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1. Ilepeyensb MJIAHUPYEMBIX Pe3y/JIbTATOB 00y4eHHS MO JUCHUILIUHE, COOTHECEHHBIX €
IUVIAHUPYEMbIMU Pe3yJibTATAMHU 0CBOEHHs 00pa30BaTeIbLHOM NPOrpaMMbl

1.1 Jducommiauna Bb1.B.01.1AB.01.05 T'iao6anbubiii aumkutana mapkeruHr (Global didgital
Marketing) o0ecnieunBaeT oBJIafieHHEe CJSAYIOIIMMH KOMIIETEHIMAMH C Y4€TOM JTamna:

Kon HaumenoBanue Kon HaumenoBanue sramna
KOMIIETEHIIUU KOMIETEHIINH JTarna OCBOCHUS OCBOEHHSI KOMIIETEHIINH
KOMITETEHLIUU
[TIKp-4 Cnocoben  cosmaBath | [IKp-4.1 CrocobHOCTh TOTOBUTH
Marepuaibl (HamucaHue AQHAJUTUYECKUE MaTepHuabl,
cTaTew, CIICHApUEB, KOTOpbIE ~ MOXHO  Oyner
BEJICHHUE KOJIOHKH) UCIIOJIb30BATh JUTSt
HaIMCaHUS cTartew,
CLICHAPUEB, BEJICHUE
KOJIOHKHU

1.2 B pe3yJbTaTe 0CBOEHHS IMCUHUILJIUHBI Y CTYI€HTOB J0/:KHbI ObITH C(POPMUPOBAHBI:

OTD/TD Kon Jramna PesynbTarsl 00yueHus

(mpu Hanmu4uu npodcrangapra)/ OCBOGHUS

TPYIOBbIE WK MPOGECCUOHANBHBIC | KOMIETEHIIUN

nelicTBUS

dbopmupoBanue TpyaoBoi Gpynkuuu| [1Kp-4.1 Ha ypOBHE 3HAaHUM: JNEMOHCTPHUPYET 3HAHUE
G/02.7 PeuensupoBanue u OCHOBHBIX TEXHOJIOTUM MOATOTOBKHU
PKCIIEPTH3a HAYYHO-METOIUYECCKHUX| MaTepHaioB (HAMMCaHWUE CTaTed, CIICHApHEB,
151 y4e0HO-METOTUIECKIX BEJICHUE KOJIOHKH)

MaTepHaoB, 00eCcTeYnBarOIMX Ha YPOBHE yMEHHWii: 0TOMpaeT MHGpOpPMaIUIO
[peann3anuo nporpamm JUTS MOATOTOBKU AHATUTHYECKUX
npodeccHoHanbHOro 00y4eHHs, MaTepuajoB, KOTOpble  MOXHO  Oyzer
CIIO u (mmm) HAIII B pamkax| WCIIONB30BaTh  JUIS  HAlMCAaHWS  CTaTei,
0600mIeHHOM TpYROBOH QyHKIMK G CLIEHAPUEB, BEJECHUE KOJIIOHKH
Hay4Ho-MeToM4eckoe U y4eOHO- Ha ypPOBHE HAaBBIKOB: IIPUMEHSET TEXHOJIOIMU
MCTOAUYICCKOC obecneueHue MOJTOTOBKM MaTepHuaoB (HAMKUCAHUE CTAaTei,
peaIn3anuu nporpaMm CIIEHApHUEB, BEJICHNUE KOJIOHKH)
MpodeCCHOHATTEHOTO oOydJeHwus,

CIIO u AIII (mpodeccroHambHbIH
CTaHJIapT 01.004 Ilemaron
npogecCHOHaIBLHOTO o0yueHus,
MpoeCCHOHATEHOTO  00pa30BaHMS]
12 JIOTIOJTHUTEIBHOTO
podeccuoHaIbHOr0 00pa3oBaHUs)
1 1npodeccruoHaNbHBIX JEeHCTBUH,
CBSI3aHHBIX C YMCHHUSMH TOTOBHUTH
CTpaTeTUYECKUe U  OIEpPaTHUBHBIC
ITOKYMEHTBI, o0ecrneurBaoIIne
porLecc MEX1yHapOJIHOTO|
COTPYJIHUYECTBA HA pPYCCKOM W
MHOCTPAHHBIX  fA3bIKAX, TOTOBUTH
0030DpHl, nH(pOpMallMOHHBIE,
QHAJTUTUYECKHE  MaTepHajbl 10|
BOIIpocam MEXKTYHApOIHOTO|




COTPYIHHUYECTBA, pa3BUTHS
3apyOeKHBIX PErHOHOB,
[PErMOHATIBHOM TIOJINTHKH,
00IIECTBEHHO-TTOJUTHYECKOTO,
COLIMAIbHO-3KOHOMUYECKOT O,

COLIMOKYJIBTYPHOTO pa3BHUTHS
[PETHOHOB, UH(POPMALIMOHHOTO
MPOCTPAHCTBA, KaHaJIOB
MH(OPMHUPOBAHUS v

MCIIOJIb30BAaHUEM  JIBYCTOPOHHETO)
YCTHOTO W MUCBMEHHOTO MEPEeBOIA)
TOKYMEHTOB U HMHBIX MaTepHalioB
00111€CTBEHHO-TOJIMTUYECKOU u
COLIMAJIbHO-9KOHOMUYECKOM

HAIIPaBIICHHOCTH,  pa3padaThIBaTH
MH(GOPMALIMOHHOE COMPOBOXKICHUE
Mpo(hecCHOHATLHOM  JIeATEIHHOCTH]
B CMMU u cerm UuTepHer HAQ
PYCCKOM M HMHOCTPAHHBIX SI3bIKAX,

COCTaBJISATh IKCIIEPTHBIE,
AHAJITUTUYCCKUEC OTYECTHI 110
pe3yJsibTatam UCCIICIOBAHHH,
pa3pabaTeiBaTh PEKOMEHIALIUHU IS
PUHSTHS yIPaBICHYECKHUX

[pELICHUIT HAa OCHOBE IIOJIyYEHHBIX
[TAaHHBIX MCCIIeI0BaHUs

2. O0bem 1 MecTO JUCHHILVINHBI B cTpykType OII BO
O0BeM IUCIUILINHBI
Oo6mas tpynoemkocts b1.B.01./1B.01.05 I'moGanbubiii qumkurtan Mapketunr (Global didgital
Marketing) coctaBisieT 2 3a4€THBIE €TUHHIIBI, 72 Yaca.
KonnyecTBo akajeMHU4eCcKHX 4acoB, BBIJCIEHHBIX Ha KOHTaKTHYIO pabOTy C MpernojaBaTeseM,
cocraBisieT 16 yacoB: npakTuueckue 3aHATUs — 16 yacoB. CamocTosATenbHast paboTa COCTaBIISET
56 gacos.
Mecto nucuuniauesl B cTpykrype OII BO
b1.B.01.11B.01.05 TI'moGaneueiii  mumxutan wmapketuHr (Global —didgital Marketing)
npeaycMoTrpena Ha 1 kypce B 1 cemecrpe.
Jucuunnuna b1.B.01./IB.01.05 I'mo6aneusiii numxurtan mapketurr (Global didgital Marketing)
BXOIUT B JHUCIUIUIMHBI TI0 BBIOOPY dYacTd, (GOpPMHUPYEeMOH YYaCTHHKaMH OO0pa30BaTEIbHBIX
oTHoteHu#, broka 1 «/lucuuninuHel (MO )».
JlocTrkeHHe TIAaHUPYEMBIX pe3yIbTaToB 00ydeHus ciy)ut ocHoBoi s b2.B.01(ITx) Hayuno-
uccienoBaTensckas paboTa (1o TeMe BBIMYCKHON KBanupuKalnoHHON padoThl) (4 ceMecTp).
®opma IpOMEKyTOUYHON aTTECTAllMU B COOTBETCTBHHU C YYEOHBIM TJIAHOM — 3a4eT.

3. Conep:xanue U CTPYKTYpa AMCHHUIIJIMHBI

Ounasn gpopma obyuenusn

Ne ni/m HaumenoBanue TemM u/uiu O0beM TMCUUNJIUHBI, YAC. dopMma TeKyIero
pasneiios, Bcero | KonrakTtHasi padora o0yyarommuxca | CP KOHTPOJISA
¢ mpenoaasarejemM ycneBaemMocTu**,
10 BU/JIaM Y4eOHbIX 3aHATHII NPOMEKYTOYHOM
J [ Jap | m3 [KCP arrecTaluu™**




CoBpeMeHHOE TIOHSITHE
didgital-mapkerunr. Yro
takoe didgital-mapkeTunr?
CoBpeMeHHEIE CTpaTeruu
Tema 1 | mapkeTuHra 18 4 14 o
Modern concept of didgital
marketing. What is didgital
marketing? Modern
marketing strategies

OCHOBHBIE HHCTPYMEHTBI
Tema 2 | didgital-mapkerunra 18 4 14 O
Basic didgital marketing tools

Kanans didgital-mapkerunra

Tewa 3 Didgital marketing channels 18 4 14 ©
WuBectnnny B didgital-
MapKETHHT

Tema 4 In\})estment in didgital 18 4 14 O,P
marketing

[IpomexxyTodHas aTrTecTauus 3a

Beero: | 72 | | | 16 | 56
Ilpumeuanue:

** — hopmol mexyuezo konmpons ycnesaemocmu: onpoc (0), pechepam (P).
*A% - dhopmel npomesicymounoli ammecmayuu. 3auem (3a).

Collepma}me AUCIHHUITINHBI

Tema 1. CoBpemennoe nonsarue didgital-mapkerunr. Yo takoe didgital-mapkeTunr?
CoBpemenHsble cTpaterun Mapkerunra. Modern concept of didgital marketing. What is didgital
marketing? Modern marketing strategies

BosnukHoBeHne TepMuHa «1mppoBoit MapkeruHr» wuiam  «didgital mapkerunr». Ero
[IEpBOHAYAJILHOE M MOCIEeAYyIoIIre Hcnojib3oBaHue. CTpeMUTenbHOE pa3BUTHE LUPPOBBIX
menua. [llupokoe pacnpocTpaneHust MOOMIBHBIX YCTPOICTB.

Poct mudpoBbix Mmenma. OCOOEHHOCTH HMHTEPHET-NOJIb30BATENsA. AHQJIN3 IOBEJICHHUA B
MHTEpHETE.

