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1. IlepeyeHp MUIaHUPYEMBIX Pe3y/IbTATOB 00y4eHHs 10 JUCHHUILINHE (MOLYJII0),
COOTHECEHHBIX C IVIAHNPYEMbIMHU pe3yJibTaTaMH 0CBOeHHs 00pa3oBaTe/IbHOM

1.1 [ducuunumaa Bb1.B./IB.5.6

NpOorpaMMbl

Mexnynapoaubiii  Mapkerunr (International

marketing) o0ecneuynBaeT OBJIAJIeHUE CJEIYIOIIUMH KOMIIETEHIMAMHM € Y4€TOM JTamna:

Kon HanmenoBanme Kon HanmenoBanme >Tana
KOMIIETEHIIUU KOMIETEHITUN 3Tana OCBOEHUs OCBOEHUSI KOMIIETEHIIUU
KOMIICTCHITH
IIK OC-11 CIIOCOOHOCTh [IK OC-11.2 CriocoOHOCTh BBISIBIISITD
KOHCYJIbTUPOBATh B AKTyaJIbHbIE HaIlpaBJICHUS]
o0nacTu TEXHOJIOTUH HAYYHBIX HMCCIICIOBAHUM,
MEXKyHAPOAHOIO podeccruoHaIbHYIO
COTpYIHUYECTBA eI TeIbHOCTh B chepe
MEKyHAPOAHOIO
C'YMaHUTAPHOTO
COTPYIHUYECTBA, Typu3Ma,
pa3BUTHS KYJIbTYpHO-
MCTOPUYECKUX CBS3EH, aHAIU3Q
COLIMOKYJIBTYPHBIX MPOIIECCOB
1.2 B pe3yabTare OCBOCHHUS JAUCUMIIMHBI Yy CTYIE€HTOB JOJIKHbI ObITH
chopMHUpOBaHDI:
OTO/TD Kon JTana Pe3ynbraTer 00y4ueHMs
(mpu HANIMUUU OCBOCHUS
npodcranaapra)/ KOMITETCHITH
TPYJOBBIE WU
npodeccuoHaNbHbI
€ IeUCTBUS
[pa3zpabarbIBaTh I[IK OC-11.2 Ha YpOBHE 3HAaHUW: JEMOHCTPUPOBATb 3HAHUE
yueOHbIE (doHeTHYeCKOW, TpaMMaTUYECKOW,  JIEKCUYECKOU
MeToInYeCcKre CTPYKTYPbl HHOCTPAHHOTO SI3bIKa
MaTCprabl AL Ha ypOBHE YMEHHUH: OCYIIECTBIIATh MEPEBOJ TEKCTOB
[IOATOTOBKU  KaJApOB podeccuoHalbHOM HaIpaBJICHHOCTH Ha
B chepe MHOCTPAHHOM SI3BIKE
MCKIAYHApOOHOI'O Ha ypOBHE HaBBIKOB: BECTH IIEPEroBOpbl Ha
COTPYIHUYCCTBA WHOCTPAaHHOM  sI3bIK€ (YCTHBIA W  TMChbMEHHBIN
[IPOBOJUTH JIBYCTOPOHHHI TIEPEBO/T)
TeKIIMOHHBIC u
[IPaKTUYECKUE
BaHATHUS TS
[1OATOTOBKU
(1epenoaroToBKu)
Hay4YHO-
[earormaecKux
KagpoB B oOmacTyl
[PETOHOBEICHU,
CIELMATUCTOB B
oOnactu
MEKyHapOJAHOTO
COTPY/IHUYECTBA




2. O0beM U MeCTO AUCHUILTUHBI (MoayJs) B cTpyktype OIl BO

O0beM TUCHUILITHHEI

Obmas Tpynoemkocts b1.B.JIB.5.6 Mexnaynaponusiii wmapketunr (International
marketing) coctaBnser 3 3auétHble equHHIb, 108 yacoB. KonmnuecTBo akageMHuecKHX 4acos,
BBIJICJICHHBIX Ha KOHTAKTHYIO PabOTy ¢ MpemnojaBaresieM cocTaBisieT 36 4acoB: JieKIuu — 12
4yacoB, IpakTUyeckue 3auatus — 24 yaca. CamocrostensHas pabota cocTtapiseT 36 4acoB.

Mecto nucuuimiunbl B cTpykrype OII BO

Hucuumnuuaa b1.B.JIB.5.6 Mexnaynaponusiii  mapkeTuHr (International marketing)
IIpelycMOTpeHa Ha 1 Kypce Bo 2 ceMecTpe.

Hucuumnuuaa b1.B.JIB.5.6 Mexnaynaponusiii  mapketuHr (International marketing)
BXOJUT B biiok 1 «IuCIUIUIMHBL (MOTYIIH )».

B coxmepkarenbHOM IUlaHE IUCIMIUIMHA OMHUPAETCS HA OCBOCHHE OOYYaIOUUMUCS
b1.B.JIB.2.1 Ananu3 nonutudeckux nepcoHanuii (2 cemectp), b1.B.JIB.2.2 AkryanbHble
COIMAIBHO-O)KOHOMUYECKHE TIpoOiIeMbl pervoHa crneruanusanuu (2 cemectp), b1.B.JIB.2.3
MexkynbTypHble KoOMMyHUKanuu (2 cemectp), b1.B.JIB.3.4 NHbopMalmoHHbIE TEXHOJIOTHH B
MeXayHapoaHou mpaktuke (2 cemectp), b1.B.JIB.3.8 MexayHapoaHbie MPONECChl MPUHITHS
nonuTHaeckux pemrenuit (Processus internationaux decision publique) (2 cemectp), b1.B.JIB.4.2
Bremneskonomuueckas aestenbHOCcTh Poccuiickoit ®deneparmu (2 cemectp), b1.B.JIB.4.4
MexayHapoaHoe COTpyIOHHYEeCTBO B cepe uH(pOpManMOHHON Oe3omacHOCTH (2 ceMecTp),
b1.B.JIB.4.5 Mexnynapoausie opranusanuu (2 cemectp), b1.B.JIB.6.1 MexayHapoaHbie
neperoBopsl (2 cemectp), b1.B.JIB.6.2 VmpapieHnue MexXAyHAPOIHBIMU TMPOEKTaMH U
nporpammamu (2 cemectp), b1.B.JIB.6.4 MexayHapoaHblii UMUK TocyaapcTB (2 cemectp),
b1.B./JIB.6.5 MexayHapoaHbie JOTOBOPBI U MEKyHAPOIHAS IOTOBOPHAs MpaKTHKa (2 ceMecTp).

JlocTmKeHNe TUIAaHUPYEMBIX DPE3yJIbTaTOB OOyUeHHs CIYyXHT ocHoBoW s b1.B.OJI.2
AHIIMICKUH S3bIK: TPAaKTUKYM nepeBoaa (2-3 cemectpsl), b1.B.JIB.7.1 BoenHo-nonurnyeckoe
corpyaaudecTBO rocymapct (3 cemectp), b1.B.JIB.7.2 Dxonomudeckas monutuka Poccuum B
peruone cnerumanuzanuu (3 cemectp), b1.B.JIB.7.3 Pycckuit mup (3 cemectp), b1.B./IB.8.1
[Tpaktukym «CpaBHuTensHble wuccienoBanus» (3 cemectp), bl1.B.JIB.8.2 Ilpaktukym
«CpaBaurenpHble  uccnenoBanus» (Workshop «Comparative research») (3 cemectp),
b1.B.JIB.8.3 TIlpaktukym «CpaBHHTENbHbIE TyYMaHHUTapHbIE UccienoBanus» (3 cemectp),
b1.B./IB.8.4 IIpaxTukym «CpaBHUTEIbHBIE HCCIIEI0BAHUS WHPOPMALTMOHHO-
KOMMYHHMKAITMOHHBIX  mporieccoB» (3  cemectp), b2.I1.2 Ilpaktnka 10 TOJyYECHHIO
npoeCCHOHABHBIX YMEHUH M OTBITa MPO(HECCHOHANBHOM JesITeTbHOCTH (3 cemecTp).

dopma MPOMeKyTOUHOM aTTeCTAllM B COOTBETCTBUU C YUEOHBIM IIJIAHOM — HK3aMEH.

3. Conepxanme ¥ CTPYKTYpPa AU CHUILINHBI (MOIYJIA)
Ounas ¢popma o0yueHust

Ne ni/m HanmeHnoBanue Tem O0beM TUCHUILTUHBI (MOIYJIsST), YAC. dopMa TeKylero
(pa3neJioB), KOHTPOJISI
ycrneBaeMocTu**,
NMPOMEKYTOYHOMH
arrecTauuu***
Bcero KonTakTHast padora obyuarommuxcsi ¢ | CP
npenogaBareaeM
10 BUJAAM y4eOHBbIX 3aHATHI
J JIP n3/ |KCP
Tema 1  [lomsTHE 12 2 4 6 o
MEKTyHapOIHOTO
MapKEeTHHTa
Tema2  |MapKeTHHTOBBIC 12 2 4 6 o
MCCIICTIOBAaHUAMEKIYHAPO
JTHBIX PBIHKOB




Tema 3  MexnyHapoaHble 12 2 4 6 o
MapKETHHTOBEIC
CTpaTeruu

Tema4  |ToBapHO-LIEeHOBas 12 2 4 6 O
[MOJIUTHKA Ha
MEXXTYHAPOJHOM PBIHKE

Tema5 |MapKeTHHTOBBIC 12 2 4 6 o
KOMMYHHKAIHH Ha
MEXIyHapOAHBIX PHIHKAX

Tema 6 OcobenHnoctu  OpeH- 12 2 4 P 6 o,P
MCHCP)KMCHTA Ha|
MEXIYHAapOIHOU apeHe

ITpoMexyTodHas! aTTecTalusl 36 9

Bcero: 108 | 12 | 24| 36

Tlpumeuanue:
** — popmul mexyugeco konmpons ycnesaemocmu: onpoc (0O), pegpepam (P)
*E% _ hopmbl npomesicymounoi ammecmayuu: dK3amer ().

