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1. IlepeyeHs MUIaHUPYEMBIX Pe3y/IbTATOB 00y4eHHs 10 JUCHHUILINHE , COOTHECEHHBIX C
IVIAHMPYEeMBbIMH pe3yJIbTaTaMHU 0CBOeHHs 00pa30BaTe/IbHOI POrpaMMbl

1.1 Jucummmmua b1.B.JIB.8.3 Mexnaynapoausiii  mapkeruHr (International marketing)

o0ecrneurBaeT OBIAICHHUE CIEAYIOIMMU KOMIIETSHIMSIMU C YUE€TOM dTama:

Kon HanmeHnoBanme Kon HanmeHoBanme 3Tana

KOMITETEHITUN  |[KOMIIETCHITHH bTamna OCBOCHHSI|OCBOCHUST KOMITETEHITHH

KOMITCTCHITHH

[TK-5 BrasieHueM 3HanusimMu o0 [[1K-5.3 CrniocoO6HOCTD
OCHOBHBIX TEHICHIIMSIX OpPUEHTHPOBATHCS B OCHOBHBIX
Pa3BUTHUS KITFOYEBBIX TEHACHIIUSX PA3BUTHL
MHTETPAl[IOHHBIX KITIOUEBBIX MHTEIPALlMOHHBIX
[IPOLIECCOB MPOIIECCOB COBPEMEHHOCTHU
COBPEMEHHOCTH

AIIK-3 BnaseHreM HaBeikamu  |/ITTK-3.3 CriocoOHOCTH pa3pabaTeiBaTh
MapKETHUHIOBBIX [IPOEKTHI U IPOTPAMMBI C

MCCIICIOBAHNM, aHaIN3a
KOHKYPEHTHOU CpeJibl,
PECypCOB MPOEKTA,
dbopMupoBaHus KOMaH/IbI
MEXTyHApOAHOTO
[IPOEKTa, HAaBbIKaMU
pEeKJIaMbl, CBS3EH C
00LIECTBEHHOCTHIO,
[IPOJIBUXKEHUS ITPOCKTOB
(B TOM 4HCIIE B

MH(POPMALMOHHBIX CETX)

Y4€TOM MapKETHUHIOBBIX
VICCIICIOBAHUH, aHAJIN3a
KOHKYPEHTHOU CpEJbl,
[PECYPCOB NPOCKTAa,
(dhopMUpOBaHUST KOMaHIbI
MEXXIYHapOJHOTO IIPOEKTa,
HAaBBIKAMM PEKJIAMBI, CBA3EH C
00I11eCTBEHHOCTBIO,
[IPOABHKEHUS IPOEKTOB (B TOM
q1CciIe B MHPOPMALMOHHBIX
ceTsx)

1.2 B pe3ynbTaTte 0OCBOCHHS AUCHUIUINHBI Y CTYJICHTOB JIOJDKHBI OBITh CHhOPMUPOBAHBIL:

OTO/TD Kon JTana PesynbraThl 00yueHus
(npu Hanuuuu npodcrannapra)/ | OCBOCHUS
TPYAOBBIE WIH KOMITETEHIIUU
podeCCHOHATBHBIC IEHCTBHS
OCYIIECTBIIATh I1K-5.3 Ha ypOBHE 3HAHUM: NEMOHCTPUPYET 3HAHMS
KOHCYJIBTUPOBAHHUE T10 B o0sacTM  MOHATUHHOIO  ammapara,
00I1IeCTBEHHO-TIOJINTHYECKUM, KOHLIETITYaJIbHBIX MIOJIXOJIOB K
COLIMAJIbHO-9)KOHOMHYECKHM, MEXITYHAPOJAHOMY MapKETHHIY
COLIMOKYJIBTYPHBIM BOIIPOCAM Ha YpOBHE YMEHM: MIPUMEHSIET
pa3BUTHUS PETUOHA COBpPEMEHHBIH MapKETUHTOBBIN
CHelMaaInu3alun MHCTPYMEHTapuil pu pa3zpaboTKe Nporpamm
MEXIYHAPOIHOTO Pa3BUTUSI KOMIIAHUI
Ha  ypOBHE  HAaBBIKOB:  pa3pabarbiBacT
MapKETUHIOBYIO MOJIUTUKY
MPOBOJANTH MAPKETUHT OBbIE AI1K-3.3 Ha  ypOBHE  3HAHUW:  JEMOHCTPUPYET
HCCIIEIOBAHUS TEPPUTOPHIL, LIEJIOCTHOE TPEACTABIEHUE O MECTE, POJIH,
KOHCYJIbTUPOBATH T10 BOIIPOCaM CYHIHOCTH MEXIyHAPOJHOTO MAapKETUHIA U
pa3BUTHS, TO3ULIMOHUPOBAHUS U €ro  HMHCTpYMEHTapus, B  IIpolecce
IIPOABHMKEHUS THTEPECOB JESTEIIBHOCTH KOMITaHUI Ha
TEPPUTOPUI MEKIYHAPOAHOU apeHe
Ha YpOBHE YMEHMI: OLlEHUBAET 3apyOeKHbIH
U POCCHMCKHUM  ONBIT MApKETHHra |




OpeHIMHTa Ha MEXIYHAPOIHOM apeHe

Ha  ypPOBHE  HABBIKOB:  aHAIU3UPYET
3apyOeKHBIH W POCCHMCKHH  OMBIT
MapKeTHHTra u OpeHauHTa Ha

MEKIYHApOJIHOU apeHe

2. O0bem n MecTo AcHMILIMHBL B cTpyKType OIl BO

O0BbeM TUCIHHUILINHBI

Obmas Tpynoemkocts b1.B.JIB.8.3 Mexaynaponusiii  Mapkerunr (International
marketing) coctaBnsieT 2 3a4€THBIC €UHUIIBI, 72 yaca.

KonmuuecTBo akageMHuecKMX 4YacoB, BBIJEICHHBIX Ha KOHTakKTHYIO paboTy ¢
MpenoiaBaresieM, cocTaBisieT 36 yacoB: ek — 18 yacoB, mpakTuyeckue 3aHaTus — 18 yacos.
CamocrositenbHast paboTa cocTaBisieT 36 4acoB.

MecTto nucuunimebl B crpykrype OII BO

b1.B.JIB.8.3 MexnyHnapoausiii MapketuHr (International marketing) nmpemxycmorpena B 7
ceMecTpe, MPernoJaeTcss Ha aHIIMHCKOM SI3BIKE.

b1.B./IB.8.3 Mexnaynapoausiii mapkeTuHr (International marketing) Bxoaut B buok 1
«Aucunuael (MO N )».

.B conepxarensHoM miane auciuiuinHa onupaercs Ha b1.B.OJ1.3 MupoBas sxoHOMEIKa
U MEeXIyHapoJHble SKoHOMHUUYeckue oTHomeHus (4 cemectp b1.B./IB.3.3 I[IpoekTHbie pecypchl
(5 cemectp), b1.B.J1B.9.2 OCcHOBBI MPOEKTHOM JEATETLHOCTH B COLIMANIBHBIX CeTAX (5 cemectp),
b1.B./IB.19.1 VnpaBnenue npoekramu u nporpammamu (5 cemectp), b1.B.JIB.19.2 Vnpasnenue
npoekTamu U nporpammamu (Project and programme management) (5 cemectp), b1.B.JIB.15.1
benumapkuar MexxayHapogHoro mnpoekta (6 cemectp), b1.B.JIB.15.2 AHTUKpU3HCHBII
MeHeLKMEHT TipoekToB (6 cemectp), b1.B./IB.15.3 busHnec okpyxkeHne U KOHKypEeHTHas cpefa
npoekta (6 cemectp), b1.B./IB.15.4 benumapkunr mexaynapoasoro rnpoekra (The international
project benchmarking) (6 cemectp), 61.B.JIB.18.1 OcHOBBI MapKeTHHTA U PEKJIaMEBI (6 ceMecTp),
b1.B.JIB.18.2 OcHoBbl MapkeTuHra u pekiamsl (Introduction to marketing and advertising) (6
cemectp), b1.B./IB.20.4 dopmupoBaHHe KOMaHAbI MEXAYHapOAHOIo Mpoekra (6 cemectp),
b1.B.JIB.20.5 ®opMupoBaHue KOMaHIbl MEKIyHapoaHoro npoekta (International project team
building) (6 cemectp), B2.I1.1 [IpakTHka MO MOTYYCHHUIO MPOPECCUOHATHLHBIX YMEHUH U OTBITA
npodeccuoHaNbHOM IeaTenbHOCTH (6 ceMecTp).

JlocTmkeHne TJIaHUPYEMBIX PE3yAbTaTOB OOy4deHUs CIYXHT OCHOBOW st B2.I1.2
Hayuno-uccnenosarensckas pabora (8 cemectp), Bb2.I1.3 Ilpemmuminomuas mnpaktuka (8
ceMecTp).

dopma NpoMeKyTOUHOM aTTeCTallMi B COOTBETCTBHH € Y4EOHBIM INIAHOM — 3aUeT.

