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1. IlepeyeHsb NIaHUPYEMBIX Pe3yJIbTATOB 00y4eHUsI N0 JMCHUILIHHE (MOYJI10),
COOTHECEHHBIX € IVIAHNPYEMbIMH Pe3yJIbTATAMH O0CBOeHHUsI 00pa30BaTeIbHOI MPOrpaMMbl

1.1 ducuuminHa

b1.B.02./1B.04.07 MekayHapoaHbIi

MapKeTHHT

(International

marketing) o0ecnieyuBaeT OBJIajeHNE CJETYIONIUMH KOMIETEHINUSIMHU C YUeTOM JITamna:

[MPAKTUKE
HBIN OITBIT B TM3aiiHE OTe-
YECTBEHHBIX U 3apyOex-
HBIX CETEBBIX PECYPCOB

ITOJIOXKHUTCIIb-

Kon HaumenoBanue Kon HaumeHnoBaHue 3Tamna ocBoe-
KOMIICTCHIIN KOMIICTCHIIN 9Taria OCBOCHUA HUA KOMIICTCHIIUHN
KOMIIETEHIIUU
[TKp-1 Crniocoben npumensats HallKp-1.1 Cnocob6HocTh  paboTaTh €

anu3aluu  C
COBPEMEHHBIX

MH(POPMALIMOHHBIMUA MaTepua-
JTaMH Ha SI3bIKE pEerMoHa CIeIu-

CpeAcTB 00pabOTKH U pelaKTH-
OBaHMs HH(OPMALIUU

[IPUMEHEHUEM
MIPOrpaMMHBIX

1.2 B pe3yjbTaTe OCBOCHUA TUCIHUIIJIHHBI Y CTYACHTOB HOJI?KHBI ObITh C(l)OpMI/IpOBaHI)I:

OTD/TD

(pu HamUIuK Tpod-
cTaHaapTa)/ TpyI1OBbIE
U ipodeccroHab-
HEBIE IeUCTBUA

Kox »rama ocBoe-

HUs KOMIICTCHIIMH

PesynbraTel 00y4deHus

dbopMupoBaHUE  TPY-
noBo  QyHKIMH A
01.7 Pa3paboTka Make-
Ta pecypca B paMKax|
0000IIIEHHON TPYIOBOH
¢dbynkuuun A Tlpeamer-
Hasi peanuzanus Tpedo-
BaHUN K  XYyIOXKe-
CTBEHHO-TEXHHUYE-
CKOMY  O(QOPMIICHUIO
CETeBOrO M3aHMsI/caii-
Ta WHPOPMAIIMOHHOTO)
areHTCTBa (Mpodeccu-
OHAJILHBIN CTaHZApPT
06.008 Crrerinaiauct 110
[TPOU3BOJICTBY
MPOAYKIIUA  CETEBBIX]
M3naHuii U uHpOpMa-
[[MOHHBIX areHTCTB) H
poQeCcCUOHATBHBIX
meficTBHMI, CBS3aHHBIX
C YMEHHUSMH pa3pada-
THIBATh CTpaTeruy
MH(POPMAaITMOHHON
MOJTUTHKH, oCcy+
[CCTBIIATh MEXTyHa-
[POJTHBII o0OmeH
nHpopMaruei, popMu-
[poBaTh MH(POPMAIHOHA

HbIC IIOTOKH )41

TIKp-1.1

Ha YPOBHC 3HAHWM: JACMOHCTPUPYCT 3HAHUC SA3bIK4,
CruoHa CriCuain3alinu

Ha YPOBHE YMEHUI: JEMOHCTPUPYET YMEHUE UUTATh
1 MTOHMMATh CIEUUAIBHYIO JUTEpaTypy Ha S3bIKe
€rMoHa ClelMaIn3aluu

Ha YPOBHE HAaBBIKOB: TIEPEBOIUT MJIM COCTABIISIET Pe-
BIOME TEKCTOB Ha S3bIKE PETMOHA CIICIHATH3AIIH,
COCTaBIISICT
COBPEMEHHBIX MPOTPAMMHBIX CPEICTB 00paOdOTKU H
penakTUpoBaHUs HH(GOPMAIMA Ha S3bIKE PErHOHA
CrieTIaTu3alluu

JIOKyMEHTAIUI0 ¢

IPUMEHCHUEM,




H(OPMAIMOHHOE B3a-
MMOJICHICTBUE OPraHu-
3allMy C BHEIIHEH Cpe-
10, TOTOBUTH 0030pHI,
H(}OpMaIMOHHEIE,
AQHAINTUYECKUE MaTe-
puanbl 1O BOIpocam|
MEX1yHapOIHOTO
COTPYIHUYECTBA, Pa3-
BUTHS 3apyOexKHBIX
[PETHOHOB, PETMOHAJIbA
HOW ITOJIUTHKH, OOIIE-
CTBEHHO-TIOJIUTHYE-
CKOTO, COLIMAIIBHO-
PKOHOMHMYECKOTO,
COLIMOKYJIBTYPHOTO
Pa3BUTHS  PETHOHOB,
MH(POPMALIMOHHOTO
[IPOCTPaHCTBA,
KaHAJIOB HMH(DOPMHUPO-
BaHUS C HCIOJb30Ba-
HUEM  JIByCTOPOHHETO
YCTHOTO M IHCHbMEH-

HOTO nepeBoaa
JIOKYMCHTOB W HHBIX]
MaTepuasoB o011e-

CTBEHHO-TIOJIUTHYE-
CKOM M  COLUAIbHO-
PKOHOMUYECKON
HAIpPaBIECHHOCTH, DPas3-
pabateiBaTh HHGMOpMa-
[IMOHHOE COITPOBOXK[IE-
HUE TMPOQecCHOHATb-
HOU JEATEIBHOCTH B
CMMU u cetn NHTEpHET
HAa PYCCKOM M HHO-
CTPaHHBIX SI3bIKAX

2. O0beM U MeCTO TUCHUILIUHBI (MOaYyJis1) B cTpykType OII BO
O0bemM TUCHUNIMHBI
O6mas  Ttpymoemkoctsh b1.B.02./1B.04.07 MexnayHaponaasii MapketuHr (International
marketing) cocraBisieT 4 3au€THble eAMHUIBI, 144 daca.
KonmnuecTBo akaieMUYeCKUX 4acoB, BBIACICHHBIX HA KOHTAKTHYIO pPabOTy C IMpPEroaaBaTesieM,
cocTapysieT 32 daca: Jiekuuu — 12 yacoB, npaktuyeckue 3ansatust — 20 yacoB. CaMocTosiTebHast
pabora cocTapiser 76 4acos.
Mecto nucuuniuabl B ctpykrype OII BO
Hucnummuaa  B1.B.02.71B.04.07 Mexnaynaponubiii  mapketunr (International marketing)
IpeIycMOTpeHa Ha 1 Kypce Bo 2 cemecTpe.
Hucrummaa b1.B.02.71B.04.07 Mexaynapoansiii MapkeTuHr (International marketing) Bxomut
B JMCIUIUTMHBI TI0 BBIOOPY YacTH, GOPMUPYEMOH Y4aCTHHKaMHU 00pa30BaTeIbHBIX OTHOIICHUH,
broka 1 «lucturinael (MOITYIIN ).
JlocTmkeHue miIaHupyeMbIX pe3ysibTaToB 00ydeHus ciykuT ocHoBo# aist b2.B.01(I1x) Hayuno-




uccrenoBareNbckas pabora (1o TeMe BBIMTYCKHON KBATHM(UKAIIMOHHON padoThl) (4 ceMecTp).
dopma NPOMEKYTOYHON aTTeCTAllMU B COOTBETCTBUH C YU€OHBIM TIAHOM — SK3aMEH.

3. CoaepsxkaHue H CTPYKTYPa JUCHHUILIMHBI (MOIYJIsT)
Ounas ¢popma o0yuenust

Ne n/m

HaunMeHoBaHue TeM
/WM pa3iesioB

O0beM TMCHUNJIMHBI (MOLYJIs1), YAac.

dopMma TeKyLIero
KOHTPOJIfA
ycrneBaeMocTH* ¥,
NPOMEKYTOYHOM
aTTecTamuu™**

Bcero

npemnoaaBarejieM

KonrakTHasi pa6ora o0yuyaromuxcsi ¢

N0 BMJIaM Y4eOHBIX 3aHATHI

CP

JI

JIP

13/

KCP

Tema 1

Ionsarne
MEXIyHapOIHOTO
MmapkeruHra. The
Concept of international
marketing.

18

2

4

12 o

Tema 2

MapKeTHHIOBBIE
HCCIIeTOBAHUS
MEKTyHapOITHBIX
peiaKOB. Marketing
research of international
markets.

16

12 o

Tema 3

MexayHapoaHble
MapKETHHTOBBIC
crpareruu. International
marketing strategy.

18

12 o

Tema 4

ToBapHO-IIeHOBAs
MTOJIUTUKA Ha
MEKyHAPOIHOM PBIHKE.
Commodity pricing on
the international market.

18

14 o

Tema 5

MapKeTUHIOBBIE
KOMMYHHKAIIIH Ha
MEKAYHAPOIHBIX
peiakax. Marketing
communication in
international markets.

18

12 o

Tema 6

OcobeHHOCTH OpeH/I-
MEHEKMEHTA Ha
MEK/IyHapOIHOM apeHe.
Peculiarities of brand
management in the
international arena.

20

14 o, P

HpOMC)KyTO‘-IHaH arTccranusa

36

Bcero:

144

12

20

76

llpumeuanue:

** — hopmul mexyueco konmpons ycnesaemocmu: onpoc (0O), pecoepam (P)
*A% - dhopmel npomesicymounoli ammecmayuu. dxk3amen (J).

Conep:xkanue TUCHUNIUMHBI (MOTYJIs1)

Tema 1 IlonsiTue mexayHaponHoro mapkerunra. The Concept of international marketing
OcHOBHEBIE MOHATHA, TCIW W 3aJa4u MCKIAYHAPOAHOI0 MapKETHHIA. HpI/IHIII/IHLI MapKETHHTa

MCKAYHAPOIHBIX KOMIIaHHUH.

Basic concepts, aims and tasks of international marketing. Principles of marketing international
companies.




Tema 2 MapkeTHHIOBbI€ HCCJIE0BAHUA MeKIYHAPOAHBIX pbIHKOB. Marketing research of
international markets.

MapKeTHHIOBBIM HMCCIIEI0BATEIbCKUI WHCTPYMEHTApUM, MPUMEHSAEMBIH B MEXIYHAapOIHOM
mapketuHre. [IoHsiTue G€HUMAapKUHTa, €ro CYyIHOCTh M UCHOJIb30BAHUE B MPOBEICHUU KOHKY -
PEHTHOTO aHaJIn3a Ha MEKIYHAPOAHOM PBhIHKE

Marketing research tools used in international marketing. The concept of benchmarking, its
essence and use in conducting competitive analysis in the international market

Tema 3 MesxkayHapoaHble MapKeTHHIOBbIe cTpaTerum. International marketing strategy.
[ToHsiTHE CTpaTeruy, OCHOBHBIE ATaIlbl pa3pabOTKH CTpaTeruu. MIHCTpyMEeHThl MapKETUHIOBOTO
aHajn3a, MPUMEHSIEeMOoro npu pazpadotke MexayHapoaubix crpareruii. PEST, SWOT-ananus,
matpuna BKI', GAP-ananu3. Oco6eHHOCTH cTpaTeruii Ha MeXIlyHapOIHOM pPBIHKE.

