Recommend companies how to introduce to the Russian market.
. Identify potential difficulties associated with each penetration opportunity.

e rationale for the chosen method of penetration into the Russian market.

. Offer recommendations on the distribution and distribution system.

IIIxaya oLeHUBaHHUS.
OueHka 3HaHUWM, yMEHUH, HAaBBIKOB IPOBOAUTCS HA OCHOBE OaJJIbHO-PEUTHHIOBOI

CUCTCMBI:

30% u3 100% (mwu 30 6amtoB u3 100) - BKiIag B UTOrOBYIO OLICHKY IO pe3yibTaTaM

IIPOMEKYTOYHOU aTTECTALIUH.
[Ipu oueHnBaHuU OTBETa OOYUAIOIIETOCs B XOJI€ MPOMEKYTOYHOM aTTeCcTauum MOXHO

onnpaTbCs Ha c/lefyLlne KpUTepum:
bassl Kpurepuii onienku
26-30 OOyuaromuiicss  MMOKa3bIBA€T  BBICOKMM  YPOBEHb  KOMIETEHTHOCTH,  3HAHUS
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OpOrpaMMHOTO  Marepuana, y4deOHOH, mepuoguueckodl ¥  MOHOrpaduuecKon
JUTEpaTypbl, 3aKOHO/IATENIbCTBA U MPAKTUKH €0 MPUMEHEHHUs, PACKPHIBAET HE TOJIBKO
OCHOBHBIE MMOHSATHS, HO M aHAJIU3UPYET MX C TOYKH 3PEHHS Pa3IMUYHBIX aBTOPOB.
OO0yuaromuiicsi MoKa3bIBaeT HE TOJIHKO BHICOKHI YPOBEHb TEOPETUUECKUX 3HAHU, HO
U BUIUT  MEXKIUCIMIUIMHApHble  cBs3u.  [IpodeccnonHanbHO,  IpaMOTHO,
MOCJIEZIOBATENILHO, XOPOIINM SI3BIKOM YETKO M3J1araeT Marepuai, apryMEeHTHPOBAHHO
dbopMypyeT BBIBOJBI. 3HAET B paMKax TpeOOBaHUN K HAIMPABICHUIO U MPO(UIIO
MOJTOTOBKM 3aKOHOJAATEIIbHO-HOPMATUBHYIO U TpakThyeckyro Oa3y. Ha Bompochl
OTBEYAET KPATKO, APIYMEHTUPOBAHO, YBEPEHHO, IO CYIIECTBY.

16-25 OOyyaromuiics TIOKa3bIBa€T JIOCTATOYHBIM ypOBEHb KOMIIETCHTHOCTH, 3HAHUSA
MaTepUaioB 3aHATHH, Y4eOHOH M METOOMUYECKOW JIUTEepaTyphl, 3aKOHOAATEIbCTBA U
MPAKTUKU €ro MPUMEHEHUS. YBEPEHHO U NMPO(ECCHOHATBHO, FPAMOTHBIM S3BIKOM,
SCHO, YETKO WM IOHSTHO M3JIaracT COCTOSHUE M CYTh BONPOCA. 3HAET HOPMAaTHBHO-
3aKOHOJATENbHYI0O M  TPAKTUYECKyl0 0a3y, HO TMpu OTBETE€ JOIyCKaeT
HECYIIECTBEHHbIE MOrpemrHOCTH. OOyJaromuiicsi MOKa3bIBAaeT JOCTATOYHbIN YPOBEHB
npodecCHOHAbHBIX 3HAHUN, CBOOOJHO OMEPHUPYET MOHATUAMU, METOAAMH OLECHKHU
IPUHATHUA pEIICHUH, UMEET MPEACTABIEHUE: O MEXIAUCUUILUIMHAPHBIX CBA3SX,
YBA3BIBAECT 3HAHUA, IOJYYEHHBbIE NPHU HM3YYEHUU PA3IUYHBIX JUCLHUIUIMH, YMEET
aHAJIM3UPOBATh MPAKTUUECKHE CUTYyallMd, HO JOIYCKAaeT HEKOTOPbIE MOTPEIIHOCTH.
OTBET MOCTPOEH JIOTUYHO, MaTepHall U3JIaraeTcsi XOPOUIUM SI3bIKOM, ITPHUBJIEKAETCS
MH(POPMATUBHBI W WUTIOCTPUPOBAHHBIA MaTepHaj, HO TPU OTBETE [OIyCKaeT
HEKOTOPbIE MOTPEIIHOCTH. BONpOCkh! HE BBI3BIBAIOT CYIIECTBEHHBIX 3aTPYHEHUM.

6-15 OOyuaromuiicss MOKa3bIBAET JOCTATOYHbIC 3HAHHWS MaTepUaloB 3aHATUH, HO TPHU
OTBETE OTCYTCTBYET JOJDKHAS CBSI3b MEXKIY aHAJIM30M, apryMEHTAIeld U BBHIBOIAMH.
Ha mocraBneHHble 4I€HAMH KOMHCCHH BOIPOCHI OTBEYAE€T HEYBEPEHHO, JOMYCKAeT
norpemrHocTH. OOydaromuiicss BiaJeeT NPAKTHYSCKHMMU HaBBIKAMH, IPUBJICKACT
WIUTIOCTPAaTUBHBIA Marepuan, HO YyBCTBYeT ceOsi HEYBEPEeHHO IIpH aHalu3e
MEKIUCIMIUIMHAPHBIX CBs3eil. B oTBere He Bcernma NPHUCYTCTBYET JIOTHKA,
apryMEHTBHl TpPHUBJICKAIOTCS HEIOCTAaTOYHO Beckue. Ha mocTaBieHHbIE BOMPOCHI
3aTPYIHSIETCS C OTBETaMH, OKA3bIBACT HEJIOCTATOYHO IIIyOOKHE 3HAHUSI.

0-5 OOyuaromuiicss TOKa3bIBaeT cia0ble 3HAHUS MAaTepuaoB 3aHATHH, Yy4eOHOH
JUTEPaATypbl, 3aKOHOJATEIbCTBA M IPAKTHUKU €ro NPUMEHEHMs, HU3KHM YPOBEHb
KOMIIETEHTHOCTH, HEYBEPEHHOE WU3JIOKeHHE Bompoca. OOydaromuiicss MOKa3bIBaeT
ciabblii  ypOBEHb NPOQECCHOHAIBHBIX 3HAHWM, 3aTpy[HSAETCS INpU  aHalu3e
IIpaKTUYeCKuX cuTyauuid. He MokeT mpuBeCTH NpHUMEpPHI U3 PEAIbHOM IPAKTUKH.
HeyBepeHHO M JIOTMYECKH HENOCIIEN0BAaTeIbHO M3JIaracT marepual. HempaBuwibHO
OTBEYAET HA BONPOCHI WIIM 3aTPYAHSAETCS C OTBETOM.

