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1. IlepedeHb MJIAHMPYEMBbIX Pe3yJbTATOB 00yUeHHS 0 TUCHHUILINHE (MOAYJIIO),
COOTHECEHHBIX C IVIAHNPYEMbIMH Pe3yJIbTATAMH OCBOCHHUS MPOTrPaMMbI

1.1. Juctunmuaa  «MHOCTpaHHBIM ~ A3BIK»  OOCCIIEYMBAET  OBJIAJICHUC
CJEIYIOIMMH KOMIETCHIUSMU:

YK OC-3 crnocoOHOCTh BecTH ceOsi B COOTBETCTBHUH C TPEOOBAaHHSMU POJICBOU
HO3WIMH B KOMaH/THOH pabore
YK OC-4 - cnocoOHOCTh OCYIIECTBIISITH JEJIOBYIO KOMMYHUKALMIO B YCTHOH W
INHCEMEHHOW (hOpMax Ha MHOCTPAHHOM (aHTJIMICKOM) SI3BIKE.
I1K-8 CIOCOOHOCTBIO K BEJICHUIO JITIOBON MIEPETIUCKH

OTarnel 0CBOCHUS KOMIIETCHIIUCH

1 atan - 1, 2 cemectp

2 aTan - 3,4 cemectp

3 aTan - 5-7 cemectp

1.2. B pe3ynbraTe 0OCBOGHUS TUCIMILINHEI Y CTYICHTOB JOJDKHBI OBITh:

— chopMUpOBaHbI IPECTABICHUS:
O06 ucnonb30BaHUM AHTJIMHCKOTO S3bIKA B JAEJIOBOM U aKaJ€MHUUYECKOM KOHTEKCTE.

— chopMUpOBaHbI 3HAHUS:
1) 3Ha4YeHHs] HOBBIX JIEKCUYECKUX €JIMHUIl, CBS3aHHBIX C TEMaTUKON MJAHHOIO JTama U ¢
COOTBETCTBYIOLIUMH CUTYALUSIMHU OOLIECHNUS;
2) A3bIKOBOI MaTepHall: HAMOMAaTHYECKHE BbIPAKEHUS, OLIEHOUHYIO JIEKCUKY, €IMHUIIBI
pPEeUeBOro ATUKETa U 00CTYKMBAIOIIME CUTYAI[MH OOLICHUS B paMKaxX U3y4aeMbIX TEM;
3) HOBbIE 3HAYEHUSI U3YUEHHBIX I1arojibHbIX (OpM (BHI0-BPEMEHHBIX, HEIMYHBIX), CPEJICTBA U
CHOCOOBI BEIPAXKEHUSI MOAATIBHOCTH;, YCIIOBHUS, IIPEATIOIOKEHUS, IPUYNHBI, CIECTBUS,
noOy>XJIeHUs K AEHCTBUIO;
4) TMHTBOCTPAHOBEIUYECKYIO, CTPAHOBEIUECKYIO U COLUOKYIBTYPHYIO HH(POPMAIIHUIO,
pacIIMPEHHYIO 3a CYET HOBOM TEMATUKH U MPOOJIIEMAaTUKH PEUEBOT0 OOIICHHUS.

— c()OpMUPOBAHBI YMEHUS:
1) yMeHHe BeCTH JUAJIOT (JIHAJIOr—PacCIpoC, TUAIOr—00MEH MHEHUSMH/CYKICHUAMHU, THAJIOT—
noOyXJIeHHE K JICHCTBHIO, STUKETHBIN JUATIOT U HX KOMOWHAIIMHN) B CUTYallusIX OQUITHAIBHOTO 1
Heo(UIHAIBHOTO OOIIEHHs B OBITOBOM, COLIMOKYJILTYPHOU 1 yueOHO-TPy10BOH chepax, UCTIONb3YsI
apryMeHTaI|Io0, 3MOIIOHAIbHO-OIICHOYHEIE |
2) yMeHHE pacCcKa3bIBaTh, pACCYKIATh B CBI3U C U3YYCHHON TeMaTHKOM, MpoOIeMaTHKOH
NPOYUTAHHBIX/TIPOCITYILIAHHBIX TEKCTOB;
3) yMeHure OnHuChIBaTh COOBITHS, HU3JIaraTh (PaKThl, AENaTh COOOIICHHUS;
4) yMeHHe TOHUMAaTh OTHOCUTENIBHO MOIHO (OO CMBICIT) BRICKA3bIBAHHS HA U3y4aeMOM HHOCTPAHHOM
S3BIKE B PA3JIMYHBIX CUTYALUSIX OOLICHHUS.

1.3. CTy,Z[eHTLI TaKXC OJOJI?KHBI OBJIAACTh HABbIKAMM

1) HaBBIKAMHU KPUTHYECKOTO M aHATHTHIECKOTO MBIIUICHNS B IPHMEHEHUH K aHTTTOSI3BIYHOMY
po(heCCUOHATBHOMY KOHTEKCTY;

2) HaBBIKAMHU TTYOJHYHOTO BBHICTYILICHHS,

3) HaBBIKAMM BEJECHUS TUCKYCCHIA B IEJIOBOM M aKaJIeMUYECKOM KOHTEKCTAX;



2. O0beM U MecTO JUCHUIIMHBI B cTpykType OI1 BO

B cootBercTBUM ¢ yueOHBIM 1aHoM auctuiinHa bl.b.3 «HOCTpaHHBIA S3BIK» BXOAUT B
cocTaB JUCHMIUIMH 0Oa3zoBoi uwactu Onoka bl «ducuumiamssl (Momymu)» u u3ydaercsa B 1-7
cemecTpe.

W3ydeHne qaHHON NUCIUIIIMHBI OCHOBBIBACTCS Ha 0a3e MpeAblayIero YpOBHs 00pa3oBaHusl.
ConepkaHve JaHHOM JUCHUIUIMHBI BBICTYNAeT ONOPOM Ui W3y4YeHUs JAWCIUIUIMH,
MPEroaBacMbIX Ha AHIIMIUCKOM $SI3BIKE, M JJII CAMOCTOSATEIbHOW paboThl C HMCTOYHUKAMU
JUTEPATYPHI, IPEACTABICHHBIMH AHTJIOS3bIYHBIMUA AaBTOPAMH.

O0BbeM TUCHUTIIINHBI

O0beM aucuMNJIMHbI (MOYJIs), Yac.
Bua yueOHbIX 3aHATHI Bce Cemectp (TpuMmectp), Kype®
U caMOCTOfATe/IbHAsl padoTa ro |1 2 3 4 5 6 7|8 911 |1
01
Ounas gopma odyuenusn
KonrakTHas pa6ora o0yuyaommxcs ¢
npenoiaBarejieM, B TOM YHcJIe:
JeknroHHoro tuna (JI)
nabopaTopHbIC PabOTHI (TIPAKTHKYMBI)
(IP)
MIPaKTHYECKOT0 (CEMHHAPCKOT0) THIIA 504 | 72 72 72 72 72 72 72
d13)
KOHTPOJIMPYEMasi CAMOCTOSTEIIbHAs
pabota obyuarommuxcs (KCP)
CamocTosiTe1bHAsI padoTa 270 | 18 36 90 54 18 18 36
oo0yuaromuxcs (CP)
IIpomeskyTounas arrectanusa | ¢gopm | 3au | 3a0 | 3 3a0 | 3a 3a 3a 3a
a em
yac. 18 |0 18 0 0 0 0 0
OO01as TPy10eMKOCTh (4ac. / 3.e.) | 792
3. Copep:xkaHue U CTPYKTYpPa AMCHUILIHHBI
Tabmumna 2.
Ne ni/m HaunmeHnoBaHue TeM (pa3/iesioB) Conep:xanue TeM (pa3jiesoB)
Communication AHanu3 puTOpPUYECKUX MPUEMOB; HAICAHUE BCTYIUICHHS K
Tema 1 COOCTBEHHOH peun
Environment y4acTue B IMCKYCCHHU; COCTABJICHHUE OMPOCHHKA
Tema 2
Sport NOHMMAaHKE MO3ULMHU roBopsiero; emphasis
Tema 3
Medicine future forms; manucanue oryera
Tema 4
Tema 5 Transport MMOHMMAaHUE PAINO-PENOPTAKA; YOSIKICHHE
Tema 6 Literature Narrative tenses; used to, would




Ne m/m

HaunmeHoBaHue TeM (pa3/iesioB)

Conep:xanue TeM (pa3esnoB)

Tema 7 Architecture Passive constructions

Tema 8 Globalisation Verb patterns; amanu3s ctpykTypsI crareit

Tema 9 Art Ilo3unus Hape4yus B IPeUIOKCHUN; HAIUCAHUE PELICH3UY;
TIIOATOTOBKA IMPE3CHTAIIUN

Tema 10 Psychology Relative clauses; giving advice

Tema 11 Cultures Reported speech; reported verbs; studying webinar

Tema 12 Technology Conditionals, brainstorming; position of the article’s author

Tema 13 Brands Taking part in a meeting

Tema 14 Travel Telephoning, making arrangements

Tema 15 Change Describing change

Tema 16 Organisation Names of company departments and their functions

Tema 17 Advertising Advertising a product

Tema 18 Money Describing trends and figures.