3. ConepikaHHue M CTPYKTYPA TUCHHUIINHBI

Ounas ¢popma odyuenusn

Ne ni/m HaumeHoBaHue TeM O0beM TMCUMIIIMHBI , Yac. ®opma TeKylero
(pasnenos), Bcero | KonrakTHas paGora o0y4aromuxcs ¢ | CP KOHTPOJIA
npenogaBarejieM ycneBaemMocTu**,
10 BUAAM Y4eOHBbIX 3aHATHI MPOMEKYTOYHOI
J JIP n3/ |KCP aTrecramuu***
Temal ([[loHsATHE MEXAYHAPOAHOTO 12 4 ) 6 0]
MAapKETHHTa
Tema 2 |MapKeTHHTOBBIC (0]
MCCIIENOBAHUSMEX TYHAPOIH 12 4 2 6
bIX PBIHKOB
Tema 3 |MexmyHapomHbie 12 4 5 6 )
MAapKETHHTOBBIE CTPATETHU




Tema 4 |ToBapHO-IIEHOBAS MOJUTHKA O

12 2 4 6
Ha MEXJIYHAPOAHOM DPBHIHKE

Tema 5 |MapKeTUHIOBbIE 0

KOMMYHHUKAIUH Ha 12 2 4 6
MEXYHAPOAHBIX PBIHKAX

Tema 6  |OcobeHHOCTH OpEHI- O, T

MEHEIKMEHTA Ha 12 2 4 P 6
MEKIYHApOAHOU apeHe

[TpomexxyTouHasi aTTecTalus 3

Beero: | 72 | 18 | | 18 ] 36

Ipumeuanue:
** — dhopmul mexywezo konmpons ycneeaemocmu: onpoc (0), pecpepam (P), mecmuposanue (T)
*A% - dhopmel npomescymounoii ammecmayuu: 3auem (3).

Conep:xaHnue TUCHUIIMHBI
Tema 1 IloHsiTHE MEKTYHAPOIHOTO MAPKETUHI A
OCHOBHEBIE MOHATHA, LCJIW KW 3aJa4u MCKAYHAPOAHOIO MApKCTUHIA, IMPUHIUIIBI MApKCTUHIA
MEXIyHapOJAHBIX KOMIIAHUH.

Tema 2 MapkeTHHIOBbI€ MCCJIETOBAHUAMEKIYHAPOIHBIX PHIHKOB

MapKeTUHIOBBI HCCIEAO0BATEILCKUM HWHCTPYMEHTApUH, NPHUMEHSIEMBII B MEXIYHAPOIHOM
MapKeTHHre, IOHATHE OEHYMapKHHra, €ro CYIIHOCTb M HCIOJb30BaHHE B IPOBEACHUU
KOHKYPEHTHOI'O aHAJIN3a Ha MEKyHAPOJAHOM PBIHKE

Tema 3 Me:xxnyHapoaHble MAPKETHHIOBbIE CTPaTeruun

[TonsiTve cTpareruu, OCHOBHBIE 3Talbl pa3pabOTKu cTpaTeruu. HCTpyMEHTbI MapKETHHTOBOTO
aHajau3a, IPUMEHSIEMOTo npu pa3padborke MexayHaponubix crpareruid. PEST, SWOT-ananus,
matpuia bKI', GAP-ananu3. OcoOOEHHOCTH CTpaTErHii HA MEKTyHAPOIHOM PBIHKE.

Tema 4 ToBapHO-1IleHOBasI MOJMTHKA HA MEKIYHAPOIHOM PbIHKE

[lonsate TOBapa W IEHBI KaK pPBIHOYHOTO TPEAJIOKEHUS, OCOOCHHOCTH (HOPMHPOBAHUS
PBIHOYHOTO TPEUIOKEHUSI Ha MEXyHAPOIHOM PBIHKE, YHHUKAJIbHOE TOBApHOE MpPEIOKEHUE,
TOBAPHBIC CTPATCTUM Ha MCKAYHAPOAHOM PBIHKC, HCHOBLIC CTPATCTHMM HA MCKIYHAPOAHOM
pbiHke. PakTopsl GOPMHUPOBAHUS TOBAPHO-IICHOBOM MOJUTHK HA MEXIYHAPOJHOM phIHKE. Buabl
LIEH Ha MEXAYHAPOJHOM PBIHKE.

Tema S MapkeTHHIOBble KOMMYHUKALMH HA MEKIYHAPOAHBIX PHIHKAX
Komrtiexkc MapKeTHHTOBBIX KOMMYHUKAIMH, 0COOCHHOCTH KOMMYHHKAaTUBHOTO Mpouecca, ATL u
BTL xoMMyHUKaIMH, 0COOCHHOCTH KOMMYHUKAIIMOHHOMN MOJUTUKH HA MEKTyYHAPOAHOM PBIHKE.

Tema 6. OcodeHHOCTH OpeHA-MeHeI)KMEeHTa Ha Me:KIYHAPOIHO apeHe
[Tonsitue OpeHanHra, 0COOCHHOCTH OpPEHA-MEHEKMEHTa Ha IJI00ATbHOM pBIHKE. ATPHOYTHI
Openna. PupMeHHBIH LBET U CTHIIb. bpeHa-0yk MeXayHapOJHBIX KOMIAHUH.

Theme 1 the Concept of international marketing
Basic concepts, aims and tasks of international marketing, principles of marketing international
companies.

Theme 2 Marketing research of international markets
Marketing research tools used in international marketing, the concept of benchmarking, its

essence and use in conducting competitive analysis in the international market

Theme 3 International marketing strategy
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The concept of strategy, the main stages of strategy development. Marketing analysis tools used
when developing international strategies. PEST, SWOT analysis, BCG matrix, GAP analysis.
Features strategies in the international market.

Theme 4 Commodity pricing on the international market

The concept of the product and prices as the market deals, especially the formation of market
supply in the international market a unique product offering, product strategy in the international
market, pricing strategies in the international market. The factors of commodity price policies in
the international market. Types of prices in the international market.

Theme S Marketing communication in international markets
Marketing communications, features of communicative process, ATL and BTL communication,
Theme characteristics of communication policy in the international market.

Theme 6. Peculiarities of brand management in the international arena
The concept of branding, especially brand management in the global market. The attributes of
the brand. Brand color and style. Brand book of the international companies.

4. MaTtepuaJibl TEKyIIero KOHTPOJIsI yClieBaeMOCTH 00y4aommxcst ¥ (poHI OLeHOYHBIX
CpeICTB IPOMEKYTOUHOM aTTeCTaluM M0 JUCHHUILINHE

4.1. ®opmMbl U METOIbI TEKYILETO KOHTPOJISI YCIIEBAEMOCTH U MPOMEKYTOUHOM aTTecTallHy.
4.1.1. B xome peanuzauuun aucuuiuinabl  B1.B.JIB.8.3 MexayHapoaHblii  MapKeTHHT

(International ~marketing) HCIONB3YIOTCS  CIEAYIOIIUE METOAbI  TEKYIIETO  KOHTPOJIS
yCIeBaeMOCTU O0yJarOIINXCSl:

Tema n/vnm pazaen Mertons!
TEKYLIEro
KOHTPOJIS
yCIIeBaeMOCTH
Tema 1 [ToHsATHE MEXTYHAPOTHOTO MAapPKETHHTA onpoc
Tema 1 MapKeTHHIOBBIE UCCIIEI0BAHUSIMEKTYHAPOAHBIX PHIHKOB oIpoc
Tema 2 MexayHapoaHble MApKETHHTOBBIE CTPATETHH onpoc
Tema 3 ToBapHO-LIEHOBAs MOJUTHKA HA MEXKIYHAPOIHOM PBIHKE oIpoc
Tema 4 MapKeTHHIrOBble KOMMYHHUKAIIMK Ha MEXIYHAPOIHBIX PhIHKAX onpoc
Tema 5 OcobeHHOCTH OpEHI-MEHEKMEHTA Ha MEXKTYHAPOTHOM onpoc
apeHe
Tema 6 o1mpoc,
TECTUPOBAHUE,
[ToHsITHE MEXTYHAPOIHOTO MAPKETHHTA
3aInuTa
pedepara

4.1.2. 3ayet MPOBOAUTCS ¢ IPUMEHEHUEM CIECIYIOLINX METOIO0B (CPEICTB): B YCTHOM (opme 1o
BOIIPOCAM.