Coaep:xanue TUCHUNIMHBI (MOTYJIs1)
Tema 1 IlonsiTHE MEKIYHAPOAHOI0 MAPKETHHIA
OcHOBHbIE TMOHATHS, LEIM U 334a4M  MEXKIYHApOJHOTO MapKeTHHra. [IpuHumIb
MapKEeTUHTa MEKyHaPOJHBIX KOMITAHUH.

Tema 2 MapKkeTHHIOBbIE¢ HCCICAOBAHUAMEKAYHAPOAHBIX PHIHKOB

MapKeTHHIOBBIN HCCIIEA0BATEIbCKUN UHCTPYMEHTAPUH, IIPUMEHSAEMbIN B
MeXaAyHapoaHOM MapkeTuHre. [loHsiTHe OeHUMapKHHra, €ro CyUIHOCTh M HCIOJIb30BaHHUE B
IIPOBEICHUM KOHKYPEHTHOT'O aHAIN3a HA MEKTYHAPOJHOM PBIHKE

Tema 3 MexayHapoaHbie MADKETHHIOBbIE CTPaTernu

[lonsiTne crpareruu, OCHOBHBIE 3Tambl pa3pabOTku cTparerud. WHCTpyMEHTHI
MapKEeTHHIOBOTO aHalln3a, MPUMEHIEMOro npu pa3paboTke MexayHapoaHsix crpareruil. PEST,
SWOT-ananu3, marpuna BKI, GAP-ananu3. OcoGeHHOCTH cTpaTeruii Ha MeEXIyHapOIHOM
PBIHKE.

Tema 4 ToBapHO-LIeHOBasI MOJTUTHKA HA MEKIYHAPOIHOM PBIHKE

[TonsiTe ToBapa M LIEHBI KaK PHIHOYHOTO MPEIOKEHUs, OCOOEHHOCTH (OPMHUPOBAHUS
PBIHOYHOI'O IIPENJIOKEHUS Ha MEXKIYHAapOJHOM DBIHKE, YHMKAJIbHOE TOBAPHOE IPEMIOKEHUE,
TOBAPHBIC CTPATCTHUHM Ha MCEXKIAYHAPOAHOM PBIHKE, HCHOBLIC CTPATCTHM HA MCKIYHAPOAHOM
pbiHKe. DakTopsl (HOPMHUPOBAHUS TOBAPHO-LIEHOBOM MOJMTUK Ha MEXIYHApOIHOM phIHKE. Bub
IIEH HAa MEXIYHAPOAHOM PBIHKE.

Tema S MapkeTHHroBble KOMMYHUKAIMU HA MEKAYHAPOAHBIX PhIHKAX

KoMmmuiekc ~ MapKeTMHTOBBIX ~ KOMMYHHKanuMid. OCOOEHHOCTH  KOMMYHHMKATHBHOTO
mporecca. ATL u BTL xommynukamuu. OcOOCHHOCTHM KOMMYHUKAITMOHHOW TIOJUTHKUA Ha
MEXKIYHAPOJAHOM PBIHKE.

Tema 6. Oco0eHHOCTH OpeHA-MEHeIKMEHTa Ha MeKIYHAPOIHOH apeHe
[lonatue OpenauHTa, OCOOEHHOCTH OpEHA-MEHEPKMEHTa Ha TJI0OATbHOM pBIHKE.
ATpuOyThl Openna. DUpPMEHHBIH BET U CTHIIb. bpeHI-0yK MEeXTyHApOIHBIX KOMIAHHHA.

Theme 1 the Concept of international marketing
Basic concepts, aims and tasks of international marketing. Principles of marketing

international companies.

Theme 2 Marketing issledovaniyeyami markets




its essence and use in conducting competitive analysis in the international market
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Marketing research tools used in international marketing. The concept of benchmarking,

Theme 3 International marketing strategy

The concept of strategy, the main stages of strategy development. Marketing analysis
tools used when developing international strategies. PEST, SWOT analysis, BCG matrix, GAP
analysis. Features strategies in the international market.

Theme 4 Commodity pricing on the international market

The concept of the product and prices as the market deals, especially the formation of
market supply in the international market a unique product offering, product strategy in the
international market, pricing strategies in the international market. The factors of commodity
price policies in the international market. Types of prices in the international market.

Theme 5 Marketing communication in international markets

The complex of marketing communications. Features of the communication process. ATL
and BTL communication. The features of the communication policy in the international market.

Theme 6. Peculiarities of brand management in the international arena

The concept of branding, especially brand management in the global market. The
attributes of the brand. Brand color and style. Brand book of the international companies.

4. MarepuaJibl TeKYIIEro KOHTPOJISI YCIIeBAeMOCTH 00yuaonuxcs u o1 oleHOYHbIX
CPeACTB MPOMEKYTOYHOM aTTeCTAMU 10 JUCHUIJIMHE (MOIYJIIO)

(International marketing)

4.1. (I)OpMI)I U METOAbI TEKYIIECI0 KOHTPOJHA YCIEBAEMOCTH H l'lpOMe)KyTO'lHOﬁ
arTrecranum.

4.1.1. B xone peanuzauun gucuumanasl b1.B.JIB.5.6 MexayHapoaHblii MAapKeTHHT

yCIeBAeMOCTH 00y4AIOIIUXCH:

HCIIOJIB3YHOTCHA CJHCAYIOIIUE MCETOAbI TEKYIIEr0 KOHTPOJS

Tema w/wim paszmen Metomabt
TEKYILETOo
KOHTPOJIS
yCIIeBaeMOCTH
Tema 1. [ToHATHE MEXITYHAPOIHOIO MAPKETUHIA ompoc
Tema 2. MapKeTHHTOBBIC UCCIIEI0OBAHUSMEKTYHAPOIHBIX PHIHKOB oIpoc
Tewma 3. Mex1yHapOoJHbIE MAPKETUHTOBBIE CTPATEr U1 onpoc
Tema 4. ToBapHO-11€HOBas TOJINTUKA HA MEXJTYHAPOJHOM PHIHKE oIpoc
Tema 5 MapKeTHHIOBble KOMMYHHUKAIIMKA Ha MEXIYHAPOIHBIX PhIHKAX OTpoc
Tema 6. OcobeHHOCTH OpEHI-MEHEKMEHTA Ha MEXTYHAPOIHON apeHe Ormpoc, 3ammTa
pedepara

4.1.2. JK3aMeH NPOBOAUTCH C NMPUMEHEHHEM CJEAYIOIIMX MeTOA0B (CPeACTB): B
YCTHOM (popMe 0 BOIPOCaM.

4.2. MartepuaJjibl TEKyLIero KOHTPOJIS yCIIeBaeMOCTH.

[IpenogaBarenp OIEHWBAET yPOBEHBb IMOJITOTOBICHHOCTH OOYYAIOMIMXCS K 3aHSATHIO II0




CJIEYIOIUM IIOKa3aTeIsAM:

- YCTHBIE OTBETHI Ha BOIPOCHI [IPETOAABATEINS 10 TEME 3aHITHS,

- BBICTYIIJIEHHUE C JOKJIaaMH,

- ydacTHe B 00CYX/JI€eHUH JJOKJIa/10B.

Kpurepun oniennBanus noxiaja:

- CTENIEHb YCBOCHMS MIOHATHM U KaTETOpUH 110 TEME;

- yMeHue paboTaTh C JOKYMEHTAIbHBIMU U JIUTEPATyPHBIMU UCTOYHUKAMU;

- TPaMOTHOCTb M3JI0KEHUS MaTepraa;

- CaMOCTOSITEIbHOCTb PabO0Thl, HAJIMYME COOCTBEHHOW 0OOCHOBAHHOM MMO3UIIHH.

OueHka 3HaHWM, yMEHUH, HaBBIKOB IPOBOAUTCS HAa OCHOBE OaJJIbHO-PEHUTHHIOBOM
cucrembl 70% u3 100% (70 6amnoB u3 100) - BKiIag o pe3yabraTaM MOCELAeMOCTH 3aHATUH,
aKTUBHOCTH Ha 3aHATHUSAX, BBICTYIUICHUS C JIOKJIaJaMH, y4yacTHUs B OOCYXKIEHHSAX JOKJIAIOB
ApYyrux o0y4aroUIuXcs, OTBETOB Ha BOIPOCHI MPEMNoOAaBaTess B X0/1€ 3aHATHs, 3aIIuThl pedepara.

Jertanuzauust OauioB M KPUTEPUU OLEHKM TEKYIIEro KOHTPOJS YCIEeBaeMOCTHU
YTBEP)KIAeTCs Ha 3aceAaHuu Kadeapsbl.

Bonpocwer memwvi 015 noocomosxu k onpocam (memwvl 00KNA008):

Tema 1 IloHsiTHE MEKIYHAPOJHOI0 MAPKETHHI A

1. OCHOBHBIE TIOHATHS, IEJTN U 33]]a9l MEXTYHAPOIHOTO MapKETHHTA.
2. [TpuHIMITEI MApKETHHTA MEXTYHAPOIHBIX KOMITAHUH.

Tema 2 MapKeTHHIOBbIe HCCI1eJOBAHUSIMEKIYHAPOIHBIX PHIHKOB

1. MapKeTUHIOBBII  MCCIEIOBAaTENIbCKAN ~ MHCTPYMEHTAPHUWA, IPUMEHSEMBIA B
MEXIYHAPOJIHOM MapKETUHTE.
2. [lonsiTue OeHUMapKUHIa, €ro CYyIIHOCTh M HCIIOJIb30BaHHE B TIPOBEACHUU

KOHKYPCHTHOI'O aHaJin3a Ha MCIKAYHAPOAHOM PBIHKEC

Tema 3 MexayHapoaHble MADKETHHIOBbIE CTPaTernu

1. [TonsiTue cTpareruu, OCHOBHBIE 3TAIlbl pa3pabOTKU CTPaTETUH.