[lIkana mepeBoa U3 MHOTOOAIIBHOM CUCTEMBI B TPAIUITHOHHYIO:

- 00y4aronieMycsi BBICTABJISIETCS OIIEHKA «HEYIOBJICTBOPUTEIBHO» €CIU OOYYAOLIHICS HaOpa
Menee 50 0amos,

- OIICHKA «YJIOBJICTBOPUTEIHHOY» BBICTABIISICTCS IPH YCIOBUH, €CITU o0y4Jaromuiics Hadpai ot 50
1o 65 6amos;

- OIIEHKAa «XOpOIIO» BBICTABISCTCS NMPH YCIOBUH, €CliM OoOydaromuiicss HaOpan ot 66 mo 75
0aJIoB;

- OIIEHKa «OTIIMYHO» BBICTABJIACTCS MPH YCJIOBUH, €CH oOydvaromuiics Habpan ot 76 mo 100
0aios.

100 GayioB BBICTABJICTCS TPH YCIOBHM BBIMOJHEHHS BCEX TpPEeOOBaHWM, a TakKe IpH
O6$I3aTeJ'H)HOM HpOﬂBHCHHH TBOpLIeCKOFO OTHOIIICHHUA K HpCILMeTy, }’MeHI/II/I HaXoaAuTh
OpUTHHAJIbHBIC, HE COJACpKAIIMecs B YYeOHMKAX OTBEThI, YMEHUH PadOTaTh ¢ MCTOYHUKAMH,
KOTOPBIE COJEP/KATCA JOIOJHUTENIBHON JINTEpaType K KypCy, YMEHHMHM COCIHMHSITh 3HAHUS,
MOJTYYCHHBIC B JIAHHOM KYpCE CO 3HAHUSIMU JIPYTUX TUCIIUATUIMH.
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4.4. MeToguyecKkue MaTepuaJibl

CryneHT nomyckaeTcss K 3a4eTy [0 JUCLMIUIMHE B CIy4yae BBIIOJIHEHMS UM BCEX 3aJaHUN U
MEPOIPUITHIHA, IPETyCMOTPEHHBIX TPOrPaMMO TUCIUIUINHBI.

3ager mpoBoauTcs B (opMe OTBETa HA BOIPOCHI M BBHINOJHEHUS IMPAKTUYECKUX 3a/aHuil,
npenactaBieHHbIX B Pasznene 4.3.2. I'otoBUThCA K 3ayeTy HEOOXOAMMO IOCJENI0BATEIbHO, Ha
NPOTSHKEHUU BCETo NMepuo/ia U3y4eHHs! TUCIUIUIUHBL.

CryneHTy HE0oOXOJMMO BHUMATEIbHO M3YUHUTh M OCMBICIUTH COJEP)KaHHE BOIPOCOB K 3aYETy,
OTPaXEHHOE B PEKOMEHJOBAaHHbIX YYEOHMKAX M JApyrux ucrouHukax (VHTepHeT-pecypchl,
HAay4YHO-METOAWYECKUE JKypHallbl U 1p.). CTpyKTypupoBaTb TEOPETUUYECKUN Marepual,
COCTaBUTH IIJIaH €ro MPeICTABICHHUS.

OTBeT BONPOC U pelIeHHE MPAKTUYECKOrO 3a/laHusl BaKHO M3JIararh ¢ MO3WLUU 3HAYCHMS AJIs
npodeccuoHalbHON JiesTenbHOCTH. [Ipu 3TOM BaXKHO MMOKa3aTh 3HAHME HE TOJIBKO TEOPUHU
BOIPOCA, HO U MPAKTUYECKOE TPUMEHEHHUE.

Pesynbrat 1o craue 3aueta 0ObABISCTCSA CTYACHTaM U BHOCUTCS B 3aUETALIMOHHYIO BEIOMOCTH U
3a4EeTHYI0 KHIKKY. OLleHKa «HEYJOBJIETBOPUTEIBHOY» MPOCTABISETCS B BEIOMOCTH.

5. MeTonnyeckue yKkazaHusi 1J1s1 00y4al0IUXCsl 10 0CBOEHUIO TN CIUTITIHHBI

VYCrHBIN Onpoc ABISETCS OJHUM K3 OCHOBHBIX CIIOCOOOB NMPOBEPKH YCBOCHHUS 3HAHUM
oOyyaromumucs. Pa3BepHYTbIiI OTBET CTyleHTa [JOJDKEH MPEACTaBIsATh COOOW CBSI3HOE,
JIOTHYECKU MOCIIEI0BATEIbHOE COOOIEHHE Ha ONPEAEICHHYIO TEMY, IOKa3blBaTh €ro yMEHHE
IPUMEHATh ONpEJeNIeHus, MpaBuUja B KOHKPETHBIX ciayyasX. OCHOBHbIE KPUTEPUU OLIEHKU
YCTHOTO OTBETa: MPAaBWIBHOCTh OTBETA 10 COJEPXKAHMIO; MOJHOTA W TIyOMHA OTBETA; JIOTHKA
U3JI0’KEHUs MaTepuaia (YYUThIBAeTCsl YMEHUE CTPOUTDH LIEJIOCTHBIM, MOCIe10BaTeIbHbINA pacckas,
IPaMOTHO I0JIb30BAThCSl CIELUANIBHOM TEPMHMHOJOTHEH); HCIOIb30BAaHUE JIOMOJIHUTEIHLHOIO
MaTepuaa.

TectupoBanue oOecneyrBaeT KOHTPOJIb 3a 3HAHUAMU OOYy4aroIUXCs, CIOCOOCTBYET
Pa3BUTHIO YMEHMs BBIICNATH, aHAIM3UPOBATh U 00001IaTh HauboJiee CYIIECTBEHHbIE CBS3H,
IIpU3HAaKU W OpUHLUINBL. OCHOBHBIMM KPUTEPHUSIMHM OLEHKH SIBISIOTCS CaMOCTOSTEJIBHOCTD,
MIPABWJIBHOCTh M CKOPOCTh OTBETa Ha BOMIPOC.