[Ipr HEOOXOOMMOCTH MpPEIyCMAaTPUBACTCS YBEIWYCHHE BPEMEHHM Ha IMOJATrOTOBKY K 3auéry, a
TaKXe MPel0CTaBIsIeTCs JOMOJHUTEIbHOE BpeMs Ul IOArOTOBKM OTBeTa Ha 3auéte. [Iponenypa
NPOBENEHUS]  MPOMEKYTOUYHOM  arTecTauumd  Juis  OOy4alomuxcsi ¢  OrpaHUYEeHHBIMU
BO3MOXKHOCTSIMU ~ 3JI0pOBbsI M OOy4aroLIMXCs WHBAIMJOB YCTaHABIMBAETCA C y4ETOM
WHIUBUAYAIBHBIX TCUXOPHU3MUECKUX OCOOeHHOCTEH. IIpoMexyTouHas arTecTanusi MOXKET
IIPOBOJUTHCS B HECKOJIBKO 3TAIIOB.
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4.2. MarepuaJbl TEKYIIEro KOHTPOJIs yCIIEBaeMOCTH.

[IpenogaBarens OIEHWBACT YPOBEHb IMOATOTOBICHHOCTH OOYJarOIIUXCS K 3aHATHIO IO
CIICYIOIINM TOKa3aTesIM:

- YCTHBIC OTBCTHI Ha BOIMPOCHI IMPEIIOAABaTEIIA 110 TEMC 3aHATUA,

- BBICTYILJICHHUE C JJOKJIaaMH,

- y4acTHe B 0OCYKJICHUH JOKJIAJI0B,

- KOJIMYECTBO MPABWIBHBIX OTBETOB MPU TECTUPOBAHHH.

Kpurepuu onieHnBaHus JOKIaAa:

- CTENEHb YCBOCHMSI TOHATUH U KaTerOpUid IO TEME;

- yMeHHEe paboTaTh C JOKYMEHTAJIbHBIMU U JIUTEPATYPHBIMU UCTOUHUKAMU;

- TPAaMOTHOCTb M3JIOKEHHSI MaTepuara;

- CaMOCTOSITEIBHOCTh PabOThI, HAIMYHE COOCTBEHHOW 00O0CHOBAHHOM MTO3UIIHH.

Onenka 3HaHMN, YMEHUH, HaBBIKOB MPOBOJMUTCS HAa OCHOBE OayIbHO-PEHTHHIOBOM
cuctembl 70% u3 100% (70 6amtoB u3 100) - Bkiag mo pe3ynbraTaM MOCEIAEMOCTH 3aHSITHH,
AKTUBHOCTH Ha 3aHATHUSAX, BBICTYIUICHUS C JIOKJIAJaMH, y4acTHsi B OOCYXKICHHUSAX IOKIIAIOB
APYyTux 06yanOHIHXC5[, OTBCTOB Ha BOIIPOCHI MPCIOAABaTCIIsA B XOAC 3aHATHUA, IO pE3yjibTaTaM
IIPOXOXKJICHUS TECTUPOBAHUS, 3aLIUThI pedepara

Jertanu3zauust OauioB M KPUTEPUU OLEHKM TEKYIIEro KOHTPOJS YCIEeBaeMOCTU
YTBEP)KIAeTCs Ha 3aceAaHuu Kadeapsbl.

Matepuanbl TEKyIIETO KOHTPOJS YCHEBAEMOCTH MPEIOCTABIAIOTCS B  (dopMax,
aJanTHPOBAHHBIX K KOHKPETHBIM OTPAaHMYEHUSM  3I0POBbS U BOCHPHUATUHS HHPOPMALIUU
00yJaroIIuXxCsi:

JUTSL JTUI] C HAPYIICHUSIMU 3PCHUS: B TIe4aTHON (popme yBeaudeHHBIM mpudTom, B hopme
AIIEKTPOHHOTO JIOKYMEHTa, B hopMe ayauodaiina, B meyatHou (opme Ha si3bike bpaiis.

JUTSI JIAI] C HAPYIICHUSIMU CTyXa: B e4aTHOU (hopme, B popMe AIEKTPOHHOTO JTOKYMEHTA.

JUISL JIUI] C HApPYIICHUSMHU OIMOPHO-JBUTATEIBHOrO ammapara: B~ IedaTHOH Qopme, B
(dhopme IEKTPOHHOTO JOKYMEHTa, B popMe aynnodaia.

[Ipu mpoBeneHUM MpOLEAYPHl OLEHUBAHUS PE3YAbTATOB OOYYCHHS] WHBAJIUIOB H JIHII C
OTPaHUYCHHBIMH BO3MOXKHOCTSIMH 3JI0POBbS MPEAYCMAaTPUBACTCS MCIOIB30BAHNE TEXHHUUECKUX
CPEICTB, HEOOXOIMMBIX UM B CBSI3U C UX HWHIAMBUAYAIbHBIMU OCOOCHHOCTSIMH. DTH CpEICTBa
MoryT ObITh TipegocTaBieHsl PAHXul'C win MOTyT HCIIONBh30BaThCSl COOCTBEHHBIC TEXHUUECKUE
CpEICTBa.

[Ipu HEOOXOAMMOCTH MHBAJIUAAM U JIUIAM C OTPAHUYCHHBIMUA BO3MOXKHOCTSIMU 37I0POBBS
MPEI0CTABIIAETCS JIOMOJIHUTEIBLHOE BPEMS ISl MIOATOTOBKU OTBETA HA BBIIIOJIHEHHUE 3aaHU.

Bonpocvl memul 011 nodcomosku k onpocam (Ouckyccusam) (memvl O0KIA008):
Tema 1 IToHsATHE MEKTYHAPOIHOT0 MAPKETHHTA
1. OcHOBHBIE MOHATHS, LIETU U 33]]a4l MEXTyHApOJAHOTO MapKETHHTA.
2. IlpuHIMIBI MapKETUHIA MEXITYHAPOIHBIX KOMITAHUI.

Tema 2 MapKeTHHIOBbIE HCCICOBAHUS MEKAYHAPOAHBIX PHIHKOB
1. MapkeTuHroBslii HCCIIEA0BATEIbCKUN UHCTPYMEHTAPHUH, IIPUMEHSAEMbIN B
MEXKIyHAPOJIHOM MapKETUHTE.
2. Tlonstue 6eHYMApPKUHTA, €TO CYIIHOCTh M UCIOJIb30BAHUE B MPOBEJCHUN KOHKYPEHTHOTO
aHaJIM3a Ha MEXKIYHAPOJHOM PBIHKE

Tema 3 MexayHapoaHble MAPKETHHIOBbIE CTPATErHH
1. TlonsiTue cTpareruu, OCHOBHBIE 3TAIlbl pa3pabOTKU CTpaTEeTHH.
2. WHcTpymMeHTBl  MapKeTHHIOBOTO  aHajiu3a, [OPUMEHSEMOro Mpu  pa3paboTke
MEXKYHAPOAHBIX CTPATErHil.
3. PEST, SWOT-ananu3, marpunia bKI', GAP-ananus.
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4. OcoOeHHOCTH CTpaTeruii Ha MEXIYHapOAHOM PHIHKE.

Tema 4 ToBapHO-IIeHOBasI MOJIUTHKA HA MEKIYHAPOIHOM PBbIHKE
1. TloHsTue TOBapa M LIEHBI KaK PHIHOYHOI'O IMPEAJIOKEHUS, OCOOCHHOCTH (POPMHUPOBAHUS
PBIHOYHOI'O IPEMJIOKEHHS HAa MEXKIYHapOAHOM DPBIHKE, YHUKAIBHOE TOBApHOE
IIPEJIOKEHNE, TOBAPHBIE CTPATETUH HA MEXKIYHAPOJHOM PBIHKE, IIEHOBBIE CTPATETUH Ha
MEXIYHAPOJAHOM PBIHKE.
2. @akTopbl GOpMUPOBAHUS TOBAPHO-IIEHOBOM MOJIUTHK HAa MEX1YHAPOIHOM PBIHKE.
Bunbl 11eH Ha MEXAYHApOIHOM PBIHKE.

(98]

Tema S MapkeTHHIoBble KOMMYHUKAIIUM HA MEKAYHAPOIHBIX PBIHKAX
1. Komruiekc MapKEeTUHIOBBIX KOMMyHUKALUN.
2. OcobeHHOCTH KOMMYHUKAaTHBHOTO Ipoliecca
3. ATL u BTL xoMMyHHKaH
4. OcoOeHHOCTH KOMMYHUKAIIMOHHOM MOJIMTUKH HAa MEKIYHAPOIHOM PBIHKE.

Tema 6. Oco0eHHOCTH OpPeH/I-MeHeIKMEeHTA Ha MeKAyHAPOIHOI apeHe
1. Tlonstue 6penaunHra, 0COOEHHOCTH OpPEHI-MEHEKMEHTA Ha IJI00aJIbHOM PBIHKE.
2. Atpubytsl OpeHaa.
3. ®OupMEHHBIN UBET U CTUJIb.
4. bpena-Oyk MeXAyHapOIHBIX KOMIAHHMH.

Theme 1 the Concept of international marketing
1. Basic concepts, aims and tasks of international marketing.
2. Principles of marketing international companies.