Tema 19 Cultures Culture brief

Tema 20 Human resources -Ing forms and infinitives. Letter offering employment

Tema 21 International markets First Conditional, Second Conditional. Summarizing the
points of negotiation.

Tema 22 Ethics Narrative tenses. Principles or Profit

Tema 23 Leadership Relative clauses

Tema 24 Competition Competition Idioms. Passive voice

Tema 25 What is public relations? Functions of public relations

Tema 26 Public Relations practice PR activity

Tema 27 Public relations research Quantitative research




Ne n/mm HaumeHoBaHue TeM (pa3aenoB) Copaep:xanue TeM (pa3zeioB)
Tema 28 Researching PR careers using Manage a crisis
technology
Tema 29 PR for non-profit organizations Types of crisis
Tema 30 Crisis communication Corporate performance
Tema 31 External influences on public Communication environment
relations
Tema 32 Public relations marketing Social responsibility and obligation
Tema 33 Corporate social responsibility Financial disclosure
Tema 34 Investor relations Self-regulation
Tema 35 Public relations regulation Formal and informal regulations
Tabmuma 4.
CTpyKTypa IUCHUILINHBI (MOAYJIs1)
O0beM AucUMIIMHBI (MOAYJIAA), YAC. ®opma
KonrakTHast padora TEKyLIero
oﬁyqaloumxm C KOHTPOJIsA
HaumeHoBaHue TEM npenogaBartejeM ycneBaemMoc
Ne ni/m . 4
(pa3neJioB) Bcero 10 BU/AM Y4eOHBIX 3aHATHH Cp ™,
MPOMEKYTO
J JP m3 KCP YHO#
aTTecTalum
Ounasn gopma odyuenusn
Tema 1 Communication 23 14 9 I, 13,0, T
Tema 2 Environment 23 14 9 PK, I, 13,
9, T
Tema 3 Sport 23 14 9 I, 13, T
Tema 4 Medicine 23 14 9 PT, 1, A3,
9, T
Tema 5 Transport 23 14 9 I, 13,9, T
Tema 6 Literature 23 14 9 PK, 11, 13,
35, T
Tema 7 Architecture 23 14 9 I, 13,9, T
Tema 8 Globalisation 23 14 9 PK, 11, 113,




O0beM TUCHUILINHBI (MOAYJIS), Yac. ®opma
KonrakTHas padora TEKylIero
ol0yuyaommuxcs ¢ KOHTPOJIA
HaumeHoBaHMe TeM npenogaBaTeieM ycreBaeMoc
Ne ni/m . 4
(pa3neJioB) Bcero 110 BUJAAM yY4eOHBIX 3aHATHH Ccp ™",
MPOMEKYTO
JI JIP m3 KCP YHOIi
arTrecranmn
Ounasn gopma odyuenusn
3, T
Tema 9 Art 23 14 o, 13,9, T
Tema 10 Psychology 23 14 PK, 1, I3,
3, T
Tema 11 Cultures 23 14 o, 13,9, T
Tema 12 Technology 23 14 PT, O, A3,
3, T
Tema 13 Brands 23 14 I, 13,9, T
Tema 14 Travel 23 14 PK, 11, 13,
3, T
Tema 15 Change 23 14 o, 13, T
Tema 16 Organisation 23 14 PT, 1, A3,
3, T
Tema 17 Advertising 23 14 I, 13,0, T
Tema 18 Money 23 14 PK, 1, I3,
3, T
Tema 19 Cultures 23 14 o, 13,9, T
Tema 20 Human resources 23 14 PK, 1, 113,
3, T
Tema 21 International markets 23 14 O, 03,35, T
Tema 22 Ethics 23 14 PK, [, 13,
3, T
Tema 23 Leadership 22 15 I, 13,9, T
Tema 24 Competition 22 15 PT, 1, A3,
3, T
Tema 25 What is public relations? 22 15 I, 13,9, T
Tema 26 Public Relations practice 22 15 PK, 1, I3,
3, T
Tema 27 Public relations research 22 15 O, 43, T




O0beM TUCHUILINHBI (MOAYJIS), Yac. ®opma
KonrakTHas padora TEKylIero
ol0yuyaommuxcs ¢ KOHTPOJIA
HaumeHnoBanue TeM npemnoaaBartejiemM ycneBaemMoc
Ne ni/m . 4
(pa3neJioB) Bcero 110 BUJAAM yY4eOHBIX 3aHATHH Ccp ™",
MPOMEKYTO
J JIP 3 KCP YHOM
arTrecranmn
Ounasn gopma odyuenusn
Tema 28 Researching PR careers 22 15 PT, 11, 13,
using technology 2, T
Tema 29 PR for non-profit 22 15 I, 103,95, T
organizations
Tema 30 Crisis communication 22 15 PK, 1, 13,
9, T
Tema 31 External influences on 22 15 I, 13,9, T
public relations
Tema 32 Public relations marketing 22 15 PK, 1, 113,
3, T
Tema 33 Corporate social 22 15 o, 13,9, T
responsibility
Tema 34 Investor relations 22 15 PK, O, I3,
2, T
Tema 35 Public relations regulation 22 15 o, 103,59, T
IIpomexkyToUHast aTTecTalus 3auer

Ipumeuanue: 4 — ¢hopmer mexywezo rxommpoas ycnesaemocmu: onpoc (O), mecmuposanue (T),
koumponvuas paboma (KP), konnoxeuym (K), scce (3), pegpepam (P), oucnym (/1) u op.

1. YueOHO-MeTOANMYECKOE O0ecTieueHre CaMOCTOATEeIbHOI padoThI

00y4arIIMXcs Mo JUCUHUILIMHE (MOTYJIIO)

Ha 3aHATHSX 1O MHOCTPAHHOMY SI3bIKY HMCHOJB3YIOTCS pPa3IUYHbIC BHUJbI
TEKYILET0 KOHTPOJIS 3HAHUM AJIsl yCTAaHOBJICHUS] YPOBHSI OCBOCHHUS OIPEIEICHHOTO
pazznena (OTHENbHOM TeMbl) 00pa3oBaTEeNbHOM MporpaMMbl (KayecTBa 3HAHUUN
00yYarommxcsl):

YCTHBIC BUIBI KOHTPOJSA (YCTHBIM OTBET Ha IOCTaBJICHHBIH BOIPOC;
Pa3BEpHYTHI OTBET IO 3aJaHHOW TeMe;, YCTHOE COOOIIECHHE TI0
n30paHHOM TeMe, coOecel0BaHNe; TECTHUPOBAHHE (C TTOMOIIBIO
TEXHUYECKUX CPEIICTB OOyUYeHUS), JACKJIaMallis CTHXOB, OTPHIBKOB U
XYJ0KECTBEHHOW M CHEIUAIBHON JHMTEepaTyphl; YTEHHE TEKCTa Ha
WHOCTPAHHOM SI3bIKE, ayTUPOBAHUE);

3a4eT 110 3aJaHHOU TeME;

MUCBMEHHBIE  BHJIBI  KOHTPOJs  (MMMCBbMEHHOE  BBIMOJHEHHUE
TPECHUPOBOYHBIX YIMPAKHEHUH, MPAKTHUYCCKUX pPadOT; HaIKMCaHHUE
JTUKTAHTa, W3JIOKCHUS, COYMHCHHMS; BBITIOJIHCHUE CAMOCTOSTEIHHOM
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paboThl, MUCHMEHHON MPOBEPOYHONM PabOTHI, TBOPUYECKOU pPabOTHI,
OATOTOBKA pedepara).

BrinonHeHue Bcex 3aaHuil ABISETCS 00SI3aTENBHBIM IS BCEX CTYJIEHTOB.
CryzneHTbl, HE BBIMIOJIHUBIIKE B TMOJHOM OObEME 3aJlaHus, HE ITOMYCKalTCs K
claye dK3aMeHa.

Kpurepuu oOlLieHKHM 3HAHWA, YMEHMH, HABBIKOB: TIPaMMAaTHYECKUH TECT
OLICHMBAETCS TI0 KOJMYECTBY BBINIOJHEHHBIX 33JjaHWM, ayAupoOBaHUE — TIO
NPaBWIGHOCTH  YCIBINIAHHOW uWHpOpManuu, 0pu Oecele OLEHHBAETCA Kak
MOJITOTOBJICHHOE M3JIOKEHHE MaTepualia, TaK U CIOHTaHHAas MOHOJIOTWYecKas U
JIaJIOru4ecKasi peyb CTy/ICHTA.

TpynoeMKoCTh CamMOCTOSTENbHOM paboThl CTYACHTOB 1O AUCIMILINHE
«AHTTTMHACKAN S3BIK» cOCTaBiseT 429 4acos.