The concept of strategy, the main stages of strategy development. Marketing analysis tools used
when developing international strategies. PEST, SWOT analysis, BCG matrix, GAP analysis.
Features strategies in the international market.

Tema 4 ToBapHO-1eHOBasi MOJMTHKA Ha Me:KIyHapoaHOM pbiHKe. Commodity pricing on
the international market

[ToHsiTHE TOBapa U LIEHBI KaK PHIHOYHOT'O MPEUIOKEHUs, 0COOEHHOCTH (POPMUPOBAHMS PHIHOY-
HOIr'0 NpeajioKCHUA Ha MEKAYHAPOJHOM PBIHKC, YHHUKAJIBHOC TOBAPHOC MPCAJIOKCHUC, TOBApP-
HbIE€ CTPAaTeruy Ha MEXIYHAapOJHOM pbIHKE, LIEHOBBIE CTPATETMH Ha MEKIYHApOJIHOM pBIHKE.
®axkTopsl (OPMUPOBAHUS TOBAPHO-LIEHOBOW MOJIUTUK HAa MEXKIYHAapOJHOM pbIHKE. Bunbl 1eH
Ha MEX/yHApOJHOM pPhIHKE.

The concept of the product and prices as the market deals, especially the formation of market
supply in the international market a unique product offering, product strategy in the international
market, pricing strategies in the international market. The factors of commodity price policies in
the international market. Types of prices in the international market.

Tema 5 MapkeTMHroBble KOMMYHHKAIIMM HAa MeXIYHApOAHbIX pbIHKax. Marketing
communication in international markets

Kommiekc MapKkeTHHIOBBIX KOMMYHHUKaIMH. OCOOEHHOCTH KOMMYHHKAaTUBHOTO npouecca. ATL
u BTL xommyHukauuu. OcoO€HHOCTH KOMMYHMKAIIMOHHOM TMOJMTUKM Ha MEXAYHapOIHOM
PBIHKE.

The complex of marketing communications. Features of the communication process. ATL and
BTL communication. The features of the communication policy in the international market.

Tema 6. Oco0eHHOCTH OpeHI-MeHeIKMEHTa Ha Me:KayHapoaHoil apeHe. Peculiarities of
brand management in the international arena

[Tonstne OpeHauHra, 0COOEHHOCTH OpEeHI-MEHEIKMEHTa Ha IJI00AJIbHOM pBIHKE. ATpUOYTHI
Openna. @®UPMEHHBIN LIBET U CTUIIb. BpeH1-OyK MeX1yHapOAHBIX KOMITaHUH.

The concept of branding, especially brand management in the global market. The attributes of
the brand. Brand color and style. Brand book of the international companies.



4. MarepuaJjbl TEKyIIero KOHTPOJISl yCIIeBAeMOCTH 00yUaromuxcs U GoHI OLeHOYHBIX
CpPeACTB MPOMEKYTOYHOM aTTecTANMHU 0 JUCHUILJIMHE (MOIYJIIO0)

4.1. ®opMBbI M METO/bI TEKYLIEr0 KOHTPOJISI yCIIeBAeMOCTH M MPOMEKYTOUHOM aTTecTallu.
4.1.1. B xone peasmm3auuu aucuunauHbl b1.B.02./1B.04.07 MexayHapoaHblii MapKeTHHT

(International marketing) wcnmoJb3ylOTCH ciaeaylIIHe MeTOAbI TEKyLIero KOHTPOJIA
ycrneBaeMocTH 00y4YaloIIuxcs:

Tema w/wm pazmen Metombt
TEKYIIIETro
KOHTPOJIS
yCIIeBaeMOCTH
Tema 1. [Honstue mexaynaponnoro mapkerunra. The Concept of orpoc

international marketing.

Tema 2. MapkeTHHIOBBIE HCCIIEI0BAaHUS MEXAYHAPOAHBIX phIHKOB. Marketing OIpoc

research of international markets.

Tema 3. MexayHapoaHble MApKETHHTOBBIE cTpareruu. International onpoc

marketing strategy.

Tema 4. ToBapHO-11eHOBas MMOJIMTUKA HA MEXAYHApOAHOM pbiHKe. Commodity orpoc

pricing on the international market.

Tema 5 MapkeTHHTroBble KOMMYHHUKAILIUU HA MEXIYHAPOJHBIX PhIHKAX. orpoc

Marketing communication in international markets.

Tema 6. OcobeHHOCTH OpeHI-MEHEIKMEHTa Ha MEXTyHapOAHOH apeHe. Omnpoc, pedepar

Peculiarities of brand management in the international arena.

4.1.2. JKk3aMeH NPOBOAUTCH C NMPUMEHEHHEM CJEeAYIIIUX METOIO0B (CPeACTB): B YCTHOM
(¢opme mo BonpocaM u 3aJaHUAM.

4.2. MartepuaJbl TeKylero KOHTPOJIs yCIeBaeMOCTH.

[IpenonaBatenb OLIEHWBAE€T YPOBEHb MOATOTOBIEHHOCTH OOYYalONMXCS K 3aHATHIO 110
CJICAYIOIINM TIOKa3aTeIsIM:

- YCTHBIE OTBETHI HA BOTPOCHI MIPETIOAABATENS 110 TEME 3aHATHUSA,

- BBICTYIIJICHHE C JTOKJIAJaMH,

- ydacTue B 00CYXJAEHUU JOKIIAJIOB,

- 3ammTa pedepara.

OrneHka 3HaHWM, YMEHUI, HaBBIKOB NMPOBOAMTCS HAa OCHOBE OAILHO-PEUTHHTOBOM CHCTEMBI
70% wu3z 100% (70 OGammoB u3 100) - BkiIag Mo pe3yiabTaTaM TOCEIIAEMOCTH 3aHSTHH,
AKTUBHOCTH Ha 3aHSTHUAX, BBICTYIUIEHUS C JOKIAJaMH, y4acTHUs B OOCYXIEHUSX OKIa0B
Opyrux oOydarommMxcs, OTBETOB HAa BOIPOCH TPENOAAaBaTENs B XOAE 3aHATHSA, 3aIIUTHI
pedepara.

Jeranu3zanus 6ayuioB M KpUTEPUH OLEHKH TEKYIIEro KOHTPOJIS YCIIeBAeMOCTH YTBEPKIAETCS Ha
3aceaHuu Kadeapsl.

Bonpocet memwvi 015 noocomosxu k onpocam (memvl 00K1A008):

Tema 1 IlonsiTue mexxayHaponHoro mapkerunra. The Concept of international marketing.
1. OCHOBHBIC TIOHSTHS, LIEJIN ¥ 33]Ia491 MEKYHAPOJIHOTO MapPKETHUHTA.

2. [TpuHIUTIIBI MApKETUHTa MEXKAYHAPOIHBIX KOMIAHHUH.

1. Basic concepts, aims and tasks of international marketing.




2. Principles of marketing international companies.

Tema 2 MapKeTHHIOBbIE HCCJIeI0BAHUAMEKIYHAPOAHBIX pbIHKOB. Marketing research of
international markets.

1. MapKeTHHIOBBIN HCCIe10BaTeNbCKII HHCTPYMEHTapuil, IPUMEHsAEMBbI B MEKIYHApOI-
HOM MapKEeTHHTE.
2. [TonsiTHE GEHUMApPKUHTIA, €r0 CYIIHOCTh U MCIIOJIb30BaHKE B IIPOBEIEHMH KOHKYPEHTHOTO

aHaJIM3a Ha MEXIYHAPOJAHOM PBIHKE

1. Marketing research tools used in international marketing.
2. The concept of benchmarking, its essence and use in conducting competitive analysis in the
international market

Tema 3 MesxkayHapoaHble MAapKeTHHIOBbIe cTpaTreruu. International marketing strategy

1. [TonsaTHe cTpaTerun, OCHOBHBIE TAITbI pa3pabOTKU CTPATETHH.

2. WMHCTpyMEHThI MapKETUHIOBOTO aHaJIM3a, IPUMEHIEMOro pu pa3paboTKe MEXAyHapo.I-
HBIX CTPATETHM.

3. PEST, SWOT-ananu3, marpuna bKI', GAP-ananus.

4. OcoOeHHOCTHU CTpaTeruii Ha MeXIyHapOJIHOM pPbIHKE.

1. The concept of strategy, the main stages of strategy development.

2. Marketing analysis tools used when developing international strategies.
3. PEST, SWOT analysis, BCG matrix, GAP analysis.

4. Features strategies in the international market.

Tema 4 ToBapHoO-1leHOBasi OJUTHKA HA Me:KAyHapoaHoM pbiHKke. Commodity pricing on
the international market

1. [TonsTre TOBapa M LEHBI KaK PHIHOYHOTO MPEIOKEHHS,, OCOOEHHOCTH (POPMHUPOBAHUS
PBIHOYHOT'O MpPEATIOKEHNUsT Ha MEXIYHApOAHOM pBIHKE, YHHKAJIbHOE TOBApHOE IMPEIOKEHUE,
TOBapHbIE CTPATETMM Ha MEXJyHAPOJHOM pBIHKE, LIEHOBBIE CTPAaTErMU Ha MEXAYHapOAHOM
PBIHKE.

2. ®daxTopsl GOpMHPOBAHUS TOBAPHO-LIEHOBON MOJUTHK Ha MEKIYHAPOJHOM PBIHKE.

3. Bunpl 11eH Ha MEeXAyHapOIHOM pPbIHKE.

1. The concept of the product and prices as the market deals, especially the formation of market
supply in the international market a unique product offering, product strategy in the international
market, pricing strategies in the international market.

2. The factors of commodity price policies in the international market.

3. Types of prices in the international market.

Tema 5 MapkeTHHIoBble KOMMYHHKAIlMM Ha MeKIYHAPOAHBIX pbIHKaX. Marketing
communication in international markets

1. Kommiekc MapKETHHTIOBBIX KOMMYHHUKAIIMM.

2. Oco0eHHOCTH KOMMYHHKATHBHOTO TpoLiecca

3. ATL u BTL koMmmyHUKaIIuu

4 Oco0eHHOCTH KOMMYHHUKAIIMOHHOM MOJIMTHUKY Ha MEX/JYHApPOJAHOM PhIHKE.

1. The complex of marketing communications.
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2. Features of the communication process
3. ATL and BTL communication
4. The features of the communication policy in the international market.

Tema 6. Oco0eHHOCTH OpeHI-MeHeIKMEHTa Ha Me:kayHapoaHoil apeHe. Peculiarities of
brand management in the international arena

1. [Tonsitue 6peHaMHra, 0COOEHHOCTH OpeH I-MEHEeIXKMEHTa Ha TTI00aTbHOM PBIHKE.
2 ATpuOyTHI OpeHpa.