Theme 2 Marketing research of international markets

1. Marketing research tools used in international marketing.

2. The concept of benchmarking, its essence and use in conducting competitive analysis in the
international market

Theme 3 International marketing strategy

1. The concept of strategy, the main stages of strategy development.

2. Marketing analysis tools used when developing international strategies.
3. PEST, SWOT analysis, BCG matrix, GAP analysis.

4. Features strategies in the international market.

Theme 4 Commodity pricing on the international market

1. The concept of the product and prices as the market deals, especially the formation of market
supply in the international market a unique product offering, product strategy in the international
market, pricing strategies in the international market.

2. The factors of commodity price policies in the international market.

3. Types of prices in the international market.

Theme S Marketing communication in international markets

1. The complex of marketing communications.

2. Features of the communication process

3. ATL and BTL communication

4. The features of the communication policy in the international market.

Theme 6. Peculiarities of brand management in the international arena
1. The concept of branding, especially brand management in the global market.
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2. The attributes of the brand.
3. Brand color and style.
4. Brand book of the international companies.

PO NN R

e

1.

12.
13.

14.
15.
16.
17.
18.
19.
20.

21

27.
28.
29.
30.

31

Ilpumepnvie memul peghepamos.
Ponb TOBapa B MapKeTHHIOBOM MOJUTHKE MEXKIYHAPOAHON KOMIAHUH (HA TIPUMEPE).
OTtansl aganTtauy ToBapa/yciyru Ha MeXIyHapOJAHOM PbIHKE (Ha IpUMepe).
ConuasibHO-3THYECKUN MapKETUHT: IOHSATHE, OCHOBHbIE IIPUHIUIIBI U 33]1a4H.
MapKeTuHI OTHOILECHMI: IIOHATHE, OCHOBHBIE IIPUHLIMIIBI U 33/1a4H.
Ponb 116eHOBOM MONMUTHKY HAa MEXIyHApOJIHOM PBIHKE (Ha pUMeEpe).
[Tpob6aemMbl opranu3aluy CUCTEMbI CObITAa HA MEXTYHApOJAHOM PhIHKE (Ha IpUMeEpe).
OTtHOrpadguuecKue ucciae10BaHus B MApKETUHTE.
IIpumepsl NPpUMEHEHHsST METOAOB MAPKETHHIOBBIX HCCIICIOBAHUNM Ha MEXKIYHAPOIAHOM
PBIHKE.
KoHuenuun »XU3HEHHOT0 1IMKJIa TOBapa.

.Hemn m 3amaunm MapKeTUHIa TEPPUTOPHM HA MEXIyHApOJHOM pbIHKE. [Ipumepsl

peanu3alum.
AJlanTallMOHHBIE MU3MEHEHHsI CTPYKTYpbl BHEIIHHUX CBSI3€d INPEANPUATHN, BBI3BAHHBIC
MpoleccaMy UHTEPHATH3AIHIH.

ACCOpTI/IMeHTHaSI IMMOJIMTUKA MCKAYHAPOIHBIX KOMITaHUH.

Bo3MOXXHOCTM MapkeTHHra B TMpolecce pa3padOTKH MPOEKTOB MEXIYHAPOIHOTO
COTPYIHUYECTBA.

Bo3MoskHBIE YCIIOBUS U PUCKH, CBS3aHHBIE C BHIXOJIOM HA MEXTYHAPOTHBIA PHIHOK
I'mo6anu3zanus u npobaemsl, coznaBaeMble ero 11t Poccun.

Jlu3aiiH 1 ynmakoBKa SKCIIOPTHOTO TOBAapa.

HcToynnku nHGOpMaLuy 0 MEKIYHAPOIAHBIX PHIHKAX.

Kanassl ToBapoaBHKEHUS B MEXKTYHAPOIHON TOPTOBIIE.

KomMmyHHMKaTHBHBIE CTPATErMK B MEXIYHAPOIHOM MAPKETHHTE.
KoHKypeHTOCTIOCOOHOCTh TOBapa Ha BHEIIHEM PHIHKE.

. MapkeTuHr B o6ecrieueHUM KOHKYPEHTOCIIOCOOHOCTH PErHOHOB.
22.
23.
24,
25.
26.

MapKeTHHIOBBIE HCCIIEN0BaHMS IIPU BBIXOZE HA MEXyHAPOIHBIA PHIHOK.
MapkeTuHIOBBIE CPEICTBA KOMMYHHUKALIUN.

MapKeTHHIOBBIE CTPAaTErMi Ha MEX1YHapOJIHOM PBIHKE.

[IpoGiieMbl MapKeTHHra IPU peain3aluyd MEXTyHApOIHBIX TPOEKTOB.

[Tpob6nemsbl, cTpaTerust 1 METOJbl MAPKETUHIOBOM KOMMYHHKALIMU HAa MEXIYHapOIHOM
PBIHKE.

PexnnamHble KaMITaHUU Ha MEXAYHApOAHBIX PHIHKAX.

CepBucHas NOJIUTHKA B MEKIYHAPOJHOM MapKETUHTE.

Cpena Mex1yHapOIHOTO MapKETHHIa

Cpena Mex1yHapOJHOTO MAPKETHHTA.

. Crpareruu ajanranyuy ToBapa Ha BHEIIHEM PBIHKE.
32.
33.
34.

Crpareruu BXxojja Ha MEXIyHapOIHBIH PHIHOK.
I{esnecooOpa3HOCTb BBIXO/1a HA BHEIIHUHN PHIHOK, METObI BBIXOJA HA BHEIIHUI PBHIHOK.
[{eHOBBIE CTpaTeruu B MEXAYHAPOJIHOM MapKETHHIE.

Approximate themes of abstracts.

1. Role of product in the marketing policy of an international company (for example).
2. The stages of adaptation goods/services in the international market (for example).
3. Ethical marketing: concept, basic principles and objectives.

4. Relationship marketing: concept, basic principles and objectives.

5. The role of pricing policy in the international market (for example).

6. The problem of organization of system of sales in the international market (for
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example).

7. Ethnographic research in marketing.

8. Examples of application of methods of marketing research in the international market.

9. The concept of the product life cycle.

10. The goals and objectives of territorial marketing in the international market. The
examples of implementation.

11. Adaptive changes in the structure of external relations of enterprises, caused by
processes of internalization.

12. Assortment policy of international companies.

13. Marketing opportunities in the development of international cooperation projects.

14. Possible conditions and risks associated with entering the international market

15. Globalization and the problems it creates for Russia.

16. Design and packaging of export goods.

17. Sources of information about international markets.

18. Channels of distribution in international trade.

19. Communication strategies in international marketing.

20. The competitiveness of goods on foreign markets.

21. Marketing in ensuring the competitiveness of regions.

22. Marketing research when entering the international market.

23. Marketing communication media.

24. Marketing strategy in the international market.

25. Marketing problems in the implementation of international projects.

26. Problems, strategies and methods of marketing communication in the international
market.

27. Advertising campaigns in international markets.

28. Service policy in international marketing.

29. Environment of international marketing

30. Environment of international marketing.

31. Adaptation strategies of goods in foreign markets.

32. Entry strategy to international market.

33. The feasibility of entering the foreign market, methods of market entry.

34. Pricing strategies in international marketing.

Ilpumep mecmogwvix 3a0anuil.

1) TepMuH «MHOTOHANMOHAJIBHBIN MAPKETHHI»:

a) TOXKIECTBEHEH TEPMUHY «MEXKIYHAPOIHBIN MapKETUHI»

0) MapKeTHHIOBas J1eATeIbHOCTh, IPOBOIMMAsi BO MHOTHX CTpaHax

B) IPUMEHUM K MapKETUHTY Ha MPEANPUATHUAX, HA KOTOPBIX pabOTaIOT JIFOIU Pa3HbIX
HaIlMOHAJILHOCTEH.