BOHpOCLI pa3aejaoB IMCHUIIJIUHBI 1 CAMOCTOATEC/IBbHOI0 U3YyUCHHAS.

Ne | Bonpochl, BBIHOCHMbIE HA CAMOCTOATE/IbHOE U3YYeHHE KonnuectBo
qaCoOB
1 |1.  Whois the best communicator you know? Why? 9
2. When did you last have a communication problem? Who
was it with?
3. How do you deal with someone who is rambling?
4. Is it always bad to digress when talking?
5. What techniques do you use to explain complicated
things?
2 |1.  Whatare the issues in your local area? 9

2. What questions would you like to ask in an opinion poll
about the environment?

3. What should the government priorities for the
environment be?

Do you think football is ‘the beautiful game’? 9
Which sports do you think are beautiful? Why?
What’s the difference between a sport and a game?
Does sport bring people together or divide them?

Should people pay for health care? 9
Do you think nurses and midwives are paid enough in
your country? Why/Why not?

3. Soon medical advances will allow people to live to a
very old age. Is this desirable? Why/ Why not?

4.  Should new drugs be tested on both animals and humans
before being prescribed by doctors?

NI E

5 |1.  Whatis your preferred method of transport? 9
2. Which methods of transport haven’t you used?

10




3. What are the advantages and disadvantages of different
methods of transport?

1. Have any characters in books really impress you? Why?
2. Who are the most famous writers in your country?

3. Which writers who are popular now do you think will be
read in 50 years’ time?

4.  Why do you think so few women have won the Nobel
Prize?

What is your favourite building? Why?

Where will the most innovate new hotel be built?
Why do we need bridges?

Describe most famous bridges.

What do you understand by term globalization?

What are advantages and disadvantages of globalization?
What advantages and disadvantages of social

etworklng’)

Should teenagers’ use of the Internet be limited?

Do you think supermarkets are generally good or bad for
he communities they serve?

SOz ODEIRODNDE

What sort of paintings do you like?

What sort of art don’t you like?

What is your favourite form of art?

What makes a good photograph?
Describe a work of art that you really like.

10

What is an effective team?

What sort of people do you need in a successful team?
What is peer pressure?

Are bullies always unpopular people? Why/Why not?
What is psychological profiling?

11

What is culture?

What are typical features of the Russian culture?
What do you think reverse culture shock might be?
What are cultural differences?

12

What do you think is the greatest technological
nnovatlon’) Give your reasons?

How is it possible to manage without technology?

Do you agree/disagree that the pace of technological
hange is too fast in some countries? Explain your opinion.

Do you agree/disagree that people rely on technology too
much these days. Explain your opinion.

5. Do you agree that inventors of new technology should
share ideas, not protect them. Explain your opinion.

PO WNSRPAWNPOAKRNEOA®NE
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1. Who is the best communicator you know? Why?
2. When did you last have a communication problem? Who
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was it with?

3.
4.
S.

How do you deal with someone who is rambling?
Is it always bad to digress when talking?
What techniques do you use to explain complicated

things?

14

1.

Writing: e-mail
Discussion of international brands

15

Discuss ways to promote customer loyalty
Writing: sales letter

16

NN PN

Writing: press release or letter
Comparing similarities and differences between two
companies

17

Discuss motivation and do a quiz on stress
Discuss what makes a job satisfying
Writing: guidelines

18

NN e

w

Discuss everyday risk and risk in business

Consider options to improve a car manufacturing
company's profits

Writing: report

19

N =

Discus the use of the Internet

Decide whether a music retailer should trade on the
Internet

Writing: e-mail

20

Do a quiz about thinking styles
ways of improving the performance of a sales' team
Writing: letter

21

Negotiate a finance package to make a feature film
Writing: e-malil

22

Prioritise and deal with complaints
Customer complaints
Writing: report

23

When is a problem a crisis?
Manage a crisis over pirated software
Writing: report

24

Do's and don'ts for managers
Three management styles
Writing: action minutes

25

What is the definition of public relations?

How many definitions of public relations do you know?
What are criteria of a good definition?

What are functions of public relations?

What are components of public relations?

26

NERORWONRERONEREIONDERONDEDNDEODE W

What are PR practitioner activities?
What is the difference and similarities between publicity

12




and promotion?

What is lobbying?

What is press agentry?

When is advertising a PR activity?

What is the focus of issue management?

What is the focus of publicity in PR and who uses it?

27

What methods of data collection do you know?
What is secondary data?

What methods of quantitative research do you know?
What methods of qualitative research do you know?
What is the link between theory and research?

28

PORONRENOOGOEO

What careers do you associate with the public relations
industry?

There are more jobs in this industry now than 20 years
ago. What development in society has caused this?
What skills and social characteristics do people need for
a successful career in PR?

Describe the range of organizations offering careers for
PR practitioners.

Describe a successful career in the PR industry.

29

What is a non-profit organization?

What are types of non-profit organizations?

What is the role of PR in non-profit organizations?
Which charities are most successful in Russia?
Describe recent changes in non-profit organizations.

30

What is a crisis for an organization?

What are types of crisis?

What are phases in managing a crisis?

What are the processes involved in crisis management?
What is a crisis management plan?

31

What is the role of PR in a global economy?

What are external influences on public relations?
Explain how to measure corporate performance.

What challenges does global PR face in the 215 century?

32

What are changes in PR marketing?

What are changes in the communication environment?
What is niche marketing?

What is integrated marketing?

33

bR BRONDED_ONDEROORODNDEOGEONDEO

What is corporate social responsibility?
What is sustainability?

What is statutory obligation?

What is voluntary action?

What barriers are there to providing effective
sustainability programmes?

13




o

Why should business organizations be socially
responsible?

34 What are investor relations? 7
What is the role of Investor Relations officers
What factors influence investor relations?

What are challenges for investor relations?

35 What are main types of regulation? 7
What is the difference between informal and formal
regulations?

3. How might regulations influence public relations
practice?

What are the possible risks of unethical behaviour?
What should PR organizations do to assist their
employers in dealing with ethical dilemmas in work

situations?

NI~ E

o b

HUroro: 270

2. MeToanyeckue yKa3aHus JJis1 00y4aromuXcs M0 0CBOEHHI0
AMCHHUIUIMHBI (MOIYJIs1)

N3ydyeHne aHTIMICKOrO S3bIKa OCYLIECTBIISICTCS B TE€YEHHUE / CEMECTPOB.
OCHOBHOM 1eNbI0 O0y4YEHUsS CTYJEHTOB aHIJIMMCKOMY SI3BIKY  SIBJIAETCS
dbopmupoBaHre OOIIEH KyJIbTYphbl YYallMXCsl CPEICTBAMH MHOCTPAHHOTO fA3BIKA,
MyTeM JOCTHXKCHUS HWMU TMPAKTUYECKOrO BIIAJICHUS SI3bIKOM, IO3BOJISIONIAM
U3BJIEKATh W3 TMPOYUTAHHBIX AYTEHTUYHBIX TEKCTOB HEOOXOJUMYIO IS
JATbHEUIIIETO Pa3BUTHS CBOUX MNPO(PECCHOHATBHBIX HABBIKOB W yMEHUU
nH(pOpMaIMIo, a TAaKKe BbIpakaTh CBOE KOMMYHHMKAaTUBHOE HaMEPEHHE B pamMKax
U3YYEHHBIX COIMAJILHO-OBITOBBIX W TMPOGECCHOHATBHO OPUEHTUPOBAHHBIX TEM.
[IpuopuTeTHBIMU BHUJAMU palOTHl SABISIFOTCS TOBOpeHHE M TuchbMo. OOriee
KOJIMYECTBO BPEMEHM, OTBOJAMMOIO Ha HM3y4Y€HHE TAHHOIO Y4eOHOTo IpeaMera,
cocraBisier 792 dYaca, KOTOpbIE BKJIIOYAIOT B ceOs: 1) ayautopHyro paboTy
(;mTaGopatopHbIe 3aHTHS); 2) BHEAYAUTOPHYIO paboTy (camocTosATeNnbHas paboTa).

PaGora nax urenuem. [[ns TOro 4TOOBI HAYYUTHCS XOPOIIO YUTATh TIO-
AHTJIMICKH, HYXXHO HAy4YUThCA MPABUIBHO NPOU3HOCUTh U YWUTATh CJIOBA H
NPEeMIOKEHHsI. IJTO HEBO3MOXKHO O€3 3HaHWs MpPaBHJI MPOU3HOIIEHUS OYKB,
OyKBOCOUYETaHUH, y/lapeHusl B CJIOBE M B LIEJIOM mpejioxkeHuu. [lepBoiii cemectp
HAYMHAETCS C BBOAHO-KOPPEKLIMOHHOTO Kypca.