Memoouueckue ykazanus no camocmosmenbHou no020MmoeKe K 3aHAMUAM JIeKYUOHHO2O,
NPAKMUYECKO20 (CeMUHapcKo20) muna:

[ToaroroBka K 3aHATHAM JOJDKHA HOCUTH CUCTEMATMYECKUH XapakTep. JTO IMO3BOJIUT
oOyyaroriemMycsi B IOJTHOM 00beMe BBIIIOJIHUTH Bce TpeboBaHus npernonaaBatens. O0ydarommmes
pPEKOMEHAYEeTCSl M3ydaThb KaK OCHOBHYIO, TaK U JOIOJIHUTEIbHYIO JIUTEPATYpPY, & TaKKe
3HaKOMHUTbcA ¢ VIHTepHeT-ucTOYHMKaMHU (CIMCOK TpUBEAECH B paboueil mporpamme 1o
JTUCITUTLIINHE ).

Bonpocwel ona camocmosmenvhoii no02omosku (camonoo2omosku):

Yro Takoe MEXyHapOIHbIE SKOHOMUUYECKHE OTHOIICHUSA?

Kakue daxTopsl o6ecneunBaroT MEXyHAPOIHYI0 MAPKETUHTOBYIO J€SITEIbHOCTD?
KakoBb!I 11eny MexayHapoAHOTO MapKeTHHra?

HazoBute ¢opMbI MeXTyHAPOTHOM KOOTIEPAIIMH MPOU3BOICTRA.

KakoBbl 0CHOBOIIOJIAral0IME KOHLEIIUN MEKyHapOJHOIO MapKeTUHIa?

Kakue BuIbpl MapKeTHHIa XapaKTepHBI JJIsl Pa3BUTHUS MEXKIyHAPOJIHBIX dKOHOMUYECKHX
cBszen?

KakoBbl 0OCHOBHBIE NPEANOCHUIKM BO3SHUKHOBEHUSI MEXKAYHAPOAHOIO MapKeTUHIa?

Kakune ¢popMbl BHEITHEIKOHOMUYECKOH JeSITeIbHOCTH BaM U3BECTHbI?

. B uem 3axitouaercst CylmHOCTh MEKYHAPOJHBIX MAPKETUHIOBBIX HCCIIEI0BAHMIT?

0. KakoBbI 11eJIM 1 3a71a4l MEKTyHAPOJHBIX MAPKETUHIOBBIX MCCIIEN0BAHUIN?

1. U3noxkure MUCTOpUYECKHE OTamlbl  PAa3BUTHS  MEXKIYHAPOJHBIX  MApPKETHHIOBBIX
UCCIICOBAHUMN.

12. OcBetute 3Tanbl Npolecca MapKETUHTOBBIX UCCIIEA0BAaHUM.

S e

— =0 %0 N
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13. OObscHUTE NPUHIMIIBI KOMIIJIEKCHOTO UCCIIEI0BaHUs 3apyOeKHOTO PhIHKA.

14. IlpoBeaure CMBICIOBOE pa3rpaHUYEHHE TMOHATUN «KaOWHETHOE HCCIIeIOBaHUe» U
«TI0JIEBOE UCCIIEIOBAHUE.

15. JlaiiTe MeTO/IbI OLIEHKU 3apyOEKHOTO PHIHKA, BBIIEIUTE clienu(puIecKue 0COOEHHOCTH.

Questions for self-preparation (self-training):

1. What is international economic relations?

2. What factors provide international marketing activities?

3. What are the goals of international marketing?

4. Name the forms of international cooperation of production.

5. What are the fundamental concepts of international marketing?

6. What types of marketing are characteristic for the development of international economic

relations?

7. What are the main prerequisites for the emergence of international marketing?

8. What forms of foreign economic activity do you know?

9. What is the essence of international marketing research?

10. What are the goals and objectives of international marketing research?

11. Describe the historical stages of development of international marketing research.

12. Light up the stages of the marketing research process.

13. Explain the principles of a comprehensive study of the foreign market.

14. Make a semantic distinction between the concepts of “desk research” and “field

research”.

15. Give methods for assessing the foreign market, highlight the specific features.

Memoouueckue ykazanusi no n0020mMosKe 00KIA008.

[ToaroroBka oOyuarommxcss K OMNpPOCY MpeanojaraeT H3y4yeHHe B COOTBETCTBUU
TEMATHKON JUCIMILTMHBI OCHOBHOM/ JOIIOJIHUTEIBHON JTUTEpaTyphl, HOPMATHBHBIX JOKYMCHTOB,
HMHTEPHET-PECYPCOB.

OOyyarouuiics TOTOBUT JOKJIA] B (HOPME YCTHOTO COOOIICHHS TI0 TEME TUCITUTIIIUHBI.

[Ipennaraercs cienyromas CTpyKTypa JI0KIaaa:

1. BBenenue:

— YKa3bIBaeTCs TEMA U LIeJb JIOKIaa;

— 0003HavaeTcs MpoOIEMHOE T0JIe, TEMATHIECKHUE Pa3/elTbl JOKIIaa.

2. OCHOBHOE COJIEp/KaHUE TOKIIaNa:

— TOCJIEZIOBAaTEIIbHO PACKPHIBAIOTCS TEMATHIECKHE PA3/IeIIbl JOKIIA/a.

3. 3akiroyeHue:

— MPUBOJIATCS OCHOBHBIC PE3YJIBTATHl M CY)XKIICHHUS aBTOpA IT0 MOBOY ITyTSH BO3MOXKHOTO
pElIeHUs PACCMOTPEHHOM MPOOIEeMbI, KOTOPBIE MOTYT OBITH O()OPMIICHBI B BUJIE PEKOMEHIAIIHIA.

Memoouueckue pekomenoayuu no Hanucanuio peghepama.

Pedepar sBnseTcs caMOCTOSTENbHONW TNpakTHUYeCKoW pabortoit oOydarommxcs. OH
IIPU3BAH OIPEICIIUTh CTENEHb OCBOCHMS CTYACHTOM 3HAHUN M HAaBBIKOB, IOJIYYEHHBIX UM B
[poLecce U3y4yeHus AUCLUTUIIHHBI.

TexcT paboThl AOKEH ObITh HamucaH B HaydyHoM cTuiie. OQopmieHne TeKCTa TakkKe
JOJDKHO OBITh BBINOJIHEHO rpamMoTHO. Crieayer u30berarh IMyCThIX NMPOCTPAHCTB U, TeM Oolee,
crpanui. Ha Bce TaOnuIibl, pUCYHKH U TMarpaMMbl JEJIAI0TCS CChUIKU B TEKCTE.