B yeMm pa3Huna unpoBoro MapKeTHHIa, OHJIAWH-MAapKeTHHIa, HHTEPHET-MapKeTUHIa WU BeO-
mapkerunra. Ludposoit mapkerunr B CILIA, BeG-mapketunr B Hramuu, BeO-MapKETHHT BO
®panuun wim nudposoit MapkeTuHr B BenmukoOpuranuu, Poccun u npyrux crpaHax.

VYpoBenb crnoxkHoctu didgital mapkeTHHr ¢ pa3BUTHEM HHTEepHET mpocTpancTBa. Co3zmanue
riyOOKMX M aKTyallbHBIX OTHOIIEHWH ¢ morpebureneM. Pa3zpaboTka pexiiaMHBIX KOMIAHHH.
[IpoaBmwXeHHE YCIyr U TOBapOB C MOMOIIbIO HU(MPOBBIX TeXHONOTUH. OdiaiiH-MHCTPYMEHTHI
(smart-rampxeTsl, POS-TtepMunanet u zp.).

Cermenrauusa B2B, B2C. LleneBas ayautopust U cObITOBbIE KaHaAJIbl. AHAIUTHUKA PHIHKA U CBA3b
c didgital mapkeTuHr.

[TapameTpsl LeneBoy ayiuTopun. XapakTepUCTUKU IPOAyKTa. bpenauposanue.

Kananber m Habop mHCTpyMEHTOB A1 npoaBrkeHus didgital MapkeTHHr. AHaJIMTHKA KaMIIaHUU
U pe3yJIbTaTUBHOCTb.

Origin of the term "didgital marketing" or "didgital marketing". Its initial and subsequent use.
Rapid development of didgital media. Widespread use of mobile devices.

Growth of didgital media. Features of the Internet user. Analysis of behavior on the Internet.
What is the difference between didgital marketing, online marketing, Internet marketing or web
marketing? Didgital marketing in the US, web marketing in Italy, web marketing in France, or
didgital marketing in the UK, Russia, and other countries.

The level of complexity of didgital marketing with the development of the Internet space.
Creating a deep and relevant relationship with the consumer. Development of advertising




companies. Promotion of services and products using didgital technologies. Offline tools (smart
gadgets, POS terminals, etc.).

B2B and B2C segmentation. Target audience and sales channels. Market Analytics and
communication with didgital marketing.

The parameters of the target audience. Product feature. Branding.

Channels and a set of tools for promoting didgital marketing. Campaign Analytics and
performance.

Tema 2. OcnoBHble nHCTpyMeHTHI didgital-mapkerunra. Basic didgital marketing tools

WHCTpyMeHTHl JTuKuTad-MapkeTunra. CrnocoObl NMpHUMEHEHHsST HHCTPYMEHTOB MAapKETHHTA.
Crioco0bl, cpeicTBa M MEPONPUATUS IUDKUTAI-MapkeTuHra. OnoBenieHne 4epe3 IUKUTaI-
MapKeTUHI. BHUMaHuMe KIMEHTOB K NPOAYKTY, OpeHay, kKommaHuu. OT 4Yero 3aBHCUT
3¢ (deKTUBHOCTH NMpoABIKEHUs. [lepeueHp Hcnonb3yeMbIX HHCTpyMeHTOB. Llenn MapkeTuHroBoit
KaMIIaHWU U cTaauu ee npoBeeHus. OcHoBHbIE HHCTpYyMeHTHI didgital-mapkeTunra.
Konrekctnas pexmama. CEO-nponsmkenne. banHepHas pexiama. PeknamHble  OKHa.
TeneBusnonHas pexnama. Pagnopexinama. Konraktnas pexinama. HatuBHas pexnama. QR-komabt
B offline. BriGop mnpaBunbHOro wuHCTpyMeHTa. Kareropum mnokynarteneili U KJIMEHTOB.
JlonoJgHUTENbHOE TPOABIKEHHE. BupycHas pekinama.

B didgital-mapkeTuHre MOryT HMCHOJB30BaThCS M JPYrHM€ WHCTPYMEHTHI, OCHOBaHHbIE Ha
IUQPPOBBIX TEXHOJOTUAX: OT PEKIAMHOTO MPENIOKEeHUs IMPH HHCTAULIIHUU IPOrpamMMm J0
pacchUIKM Ha e-mail wnM Mmenoauii, KOTOpble HMCIONb3YIOTCS ISl yAep)KaHWs aOOHEHTOB Ha
nuHud. Takue TpaJuIMOHHBIE CPECTBA, KaK ra3eThl WK (iaepsl, eciau oHu cojepxkatr QR-kox B
OOBSBJICHUH.

Didgital marketing tools. Ways to use marketing tools. Ways, means, and activities of didgital
marketing. Notification via didgital marketing. Customers ' attention to the product, brand, and
company. What determines the effectiveness of promotion. List of tools used. The goal of the
marketing campaign and the stage of its implementation. The basic tools of didgital marketing.
Contextual advertising. SEO promotion. Banner advertising. Advertising Windows. Television
commercial. Radio advertising. Contact advertising. Native advertising. QR codes in offline
mode. Choosing the right tool. Categories of buyers and clients. Additional promotion. Viral
advertising.

Didgital marketing can also use other tools based on didgital technologies: from an advertising
offer when installing programs to e-mail messages or ringtones that are used to keep subscribers
on the line. Traditional media such as Newspapers or flyers, if they contain a QR code in the ad.

Tema 3. Kanane! didgital-mapkerunra. Didgital marketing channels

Camble momyssipHble KaHalbl CBsI3U. OGGEKTUBHO JAEWCTBUS pPA3IMYHBIX KAHAJIOB CBS3H.
WuTepHeT u ero KaHanbl cBsi3u. Vcnonbp3oBaHue HOyTOYKOB, MiaHieToB, 11K, cmaptdonoB u ap.
Pazmemienne wHTEpHET pekiambl. bpeHnupoBanue. UYTO Takoe KOHTEHT M MpaBUjia €ro
HanpasieHus. [IpoaBumxkeHne ToBapoB M YCIyT B COLMANbHBIX ceTsax. LluppoBoe TeneBuaeHue.
Cranaaptable kaHaibl TB. Bupychblie ponuku B coBpeMeHHOM TB. Dddext berymieit cTpoku.
JlokanbHble ceTu. PaznuuHble MeCTHBIE «00BeANHEHHS» KOMIbIOTepoB. KopnopaTtusHbie ceT B
pamkKax oaHOro oduca, JOKalbHbIE CETH B OTACIBHBIX J0MaxX, FOPOACKHX pailoHaxX U T. .
Pexnama TOBapoB M yCIyr, HampaBJIEHHBIX Ha ayJUTOPHIO C YETKOW reorpaduyeckoit
MIPUBS3KOM.

Mob6unpHble  rajkeTsl. Pacchiiku  u cneuuanbHele  omoBemieHus. ' WOW-3BOHKH,
OpeHArpOBaHHbBIE IPETIOKEHHSI, pa3MEIICHHE PEKIaMbl B CTOPOHHUX MPOTrpaMMaXx.



«YMHBIE» TaJUKEeThl M smart-yCTpOHCTBa: 4yachl, Bechbl, (putHec-OpacieTsl u jap., umeromue WI-
Fl-nogxmtouenne k wuHTepHETY. [l NMpOIBHKEHUS MOXKHO MPUMEHSTh OPEHIMPOBAHHOCTD
MIPWIOKEHUH U IPOYNE UHCTPYMEHTHI.

NurepaktuBHble nucren. POS-tepmunan, 3apsaneie annaparsl. K MHTEpaKTUBHBIM JUCILIESIM
TaKXe MPHHAIIEKAT HUPpOBbIe OaHHEPHI, YCTaHABIMBAaeMbIe B PEKIAMHBIX LesX. Yepes 3TOT
KaHaJl pacnpoCTPaHSIOT MPEUMYIIECTBEHHO BHUICOPOJIUKU. AKTHUBHO HCIOJB3YIOTCS TaKXKe U
BCILIBIBAIOIINE PEKIIAMHBIE OKHA.

Didgital-art. CoBpemeHnHas rpaguka U BUPyCHbIE T€XHOJIOTHH Tpaduku. OCHOBHBIM CIIOCOOOM
Npo/BIXKEHUA ¢ momolibio Didgital-art ssBnsiercs OpeHupoBaHue MTPOU3BEICHUH.

CoumanbHble ceTU. 3amyCK BUPYCHOM peKiamMbl WM NpWiokeHuil. [IpoaBuxeHnne peknambl B
COLIMANIBHBIX CeTsX. 3amyck (aemmoOoB.

The most popular communication channels. Effective actions of various communication
channels. The Internet and its communication channels. Using laptops, tablets, PCs,
smartphones, etc. Placement of online advertising. Branding. What is content and the rules for
sending it. Promotion of products and services in social networks. didgital TV. Standard TV
channels. Viral videos in modern TV. The effect of the marquee.

LAN. Various local" associations " of computers. Corporate networks within a single office,
local networks in individual homes, urban areas, and so on.Advertising products and services
aimed at an audience with a clear geographical reference.

Mobile gadgets. Mailing lists and special notifications. WOW-calls, branded offers, advertising
in third-party programs.

"Smart" gadgets and smart devices: watches, scales, fitness bracelets, etc. that have WI-FI
Internet connection. You can use app branding and other tools for promotion.

Interactive display. The POS terminal, the charging apparatus. Interactive displays also include
didgital banners that are installed for advertising purposes. This channel mainly distributes
videos. Pop-up advertising Windows are also actively used.

Didgital-art. Modern graphics and viral graphics technologies. The main way of promotion using
Didgital-art is to brand works.

Social network. Launch of viral ads or apps. Promotion of advertising in social networks.
Launching flash mobs.