2. WHCTpyMEHTBI MapKeTHMHIOBOTO aHalIM3a, IPUMEHSEMOro NpU pa3pabdoTke
MEXTyHapOJHBIX CTPaTETUH.

3. PEST, SWOT-ananu3, matpuia bKI', GAP-ananus.

4. Oco0eHHOCTH CTpaTernii Ha MEXIyHAPOTHOM PBIHKE.

Tema 4 ToBapHO-LeHOBasi NOJTUTHKA HA MEKIYHAPOAHOM PbIHKeE

l. [TonsaTne TOBapa M IIEHBl KaK PBIHOYHOTO IMPEUIOKEHHUS, OCOOCHHOCTH
(GbopMupOBaHUS PHIHOYHOTO MPEUIOKEHUSI Ha MEXKIYHApOJHOM pPBIHKE, YHUKAJIbHOE TOBApHOE
MIPEMJIOKEHNE, TOBAPHBIE CTPATErMU HA MEXKIYHApOJHOM pBIHKE, LIEHOBBIE CTPAaTerMu Ha
MEXKIyHAPOJAHOM PBIHKE.

2. daktops! (HOPMUPOBAHUS TOBAPHO-LIECHOBOM MOJUTHUK HA MEXTYHAPOJHOM PBIHKE.

3. Buzbl 1eH Ha MeXAyHapOIHOM PBIHKE.

Tema S MapkeTHHroBble KOMMYHUKAIMU HA MEKAYHAPOAHBIX PhIHKAX

l. KoMIiekc MapKkeTHHIOBBIX KOMMYHHUKALIAH.

2. Oco0eHHOCTH KOMMYHHKATHBHOTO Mpoliecca

3. ATL u BTL koMMyHHKaIuu

4. Oco0eHHOCTH KOMMYHHUKAIIMOHHOM MOJUTUKH Ha MEXTYHAPOIHOM PBIHKE.

Tema 6. Oco0eHHOCTH OpeHA-MeHeKMeHTa Ha MeKITYHAPOIHOH apeHe

l. [TonsiTue OpeHaMHra, 0COOEHHOCTH OPEHI-MEHEPKMEHTA Ha INI00aJIbHOM PbIHKE.
2. ATpuOyTHI OpeHa.

3. @uUpPMEHHBIN LBET U CTUIIb.
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4. bpenn-0yk MeXTyHapOAHBIX KOMITAaHUH.

Theme 1 the Concept of international marketing
1. Basic concepts, aims and tasks of international marketing.
2. Principles of marketing international companies.

Theme 2 Marketing issledovaniyeyami markets

1. Marketing research tools used in international marketing.

2. The concept of benchmarking, its essence and use in conducting competitive analysis
in the international market

Theme 3 International marketing strategy

1. The concept of strategy, the main stages of strategy development.

2. Marketing analysis tools used when developing international strategies.
3. PEST, SWOT analysis, BCG matrix, GAP analysis.

4. Features strategies in the international market.

Theme 4 Commodity pricing on the international market

1. The concept of the product and prices as the market deals, especially the formation of
market supply in the international market a unique product offering, product strategy in the
international market, pricing strategies in the international market.

2. The factors of commodity price policies in the international market.

3. Types of prices in the international market.

Theme 5 Marketing communication in international markets

1. The complex of marketing communications.

2. Features of the communication process

3. ATL and BTL communication

4. The features of the communication policy in the international market.

Theme 6. Peculiarities of brand management in the international arena

1. The concept of branding, especially brand management in the global market.
2. The attributes of the brand.

3. Brand color and style.

4. Brand book of the international companies.

Ipumepnvie memul 015 Hanucanus peghepamos:

l.AnanTanmoHHbIE U3MEHEHUS CTPYKTYpPbl BHEUIHUX CBSI3€M IPEANPUSATUN, BbI3BAHHBIC
IIPOLIECCaMU UHTEPHAIU3ALUN.

2.AccOpTUMEHTHAs MMOJIUTUKA MEXAYHAPOIHBIX KOMIIAHUH.

3.Bo3MOXXKHOCTH MapKeTHHra B THpollecce pa3padOTKU MHPOEKTOB MEXKIyHApPOAHOTO
COTPYAHUYECTBA.

4.B03MOKHBIE YCIIOBUS U PUCKH, CBA3aHHBIE C BBIXOIOM Ha MEXyHAPOIHBIA PHIHOK

5.I'mob6anu3anus u mpoOieMsl, co3aaBaemebie €t A Poccun.

6./ln3aiiH 1 yrakoBKa 3KCIIOPTHOTO TOBapa.

7.Ylctounuky nHGOpMaUU O MEXTYHAPOIHBIX PhIHKAX.

8.Kanainel ToBapoIBUKEHMSI B MEKAYHAPOAHOM TOPrOBIIE.

9.KoMMyHHKaTHBHBIE CTPATETHH B MEXKIYHAPOJHOM MAPKETHHTE.

10. KoHKypeHTOCIIOCOOHOCTb TOBAapa Ha BHEITHEM PBIHKE.

11. MapkeTuHr B o0ecrie4eHnn KOHKYPEHTOCIIOCOOHOCTH PETUOHOB.

12. MapkeTHHIoBBIE UCCIIENOBAHUS IIPU BBIXO/IE HA MEKIYHAPOHbIN PHIHOK.

13. MapKkeTUHIOBBIE CPEICTBA KOMMYHHUKALUH.



14.
15.
16.
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MapKETUHIOBBIE CTPATETUH HA MEXKIYHAPOJIHOM PBIHKE.
[IpobGnembr MapKeTHHTA TIPH PeaTU3aANN MEXTYHAPOIHBIX TPOCKTOB.
[IpoGmembl, cTpaterussi W METOABl  MApKETUHIOBOM  KOMMYHHMKAIlMM  Ha

MEKIyHAPOJAHOM PBIHKE.

17.
18.
19.
20.
21.
22.
23.

PBIHOK.

24.

PexnamHubie KaMIIaHUU Ha MEKAYHAPOIHBIX PHIHKAX.

CepBucHas NOJIUTHKA B MEKIYHAPOJHOM MapKETUHTE.

Cpena Mex1yHapOIHOTO MapKETHHTA

Cpena MeXIyHapOJHOTO MAPKETHHTA.

Crparerun agantanuy ToBapa Ha BHEITHEM PBIHKE.

Crpareruu BXxoJja Ha MeX/1yHapOJHBIN PHIHOK.

[lenecooOpa3HOCTh BBIXOA HA BHEIIHMMA PHIHOK, METOJIbl BBIXOAAa HAa BHEUIHHMA

HCHOBHG CTPATCTHUU B MCKAYHAPOAHOM MAapKCTUHIC.

Examples of topics for writing essays:

1. Adaptive changes in the structure of external relations of enterprises, caused by
processes of internalization.

2. Assortment policy of international companies.

3. Marketing opportunities in the development of international cooperation projects.

4. Possible conditions and risks associated with entering the international market

5. Globalization and the problems it creates for Russia.

6. Design and packaging of export goods.

7. Sources of information about international markets.

8. Channels of distribution in international trade.

9. Communication strategies in international marketing.

10.
11.
12.

13

market.

17.
18.
19.
20.
21.
22.
23.
24.

The competitiveness of goods on foreign markets.
Marketing in ensuring the competitiveness of regions.
Marketing research when entering the international market.

. Marketing communication media.
14.
15.
16.

Marketing strategy in the international market.
Marketing problems in the implementation of international projects.
Problems, strategies and methods of marketing communication in the international

Advertising campaigns in international markets.

Service policy in international marketing.

Environment of international marketing

Environment of international marketing.

Adaptation strategies of goods in foreign markets.

Entry strategy to international market.

The feasibility of entering the foreign market, methods of market entry.
Pricing strategies in international marketing.