PaGora ¢ nexkcuxoit. M3yueHre WHOCTPAHHOTO sI3bIKa HEBO3MOXKHO 0€3
3ayuynBaHus CcJI0B. HyXHO H€ TOJBKO y3HaBaTh UX B TEKCT€, HO U YMETh
ynotpeonsath ux. OgHaKo, 3alIOMUHAHKE CIOB OOBIYHO BBI3BIBAET TPYIAHOCTH MPHU
U3YYEHUU WHOCTPAHHOTO SI3bIKa, OCOOEHHO Yy B3POCHBIX, U K 3TOMY HaJI0 OBIThH
FOTOBBIM. be3 3aydyrBaHus CJIOB HEBO3MOXKHO MOIOJIHUTH CBOW CJIOBAapHBIN 3ariac
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TE€M, Y KOTO HE OBLJIO MPAKTUKH MO WHOCTPAHHOMY SI3BIKY B CTPAaHE M3y4aeMOTO
A3BIKA, a, CJIC0BATENILHO — BBIYUUTD SI3bIK.

Pabora ¢ Tekcrom. IlockonbKy T1I€€BON  YCTaHOBKOM  OOy4eHUs
WHOCTPAHHOMY  SI3bIKY SIBJISIETCS TOJyYeHHUE OCHOBHOM UWHGpOpMaIMu U3
WHOSI3BIYHOTO MCTOYHHMKA, 0CO00€ BHUMAHME CIEAYET YJEISATh YTEHHIO TEKCTOB.
[loHumMaHue TEKCTOB JOCTUTAeTCs NPH OCYIIECTBICHUM CIEAYIOIMUX BUIOB
yTeHus: 1) u3yvaromiee yTeHue, 2) 4YTeHHe ¢ OOIIMM OXBaTOM COJIEp)KaHus, 3)
YTEHUE C TOYHBIM TOHMMaHWeM. M3yuwaromiee dYTeHHE NpearoiaracT yMEHUE
CaMOCTOSATEILHO MPOBOJIUTH JIEKCUKO-TPAMMATHICCKUN aHAIN3 TEKCTa, B UTOTE -
aJICKBAaTHBIN TIEPEBOJ TEKCTa C MOMOIIBIO cioBaps. UTeHHue ¢ OOIMM OXBAaTOM
COJICpKaHUSl HANpPaBICHO Ha OXBAaT OCHOBHOTO CMbICIa MPOYUTAHHOIO, 0Oe3
MOMOIIK cJIoBaps. UTeHHWe ¢ TOYHBIM MOHHUMAHUEM IpEAroiaracT MUChMEHHBIN
MEPEeBOJ] TEKCTa Co ciaoBapeM. PaboTa ¢ JaHHBIM METOIWYECKUM KOMIUIEKCOM CO
CTYyJIEHTaMU 3a04HOM  ¢GopMbl OOYyYEHHS  OMNpENENseTCs COOTHOIICHUEM
KOJIMYECTBA YacOB, BBIJICTIIEMbIX Ha ayJJUTOPHYIO U CAaMOCTOSATENbHYIO padoty. Ha
MPAKTUYECKUX  3aHATUSIX  OCYIIECTBISIETCS  O3HAKOMJIEHHE U TEPBUYHOE
3aKpEIICHUE JIEKCUKO-TPAMMAaTHYECKOTO Marepuaia, a TakkKe KOHTPOJIb €ro
ocBoeHusl. OcTalibHON 00BEM PabOT BEIHOCUTCS Ha CAMOCTOSITEIbHOE N3YUYCHHE.

4. MoHJ OLEHOYHBIX CPEJACTB MPOMEKYTOYHOM aTTecTAlUU
110 JUCIUILINHE

4.1. q)OpMLI 1 MCTOABI TEKYILICTO KOHTPOJIA YCIICBACMOCTH U HpOMG)KyTO‘-IHOﬁ aTTeCTaluu.

4.1.1. B xonme peanu3all JUCIUIUIMHBI WHOCTPAHHBIN S3BIK (QHTIMICKUI) HCMONB3YIOTCS
CJIEYIOIINE METOABI TEKYIIIETO KOHTPOJISA U YCTIEBAEMOCTH 00 YJarOITHXCSI:

— IIPY IPOBEJICHUH 3aHATHI CEMUHAPCKOTO TUIA!

KOHTPOJIbHBIE pPa0OThl, BKJIIOYAIOLIME 3aJaHUd 1O TIPaMMaTHUYECKOMY U JIEKCHYECKOMY
MaTepuaiy, IpOUJIEHHOMY I10 TEME, a TAKKE YTCHHIO U ayIUPOBAHUIO.

OtaenpHO nNarOTCAd YCTHBIE 3aJaHMsI, BKJIIOYANOIIME IPOBEPKY HABBIKOB BEICHMS JIHUCKYCCUM
y4aluxcs.

4.1.2. TIpoMexxyTO4YHas aTTeCTalMsI TPOBOAUTCS B (hopMme:

HpOMC)KYTOLIHaH arrectanusda HOpoOBOAUTCA B BHUIC MOI[ynLHOﬁ KOHTpOJ’ILHOﬁ paGOTBI,
BKJ'HO'—IaIOH_[eI\/’I YTCHUC, ayAUPOBAHHUEC U ITMCbMCHHOC 3a/IaHUC, 4 TAKXKC 3aJJaHUs YCTHOﬁ qacTH.

HOK833TCJII/I, KPUTECPHUHA U OLICHUBAHHUE KOMHeTeHHHﬁ 10 TanamMm mux

(popmupoBanus
HaumenoBanue | Iloka3aren Kpurepun Ouenka
TeMbI U OLICHUBAHUSA (0ambI)
(pa3nena) OLlEHUBAHU
|

15



Communication

YmMmeHnue
COCTaBIISITh
BBICKa3bIBaH
ue

(mmanor) 1o
TeMe

Yuyactue B
JTACKYCCHUSIX TIO
TeMaM
JIUCITUTIIINHGBI Ha
AHTJIMMCKOM
SI3BIKE, B
KOTOPBIX
MPOSBIISECTCS
chopMUpOBaHH
ast
KOMMYHUKAaTUB
Has
KOMIIETCHITUS

0-20

Environment

ITepeBon
TEKCTa  CO
CJIOBapeM

Ilonsats
OCHOBHOE
coJIep)KaHHe
OPUTHHAJIBHOTO
TEKCTa,
BBIJIC]ITh
OCHOBHYIO
MBICJIb,
OTIPEIEITUTh
OCHOBHBIE
(dakTsl,
JoragaThbcs O
3HAYCHHH
HE3HAKOMBIX
CJIOB u3
KOHTCKCTA,
100 o
CJI0BOOOpa3zoBa
TEJIbHBIM
DJIEMEHTaM,
0o 10
CXOJICTBY c
POJHBIM
SI3BIKOM.

0-20

Sport

CamocrosiTe
JIBHOE
[IOMOJIHEHHE
CJIOBApHOTO
3araca U
COBEPIIEHCT
BOBaHHE

IIpencraBnenue
CIPOIYKTA»
CaMOCTOSITEIIbH
OM TBOPYECKOU
NEATEIIBHOCTH
CTyJICHTa —

pedepar,

0-20
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YCTHOM 151

IMpe3CHTalus 110

MMUCHbMEHHOHN | BEIOpAHHOM
peyn. TeMe
Medicine 3HaHue [TonmoxxurensHb! | 0-20
JEKCUYECKH |€ OLEHKH 3a
X CIMHMUII 110 | COUMHEHUS  C
TeMe MIpUMEHEHUEM
BCEro apceHana
rpaMMaTHIECCKU
X |
JICKCUYECKHUX
CPEICTB
Transport Oo6wbsicuenue | [Tonoxurensusl | 0-20
rpaMMmaTiye | € OIEHKH 3a
CKOTO TECT
Marepuaia
10 TeMe
Literature YMmeHne VYyacrtue B | 0-20
COCTABJISITh | IUCKYCCHUSAX TIO
BBICKA3bIBaH | TEMam
ne JTUCITUTUTHHBI Ha
(Inanmor) mo | aHrJIUHCKOM
TeMe S3BIKE, B
KOTOPBIX
IPOSIBIISIETCS
chopMHUpPOBaHH
ast
KOMMYHUKATHB
Has
KOMITCTEHITHS
Architecture [TepeBon [TonsTh 0-20
TEKCTa  CO | OCHOBHOE
clIOBapeM coJiepKaHue
OpUTHHAIBHOTO
TEKCTa,
BBIJICIIUTH
OCHOBHYIO
MBICIIb,
OTIPEICTUTh
OCHOBHBIC
(baKThI,
JIoragaTbCs O
3HAYEHUU
HE3HAKOMBIX
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CJIOB H3

KOHTEKCTAa,
160 1o
c10BOOOpa3oBa
TEJIBHBIM
DJIEMEHTaM,

(o] 1o

CXOJICTBY C

POJHBIM

SI3BIKOM.