Pabora Bemonusercs B ¢opmare A4. [lpupt — TimesNewRoman. OcHOBHON TekcT
paGotel Habupaercs 14-m mpudTom uepe3 1,5 uHTEepBasa, BBHIPABHUBAHHE IO ULIMPHUHE,
MexOykBeHHbIH uHTepBall «OObIUHBIIN», KpacHas cTpoka 1,25 cM. ABTOMaTHYECKH
paccraBisitorcsa nepeHocsl. [lons: Bepxuee 2,0 cMm, HuxHee 2,0 cM, seBoe 3 cM, mpaBoe 1 cM.
[IpomexyTkun Mexay ab3alaMu OTCYTCTBYIOT. BBeneHue, IaBbl, 3aKJIIOUEHHE, CIIMCOK
JUTEpaTypbl U NPUWIOKEHHUsT (POPMATUPYIOTCS KaK 3aroJIOBKH IEpBOrO YPOBHS M HAUMHAIOTCA
KK/l ¢ HOBOM cTpaHuLpbl. [loapasens! riaB ¢ HOBOM CTPAaHUIIBI HE HAYMHAIOTCS.
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CHOCKM JIenaloTcss BHH3Y CTpaHUIBl. TabmuIbl U PUCYHKH HYMEPYIOTCS OTIENBHO.
Howmep BkiIt04aeT HOMep I1aBbl U HOMEP pUCYHKa/TaOIMIIbI B IaHHOM IJIaBe.

Crpanuipbl paboThl JOMKHBI OBITh HpPOHYMEpOBaHbI. Hymepaiuss HaumHaeTCs coO
CTpaHULIbI C OIVIABJICHUEM, Ha KOTOPOU cTaBUTCS Ludpa «2» u gaiee — no nopaaky. OkoHyanue
HyMepaluy TPUXOAUTCA HA TMOCJIEAHUN JUCT COHCKa JUTeparypbl. Homep cTaBUTCS BHU3Y
CTpaHULEBI CIIpaBa. Ha CTpaHUuIax C IPUIOKCHUAMHA HOMEpPA HE CTaBATCA, U B OITIaBJICHUEC OHU HC
BBIHOCSTCS. B OTjiaBieHuN yKka3pIBaeTCsl TOIBKO HOMED MEPBOTO JHCTA MEPBOTO MPUIOKECHHS.
O6bem pedepara 7-15 crp.

Memoouueckue ykazanus no no020moeke K meCmuposanuio.

[Ipy mOAroTOBKE K TECTUPOBAHMIO CIEAYET YYUTBIBATH, UTO TECT MPOBEPSET HE TOJIBKO
3HaHWE TIOHATUM, KaTeropuil, COOBITUH, SBJICHUN, YMEHUS BBIICNATH, AHAJIU3UPOBATh U
0000maTe Haubosiee CYyIIECTBEHHbIE CBSI3M, NPHU3HAKKM W NPUHIMIIBI Pa3HBIX SBICHUN U
nponeccoB. [1o3ToMy npu MOArOTOBKE K TECTy HE CIEIyeT MPOCTO 3ay4uBaTh, HEOOXOIMMO
MOHATh JIOTMKY M3JIOKEHHOTO MaTepuajia. OTOMY HEMallo CIIOCOOCTBYET COCTaBJIECHHUE
pa3BepHyTOro IulaHa, Tabnui, cxeMm. bonblryio momoils OKa3blBalOT HMHTEPHET-TPEHAXKEPHI,
MO3BOJISIONINE, BO-TIEPBBIX, 3aKPENUTh 3HAHMSA, BO-BTOPBHIX, MPHUOOPECTH COOTBETCTBYIOILUE
IICUXOJIOTMYECKHE HABBIKM CaMOPETYJISILIUN U CAMOKOHTPOJISL.

TectupoBaHue wuMmeer psag OCOOCHHOCTEH, 3HAHUE KOTOPHIX IIOMOTAeT YCIIELIHO
BBIIIOJIHUTh TeCT. MOXHO JaTe CIHEAYIOIIHE METOINYECKHE PEKOMEHJIALMH: CIEAyeT
BHUMATEJIBHO H3YyYUTh CTPYKTYpy TECTa, OLICHUTh OOBEM BPEMEHH, BBIACISEMOIO Ha JAHHBIN
TECT, YBHJETh, KAKOrO THUIA 3aJaHUs B HEM COJAEPKATCA; OTBEYaTh Ha TE BONPOCHI, B
[IPaBUJILHOCTU PEIICHMUS KOTOPBIX HET COMHEHMM, II0Ka HE OCTAHABIMBAsACH HAa TEX, KOTOPHIC
MOTYT BBI3BaTh JOJI'HE PA3AyMbsl; OYEHb Ba)KHO BCEIJla BHUMATEIbHO YUTATh 33JIaHUs 10 KOHLA,
HE IBITAsICh MIOHATD YCIOBUS «IIO IIEPBBIM CI0BAM.

6. YueOHas 1uTepaTtypa u pecypchbl HHPOPMALMOHHO-TEJIeKOMMYHHKAIIMOHHOM CeTH
"HHTepHeT", BK/IIOYAS NepevyeHb Y4eOHO-MeTOAUYeCKOro obecnedeHus AJs
CaMOCTOATEJbHOM PadoThI 00y4AIONINXCS 1O AUCHHUILIMHE
6.1. OcHoBHasI JIUTEpaTypa

1. Axymuu W.JI. MexayHapoaHbIii MapKeTUHT [ DIeKTpoHHBIN pecypc]: yueonuk/ N.JI. Axkynud
— DOnekTpoH. TekcroBble AaHHble.— MuHck: TerpaCuctemc, Terpanut, 2014.— 512 c.—
Pexum poctyna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/28128.html.— 3BC
«IPRbooks»

2. CamxapoBckuit K.B. MexayHapoaHblii MapKeTHHT [DIEKTpPOHHBIH pecypc]: ydeOHoe
nocobue/ K.B. Camxaposckuii, M.A. IlleMuyk— DOIJEeKTpOH. TEKCTOBbIE JaHHbIE.—
KemepoBo: KeMepoBCckuii TEXHOJIIOTMUECKUN MHCTUTYT MUIIEBON IpoMbIUieHHOCTH, 2014,
— 113 c.— Pexum JIOCTyIa:

http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/61268.html.— 9bC «IPRbooks»