Tema 4. MuBectuuuu B didgital-mapketunr. Investment in didgital marketing

[IponBuxkeHne ¢ TOMOMIBIO MU(PPOBLIX TEXHOIOTUNH MOKHO BBITIONIHATE, UCIIONB3Ys Pa3THYHbIC
pecypchl: TaTHbIE — IUIOMIAAKH, OTUTAYMBAEMble KOMIAHHUEH-3aKa3dYuKOM. DTO MOXKET OBITh
KOHTEKCTHas pekiama, 1udpoBoil GaHHEp; COOCTBEHHBIE — IUIOMIAJAKH, KOTOPBIMU KOMITAHHS
MmoJIb3yeTcsl OecriaTHO (HampuMmep, CTpaHWIla B COIMAIBHOW CeTH); HapaOOTaHHBIE — 3TO
KOMMYHHKAIIMIOHHBIE KaHaJbl, KOTOpble KOMMAaHHs MPHOOpETaeT BCIEACTBHE CBOCH pPabOThHI
(HampuMep, TOTH30BATENH, PACTIPOCTPAHSIONINE €€ BUPYCHBIH POJIHK).

Didgital promotion can be performed using various resources: paid platforms paid for by the
customer company. This can be contextual advertising, a didgital banner; own — sites that the
company uses for free (for example, a page in a social network); developed — these are
communication channels that the company acquires as a result of its work (for example, users
who distribute its viral video).

4. MaTtepuaJjibl TeKylIero KOHTPOJIA yCIIeBAeMOCTH 00y4AOIIMXcsl M (POHI OLEHOUYHBbIX
CPeACTB MPOMEKYTOYHOM aTTEeCTAUMHU 10 JUCHUIJIMHE

4.1. ®opmMblI U METO/IBI TEKYILIETO KOHTPOJIS YCIIEBAEMOCTH U IPOMEKYTOUHOM aTTeCcTaluy.



4.1.1. B xozne peanuzauuu aucuuminasl 51.B.01.J1B.01.05 I'moGanbHbli 1uAKUTaT MapKETUHT
(Global didgital Marketing) wucHomB3yIOTCS CIAEAYIOMNAE METOABl TEKYIIETOo KOHTPOJIS
yCIIEBaEMOCTH 00yYaIOIINXCS:

Tema n/mnu pazaen Mertonasl
TEKYILETO
KOHTPOJIS
yCIIEBaEMOCTH
CoBpemennoe monstue didgital-mapkerunr. Yrto Takoe ompoc
Tema 1 didgital-mapkeTunr? CopngeHHble CTPATEeTMH MapKETHHTa
Modern concept of didgital marketing. What is didgital
marketing? Modern marketing strategies
OcHoBHbIe HHCTpyMeHTHI didgital-mapkeTuHTa ompoc
Tema 2 NPT .
Basic didgital marketing tools
Kanans didgital-mapketunra ompoc
Tema 3 Cy .
Didgital marketing channels
WuBectunuu B didgital-mapkeTuHr Omnpoc,
Tema 4 Investment in didgital marketing 3almTa
pedepara

4.1.2. 3auet NpoBOAUTCS C MPUMEHEHHUEM CIEAYIOIIUX METOA0B (CPENCTB): B YCTHOH (hopMme 1mo
BOIPOCaM U 3aJaHUSIM.

4.2. Marepualibl TEKyIIET0 KOHTPOJIS yCTIEBAEMOCTH.

[IpenonaBatenb OLIEHWBAET YPOBEHb IOATOTOBICHHOCTH OOYYalONUXCS K 3aHATHIO I10
CJICAYIOIIMM TIOKa3aTeIsIM:

- YCTHBIE OTBETHI HA BOTIPOCHI MIPETIOAABATEINS 10 TEME 3aHATHUSA,

- BBICTYIIICHHE C JTOKJIAaMH,

- y4actue B 00CYXJICHHUU JOKIIAJIOB,

- 3ammTa pedepara,

OueHka 3HaHWM, YMEHUI, HaBBIKOB NMPOBOAMWTCS HAa OCHOBE OAJIHbHO-PEUTHHTOBOM CHCTEMBI
70% wu3z 100% (70 OGammoB u3 100) - BkiIamg Mo pe3yiabTaTaM TOCEIIAEMOCTH 3aHSTHH,
AKTUBHOCTH Ha 3aHSTHUSAX, BBICTYIUICHUS C JOKIAJaMH, y4acTUs B OOCYXIEHUSX OKJIaI0B
APyrux 06yqa}01111/1xcs[, OTBC€TOB Ha BOIIPOCHI MNPCHIOAABATCIId B XOAC 3aHATHA, 3alluTa
pedepara.

Jetanuzanus 6aJjIoB U KPUTEPUH OLEHKU TEKYILEro KOHTPOJISl YCIIEBAEMOCTH YTBEPKAAEeTCS Ha
3aceaHuu Kadeapsl.

Bonpocwvl memul 0111 noo2comosku k onpocam (OUCKYCCUiM) HA CeMUHApax (NpakmuyecKux
3AHAMUSAX):
Tema 1. CoBpemennoe nonsarue didgital-mapkerunr. Yro takoe didgital-mapkeTunr?
CoBpemennsbie cTpareruu Mmapkerunra. Modern concept of didgital marketing. What is didgital
marketing? Modern marketing strategies.

1. Yto BxonuT B noustue didgital-mapkerunr?
Kak nosBuncs didgital-mapketunr?
Kax ceromgus pazsuBaercst coBpemennsbIil didgital-mapkeTunr B Mupe?
Cermentanus B2B, B2C

oD

1. what is included in the concept of didgital marketing?

2. How did didgital marketing?

3. How is modern didgital marketing developing in the world today?
4. B2B and B2C Segmentation



Tema 2. OcHoBHbIe HHCTpYMeHTHI didgital-mapkerunra. Basic didgital marketing tools

1.

2.
3.
4

Kaxue coBpeMeHHbIe HHCTPYMEHThHI MapKETHUHTA IIMPOKO UCTOIB3YIOTCS B Poccumn?
Kak onpenenuts 1eneByo ayJuToOpHio?

[TpaBuiIbHBIN HA00P UHCTPYMEHTOB JIs TPOJBUKECHUS MIPOTYKTA.

OddexkruBHOCTh cCOBpeMeHnHor0 didgital-mapkeTunra

1. what modern marketing tools are widely used in Russia?
2. How to identify the target audience?

3. the Right set of tools to promote the product.

4. Effectiveness of modern didgital marketing

Tema 3. Kanans! didgital-mapkerunra. Didgital marketing Channels

el e

b

[IpoaBmKeHHE TOBAPOB M YCIYT B COITUATBHBIX CETSIX

[Tomynsipablie kaHanbl coBpeMeHHoro didgital-mapkeTunra

Uro takoe Didgital-art?

Kak nmpaBuUIbHO HCIIONIB30BaTh MOMCKOBYIO CUCTEMY JUISI TPOABIKEHUS TPOIYKTA

Promotion of products and services in social networks
Popular channels of modern didgital marketing

what is Didgital-art?

how to use the search engine correctly to promote a product

Tema 4. UuBectunuu B didgital-mapkerunr. Investment in didgital marketing

1.

Sl el

b S

Bunwl nasectunui

IImaTHBIE HTHBECTUIIMOHHBIE TUIOMIAIKH
KoMmMmyHMKanImOHHBIE KaHANBI CBSI3U
Bupl KOHTEKCTHOHN peKIaMbl

Types of investments

Paid investment platforms

. Communication channels

The types of contextual advertising

Temvl pechepamos

BosnukHoBeHue, uepThl U poib didgital-MapkeTuHra B JesITeIbHOCTH MPEAIPUATHS
[ToHsITHE HHTEPHET-MapKETHHTA

TexHo10rnM NOMCKOBOTO MApKETHHTa U METOBI MX ONTHMHU3ALUU
XapaKTeprUCTHKa HETTOMCKOBBIX METOJIOB MPOIBIKEHUS TOBAPOB U yCIYT
Didgital-mapkeTunra juis noBbleHus 3((HEeKTUBHOCTH MPHUBIICYEHUS KIIUEHTOB
Ocobennoctu U(ppoBOI Cpenbl U KaHAJBI CBSI3U

[Tocnennue pa3pabOTKU U CTpaTeruu MU(PPOBOro MapKeTHHTa

HcTopus mudpoBoro MapkeTHHra

OcHOBHBIE MEPOIIPUATHUS IIM(PPOBOrO MApKETHHT A

0 Jumxuranusanys COBpEMEHHOTO MUpa

Topics of research papers

1. the Origin, features and role of didgital marketing in the company's activities
2. The concept of Internet marketing



. Technology of search engine marketing and methods of optimization
. Characteristics of non-search methods for promoting products and services
. Didgital marketing to increase the effectiveness of attracting customers

. Latest didgital marketing developments and strategies
. The history of didgital marketing
. Main didgital marketing activities

3
4
5
6. features of the didgital environment and communication channels
7
8
9
1

0. Didgitalization of the modern world

4.3. OueHOYHBIE CPEACTBA ISl TPOMEKYTOUHOU aTTECTALlUH.

4.3.1. IlepeueHb KOMIIETEHLIUH C YKa3aHHUEM 3TaloB UX (OPMHUPOBAHUS B MPOIIECCE OCBOCHHUS
oOpa3zoBatenbHOM mporpammel. [lokazarenn u KpuTepun OLEHUBAHUS KOMIETEHIUN C y4EeTOM

3Tana ux GOpMHUPOBAHUS

Kon HaumenoBanue Kon HaumenoBanue sramna
KOMIIETEHIIUH KOMIETEHIINH JTarna OCBOCHHUS OCBOEHHSI KOMIIETEHIIMH
KOMITETEHLIUU
[TIKp-4 Cnocoben  cozmaBath | [IKp-4.1 CrocobHOCTh TOTOBUTH
Martepuaibl (HamMcaHue AQHAJUTUYECKUE MaTepHuabl,
cTaTeH, CIICHApUEB, KOTOpBIE  MOXHO  Oyner
BEJICHHUE KOJIOHKH) UCIIOJIb30BATh JUTSt
HaIMCaHUS cTarteH,
CLICHAPUEB, BEJICHUE
KOJIOHKHU