3. DUpMEHHBIN LIBET U CTUJIb.

4 bpenn-0yk MeXayHapOoJHBIX KOMIIAHUM.

1. The concept of branding, especially brand management in the global market.
2. The attributes of the brand.

3. Brand color and style.

4. Brand book of the international companies.

IIpumepnvie memul 0151 HANUCAHUS pedepamos:

1. AnanTanvoHHbIE U3MEHEHMSI CTPYKTYpPbl BHEIIHUX CBSA3€W NMPENNPUATHN, BbI3BaHHBIC
IpoleccaMy UHTEPHATU3ALINH.

2. ACCOPTUMEHTHAS MTOJIUTUKA MEXAYHAPOAHBIX KOMITAHUH.

3. Bo3MmoxHOCTH MapkeTHHra B Ipoliecce pa3pabOTKH IMPOEKTOB MEXAYHapOIHOIO
COTPYIHUYECTBA.

4. Bo3MoxHbBIE YCTIOBHS U PUCKH, CBSI3aHHBIE C BBIXO/IOM HAa MEXAYHAPOIHBIN PHIHOK

S. I'moGanu3zanus u npobaemsl, co3aaBaeMsle ero s Poccun.

6. JIn3aiiH 1 yrakoBKa 3KCIIOPTHOIO TOBapa.

7. VcTouHnku nHGOPMALIUU O MEKIYHAPOIHBIX PhIHKAX.

8. Kananel ToBapoABMKEHUS B MEKTYHAPOJHON TOPTOBJIE.

9. KoMMyHMKaTHBHBIE CTPATETMH B MEXKAYHAPOJHOM MapKETHHIE.

10. KonkypeHToCcocoOHOCTh TOBapa Ha BHEIIIHEM PBIHKE.

11. MapkeTuHr B 00ecTie4eHUH KOHKYPEHTOCIIOCOOHOCTH PErMOHOB.

12. MapkeTHHroBbI€ UCCIIEIOBAHUS IIPU BBIXOJE HA MEXKIYHAPOIHBIN PBIHOK.

13. MapKeTHUHIOBBIE CPEICTBA KOMMYHHUKALIAH.

14. MapKeTHHrOBbIE€ CTPATErHMH Ha MEXIyHAPOJAHOM PhIHKE.

15. ITpobnembl MapKeTHHIa MPH peaTu3alii MEXIyHApOAHbBIX POEKTOB.

16. [IpoGnemsl, cTpaTerus U METOAbl MAPKETUHIOBOM KOMMYHUKALIUU HAa MEXAYHApPOIHOM
PBIHKE.

17. PexsiaMHble KAaMITAHUK HA MEXyHAPOIHBIX PHIHKAX.

18. CepBucHas NOJIMTHKA B MEKYHAPOJHOM MAapKETHHTE.

19. Cpena MexayHapOAHOTO MapKETHHTa

20. Cpena MexayHapOAHOIO MapKETHHTA.

21. Crpareruu ajanTtaiiy ToBapa Ha BHELITHEM pPBIHKE.

22. Crparerun Bxoza Ha MEXIyHapOAHbIN PbIHOK.

23. [lenecooOpa3HOCTh BbIXOJa Ha BHEUTHUM PBIHOK, METObI BHIX0/1a HA BHEIIHUN PBIHOK.
24. IleHOBBIE CTpaTerny B MEXKAYHAPOJHOM MapKETHHIE.

Examples of topics for writing essays:

1. Adaptive changes in the structure of external relations of enterprises, caused by processes of
internalization.

2. Assortment policy of international companies.

3. Marketing opportunities in the development of international cooperation projects.
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4. Possible conditions and risks associated with entering the international market
5. Globalization and the problems it creates for Russia.
6. Design and packaging of export goods.

7. Sources of information about international markets.
8. Channels of distribution in international trade.

9. Communication strategies in international marketing.
10. The competitiveness of goods on foreign markets.

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.

Marketing in ensuring the competitiveness of regions.
Marketing research when entering the international market.
Marketing communication media.

Marketing strategy in the international market.
Marketing problems in the implementation of international projects.

Problems, strategies and methods of marketing communication in the international market.
Advertising campaigns in international markets.
Service policy in international marketing.
Environment of international marketing
Environment of international marketing.
Adaptation strategies of goods in foreign markets.
Entry strategy to international market.

The feasibility of entering the foreign market, methods of market entry.

24. Pricing strategies in international marketing.

4.3. OueHo4yHblIe CPeACTBA A/ IPOMEKYTOYHOM aTTecTAlMHU.

4.3.1 IlepeueHb KOMIETEHIHIl ¢ yKa3aHHeM JTanoB HUX (opMupoBaHMsi B Ipolecce
O0CBOCHHUSI 00pa30BaTeIbHOM MPOrpPaMMBI.

KOMIIETEHIUH ¢ YUE€TOoM dTala ux (bOpMI/[pOBaHI/IH

Iloka3aresm M KpHUTEPUH OLEHUBAHUS

Kon HaumenoBanue Kon HaumenoBaHue 3Tamna ocBoe-
KOMIIECTCHIIN KOMIICTCHIIN 9Taria OCBOCHUA HUA KOMIICTCHIIUHN
KOMIIETEHIIUU
[TKp-1 Crniocoben npumensats HallKp-1.1 Crocob6HocTh  paboTaTh €

[MPAKTUKE  IIOJIOKHUTEIb-
HBIN OITBIT B TU3aiiHE OTe-
YECTBCHHBIX U 3apyOex-
HBIX CETEBBIX PECYPCOB

MH(POPMALIMOHHBIMUA MaTepua-
JTaMH Ha SI3bIKE pEerMoHa CIeIu-
aIM3allud ¢  IPUMEHEHUEM
COBPEMEHHBIX  MPOrPaMMHBIX
CpeAcTB 00pabOTKH U pelaKTH-

OBaHMs HH(OPMALIUU

ITan 0CBOCHUS KOMIIe-

IToxa3zareap oueHUBAHUSA

Kpurepuii ouennBanus

TeHUHH
[TKp-1.1
CnocobHOCTh  paboTath ¢
WHPOPMAIMOHHBIMU ~ MaTe-

pyuaiaMHn Ha S3BIKE PEruoHa
creguain3ainu ¢ MpUuMCHC-

HUEM

COBPCMEHHBIX

IPOTPaMMHBIX CPEICTB 00-
pabOTKH M pelaKTHPOBAHHS
UHPOpMALUU

CBOOOIHO YMTAeT CHEIH-
allbHYI0  JINTepaTypy Ha
A3bIKE pEruoHa CIelHaIu-
3aluu

[enaer nepeBox wumu pe-
3I0ME€ TEKCTOB Ha S3bIKE
pervoHa crenuanu3anuu

Henaer  coobmenuss  u|lIpencraBimser  cooOmieHuss U
JIOKJIa/Ibl Ha A3BIKE PETUOHA [ IOKJIAJbl Ha A3BIKE pPErHoHa
crienraIn3aun crienraIn3anun

JIeMOHCTpUPYET YMEHHE YUTATh U
IIOHMMATh CHELUAIBHYIO JIUTEpa-
Typy Ha SI3bIKE PErHOHa CIelua-
JIU3aluuu

IlepeBoguT WM COCTaBIsAET pe-
3I0ME TEKCTOB Ha SI3bIKE PETHOHA
CICLMAIN3aLlUU
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Bener Oeceny mo um-|IlongepxuBaer Oecemy mo mim-
POKOMY CHEKTPY IOBCE-|POKOMY CIIEKTPY IOBCEIHEBHOTO
THEBHOTO W mpodeccro-|u MmpodeccuoHaTbHOTO OOIIEHHS
HaJIbHOTO  OOIEHMS Ha|Ha S3bIKE€ PETHMOHA CIeLuaNnu3a-
S3bIKE pPErruoHa CHelHaIu- | uu

3a1un CocraBisieT JNOKYMEHTAallUIO C
Bener nenoByro nepenucky | ipuMeHeHueM COBPEMEHHBIX
C MPUMEHEHUEM COBPEMEH- [IpOrpaMMHBIX  CpEJICTB  00pa-
HBIX IIPOrPaMMHBIX | OOTKH u pelaKTUPOBAHUSA

cpeactB oOpaboOTKM W pe-|uH(pOpMAIMK Ha SI3BIKE PETHOHA
JNaKTUPOBaHUS  MH(OpPMa- | crienuanu3anim

OUu Ha A3bIKC PCETHUOHA
CTICIHATH3ALIH

4.3.2 TunoBbie OLIECHOYHbIE CPEACTBA
Bomnpocs! k 3x3aMeny
1.  Ponp mapkeTHHIra B 3KOHOMHUYECKOM Pa3BUTUU CTPaHbI (Ha MpUMEpe peruoHa crenuain3a-
1I1N).
2.  Konuenuuu MexayHapOAHOIO MapKETHHTa.
3. llenu u QpyHKIMHU MEXTYHAPOAHOTO MAPKETHUHTA.
4.  IlpuHUHMIIBI OpraHU3alUU CITy>KObl MAPKETUHIa MEXTYHAPOAHBIX KOMITAaHUH.
1. IloHsATHE U BUIBI MAPKETUHIOBOM Cpebl MEXyHAPOIHBIX PHIHKOB.
2.  BHyTpeHHsS M BHELIHAS MUKPOCPEAA MapKETUHIa MEXTyHApOAHBIX KOMITAaHUH.
3. IloHsATHE ¥ OCHOBHBIE THUIIBI KOHTAKTHBIX ayIUTOPUN Ha MEKIYHAPOJHOM PBIHKE.
4. TloHATHe KOHKYPEHTHOM CUTYyalluu, KOHKYPEHTHOTO MOBEIECHUS Ha MEKIYHApOJHOM PbIH-
Ke.
5. llenu uccienoBaHus MEKyHapOIHBIX PHIHKOB.
6. Meroxbl MADKETUHIOBOTO aHAJIN3a MEXAYHAPOIHbBIX PBIHKOB.
7. Tlonstue u Gpopmbl IPOABMKEHNUS TOBapa Ha BHEIIHUM PHIHOK.
8. KoMMyHMKalMOHHBIE KaHAJIbl ¥ MO3ULMOHUPOBAHUE TOBapa Ha BHEIIHEM PBIHKE.
9.  CyObexThl U 00BEKTHI PEKIAMHOMN AESITEIbHOCTH Ha MEK/YHAPOIHOM PBIHKE.
10. PeknamHble HOCUTENIU U (POPMBI pEKJIaMbl HA MEXKAYHAPOTHOM PbIHKE.
11. Bwuapl pexkiaMHBIX KaMIaHWM Ha MEXIYyHApOJHOM pBIHKE (IO LENSM, CHJIE PEKJIAMHOTrO
BO3ACUCTBUS, MO OOBEKTaM, IO HOCHUTENIIM, IO CTENEHU OXBaTa PBIHKA, TEPPUTOPUAIIBHO-
reorpapuueckuM Mpu3HaKaM, CpoKaM peaanu3alun).
12.  Onenka 3¢(eKTUBHOCTH MapKETUHIOBBIX KOMMYHHKAIUN Ha MEXTyHapOIHOM PBIHKE.
13. TIpuHmuns! GOpMHUPOBAHUS TOBAPHOU MOJUTHKH HA MEXKITYHAPOTHOM PHIHKE.
14. IIpuHuuns! GpOpMHUPOBAHUS LIEHOBON MOJIMTUKU HA MEXTyHAPOIHOM PBIHKE.
15. DbpeHauHr MeXIyHapOIHBIX KOMIIAHUH.
16. ITpuniuns! pa3paOOTKH CTpaTETuil Ha MEXJYHAPOJAHOM pPBIHKE.
17. Dtansl pa3pabOTKH MEXKIYHAPOIHBIX CTPATETUH.
18. T'moGanu3zaiust MUPOBOI SKOHOMHUKHU M MEXTyHAPOIHBIN MApKETHHT .
19. DTtanbl npoBeeHNs] MAPKETUHTOBBIX UCCIIEI0OBAaHUI MEKIYHAPOJHBIX PHIHKOB.
20. IIpob6nemsl afanTaluy LEHbl HA MEXAYHAPOIHOM PhIHKE.