6.2. lonoJiHUTE IbHAS JIUTEPATypa

1. TapeeB T.P. OcHOBBI MEXIyHApOJHOTO MapKETHHTA [DIEKTPOHHBIM pecypc]: yueOHoe
nocobue/ T.P. 'apeeB— DnekTpoH. TekcToBble AaHHble.— Kamununrpazn: bantuiickuii
¢benepanbubiii yHuBepcureT uM. Ummanyuna Kanra, 2009.— 244 c.— Pexum noctyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/3165.html.— 3b5C «IPRbooks»

2. Hevinekun T.B. MexayHapomHblii MapKeTUHT [DIEKTPOHHBIM pecypc|: ydeOHoe
nocobue/ T.B. [eitnexun, T.II. CepeOpoBckas, A.A. PoMaHOB— DNEKTPOH. TEKCTOBBIE
nanHple.— M.: EBpa3uiickuil OTKpBITBIM MHCTUTYT, 2009.— 78 c¢.— Pexum nocryna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/10892.html.— 3BC «IPRbooks»

3. 30008 A.M. MexayHapoaHblii MapKEeTUHT [DJIEKTPOHHBIA pecypc]: yueOHoe mocobue/
A .M. 3000B— DneKTpoH. TeKCTOBbIe JaHHbIe.— M.: Poccuiickuili yHUBEpCUTET APYKOBI
Hapo/IOB, 2011.— 280 c— Pexum JocTyna:
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http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/11529.html.— 9bC «IPRbooks»

4. Jlamko C.M. MexyHapoaHblii MapKEeTUHT [DIEeKTpOHHBIA pecypc|: ydyeOHoe mnocolue/
C.H. Jlamko, E.C. Bypkor— OnekTpoH. TekcToBble NaHHble.— KpacHomap: HOxHbI
WHCTUTYT MeEHEDKMEHTA, 2012.— 248 c— Pexxum JlocTyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/10291.html.— 3BC «IPRbooks»

5. Ceiidpynnaea M.O. MexayHapoaHbI MapKETHHT [DJIEKTPOHHBIN pecypc]: yUeOHHUK s
CTYJICHTOB BY30B, oOydaromuxcs mno crenuaibHoctu 061500 «Mapkerunr»y/ M.O.
Celi¢pymnaeBa— DnektpoH. TekcroBble nanHbie.— M.: JOHUTU-JTAHA, 2012.— 319 c.
— Pexum nocryma: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/8095.html.—
ObC «IPRbooks»

6. Adam Tooze and Ted Fertik The World Economy and the Great War // Geschichte und
Gesellschaft / 40. Jahrg., H. 2, Der Erste Weltkrieg in globaler Perspektive (April — Juni
2014), pp. 214-238 - OBC Jstor  http://www.jstor.org/stable/24368710

6.3. YueOHO-MeTOAMUYECKOE O0ecTIeYeHHe CAMOCTOATEIbHOH PadoThI
Aranos, B. C. . CounanbHO-IICUXOJOTMYECKUE IE€TEPMUHAHTHI KPEAaTHBHON KOMIETEHTHOCTHU
CTyJIeHTOB : MOHorpadus / Aranos, Banepuii Cepreesuu, [laBneroBa, Paga Yenosna. - M. :
MakxkeeB Urops BsiuecnaBosuu, 2016. - 163 c.
Mopenb MO3UIMOHHOTO OOyuYeHHsI CTYIAEHTOB [DJIEKTPOHHBIM pecypc]: TeopeThdeckue
OCHOBBI M Meronudeckue pexomenmaruu/ M.b. usa [m ap.].— DIEKTpOH. TEKCTOBbIE
naHHble.— M.: MocKkoBCckuii rOpoJCKOM menarormueckuil ynusepcurer, 2012.— 152 c.—
Pexxum nmocrtyma: http:// www.iprbookshop.ru.ezproxy.ranepa.ru:3561/27375.html.— 3bC
«IPRbooks»
OO6pazoBaTenbHble MHHOBALIMY U IPAKTUKHU Kapbephl : COOPHUK METOAMYECKUX MAaTepHaioB U
crareit / PAHXul'C npu [Ipe3unente PO. - M. : [leno, 2015. - 192 c.
[lcuxomoruss amanTauuu | couuanbHass cpena. CoBpeMEHHbIE MOAXOAbI, IPOOJIEMBI,
nepcnekTuBbl [nexTpoHHbli pecypce]/ JLI. dukas [u ap.].— DNEeKTpOH. TEKCTOBbIEC TaHHBIE.
— M.: Ilep Co, 2007 — 624 c— Pexum JOCTyIHa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/743 1.html.— 3BC «IPRbooks»
ConuasbHO-TICUX0JIOTMYECKUE  acleKThl (OPMUPOBAHUSA KYJIbTYphl camMoOOyuaroeics
opranuzauu / A. 5. Hukonaes [u ap.] // Bonpocsl ncuxomnoruu. - 2014. - Ne 6. - C. 44-52.

6.4. HopmaTuBHbBIE IPAaBOBbIE JOKYMEHTHI
EBporeiickass xapTusi peruoHaJbHBIX $3bIKOB WM s13bIKOB MeHbIIMHCTB (ETS N 148)
(CtpacOypr, 5 Hosa6pst 1992 rozga)
MogenbHblil 3ak0H 00 ocHoBax pernoHanbHOM nonutuku ([Ipunsat B r. Cankr-IlerepOypre
28.11.2014 IToctanoBnenuem 41-8 Ha 41-oM IUIeHapHOM 3acefaHuM MenapiaMeHTCKON
Accambnen rocynapcts-yuyactHukos CHI)
MemopanayM O B3aMMOINOHHUMAaHUU B OONACTH MEXPETHOHAJIBHOIO W IMPUTPAHUYHOTO
COTpYIHUYECTBA MEXAYy MHHHCTEPCTBOM PETHOHAIBHOTO pa3Buths Poccuiickonn denepanyn
u TlocymapctBenHbiM komuTeToM Kuraiickoit Hapoanoit PecnyOnauku mo pasBUTHIO H
pedbopmam" (Iloamucan B r. lanxae 20.05.2014)
MemopannyM O B3aUMONOHUMAaHMM MeEXAy MMHHCTEPCTBOM PETHOHAIBHOIO pPa3BUTHUSA
Poccuiickonn ®@enepannn 1 MHUHHCTEPCTBOM PETMOHAIBHOTO Pa3BUTHS U CTPOUTENBLCTBA
Pecny6nmukun MonyoBa B o0nacTt MexpernoHainbHoro cotpyauudectsa” (Ilogmucan B T.
Mockge 11.09.2012)
Pemenne Oxonommueckoro coseta CHI' "O mnpoekte mno mNOArOTOBKE PErHMOHAJIBHBIX
MIPOrpamMM U MPOEKTHBIX MPEITI0KEHUH 110 PEHICHUIO TIIO0ATBHBIX YKOJIOTUYECKUX TpodieM"”
(ITpunsito B T. Mockae 20.03.2012)
MemopanayM O B3aUMONOHMMAHMM 110 DPAa3BUTHI0 MOPCKHMX MAarucrpajed B peruoHe
roCy/1apCTB-4IeHOB YepHOMOPCKOro 3KOHOMUYecKoro cotpyauundectsa (benrpan, 19 anpens
2007 rona)