ITan 0CBOCHUA

IToxa3zarTeap olleHUBAHUSA

Kpurepuii ouennBanus

KOMIIETEeHIIUH
[TKp-4.1 3Haer ocHOBHbIE | [IpoieMOHCTpHpPOBAHO 3HAHUE
CnocoGHOCTh TOTOBHUTH | TEXHOJOTHH MOJITOTOBKU | OCHOBHBIX TEXHOJIOTHA
AQHAJIMTUYECKHE MaTepuajbl, | MaTepuaioB (HamMcaHue | MOATOTOBKHU MaTepuajoB
KOTOpbIe  MOXHO  OyJeT |cTareil, clieHapHueB, BeJeHHe | (HarmucaHue CTaTeu,
HCII0JIb30BATh JUIS | KOJIOHKH). CLICHApHUEB, BEJICHUE KOJIOHKH).
HaIMCaHUA cTareii, | Ymeer ucnons3oBath | [IpogemoncTprpoBano
CLICHApHEB, BEJICHUE | TEXHOJIOTHH MOJATOTOBKU | IPUMEHEHNE TEXHOJIOT UM
KOJIOHKHU MaTepuaioB (HamMcaHue | MOATOTOBKHU MaTepuajoB
cTaTel, ClieHapueB, BeJeHue | (HamucaHue cTareu,
KOJIOHKH) CIICHapHUEB, BEACHUE KOJIOHKH)
Ymeer otOupats | [IponemMoHCTpHpOBaHO yMEHUE
uHbOpMAaITUIO st | oTOupaTh HMH(pOpPMAIMIO IS
MOATOTOBKM aHAJTUTHUYECKUX | MOJTOTOBKHM  AQHAIUTUYECKUX
MaTepuaioB, KOTOpBIE€ | MaTepuanoB, KOTOpPHIE MOXKHO
MOJKHO OyZEeT HCIIONIb30BaTh | OyJeT  WMCHOJBh30BaTh  JUIs
JUIsS ~ HallMcaHWsl  CTaTeH, | HamucaHus CTaTel, ClieHapHeB,
CLICHApHUEB, BEJICHHUE | BEJIEHUE KOJOHKHU
KOJIOHKHU [IpencraBien aHATUTHYECKHA
YwMmeer pa3pabaThiBaTh | OTYET
AQHAIUTUYECKUE MaTepuabl,
KOTOpBIE  MOXHO  Oyner
UCTIOTb30BaTh TUTST
HalmuCaHus cTaTel,
CIICHApHUEB, BEJICHHE

KOJIOHKH




4.3.2 TunoBble OLICHOYHBbIE CPEACTBA

Bomnpocs! k 3a4eTy
. IHTepHeT Kak cpena [yl BeIeHUs IPEAIPUHUMATENBCKON JEATENBHOCTH
. Konuenuus MapkeTuHra B3anuMOJICHCTBUSA
. @OpMBI IPSIMOTO MapKETHHTa
. OBomroring Web
. IHTEpHeT-callT Kak MHCTPYMEHT MapKETHHIa
. DTanbl co3aanus BeO-caiita
. Beibop nomeHHoOro uMeHu i1 BeO-caiita
. XapaKTeprucTUKa OCHOBHBIX TOMCKOBBIX CHCTEM
. JIunorenepanus. OCHOBHBIE IPUHLIUIIBI U METO/IbI IPUBJICUEHUS KJIMEHTOB B
BUPTYaJIbHOU Cpesie
10. ®ponrenn. CynHocTs, 1IEIU, BUABI, IPUMEHEHHE.
11.MeTtoapl BHENIHEN ITOMCKOBOM ONTUMH3AIAN
12. ITapTHepckuit MapkeTuHT. CyIIHOCTb, LIETHU, IPUMEHEHHE.
13. YopasieHne MHEHUEM COOOIIECTB B COITMATBHBIX CETSX.
14. atepHer-Mara3unbl. CylIHOCTb, LI€IH, TUIIBI, IPUMEHEHUE.
15. DnextpoHHbIE MIaTexkHble cUcTEMBbI. CyIIHOCTb, 11€7I1, BU/bI, IPUMEHEHNE

O 00 1N DN b W=

Questions for the offset
. The Internet as a medium for doing business
. The concept of interaction marketing
. Forms of direct marketing
. The Evolution Of The Web
. Internet website as a marketing tool
. Stages of creating a website
. Choosing a domain name for a website
. Characteristics of the main search engines
. Lead generation. The main principles and methods of attracting customers in
virtual environment
10. Frontend. Essence, goals, types, and applications.
11.Methods of external search engine optimization
12. Affiliate marketing. Essence, goals, and application.
13. Management of the views of communities in social networks.
14. Online shopping. Essence, goals, types, and application.
15. Electronic payment systems. The nature, purpose, types, application

O 00 1N DN b W=

3aganue k 3auerty
1. Hwxe npuBeeHbl KIIIOUEBbIE TEPMUHBI B KOHTEKCTHON PEKJIaMe.
CooTHecuTe HAMMEHOBAHHUE TTOKA3aTEeIIs ¢ €ro paciIupOBKOW:
A) CPC
B) CTR
C) CPA
D) ROI
1) [NokazaTenp KIUKaOETHLHOCTH OOBSIBICHHS
2) [lokazarenb OKynaeMOCTH MHBECTHIIMMA
3) Mopaenb omaThl 3a KJINUK
4) [lokazarenb, OTpa)xaroI1ii CTOMMOCTb 32 JIeHCTBHE



2. IloaroToBnTe MaTtcpuall 110 SEO - ontuMmmuzauuu. Pacckaxure o npeumMynieCreax M
HEAOCTAaTKax MCIOJIb30BaHNUA.

3. HpO&H&HHSprﬁTe JTaIlbl CTAHOBJICHMS AUKUTAIM3ALMU U CACIaiTe CpaBHI/ITGHLHHﬁ
AHAJIN3 OT NEprUoaa BOSHUKHOBCHHUA 10 COBPEMECHHBIX TEXHOJIOTHI

Task to offset

1. The following are key terms in contextual advertising.
Correlate the indicator name with its description:

A) SRS

B) CTRL

C) CPA

D) ROI

1) ad clickability Indicator

2) the Rate of return on investment

3) payment per click Model

4) an Indicator that reflects the cost per action

2. Prepare a material on SEO optimization. Tell us about the advantages and disadvantages
of using it.

3. Analyze the stages of didgitalization formation and make a comparative analysis from the
period of its origin to modern technologies.

[Ikana oLeHNBaHUS.

OneHka 3HaHUN, YMEHUMN, HaBBIKOB NPOBOJUTCS HA OCHOBE OasIbHO-PEHUTUHIOBON CHUCTEMBI:
30% wu3 100% (wmm 30 OGammoB u3 100) - BKJIag B UTOTOBYIO OILIGHKY IO pe3yJjbTaTaMm
MIPOMEXKYTOUHOM aTTecTalu.

[Ipy oneHMBaHUM OTBETAa OOYYAIOUIETOCs B XOAE IPOMEXYTOYHOM aTTeCTallMM MOXHO
ONMPATHCS HA CICAYIOLIUE KPUTEPHH:

bamnel

Kpurepuii onienku

26-30

OOyuaromuiics  MOKa3blBA€T  BBICOKUH  YPOBEHb  KOMIIETEHTHOCTH, 3HAHMS
OpOrPpaMMHOTO  MaTepuana, Y4eOHOW, TMepHOAMYECKOW U  MOHOTrpaduvecKoit
JUTEPATyphl, 3aKOHOJAATENILCTBA W MPAKTUKH €ro INPUMEHEHMs, PacKpbIBAaeT He
TOJIbKO OCHOBHBIE TOHSTHS, HO U AHAIM3UPYET MX C TOYKH 3PECHHUS Pa3IUYHBIX
aBTOpOB. OOyyaromuiicsi NOKa3bIBa€T HE TOJBKO BBICOKHI ypOBEHb TEOPETHUYECKHX
3HaHUH, HO M BUAWUT MEXIWCIHIUIMHApPHBIE CBs3H. [IpodeccrmonanbHo, TpaMOTHO,
II0CJIEI0BATENIBHO, XOPOILIUM S3bIKOM YETKO M3JIaracT MaTepHuaj, apryMEeHTHPOBAHHO
¢dopmynHpyeT BBIBOJBL. 3HAET B paMKax TPeOOBaHMN K HAINPABICHHUIO U MPOQHITIO
HOJrOTOBKU 3aKOHOJATEIbHO-HOPMATUBHYIO U IpakTHdecKyro 0Oa3y. Ha Bompocsl
OTBEYAET KPAaTKO, APTYMEHTUPOBAHO, YBEPEHHO, TI0 CYIIECTRY.

16-25

OOyuaromuiics MOKa3bIBae€T JOCTaTOYHBIH YpPOBEHb KOMIIETEHTHOCTH, 3HAHMS
MaTepuasoB 3aHATUH, y4eOHOW M METOJWYECKOW JMTEpaTypbl, 3aKOHOAATEIbCTBA U
NPaKTUKUA €ro NPUMEHEHHUs. YBEPEeHHO U NPO(ecCHOHATbHO, TPAMOTHBIM SI3BIKOM,
SCHO, YETKO U TIOHATHO M3JIaraeT COCTOSHUE M CYTh BOIpOca. 3HAET HOPMAaTHUBHO-
3aKOHOJATENbHYI0 M  IpPaKTUYecKylo 0a3y, HO TMpH OTBETE€ JOIYCKaeT
HECYIIECTBEHHbIE MOrpenrHocTH. OOyJaromuiicsl MOKa3bIBaeT TOCTATOYHBIH YPOBEHb
npogeccHOHaIbHBIX 3HAHUM, CBOOOJHO ONEpUpPYET MOHATUSAMH, METOJAMH OLIEHKH
NPUHATUS PELICHUM, HMMEET IPEACTABICHHE: O MEXIAUCIHUIUIMHAPHBIX CBA3SX,
YBS3bIBACT 3HAHUS, IIOJYUYEHHBIC IIPH M3YYEHUU DPANIMYHBIX JUCLUIUIMH, YMEET
AQHAJIM3UPOBATh IIPAKTUYECKHE CUTYallMH, HO JOIYCKAeT HEKOTOPBIE IOIPEIIHOCTH.
OTBeT MOCTPOEH JIOTUYHO, MATEPHATl M3JIAracTCsl XOPOIIUM S3bIKOM, MPHUBIIEKAECTCS
WHQOPMATUBHBIA ¥ WIUIIOCTPUPOBAHHBIM MaTepHaj, HO TPU OTBETE JIOIYCKaeT,
HEKOTOPBIE NOTPEIIHOCTH. BONPOCH! HE BBI3BIBAIOT CYIIECTBEHHBIX 3aTPYIHEHUIA.