Exam questions
1. The role of marketing in economic development of the country (on the example of the region
of specialization).
2. The concept of international marketing.
3. Objectives and functions of international marketing.
4. The principles of organization of marketing service international companies.
1. Concept and types of marketing environment of international markets.
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. Internal and external micro-environment marketing international companies.

. The concept and main types of contact audiences on the international market.

. The concept of the competitive situation, competitive behavior in the international market.
. The purpose of the study the international markets.

. Methods of marketing analysis of international markets.

. The concept and forms of product promotion on the external market.

. Communication channels and product positioning in foreign market.

. Subjects and objects of advertising activity in the international market.

10. Advertising media and forms of advertising on the international market.

11. The types of advertising campaigns on the international market (for the purposes of, the
power of advertising, objects, object, the degree of market coverage, geographically-
geographical indications, the timing of implementation).

12. Evaluation of the effectiveness of marketing communications in the international market.
13. Principles of formation of commodity policy in the international market.

14. Principles of formation of pricing policy in the international market.

15. Branding of international companies.

16. Principles of development strategies in the international market.

17. Stages of international policy development.

18. Globalization of world economy and international marketing.

19. The stages of conducting marketing research of international markets.

20. Problems of adaptation of the prices in the international market.

O 00 1 N K~ W

3agaHus K IK3aMeHy
1. ITopexomeHy#iTe KOMIIAaHWUY ITyTH BHEAPEHUSI Ha PHIHOK Poccuu.
2. Brigsurte MOTCHUIMUAJIbHBIC TPYAHOCTH, CBA3AaHHLIC C Ka)KI[OI\/JI BO3MOXHOCTBIO TPOHUKHOBE-
Hud. 3. [Jlaiite 000cHOBaHME BEIOPaHHOMY METOy MPOHUKHOBEHUSI HA POCCHICKUI PHIHOK.
4. HpCI[J'IO)KI/ITe PEKOMCHAAIWH MO0 CUCTEMC TOBAPOABMIKCHUA U PACTIPCACIICHUA.

Exam tasks
1. Recommend the company ways of introduction to the Russian market.
2. Identify the potential difficulties associated with each possibility of penetration. 3. Give a
justification for the chosen method of penetration into the Russian market.
4. Offer recommendations on the system of distribution and distribution.

IIIxaaa omeHBaHuA.

OrneHka 3HaHUM, YMEHUW, HABBIKOB MPOBOAMUTCS HAa OCHOBE OaUIbHO-PEHTHHTOBOW CHUCTEMBI:
30% u3 100% (umm 30 6amnoB u3 100) - BKJIaa B UTOTOBYIO OLEHKY 10 pPe3ybTaTaM MPOMEXY-
TOYHOM aTTECTAIUH.

[Tpu oneHMBaHMM OTBETa OOYYAIOIIETOCS B XO0JI€ MPOMEKYTOYHON aTTectaLuuy MOXKHO ONMpaThes
Ha caegyowme Kputepumm:

baer Kpurepuit onenku

26-30 OOyuaromuiicss TOKa3bIBAET BHICOKUN YPOBEHb KOMIIETEHTHOCTH, 3HAHUS TPOTPAMM-
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HOTO Marepuaina, y4eOHOH, MepHOJAMYEeCKOM W MOHOTpadHUUecKOW JHMTEepaTyphl,
3aKOHOJIATEIbCTBA M MPAKTUKH €r0 MPUMEHEHUs, PACKPHIBAET HE TOJIHKO OCHOBHBIE]
MOHSITHSA, HO U aHAJU3UPYET UX C TOUKH 3PEHUS PA3IUYHBIX aBTOPOB. OOyuaronuiics
MOKAa3bIBA€T HE TOJLKO BBEICOKHUI YPOBCHb TCOPCTUICCKUX 3HaHI/II>'I, HO U BUJUT MCXK-
JTUCHUIUTMHApHbIE cBs3U. [IpodeccrnonanbHO, TpaMOTHO, MOCIE0BATENBHO, XOPOLIUM|
S3BIKOM YETKO M3J1araeT MaTepuall, apryMeHTUPOBAHHO (OPMYIHPYET BBIBOJBI. 3HAET]
B pamMKax TpeOOBaHMU K HaNpaBlIECHUIO U MPO(UII0 MOATOTOBKH 3aKOHOJATENIbHO-
HOPMAaTHUBHYIO M MpaKTUYecKyro 0a3y. Ha BOIpockl oTBe4aeT KpaTKo, apryMEHTHPO
BaHO, YBEPEHHO, 110 CYLIECTBY.

16-25

OOyuatomuiics moka3bIBaeT JOCTATOYHBIA YPOBEHb KOMIIETEHTHOCTH, 3HAHHS MaTe-
pHAJIOB 3aHATHH, Y4eOHONH M METOAMYECKON JTUTEepaTyphl, 3aKOHOAATEIbCTBA U TPAK-
TUKU €r0 MPUMEHEHUs. YBEPEeHHO M Mpo¢eCcCHOHATBHO, TPAMOTHBIM SI3BIKOM, SICHO,
YeTKO M IOHATHO H3JIaraeT COCTOSHHE M CyTh BOINpOCAa. 3HAET HOPMATHUBHO-
3aKOHOJATENbHYI0 U MPAKTUYECKYI0 0a3zy, HO IPU OTBETE JOIyCKAET HECYLIECTBEH-
Hble norpemHocTi. O0yJaromuiicss OKa3bIBAaeT J0CTaTOYHBIN yPOBEHb NMPO(dheccHo-
HaJIbHBIX 3HaHUI, CBOOOJHO ONEpUPYET MOHATHAMH, METOJaMH OLICHKH MPHUHSITHS
pELICHUI, UMEET NPEICTaBICHUE: O MEXIUCLHUIUIMHAPHBIX CBA3SX, YBA3BIBACT 3HA-
HUsS, TOJYYEHHBIE NPHU U3YYEHUHM pPa3IWYHBIX JWCLHMIUIMH, YMEET aHaJIU3UPOBAaTH)
IIPAKTUYECKHUE CUTYAllUH, HO JIOIYCKAE€T HEKOTOpBIE NMOTrpemHOCTH. OTBET MOCTPOEH
JIOTUYHO, MaTepHall U3JlaraeTcs XOpOIIUM S3bIKOM, IPUBJIEKAaeTCs HH()OPMATHUBHBIHN U]
WJUTFOCTPUPOBAHHBIN MaTepua, HO IIPU OTBETE JOIYyCKACT HEKOTOPbIE IOIPEIIHOCTH.
Bormpocs! He BBI3BIBAIOT CYIIECTBEHHBIX 3aTPYIHEHU.

OOyuatonuiicss MOKa3bIBAET JOCTATOYHBIE 3HAHUS MATEpUAJIOB 3aHATHM, HO IIPU OTH
BETE OTCYTCTBYET JIOJKHAS CBA3b MEKY aHAIM30M, apryMeHTaluuen u BeiBogamu. Hal
IIOCTaBJICHHBIE YJIEHAMU KOMHCCHHM BOINPOCHI OTBEYAET HEYBEPEHHO, JIOIYCKaeT
norpemHoctd. OOyuaromuiicss BiajeeT NPaKTUYECKUMU HaBBIKAMH, IIPHBIICKACT|
WUTIOCTPATUBHBIN MaTepuall, HO YyBCTBYeT ce0si HEYBEPEHHO IMPH aHAJIN3€ MEXKUCH
LMIUIMHApHBIX CBsA3eH. B oTBeTEe HE Bcerga IMpHUCYTCTBYET JIOTMKA, apryMEHTHI NIPH-
BJICKAIOTCSI HEIOCTAaTOYHO BecKHe. Ha mocraBiaeHHbIE BOIIPOCH 3aTPYAHICTCS C OTBEH
TaMH, IOKa3bIBAET HEAOCTATOUHO INTyOOKHE 3HAHUS.

0-5

OOyuaromuiics mokasblBaeT cilabble 3HAHUS MaTepHAJIOB 3aHATUH, y4eOHOM JHTepa-
TYpbl, 3aKOHOJIATEJILCTBA U PAKTUKHU €r0 MPUMEHEHUsI, HU3KUHA YPOBEHb KOMIIETEHT
HOCTH, HEYBEPEHHOE W3JIoXKeHHe Bompoca. OOydwaromuiics Moka3blBaeT Ccaalbli
YpOBEHb MPOPECCHOHANBHBIX 3HAHUHN, 3aTPyAHAETCSA NPU aHAJIN3€ NPAKTUUECKUX CH-




15

Tyauuii. He MOXeT mpuBECTH NMPUMEPHI U3 peaIbHOM MpaKkTUKU. HeyBepeHHO U JI0TH A
YCCKU HCMOCJICAOBATCIIbHO U3JIaract Marcpuall. HeraBI/IHLHO OTBCYACT HA BOIPOCHL
WJIM 3aTPYIHSAETCS C OTBETOM.

[IIkana nepeBoAa U3 MHOTOOAIILHON CUCTEMBI B TPATUIIMOHHYIO:

- 00y4JaroIeMycsi BBICTaBJISICTCS OIICHKA «HEYIOBICTBOPUTEIHLHO» €CITH O0YJaIOIIHiiCcs HaOpas
Menee 50 6aiios,

- OIICHKA «YJOBJIETBOPUTEIIEHO» BBICTABISCTCS MPH YCIOBHH, €CITU OOyJaromuiics HaOpasl oT
50 mo 65 6anos;

- OIIEHKA «XOPOIIO» BBICTABIISICTCS MPH YCIOBHH, €CJIM O0yJaromuiicst Habpai ot 66 mo 75 6an-
JIOB;

- OIICHKa «OTJIMYHO» BBICTABIISECTCA MPH YCIOBHUM, €ciii oOydaroutuiicss Habpan ot 76 mo 100
OaJIoB.