Globalisation Camocrosite | [Ipencrasienue | 0-20

JBHOE CIPOAYKTa»
MOTIOJTHEHUE | CAMOCTOSATEIbH
CJIOBApHOI'O | OM TBOPYECKOMU
3armaca U | IESITEIbBHOCTU
COBEPILEHCT | CTyACHTa —
BOBaHUE pedepar,
YCTHOM W | IpE3eHTAIUs 110
MUCbMEHHOMN | BEIOpaHHOM
peyn. TEME

Art 3HaHue [Tonoxutensabr | 0-20

JEKCUYECKH | € OICHKH 3a
X CIMHMUII 110 | COUMHEHUS  C
TeMe IpUMEHEHUEM
BCEro apceHana
rpaMMaTHYECKU
X 1
JIEKCUYECKHUX
CPEJNICTB
Psychology O0bscuenue | [Tonoxurensusl | 0-20
rpaMMaTHyde | € OIEHKH 3a
CKOTO TECT
Marepuana
10 TEME
Cultures Ymenue Yuactue B | 0-20
COCTABJISITh | TIUCKYCCUSX TIO
BBICKA3bIBaH | TEMaM
ue JTUCITUTUTHHBI Ha

(mnanor) mo
TEME

AHTJIMACKOM
SI3BIKE, B
KOTOPBIX
POSBIISIETCS
chopMUpOBaHH
ast

18




KOMMYHHKATHB
Has
KOMIICTCHIIMA

Technology

ITepeBon
TEKCTa  CO
CJI0BapeM

[TonsATs
OCHOBHOE
coJiepKaHue
OpUTHUHAIBLHOTO
TEKCTa,
BBIJICITUTH
OCHOBHYIO
MBICITb,
OTIPEICITUTh
OCHOBHBIEC
(baKThI,
JoragaThCs O
3HAYEHUU
HE3HAKOMBIX
CJIOB u3
KOHTEKCTA,
1160 1o
CJI0BOOOpa3oBa
TEIHHBIM
AJIEMEHTAaM,
1160 1o
CXOJICTBY C
POJIHBIM
SI3BIKOM.

0-20

Brands

CamocrosTe
JILHOE
MOIOJIHCHUE
CJIOBapHOTO
3amaca U
COBEPUICHCT
BOBAHME
YCTHOM 51
MNHUCbMEHHOM
peun.

IIpencraBnenue
«IPOAYKTa»
CaMOCTOSITEIIbH
Ol TBOPUYECKOU
NEATEIbHOCTH
CTyJECHTA —
pedepar,
IIpE3CHTAIUS 110
BbIOpaHHOM
TEME

0-20

Travel

3HaHue
JIEKCHYECKHU
X €QUHHUIL 110
TeEMeE

ITonoxutenpHbI
€ OIICHKH 3a
COYMHEHUS C
MIPUMEHECHUEM
BCErO apceHalia
rpaMMaTH4YeCKU
X B

0-20
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JJICKCHYECKUX
CPCaCTB

Change

OObsaAcHeHHE
rpaMMaTHye
CKOTO
Martepuana
10 TEME

TlonoXuTenbHbBI
€ OIEHKM 3a
TECT

0-20

Organisation

YMenue
COCTaBJISITh
BBICKA3bIBaH
ue

(muanor) o
TeMe

VYuactue B
JTUCKYCCHUSIX TIO
TeMaM
JIUCITUTIIINHGBI Ha
AHTJIMMCKOM
SI3BIKE, B
KOTOPBIX
MPOSIBIISIETCS
chopMHUpPOBaHH
ast
KOMMYHUKaTUB
Has
KOMIICTCHITHS

0-20

Advertising

ITepeBon
TEKCTa co
CJIOBapeM

[Tonsats
OCHOBHOE
coliepKaHue
OPUTHHAIILHOTO
TEKCTa,
BBIJICTTUTH
OCHOBHYIO
MBICITb,
OTIPEICITUTh
OCHOBHBIC
(bakTsl,
IoragaThCsd O
3HAYCHUHU
HE3HAKOMBIX
CJIOB u3
KOHTEKCTA,
1160 1o
CJI0BOOOpa3zoBa
TEJIIBHBIM
AJIEMEHTAaM,
1160 1o
CXOJCTBY C
POTHBIM
SI3BIKOM.

0-20
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Money Camoctoste | [IpeacraBnenue | 0-20
JBHOE CIPOAYKTa»
MOTIOJIHEHUE | CAMOCTOSATEbH
CJIOBAPHOI'O | OM TBOPYECKOU
3amaca U | IESITeIbBHOCTU
COBEPIIEHCT | CTyACHTa —
BOBaHUC pedepar,
YCTHOM U | Ipe3eHTanus 10
MUCHMEHHOU | BBIOpaHHOM
peyH. TEME
Cultures 3HaHHe [TonoxxurensHbl | 0-20
JEKCHUYECKH |€ OLEHKU 3a
X €IWHUIL 110 | COUMHEHUSI  C
TEME IPUMEHEHUEM
BCEr0 apceHala
rpaMMaTUYECKu
X "
JEKCUYECKUX
CPEJNICTB
Human resources | O6bsacHenue | Ilonoxurensus! | 0-20
rpaMMaThye | € OLEHKH 3a
CKOT'O TECT
Marepuana
110 TEME
International Ymenue VYuactue B | 0-20
markets COCTaBIISAITh | IUCKYCCUAX TIO
BBICKa3bIBaH | TEMaM
ue JTUCUUTUINHBI HA
(Inanmor) Mo | aHTJIUHCKOM
TeMe SI3bIKE, B
KOTOPBIX
MPOSIBIISICTCS
chopMHUpPOBaHH
ast
KOMMYHUKaTHB
Has
KOMIETEHIHUS
Ethics [TepeBon [ToHATH 0-20
TEKCTa  CO | OCHOBHOE
CJIOBapeM coJiepKaHue
OpUTHUHAIBHOTO
TEKCTa,
BBIJICJIUTh
OCHOBHYIO
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MBICIIb,

OTIPEICITUTh
OCHOBHBIC
(baKThI,
7oramaTbCs O
3HAYCHUU
HE3HAKOMBIX
CIIOB u3
KOHTEKCTa,
(6] 1o
CII0BOOOpa3oBa
TCIIbHBIM
JJIEMEHTaM,
1160 1o
CXOJICTBY C
POHBIM
SI3BIKOM.
Leadership Camoctosite | [IpeacraBnenue | 0-20
JBHOE «IIPOIYKTa»
MIOITOJTHCHHE | CAMOCTOSITEIbH
CJIOBAapHOTO | O TBOPYECKOMN
3amaca U | IeSTETbHOCTH
COBEPILEHCT | CTyJACHTA —
BOBaHUE pedepar,
YCTHOU U | Ipe3eHTalus 1o
MMUCHbMEHHOMN | BEIOpAHHOM
peun. TEME
Comepetition 3HaHMe [TomoxxurensHb! | 0-20
JEKCHYECKH | € OIEHKH 3a
X €IUHHMIL 110 | COUMHEHHUS  C
TEME IpUMEHEHUEM
BCETO apceHasa
rpaMMaTHYECKH
X H
JIEKCHYECKUX
CPEJICTB
What is public Oo0msacaenue | [Tonmoxurensusr | 0-20
relations? rpaMMaTH4e | € OIICHKH 32
CKOTO TECT
MaTepuaa
10 TEME
Public Relations Ymenue Yuacrue B | 0-20
practice COCTaBJIATh | TUCKYCCHUSX TIO
BBICKA3bIBaH | TEMaMm
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ue
(mmanor) 1o
TeMe

JTUCIUIUIMHBI Ha
AHTJIMMCKOM
A3BIKE, B
KOTOPBIX
POSBIISIETCS
chopMUpOBaHH
ast
KOMMYHUKATHB
Has
KOMITCTCHITHS

Public relations
research

ITepeBon
TEKCTa  CO
CJI0BapeM

[lonsats
OCHOBHOE
coJiepKaHue
OpPUTHHAIILHOTO
TEKCTa,
BBIJICTIUTH
OCHOBHYIO
MBICITb,
OTIPEIEITUTh
OCHOBHBIC
(akTsl,
JI0TanaTbCsd O
3HAYCHUU
HE3HAKOMBIX
CJIOB u3
KOHTEKCTA,
1160 1o
CJI0BOOOpa3zoBa
TEJIIBHBIM
AJIEMEHTAaM,
1160 1o
CXOJICTBY C
POJHBIM
SI3BIKOM.

0-20

Researching PR
careers using
technology

CamocrosTe
JIbHOE
MOIIOJTHEHUE
CJIOBapHOTO
3araca 5
COBEPIIECHCT
BOBaHUE
YCTHOU u
MMCbMEHHOM
peuu.