I') TO)KAECTBEHEH TEPMUHY «IJI00ATbHBIA MapKETUHI»

2) I'no6anbHBIH MapKeTHHI IPUMEHSIETCH K TOBapaM:

a) IPOM3BOJICTBEHHOTO HA3HAYCHUS

0) notpebieHre KOTOPBIX HE 3aBUCUT OT HALIMOHAJIBHBIX 0COOEHHOCTEH

B) IPECTUKHBIM TOBApam

I') TEXHUYECKHU CIIO’KHBIM TOBapam

3) IlepBBIM 3TANOM NMPOLECCA HHTEPHALMOHAIU3ALUMN X035 CTBEHHOM
HAeATeJIbHOCTH SBJISACTCS:

a) pa3BUTHE IPOU3BOAUTEIBHBIX CHJI

0) MEeXIyHApOIHOE pa3/ielieHue Tpyna

B) MEXyHAapOIHAsl SKOHOMUYECKAsi HHTETpaLus

I') HAy4YHO-TEXHHUUYECKUH Mpolecc

4) K xakum (pakTopaM 0THOCHTCH IKOHOMHUYECKOE COCTOSIHME CTPAHbI:
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a) K KOHTPOJIUPYEMbIM

0) K HEKOHTPOJIUPYEMbBIM

B) K TEM U K JPyTUM

I') HET NPaBUIILHOTO OTBETA

5) KomnoneHnToM ri100aanu3anu MUPOBOH YJKOHOMHMKH He SIBJISIETCH:

a) MUTpanus padoueit CUIIbI

6) dopmupoBaHue r1100aIbHON HHPPACTPYKTYPHI

B) IPOTEKIMOHN3M OTJIEJIbHBIX FOCYIapCTB

I') BCE BBILIE IEPEUUCICHHBIE OTBEThI

6) Haiuuue pecypcoB (ChIpbsi, MATEPHAJIOB, JHEPITUH, TPYAOBBIX PeCypcoOB H T.II.)
JJISl PA3BUTHSI IPOM3BOJACTBA OTHOCHTCS K:

a) SKOHOMUYECKUM (aKTOopam cpeiibl MEXTyHAPOIHOTO MapKETUHTa

0) nonuTUYecKUM (haKTOpaM Cpeibl MEKAYHAPOTHOTO MapKETHHTa

B) COLMAIbHO-KYJIbTYPHBIM (PaKTOpaMm Cpe/ibl MEKyHapOJHOIO MapKETHHTa

I') KOHTPOJIUPYEMBIM (pakTOpam cpesibl MEXJyHApPOIHOTO MAPKETHHT A

7) UTo 13 HUIKe NePEeYrCIEHHOI0 OTHOCUTCH K NPUYHHAM, MO0YKIAIOIIHUM
KOMIIAHMH K BBIXOAY Ha ME:KIYHAPOAHBIN PHIHOK:

a) OOJBIION CITPOC HA OTEYECTBEHHOM PHIHKE

0) CHIDKEHHE 3aBUCUMOCTH OT HEOJAronpUsTHBIX CUTYaAlMi HAa BHYTPEHHEM PBIHKE

B) OTCYTCTBHE CIIPOCA HA BHYTPEHHEM pBIHKE

I') pa3BUTHE KOMMEPUYECKUX ONepanui

8) K ToBapam, cepBucy, pekiiaMe B MeKTyHAPOJIHOM MapKeTHHIe NPeIbsBJISIOTCA:

a) MeHee BbICOKUE TpeOOBaHUs, YeM HAa OTEUECTBEHHOM PBIHKE

0) Oosee BbICOKHE TPEOOBAHNUS, YEM HA OTEYECTBEHHOM PBIHKE

B) Takue ke TpeOOBaHMsI, KaK Ha OTE€YECTBEHHOM PBIHKE

') HUKaKUX TpeOOBaHU

9) B Me:k1yHAPOAHOM MAPKETHHIE POUCXOAUT OPHEHTALMSI HA MOTPEOHOCTH::

a) MIHOCTPaHHBIX MOTpeOuTeNei

0) OTeueCTBEHHBIX NOTpedOUTENEH

B) IPOM3BOJICTBA

I') OTEYECTBEHHBIX U MHOCTPAHHBIX MTOTpeOUTENCHt

10) Ctunb ynpaBJjieHUsl OTHOCUTCH K:

a) COLIMANTBbHO-KYJIBTYPHBIM (haKTOpaM Cpebl MEXTYHAPOJHOTO MAapKETHHIa

0) MOMUTHYECKUM (aKkTOpaMm Cpeibl MEKyHapOJHOIO MapKETUHTa

B) SKOHOMHUYECKHUM (pakTopam cpeJibl MEXJyHApOIHOTO MApKETHHTa

') KOHTPOJIUPYEMBIM (haKTOpaM Cpejibl MEXKAYHAPOAHOTO MAPKETHHIa

Example test tasks.

1) the Term "multicultural marketing":

a) identical to the term "international marketing"

b) marketing activities in many countries

C) is applicable to marketing on the enterprises, which employ people of different
nationalities.

g) identical to the term "global marketing"

2) Global marketing relates to goods:

a) for production purposes

b) the consumption of which does not depend on national characteristics

in) luxury goods

d) technically complex products

3) the First step in the process of internationalization of economic activities is:

a) the development of the productive forces

b) the international division of labor
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C) international economic integration

g) scientific and technical process

4) what are the factors is the economic state of the country:

a) controlled

b) to uncontrolled

C) to those for other

d) there is no right answer

5) component of the globalization of the world economy is not:
a) labour migration

b) the formation of a global infrastructure

C) protectionism of individual States

d) all of the above answers

6) Availability of resources (raw materials, energy, labour, etc.) for the development of

production refers to:

a) economic factors of the environment of international marketing

b) the political factors of the environment of international marketing

C) socio-cultural factors of the environment of international marketing

g) the controlled factors of the environment of international marketing

7) Which of the following refers to the reasons that motivate companies to enter the

international market:

a) a great demand in the domestic market

b) reducing dependence on adverse situations on the domestic market
C) lack of demand in the domestic market

g) development of commercial operations

8) To goods, service, advertising in international marketing are:

a) lower requirements than in the domestic market

b) higher requirements than in the domestic market

C) the same requirements as the domestic market

g) any demands

9) In international marketing is orientated to the needs:

a) foreign consumers

b) domestic consumers

C) production

g) domestic and foreign consumers

10) management Style refers to:

a) socio-cultural factors of the environment of international marketing
b) the political factors of the environment of international marketing
C) economic factors of the environment of international marketing

g) the controlled factors of the environment of international marketing

4.3, OI_IeHO‘-IHBIe cpeacTna i HpOMe)KyTOqHOﬁ aTTcCTaluu.

4.3.1.

d)opMpreMHe KOMIICTCHIIMHU C YKAa3aHUCM 3STAllOB HX (l)OpMI/IpOBaHI/IH B IIponecce

OCBOEHHUA 0o0Opa3oBaresbHOM nporpammbl. [lokazareny U KpuTepur OLIEHUBAHUS KOMIIETEHLIUHN C
YUYETOM 3Tana ux (opMUpPOBAHUS

Kon HaumenoBanue Kox HanmMmenoBanue JTana
KOMIICTCHIINNU (KOMIICTCHIIUN DTaria OCBOCHUAOCBOCHUS KOMIICTCHIINU
KOMITETEHITUN
[1K-5 BianeHueM 3HaHusMu 00 [[1K-5.3 CrocoOHOCTE
OCHOBHBIX TCHACHIIUAX OpI/IeHTI/IpOBaTbC}I B OCHOBHBIX
A3BUTHS KITIOUYEBBIX TCHACHIIMSX Pa3BUTHS
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WHTETPAIlHOHHBIX KITFOYEBBIX MHTETPAIMOHHBIX
MPOIIECCOB MPOIIECCOB COBPEMEHHOCTH
COBPEMEHHOCTHU

JIIK-3 BrnagcHueM HaBbikamu  |JIITK-3.3 CrocoOHOCTh pa3pabaThIBaTh
MapKETUHIOBBIX [IPOEKTHI U IIPOIPAMMEI C

HCCIICIOBAaHUM, aHAIN3a
KOHKYPEHTHOU CpEJbl,
[PECYpPCOB MPOEKTA,
(bopMHPOBaHUS KOMaH/IbI
MEXKTyHApOJHOTO
MPOEKTa, HAaBBIKAMH
peKJIaMbl, CBA3EH C
00I1IECTBEHHOCTHIO,
[POABMKEHUS TIPOEKTOB
(B TOM uucIne B
MH()OPMAITMOHHBIX CETSIX)

y4€TOM MapKETHHTOBBIX
KCCIIeJOBaHUM, aHaI13a
KOHKYPEHTHOM CpeJibl,
[PECYpCOB MPOEKTA,
(hopMHUpOBaHUs KOMaH/IbI
MEXTyHAPOJTHOTO MPOEKTA,
HaBbIKAMH pEKJIaMbl, CBSI3EH C
00111€CTBEHHOCTHIO,
[TPOABIKEHUS IPOEKTOB (B TOM
qriciie B MHPOPMAIIHOHHBIX
CETSX)