100 6annoB BbICTaBJISETCS HPU YCIOBUHU BBIIIOJHEHHUS BCEX TpeOOBaHMM, a Takke MpU 00s3a-
TETHHOM IPOSBIEHUN TBOPUYECKOTO OTHOILIEHHS K MPEeIMEeTy, YMEHHUH HaXOJUTh OPUTHHAIIBHBIE,
HE CcoJepKaliuecss B yYeOHHMKAX OTBETHI, YMCHHH padOTaTh C WCTOYHHKAMH, KOTOPBIE CO-
JepKaTCsl TOTIOHUTENBHON JTUTEpaType K KypCcy, YMEHUHU COENUHATH 3HAHUS, MONyUYeHHBIC B
JAHHOM KypCe CO 3HAHHSIMH JIPYTUX JUCIHILINH.

4.4. MeToau4yeckue MaTepuaJIbl

CTyaeHT AOIyCcKaeTcs K 3K3aMeHy 0 AUCIUIUIMHE B CIIy4yae BBINOJHEHUS UM BCEX 3aJlaHUl U
MEPOTPUATHM, IPEAYCMOTPEHHBIX MTPOTPAMMOI TUCIUILTAHEI.

DKk3aMeH MPOBOAMUTCA B (OopME OTBETa HAa BOMPOCHI U BHITIOJHEHHS MPAKTUYECKUX 3aJaHHIA,
npeactaBieHHbIX B Paznene 4.3.2. ['0TOBUTHCS K 9K3aMEHY HEOOXOJIMMO TMOCIIEI0BATENHHO, Ha
MPOTSKEHUH BCETO MEepHoa U3yUeHHs TUCIUTUIUHEIL.

CryneHty HEOOXOIUMO BHUMATEIHHO M3YYUTh U OCMBICIUTH COJEPKaHHE BOIPOCOB K IK3aMe-
HYy, OTpaXXEHHOE B PEKOMEHJIOBAaHHBIX y4eOHHKaxX M Apyrux ucrounukax (MHTepHeT-pecypcsl,
Hay4YHO-METOJAMYECKHE XypHAIBI U TIp.). CTPYKTypUpOBaTh TEOPETUUYECKUN MaTepHall, COCTa-
BUTH TUIaH €0 NpeCTaBICHUS.

OTBeT BOMPOC U PEIICHUE MPAKTHUYECKOTO 3aJlaHus BaKHO M3JIaraTh C MO3HUIIMH 3HAYEHUS IS
npodeccHoHaNbHOM NeATeNnbHOCTH. [Ipu 3TOM BaXHO TOKa3aTh 3HAHWE HE TOJIBKO TEOPUU
BOIIPOCA, HO ¥ MPAKTHYECKOE MPUMEHEHHE.

Pesynprar mo cmaue sk3ameHa OOBSBISETCS CTyJEHTAM M BHOCHTCA B 3K3aMEHAIMOHHYIO
BEJIOMOCTh W 3a4€THYI0 KHIDKKY. OIIeHKa «HEYIOBJIETBOPUTEIHHOY» MPOCTABISETCS B BEIOMO-
CTH.

5. MeTonn4eckue ykazaHus AJsi 00y4al0UIUXCH M0 OCBOCHUI0 TMCUMILINHBI (MOIYJIs1)
YCTHBIA OIPOC SIBJISIETCS OJHUM W3 OCHOBHBIX CIIOCOOOB TMPOBEPKH YCBOCHHSI 3HAHWUU 00Y-
YaroImuMucs. Pa3BepHyThIN OTBET CTYJEHTA JOJKEH MPEACTaBIATh CO00I CBI3HOE, JIOTMYECKU
1ocJieIoBaTeIbHOE COOOIIEHHE Ha ONpEAENICHHYI0 TeMY, IOKa3blBaTh €r0 YMEHHE NMPUMEHSTh
onpeieNeHus], MpaBuiia B KOHKPETHBIX ciay4asix. OCHOBHbIE KPUTEPUH OLEHKH YCTHOTO OTBETA!
MPABIJILHOCTH OTBETA IO COACPKAHHIO; TIOJHOTA M ITyOMHA OTBETA; JIOTUKA WU3JIOKEHUS MaTe-
puana (y4uThIBaeTCSI YMEHHE CTPOUTH LIEJIOCTHBINA, MOCIENOBaTeNbHBIM paccka3, TPaMOTHO
M10JIb30BaThCS CHEMATBHON TEPMUHOJIOTHEN); NCIOJIb30BaHUE AOMOJHUTEIBHOTO MaTepraIa.
Memoouueckue yKazaHus nO CcaMOCMOAMENbHOU NOO20MOBKe K 3AHAMUIM JIeKYUOHHOR2O0,
NPAKMUYECKO20 (CeMUHapcKo20) muna
[lonroroBka K 3aHATUSAM [JOJKHA HOCHTh CHUCTEMaTHYECKHM Xapakrep. OTO TMO3BOJIUT



16

o0ydJaromemMycsi B IOJTHOM 00beMe BBITIOIHUTE BCE TpeOoBaHMs npernonasareis. O0ydarommmcest
PEKOMEHYETCSI M3ydaTh KaK OCHOBHYIO, TaK M JONOJHHUTEIBHYIO IJIUTEpaTypy, a TaKKe
3HAaKOMHUTBCA C VIHTEpHET-UCTOYHMKAMH (CIHCOK TIpuBeIeH B paboyeil mporpamme o
JTUCIIUATIIINHE).

Bonpocwl ona camocmosamenvruou noocomosku (camono02omoexu):

1. Yro Takoe MeXayHapOAHbIE IKOHOMUYECKHE OTHOLICHUS?

2. Kakwue dakTopsl 00ecrieqnBa0T MEXIyHAPOAHYIO0 MAPKETHHIOBYIO I€ATEIIEHOCTD?

3. KaxkoBbI 11en1u Mex1yHapOJHOTO MapKeTUHTa?

4. Hazowute ¢hopmbl MEKAYHAPOIHON KOOTIEPAITH ITPOU3BO/ICTBA.

S. KaxoBbI OCHOBONOIAraroIme KOHIENINN MEXTyHAPOIHOTO MapKeTHHIa?

6. Kakue Buabpl MapKkeTHHIa XapaKTEpHBI AJIS Pa3BUTUS MEXIYHAPOIHBIX IKOHOMUYECKUX
cBs3ei?

7. KaxoBbl OCHOBHBIE ITPEANOCHIIKM BOSHUKHOBEHHS MEXKTyHAPOIHOTO MapKETUHTa?

8. Kakue ¢popmMbl BHEITHEIKOHOMUYECKOH 1€ATETbHOCTH BaM U3BECTHBI?

9. B uem 3akitodaercs CyIHOCTh MEKIYHAPOIHBIX MAPKETUHIOBBIX UCCIIEI0BAHUI?

10.  KakoBbI LienH ¥ 3a1a41 MEKIYHAPOJHBIX MAPKETUHIOBBIX UCCIIEIOBAaHUI?

11.  V3n0xuTe UCTOPUUECKHUE 3TAIbl Pa3BUTUS MEKIYHAPOIHBIX MAPKETUHIOBBIX HCCIEH0-
BaHUM.

12.  Ocseture 3Tanbl OpoLEcCa MAPKETUHTOBBIX UCCIIETOBAHUM.

13.  OOBsAcCHUTE NPUHIMIIBI KOMIUIEKCHOTO UCCIIE0BaHUs 3apy0eKHOTO phIHKA.

14.  IlpoBeauTte CMBICIOBOE pa3rpaHUUEHUE MOHITUNH «KAOMHETHOE UCCIIEI0BAaHUE» U «I10JIe-
BOE HCCIIEIOBAHUEY.

15.  [aiiTe METOMbI OLIEHKHU 3apyOe’KHOTO PHIHKA, BBIACIUTE CHEIU(DUIECKIE 0COOEHHOCTH.

Questions for self-study (self-study):

1. What is international economic relations?

2. What factors ensure international marketing activities?

3. What are the goals of international marketing?

4. What are the forms of international cooperation of production.

S. What are the fundamental concepts of international marketing?

6. What types of marketing are typical for the development of international economic
relations?

7. What are the main prerequisites for the emergence of international marketing?

8. What forms of foreign economic activity do you know?

9. What is the essence of international marketing research?

10.  What are the goals and objectives of international marketing research?

11.  Describe the historical stages of development of international marketing research.

12.  Highlight the steps in the marketing research process.

13.  Explain the principles of a comprehensive study of the foreign market.

14. Conduct a semantic distinction between the concepts of "Desk research" and "field
research".

15.  Give methods for assessing the foreign market, highlight the specific features.

Memoouueckue ykazanus no no020mosKke 00KIa008:

[ToaroroBka 0Oyyaromuxcss K OMPOCY MPEANonaraeT HW3ydeHHEe B COOTBETCTBHHM TEMAaTHKOU
JMCUUILTHHBI OCHOBHOHM/ JOTIOTHUTEIBHON JIUTEPaTyPhl, HOPMATHBHBIX JOKYMEHTOB, HHTEPHET-
pecypcos.

OO6yuatomuiicsi TOTOBUT J0OKIAJ] B pOpMe YCTHOTO COOOIEHUS 110 TeME TUCIUITIINHBI.
[Ipennaraercs ciemyromas CTpyKTypa JOKIaa:

1. BBenenue:

— YKa3bIBaeTCsl TeMa U IeJb JTOKIIAIa;

— 0003Ha4aeTcst MpoOIeMHOE ToJIe, TEMAaTHYECKHE pa3ieibl JOKIaa.
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2. OCHOBHOE cofeprKaHue JOKIaaa:

— MOCJIEZIOBATEIILHO PACKPBIBAOTCS TEMATHUECKUE Pa3/IeITbl JOKIIA A,

3. 3akiIroucHHeE:

— TIPUBOJISATCSI OCHOBHBIC PE3YJIBTAThI U CYXKJICHHSI aBTOpA TI0 TIOBOJIY IyTel BO3MOYKHOTO Pelie -
HUSI PACCMOTPEHHOM MPOOJIEMBI, KOTOPbIE MOTYT ObITh O(DOPMIIEHBI B BUJIE PEKOMEHAIIHH.

Memoouueckue pekomenoayuu no Hanucanuio peghpepama:

Pedepar sBnseTcs camMOCTOATENBbHONW NpakTHUecKoi paboroil oOyuwatomuxcs. OH npu3BaH
OTIPENIeNIUTh CTENICHb OCBOCHHS CTYACHTOM 3HAHWW M HABBIKOB, IOJIyYE€HHBIX UM B TpOIECCe
U3yUYEHUs! TUCIUIUIMHBL.

TekcT paboThl HOKEH OBITH HamMcaH B HaydHOM cTuiie. OdopmieHre TeKcTa TakkKe JOHKHO
OBbITH BBINOJIHEHO rpaMoTHO. CrenyeT n30erath MyCThIX MPOCTPAHCTB U, TeM OoJee, CTPaHMII.
Ha Bce Ta0nuIbl, pUCYHKH U AMAarpaMMBbI JIETAl0TCSl CCBUIKH B TEKCTE.