6-15 OOyuaromuiicss TMOKa3bIBaeT JOCTaTOYHBIE 3HAHUS MATEPUAIOB 3aHATUH, HO TpH
OTBETE OTCYTCTBYET JIOJKHAs CBSI3b MEXKJly aHAJIM30M, apryMEHTalMel U BbIBOJAMHU.
Ha nocrtaBieHHbIe 4JIeHAMH KOMHCCHHM BOIPOCHI OTBEYAeT HEYBEPEHHO, JOIYCKaeT|
norpemHocTd. OOyvaromuiicss BiIaAeeT NPAKTUYECKUMM HaBbIKAMH, IPHUBIICKAET|
WITIOCTPAaTUBHBIM MaTepual, HO 4YYyBCTBYeT ceOsi HEYBEpEeHHO TIpH aHaJIu3e
MEXIUCLMIUIMHAPHBIX CBA3ed. B oTBeTe He Bcerma mNpHUCYTCTBYET JIOTHKA,
apryMeHThl TPUBJIEKAIOTCS HEAOCTaTOYHO Beckue. Ha mocraBieHHBIE BOMPOCHI
3aTPYyAHSAETCSI C OTBETaMM, IOKA3bIBAET HEJOCTATOUHO INTyOOKHE 3HAHUSI.

0-5 OOyuatomuiicss TMOKa3bIBaeT cjadble 3HAHUS MaTepUANIOB 3aHATHH, y4eOHOM
JUTEPATyphl, 3aKOHOJATENIbCTBA U IMPAKTHUKH €ro NPUMEHEHHs, HU3KUH YpOBEHb
KOMIICTEHTHOCTH, HEYBEPEHHOE H3JIOKeHHE Bompoca. OOyuaromuiicss MOKa3bIBaET|
ciabblii  ypoBeHb MNPO(ECCHOHAIBHBIX 3HAHWM, 3aTpylHseTcs IpU aHalIu3e
IIPAaKTUYECKUX CUTyauuid. He MoxeT npuBecTH IpUMEpPHI U3 pealbHOM INPAKTHUKHU.
HeyBepeHHO M JIOrMYecKH HENOCIel0BaTeIbHO M3araeT marepuan. HemnpaBuibHO
OTBEYAET Ha BONPOCHI MJIH 3aTPYJIHSIETCS C OTBETOM.

[IIxana nepeBojia 3 MHOTOOAUTHHOM CUCTEMBI B TPAJAUIIMOHHYIO:

- o0yuaroliemMycs BBICTABJISIETCS OLIEHKA «HE 3auTeHO» eciu oOyuaroinuiicss HaOpan meHee 50
0aJios,

- OIIEHKA «3aYTEHO» BBICTABJISCTCS MPH YCIOBHH, eciau oOydaromuiics Habpana ot 50 mo 100
0aJoBs;

100 GannoB BBICTABISETCS NPU YCIOBUHM BBINIOJHEHUS BCeX TpPEOOBAHUU, a Takke IpHU
00s13aTEeIbHOM  TIPOSIBJICHUM TBOPYECKOTO OTHOIICHUS K TIPEAMETY, YMEHUU HaXOJHUTh
OpUTHHANIFHBIEC, HE COJepKaliuecs B y4eOHHMKaxX OTBEThl, yMEHHHU paboTaTh ¢ MCTOYHHKAMHU,
KOTOpbIE COJIepKaTCsl JIOMOJHUTEILHON JIUTepaType K KypCy, YMEHHUU COCIUHSTH 3HAHUS,
MOJTyYeHHBIEC B JAHHOM Kypce CO 3HAHUSIMU IPYTHX JUCIUTLINH.

4.4. MeTonnueckne MaTepHaJibl

CtyzmeHT nomyckaeTcs K 3a4eTy IO AWCIMIUIMHE B CIIydae BBINOJIHEHHS MM BCEX 3aJaHUN U
MEpPONPUATHI, TPEAYCMOTPEHHBIX TPOrPaMMOM TUCIUILIIHHEI.

CtyneHTy HEOOXOIMMO BHHUMATEIFHO M3YYUTh M OCMBICIHTH MaTE€pHalbl BONPOCOB K 3ayeTy,
NPE/CTaBJICHHBIE B PEKOMEHAOBAaHHBIX Y4eOHHMKaxX U ApYyrux ucrounukax (MHTEepHET-pecypchl,
HAy4YHO-METOJUYECKHE JKypHanmbl ® 1p.). CTpyKTypHpOBaThb TEOPETUYECKUI MaTepual,
COCTABHTbH IUIAH €T0 MPEICTABICHHUS.

OTBeT Ha BOIIPOC U PEIICHHE MPAKTHYECKOTO 3aJaHNs BaXKHO M3JIaraTh ¢ MO3UIMN 3HAUYCHUS IS
npoeCCUOHATIBHON JesTeNbHOCTH. [Ipr 3TOM BaXKHO TOKa3aTh 3HAHWUE HE TOJBKO TEOPUHU
BOIIPOCA, HO M MPAKTHYECKOE ITPUMECHEHHE.

Pesynbrar mo cpade 3auera OOBSABISETCA CTYJACHTaM W BHOCHUTCS B HK3aMEHAIMOHHYIO
BEIOMOCTH ¥ 3a4€THYIO KHIDKKY. «He 3aureHo» mpocTaBiseTcs B BEIOMOCTH.

5. Meroauveckue yKazaHus sl 00y4aloIMXCs 110 OCBOCHUIO JUCUMIIIIHHbI

YCTHBI ONpOC SBISETCSA OJHUM M3 OCHOBHBIX CIIOCOOOB TPOBEPKHM YCBOCHHUS 3HAHUUN
oOyuaromumucs. Pa3BepHyThIi OTBET CTyJeHTa JOJDKEH IpPEeACTaBIATh co0O0i CBs3HOE,
JIOTUYECKU I0CJIEI0BATEIbHOE COOOLIEHHE Ha OMNPECIIEHHYI0 TEMY, IOKa3blBaTb €r0 YMEHUE
IIPUMEHATH OIPEICIICHUS, NpPaBHiIa B KOHKPETHBIX cCillydasx. OCHOBHBIE KPUTEPHUU OLICHKU
YCTHOT'O OTBETA: IPAaBUJIBHOCTb OTBETA IIO COJEP)KAHUIO; IIOJHOTA U IIyOMHA OTBETA; JIOTMKA
U3J0KEHUs1 Marepuana (y4UTbIBA€TCS YMEHHE CTPOUTh LEJIOCTHBINM, IOC/IeA0BaTeIbHbIN
paccka3, TIpaMOTHO  IIOJb30BaTbCSl  CIELMAIbHOW  TEPMHUHOJIOTMEN);  MCIOJb30BaHUE
JOTIOJIHUTENBHOIO MaTepraa.

Memoouyeckue yKazanus no CAMOCMOAMENbHOU NOO20MOBKE K 3aHAMUAM JIeKYUOHHOZO,
NPAKMu4ecKo2o (CeMUHapcKo20) muna:



[ToaroToBka K 3aHATHAM JIOJDKHA HOCHTh CHUCTEMAaTHUECKU XapakTep. OTO IO3BOJIUT
oOyuJarolemMycs B IOJTHOM 00beMe BBITIOJHUTH Bee TpeboBaHus npernoaasareis. OOydaromumces
pEeKOMeH/yeTCs u3ydyaThb KaK OCHOBHYIO, TaK M JONOJHHUTENbHYIO IUTEpaTrypy, a Takke
3HAaKOMHUTHCS C VIHTEpHET-HCTOYHMKaMH (CIIMCOK TpHBENEeH B pabodell mporpaMme IO
JTUCLIUTUTHHE).
Bonpocw ona camocmosmenvro2o uzyuenus:

1. Jwmxuranusanus B COBpEMEHHOM MUpE
CoBpemennble noHsaTus didgital-mapkerunra
WuBectunun B didgital-mapkeTuHr
Kanans didgital-mapketunra
OcHoBHble HHCTpyMeHTHI didgital-mapkeTuHra

P

Questions for self-study:
1. Didgitalization in the modern world
2. Modern concepts of didgital marketing
3. Investment in didgital marketing
4. Channels of didgital marketing
5. The basic tools of didgital marketing

Memoouueckue ykazanus no n002omosKke 00K1A008:

[ToaroroBka OOyYaromMXCS K OMPOCY MpeNrnoyiaraeT M3y4yeHHEe B COOTBETCTBUU TEMATHKOM
JUCIMILTAHBI OCHOBHOWM/ JIOTIOJTHUTEIIEHON JTUTEpaTyphl, HOPMATHBHBIX JOKYMEHTOB, HHTCPHET-
pECYpCOB.

OO0yuaromuiicsi TOTOBUT 0K B (hOPME YCTHOTO COOOIIEHUS TT0 TEME TUCIIUILTAHEI.
[Ipennaraercs cieayroas CTpyKTypa JOKIaa:

1. BBeneHue:

— YKa3bIBa€TCs TEMA U LIeTIh IOKJIaa;

— obo3HauaeTcs MpobIeMHOE MoJIe, TEMATUYECKUE pa3/ieibl JOKIIaa.

2. OCHOBHOE cOJZiep>KaHNE JOKJIaza:

— MOCJeI0BaTeNIbHO PACKPBIBAIOTCS TEMAaTUYECKUE pa3Jieibl JOKIaaa.

3. 3axiroueHue:

— TIPUBOJATCS OCHOBHBIC PE3YJbTaThl W CYXKJICHHS aBTOpA IO IOBOJAY IyTEeH BO3MOXKHOTO
pEIIeHUs PACCMOTPEHHOM MPOOIEMBI, KOTOPBIE MOTYT OBITH OPOPMIIEHBI B BHJIE PEKOMEHIAIIHIA.

Memoouueckue pexomenoayuu no Hanucanur pegepama:

Pedepar sBusiercs caMocTOsATENbHOM MpakTHUecKoM paboToit oOyudaromuxcs. OH mpu3BaH
OIIPEEIUTh CTENEHb OCBOECHHS CTYIEHTOM 3HaHWM M HABBIKOB, IOJYUYEHHBIX MM B IIpoOIEcce
W3YYECHUS TUCIUIUINHBL.

Texct pa®oThl H0oKeH OBITH HamMcaH B HayyHOM cTuiie. OQopmileHHe TEeKCTa TaKKe JOJKHO
OBITH BBITIOJIHEHO TpamMoTHO. CremyeT u3beraTth MyCTHIX MPOCTPAHCTB M, TeM OoJiee, CTpaHUII.
Ha Bce Ta0au1ibl, pUCYHKH U AMAarpaMMBbl JI€Tal0TCs CCHUIKH B TEKCTE.