http://www.jstor.org/stable/24368710
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"MopenbHbIi 3aKOH 00 OCHOBaX 3THOKYJBTYPHOT'O B3aUMOIECHUCTBUS TOCYIapCTB-Y4aCTHUKOB
CHI™" (Ilpunst B r. Cankt-IlerepOypre 18.04.2014 IloctanoBinenuem 40-13 na 40-om
IUIEHApPHOM 3acelanui MexmnapiaamMeHTcKol Accambien rocynapctB-yyactHikoB CHI)
Pexomenganust N R (2005) 3 Komutera munuctpoB Cosera Espomnbl "O npenopaBanuu
SI3BIKOB COIPENENIbHBIX TroCcyaapcTB B mpurpanuudbix pernonax" (IIpunsra 02.02.2005 na
913-om 3acenanuu npeacTaBUTENCH MUHUCTPOB)

"Cornamenue wMexnay IlpaButensctBom Poccuiickoir ®enepauun un IIpaButenscTBom
Benrpuu o coneicTBUU MEXpEernoHaIbHOMY cOTpyaHuYecTBY" (3akitoueHo B I. bynanemire
17.02.2015)

"[IporpaMma MEXpPErnoHaJIBHOIO U MPUTPAHUYHOIO COTpyIHHYECTBa Mexay Poccuiickoit
@enepanueit u Pecriyonukoit Kazaxcran na 2012 - 2017 roxe" (Ilpunsta B 1. AcTpaxaHu
15.09.2011)

"Cornamenne wMexnay IlpaButensctBom Poccuiickoit ®enepauun u IlpaButensctBom
JlutoBckoii PecryOnmuku 0 JOJATOCPOYHOM COTpynHUYEeCTBe KaauHWHTpaackoi o6iactu
Poccuiickoit ®@enepannu 1 peruoHoB JlutoBckoit PecnyOnuku" (3akmtoueHo B T. MockBe
29.06.1999)

"EBpocpean3eMHOMOPCKOE COIVIALIEHHUE, YUPEKIAIOUIEe aCCOLMALMI0 MEXAY AJDKUPCKON
Hapognoit Jlemokpartuueckoir PecnyOmukoit, ¢ omnoit Ctoponbsl, u EBpomneiickum
cOOOIIECTBOM M €ro rocyrapcTBamu-uieHamu, ¢ apyroid Cropossl" (3aki04eHO B T.
Banencun 22.04.2002

6.5. UnTepHeT-pecypebl

1. BIBLIOPHIKA. O3nexrponnas O6ubmuoreka I[TIMb Poccuu. Pexum nocrtymna:

http://www.bibliofika.ru/

IQlib — snexTponHO-OMbIMOTEYHAs crcTeMa. Pexxum noctyna: http:/www.iglib.ru/

Lib.Ru: bubnmmnoreka Makcuma MomkoBa. Pexxum noctyma: http://lib.ru/

baser nanubix MHMOH. Pexxum noctymna: http:/www.inion.ru/product/db.htm

bubnuoTreka 06pazoBaTebHOTO MOpTajia « IKOHOMHUKA, COIIMOJIOTHS, MEHEHDKMEHT.

Pexxum ngocryna: http://ecsocman.edu.ru/

6. bubmmoteka y4eOHOI M HAy4HOU JIMTEPATYPHI PYCCKOTO T'YMaHUTAPHOTO MHTEPHET
yHuBepcuteTa. Pexum nocryna: http:/www.i-u.ru/biblio/default.aspx

7. bubmuoteka denepanpHoro noprana «Poccuiickoe oopazoBanue». Pexxum nocryma:
http://www.edu.ru/

8. EnmmHoe oKkHO mocTyma K 00pa3oBareiabHBIM pecypcaM. bubmmoreka. Pexxum goctyma:
http://window.edu.ru/library

9. HuctutyT rocynapctsa u npasa Poccuiickoit Akagemun Hayk — www.igpen.shpl.ru

10. Karanor Hayunon bubmorexu MI'Y. Pexum JIOCTYyIIA:
http://search.nbmgu.ru/search/

11. JIlynkun P.H. Poccuiickuii NmpOTECTAaHTU3M: €BaHIEIbCKUE XPUCTHAHE KaK HOBBIN
conrabHbIN (peHomeHn//Pexxum noctyna http:/www.sov-europe.ru/2014-3.htm

12. Hayunas 6u6nuorexka MI'Y um. M.B.JlomonocoBa — www.nbmgu.ru

13. Hayunass Oubnmoreka Cankt-IleTepOyprckoro rocyaapCTBEHHOTO YHHMBEPCHUTETA -

14. Hayunass  osnextponHass  Oubnuoreka  eLIBRARYRU. Pexum  pocrtymna:
http://www.elibrary.ru/

15. Hayunas snextponnas 6ubnuorexa I'TIHTB (katamor 'ocymapctBennoit [1yomnunoit
Hay4HO-TexXHHuYeckor oubmuorexn) Poccuu. Pexum nocryna: http://ellib.gpntb.ru/

16. HattnonanpHas sekTpoHHas oubimoTeka. Pexxum goctyna: http://www.rusneb.ru/

17. llpe3sunentckass  Oumbnmmoreka wuMm. b, H. Enpumna pexum — pocryma:
http://www.prlib.ru/

18. CBoaubIi KaTaJyor 3JIEKTPOHHBIX O6ubInOoTEK. Pexum JocTyna:

http://www.lib.msu.ru/journal/Unilib/main.htm

Nk



http://www.lib.msu.ru/journal/Unilib/main.htm
http://www.prlib.ru/
http://www.rusneb.ru/
http://ellib.gpntb.ru/
http://www.elibrary.ru/
http://www.lib.pu.ru/
http://www.nbmgu.ru/
http://www.sov-europe.ru/2014-3.htm
http://search.nbmgu.ru/search/
http://www.igpen.shpl.ru/
http://window.edu.ru/library
http://www.edu.ru/
http://www.i-u.ru/biblio/default.aspx
http://ecsocman.edu.ru/
http://www.inion.ru/product/db.htm
http://lib.ru/
http://www.iqlib.ru/
http://www.bibliofika.ru/
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19. YuuBepcurerckas 6ubnuoreka. Pexxum gocrtyna: http://www.bibliclub.ru/