Pabota Beimmosnsierca B gopmare A4. lpupt — TimesNewRoman. OcHOBHOM TeKCT pabOThI
HaOupaercs 14-m mpudrom depe3 1,5 nHTepBana, BRIpaBHUBAHHUE TI0 MIUPUHE, MEKOYKBEHHBIN
uHTepBasl «OObIUHBINY», KpacHas cTpoka 1,25 cM. ABTOMaTMYECKH PACCTABISAIOTCS MEPEHOCHI.
[Tomnst: Bepxuee 2,0 cm, HuxHee 2,0 cm, jeBoe 3 cM, paBoe 1 cMm. [IpomexyTku Mexay ab3ama-
MU OTCYTCTBYIOT. BBeJieHue, I1aBbl, 3aK/II0U€HHE, CIIUCOK JIMTEPATyphl U MPUIIOKEeHUs dopma-
TUPYIOTCS KaK 3arojIOBKH MEPBOTO YPOBHS M HAYMHAIOTCS KaXKABIH ¢ HOBOM cTpaHuubl. Ilof-
paszienbl TIaB ¢ HOBOM CTpaHUIIbl HE HAUWHAIOTCS.

CHocku JenaroTcs BHM3Y CTpaHuLbl. TaOlWIbl M PUCYHKH HyMepyroTcs oTnaeinbHo. Homep
BKJIIOYAeT HOMEp IJIaBbl 1 HOMEp pUCYHKa/TabIMIIbI B TaHHOH I1aBe.

Crpanunpl paboOTHl JOJDKHBI OBITH TIPOHYMEpOBaHBL. HyMmeparusi HaduMHAeTCsT CO CTPAHHIBI C
OTJIaBJICHUEM, Ha KOTOPOM CTaBUTCS LHPpa «2» u aanee — 1o nopsaaky. OkoH4aHne HyMepauuu
NPUXOAMUTCS HA MOCIEIHUH JINCT CIHMCKA ITepaTypbl. HoMep cTaBUTCS BHH3Y CTpaHUIIBI CIIpa-
Ba. Ha cTpanuuax ¢ npuiaoxeHusMu HOMepa He CTaBsATCs, U B OIJIaBJICHUE OHU HE BBIHOCATCA. B
OTJIaBJICHUHU YKa3bIBA€TCS TOJILKO HOMEP MEPBOIO JIMCTA NEPBOIO MPHUIIOKEHUS.

O6mwem pedepara 7-15 ctp.

6. YueOHas quTeparypa u pecypcbl HHGPOPMAIHOHHO-TEJICKOMMYHHKAIIMOHHOH CeTH
"UHTepHeT", BK/IIOYAS NepeYyeHb Y1eOHO-MeTOANYeCKOro obecneyeHus Aas

CaMOCTOAATEJIbHOM PadoThl 00YyYAKIIMXCS 10 JUCHUIIIMHE (MOTYJIIO)

6.1. OcHoBHasl IMTEpaTypa

1. 30008 A.M. MexIyHapOIHBI MapKETHHT [DIIEKTPOHHBIN pecypc]: yuyeOHoe mocobue/
3000B A.M.— DnekTpoH. TeKcToBble AaHHble.— M.: Poccuiickuii yHHBEepcHUTET IpyXObl Ha-
POJIOB, 2011.— 280 c— Pexum JOCTYTIA: http://
www.iprbookshop.ru.ezproxy.ranepa.ru:3561/11529.html.— SB5C «IPRbooks».

2. MopryHsos B.1. MexmyHapoIHbIN MapKEeTHHT [ DJIEKTPOHHBIN pecypc]: yaeOHuK ist 6a-
kanaBpos/ Mopryaos B.1., Mopryno C.B.— DinekTpoH. TekcToBbIe JaHHBIe.— M.: J[anmkoB u
K, 2015.— 182 c— Pexum JIOCTYTIA: http://

www.iprbookshop.ru.ezproxy.ranepa.ru:3561/52268.html.— 3BC «IPRbooks»

6.2. JlonostHUTEIbHAS JIUTEpaTypa
1. Axynna W.JI. MexayHapoaHbIi MapKETUHT [ DIEKTPOHHBIN pecypc]: yaeOnuk/ Axymuy 1.JI.
— DunekTpoH. TekcToBble aaHHble.— MuHck: TerpaCucremc, Terpamutr, 2014.— 512 c.—
Pexxum  moctyma:  http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/28128 . html.—  3bC
«IPRbooks»Kaproga, C. B. MexyHapoiHbIi MapKETHHT : y4eOHOe mocodue it 0aKaiaBpoB :
pexoMmeHnioBaHo YMO mo o0pa3oBaHUIO... TIO crienHaIbHOCTH "MupoBas skoHoMuKka" / Kapmo-
Ba, CBetnana BacuibeBHa. - PoctoB 0/]l : ®ennkc, 2009. — 318 c.
2. benenos O.H, IIpakTuky™m 1o MexayHapomgHoMy MapkeTuHry. - M.: ®JIMHTA, 2012. (ObC
"Jlanp" http://e.lanbook.com/view/book/20235)
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3. Jlamko C.M. MexIyHapOAHBI MapKeTHHT [DIEKTpOHHBIN pecypc]: yueOHoe mocobue/
Jlamko C.HM., Bypkot E.C.— DOnekTpoH. TekcToBble JaHHble.— KpacHongap: FOHbIII HHCTUTYT
MEHE/DKMEHTA, 2012 — 248 c— Pexum JoCTyma: http://
www.iprbookshop.ru.ezproxy.ranepa.ru:3561/10291.html.— 9BC «IPRbooks»

4. Camxaposckuii K.B. MexmyHapoaHbIii MapKeTHHT [DIIEKTpOHHBIN pecypc]: yueOHoe 1mo-
cobue/ Camxkaposckuii K.B., Ilemuyk M.A.— DnexTpoH. TeKcTOBble naHHbie.— KemepoBo:
KemepoBckuil TEXHOJOTUYECKUH HHCTUTYT MUIIEBOW mpomsbliuieHHocTH, 2014.— 113 c.—
Pexxum  nmoctyma:  http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/61268.html.—  3bC
«IPRbooks»

5. Ceiipynmaea M.D. MexayHapoaHblii MapKeTUHT [DIEKTPOHHBIN pecypc]: yueOHHK s
CTYICHTOB BY30B, 0Oyuatommxcs o crernuansaocta 061500 «Mapkerunry/ Celidymraesa M.D.
— DnektpoH. TekctoBble nanHble.— M.: JOHUTU-JIAHA, 2012.— 319 c¢.— Pexum gocryna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/8095.html.— DBC «IPRbooks»

6. barues I. JI. Mexaynapoansiii Mmapketur : yueoHuk : rpud YMO / I'. JI. barues, H. K.
Mowuceena, B. 1. Uepenkos. - 2-e uzn., nepepad. u pom. - CII6. : [Turep, 2009. - 688 c.

6.3. YuyeOHO-MeTOIMUECKOE 00ecniedeHre CaMOCTOATEIbHOH PadoThl
1. Mopenb MO3UIIMOHHOT0 00yUYeHHs CTYJEHTOB [ DNIEKTPOHHBIHM pecypc]: TeopeTHdYecKrue OCHO-
BBl 1 MeToanueckue pekomeHgammu/ W.b. lusta [1 ap.].— DNEKTpOH. TEKCTOBBIE AaHHBIC.—
M.: MockoBckuil TOpoICKOM nenaroruyeckuii yuusepeuret, 2012.— 152 ¢.— Pexxum noctyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/27375.html.— DBC «IPRbooks»
2. OO6pa3oBaresbHble HHHOBAIMM U MPAKTHKH Kapbepbl : COOPHUK METOANYECKUX MaTepUaoB
u crateit / PAHXul'C npu IIpesunente PD. - M. : Jleno, 2015. - 192 c.
3. Ilcuxonorus aganTauMu W couyanbHas cpena. CoBpeMEHHBIE MOJIXOAbI, MPOOJEMBbI, Ie-
pcnextuBbl [DnektponHblil pecype]/ JLI'. {ukas [u ap.].— DIEKTpOH. TEKCTOBBIE JMaHHBIC.—
M.: Ilep Co, 2007 — 624 c— Pexum JOCTyTa: http://
www.iprbookshop.ru.ezproxy.ranepa.ru:3561/7431.html.— 3BC «IPRbooks»
4. ConManabHO-IICUXOJOTHYECKHE aCIeKThl (POPMHUPOBAHUS KYJIBTYphl caMOOOyyaroIeics: opra-
ausanuu / A. S1. Hukonaes [u ap.] / Bornpock! ncuxomoruu. - 2014, - Ne 6. - C. 44-52.

6.4. HopmaTHBHBIE IPaBOBbIE TOKYMEHTHI (B XPOHOJIOTHYE€CKOM MOPsIIKe)
1. KoHBeHILIUs OTHOCUTENBHO obecredeHus: cBoOoAHOro riaBanus no CyslKoMy KaHaiy,
29 oxTs0ps 1888 1.

2. JHorosop o numn6eprene 1920 r.

3. Crarbu Cornamenus Mexaynapoanoro BamorHoro @onma 1944 r. (B coBpeMeHHOM pe-
JTAKIIAH ).

4. KonBenmust 0 MexxayHapoiHO#M rpaxaaHckoi aBuanuu (Yukaro, 7 nexadbps 1944 r.)

3. Cornamenue o TpaH3UTE MPU MEKAYHAPOIHBIX BO3AYIIHBIX coobmenusx (Yukaro, 1944
r.)

6. Cornamenue o MeX/IyHapoAHOM BO3IyIIHOM TpaHcnopTe (Yukaro, 1944 r.)

7. VYera OOH 1945 r. u cratyt Mexaynapoanoro Cyaa OOH

8. Konsennus o npuswierusx u ummynurerax OOH 1946 r.

9. KonBenus o npeaynpexIeHny MpecTyIICHUs TeHOIAa U Haka3aHus 3a Hero 1948 r.
10.  MexaMepuKaHCKHIA TOTOBOP O MUPHOM pasperienuu cropoB 1948 r. (borotckwuii makr).
11. KouBeHIus O NpUBMWIETUSAX U UMMYHHUTETAaX CIELUAIM3UPOBaHHBIX yupexaenuid OOH
1947 r.

12.  BceoOmas aexmaparus npas deioBeka 1948 r.

13.  KonBeHuus o pexxume cynoxoacrna Ha JlyHae 1948 r.

14.  JKeneBckast KOHBEHIMS 00 0OpameHny ¢ BOGHHOTUIEHHBIMU 1949 T.

15.  JKeHneBckas KOHBEHIIMS O 3allUTE IPAXKIAHCKOTO HACEJIEHUs BO BpeMsl BOHBI 1949 r.
16.  Tlepssriit mpoTokos 1977 r. k JKeHeBCKUM KOHBEHITUSM O 3aIUTE KepTB BOWHBI 1949 T.
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17.  KouBeHnuus o 0opb0e ¢ TOProBiel JIIOJAbMHU U C IKCILTyaTaluell MPOCTUTYLIMU TPETbUMU
munamu 1950 r.