[Ipencrasnenue
CIPOIYKTA»
CaMOCTOSITEIIbH
Ol TBOPUYECKOU
NEeATEIIbHOCTH

CTyJEeHTa —

pedepar,
MIPE3CHTAIUSA 110
BBIOpaHHOM
TEME

0-20
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PR for non-profit
organizations

3HaHue
JIEKCUYECKHU
X €IUHHII IO
TEME

ITonoxutenbHbI
€ OIICHKH 3a
COYMHCHUS C
MIPUMEHEHUEM
BCEr0 apceHalia
rpaMMaTH4YeCKu
X "
JIEKCUYCCKUX
CpPEICTB

0-20

Crisis
communication

OO0bgacHeHne
rpaMMaTiye
CKOTO
Marepuasa
10 TEME

TlonoXUTENbHBI
€ OIEHKA 3a
TECT

0-20

External influences
on public relations

YmMmeHue
COCTaBJISITh
BBICKA3bIBaH
ne

(auanor) mo
TeMe

Yyactue B
JTHUCKYCCHUSIX TIO
TeMaM
TUCIHUIIINHEI Ha
AHTJIMMCKOM
SI3BIKE, B
KOTOPBIX
MPOSIBIISICTCS
c(hopMHUpPOBaHH
ast
KOMMYHHUKATUB
Has
KOMIIETCHIIUS

0-20

Public relations
marketing

ITepeBon
TEKCTa
CJI0BapeM

Cco

IonsaTe
OCHOBHOE
coJiep>KaHue
OPUTHHAJIBHOTO
TEKCTA,
BBIJEIINTD
OCHOBHYIO
MBICJIb,
ONpeaeIUTh
OCHOBHBIC
(baKThI,
JoragaTtbCsI O
3HAYECHUU
HE3HAKOMBIX
CJIOB
KOHTEKCTA,
1100

H3

I10

0-20
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cI10BOOOpa3oBa

TCJIBHBIM
3JIEMEHTaM,
160 1o
CXOJCTBY C
POJTHBIM
SI3BIKOM.
Corporate social Camocrosite | [Ipencrasienue | 0-20
responsibility JTBHOE «IIPOYKTa»
IIOITOJTHEHHE | CAMOCTOSITEIIbH
CJIOBApHOr0 | OM TBOPYECKOMU
3amaca U | JCSITeIBbHOCTH
COBEpILCHCT | CTYJCHTA —
BOBaHHE pedepar,
YCTHOW W | MpE3eHTAIUs 110
MMHUCHbMEHHOMN | BEIOpAHHOM
peun. TEME
Investor relations | 3nanue [Monoxutensusr | 0-20
JEKCHYECKH | € OIEHKH 3a
X €IMHHMIL 110 | COUMHEHHUS  C
TEME pUMEHCHHEM
BCEr0 apceHasa
rpaMMaTHYECKH
X H
JIEKCHUYECKUX
CPEJICTB
Public relations Oo0bscaenue | [Tonoxurensusr | 0-20
regulation rpaMMaTH4e | € OIICHKH 32
CKOTO TECT
MaTepHraa
10 TEME

Conepxanue 3auera

1. BrinosiHEHHE TPEAJIOKEHHOTO MPENOAaBaATEEM TECTA: TPAMMATUYECKUI

(ae 6omsee 50 BOMpoOCOB) U JTEKCUYECKUM.

2. IlpounTtath U mepeckazaTh NPEAIOKEHHBIH MpenoaaBaTeseM TEKCT (110
0011eOBITOBOM, HAYYHO-TIOMYJIIPHON TEMATHKE WJIH 10 JEJIOBOM TEMATHUKE).
3. becena c mpernojaBaTesieM Mo MOATOTOBICHHON TeMeE.

Conep:xanue 3xK3aMeHa

1. AynupoBaHue: CTyI€HTBI IPOCIYIIUBAIOT TEKCT HA aHIVIMMCKOM SI3bIKE (5
MUHYT) U TOUCbMEHHO (B (opMe TecTa) OTBEYAIOT Ha 25 BOMPOCOB IO €ro

COJIEP KaHUIO HA aHTJIMHCKOM sA3bIKe (20 MUH).
2. 'paMMaTU4YECKUM TECT.
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3. CTyIeHTBI YUTAIOT TEKCT M0 OOIIEOBITOBOM MM JIMHTBOCTPAHOBEIUECKON
TeMaTHKe, MEPeIaloT ero CojAcp)KaHWE Ha aHTJIMMCKOM SI3bIKE M OTBEUAIOT Ha
BOMpochl 3k3ameHaropa. O06bem Tekcta 1800 — 2000 mnedaTHBIX 3HAKOB
(moarotoBka 15 MUHYT)

4. becena Ha aHTJIMMCKOM SI3BIKE IO OOIIEOBITOBOM, CTPAaHOBEAYECKON WU
JIeJIOBOM TeMaTHKE, B COOTBETCTBUHM C 3aJJaHUEM, YKa3aHHBIM B 3K3aMEHAIIMOHHOM
ounere.

dopma TeKylIero KOHTPOJIs:
e Paznen kypca «O0muii Kype aHIVIMHCKOIO A3BIKA»
Tema 1. Communication
BrinonHneHnue nekcuko-rpamMmmarudeckoro tecra. (30 MuH.)
Hamnucanue BCTymieHust K COOCTBEHHOM peyHu.
Tema 2. Environment
BrinonHenue nekcuko-rpamMmmaTudeckoro tecta. (30 MuH. )
Hanucanue nokiana mo pe3ysibTaTaM MPOBEIEHHOTO HCCIETOBAHUS JIOKATbHBIX
HKOJIOTUYECKUX MTPOOIIEM.
Tema 3. Sport
BrinonHneHnue nekcuko-rpamMmmarudeckoro tecra. (30 MuH.)
Hanucanue scce B popmate for-and-against.
Tema 4. Medicine
BrinonneHnue nekcuko-rpamMmmaruueckoro tecra. (30 MuH.)
Co3nanue  makata/IUCTOBKU/OpOIIIOPI 00  akTyaJdbHOM  3a00JICBaHUM.
Hanucanue nokiiana o HEeMEAUKaAaMEHTO3HBIX CIOCO0ax JCUCHUS.
Tema 5. Transport
Brimonnenue nekcuko-rpamMmMarudeckoro tecra. (30 MuH.)
Hamnucanne pexoMmeHanuii mo 0€30MacHOCTUA JAOPOXKHOTO JBIKEeHMs. Onucanue
uH(dopMaIuu B Ta0IHIIE.
Tema 6. Literature
BrimonHneHnue nekcuko-rpamMmMarudeckoro tecra. (30 MuH.)
Benenue Onora.
Tema 7. Architecture
Brlinonnenue nekcuko-rpamMmmaTudeckoro tecta. (30 MuH.)
Omnucanue 3maHUS
Tema 8. Globalisation
Brinonnenue nekcuko-rpammarudeckoro tecra. (30 MuH.)
CocraBieHre KpaTKOTO COICPKAHUS TPOYNTAHHON CTaThH
Tema 9. Art
BrinonHeHue nekcuko-rpamMmmaTuyeckoro tecta (30 MuH.)
CocraBneHnue oTyeTa 1o UTOraM MPOBEIEHHOTO UCCIICT0OBAHMS.
Tema 10. Psychology
BrinonHeHue ieKcuKo-rpaMMarrdeckoro tecta (30 mMuH.)
[ToaroToBka u Hanmcanue dcce mo Teme «The desire to be accepted by their peers
is perhaps the strongest motivating force during adolescence».
Tema 11. Culture
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BrinonHeHue ieKCuKo-rpaMMatrdeckoro tecta (30 mMuH.)

[Toxroroska mpe3entanuu «Kaleidoskope World»

Tema 12. Technology

BrimonHeHne eKcuKo-TpaMmmaTiaeckoro Tecta (30 MuH.)

Hanucanne oTdera o MpoOBEIEHHOM HCCIICIOBAHUH

° Pa3nea kypca «/le1oBoil aHTIIMHCKUAD)

BrImmotHeHHE TEKCHKO-TPaMMAaTHYECKOTO TECTA C ayJUPOBAHUEM TI0CIIC FOHUTOB 1 -
3 (Temsr 13-15).

BrImmotHeHHE TEKCHKO-TPaMMAaTHYECKOTO TECTA C ayTUPOBAHUEM TIOCIIC FOHUTOB 4-
6 (Tembl 16-18).

BrImmotHeHHE TEKCHKO-TPAaMMAaTHYECKOTO TECTA C ayJUPOBAHUEM TI0CIIC FOHUTOB 7 -
9 (Temsr 19-21).

BrlnonHeHNe IEKCUKO-TPaMMAaTHYECKOT0 TECTa C ayJMPOBAHUEM TT0CIIC FOHUTOB
10-12 (tembi 22-24).

BrlnonHeHre IeKCUKO-TPaMMaTHYECKOT0 TECTa C ayJMPOBAHUEM TI0CIIC FOHUTOB
13-15 (tems 25-27).

BrlnonHeHre TeKCUKO-TPaMMaTUYECKOT0 TECTA C Ay JMPOBAHUEM TT0CIIC FOHUTOB
16-19 (Temsr 28-30).