JTan oCBOCHUA

Iloka3zaTeab OlleHMBAHUA

Kpurepuii oueHnBanus

KOMIIeTeHIIN U
[IK-5.3 AHanu3 UHTEpECOB, | OpUeHTUpPYETCI B~ OCHOBHBIX
Crioco6HOCTB HOJIUTUYECKUX pELICHHH, [ TEHAEHIMSX PAa3BUTHUSA  KIIFOYEBBIX
OPUEHTUPOBATHLCS B |cTparerui u JENCTBUN | MHTETPallHOHHBIX IIPOLECCOB
OCHOBHBIX TEHJICHIMSAX |3apyO€XHBIX aKTOpPOB, AaHAJIM3|COBPEMEHHOCTH
pa3BUTHS KJIIFOUYEBBIX | MEXTYHApOAHBIX IIPOEKTOB, | JlaeT OLIEHKY TEeHJAEHIUSAM Pa3BUTHS
MHTErPallMOHHBIX aHalu3 IEJEeBBIX  ayIUTOPHUH | KIFOUEBBIX UHTErPallMOHHBIX
IIPOLIECCOB (cTelikxon1epoB) IIPOLIECCOB COBPEMEHHOCTHU
COBPEMEHHOCTH
JIIK-3.3 Pa3paboTka mimana u rpaduka|/leMoHCTpUpYeT  MOTCHIIMATBHBIN
CnocoOHOCTh peanusanuu MIPOEKTA, | MEKTYHApOJHBI MPOEKT C y4eTOM
pa3pabaTtbIBaTh IUIAHUPOBAHHUE M ONTUMU3ALMS | MAPKETUHIOBBIX UCCIIeI0BaHUH,
IPOEKThl U IMPOrPaMMBI |pPECYpCOB, COCTABJIEHUE CMETHI|aHalIM3a KOHKYPEHTHOW  Cpefpl,
c y4eTOM |IpOeKTa pecypcoB IpoekTa, (HOpMHUpPOBAHUSA
MapKETHHTOBBIX KOMaH/Ibl MEX1yHapOIHOTO
UCCIIeIOBaHUH, aHaIu3a NPOEKTa, HAaBBIKAMU  PEKJIaMBbl,
KOHKYPEHTHOH  Cpelpl, CBA3eM € OOILIECTBEHHOCTHIO,
pecypcoB IPOEKTa, NPOJBMKEHUSI TPOEKTOB (B TOM
¢dopmupoBaHuUs Yrcie B UHPOPMALIMOHHBIX CETSX)
KOMaH/Ibl
MEX1yHapOIHOTO
HPOEKTa, HaBBbIKaMU
peKnamMbl, CBs3e  C
00I11€CTBEHHOCTHIO,
NPOJIBMKEHUS TIPOSKTOB
(B TOM 4ucie B
UH(POPMAITMOHHBIX
CeTSX)

HpI/I OPpOBCACHHUUN NPOUCAYPhI OLICHUBAHUSA PC3YyJIbTATOB 06yquI/1;1 HWHBAJIMAOB U JIMII C
OrpaHMYCHHBIMH BO3MOKHOCTAMMA 3J0POBbA MPEAYCMAaTPUBACTCSA HUCIIOJIB30BAHUC TCXHUYCCKHUX
CpCaACTB, HCO6XOI[I/IMBIX UM B CBA3U C UX UHAWBUAYAJIbHBIMU OCOOCHHOCTSAMH. DTH cpeacrBa
MOTYT OBITh IpeaOCTaBJICHBI UJIX MOT'YT HMCIIOJIb30BAaTbCA COOCTBEHHBIC TEXHUIECCKUE CpCacTBa,
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[Ipu HeoOXoAMMOCTH MHBANKIAM M JIUIAM C OTPAHUYEHHBIMUA BO3MOXHOCTSIMU 3/10POBbSI
MIPEIOCTABIISCTCS TOTIOIHUTEILHOE BPEMSI LIS TIOATOTOBKM OTBETA HA BBHITIOJIHEHUE 3aIaHUM.

WHcTpykuus 1o MHOpSIKY MPOBEACHUS IMPOLEAYphl OLIEHMBAHMS MPEJOCTaBIAETCS B
noctynHoi ¢opme (ycTHO, B NMHUCbMEHHOW ¢opme, B MUCbMEHHOW (opme Ha si3bike bpaitns,
YCTHO C MCIIOJIb30BAHUEM YCIIYT CYpJIOTIEPEBOAUMKA).

JoctymHas ¢popma npenocTaBiIeHUs 3aJaHA OIEHOYHBIX CPEICTB: B IEYaTHOH (hopme, B
neyaTHo ¢opme yBelWdeHHbIM wpudToM, B meyatHol (opme mpudTom bpaiinsg, B dopme
AIIEKTPOHHOTO JIOKYMEHTA, 3aJ[aHHs 3aUUTHIBAIOTCS aCCUCTEHTOM, 3a/IaHUS NPEAOCTABISIOTCS C
HCTIOJIb30BaHUEM CYPJIOTIEPEBO/IA).

JHocrtynHast popma npenocTaBiieHUs: OTBETOB Ha 3aJaHus (IMCbMEHHO Ha Oymare, Habop
OTBETOB Ha KOMIIBIOTEpPE, MMCbMEHHO Ha sA3bIKe bpailiis, ¢ UCIOIb30BaHUEM YCIYT acCCHUCTEHTa,
YCTHO).

[Ipu HeoOxoaMMOCTH 11 00YHAIOIIUXCS C OrPAaHUYEHHBIMH BO3MOXKHOCTSIMH 3/10POBbsI U
MHBAJIUIOB TPOIIEYpa OIICHUBAHHS PE3YIIbTATOB O0YYEHUS 110 IUCIUILINHE MOXKET TPOBOAUTHCS
B HECKOJIBKO JTAloB.

[IpoBeneHrne mpoueAypbl OLEHUBAHUS PE3YIGTATOB OOYYECHUS WHBAIWAOB W JIUIl C
OrpaHUYEHHBIMU BO3MOXHOCTSIMU 370POBbS JOITYCKAETCS C MCIIOIb30BAHUEM JUCTAHIIMOHHBIX
00pa3oBaTeIbHBIX TEXHOJIOTHH.

4.3.2 TunoBble OLIEHOYHbIE CPEJICTBA

Bonpocs! k 3auery

1. Ponmp MapkeTmHra B SKOHOMHUYECKOM pa3BUTUM CTpaHbl (Ha NpuUMEpe peruoHa

CreIMaTU3aIIHH ).

KoHuenunn Mex1yHapoIHOTO MapKETHHTa.

Henu u GpyHKIIUM MEKIYHAPOAHOIO MapKETHHTA.

[TpuHIMIIBI OpraHU3alMK CITYKObI MAPKETUHIa MEXTYHAPOAHBIX KOMITAaHUH.

[TonsiTHe ¥ BUIBI MAPKETUHIOBOM CPebl MEXKTYHAPOIHBIX PHIHKOB.

BHyTpeHHsIs1 1 BHEHIHSS MUKPOCPEIa MapKETUHTa MEKIYHAPOAHBIX KOMITAHUH.

[ToHsiTHE 1 OCHOBHBIE TUIIBI KOHTAKTHBIX ayJUTOPUN HA MEKTYHAPOTHOM PHIHKE.

IlonsiTHE KOHKYPEHTHOH CUTyallud, KOHKYPEHTHOI'O IIOBEIEHHUS HAa MEXKIYHAPOIHOM
PBIHKE.

Ienu nccnenoBaHus MEKIYHAPOJHBIX PHIHKOB.

MeToapl MApKETUHIOBOTO aHAJIN3a MEKIYHAPOIHBIX PHIHKOB.

[TonsaTue u hopmMbl NPOJBMKEHHS TOBapa HA BHELTHUI PHIHOK.

KoMMyHuKamoHHbIE KaHAJIbl U TO3UIIMOHUPOBAHNUE TOBAPA HA BHEIIHEM PBIHKE.

CyObeKkThl U 0OBEKTHI PEKIAMHOM JesITeTbHOCTH HAa MEKIYHAPOIHOM PBIHKE.

. Pexnamubie HocuTenu 1 popMbl peKJIaMbl HA MEXTYHAPOJIHOM PBIHKE.

. Buzpl pexiiaMHbIX KaMITaHU# Ha MEXIYHapOAHOM PBIHKE (T10 LIEeJIsIM, CHUJIe PEKIaMHOTO
BO3JIEMCTBUSI, MO OOBEKTaM, IO HOCUTENIM, [0 CTENEeHH OXBara pbIHKA,
TEPPUTOPUATBHO-TEOTpapUUECKUM MPU3HAKAM, CPOKAM peasln3alium).

12. Onenka 3¢ peKTUBHOCTH MAapKETUHIOBbIX KOMMYHHKAIMI Ha MEXTyHApOJIHOM PBIHKE.

13. IlpuHuuns! GOpMUPOBAHUS TOBAPHOU MOJIUTUKU HA MEXKTYHAPOJAHOM PHIHKE.

14. Ilpunuune! GopMUpoBaHUS LIEHOBOW MOJUTUKU HA MEKIYHAPOIHOM PhIHKE.

15. bpeHIuHT MeXAyHapOAHBIX KOMIIAaHUH.

16. Ilpunuunel pa3paboTKu cTpaTeruii Ha MEKAYHAPOIHOM PhIHKE.

17. Dramnbl pa3paboTKH MEXTYHAPOIAHBIX CTPATErHi.

18. I'moGanu3anust MUPOBOM SKOHOMHUKHU M MEXKIYHAPOAHBIN MapKETHHT.

19. Oransl npoBeAcHNU MAPKETUHIOBBIX UCCIIEN0BAaHUM MEKIYHAPOAHbBIX PHIHKOB.

20. [TpobGnemsbl amanTanyy EHbl HA MEXTYHAPOTHOM PBHIHKE.
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The role of marketing in economic development of the country (on the example of the
specialization).
The concept of international marketing.