4.3. OneHo4YHbIe CPEACTBA AJI MPOMEKYTOYHOMN aTTeCTANMH.

4.3.1 Ilepeyenb KOMIIETEHIMI ¢ YKa3aHHEM 3TanoB UX (JOPMHPOBAHHsA B Ipolecce
ocBOeHUsI oOpa3oBareibHOW mnporpammbl. [loka3aTtesim M KpUTepUMH OLEHUBAHUSA
KOMIIETEHIMH C YYeTOM 3Tana ux (popmupoBanus

Kon HanmenoBanme Kon HanmenoBanme >Tana
KOMITETCHITUH KOMITETEHITH JTara OCBOCHUS OCBOEHHS KOMIIETEHIUH
KOMITETEHIINHA
IMIK OC-11 CIIOCOOHOCTD I1IK OC-11.2 CriocoOHOCTD BBISIBIIATH
KOHCYJIbTUPOBATh B AKTyaJIbHbIE HaIpaBJICHUS
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obsacTH TEXHOJIOTHH Hay4HbIX HCCIIEIOBAHUH,

MEXK1yHapOIHOTO PO ECCUOHAIBHYIO

COTpYIHUYECTBA NESITEILHOCTD B chepe
MEXKTyHapOJAHOTO
r'YMaHUTapHOTO
COTPYJHUYECTBA, TypHu3Ma,
pa3BUTHSA KYJbTYpHO-
MCTOPUYECKUX CBSA3EH, aHAIIN34)
COLIMOKYJBTYPHBIX IPOLIECCOB

JTan ocBoOeHuUs! Iloka3zareinn Kpurepuii oueHnBanus
KOMIIETeHIH U OLlCHUBAHUSA
I[IK OC-11.2 AHanu3upyet JIeMOHCTpHpYET aHAIIN3 AKTYyaJbHbIE
CrnocoOHOCTD BBISBIISATH UHTEPECHI, HaIIpaBJICHUs HAY4YHBIX MCCIIEIOBAaHUM,
AKTyaJIbHBIC HAIIPABJIICHHUSI | IOJIMTHYECKHE npoecCHOHANBbHYIO AESITENbHOCTD B
Hay4YHBIX UCCIIEIOBAHUN, peleHus, CTpaTeruu | cepe MeXIyHApOIHOTO TYMaHUTAPHOTO
npodeccuoHaIbHYIO U JeUCTBUSA COTPYIHUYECTBA, TYPU3Ma, PA3BUTHS
JesITeIbHOCTH B chepe 3apyOeKHBIX KYJIETYpPHO-UCTOPUYECKUX CBA3CH, aHAJIN3a
MEXIyHAPOJAHOTO aKTOPOB COLIMOKYJBTYPHBIX IPOIIECCOB
T'YMaHUTAPHOTO AHanuzupyet
COTPYIHHUYECTBA, TYPU3Ma, |MeEXITyHapOIHBIE
pPa3BUTHSA KYJIBTYPHO- IIPOEKTHI
HWCTOPUYECKUX CBA3EH,
aHaIM3a COLMOKYIbTYPHBIX
IIPOLIECCOB

4.3.2 TunoBblie OLECHOYHBIE CPEACTBA
Bomnpocsl k 3k3ameny

1.Ponp MapkeTHMHra B 5SKOHOMHUYECKOM pa3BUTHM CTpaHbl (Ha NpHUMEpE peruoHa
CHeUaTU3alNN).

2.KoH1enuuuy MexayHapoIHOTO MapKETHHTA.

3.lenu u GyHKIIUH MEXTyHapOAHOTO MapKETHHTA.

4.ITpyHLIMIIBI OPTaHU3ALNUN CITYKObl MAPKETHHTa MEXKTYHAPOIHBIX KOMIaHHH.

1.IToHsATHE M BUBI MAPKETUHTOBOW CPEIbl MEXKTYHAPOAHBIX PHIHKOB.

2.BHYTpeHHs U BHEWIHSSI MUKPOCPEIa MAPKETUHTa MEXKTYHAPOIHBIX KOMITAHHH.

3.IloHsATHE 1 OCHOBHBIE TUIBI KOHTAKTHBIX ayIUTOPHI Ha MEXIyHApOIHOM PBIHKE.

4.TloHATHE KOHKYPEHTHON CHUTYyallMd, KOHKYPEHTHOI'O NOBEIECHHS Ha MEXIYHAapOIHOM
PBIHKE.

5.1lenu uccenoBaHUs MEXAYHAPOIHBIX PHIHKOB.

6.MeToapl MapKETUHIOBOT'O aHAJIN3a MEXKTYHAPOIHBIX PHIHKOB.

7.1lousTre 1 GopMbI IPOABUIKEHHS TOBAapa HA BHEIIHUN PBHIHOK.

8. KoMMyHUKallMOHHbBIE KaHAJIBI M TO3ULIMOHUPOBAHHUE TOBAPA HA BHELLIHEM PBIHKE.

9.CyObeKThl 1 00BEKThI pEKJIaMHON JAESITEIbHOCTH Ha MEXIyHApOJIHOM PBIHKE.

10. PexnamHble HOCUTENH U (GOPMBI pEKJIaMbl HA MEXTYHAPOJHOM PBIHKE.

11. Buapl pekIaMHBIX KaMIIaHUH Ha MEXIyHAPOJHOM pbIHKE (MO LelsiM, Ccuie
PEKJIIaMHOTO BO3ACUCTBUs, IO OOBEKTaM, IO HOCHTENSIM, I10 CTENEHH OXBara pbIHKa,
TEPPUTOPUATBHO-TEOrpapUUeCKUM MPU3HAKAM, CPOKaM Peasin3alinn).

12. Ouenka >(pQEeKTUBHOCTH MAapKETHHIOBBIX KOMMYHHMKALMH Ha MEXIYHAPOIHOM
PBIHKE.

13. Ipunuuns! GopMUPOBAHUS TOBAPHON MOIUTUKU HA MEXTYHAPOJAHOM PBIHKE.

14. Tlpunuuns! GopMUPOBAHUS IEHOBOW MOJUTHKU HA MEXIYHAPOJAHOM pPBIHKE.

15. BpeHauHr MeXAyHapOAHBIX KOMITAHUH.



16.
17.
18.
19.
20.
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[Ipuniuns! pa3paboTKU CTpaTEruii Ha MEXAYHAPOTHOM PhIHKE.

Oransl pa3pabOTKH MEKIyHAPOIHBIX CTPATETUH.

I'moGanu3anus MUPOBOI SKOHOMUKH U MEKAYHAPOIHBIN MapKETHHT.

Dranbl MPOBEICHUS MAPKETUHTOBBIX HCCIIEA0BAaHUN MEKTYHAPOIHBIX PHIHKOB.
[Ipo6nemsbl agantanuy HeHbl Ha MEX/TyHAPOJAHOM PhIHKE.

The exam questions

1. The role of marketing in economic development of the country (on the example of the
region of specialization).

2. The concept of international marketing.

3. Objectives and functions of international marketing.

4. The principles of organization of marketing service international companies.

1. Concept and types of marketing environment of international markets.

2. Internal and external micro-environment marketing international companies.

3. The concept and main types of contact audiences on the international market.

4. The concept of the competitive situation, competitive behavior in the international

market.

5. The purpose of the study the international markets.

6. Methods of marketing analysis of international markets.

7. The concept and forms of product promotion on the external market.
8. Communication channels and product positioning in foreign market.
9. Subjects and objects of advertising activity in the international market.

10.
11.

Advertising media and forms of advertising on the international market.
The types of advertising campaigns on the international market (for the purposes of,

the power of advertising, objects, object, the degree of market coverage, geographically-
geographical indications, the timing of implementation).

12.
market.
13.
14.
15.
16.
17.
18.
19.
20.

Evaluation of the effectiveness of marketing communications in the international

Principles of formation of commodity policy in the international market.
Principles of formation of pricing policy in the international market.
Branding of international companies.

Principles of development strategies in the international market.

Stages of international policy development.

Globalization of world economy and international marketing.

The stages of conducting marketing research of international markets.
Problems of adaptation of the prices in the international market.

IIIxana omeHMBaHuA.

OueHka 3HaHUM, YMEHUN, HABBIKOB IPOBOJUTCS Ha OCHOBE OalIbHO-PEHTHHTOBOM
cucremsbl: 30% u3 100% (wim 30 6amtoB u3 100) - BkiIag B UTOrOBYIO OLICHKY IO pe3yibTaTaM
IIPOMEKYTOYHOU aTTECTALUH.

ITpu oueHuBaHMM OTBeTa OOY4YaIOLIETocs B XO/€ HMPOMEXYTOYHOM aTTecTallud MOXKHO
ONUPAThCA HA CIEAYIOLINE KPUTEPUH:

basnel

Kputepuii onieHKH

26-30

OOyuaromuiicss  MOKa3bIBa€T BBICOKMH  YPOBEHb  KOMIETEHTHOCTH, 3HAHUS
OpOrPpaMMHOTO  Marepuana, y4yeOHOH, mepuoguyeckodl ¥  MOHOrpadpuuecKon
JUTEpaTypbl, 3aKOHO/IaTENIbCTBA U MPAKTUKU €0 MPUMEHEHHUs, PACKPBIBAET HE TOJIBKO
OCHOBHBIE MOHSATHS, HO M AHAJIU3MPYET MX C TOYKH 3PEHMS Pa3IMUYHBIX aBTOPOB.
OO0yuaromuiicsi mMoKa3bpIBaeT HE TOJIBKO BHICOKHI YPOBEHb TEOPETUUECKUX 3HAHUM, HO
U BHIUT  MEXKIUCIMIUIMHApHblE  cBs3u.  lIpodeccnoHanbHO,  IpaMOTHO,
MIOCJIEZIOBATENILHO, XOPOILINM SI3BIKOM YETKO M3J1araeT Marepuai, apryMeHTHPOBAHHO
dopMynHpyeT BBIBOJBI. 3HAeT B paMKax TpeOOBaHUH K HAMpaBICHUIO U MPOdUIIIO
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MOJIrOTOBKHM 3aKOHOJATEIbHO-HOPMATHUBHYIO M TpakTHueckyro 06a3y. Ha Bompocsl
OTBEYAET KPaTKO, ApI'YMEHTHPOBAHO, YBEPEHHO, IO CYILIECTBRY.