Pabota Bemonusercs B ¢opmare A4. llpudt — TimesNewRoman. OCHOBHOW TEKCT pabOTHI
Habupaercs 14-m mpudrom yepes 1,5 uHTEepBasa, BEIpaBHUBAHHUE MO MIMPHHE, MEXKOYKBEHHBIN
uHTepBan «OOBIYHBINY», KpacHas cTpoka 1,25 cM. ABTOMAaTMYECKH PACCTaBJISIOTCS MEPEHOCHI.
[Tons: Bepxuee 2,0 cm, HuxHee 2,0 cM, geBoe 3 cm, mpaBoe 1 cM. [IpomexyTku Mexay ab3anamu
OTCYTCTBYIOT. BBeJeHHe, TJIaBbl, 3aKJIIOUYEHUE, CIHCOK JIUTEpPaTypbl M MPHIOKEHUS
(bopMaTUpyIOTCS KaK 3aroJIOBKM MEPBOr0 YPOBHS M HAYMHAIOTCS KaXKIbIH C HOBOM CTpaHUIIBI.
[Tonpa3zaensl riaB ¢ HOBOM CTpaHMIIBI HE HAYMHAIOTCS.

CHOCKM J1eNaloTCsl BHU3Y CTpaHUIBL. TaOiuilbl M PUCYHKH HyMepyloTcs otraenbHo. Homep
BKJIIOUAET HOMEP IIaBbl U HOMEP PUCYHKa/TaOIMIIbl B JAHHOM TJIaBe.

Crpanunpl paboThl JOKHBI OBITH MPOHYMepoBaHbl. Hymepanus HauWHaeTcs CO CTPAaHUIIBI C
OTJIaBJIEHUEM, HA KOTOPOU CTaBUTCA IU(pa «2» U najnee — 1o nopsjaky. OkoH4aHue HyMepaluuu



MPUXOJUTCS Ha TOCJIETHUN IUCT CIHCKa NUTepaTypbl. Homep CTaBUTCS BHH3Y CTPaHUIIBI
CIipaBa. Ha CTpaHUIaX C IPUITOXKCHUAMU HOMEpaAa HE CTaBATCA, WU B OIJIABJICHHUEC OHU HC
BBIHOCATCS. B OriaBiieHHnN yKa3bIBaeTCs TOJIBKO HOMEP TIEPBOTO JIHCTA IEPBOTO MPHIIOKEHUS.
O6nvem pedepara 7-15 ctp.

6. YueOHast 1uTepatypa u pecypcbl HH(POPMAIHOHHO-TEJIEKOMMYHHKALIMOHHOM ceTH
"WHTepHeT", BK/II0OYas NIepeYeHb Y4eOHO-MeTOAHYECKOro odecneyeHust As
CaAMOCTOSITEJIbHOM PadoThl 00Yy4aIOIIMXCH 10 JUCHMUILIIHHE

6.1. OcHoBHas UuTEpaTypa
1. 30060B A.M. MexayHapOIHBI MapKeTHHT [DJIEKTPOHHBIH pecypc|: ydeOHoe mocooue/
3060B A.M.— DOnexkTpoH. TeKCTOBble naHHble.— M.: Poccuiickuil yHHBEpCUTET APYKOBI
HapoJI0B, 2011.— 280 c.— Pexum JOCTYyTIA:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/11529.html.— 3BC «IPRbooks»
2. MoprynoB B.M. MexayHapoIHbIi MapKeTHHI [DJIEKTPOHHBIH pecypc]: yueOHHK st
OakanaBpoB/ MoprynoB B.1., MoprynoB C.B.— DnekTpoH. TeKCTOBBIE JaHHBIe.— M.: J[amkoB
u K, 2015.— 182 c.— Pexum JOCTyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/52268.html.— 3BC «IPRbooks»

6.2. /lonoiHMTEILHAS JIUTEPATypPa
1. Axymnu W.JI. MexayHapoAaHblii MapKeTHHT [DIEKTPOHHBIM pecypc]: ydeOHHK/ AKynud
N.JI.— DnekTpoH. TekcToBbie naHHble.— MuHck: TerpaCucremc, Terpamut, 2014.— 512 c.—
Pexxum gocryma:  http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/28128.html.— 3BbC
«IPRbooks»Kapnosa, C. B. MexayHapoJHblii MapKeTHHT : yuyeOHoe nocobue /it 6akaaaBpos :
pekoMennoBaHo YMO mno o0pa3oBaHHIO... MO cHenuanbHOCTH "MupoBas sKoHOMHKA" /
Kapmniosa, Cetitana BacunweBHa. - PoctoB H/J] : @enuke, 2009. — 318 c.
2. barues I'. JI. MexayHapoHblii MapkeTHHT : yueOHuK : rpud YMO / I'. JI. barues, H. K.
Mouceesa, B. 1. Uepenkos. - 2-e uz., nepepad. u go. - CII6. : [Tutep, 2009. - 688 c.
3. benenos O.H, IIpakTukyM no MexayHapoaHoMy MapkeTuHry. - M.: @JIMHTA, 2012. (3bC
"Jlans" http://e.lanbook.com/view/book/20235)
4. Jlamko C.M. MexayHapOIHBI MapKeTHHT [DIEKTPOHHBIH pecypc]: ydeOHoe mocobue/
Jlamko C.U., bypkot E.C.— DnektpoH. TekcToBrle nanHble.— Kpacnogap: FOxHBIM HHCTUTYT
MEHEPKMEHTA, 2012.— 248 c— Pexum JOCTyTa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/10291.html.— 3BC «IPRbooks»
5. Camxapockuii K.B. MexayHapoaHblii MapKeTHHI [DNEeKTpOHHBIH pecypc]: ydeOHOe
nocobue/ Camxkapockuii K.B., lllemuyk M.A.— DnexTpoH. TekcToBbIE JaHHbIe.— KeMepoBo:
KeMepoBCcKkuil TEXHOJIOTMYECKUN MHCTUTYT NUIIEBOW mpomblinuieHHocTH, 2014.— 113 c—
Pexxum  poctyma:  http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/61268.html.—  3bC
«IPRbooks»
6. CeitpymmaeBa M.D. MexayHapOoaHBIA MapKETUHT [DIEKTPOHHBIM pecypc|: y4eOHMK IIst
CTYJCHTOB BY30B, oOydaroumuxcsi mo crenuanbHoctd 061500 «Mapkerunr»/ CelidynnaeBa
M.D.— DnektpoH. TekctoBble gaHubie.— M.: FOHUTU-IAHA, 2012.— 319 c¢.— Pexum
noctyna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/8095.html.— 3bC «IPRbooks»

6.3. YueOHO-MeTONMUYECKOE 00ecniedyeHre CaMOCTOATEIbLHOH PadoThl

1. Monenb MO3UIMOHHOTO OOYyuY€HUS CTYAEHTOB [DJEKTPOHHBIM pecypc]: TeopeThdecKue
OCHOBBI U Metoandeckue pekomenaanuy/ MU.b. lusuH [u ap.].— DAEKTPOH. TEKCTOBbIEC TaHHBIE.
— M.: MockoBCKui TOpPOACKOW neaarorndeckuid yHusepcureT, 2012.— 152 c.— Pexum
noctyna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/27375.html.— 5bC «IPRbooks»
2. OOpa3oBarenbHbIC UHHOBAIMH U TMPAKTHKH Kaphephl : COOPHUK METOJANYCCKHX MAaTEPUATIOB
u crateit / PAHXul'C npu IIpesunente P®. - M. : Jleno, 2015. - 192 c.

3. Ilcuxomoruss amanTanuu W comnuanbHas cpena. CoOBpPEeMEHHBIC TOJIXOJbI, MPOOJIEMEI,


http://e.lanbook.com/view/book/20235

nepcneKkTHBbl [DnekTponHbli pecype]/ JLI. ukas [u ap.].— DIEKTpOH. TEKCTOBbIE TaHHBIC.—
M.: ITep Co, 2007 — 624 c— Pexum JIOCTyTa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/7431.html.— DBC «IPRbooks»

4. ComnuanbHO-TICUXOJIOTHYECKUE aCHeKThl (OPMHUPOBAHMS KYJBTYPHl CaMOOOydYaromencs
opranuzamuu / A. 1. Hukonaes [u ap.] // Borpocs! ncuxomnoruu. - 2014. - Ne 6. - C. 44-52.

6.4. HopmaTuBHBIE NIPaBOBbIE JOKYMEHTHI (B XPOHOJIOTHYeCKOM NOPSAKE)
1. KonBennus otHocuTenbHO oOecnieueHus cBOOOAHOro ruiaBanus nmo CyslKoMy KaHaiy,
29 okTs0ps 1888 r.
2. Horosop o llImunbdeprene 1920 r.

3. Cratpu Cornamenust MexaynaponHoro BamotHoro ®@onpga 1944 r. (B coBpeMEHHOMN
peaKIun).

4. KonBennus o MexyHapoaHoi rpaxaanckoi aBuanmu (Yukaro, 7 nexadps 1944 r.)

5. Cornamienre o TpaH3UTe MPU MEXKIYHAPOIHBIX BO3AYIITHBIX coobmenusx (Yukaro, 1944
r.)

6. CornanieHue o MeXIyHapOJHOM BO3ayIIHOM TpaHcnopte (Yukaro, 1944 r.)

7. VYceraB OOH 1945 r. u cratryt Mexnynapoanoro Cyaa OOH

8. Konsenmus o npusmiierusx u ummynurerax OOH 1946 r.

9. KoHnBeHus 0 npenynpexaeHuy NpecTyIUIEHUs FeHoUuAa U Haka3aHus 3a Hero 1948 r.

10.  MexaMepuKaHCKUN JOTOBOP O MUPHOM pa3penieHuu cropoB 1948 r. (bororckuii makr).
11. KoHBeHIus O NPUBMIETHAX U UMMYHUTETaX CHELMAIU3UPOBAHHBIX yupexaeHuit OOH
1947 1.