. Objectives and functions of international marketing.

. The principles of organization of marketing service international companies.

. Concept and types of marketing environment of international markets.

. Internal and external micro-environment marketing international companies.

. The concept and main types of contact audiences on the international market.

. The concept of the competitive situation, competitive behavior in the international

. The purpose of the study the international markets.

. Methods of marketing analysis of international markets.

. The concept and forms of product promotion on the external market.
. Communication channels and product positioning in foreign market.

Subjects and objects of advertising activity in the international market.

. Advertising media and forms of advertising on the international market.

. The types of advertising campaigns on the international market (for the purposes of,
r of advertising, objects, object, the degree of market coverage, geographically-

geographical indications, the timing of implementation).

12
market.

13.
14.
15.
16.
17.
18.
19.
20.

I

. Evaluation of the effectiveness of marketing communications in the international

Principles of formation of commodity policy in the international market.
Principles of formation of pricing policy in the international market.
Branding of international companies.

Principles of development strategies in the international market.

Stages of international policy development.

Globalization of world economy and international marketing.

The stages of conducting marketing research of international markets.
Problems of adaptation of the prices in the international market.

KaJia OICHHUBAaHU.

OueHka 3HaHWW, YMEHUH, HABBHIKOB IPOBOJUTCS Ha OCHOBE OalIbHO-PEHTHHTOBOM

CUCTCMBI:

30% u3 100% (mwu 30 6amtoB u3 100) - BKiIag B UTOrOBYIO OLICHKY IO pe3yibTaTaM

IIPOMEKYTOYHOU aTTECTALIUH.
[Ipu oneHuBaHuM OoTBeTa OOYYAIOLIErocs B XO/A€ MPOMEXYTOYHOM aTTecTallud MOXKHO
ONMPATHCS HA CIEAYIOIINE KPUTECPUU:

basnel

Kpurepuii onieHKH

26-30

OOyyaromuiicss  TOKa3bIBa€T BBICOKMH  YPOBEHb  KOMIIETEHTHOCTH, 3HAHUS
OpOrPpaMMHOTO  Marepuana, y4yeOHOH, NepuoguuecKod U  MOHOTrpaduuecKon
JUTEPATYPhl, 3aKOHOJATENIbCTBA U MPAKTUKHU €r0 MPUMEHEHUS, PACKPBIBAET HE TOIBKO
OCHOBHBIE MMOHSATHS, HO M AHAJIU3MPYET MX C TOYKH 3PEHMS Pa3lIMUYHBIX aBTOPOB.
OOyyaromuiics MOKa3bIBaCT HE TOJIBKO BBICOKHI YPOBEHb TEOPETHUCCKUX 3HAHHM, HO
M BHIUT  MEXKIUCIMIUIMHApHbIE  CBs3U.  lIpodeccnonanbHO,  rpaMoOTHO,
MIOCJIEI0BATENBHO, XOPOLIUM SI3bIKOM YETKO M3JIaraeT MaTepuall, apryMEHTUPOBAHHO
dbopMynupyeT BBIBOJBI. 3HAeT B paMKax TPeOOBAHUH K HANpPaBICHUIO U MPO(UITIO
MOJATOTOBKM 3aKOHOAATEIIbHO-HOPMATUBHYIO U TpakThyeckyro 0azy. Ha Bompochl
OTBEYAET KPAaTKO, ApI'YMEHTHUPOBAHO, YBEPEHHO, IO CYILLECTBY.

16-25

OOyuaromuiicss TOKa3bIBa€T JOCTAaTOYHBIH YpPOBEHb KOMIIETEHTHOCTH, 3HAHUSA
MaTepUaioB 3aHATHH, YI€OHOH M METOIMYECKOW JIUTEepaTyphl, 3aKOHOAATEIbCTBA U
IPAaKTUKU €ro NPUMEHEHUS. YBEPEHHO M NPO(PECCHOHAIBHO, I'PAMOTHBIM SI3bIKOM,
SCHO, YETKO WM IOHSTHO M3JIara€T COCTOSHUE M CYTh BONPOCA. 3HAET HOPMAaTHBHO-
3aKOHOJIATEIbHYI0 M TNIPAKTUYEeCKyl0 0a3y, HO Tpu  OTBETE€  JOIYCKAEeT
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HECYIIeCTBEHHbIE MorpemHocTH. OOyJaromuiicss MOKa3bIBaeT JTOCTATOYHbIN YPOBEHB
npoQeCCHOHATFHBIX 3HAHWH, CBOOOIHO ONEpPHPYET MOHSATHAMH, METOJAMU OIEHKU
OPUHATHS pEIleHUH, UMeeT NpEeACTaBICHUE: O MEXKIUCUUIUIMHAPHBIX CBS3SX,
VBSI3BIBACT 3HAHWS, TOJNYYEHHBIC TPU HM3YYCHUH PA3THYHBIX TUCHUIUIAH, YMEET
aHaAJM3UPOBaTh NMPAKTUUYECKUE CUTYallMH, HO JOMYCKAeT HEKOTOphIE MOTrPEIIHOCTH.
OTBeT MOCTPOEH JIOTHYHO, MaTepHall M3JIaraeTcsl XOPOIIUM SI3BIKOM, MPHUBIICKAETCS
MHPOPMATUBHBIM W WUTIOCTPUPOBAHHBIA MaTepHuaj, HO TNpPU OTBETE JOIMyCKaeT
HEKOTOpbIE MOTPENTHOCTH. BOpOCH! He BBI3BIBAIOT CYIIECTBEHHBIX 3aTPY/IHEHHA.
6-15 OOyuaromuiicss MOKa3bIBACT JOCTATOYHbIC 3HAHHMS MaTepuaioB 3aHATHH, HO TPHU
OTBETE OTCYTCTBYET JIOJDKHAS CBSI3b MEX/Y aHAJIM30M, apryMEHTALUel U BHIBOAAMHU.
Ha mocraBneHHble 4eHAMH KOMHCCHH BOMPOCHI OTBEYAE€T HEYBEPEHHO, JOMYCKAeT
norpemHocTy. OOydaronuiics BiazeeT NPaKTUYECKUMHM HaBbIKaMH, HPUBJIEKAET
WITIOCTPATUBHBIA Marepuan, HO YyBCTBYeT ceOsi HEYBEpEHHO IIpU aHalu3e
MEXIUCUMIUIMHAPHBIX CBsA3ed. B oTBere He Bcerga NPUCYTCTBYET JIOTHKA,
apryMEHTBbl TPHUBIEKAIOTCS HEJIOCTaTOYHO Beckue. Ha mocTaBieHHbIE BOMPOCHI
3aTPyIHSAETCS C OTBETAMH, OKA3bIBAET HEJOCTATOYHO NTyOOKHE 3HAHMSL.

0-5 OOyuaromuiicss TOKa3bIBaeT ciadble 3HAHUS MAaTepuaoB 3aHATHH, Yy4eOHOH
JUTEPATYphbl, 3aKOHOAATEIbCTBA M IPAKTUKUA €ro NPUMEHEHHs, HU3KHH ypOBEHb
KOMIIETEHTHOCTH, HEYBEPEHHOE WU3JIOKEHHE Bompoca. OOydaroluiicss MOKa3bIBacT
ciabblii  ypOBEHb NPOQECCHOHANBHBIX 3HAHMM, 3aTpyAHSAETCS TNpU  aHAIU3e
IIpaKTUYECKUX curyauuid. He MokeT mpuBecTH IpUMEPHI U3 PEAIbHOM IPAKTUKH.
HeyBepeHHO M JIOrMUYeCKH HENOCJEI0BaTeNbHO M3JlaraeT Mmarepuan. HempaBuiabHO
OTBEYACT Ha BOIIPOCHI WJIM 3aTPYJHSAETCS C OTBETOM.

[IIkana nepeBo/ia U3 MHOTOOALTLHOW CUCTEMBI B TPAJUIIMOHHYIO:

- oOyyaromemMycsi BBICTABIISICTCSI OICHKA «HE 3a4TEHO» €CIM OOydJarolIuiics HaOpas
MeHnee 50 0ayuIoB,

- OIICHKA «3aYTE€HO» BBICTABJISICTCS MPH YCIOBHH, €CJIM oOydaromuiics Hadpan ot 50 10
100 Gasmos.