16-25 OOyuaromuiicss TOKa3bIBa€T JOCTAaTOYHBIH YPOBEHb KOMIIETEHTHOCTH, 3HAHUSA
MaTepHaJIOB 3aHIATHH, YI€OHOW W METOAMYECKOM JUTEPATyphl, 3aKOHOJAATEILCTBA U
NPAaKTUKWA €ro NMPUMEHEHHUS. YBEPEHHO M MPO(PECCHOHATBHO, TPAMOTHBIM SI3BIKOM,
SCHO, YETKO M TMOHSTHO M3JIaraeT COCTOSHUE M CYTh BOMPOCA. 3HAET HOPMATHBHO-
3aKOHOJATEbHYI0 M  IPaKTUYeCKylo 0a3y, HO TIpU OTBETE€ JOIYCKAeT
HECYIIECTBEHHBIE MOorpemHocTH. OOyJaromuiAics MOKa3bIBaeT JOCTATOYHBINH YPOBEHB
npodecCHOHANBHBIX 3HAHUH, CBOOOIHO ONEpPHpYeT MOHATUAMHU, METOAAMU OLIEHKU
NPUHATHUS pEIICHUH, UMEeT TMPEeACTaBICHUE: O MEXIUCUUILUTMHAPHBIX CBA3SX,
YBS3BIBACT 3HAHUSA, IOJTYYEHHBIE MPU M3YYEHUU PA3IUYHBIX TUCHUILUINH, YMEET
aHaAJIM3UPOBATh MPAKTHUECKHE CUTYyallMu, HO JOMYCKAeT HEKOTOpbIE MOTPEIIHOCTH.
OTBeT MOCTPOEH JIOTUYHO, MaTepuall U3J1araeTcsi XOPOLIMM S3BIKOM, IPUBIIEKAETCS
MHGOPMATUBHBIA M WUIIOCTPUPOBAHHBIA Marepuall, HO TNpPU OTBETE JIOMYyCKaeT
HEKOTOpBIE MOTPEIIHOCTH. BOIIpOoChl He BBI3BIBAIOT CYIIECTBEHHbIX 3aTPYAHEHUM.

6-15 OOyyaromuiics TMOKa3bIBae€T JOCTATOYHBIC 3HAHWS MaTEPHUAJIOB 3aHATHH, HO MpHU
OTBETE OTCYTCTBYET JOJIKHAS CBSI3b MEXK/Y aHAJIMU30M, apr'yMEHTAIMEe U BBIBOJIAMU.
Ha mocraBneHHble YjleHAMH KOMHUCCHHU BOIIPOCHI OTBEYAET HEYBEPEHHO, JOIMYCKAeT
norpemHocTH. OOydJalomuiicss BiIaJieeT MPAKTHUYSCKHMMH HaBBIKAMH, MPHBICKACT
WUTIOCTPATUBHBI MaTepual, HO UYyBCTBYeT ceOs HEYBEpEeHHO IIpH aHaJIH3e
MEXIUCIUIUIMHAPHBIX CBsi3el. B oTBere He Bcerma NPHUCYTCTBYET JIOTHKA,
apryMeHThl TPHUBJIEKAIOTCSI HEJOCTAaTOYHO Beckue. Ha mocTaBieHHbIE BOIPOCHI
3aTPYIHSETCS C OTBETAMH, TOKA3bIBACT HEAOCTATOYHO TITYOOKHE 3HAHUSI.

0-5 OOyuaromuiicss TIOKa3bIBaeT clladble 3HAHUS MaTEepPUAJOB 3aHATHH, Yy4eOHOMH
JUTEPATYphl, 3aKOHOJATENIbCTBA M MPAKTUKH €ro NPUMEHEHUs, HU3KUN YpOBEHb
KOMIIETEHTHOCTH, HEyBEpEHHOE H3JI0okeHHue Bompoca. OOydarommuiics MOKa3bIBaeT
cmalblii  YpOBEHb TPOPECCHOHANBHBIX 3HAHWMA, 3aTPyAHSCTCS TPU aHAJIH3e
MPaKTUYECKUX cuTyanuil. He MoXkeT mpuBecTH NMpUMEpPH U3 peajbHOU MPaKTHUKU.
HeyBepeHHO M JIOTMYECKH HEMOCIEN0BaTeIbHO M3J1araeT marepuai. HempaBuiibHO
OTBEYAET Ha BOMPOCHI WIIH 3aTPYAHSIETCS C OTBETOM.

[Ikana nepeBosa U3 MHOTOOAJUTBHOM CUCTEMBI B TPAIUIIHOHHYIO:

- oOyuaromeMycs BBICTABISIETCS OIICHKA «HEYIOBICTBOPHTEIBHO» €CIH O0yJaromuiics
HaOpan menee 50 6amIoB,

- OIIEHKa «Y/IOBJICTBOPHUTEIBHO» BBICTABISICTCS TPU YCIOBHH, €CIU OOyJaromuiics
Habpai ot 50 mo 65 Gannos;

- OILIEHKA «XOpPOIII0» BBICTABJISICTCS MIPHU YCIOBHUH, €CJIM O0ydarouuiics Hadpai ot 66 10
75 6annos;

- OIIEHKA «OTJIIMYHO)» BBICTABIIICTCS MPH YCIOBUH, €CIIM OOydarouuiicss Habpai ot 76 1o
100 Gamnnos.

100 GannoB BHICTaBISETCA NPU YCIOBUM BBIIIOJHEHHS] BCEX TPEOOBaHUM, a TakXke MpH
00s13aTeIBHOM ~TIPOSIBIICHMH TBOPYECKOTO OTHOIIEHHSI K TPEAMETY, YMCHHUH HaxOIUTh
OpUTMHAJIbHBIC, HE COACpKalIMecs B Y4eOHMKaxX OTBETHI, YMEHHUH DPa0dOTaTh C MCTOYHHUKAMH,
KOTOpBIE COJEPIKATCS JOMOJHUTEILHOW JIUTeparype K Kypcy, YMCHHU COCIUHSITH 3HAHWUSA,
MOJTY9YECHHBIC B ITAHHOM KypCe CO 3HAHUSIMU JIPYTUX JUCIUTUINH.

4.4. MeTogu4ecKue MaTepUaIbl

VYCeTHBIN onpoc SIBISETCS OJAHHMM U3 OCHOBHBIX CIHOCOOOB NMPOBEPKH YCBOEHMSI 3HAHUI
oOydaromumucs. Pa3BepHyTbI OTBET CTyAEHTa JOJDKEH IPeJICTaBIsATb COOON CBA3HOE,
JIOTHYECKU TOCIIEIOBATEIbHOE COOOIIEHNE Ha ONPEACICHHYIO TeMY, IOKa3bIBaTh €r0 YMEHHE
IIPUMEHATH ONPEICIICHUS, NpPaBHUiIa B KOHKPETHBIX ciydasx. OCHOBHBIE KPUTEPHUU OLICHKH
YCTHOTO OTBETA: MPAaBUIBHOCTb OTBETA IO COAEP)KAHMIO; MOJIHOTA U ITyOMHA OTBETA; JIOTMKa
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H3JIOKCHHUA MaTCpuajia (y‘II/ITHBaCTC}I YMCHHE CTPOUTH HCHOCTHLIﬁ, HOCHCHOB&T@HBHLIﬁ pacckas,
rpaMOTHO I10JIb30BaTbCsA CHCHI/I&J’IBHOﬁ TGpMHHOJ’IOFHGﬁ); HCIIOJIB30BAaHUC AOINOJIHHUTCIBHOI'O
Martepuala.

5. Meroanueckue yKazaHus sl 00y4ar0mUXcsl M0 OCBOCHUIO M CHUIIMHBI (MOLYJIsA)
Memoouueckue ykazanusi no camocmosamenbHOU N0020MosKe K 3aHAMUAM JTeKYUOHHO20,
NPAKMUYECKO20 (CeMUuHapcKo20) muna
[loaroroBka K 3aHATHSM JIOJKHA HOCUTh CHUCTEMAaTHUYECKUM Xapakrep. DTO MO3BOJIUT
o0ydJaroreMycsi B IOJTHOM 00beMe BBIIIOJIHUTEL Bce TpeOoBaHus npernoaaBateliss. OOydaronmmcst
PEKOMEHIYeTCsl HM3y4daTh KaK OCHOBHYI, TaK M JOINOJHUTENIbHYIO JHUTEparypy, a TaKkKe
3HAKOMUTbCS C HWHTepHET-UCTOYHMKaMM (CHHCOK TPUBEAEH B pabodeil mporpamme Mo
JTUCITUTIINHE ).

Memoouueckue yrazanus no no02omoske 00K1a008:

[MogroroBka oOyJarommMXcsi K ONPOCY MpearnoiaraeT M3y4eHHe B COOTBETCTBUHU
TEMaTHKOW JUCUUILIMHBI OCHOBHOM/ JONOJHUTEIBHOW JTUTEPATyphl, HOPMAaTUBHBIX IOKYMEHTOB,
WHTEPHET-PECYPCOB.

OO0yuarommuiicsi TOTOBUT OKJIaJ B (popMe YCTHOTO COOOILEHHS 10 TeME TUCIUILIHHBI.

[Ipemaraercs crnemyromas CTpyKTypa TOKJIaza:

1. BBeneunue:

— YKa3bIBaeTCsl TeMa M LeJb JJOKIIAa;

— 0003HavaeTcs NpoOIEMHOE TOJIe, TEMAaTHYECKHE Pa3zesbl JOKIala.

2. OCHOBHOE co/iepaHue JOKJIaa:

— MOCIIEIOBATEIbHO PACKPHIBAIOTCS TEMAaTHYECKHE Pa3ieibl JOKIIaa.

3. 3akiIroucHuUE:

— TIPUBOSATCS] OCHOBHBIE PE3YJbTAaThl U CYXKJCHHUS aBTOpa MO MOBOY MyTEH BO3MOXKHOTO
peLIeHHsI pACCMOTPEHHOM MPOOIEMBI, KOTOPBIE MOTYT OBITH O()OPMIICHBI B BU/IE PEKOMEH TN,

Memoouueckue pexomenoayuu no nanucanuio peghepama:

Pedepar sBisercs camMoOCTOATENBbHOM mpakTHueckod paboroir oOywaromuxcs. OH
MIPU3BaH OIPEICIUTh CTETNIEHb OCBOCHMS CTYAEHTOM 3HAaHUN M HAaBBIKOB, MOJYYEHHBIX UM B
Ipolecce N3yYeHHsI JUCIUIUINHBL.