BrITtoTHeHHE TIEKCHKO-TPAaMMAaTHYECKOTO TECTA C Ay TUPOBAHUEM TI0CIIC FOHUTOB
20-22 (temsr 31-33).

BrITtoTHeHHE TIEKCHKO-TPAaMMAaTHYECKOTO TECTA C Ay TUPOBAHUEM TI0CIIC FOHUTOB
23-24 (Temsbr 34-36).

A For questions 1-15, read the text below and decide which answer (A, B, C
or D) best fits the space.

In September, I’m going to university but at the moment I am ° in two minds about
where to go and what to study. My personal choice would be to study theatre in

Rome. | have a very open personality, | am full of self- ! and people
say that when they talk to me they can’t 2 . So, studying theatre would
be a great idea as | could be an actor, or even a 3 . In addition, living
in Rome sounds so * . Life in Italy is totally ° to life in
England but I think I can © the different ’ and ways of
life there. The only big problem for me is the 8 in Rome. There are
just too many cars! The university does provide a ° service to the
university but friends tell me it still takes two hours. Another problem is my
parents. I think it is highly 1° that they will me going
to Italy and studying theatre. They want me to study International Politics in York.
Their 12 for this is that they want me to be a highly 3

academic. | must admit, | am interested in 4 but I’d rather study
theatre. Still, Id better *° doing some more work because if I don’t

pass my exams [ won’t be going anywhere!

0 a out of my mind b making up my mind c¢ intwominds d keeping an
open mind
1 a confidence b defence ¢ development d respect
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2 a speak louder than words b get a word in edgeways c hear it on the

grapevine

d on the same wavelength

3 a poet b critic ¢ ghostwriter d dramatist
4 a frustrated b isolated Cc intriguing d inadequate

5 a criticised b different C moving d impossible

6 a approve of b consent to C participate in d
adjust to

7 a cuisines b climates c customs d geography

8 a traffic congestion b mindless vandalism ¢ open spaces d
crime rate

9 a barge b shuttle C scooter d tram

10 a unnecessary b ineffective ¢ unlikely d mistrust

11 a relate to b get on with c succeed d approve of
12 a motive b profile C assessment d false
impression

13 a praised b different C unexpected d qualified
14 a natural resources b psychology ¢ human rights d
hierarchy

15 a getdown to b put up with ¢ fall out with d get used to

Innovation and inspiration

By Michael Steen

DSM still goes by the initials that stood for Dutch State Mines when it was
founded more than a century ago. The letters are one of a few things that haven’t
changed for a company that has been in a continual state of transformation
throughout most of its history.

The coal mines in the south of the Netherlands are now closed. But, even
when coal was central to its business, DSM expanded into fertilisers as a way of
using the ammonia produced during coal processing operations. Over the decades,
the focus shifted to plastics and, later, chemicals. Today, it is once again
reinventing itself, this time seeking out the higher-margin and less cyclical sectors
of life sciences and material sciences.

The company has tried to attract the finest technical minds and put research
and development at the heart of the business. But, argues Feike Sijbesma, chief
executive, a greater focus on good management is just as important.

‘Innovation, coming up with new products and launch concepts and business
models, is one of the main drivers of our strategy,” Mr Sijbesma says. ‘The whole
idea about our business education starts with our strategy ... You need a lot of
technical knowledge but you also need to change the company in terms of culture
and behaviour.’

The company wants to create managers who can show inspirational
leadership. Mr Sijbesma defines this as combining ‘authenticity and vulnerability
with clear direction’. DSM now works with four business schools — IMD in
Switzerland, Wharton and Babson University in the US and RSM in Rotterdam —
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and sends top executives to all four schools to develop leadership skills, gain
industry insight and work on special projects that can feed into overall corporate
strategy.

The links with the universities help graduate recruitment. It also puts its
executives in contact with other business people. ‘Our executives get to meet
people from other companies and learn a lot from them during these leadership
discussions about industry developments.

‘The programmes are focussed on two things: personal leadership skills and
business elements,” Mr Sijbesma says. He adds that learning is a key part of his
drive to transform the group into an innovative life science and material science
company.

‘What we want to do with this whole learning architecture and with those
universities is to make a stronger foundation to support or speed up this whole
change process,” he says.FT

B Choose the best alternative to complete the sentences.

16  DSM hopes that its managers will learn to the company’s
employees.

a) motivate b) control ¢)  deal with the
personal problems of
17  Executives from DSM at business schools around the
world.

a) run training programmes b) have taken jobs C)

become students
18  The training courses allow DSM managers to other
people in the industry.

a) compete with b) relax with C) learn
from

19  Mr Sijbesma says he wants to use education to help his company come up
with

a) ways of raising capital b) freshideas )

strategies for recruiting talent
20  Mr Sijbesma says that he hopes to change in his
company.

a) encourage b) understand c¢)  slow
down

[IpomexxyTouHasi aTrectanuysl CTYJCHTOB MO JIUCIUIUIMHE «AHIJIMACKUN
A3BIK» MPOBOAUTCS B COOTBETCTBUU C YcraBoM Akanemud, llonoxenuem o
MPOMEKYTOUHOM arTecTaiuu cTyAeHToB 1o nporpammam BIIO. Ilpomexyrounas
aTrrecTauys 1o AucuuiuinHe «HOCTpaHHBIN SA3BIK» IMTPOBOJUTCS B COOTBETCTBUU
c YueOHbIM TuIaHoM B 1 u 3 cemectpax B ¢opme 3adeTa (C OIEHKOM), BO 2
cemectpe B opme 3k3ameHa, B 4, 5, 6 u 7 cemectpax B popme 3auera. CTyaeHT
JIOMYCKaeTCsl K 3K3aMEeHY MO JUCUUIUIMHE B CiIy4ae BBINOJHEHUS UM Yy4eOHOTO
[JJaHA [0 JUCUMIUIMHE: BBIIIOJHEHUS BCEX 3aJaHUM U MEPOIPUATHUH,

29




PEeTyCMOTPEHHBIX MPOrPaMMOI TUCIUILUIUHEI (10 (hopMaM TEKYIIEero KOHTPOJIS).
B cnydae Hamuums  yyeOHOM  3aJI0JDKEHHOCTH — CTYAGHT — OTpalOaThIBaeT
MPOMYIICHHBIE 3aHATHS. JK3aMEH NPUHUMAET mpenojaBaTenb. ONEeHKa 3HAHUN
CTYJIEHTa Ha JK3aME€HE HOCHUT KOMIUJIEKCHBIN XapakTep, SBJseTcs OajuIbHOW U
OINPENEISETCS €ro:

—  OTBETOM Ha DK3aMEHE;

—  y4eOHBIMU JOCTHKCHUSIMH B CEMECTPOBBIN TIEPHOI.
3HaHUsA, YMEHUS, HABBIKA CTY/ICHTA HA 3K3aMEHE OLICHUBAIOTCS OLICHKAMM:

«omauuno» — 5, «xopowo» — 4 , «yodogremeopumenvHo» — 3,
«Heyoosnemeopumenvnoy — 2. Kpome TOro, CTyJEHTY BBICTABISETCS OLEHKA B
COOTBETCTBUM C OaJNIbHO-PEUTHHIOBON cucTteMoil. OCHOBOM MJig OINpeAeeHUs
OLICHKHU CIIY>)KUT YPOBEHb YCBOEHHS CTYACHTAMH Marepuaina, NpeayCMOTPEHHOTO
JAHHOM paboueill mporpaMMoi.

OlIeHI/IBaHI/Ie CTyJA€eHTa Ha J3K3aME¢HE 10 AUCHUILJIMHE «AHTIMHCKMIA
SI3BIK) .

Baniaebl Ouenka

(peTUHTOB
- TpeboBaHus K 3HAHUSM
Ol OLICHKH),

%

100-81

S, «omauurnoy

OuLeHKa «OTJIIMYHO» BBICTABIAECTCS CTYACHTY,
€CIM  OH TJIYOOKO Y  TPOYHO  YCBOWUI
IIPOrPAMMHBIM ~ MaTtepuaj, HCUEPIBIBAOLIE,
MIOCJIEN0BATENBHO, YETKO U JIOTUYECKH CTPOWHO
OTBEYAECT HA AHTJIMKUCKOM SI3bIKE Ha JK3aMEHE,
HE JIOMYCKaeT rpaMMaTUYE€CKUX OIIHOOK.
VYyeOHbIe TOCTHKEHUS B CEMECTPOBBINA MEPHUO]]
U pe3yiabTaTaMu  PyOeKHOTO  KOHTPOJIS
JEMOHCTPUPYIOT BBICOKYKO CTEIIEHb OBJIAJICHUS
IIPOTPAMMHBIM MaTEPUAJIOM.