20. HentpanpHass Oubnmorexka oOpa3oBaTeNbHBIX pecypcoB. Pexum  poctyma:
http://www.edulib.ru/

21. Uypkxan A.A. EBpoma: HCIIaMCKUN pauKaIn3M Vs MOAECpHHU3aNus uciama//Pexum
noctyna: http://www.sov-europe.ru/2014-2.htm

22. DxoHomuueckuili u conuanbHbiil coBer OOH (S3bik calita — anrmmiickuii). Pexxum
noctyma:  http:/www.un.org/en/development/index.shtml;  Pexxum  moctyma:
http://www.un.org/en/ecosoc/

23. OnextpoHHass Oubmuoreka "Hayunoe wnacinenue Poccum». pexxum gocryma:
http://nasledie.enip.ras.ru/index.html

24. DnextponHas 6ubimorexka TWIRPX. Pexxum noctyna: http:/www.twirpx.com/

25. OnextponHast bubmuoreka I'VY. IlonHoTekcToBble 3apyOekHble Oas3bl JaHHbBIX.
Pexum noctyna: http://library.guu.ru/Full text foreign database.html

26. DnexrpoHHas bubnuoreka Poccuiickoii rocynapersennoit oubmuorexu (PI'b). Pexum
noctyna: http://elibrary.rsl.ru/

27. OnextpoHHbli  (ona Poccuiickoii HaumoHanbHOM Oubmuorekn (PHB). Pexum
noctyna: http://leb.nlr.ru/, http://www.nlr.ru:8101/poisk/index.html#1

6.6. Unble HCTOYHMKH
baxanos, E. I1. MexnyHaponusie otHomenus B XXI Beke - M.: Boctok-3anan, 2011. — 464
c.
. JlapxoB A.A. ®akTOop MHUPOBOro (PMHAHCOBOTO KpU3HCa MPU pa3pelieHUN XO35SHCTBEHHbIX,
HAJIOTOBBIX M TPYIOBBIX CHOPOB [DnekTpoHHbI pecype]/ A.A. Jdapkos, A.Il. 3penos, B.H.
MupoHOoB— DJeKTpoH. TekcToBble naHHble.— M.: DkOOnuc, 2013.— 120 c.— Pexum
JoCTyTa: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/23715.html.— 3BC
«IPRbooks»
Epwos B.B., Ammapuna E.M., Kopues B.H. DxoHomHueckoe mpaBo Kak Meraorpacib
POCCHICKOT0 mpaBa: ero npeameT u cuctema // I'ocymapctBo u mpaso. 2015. Ne 7. C. 5-16. -
OBC elibrary http://elibrary.ru/item.asp?id=23854014
3BonoBa E.JMI. MupoBasi >KOHOMHKA M MEXIYyHAPOJIHbIE SKOHOMHYECKHE OTHOILIEHUS
[OnexTpoHHBI pecypc|: ydyeOnoe mocobme/ E.M. 3onoBa, W.E. MenymeBckas—
OneKkTpoH. TekcToBble naHHbIe.— (CapaTtoB: By3oBckoe oOpazoBanume, 2014.— 274 c.—
Pexum poctyna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/19285.html.— 3BC
«IPRbooks»
Kab6anos A.E. MupoBas s3xoHOMHKa [DneKTpoHHBbIH pecypc]: kype nekuuid/ A.E. KabanoB—

OnexTpoH. TekcToBble JaHHble.—  Mpkyrck: Upkyrckmit  ¢unman  Poccuiickoro
rOCY/IJapCTBEHHOTO YHUBEpPCUTETa (PU3NYECKOM KYIbTYyphl, CIIOPTA, MOJOAEKHU M TypU3Ma,
2012.— 161 c— Pexum JlocTyna:

http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/15683.html.— 9bC «IPRbooks»
Kamunkuna I'E. MexnyHaponHas Topromist B cucteMe MupoBoi 3koHomuku. BTO.
CopnelicTBuE YNpaBICHUIO TOPTOBBIMU MOTOKaMHU [ DJIEKTPOHHBIN pecypc]: yueOHoe mocodue
st By3os/ I'E. Kanmunakuna, W.}O. TpuOymsblii— OIEKTPOH. TEKCTOBBIE JaHHBIE.—
CaparoB:  By3oBckoe  oOpazoBanme, 2014.— 229 c.— Pexum  goctyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/20420.html.— 2bC «IPRbooks»
Kamunckuit O.M. MupoBasi skoHOMHKA [DneKTpoHHBIH pecype]: kypce neknwmit/ O.W.
Kanunckuii— DnektpoH. TekcroBble ganHble.— M.: U3natensckuit JJom MUCuC, 2012.—
250 ¢— Pexxum poctymna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/56249.html.
— OBC «IPRbooks»

Kanuens C.A. MwupoBas SKOHOMHMKAa M MEXAYHapOAHbIE SKOHOMHUYECKUE OTHOLICHUS
[OnexktponHbIii pecypc]: ydeOHoe mocobue/ C.A. Kammenb— DIEKTPOH. TEKCTOBBIC
naHHble.— Omck: OMCKUI rocylapCTBEHHBIM MHCTUTYT cepBuca, 2012.— 146 c.— Pexum


http://elibrary.ru/item.asp?id=23854014
http://www.nlr.ru:8101/poisk/index.html#1
http://elibrary.rsl.ru/
http://library.guu.ru/Full_text_foreign_database.html
http://www.twirpx.com/
http://nasledie.enip.ras.ru/index.html
http://www.un.org/en/ecosoc/
http://www.un.org/en/development/index.shtml
http://www.sov-europe.ru/2014-2.htm
http://www.edulib.ru/
http://www.bibliclub.ru/
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JocTyna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/12698.html.— 9bC
«IPRbooks»