Texcr paboThl MOMKEH OBITh HamucaH B HaydHoM ctuie. OgopmileHHe TeKCTa TakKe
JOJDKHO OBITh BBINOJHEHO I'paMoTHO. CrenyeT m30eraTh MycThIX MPOCTPAHCTB U, TeM Ooee,
crpanui. Ha Bce TaOnuIbl, pUCYHKH M THarpaMMBbl JIENIAIOTCS CCBUTKU B TEKCTE.

Pabora Bemonnsiercs B ¢opmare A4. Hlpupt — TimesNewRoman. OcHOBHOW TekcT
pabotel HaOmpaercs 14-m mpudTom uepe3 1,5 wHTEpBana, BBHIPABHUBAHHE [0 UIMPHUHE,
MEXOYKBEeHHbI HHTepBan «OObIUHBI», KpacHas cTpoka 1,25 cM. ABTOMaTHUYeCKH
paccraBisitorcst iepeHocsl. [lomsi: Bepxuee 2,0 cM, HimkHee 2,0 cM, JieBoe 3 cm, mpaBoe 1 cwm.
IIpomexxyTkn Mexay al3anaMu OTCYTCTBYIOT. BBeneHue, IJaBbl, 3aKIIIOUYEHHE, CITHCOK
JTUTEPaTyphl U TPWIOKEHHUS (POPMATUPYIOTCS KaK 3aroJIOBKH TIEPBOTO YPOBHS M HAUYMHAIOTCS
Ka)X/Ipli ¢ HOBOM cTpaHuLbl. [Toapasens! r1aB ¢ HOBOM CTpaHUIIBI HE HAYMHAIOTCS.

CHOCKHM [1enaroTcsi BHH3Y CTpaHHIBI. TaOmuipl M PUCYHKH HYMEPYIOTCS OTAEIBHO.
Howmep BkitouaeT HoMep IIaBbl 1 HOMEP PUCYHKA/TaOMUIIbI B TaHHOH IJIaBe.

Crpanunpsl pa®OThl JOKHBI OBITH NpOHYMepoBaHbl. Hymepauus HauMHaercs co
CTpaHMIIbI C OTJIaBIIEHUEM, Ha KOTOPOH cTaBUTCS Ludpa «2» u aanee — 1o nopsaky. OkoHuaHue
HyMepaluy NPUXOAWUTCA Ha MOCIEIHUN JUCT chucka aureparypel. Homep craBUTCS BHU3Y
CTpaHMIIbI cripaBa. Ha cTpaHuIax ¢ mpuaokKeHUusIMH HOMEpa He CTaBATCS, U B OIVIaBJICHHE OHU He
BBIHOCATCS. B oraBieHun yka3blBaeTCsl TOIBKO HOMED MEPBOTO JIMCTA MEPBOTO MPUIIOKEHHUS.

O6mwem pedepara 7-15 c1p.
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6. YueOHas 1uTepaTtypa M pecypchl HHPOPMALMOHHO-TEJIeKOMMYHHKAIMOHHOM CeTH
"HHTepHeT", BK/IIOYAS NepevyeHb YUeOHO-MeTOAUYeCKOro obecnedeHus AJs
CaMOCTOATEJIbHOM PadoThI 00y4aOIIUXCH 110 AUCHHUILIMHE (MOLYJIIO)

6.1. OcHoBHas1 JIMTEpaTypa
barues I'. JI. MexayHapoanslii MapkeTuHr : yuebnuk : rpudp YMO / I'. JI. barues, H. K.
Mouceena, B. 1. Uepenkos. - 2-e uzn., nepepad. u pom. - CII6. : [Turep, 2009. - 688 c.
Moprynos B.M. MexayHaponHbslii MapKeTHHI [DJIEKTpOHHBIH pecypc]: y4eOHHMK [uis
6akanaBpos/ MoprynoB B.U., Moprynos C.B.— DJeKTpoH. TEKCTOBbIE NaHHbIE.— M.:
JlamkoB u K, 2015— 182 c.— Pexum JOCTyIa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/52268.html.— 3bC «IPRbooks»

6.2. lonoiHUTe IbHAS JIUTEpPaTypa

. Axymu W.JI. MexxayHapoaHbIii MapKEeTUHT [ DIeKTpOHHBIN pecypc]: yueOHuk/ Axymud N.J1.
— DOnekTpoH. TekcroBble AaHHble.— MuHck: TerpaCuctemc, Terpanut, 2014.— 512 c.—
Pexxum pmoctyma: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/28128. html.— 35BbC
«IPRbooks»Kaprioa, C. B. MexayHapoaHblii MapKeTHHT : Y4eOHOE TOoCcoOHe JUIs
OakanaBpoB : pekomMeHA0BaHO YMO mo o00pa3oBaHHIO... MO CHEMUAIBHOCTH "MupoBas
sxoHoMUKa" / KapnioBa, CBetnana BacuibeBHa. - PoctoB H//] : ®enukc, 2009. — 318 c.
benenor O.H, [Ipaktukym mo mexayHapoanomy Mapketunry. - M.: ®JIMHTA, 2012. (3bC
"Jlans" http://e.lanbook.com/view/book/20235)

30008 A.M. MexnyHapoaHbIii MapKeTHHT [DIEKTPOHHBIM pecypc]: yueOHoe mocobue/
30008 A.M.— DneKkTpoH. TeKCTOBble JaHHble.— M.: Poccuiickuili yHUBEpCUTET APYHKObI
HapoJioB, 2011.— 280 c.— Pexum JOCTYyIa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/11529.html.— DBC «IPRbooks»

. Jlamko C.M. MexayHapoaHblii MapKeTHUHT [DIEKTPOHHBIN pecypc]: yueOHoe mocobue/
Jlamko C.U., Bbypkor E.C.— DOnextpoH. TekcToBble naHHble.— KpacHomap: HOxHbIN
WHCTUTYT MEHEIKMEHTA, 2012.— 248 c— Pexum JOCTYyIa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/10291.html.— 3bC «IPRbooks»
CamxapoBckuii K.B. MexayHapoaublii MapKeTHHT [DIEKTpPOHHBIA pecypc]: ydeOHoe

nocobue/ CamxkapoBckuii K.B., Illemuyk M.A.— DJEKTpOH. TEKCTOBBIC JaHHBIC.—
KemepoBo: KeMepoBCKUI TEXHOJOTMYECKUH MHCTUTYT MUIIEBOM MpoMbllieHHOCTH, 2014,
— 113 c— Pexum JIoCTyIa:

http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/61268.html.— 3bC «IPRbooks»
Ceitpymnaesa M.D. MexayHapoaHbld MapKETHHT [DIEKTPOHHBIM pecypc|: y4eOHUK IJis
CTY/IEHTOB BY30B, oOydaromuxcsa no crneuuaibHoctu 061500 «Mapkerunry/ CeldymnnaeBa
M.D.— DOnektpoH. TekctoBbie ganHbie.— M.: JOHUTU-JAHA, 2012.— 319 ¢.— Pexum
JoCTyna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/8095.html.— ObC
«IPRbooks»

6.3. YueOHOo-MeTOAMUECKOE O0ecIieyeHHe CAMOCTOATEIbLHOH PadoThl
Mopenb MO3UIMOHHOTO OO0y4YeHHsI CTYAEHTOB [DJIEKTPOHHBIM pecypc]: TeopeThdyecKue
OCHOBBI W Metoamdeckue pexomeHmammu/ WM.b. IlusH [m0 ap.].— DIeKTpOH. TEKCTOBHIE
naHHble.— M.: MOCKOBCKUI TOpOACKOW mNenarorudyeckuid ynusepcutet, 2012.— 152 c.—
Pexxum nmoctyma: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/27375.html.— 35BC
«IPRbooks»
OO6pa3zoBaTenbHbIC HHHOBALIWU M PAKTUKH Kapbhephl : COOPHUK METOIUYECKUX MAaTEPHAIIOB H
crareit / PAHXul'C npu [Ipesunente PO. - M. : [leno, 2015. - 192 c.
[lcuxomoruss amanTauuu u couuanbHass cpena. CoBpeMEHHbIE MOAXOAbI, IPOOJIEMBI,
nepcnekTuBbl [nekTpoHHbIi pecypce]/ JLI. Aukas [u ap.].— DneKTpoH. TEKCTOBbIE JaHHBIE.
— M.: Ilep Co, 2007 — 624 c— Pexum JocTyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/7431.html.— 3BC «IPRbooks»


http://e.lanbook.com/view/book/20235
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4. ConuanbHO-TICUXOJIOTHUYECKUE AaCMeKThl (OPMUPOBAHUSA KYJIBTYphl CamMOOOydaromeics
opranuzammu / A. 1. Hukonaes [u ap.] // Bonpocs! icuxonoruu. - 2014. - Ne 6. - C. 44-52.

6.4. HopmaTuBHbIe IpaBoBbIe JOKYMEHTHI (B XPOHOJIOTHYECKOM MOPSIAKe)

1. KoHnBeHIMs OTHOCUTENBHO obecrieueHus: cBoOojHoro miuaBanus mno CysukoMmy kaHamy, 29
okTsI0pst 1888 .

2. Horosop o Ilnun6eprene 1920 r.

3.Cratbn Cornamenuss MexnayHapoanoro BamotHoro ®onpa 1944 r. (B coBpeMeHHOH
penaKIum).