18.  KouBeHnuus o cratyce 6exenues 1951 r.

19. Taarckas KOHBEHIMsS O 3alllUTe€ KYyJbTYPHBIX LIEHHOCTEH B cllyyae BOOPY>KEHHOIO
KoH(uKTa 1956 1. (C JOMOIHUTENBHBIMU POTOKOJIAMM)

20.  KoHBeHIMHM O IpaKJaHCTBE 3aMY’KHEW »KeHIIUHbI 1957 1.

21.  EBpomeiickas KoHBeHLUs O Bbigaue 1957 r.

22.  KoHBeHLHMs O TEPPUTOPHAIIBHOM MOpPE U Mpuiexaiiei 30ue ot 29 anpens 1958 r.

23.  KouBeHmus 00 oTKpbITOM MoOpe ot 29 anpens 1958 r.

24.  KoHBeHIIUsl 0 KOHTUHEHTAIBLHOM MIenbde oT 29 anpens 1958 r.

25.  JloroBop 06 Antapktuke 1959 r.

26. BeHckas KOHBEHIIMS O JUINIOMAaTHYECKUX cHOIIeHUIX 1961 r.

27.  BeHcKast KOHBEHIIUS O KOHCYJIBCKUX CHOIICHHsX 1963 1.

28.  Jlexnapamus O MpEeAOCTAaBICHUM HE3aBUCUMOCTH KOJIOHHMAJIBHBIM CTpaHaM M HapojaaM
1960 r.

29.  MexayHapoaHas KOHBEHIIMsI 00 OTBETCTBEHHOCTH ONEPATOPOB SACPHBIX CyJ0B 1962 r.
30.  JloroBop O 3ampelieHuy UCIBITAHUN SIIEPHOTO OPYKHUS B aTMOChEpe B B KOCMHYECKOM
MIPOCTPAHCTBE U oA Boo# 1963 r.

31.  [lexmapanusi 0 HEIOIyCTUMOCTH BMEIIATEIhCTBA BO BHYTPEHHHUE JIeNIa TOCYAapCTB, 00
OTpaXk/IEHUM UX HE3aBUCUMOCTH U cyBepeHuTeTa 1965 .

32. MexayHapoaHbIi MaKT 00 SKOHOMHUYECKUX, COUAIbHBIX U KYJbTYpPHBIX ITpaBax 1966 r.
33. MexayHapOoHbI NaKT O PakIaHCKUX U MOJIUTHYECKUX mpaBax 1966 r.

34.  KonBeH1us 0 JUKBUAAIMH BceX GOpM pacoBOil quckpumuHanuu 1966 r.

35.  JloroBop 0 HNpUHIMIMAX JIEATEIBHOCTH IOCYIApCTB MO MCCIEJOBAHUIO M UCIOIb30BAHUIO
KOCMHUYECKOT0 MPOCTPAHCTBa, BKItouas JIyHy u apyrue HebecHbie Tena 1967 r.

36. JloroBop o 3ampemnieHuu sipaepHoro opyxusi B Jlatunckoit Amepuke 1967 r. ([Jorosop
Tnarenonako ¢ MPOTOKOJIAMN)

37. CornameHue 0 CracaHUM KOCMOHAaBTOB, BO3BpAlllEHMM KOCMOHABTOB M BO3BpAILCHUU
00BEKTOB, 3aITyIIEHHBIX B KOCMUYECKOE TPOCTPAaHCTBO 1968 T.

38.  JloroBop 0 HepacHpOCTpaHEHUH AJIEPHOTO Opyxus 1968 T.

39.  BeHckas KOHBEHILIUSA O MPaBe MEXyHAPOAHBIX J0roBopoB 1969 r.

40.  Jlexmapanust O IMPUHIUIAX MEXIYHAPOJHOIO IpaBa, Kacarollasicsl Ipy>KECTBEHHbBIX OT-
HOILIEHUI U COTPYAHUYECTBA MEXKIY rocyaapcTBamMu B coorBeTcTBuu ¢ ¥Ycrasom OOH, 1970 1.
41. KoneHuus o 60pb0e C HE3aKOHHBIM 3aXBaTOM BO3QYIIHBIX cy0B 1970 r.

42.  KoHBeHIMs 0 NMCUXOTPONHBIX BemecTBax 1971 r.

43.  KonBeHuus o 00ppOe ¢ HE3aKOHHBIMHM aKTaMHM, HAlpaBICHHBIMU MPOTHB 0€30IacCHOCTH
rpakaanckoi apuaruu 1971 r.

44.  JloroBop O 3ampelieHUH pa3MelleHus Ha JHe MHpOBOro okeaHa M B €ro Hejapax sijep-
HOTO OPYXHUS U IPYTHX BUOB OPY KUl MACCOBOTO YHUUTOXeHUs 1971 r.

45. KonBeHuus o 00ppOe ¢ HE3aKOHHBIMHM aKTaMHM, HAlpaBICHHBIMU MPOTHB 0€30MacCHOCTH
rpaxaaHckoi aBuanuu (Monpeans, 1971 r.)

46. KoHBeHLHUS 0 MEXyHapOAHON OTBETCTBEHHOCTH 3a yIIepO, MPUUNHEHHBIH KOCMHYECKH -
Mu oobekTamu 1972 r.

47.  Ipunnunst CtokronsMmckoit koHpepenmun OOH no okpyskatoeit cpene 1972 r.

48.  KoHBeHIus 0 3anpeiieHnn pa3padoTKu, TPOU3BOICTBA M HAKOTUICHHSI 3a11acoB OaKTepUo-
Joruyeckoro (OMOJIOrMUeCcKOro) 1 TOKCMHHOTO OPY>KUs M 00 X yHUYTOKeHUuH 1972 T.

49.  KoHBeHIHs 0 NpeaynpexAeHUU TeHOLK/Ia U Haka3aHuu 3a Hero 1973 r.

50.  KonBeHUUs 0 IpeaynpexIeHUH arnapTena 1 Haka3aHuu 3a Hero 1973 1.

51. KonBeHIHs 0 NpeIOTBPALLEHUH U HAKA3aHUU MPECTYIUIEHUM ITPOTHUB JIMII, MOJIb3YOIIHX-
Cs1 MEXKAyHApOIHOM 3aIUTON, B TOM YHUCIE TUIUIOMATHYECKUX areHToB 1973 r.

52. Omnpenenenne arpeccun (Pesomonus ['enepansroit Accam6ien OOH, 24 ceccus, 14 ne-
kabps 1974 r.).
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53.  BaxmounTtenbHbid akT CoBemanus 1mo 6e30macHOCTH U coTpyaHudecTBa B EBpome 1975
I.

54.  KoHBeHIHS O perucTpanuy 0OBEKTOB, 3aITyCKAEMbIX B KOCMHYECKOE TPOCTPaHCTBO 1975
I.

55.  JloroBop o0 NOCTOSIHHOM HEHTpaiuTeTe U dKCcIutyaTanuu [lanaMckoro kaHamua, 7 ceHTI0ps
1977 r.

56. BeHcKasi KOHBEHIIMS O MPABOIPEEMCTBE TOCYIapCTB B OTHOLIEHUH J10TOBOPOB 1978 T.

57.  KoHBeHIMsS O BO3MEIIEHUM Bpe/ia, MPUUMHEHHOTO MHOCTPAHHBIM BO3AYIIHBIM CYJTHOM
TPETbUM JIMLIaM Ha NoBepxHocTH 1978 r (B COBpEeMEHHON pefakiuH, ¢ YYETOM JOMNOJIHEHUH,
BHECEHHBIX MOHpealbCKUM MPOTOKoIoM 1978 1.)

58.  Cornamienue o IesTEIbHOCTH rocyaapcTB Ha JIyHe u apyrux HeOecHbIX Tenax 1979 r.

59.  Konsennus OOH o 60pnbe ¢ 3axBaTOM 3a7105KHUKOB 1979 T.

60. KoHBeHIUs O 3allpellleHud WIM OTPAHUYEHUM NMPUMEHEHHsS] KOHKPETHBIX BUAOB OObIU-
HOTO OpYXHsl, KOTOpble MOIYT CUYMTaThCSl HAHOCSIIMMHU Ype3MEpHbIE MOBPEXKICHHUS WIN
MMEIOIIMMH Hen30upatenbHbii xapaktep, 10 oktsaOps 1980 r. (¢ mpoTokosaMn).

61.  Jlekmapauus O HEJOIyCTUMOCTH MHTEPBEHLIMH M BMEILATEIbCTBA BO BHYTPEHHHUE Jela
rocyaapcts 1981 r.

62.  Konsenuus OOH no mopckomy npasy 1982 r.

63.  KouBeHnmms 00 oxpaHe MOPCKHX JKUBBIX pecypcoB AHTapkTuku 1982 .

64. Manunbsckas JeKiapanys 0 MUPHOM pa3pelieHnd MEXIyHapOIHbIX CIIOPOB OT 15 HOs0-
psa 1982 r.)

65. BeHckas KOHBEHLMS O NPaBONPEEMCTBE IOCYIAapCTB B OTHOIIEHHUHM TOCYJapCTBEHHOMN
cOOCTBEHHOCTH, TOCYIaPCTBEHHBIX apXHUBOB U TOCYJapCTBEHHBIX J0JTr0B 1983 T.

66.  KoHBeHIMs NMPOTUB NBITOK M IPYTUX JKECTOKUX, OECUEIIOBEUHBIX MM YHUKAIOUMUX J0-
CTOMHCTBO BHJIOB OOpalieHus u Haka3zaHus 1984 r.

67.  JloroBop o Ge3bsinepHoil 30He B IOxxHo# uyactu Tuxoro okeana 1985 r. (Horosop Pa-
potonra, u I JlonmoTHUTENbHBINA TPOTOKOM).

68. BeHckas KOHBEHLHs O IpaBe JOTOBOPOB MEXAY TFOCYAapCTBaMU U MEXITyHApOIHBIMHU
OpraHM3alMsIMHI I MEXLy MEXKIYHApOJHBIMU opraHu3anusmu 1986 r.

69.  KouBenmus o mpaBax pedenka 1989 r.

70.  KouBeHIwms 00 orepaTHBHOM OTIOBEIIEHUH O siiepHOM aBapun 1986 r.

71.  KoHBeHLHs O MOMOIIM B CIydae sI€pHOI aBapuu WU PaUallMOHHON aBapuiHOMN CUTya-
mun 1986 .

72.  KouBeH1us o 60pb0e ¢ HE3aKOHHBIMM aKTaMH, HalpaBJIEHHBIMH NPOTHUB 0€30MacCHOCTH
MOPCKOTI'0 CyJ10X0/cTBa, 1988 1.

73.  KouBenmus o 60oprde ¢ BepOOBKOH, HCIOIb30BaHHEM, (DMHAHCUPOBAHWEM U O0yUeHUEM
HaeMHHUKOB 1989 r.

74.  baszenbckas KOHBEHLUS O KOHTPOJIE 3a TPAHCIPAaHUYHON MEPEeBO3KOM ONMACHBIX OTXOA0B U
ux yaanenuem 1989 r.