80-61

4, «xopowio»

OlleHKa «XOpOIIIO» BBICTABISACTCS CTYACHTY,
€CJIM OH TBEPJIO 3HAET MaTepuayn, TPaMOTHO U
0o CYIIECTBY WM3JlaraeT ero, He JOIycKas
CYIIECTBEHHBIX HETOYHOCTEl B OTBETE Ha
BOIIPOC, MPABUIBHO NPUMEHSET HU3YYEHHYIO
JIEKCUKY U TPAMMATHUKY.

VYyeOHble TOCTUKEHUS B CEMECTPOBBIA MEPHUO]
U pe3ylbTaTaMu  PyOexKHOro  KOHTPOJIS
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ACMOHCTPUPYIOT XOPOUIYIO CTCIICHb OBJIAACHMS
IMpOorpaMMHBIM MAaTCPUATIOM.

60-41

3,
«V0081eMBOPUMETILHO
»

OneHka «yIOBIETBOPUTEIBHO» BBICTABIIACTCS
CTYJIEHTy, €CIM OH HMEET 3HaHHUS TOJIbKO
OCHOBHOI'O MaTepuana, HO HE YCBOWUJI €ro
JeTanei, JOMyCKaeT TIpaMMaTHYEeCKue U
JEKCUYeCKHe  OIIMOKM TNpuU  OTBETE  HA
AHTJIMACKOM SI3BIKE.

VY4eOHble NOCTHXKEHUS B CEMECTPOBBIN NEpUOA
U pe3ylbTraTaMd  pYOEXHOro  KOHTPOJIA
JEMOHCTPUPYIOT JOCTaTOYHYIO
(YOOBIETBOPUTEIbHYIO) CTENEHb OBJIAJICHUS
IPOrpaMMHBIM MAaTEPUATIOM.

40-0

2,
«Hey0081emeopumens
HOY»

Ouenka «HEYIOBJIECTBOPUTEIHLHO
BBICTABJIACTCS CTYACHTY, KOTOPBIM HE 3HAET
3HAYUTEILHON 4acTH IIPOrPaAaMMHOTO
Marepuania, JOIyCKAeT CYLIECTBEHHBIE
JEKCUYECKUEe U TpaMMaTUYECKUE OIIMOKH,
HEYBEPEHHO, C OOJBIIUMHU 3aTPYJHECHUSIMU
BBINIOJIHAET  MpakThuyeckue  padorel.  Kak
MpaBUjIO, OIICHKA «HEYJAOBJIECTBOPUTEIHLHO
CTaBUTCS CTYJEHTaM, KOTOpbl€ HE MOTYT
IPOJIOJKUTE 00yueHHe Oe3 JOTOJIHUTEIbHBIX
3aHSTHUM TIO0 COOTBETCTBYIOIIECH JUCIIUTUINHE.
VYyeOHble TOCTHKEHUS B CEMECTPOBBIA MEPHOL
U pe3yiabTaTaMM  pPyOEXKHOTO  KOHTPOJS
JEMOHCTPUPOBAJIM  HE  BBICOKYIO  CTENEHb
OBJIQJICHUSI TPOTPAMMHBIM MaTepUajioM IO
MHUHHUMAJIbHOM TUIAHKE.

YueOHas muTepaTypa u pecypcbl HHGOPMAIHOHHO-TEIeKOMMYHUKALMOHHOM
cetu "UnTepHer", BK/IIOYAA NepevyeHb Y4eOHO-METOAMYECKOr0 o0ecnedeHust 1Jis
CAMOCTOSITEJILHOM Pa0d0ThI 00y4a0IMXCS N0 JUCIUIIIHHE

6.1. OcHOBHas IUTEpATYypA.
Kyspmenkosa FO.b. Aurnuiickuii s3pik + Ayauosanucu B ObC. YueOHUK U MpaKTUKYM AJIs

npukiagHoro 6akanaspuara; M: HUY BIIID, 2016

Koporkuna U.b. Akagemuueckoe nucbMo: mpouecc, npoaykT u npakrtuka. PAHXul'C; Beicias

IIKOJIa COLMANBHBIX U SKOHOMHUYECKUX Hayk; M: FOpaiit, 2017
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Jleuenko B.B AHTJIMMCKUI SI3bIK. GENERAL & ACADEMIC ENGLISH. YueGrux st
npukiaanoro 6akanapuara @uHaHcoBelid yHuBepeuTeT mpu [IpaBurenscrBe Poccuiickoit
®epnepanuu (r. Mocksa), 2016

Eroposa H.b., [IpocsnoBckass O.A. Improve your vocabulary and grammar. For classwork and
selfstudy; M: MOCKOBCKHIA CTPOUTENBHBIN TOCYIapCTBEHHbIN yHUBEpcUTET, 2012

OununmnoBa M.M. [[en0Boii aHTTMIUCKUN A3BIK. 2-€ U3]1., UCIIP. U J0M. Y UECOHUK U MPAKTUKYM
JUIsl akajzieMudeckoro 6akanaBpuara. M: MOCKOBCKHI rocy1lapCTBEHHbIN YHUBEPCUTET UMEHU
M.B. Jlomonocosa, 2016

Koctuna N.0O, KpakoBuu B.b., AHTIHMICKHI S3bIK 1151 TYMaHUTApPUEB, 2-€ WU3J., UCIP. U JIOII.
Y4eOHHK 1 TPAKTUKYM IS akafeMudeckoro OakanaBpuata; M: Poccuiickuii rocy1apCTBEHHBIH
TyMaHUTapHbIN yHUBepcurert, 2016

6.2. JlomoHATEIBHAS TUTEPATypa
[Torpe6nas U.®., Crenanosa E.H., Aurnuiickuii si3eik. A Focus on Communication Skills B 2 4.

VYuebHoe mocobue st By30B; PoctoB-na-Jlony: FOxHbIi penepanbublii yausepcuret, 2016

Yukunesa JI.C., Aurnmiickuii s3bIK T myoauuHbiX BeicTyruieHuid. English for Public Speaking.
2-e U3, ucHp. U J01. YueObHoe nocodue ais OakanaBpuara U Maructpatypsl; M: OUHAHCOBBIN
yHuBepcuteT npu IIpaButensctBe Poccuiickoit @enepannu.

6.3. YueOHo-MeToAnueCKOe 00ecTieueHuE CaMOCTOATEIbHONU PaboTHlI.
CTyneHThl UCHOJb3YIOT OCHOBHYIO JINTE€PATYpy, WHbIE UCTOYHMKH M HMHTEPHET-PECYpPCHI

JUIsT TIOATOTOBKM 3aJaHMil ANl caMOCTOATeNbHOM pabotel. WHbopmamuio o TOM, Kak
MMOATOTOBUTE CaAMOCTOATCIIBHBIC 3alaHN U KAKOBBI CPOKH CAa4Yn pa60T CTYACHTHI ITOJIY4Yar0T Ha
MPAKTUYECKHUX 33/IaHUAX. Y HUX €CTh BO3MOXXHOCTh KOHCYJIBTUPOBATHCS C IMPEMOJaBaTeNIeM C
MTOMOIIBIO MIEKTPOHHOM MOYTHI.

6.4. HopmaTuBHbIE TPAaBOBbIE JTOKYMEHTHI.

6.5. UnTepHeT-pecypchl.
news.bbc.co.uk
Www.economist.com
www.guardian.co.uk
WWWw.nytimes.com
www.telegraph.co.uk
www.themoscowtimes.ru

ook owdE
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David Cotton, Falvey David. New Language Leader; Pearson Education Limited, 2014Foley

Mark. MyGrammarLab; Pearson Publish House; 2012
David Cotton, Falvey David. Market Leader, 3rd edition; Pearson Education Limited, 2011
Brook-Hart G. Business Benchmark; Cambridge University Press, 2007

Sanabria, Seal. Academic Encounters. Listening and Speaking. 2" edition, Cambridge
University Press, 2012
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Espeseth, Seal. Academic Encounters. Reading and Writing. 2" edition. Cambridge University
Press, 2012

McCarthy M., O'Dell F. Academic Vocabulary in Use, 2008

Brook-Hart G., Jakeman V.IELTS Complete, Cambridge University Press, 2012

1. MarepuajbHO-TeXHH4YecKasi 0a3a, HHPOPMAMOHHBIE TEXHOJIOTUMH,
NporpaMMHoe odecrneyeHue U HH(POPMALMOHHbIE CIIPABOYHbIE CUCTEMbI

JIeKIIMOHHBIE AYJUTOPUU C KOMIIBIOTEPHBIM M MPOEKIMOHHBIM O00OPYHOBAaHHEM JUIS

JEeMOHCTpaluu npe3eHTanuii. Jlocka unu ¢aun-4apTel U TUCTHI K HUM, (pioMacTepsbl.

Heo0xouMbl IPOEKTOP M HOYTOYK JUISL AEMOHCTPAIIHU:
® ay0- BUJCO-MAaTEPHAJIOB,
® [IpE3eHTALMii ¢ MOMOIIbI0 porpamMmMel Microsoft Power Point.
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