4. KonBeH1Ms 0 MEXTyHapoJHOU rpaxaanckoi auanuu (Yukaro, 7 nekadOps 1944 r.)

5. CornameHue o TpaH3UTe MPU MEXKAYHAPOJHBIX BO3AYIIHBIX cooOmenusx (Yukaro, 1944 r.)

6. CornameHue o MeXIyHapOAHOM BO3MyIIHOM TpaHcnopte (Yukaro, 1944 r.)

7. ¥YcraB OOH 1945 r. u crarytr Mexnynapoxnnoro Cyma OOH

8. KoueHnuus o npusmierusx u ummynurerax OOH 1946 r.

9. KoHBeHIIMA 0 NpeAyNpeKICHUH NIPECTYIUIEHHS T€HOLU A U HaKka3aHus 3a Hero 1948 r.

10. MexamepukaHCKHil TOrOBOp 0 MUPHOM pa3zpelienuu criopos 1948 r. (bororckuii maxr).

11. KonBeH1Ms O NpUBWIETHSIX U UMMYHUTETAX CIELMAIU3UPOBAHHBIX yupexaeHuii OOH 1947
L.

12. Beceobmas nexnapanus npas yenoBeka 1948 r.

13. KouBeHuus o pexxume cynoxozcrsa Ha Jlynae 1948 r.

14. ’KeneBckast KOHBEHIIMsI 00 0OpaIleHUu ¢ BOCHHOIICHHbIMH 1949 T.

15. J)KeneBckasi KOHBEHIIMS O 3aIIUTE I'PAXkKTaHCKOTO HACEIEeHUs BO BpeMst BOMHBI 1949 r.

16. IlepBeiit npoTokon 1977 r. k JKeHeBCKMM KOHBEHLIMSIM O 3allUTE KePTB BOMHBI 1949 T.

17. KouBenuusi o 60pp0e C TOProBied JIOJbMU M C 3KCIUIyaTallel MPOCTUTYLHUU TPETbUMHU
munamu 1950 .

18. Konsennus o craryce 6exenuen 1951 1.

19. l'aarckast KOHBEHIIMA O 3aIIUTE KYJIbTYPHBIX LIEHHOCTEH B Cllyyae BOOPY)KEHHOTIO KOH(IMKTa
1956 1. (c 1ONONMHUTENBHBIMU TPOTOKOJIAMH )

20. KoHBeHIINN O Ipa)<1aHCTBE 3aMY>KHEN XKeHIUHBI 1957 1.

21. EBponeiickas KoHBeHIUs O Bbiaaye 1957 r.

22. KoHBeHIIUS O TEPPUTOPUAIIBHOM MOpPE U Ipuiiexallei 30He ot 29 anpens 1958 1.

23. KonBennus 06 oTKpbITOM MOpe OT 29 anpenst 1958 1.

24. KoHBeHIUS 0 KOHTHHEHTaJIbHOM Ieibde ot 29 ampens 1958 r.

25. Noroop 06 AHTapktuke 1959 1.

26. BeHckasi KOHBEHLIMA O TUIUIOMaTUYECKUX CHOLIEHMAX 1961 1.

27. BeHckast KOHBEHIIUS O KOHCYJIbCKUX CHOIIEHUsX 1963 T.

28. Jlexsapanyst 0 IpeJOCTaBIEHUU HE3aBUCUMOCTH KOJIOHMAJILHBIM cTpaHaM U HapozaaMm 1960 r.

29. MexayHapo/iHast KOHBEHIIUSI 00 OTBETCTBEHHOCTH ONEPAaTOPOB SAEPHBIX Cya0oB 1962 1.

30. [loroBop 0 3ampelleHUU UCHBITAHUN SIIEPHOTO OpYXHs B atMochepe U B KOCMHYECKOM
MIPOCTPAHCTBE U MO Bojoi 1963 T.

31. dexnapauuss 0 HEIOMYyCTHUMOCTH BMEIIATENbCTBA BO BHYTPEHHME [ella TOCylapcTB, 00
OTpaKJICHUH MX HE3aBUCUMOCTHU U CyBepeHHUTeTa 1965 T.

32. MexayHapoIHbli TaKT 00 5KOHOMUUYECKUX, COLUANIBHBIX U KYJIbTYpHbIX IIpaBax 1966 T.

33. MexayHapOAHbII MAaKT O TPakJaHCKUX U MMOJIMTUYECKUX MpaBax 1966 r.

34. KoHBeHIMs 0 TMKBUIALMN BCeX (GOPM pacoBor AUCKpUMHUHAIMK 1966 T.

35. JloroBop O NpPHHLHMIAX ACATEIBHOCTH TOCYAApPCTB IO HCCIENOBAHUIO M HCIOJIb30BAHHIO
KOCMUYECKOro MPOCTPaHCTBa, BKItouast JIyHy u npyrue HeGecuole Tena 1967 r.

36. JloroBop o0 3ampenieHuu sigepHoro opyxust B Jlarmnckoir Amepuke 1967 1. ([orosop
Tnarenonako ¢ MPOTOKOIAMN)

37. CornanieHue O CHacaHMM KOCMOHABTOB, BO3BpAlleHMM KOCMOHABTOB U BO3BpAalllEHUU
00BEKTOB, 3aIyIIEHHBIX B KOCMHUYECKOE POCTPaHCTBO 1968 T.

38. JloroBop 0 HEpacCIpPOCTPAHCHHH SIIEPHOTO Opykus 1968 1.



39.
40.

41

44,

45

46.
47.
48.

49.
50.
51.
52.
53.
54.
55.
56.
57.

58.
59.
60.
61.
62.
63.
64.
65.
66.
67.
68.

69.
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BeHckast KOHBEHIIMS O IpaBe MEXAYHapOAHbBIX JOroBopoB 1969 r.

Jexnapanuss 0 NPUHLMIAX MEXIYHapOJHOIO IIpaBa, Kacarollasicsl ApYXKECTBEHHBIX
OTHOILIEHUN M COTPYIHUYECTBA MEX]Yy rocydapcTBamMu B cooTBeTcTBMM ¢ YcraBoM OOH,
1970 r.

. KonBennus o 60pb0e ¢ He3aKOHHBIM 3aXBaTOM BO3AYIIHBIX cynoB 1970 1.
42.
43.

KonBeHnus 0 ncuxoTponHbix Bemecrsax 1971 r.

KonBenmust o OoppOe C HE3aKOHHBIMHM aKTaMM, HAINPaBICHHBIMM HPOTHUB OE30IIaCHOCTH
rpaxaaHckoit apuauuu 1971 r.

JloroBop 0 3ampeiieHuu pasMelleHus Ha JHe MUpOBOro okeaHa W B €ro Heapax sAepHOro
OpPYKHS M IPYTUX BUAOB OPYXKHUS MAacCOBOro yHHuToxkeHus 1971 r.

. KOHBCHI_II/ISI 0 6opL6e C HC3aKOHHBIMH daKTaMH, HAIPABJICHHBIMU IIPOTUB 0C30I1aCHOCTH

rpaxxaanckoit apuanuu (Moupeans, 1971 1.)

KoHBeHIMsSI 0 MEXIyHApOAHOW OTBETCTBEHHOCTHU 3a yIIepO, NPUYMHEHHBIH KOCMHYECKUMHU
obobekramu 1972 1.

[pununs! CtokronsMckoit koHpepenuun OOH no okpysxkatomeii cpeae 1972 .

KonBenuust o 3ampemieHud  pa3pabOTKM, MPOU3BOACTBA U  HAKOIJICHUS  3allacoB
0aKTepHOIIOTHIECKOro (OMOIOTUYECKOr0) U TOKCHHHOTO OPYXKUsS M 00 UX YHHUUTOXeHHH 1972
L.

KonBeH1Ms 0 npeaynpexaeHuy reHouuaa U Haka3aHuu 3a Hero 1973 1.

KonBeHnus 0 npenynpesxIeHnn arapTenia 1 HakazaHuu 3a Hero 1973 1.

KonBeHIMsI 0 IMpenoTBpallcHUM M HaKa3aHUM NPECTYIUIEHUH NPOTHUB JIML, INOJb3YHOIIMXCS
MEX/1yHapOAHOM 3aIIUTOM, B TOM YHCIIE TUMJIOMAaTUYECKHUX areHToB 1973 .

Omnpenenenue arpeccuu (Pezomornus ['enepansuoit Accambnen OOH, 24 ceccusi, 14 nexadps
1974 1.).

3akmounTenbHbli akT CoBelanus 1no 0e30MacHOCTH U coTpyaHuuecTBa B EBpone 1975 1.
KonBenuust o perucrpanuu 00beKTOB, 3allyCKaeMbIX B KOCMHUECKOE MPOCTPAaHCTBO 1975 I
JIOroBop O MOCTOSIHHOM HEWTpaiuTeTe M 3Kciutyaranuu Ilanamckoro kanana, 7 ceHTIOpS
1977 r.

BeHckast KOHBEHIIMS O IPaBOIIPEEMCTBE FOCYJAPCTB B OTHOILIEHUH 10r0BOpoB 1978 .
KonBenuust o BO3MeIllEHUU Bpena, NPUYMHEHHOIO HHOCTPAHHBIM BO3AYIIHBIM CYJAHOM
TPETHUM JIMLIaM Ha MOBEPXHOCTH 1978 I (B COBpeMEHHOM pelaKiiy, C y4eTOM JONOIHEHUH,
BHECEHHbIX MOHpealbcKUM MpoToKoiIoM 1978 1.)

CornaiieHue o 1esTeIbHOCTH rocyaapcTB Ha JIyHe u qpyrux HeOecHbIX Tenax 1979 1.
Konsennus OOH o 6opbs0e ¢ 3axBaToM 3a710KkHUKOB 1979 T.