75.  Cornamenue o cozganuu ConpyxectBa HezaBucumsix rocynapers, 1991 r.

76.  KouBeHmms 00 olieHKe BO3IEHCTBHS HA OKPYKAIOIIYIO CPEy B TPAHCTPAHUYHOM KOHTEK-
cre 1991 r.

77.  PamouHas kKoHBeHIUS 00 u3MeHeHuu kiaumara 1992 r.

78.  Jloroop mo oTkpeiTomy HeOy (Bena, 21 mapta 1992 r.)

79.  Ipunuunsl Kondepennuun OOH no okpy:xaroieit cpeae u pazsutuio B Puo-ne-XXaneiipo
1992 r.

80.  Koncrurynus Poccuiickoit ®enepaunn 1993 r.

81.  KoHBeHuHMs 0 MpaBOBO MOMOIIHY U MPABOBBIX OTHOLIEHUSX IO TPAXKAAHCKUM, CEMEHHBIM
Y YroJIOBHBIM jAenam 1993 r.

82.  ¥YcraB MexayHapoaHoro TpuOyHana o FOrociaasuu 1993 r.

83.  VYcraB Mexnynapoanoro tpubyHnana o Pyanne 1994 r.
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84.  Mappakenickoe cornamieHue o co3ganuu Beemupuoit Toprosoit Opranuzaruu 1994 r. (c
MPUIIOKEHUSIMU ).

85.  JloroBop O 30HE, CBOOOJHOW OT simepHOTO OpyXus B Adpuxe ot 23 wmrons 1995 r.
(Horosop Ilenunnaba).

86.  ®denepanbHblii 3ak0oH "O MexayHaponaHbIX aoroBopax Poccuiickoit ®@enepanuu" 1995
r. //Cobpanue 3akoHonarenbcTBa Poccuiickoit deneparmu. 1995. Ne 29.

87.  JloroBop 0 BCEOOBEMITIOIIEM 3aIPEILIEHIUH UCTIBITAHUN IepHOro opykus 1996 r.

88.  KonBeHuus o 3anpenieHuy NpOTUBONEXOTHBIX MUH 1997 T.

89.  MexayHapoaHas KOHBEHIUS 0 60pb0e ¢ 60MOOBBIM Teppopu3mMoM 1997 T.

90.  Pumckuii CratyT MexayHapoqHOro yroJoBHOro cyaa 1998 r.

91.  KouBeHwms uisi yHU(PHUKAIMNA HEKOTOPHIX MPABUI MEKIYHAPOIHBIX BO3IYIIHBIX TIEPEBO-
30k (Monpeaib, 1999 1.)

92.  MexayHapoaHas KOHBEHIUS 0 0ophOe ¢ hrHaHCUpOBaHUEM TeppopusMa 1999 r.

93.  Tlanepmckas xouBeHuuss OOH npoTuB TpaHCHAIMOHAJIBLHOW OPraHU30BAaHHOM IMPECTYII-
Hoctu 2000 r.

94.  Illanxaiickas KOHBEHIMsI O OOpbOE C TEPpOPU3MOM, CemapaTHU3MOM M 3KCTPEMHU3MOM
2001 r.

95.  ®enepanbHsblii 3ak0oH oT 25 urosd 2002 r. "O npaBoBOM I0JIOKEHUH WHOCTPAHHBIX IPAXK-
naH B Poccutiickoii ®eneparuun” 2002 T.

96. Konsennus OOH npotus xoppynuuu 2003 .

97.  MexnyHapoaHas KOHBEHIIUsI 0 O0opb0e ¢ aktamu simepHoro Teppopusma 2005 .

6.5. UntepHeT-pecypcsbl
HNudopmarnmonno-npaBosas 6a3a "Koncynerant [Imtoc" — http://www.consultant.ru
HNudopmannonno-npasosas 6aza "["apant Cepsuc" — http://www.garant.ru
Opranuzanus O6bpenunenHbix Hamwmii — http://www.un.org/russian/
Karanor 1okyMeHTOB 10 MeXayHapogHOMY TipaBy —http:/list.ru/catalog/11415.html
[TpaBa uenoBeka B MEXKAYHAPOIHOM MpaBe — http://www.hrw.org/mssian/
Od¢ummaneraeii  caiit  EBpomeiickoro Coro3a (Ha Bcex O(UIMATBHBIX —S3bIKAX) -
WWW.europa.eu.int
7. Odunmaneueni caiit OpraHuzanuu Mo O€30MaCHOCTH M COTpyIHHUYECTBY B EBpome -
WWW.0sce.org/ru
8. Odunmanbusiii caiit Mexaynaponnoro Komurera Kpacuoro Kpecra - www.icrc.org
9. Pazmen o¢unuansHoro caiita OOH, mocBseHHBIH MeXIyHapoAHOMY mpaBy - http:/
www.un.org/ru/law/
10. Caiit MunucrepcTBa MHOCTpaHHbIX aen PO - http:/www.mid.ru
11. http://www.government.gov.ru — Odunmaneaeii cait [IpaButensctea PO.
12. Ilocnanus Ilpesunenta Poccuiickoit @enepanun denepansnomy CoOpanuto Poccuiickoit
Oeneparun - http://www.kremlin.ru/events
13. Poccwuiickas rasera - http:/www.rg.ru/
14. Xypnan «Poccust B riiobanpHo# monuTrkey» http://www.globalaffairs.ru/
15. Xypuan «MexayHapoaHas xu3Hb» http:/www.interaffairs.ru/

16. XypHan «BecTHUK MEXIYHAPOIHBIX OpraHu3aiuii» http://www.iorj.hse.ru/

17. Xypuan Kopnoparmmu POHJI (The RAND Corporation) http://www.rand.org/

18. Xypuan Copera mo mexayHapoaHbiM otHomeHusM (Council on Foreign Relations) http://
www.cfr.org/

19. Xypuan ®opyma riaobampHoit monutuku (Global Policy Forum) http:/www.globalpoli-

cy.org/
20. Xypuan Kopoaesckoro nacruryra Mexavaaponubix otHomrennit (The Roval Institute of In-

ternational Affairs) http://www.chathamhouse.org/
21. IlpaBo MexTyHapOAHOI TOproBiH http:/www.miripravo.ru/
22. Undopmarmonnsiii cepBep «Teppopusm» http://www.infa.ru/map/terror/index.html

AN
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23. Tlopran no 3akoHoaTenbCTBY EBpornetickoro Coto3a http://europa.eu.int/eur-lex .

6.6. Unble HCTOYHMKH
1. T'aBpunos, M. B. HdopmaTika 1 nHpOpMaLlMOHHbIE TEXHOJIOTUH : Y4eOHHK JaJs OakanaB-
poB : rpud YMO. - 2-¢ uzn., uctp. u joi. - M. : FOpaiir, 2012. - 350 c.
2. Ilerpocsn C.UM. Ilonutuyeckoe ymnpaBieHHe M HH()OPMALMOHHBIE TEXHOJIOTHU B cdepe
NPEOCTaBICHHS TOCYJApCTBEHHBIX U MyHHIMNAIBHBIX ycayr // Uctopuueckue, Gumocodcekue,
HNOJUTHYECKHE U IOpUANYECKHE HAyKH, KyJIbTYpOJIOrus U UCKyCCTBOBeZeHHEe. Bomnpockl Teopun
u npaktuknd. 2015. Ne 3-2 (53). C. 140-144. - OBC elibrary http://elibrary.ru/item.asp?
1d=22966743
3. CokonoBa M.IO., Myxuna 10.B. [Ipaktuka nmpumeHeHus HHPOPMALMOHHBIX TEXHOJOTHHA B
roCyJJapCTBEHHOM M pernoHaibHOM yrpasieHuu // CuctemHoe ynpasienue. 2014. Ne 4 (25). C.
89-95. - OBC elibrary http://elibrary.ru/item.asp?id=22988955
4. [TpoBanos B.C. Undopmanmonnsie TexHonoruu ympasiaenus - M.: ®JIMHTA, 2012. -
(OBC "JIanp" http://e.lanbook.com/books/element.php?pll_1d=20182

7. MaTtepuajibHO-TeXHHYecKas 0a3a, HHPOPMANIMOHHBIE TEXHOJOTHH, MPOrPaMMHOE
obecrneyeHre M1 HMH(POPMAILMOHHBbIE CIIPABOYHbIE CHCTEMBbI

Jnist mpoBeneH st 3aHATHI TI0 AUCHUIUTNHE HEOOXOAMMO CIIeTyoIee MaTepHaIbHO-TEXHUUECKOe
oOecrieyeHue: yuyeOHbIe ayTUTOPUU AJIS NPOBEICHHs 3aHATUN JIGKLMOHHOTO U CEMHHAPCKOIOo
THUIA, TPYNIIOBBIX ¥ HMHIUBUIYAJIbHBIX KOHCYJIBTAIMH, TEKYIIET0 KOHTPOJIS M MPOMEXKYTOUHON
aTTecTally, IOMEIEHHs Ul CaMOCTOSATENIbHOU PaOOTHI.
[Tporpammuoe obecnieuenue: MS Office Professional Plus 2016.
WNudopmanmonnsle crnpaBouHble cuctembl: Hayunas OubGamoreka PAHXul'C. URL:
http://lib.ranepa.ru/; Hayunas AJIEKTPOHHAS oubnmorexa eLibrary.ru. URL:
http://elibrary.ru/defaultx.asp; Hanumonanenas snextponHass Oubnuoreka. URL: www.nns.ru;
Poccuiickas rocymapctBeHHas OuoOnmuorexka. URL: www.rsl.ru; Poccuiickas HanmoHanmbHas
oubmmorexka. URL: www.nnirru; OnektpoHHas  Oubmuoreka  Grebennikon.  URL:
http://grebennikon.ru/; OnekrponHo-OmOMMoTeuHass cucrema MzmarensctBa «Jlamb». URL:
http://e.Janbook.com; Dnexrponno-6ubmHoTeunas cuctrema FOPAUT. URL: http://www.biblio-
online.ru/.



http://www.biblio-online.ru/
http://www.biblio-online.ru/
http://e.lanbook.com/
http://grebennikon.ru/
http://www.nnir.ru/
http://www.rsl.ru/
http://www.nns.ru/
http://elibrary.ru/defaultx.asp
http://lib.ranepa.ru/
http://e.lanbook.com/books/element.php?pl1_id=20182
http://europa.eu.int/eur-lex

	1. Перечень планируемых результатов обучения по дисциплине (модулю), соотнесенных с планируемыми результатами освоения образовательной программы
	2. Объем и место дисциплины (модуля) в структуре ОП ВО
	3. Содержание и структура дисциплины (модуля)
	4. Материалы текущего контроля успеваемости обучающихся и фонд оценочных средств промежуточной аттестации по дисциплине (модулю)
	5. Методические указания для обучающихся по освоению дисциплины (модуля)
	6. Учебная литература и ресурсы информационно-телекоммуникационной сети "Интернет", включая перечень учебно-методического обеспечения для самостоятельной работы обучающихся по дисциплине (модулю)
	6.1. Основная литература
	6.2. Дополнительная литература
	6.3. Учебно-методическое обеспечение самостоятельной работы
	6.4. Нормативные правовые документы (в хронологическом порядке)
	6.5. Интернет-ресурсы
	6.6. Иные источники

	7. Материально-техническая база, информационные технологии, программное обеспечение и информационные справочные системы