Jlomakun B.K. MupoBas skoHoMuka [DnekTpoHHbI pecypc]: yuebnux/ B.K. Jlomakun—
OnektpoH. TekctoBbie ganHbie.— M.: KOHUTU-IAHA, 2012.— 671 c.— Pexum nocrtyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/15400.html.— 9bC «IPRbooks»
[TamkoBckass M.B. MupoBas »koHOMUKAa [DnekTpoHHBINH pecypc]: yueOnukx/ M.B.
[TamkoBckas, FO.II. T'ocnonapuk— OneKTpoOH. TEKCTOBblE AaHHble.— M.: MOCKOBCKHit
(uHaHCOBO-IPOMBINIEHHBIH yHUBEpcUuTeT «Cuneprus», 2012.— 528 c.— Pexxum noctyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/17026.html.— 9bC «IPRbooks»
[TonomapeBa E.C. MupoBasi 3KOHOMUKa M MEXIyHapOJHbIE SKOHOMHYECKHE OTHOILEHUS
[OnexkTpoHHBI pecypc]: yueOHoe mocobue A CTYAEHTOB BY30B, OOYYarOLIUXCS 10
skoHoMuueckum crneruainbHocTsM/ E.C. [Tonomapesa, JI.A. Kpusennosa, I1.C. TomuinoB—
OnextpoH. TekcToBble nanHbie.— M.: KOHUTU-JJAHA, 2012.— 287 ¢.— Pexxum goctymna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/8098.html.— 3BC «IPRbooks»

[TpaBo MexayHapOIHBIX OpraHu3anui [InekTpoHHbId pecypc]: yueOnuk/ WM.II. bnumenko
[1 ap.]— DnexTpoH. TekCcTOBBIE naHHbIe.— M.: Poccuiickuii yHHUBEpCHUTET IpPYKObI
HaponoB, 2013.— 600 c.— Pexum nocrtyna: http://www.iprbookshop.ru/22210.html.—
9BbC «IPRbooks»

Cyxapes O.C. DOBomoLMOHHas SKOHOMMKA. MHCTUTYTBI — CTPYKTypa, KPH3UCBI — POCT,
TexHoJorun — 3¢GGeKTUBHOCT, - M.: @uHancel u craructuka, 2012/ - OBC "Jlanp"
[http://e.lanbook.com/view/book/28367]

pirankoB  I1.A. MexayHapoAHble OTHOLUEHUS: TEOPUM, KOH(DIMKTBI, JBMXKEHUS,
opranmzanui : yuebnoe nocobue : gomymeno YMO - M.: Ansdpa-M : UHOPA-M, 2011. —
336c.

Yeborape H.®. MupoBas 5KOHOMHKA M MEXIYHAapOJIHbIE SKOHOMUYECKHE OTHOIICHUS
[OnexkTpoHHBIl pecypc]: yueOHuk s OakamaBpoB/ H.D. YebGorapeB— NEKTpOH.
TekcToBble naHHble.— M.: JlamkoB u K, 2014.— 350 c.— Pexum nocryna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/24797.html.— DbC «IPRbooks»
[ITabynoBa, A. A. baarococtosiHue HaceneHus: TeHACHUUHN U nepcrnekTuBsl / dexepanbHoe
areHTCTBO Hay4HbIX opraHusauumid ; Poccuiickas akagemuss Hayk, MH-T conumanbHO-
SKOHOMHUECKOro pa3sutus teppuropuil PAH. - Bonorga : UCOPT PAH, 2014. - 124 c.
[epbannn FO.A. MupoBas 5SkoHOMHUKA [ODJeKTpOHHBIH pecypc]: yueOHuk/ HO.A.
lep6anun, B.M. I'pubanuny, A.B. JIppIHOYKUH— OJEKTPOH. TEKCTOBbIE JaHHbIE.— M.:
IOHUTHU-IAHA, 2012.— 519 c— Pexum JOCTyIa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/8097.html.— 3bC «IPRbooks»

Law and Economics / Deakin S., Pistor K.// Journal of Economic Literature. Vol. 50, No. 3
(SEPTEMBER 2012), pp. 879-881 - ObC Jstor http://www.]stor.org/stable/23270503
Stephanie Lee Mudge and Antoine Vauchez Building Europe on a Weak Field: Law,
Economics, and Scholarly Avatars in Transnational Politics / American Journal of
Sociology. Vol. 118, No. 2 (September 2012), pp. 449-492 - OBC Jstor
http://www.jstor.org/stable /10.1086/666382

7. MaTepuajbHO-TeXHHMYecKas 0a3a, HHPpOpMaLMOHHBIC TEXHOJIOTHH, IPOrPAMMHOE
ob0ecrnieyenre 1 MHGOPMALMOHHBIE CIIPABOYHbIE CHCTEMBbI
Jlns mpoBeNeHMs 3aHATHM 10 JUCHUIUIMHE HEOOXOOMMO CIeayrollee MaTepHalbHO-

TEXHUYECKOEe OOecrieueHrne: YyueOHBbIC ayJAUTOPUH JUIsl TPOBEACHHS 3aHSATHUU JICKIIMOHHOTO W
CEMHUHApPCKOr0 THUIIA, TPYMNIOBBIX M HHAWBUIYATbHBIX KOHCYIBTALIMN, TEKYIIETO KOHTPOJS H
MIPOMEKYTOYHOM aTTECTAIMH, IOMEIICHUS JJII CAaMOCTOSITEIbHOM PaOOTHI.

[Iporpammuoe obGecneuenne: Microsoft Windows 10 LTSB 1607, Microsoft Office

Professional 2016.

WNudopmanmonnsle crnpaBounble cuctembl: Hayunas OuOmmoreka PAHXwul'C. URL:

http://lib.ranepa.ru/; Hayunas AJIEKTPOHHAS ounbmorexa eLibrary.ru. URL:



http://lib.ranepa.ru/
http://www.jstor.org/stable%20/10.1086/666382
file:///home/webmaster/mojo/converter/data/uploads/t3be5a24my2787m1/o_1egla2d9opkk1gef1r1vqe21rlh1a2/%D0%AD%D0%91%D0%A1%20Jstor%20http://www.jstor.org/stable/23270503
http://e.lanbook.com/view/book/28367
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http://elibrary.ru/defaultx.asp; Hanuonanenas snextponHas Oubmmorexka. URL: www.nns.ru;
Poccuiickas rocymapctBenHass OmoOmmorexka. URL: www.rsl.ru; Poccuiickass HanuoHanabHas
oubmmorexka. URL: www.nnirru; OnektponHas  Oubmuoreka  Grebennikon.  URL:
http://grebennikon.ru/; DnexTponHo-OubIMOTEUHast cuctemMa W3marenscTBa «Jlamp». URL:
http://e.lanbook.com; DnekTponHO-6uGMMOTeuHas cuctema FOPAMT. URL: http:/www.biblio-
online.ru/.
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