KoHBeHIMs O 3ampelieHny WM OTPAaHWYECHUH NPUMEHEHHs KOHKPETHBIX BHJIOB OOBIYHOTO
OpYXHSl, KOTOpble MOTYT CUMTaTbCSi HAHOCSAUIMMHM 4YpE3MEpHbIE TOBPEXKACHUS WU
UMEIOIIMMU Hen30upaTenbHblil Xapakrtep, 10 okTts16ps 1980 r. (c mpoTokonamu).

Jlexnapanusi 0 HEIOMYCTUMOCTH HHTEPBEHIMM M BMEILIATEIbCTBA BO BHYTPEHHHE Jieja
rocynapcTts 1981 1.

Konsennus OOH no mopckomy nipaBy 1982 r.

KonBeH1111s1 00 0XpaHe MOPCKUX KUBBIX pecypcoB AHTApKTUKU 1982 T.

Manuibekasi IeKkjapanys 0 MUPHOM pa3pelIeHUH MEXKIYHAapOIHBIX CIIOpOB OT 15 HOsOps
1982 )

BeHckasi KOHBEHIMSI O IPaBONPEEMCTBE TOCYIAapCTB B OTHOLIEHUH TIOCYIAapCTBEHHOMN
COOCTBEHHOCTH, FOCYAaPCTBEHHBIX aPXUBOB U T'OCYIAPCTBEHHBIX 10JroB 1983 1.

KonBeHuMsI NpOTUB MBITOK U JAPYTUX JKECTOKUX, OECUEIOBEYHBIX WJIH YHH)KAIOIIHUX
JIOCTOMHCTBO BUI0B OOpalieHus 1 HakazaHus 1984 r.

Jorosop o 0e3bsanepHoii 30He B FOxHoit yactu Tuxoro okeana 1985 r. ([Jorosop Paporonra,
u 11 JlonomHUTENbHBIN POTOKON).

BeHckasi KOHBEHLMsSI O MpaBe JOrOBOPOB MEXKIY TOCYIapCTBAaMH U MEXKIYHAPOIHBIMU
OpraHMU3aLMIMH WU MEKIY MEXAYHAapOAHBIMHU opranuzauusMu 1986 r.

Konpenuust o npaBax pebenka 1989 r.
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KonBeH1111s1 00 orepaTUBHOM OINOBELICHUH O siAepHOM aBapuu 1986 T.

KonBeHIus 0 moMony B ciiy4yae siIpHOM aBapuu WIHM paJualMOHHOW aBaApUWHON CUTYallUuH
1986 1.

KonBenuust o 6oppOe C HE3aKOHHBIMHM aKTaMM, HaNpaBICHHBIMH HPOTHB O€30MacHOCTU
MOPCKOT0 CynoxoAcTna, 1988 r.

Konsennuss o 6oprbe ¢ BepOOBKOHM, HCHOIB30BaHHEM, (DMHAHCHPOBAHHWEM W OOydeHHEM
HaeMHUKOB 1989 .

bazenbckasi KOHBEHIIMSI O KOHTPOJIE 32 TPAHCTPAHUYHOW NEPEBO3KOM ONMAcHBIX OTXOJOB U UX
ynanenuem 1989 r.

Cornamenue o co3nanuu Coapysxectsa HezaBucumbix rocynapets, 1991 r.

KonBeHI1s1 00 OIleHKE BO3ACHCTBHS HAa OKPYXKAIOIIYI0 CPeAy B TPAHCTPAHUYHOM KOHTEKCTE
1991 1.

Pamounast konBeH1Ms 00 U3MeHeHuu kinmara 1992 r.

JoroBop o oTkpsiToMy HeOy (Bena, 21 mapta 1992 r.)

[Mpunmunsr Kondepenuun OOH mno okpyxatomieit cpene u passutuio B Puo-ne-XKaneiipo
1992 1.

Konctutynuusa Poccuiickont ®enepannn 1993 r.

KonBeHuust 0 mpaBoBOi MOMOIIM U MPABOBBIX OTHOLIEHUSX IO I'Pa)JTaHCKUM, CEMEUHBIM U
YroJOBHBIM Aenam 1993 1.

VYcraB Mexaynaponaoro tpudynana mo FOrocnasum 1993 1.

VYcraB MexayHapoaaoro TpuOyHana o Pyanae 1994 r.

Mappakenickoe cornamenue o coszganuu Bceemupnoit Toproeoit Opranmzamuu 1994 1. (c
NPUIOKEHUSIMHU).

JloroBop o 30HE, CBOOOAHOM OT simepHOTO Opykusi B Adpuke ot 23 urons 1995 r. (lorosop
[Tenungaba).

OenepanpHblii 3akoH "O MexayHapoaHbIX aoroBopax Poccuiickoit @enepanuun" 1995 r.
//Cobpanue 3akoHonarenbcTBa Poccuiickoit @eneparun. 1995. Ne 29.

JloroBop 0 BCEOOBEMITIONIEM 3aIIPEIICHUH UCTIBITAHUM SIIEpHOTO OpYyxKus 1996 r.

KonBeHuys 0 3anpenieHuy NpoTUBONEXOTHBIX MUH 1997 T

MexayHapoaHas KOHBEHIIUS 0 60pr0e ¢ 00MOOBBIM TeppopuzMoM 1997 T.

Pumckuii Cratyt MexayHapoaHoro yrojaosHoro cyzna 1998 r.

KonBenuust /uis yHU(pUKAIIMM HEKOTOPBIX MPAaBUI MEXKIYHAPOIHBIX BO3AYLIHBIX MEPEBO30K
(Monpeans, 1999 1.)

MexayHapoHasi KOHBEHIIUS 0 60prOe ¢ puHaHCHpOBaHKeM Teppopusma 1999 r.

[Tanepmckas koHBeHuHsa OOH npoTHB TpaHCHAIMOHAJIBHONW OPraHU30BAHHOM MPECTYIHOCTH
2000 .

[lanxaiickas KOHBEHIMsI 0 0OpBOE C TEPPOPU3MOM, CerapaTu3MoM U sKcTpemusmom 2001 .
®enepanbHblif 3aKoH 0T 25 utoist 2002 r. "O npaBoBOM MOJ0KEHUN HHOCTPAHHBIX TPaXk/laH B
Poccuiickoint ®@enepanun” 2002 r.

Konsenuust OOH npotus xoppynuuu 2003 r.

MexayHapo/iHast KOHBEHIUS 0 OopbOe ¢ akTamu siiepHoro teppopusma 2005 .

6.5. UnTepHeT-pecypcebl
HNudpopmanmonno-npaBosas 0a3za "Koncynsrant [Lmtoc" — http://www.consultant.ru
HNudopmanmonHo-npaBoBast 6a3a "I'apant CepBuc" — http://www.garant.ru
Opraamzanusa O0veauaeHHbIx Haruit — http:/www.un.org/russian/
Katanor 1okyMeHTOB 1o MexayHapoaHoMy npaBy —http:/list.ru/catalog/11415.html
[IpaBa yenoBeka B MeX1yHApOJHOM TpaBe — http://www.hrw.org/mssian/
Odunmanpaeiii  callt  EBponeiickoro Coro3a (Ha Bcex oduIMATbHBIX —S3bIKAX) -
WWWw.europa.eu.int
Odunmaneaelil caiit OpraHuzanuud 1o 0€30MacCHOCTH M cOTpyaHuYecTBY B EBpome -
WWW.0sce.org/ru



http://www.osce.org/ru
http://www.europa.eu.int/
http://www.hrw.org/mssian/
http://www.un.org/russian/
http://www.garant.ru/
http://www.consultant.ru/
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>

Odunmansbiii calt Mexynapoanoro Komurera Kpacnoro Kpecra - www.icre.org

9. Pazgen oduumansHoro caiita OOH, NOCBAIIEHHBIM MEXAYHApOAHOMY IIpaBy -
http://www.un.org/ru/law/

10. Caiit MunucrepcTBa nHOCTpaHHBIX Aen PO - http:/ www.mid.ru

11. http://www.government.gov.ru — Odununansusliii caiit [IpaBurensctsa PO.

12. Tlocnanus Ilpesunenra Poccuiickoii denepanun ®enepanbHomy CobOpanuto Poccuiickoit
®denepanuu - http://www.kremlin.ru/events

13. Poccuiickas razera - http:/ www.rg.ru/

14. Xypuan «Poccus B robanpHoM monutuke» http://www.globalaffairs.ru/

15. XKypuan «MexayHapoaHas sku3ab» http:// www.interaffairs.ru/

16. XypHan «BecTHUK MEKIYHAPOIHBIX Oopranusanuiiy http://www.iorj.hse.ru/
17. XKypnan Kopnopammu POHJI (The RAND Corporation) http://www.rand.org/
18. XKypunan CoBera mo wmexayHaponHbiM oTtHomeHusM (Council on Foreign Relations)

http://www.cfr.org/
19. XypHan Do a [I00AJILHOM OOJUTUKA Global Polic Forum
http://www.globalpolicy.org/

20. Xypuan KoponeBckoro MHCTUTyTa MexkayHaponHbix otHomeHuid (The Royal Institute of

International Affairs) http://www.chathamhouse.org/
21. IIpaBo MexayHapoIHON TOProBiu http://www.miripravo.ru/

22. Undopmanmonnslii cepsep «Teppopusm» http://www.infa.ru/map/terror/index.html
23. Tloprau no 3akoHonarenbcTBy EBponeiickoro Cotro3a http://europa.eu.int/eur-lex .

6.6. Unble HCTOYHMKH
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: tpud YMO. - 2-e uzn., ucnp. u gom. - M. : FOpaiit, 2012. - 350 c.

2. Ierpocsn C.U. Tlomutnueckoe ynpaBieHHe M HHPOPMAIMOHHBIE TEXHOJOTHMH B cdepe
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