12.  BceoOmas nexnapanus npas denoBeka 1948 r.

13. KonBenius o pexxume cygoxoactsa Ha Jlynae 1948 r.

14.  JKeneBckas KOHBEHIMs 00 0OpallleHUH ¢ BOGHHOIUIEHHBIMU 1949 T.

15.  JKeHeBckas KOHBEHIIMS O 3aIIUATE IPAKIAHCKOTO HACEJIEHHs BO BpeMsl BOMHBI 1949 r.

16.  Ilepssiii npotokon 1977 r. k JKeHeBCKUM KOHBEHIIUAM O 3alIUTE KepTB BOWHBI 1949 T.
17.  KouBeHnuus o 0opb0e ¢ TOProwiei JIIOJAbMHU U C SKCIUTyaTalueil MpoCTUTYLIUN TPEThbUMU
munamu 1950 r.

18.  KouBeHnuus o cratyce 6exenues 1951 r.

19. Taarckas KOHBEHIMSI O 3allUTE KYJIbTYPHBIX LIEHHOCTEH B CIlydyae BOOPYKEHHOIO
KoH(HKTa 1956 1. (C JOMONHUTENBHBIMU POTOKOJIAMH)

20.  KoHBeHLUU O IrpakAaHCTBE 3aMyXHEH KeHIIMHbI 1957 1.

21.  EBpomneiickas KOHBEHIHs O Bbigaue 1957 r.

22.  KoHBeHLUs O TEppUTOpPHAIIBHOM MOpE U Npuiiexkalien 30He ot 29 anpens 1958 r.

23.  KouBeHmwus 00 oTKpbITOM MoOpe oT 29 anpens 1958 r.

24.  KoHBeHIIMsI 0 KOHTUHEHTAIBLHOM Mienbde oT 29 anpens 1958 r.

25.  JloroBop 06 AHtapktuke 1959 r.

26. BeHckas KOHBEHIIMS O IMIIJIOMAaTUYECKUX CHOLIEHUAX 1961 r.

27.  BeHCKas KOHBEHIMS O KOHCYJIbCKHX CHOIICHMX 1963 1.

28.  Jlexnapauusi O NpEAOCTaBICHMHM HE3aBUCUMOCTH KOJIOHHMAJIBHBIM CTpaHaM M HapoJam
1960 1.

29.  MexayHapoJHas KOHBEHIIHS 00 OTBETCTBEHHOCTH ONEPaTOPOB SACPHBIX Cy10B 1962 T.
30.  JloroBop O 3aIpelleHUH UCHBITAaHUH sIIEPHOTO OpyXkHsl B aTMOchepe U B KOCMUYECKOM
IIPOCTPAHCTBE U MOJ Bo1oi 1963 r.

31. Jlexmapaius 0 HEIOMyCTUMOCTH BMEIIATEIbCTBA BO BHYTPEHHHE Jelia TOCyAapCTB, 00
Orpa’kJI€HUM MX HE3aBUCUMOCTHU U cyBepeHuTeTa 1965 r.

32. MexIyHapOoaHbII MakT 00 SKOHOMHUYECKUX, COLIMANIBHBIX U KYJIbTYpHBIX IpaBax 1966 r.
33. MexIyHapOoaHBINM NaKT O TPakJaHCKUX U MOJIUTUYECKUX IpaBax 1966 r.

34.  KouBeHuus 0 IMKBUIAIMH BceX GOpM pacoBoM JuckpuMuHAIUU 1966 T.

35.  JloroBop 0 MpUHIMNAX AESITEIbHOCTU T'OCYIApCTB N0 MCCIEA0BAHUIO U MCIOIb30BAaHUIO
KOCMHUYECKOTO MPOCTPAHCTBa, BKItouas JIyHy u apyrue HebecHbie Tena 1967 T.



36.  JloroBop o 3ampeuieHuu sigepHoro opyxwus B Jlarunckoir Amepuke 1967 r. (orosop
Trnarenonako ¢ MPOTOKOJIAMN)

37. CornameHue O CrnacaHMM KOCMOHABTOB, BO3BPALLEHMM KOCMOHABTOB M BO3BpAILlEHUU
00BEKTOB, 3aMyLICHHBIX B KOCMUYECKOE MPOCTPaHCcTBO 1968 T.

38.  JloroBop 0 HepacHnpoCTpaHEHUU AJIEPHOTO OpYyxust 1968 T.

39.  BeHckas KOHBEHIIHs O ITpaBe MEXAYHAPOIHBIX T0roBOpoB 1969 r.

40. /[lexmapauus O MpPHHLIMIIAX MEKIYHApOJHOTO IIpaBa, Kacarollascs JpyKECTBEHHBIX
OTHOILIEHUN U COTPYAHUYECTBA MEXKy rocyfapcTBamMu B cooTBeTcTBUM ¢ ¥YcTtaBoM OOH, 1970
T.

41. KoneHuus o 00pb0e C HE3aKOHHBIM 3aXBaTOM BO3IYIIHBIX cyZ0B 1970 r.

42.  KoHBeHIHA 0 ICUXOTPONHBIX BeniecTBax 1971 r.

43. KonBeHuus o 0opb0e ¢ HE3aKOHHBIMHM aKTaMH, HalpaBJICHHBIMU MPOTUB 0€30MacHOCTH
rpakanckoit apuanuu 1971 r.

44.  JloroBop O 3ampelleHHH pa3MelleHuss Ha AHe MHpOBOro OKe€aHa M B €ro Heapax
AJIEPHOTO OPY’KUS U APYTUX BUJIOB OPYKUS MacCCOBOrO yHHUTOXeHus 1971 1.

45.  KonBeHuus o 0opb0e ¢ HE3aKOHHBIMHM aKTaMH, HalpaBJICHHBIMU MPOTUB 0€30MacHOCTH
rpaxaaHckoit aBuanuu (Monpeans, 1971 1.)

46. KonBeHIMS O MEXIyHapOJHON OTBETCTBEHHOCTH 3a yuepO, NPUUYUHEHHBIN
KOCMHYEeCKMMHU o0bekTamMu 1972 .

47.  Tlpunnuns! Ctokroiasmckoit kondepenun OOH no okpysxaromeit cpene 1972 r.

48. KoHBeHIMS O 3amlpelieHdud pa3padOTKH, TPOU3BOACTBA M HAKOIUICHHMS 3aIlacoB
0aKTepuOIOTNYeCcKOro (OMOJIOTUYECKOr0) U TOKCUHHOTO OPY KU M 00 UX YHUUYTOXEeHUH 1972 r.
49.  KonBeHLHs 0 NpeAynpeKICHUH I'€HOIMIa U HaKa3aHuM 3a Hero 1973 r.

50.  KonBeHIMs 0 peaynpekICHUH anapTenia U HaKka3aHuu 3a Hero 1973 r.

51. KouBeHuuss O TMpEeNOTBpAllECHMM W HAKa3aHWUM MPECTYIUIEHWH MPOTUB  JIMIL,
MOJIB3YOLIUXCSI MEXKTYHAPOIHOM 3aIUTOM, B TOM YUCIIE TAIJIOMAaTHYECKUX areHToB 1973 r.

52. Omnpenenenue arpeccun (Pezomrorus ['enepanpHOli Accambnen OOH, 24 ceccus, 14
nexabpst 1974 r.).

53.  3axmouuntenbHbli akT CoBemanus mo 6e30MacHOCTH U coTpyanudectBa B EBpone 1975
T.

54.  KouBeHIMs O perucTpanuu 00bEKTOB, 3aITyCKaEMbIX B KOCMHUECKOE MPOCTPaHCTBO 1975
T.

55.  JloroBop 0 NMOCTOSITHHOM HEUTpanuTeTe U SKCcIuTyaranuu [lanamckoro kaHana, 7 cCeHTA0ps
1977 r.

56.  BeHcKasi KOHBEHIIUS O MPABOIPEEMCTBE TOCYIapCTB B OTHOLIEHUH 1OTOBOpPOB 1978 T.

57. KouBeHIus O BO3MEUICHMH BpeAa, MPUUYMHEHHOIO WHOCTPAHHBIM BO3IYIIHBIM CYJIHOM
TPETBUM JIMLIaM Ha MOBEpXHOCTU 1978 T (B COBpEMEHHON pelakLuH, ¢ Y4ETOM JONOIHEHUH,
BHECEHHBIX MOHpeaIbCKUM MpoToKosioM 1978 1.)

58.  Cornamenue o 1esTeNbHOCTH rocyapct Ha JlyHe u nqpyrux HebecHbIX Tenax 1979 r.

59.  Konsennus OOH o 6opb0e ¢ 3axBaToM 3aJI0KHUKOB 1979 T.

60. KoHBeHIMS O 3alpelieHUHd WIM OrPAaHWYEHUHM IIPUMEHEHUS KOHKPETHBIX BHJIOB
OOBIYHOTO OPYXHUS, KOTOPbIE MOTYT CUMTATHCS HAHOCSIIUMHU Ype3MEpHbIE MOBPEXKICHUS WU
UMEIOIMMH Hen30upaTenbHbli Xapakrep, 10 oktsaops 1980 r. (¢ mporokogamn).

61. Jlexmapamusi 0 HEJONMYCTUMOCTH MHTEPBEHIIMM W BMEIIATEIbCTBA BO BHYTPEHHHE Jela
rocyznapcts 1981 r.

62. Konenunsa OOH no mopckomy npaBy 1982 r.

63.  KouBenius 00 oxpaHe MOPCKHX KUBBIX pecypcoB AHTapkTuku 1982 .

64. ManHwibckas JAeKIapanys O MHUPHOM pAa3pelIeHHMH MEXIYHApOJHBIX CIOpPOB OT 15
HOsA0ps 1982 1.)

65. BeHckas KOHBEHIHsS O IPABONPEEMCTBE T'OCYNAPCTB B OTHOLIEHHWHM TIOCYJIAapPCTBEHHOM
COOCTBEHHOCTH, FOCYIaPCTBEHHBIX apXUBOB U TOCYIapCTBEHHBIX J0JT0B 1983 1.



66. KoHBeHIMS NPOTUB MBITOK M JPYIHX MKECTOKHX, OCCUCNIOBEUHBIX WM YHIKAIOIIMX
JIOCTOMHCTBO BHJIOB OOpaIlieHus U Haka3zaHus 1984 r.

67. JoroBop o Oe3wbsnaepHoit 30He B FOxkHo#W wactm Tuxoro oxeana 1985 r. ([loroBop
Papotonra, u 11 JlonmomHUTENBHBINA TPOTOKOM).

68. BeHckas KOHBEHIIMS O IIPaBe JIOTOBOPOB MEXIY TOCYJapCTBaMU U MEXIyHapOJHBIMU
OpraHU3ALMAMY WIH MEXTY MEXITYHApOIHBIMU opraHu3anusamu 1986 r.

69.  KouBenuus o npasax pedenka 1989 r.

70.  KonBeH1us 00 orepaTuBHOM OMOBEUICHUH O siiepHOU aBapuu 1986 r.

71. KoHBeHIus O NOMOIIM B Cilyyae sIEpHOM aBapuM WIM paJMallMOHHON aBapUUHOMN
curyauuu 1986 r.

72.  KouBeHuus o 6opr0e ¢ HE3aKOHHBIMM aKTaMH, HalpaBJIEHHBIMH MPOTHUB 0€301acCHOCTH
MOPCKOTO CyJI0XOACTBa, 1988 .

73.  KouBenius o 6oprbe ¢ BepOOBKOIi, NCIOIBb30BaHUEM, (DMHAHCHPOBAHUEM U O0yUYEHHEM
HaeMHHKOB 1989 r.

74.  ba3enbckas KOHBEHIIUS O KOHTPOJIE 32 TPAHCTPAHUYHOM IEPEBO3KOM ONACHBIX OTXOJI0B U
ux ynainenuem 1989 r.

75.  Cornamenue o coznanuu ConpyxecrBa HezaBucumbix rocynapers, 1991 r.

76. KouBeHuuss 00 OIEHKE BO3ACUCTBHUA Ha OKPYKAIOIIYyI0 CpeAy B TpPaHCTPAHUYHOM
KoHTeKkcTe 1991 r.

77.  PamouHas KOHBeHIUS 00 M3MeHeHuM kiumara 1992 r.

78.  JloroBop mo oTkpeiToMy HeOy (Bena, 21 mapta 1992 r.)

79.  Ipunnunsl Kondepenuun OOH no okpysxaromeit cpene u pazsutuio B Puo-ne-XXaneiipo
1992 1.

80.  Koncturynus Poccuiickoit ®eneparuu 1993 r.

81.  KonBeHIMs 0 IpaBOBOM MOMOIIY U IPABOBBIX OTHOLIEHUAX IO FPaKAAHCKUM, CEMEHHBIM
Y YTOJIOBHBIM JiesiaMm 1993 r.

82.  YcraB MexnayHnapoanoro tTpudynana o FOrocnasuu 1993 r.

83.  VYcraB Mexnynapoanoro tpubyHana o Pyanne 1994 r.

84.  Mappakenickoe coriaienue o co3ganuu BeemupHoit Toprosoit Opranuzamun 1994 r. (¢
MIPUIIOKEHUSMU ).

85.  JloroBop O 30HE, CBOOOAHON OT siaepHOrO Oopyxus B Adpuxe ot 23 wumrons 1995 r.
(HdoroBop Ilennamada).

86.  @enepanpHblil 3ak0H "O MeXIyHapoIHBIX norosopax Poccuiickon ®enepanuun” 1995
r. //Cobpanme 3akoHomarenbcTBa Poccniickoit deneparuu. 1995. Neo 29,

87.  JloroBop 0 BCEOOBEMITIONIEM 3aMpeIeHNH UCIIBITAaHUN sifiepHOTO opyxust 1996 .

88.  KonBeHuus 0 3ampemneHny NpoTUBONEXOTHBIX MUH 1997 T.

89.  MexayHapoaHas KOHBEHIUsS 0 60pbOe ¢ 60MOOBBIM TeppopuzMoM 1997 .

90.  Pumckuit CtatyT MexayHapOoIHOTO yroJioBHOro cyaa 1998 r.

91. KouBeHmms mans yHU(HUKAIUKM HEKOTOPHIX TPABMJI MEXKIYHApOIHBIX BO3IYIIHBIX
nepeBo3ok (Monpeais, 1999 r.)

92.  MexnyHapoaHas KOHBeHLIUs 0 60pb0e ¢ huHaHCHpoBaHUEeM Teppopu3ma 1999 r.

93. Ilanepmckas koHBeHuMs OOH mnpoTMB TpaHCHALMOHAIBHOM  OpPraHU30BAaHHOM
npectynsocta 2000 r.

94.  Illanxaiickas KOHBEHLIUS O OOpHOE C TEPPOPHU3MOM, CEMapaTU3MOM U SKCTPEMHU3MOM
2001 r.

95.  ®enepanbHblii 3ak0oH OT 25 wmronsg 2002 r. "O mpaBOBOM NOJIOKEHUM WHOCTPAHHBIX
rpaxkjan B Poccuiickoit ®deneparuu” 2002 r.

96. Konsenunsa OOH npotus koppynuuu 2003 T.

97.  MexnyHapoaHas KOHBEHIIUsI 0 O0pb0e ¢ aktamu sjepHoro teppopusma 2005 .

6.5. UnTepHeT-pecypcesbl
1. Hudopmanmonno-npasosas 6a3a "Koncynprant [Lmtoc" — http:// www.consultant.ru



http://www.consultant.ru/

WNudopmanmonno-mnpasosas 6aza "["apant Cepsuc" — http://www.garant.ru

Opraam3anus O0veaqunenHbIx Hammii — http://www.un.org/russian/

Karanor 10KyMeHTOB 10 MeXJIyHapoAHOMY ipaBy —http://list.ru/catalog/11415.html

[IpaBa yenoBeka B MeXIyHApOAHOM IpaBe — http:/www.hrw.org/mssian/

Odunmaneueii  caiit  EBpomeiickoro Coro3a (Ha Bcex O(QHUIMATbHBIX —S3bIKAX) -
WWW.europa.eu.int

7. Oduumanpuelii caiit OpraHuzanuu Mo O€30MacCHOCTH M COTpyIHHuYecTBY B EBpome -
WWW.0Sce.org/ru

8. Odunmaneubiii caiit MexayHapoaHoro Komurera Kpacnoro Kpecra - www.icre.org

9. Paznmen odunmanbHoro caiita OOH, mnocBsleHHBIH MEXIyHapOJAHOMY IpaBy -
http://www.un.org/ru/law/

10. Caiit MunuctepcTBa HHOCTpaHHbIX niea PO - http://www.mid.ru

11. http://www.government.gov.ru — Odunmansuerii caiit [IpaButensctsa PO.

12. Tlocnanus Ilpesunenta Poccmiickoit denepannu denepanpsHomy Cobpanuto Poccuiickoit
Oeneparnun - http://www.kremlin.ru/events

13. Poccwuiickas rasera - http:/www.rg.ru/

14. XKypnan «Poccus B riiobanbHoM nmonutuke» http://www.globalaffairs.ru/

15. XKypnan «MexayHnapoanas sku3ub» http://www.interaffairs.ru/

16. XKypnan «BecTHUK MeXTyHapOAHBIX OpraHu3amuii» http://www.iorj.hse.ru/

17. Kypnan Kopnoparuu POH/L (The RAND Corporation) http://www.rand.org/

18. XKypunan CoBera mo MexayHapoaHbiM oTHomeHHsM (Council on Foreign Relations)
http://www.cfr.org/

19. XKypnan dopyma ry100anbHOM MOJINTUKU (Global Policy Forum)
http://www.globalpolicy.org/

20. Xypnan Koponesckoro nncturyta MexayHapoanbix otHomeHud (The Royal Institute of
International Affairs) http://www.chathamhouse.org/

21. IlpaBo MexTyHapOoAHOI Toprosiu http:/www.miripravo.ru/

22. Unpopmannonusit cepsep «Teppopusm» http://www.infa.ru/map/terror/index.html

23. Ilopran no 3akoHoaTenscTBY EBpomneiickoro Coro3a http://europa.eu.int/eur-lex .
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pll_1d=3107]
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3. CrpenkoBa, 1. A. MupoBas 5KOHOMUKA : yueOHOe 1mocobue : pekomeHaoBano YMO 1o
00pa3zoBaHMIo... IO creruaibHOCTH "MupoBas skonomuka". - M. : PUOP : UHOPA-M, 2011. —
265 c.
6. Adam Tooze and Ted Fertik The World Economy and the Great War // Geschichte und
Gesellschaft / 40. Jahrg., H. 2, Der Erste Weltkrieg in globaler Perspektive (April — Juni 2014),
pp- 214-238 - OBC Jstor http://www.jstor.org/stable/24368710
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7. MaTepunajbHO-TeXHHYecKas 0a3a, THPOPMALMOHHbIE TEXHOJIOTHH, IPOIPAMMHOE
obecnieyeHue U HHGOPMAINMOHHBIE CTIPABOYHBIE CHCTEMBbI

Jns  mpoBeneHWs 3aHATUH MO JAUCHUIUIMHE HEOOXOAMMO CJEIyIollee MaTepuabHO-
TEXHUYECKoe oOecrieueHHe: y4deOHBbIC ayJIUTOPHH ISl MPOBEACHUS 3aHATHH JICKIIMOHHOTO U
CEeMHMHAPCKOT0 THIA, TPYIIOBBIX U WHAMBUIYAIbHBIX KOHCYJbTAIMH, TEKYLIEr0 KOHTPOJI U
POMEKYTOYHOW aTTECTAIMH, TIOMEIIECHHSI TSI CAMOCTOSTEIIEHOM PabOTHI.
[Tporpammuoe obecnieuenne: MS Office Professional Plus 2016.
Wndpopmanmonnsie cnpaBouyHble cuctembl: Hayunas Oubnuoreka PAHXul'C. URL:
http://lib.ranepa.ru/; Hayunas JJIEKTPOHHAS 6ubnmoreka eLibrary.ru. URL:
http://elibrary.ru/defaultx.asp; HamuonanbHast snexktponHas Oubnuoreka. URL: www.nns.ru;
Poccuiickas rocymapcrBenHas Oubmmoreka. URL: www.rsl.ru; Poccuiickas HanuoHangbHas
oubmuorexka. URL: www.nnir.ru; OnektponHas  oOoumbnmoreka  Grebennikon. URL:
http://grebennikon.ru/; OnexkTpoHHO-OMONMOTEeYHass cuctemMa M3narensctBa «Jlamb». URL:
http://e.lanbook.com; DnexTponHo-6uGmMoTeuHas cuctema FOPAMT. URL: http://www.biblio-
online.ru/.
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