100 GayyioB BBICTABISAECTCS MPH YCIOBUHM BBITIOJHEHHS BCEX TPEOOBAaHUH, a TaKkKe IMPH
O6$I3aT€J'II)HOM HpOSIBJICHI/II/I TBOp‘-ICCKOFO OTHOIIICHHUA K HpeaMeTy, yMeHI/II/I HaXOIUTb
OpPUTHHAJbHBIC, HE COJEpIKAIIUecs B y4COHHMKAX OTBETHI, YMEHHH padOTaTh C HMCTOYHHKAMH,
KOTOpI)Ie COI[ep)KaTCSI I{OHOHHHTGHBHOﬁ JII/ITCpaType K Kypcy, YMeHI/II/I COCIUHATL 3HAHHA,
MOJTyYEHHBIC B JAHHOM KypCe CO 3HAHUSIMH JAPYTUX JTUACIUTUIHH.

4.4. Meroauyeckue Marepuabl

VYCrHBIN OTpoC ABISIETCS OMHUM W3 OCHOBHBIX CIIOCOOOB NMPOBEPKH YCBOCHHUS 3HAHUM
oOydaromumucs. Pa3BepHyTbI OTBET CTyAEHTa JOJDKEH IPeJICTaBIsATb COOON CBA3HOE,
JIOTHYECKU TOCIIEIOBATEIbHOE COOOIIEHHE Ha ONPEACICHHYIO TeMY, IOKa3blBaTh €r0 YMEHHE
IIPUMEHATH ONPEICIICHUS, NpPaBUiIa B KOHKPETHBIX ciydasX. OCHOBHBIE KPUTEPHUU OLICHKH
YCTHOTO OTBETA: MPAaBUIBHOCTH OTBETA IO COAEP)KAHMIO; MOJIHOTA U IIyOMHa OTBETA; JIOTMKa
U3JI0KEHUs MaTepualia (YUUThIBaeTCsl YMEHHUE CTPOUTH 1IEJIOCTHBIN, IOCIeI0BAaTeNbHBIN paccKas,
IPaMOTHO I10JIb30BaThCsl CHEIMAIbHON TEPMHUHOJIOTHEN); HCIIOJIB30BAaHUE JOTIOJIHUTEIBHOTO
MaTepuaa.

TectupoBanue oOecneynBaeT KOHTPOJIb 3a 3HAHUAMU OOYYAroIIUXCS, CIOCOOCTBYET
Pa3sBUTHIO YMEHHUS BBIJEINATh, aHAIM3UPOBAaTh U 0000IIaTh Hamboyiee CYIIECTBEHHbIE CBA3H,
IpU3HAKW W OpUHLUIBL. OCHOBHBIMM KPUTEPHUSIMH OLEHKU SIBISIOTCS CaMOCTOSTEJIBHOCTD,
IIPABWJIBHOCTb M CKOPOCTh OTBETA HA BOIPOC.

5. Meronnueckue ykazaHus JJisi 00y4al0UIUXCsl 0 OCBOEHHM IO M CIIUIJINHbI
Memoouueckue ykazaHus no camocmosamebHOU N0020MOosKe K 3aHAMUAM J1eKYUOHHOZO,
NPAKMuU4ecKo2o (CeMUHapcKo2o) muna:
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[ToaroroBka K 3aHATUSAM JOJKHA HOCHUTh CHUCTEMAaTHUECKUH XapakTep. JTO MO3BOJIUT
oOyyJarorieMycsi B IOJTHOM 00beMe BBINOJIHUTEL Bce TpeboBaHus npernoaasatesis. OOydaronmmest
PEKOMEHJyeTCsl M3ydaTh KaK OCHOBHYIO, TaK U JOMNOJHUTEIBHYIO JIUTEpaTypy, a TaKkKe
3HAaKOMUTBbCSI ¢ VIHTepHEeT-UCTOUHMKAaMH (CIHCOK NpUBEACH B paboueil mporpamme 10
JTUCITUTLINHE ).

Memoouueckue ykazanus no no020moske 00K1a008:

[TogroroBka oOydaromMXCs K ONPOCY NPEINOJaraeT H3Yy4YeHHE B COOTBETCTBHUH
TEMaTUKON JUCLUUIUIMHBI OCHOBHOM/ JJOMIOJHUTENBHOM JIUTEpaTyphbl, HOPMAaTUBHBIX JOKYMEHTOB,
MHTEPHET-PECYPCOB.

OO0yuaromuiicsi TOTOBUT OKJIAJ B (popMe YCTHOTO COOOILEHHS 110 TeME TUCIUILIHHBI.

IIpemnaraercs cnemyromas CTpyKTypa JOKIaaa:

1. BBenenue:

— YKa3bIBaeTCsl TeMa U LeJb JJOKIIA/1a;

— 0003HayvaeTcs MpobIeMHOe 110JIe, TEMaTUUYECKUE pa3/esibl JOKIaaa.

2. OcHOBHOE COZIEpKaHUE JOKIIaIa:

— MOCJIEJIOBATEIbHO PACKPHIBAIOTCS TEMATUUYECKHE Pa3/Ielibl JOKIIAAA.

3. 3akiIroucHue:

— IIPUBOJIATCS] OCHOBHBIE PE3YJIBTAThl U CYXKACHUS aBTOPA 110 MOBOY ITyTei BO3MOKHOI'O
peIIeHHsI PACCMOTPEHHOM MPOOIEMBI, KOTOPBIE MOTYT OBITH O(DOPMIICHBI B BUIE PEKOMEH AN,

Memoouueckue pexomenoayuu no Hanucanuio peghpepama.

Pedepar sBisercs caMOCTOATENBbHOM mpakTHUeckod paboroir oOywaromuxcs. OH
MIPU3BaH OIPEICIIUTh CTENIEHb OCBOCHMS CTYAEHTOM 3HAHUN M HABBIKOB, MOJIYYEHHBIX UM B
IIPOLIECCE U3YUEHUS TUCLIUIUIMHBI.

Texkcr paboThl NOMKEH OBbITh HamucaH B HaydHoM ctuie. OgopmileHHe TeKCTa TakKe
JIOJDKHO OBITH BBINOJHEHO I'pamMoTHO. Crenyer u30eraTh MyCThIX MPOCTPAHCTB U, TeM Ooee,
cTpanull. Ha Bce TaGnuIipl, pUCYHKU U IMarpaMMBbl JIEIa0TCs CChUIKH B TEKCTE.

Pabora Bemonnsercs B ¢opmare A4. Ulpupt — TimesNewRoman. OcHOBHOW TekcT
pabotsl HaOupaercs 14-m mpudgTom uepe3 1,5 uHTepBana, BBIpaBHUBAHUE IO UIMPUHE,
MEXOYKBEeHHbI HHTepBal «OObIUHBI», KpacHas cTpoka 1,25 cM. ABTOMaTHYeCKH
paccraBisitoTcst nepeHockl. [lons: Bepxuee 2,0 cm, HmkHee 2,0 cM, jeBoe 3 cM, mpaBoe 1 cwm.
[IpomexxyTkn Mexay al3anaMu OTCYTCTBYIOT. BBeneHue, I71aBbl, 3aKIIIOYEHHE, CIIMCOK
JUTEpaTypbl U MPUIOKEHUS (HOPMATUPYIOTCS KaK 3arojOBKM MEPBOIO YPOBHS M HAUYMHAIOTCS
KaXbli C HOBOM cTpaHuIbl. [loapasaesnsl riaB ¢ HOBOM CTpaHULbl HE HAUMHAOTCS.

CHOCkM JienaroTcsi BHM3Y CTpaHMLbl. TabmuIl U PUCYHKH HYMEPYIOTCS OTJENbHO.
Howmep BkitouaeT HoMep IJIaBbl 1 HOMEP PUCYHKA/TaOMUIIbI B TAHHOH IJIaBe.

Crpanunpbl paboThl JOJDKHBI OBITH HpoHYMepoBaHbl. Hymepanuss HaumHaeTcs co
CTpaHMIIbI C OTJIaBIIEHUEM, Ha KOTOPOW cTaBUTCS Ludpa «2» u aanee — 1o nopsaxky. OkoHuaHue
HyMepaluy NPUXOAUTCA HA IOCJIEAHUN JUCT cHHcka jaureparypbl. Homep craBUTCS BHU3Y
CTpaHMILIbI cripaBa. Ha cTpaHuIax ¢ mpuaokeHUus MU HOMEpa He CTaBATCS, U B OIVIaBJICHHE OHU HE
BbIHOCATCS. B oraBieHun ykas3blBaeTCsl TOIBKO HOMED MEPBOTO JIMCTA NEPBOIO MPUIIOKEHHUSL.
Oo6wem pedepara 7-15 crp.

Memoouueckue ykazanusi o n0020MosKe K meCmuposaHuro.

[Ipu moaroroBke K TECTUPOBAHMIO CIEAYET YUUTHIBATh, UTO TECT MPOBEPSET HE TOJIBKO
3HaHWE TIOHATHH, KaTeropuid, COOBITHH, SBICHWH, YMEHHUS BBIACIATh, AHAIM3UPOBATH U
0000mare HamOoJee CYIIECTBEHHBIC CBSI3W, MPU3HAKH W TPHHIMIBI Pa3HBIX SBICHUH W
nporeccoB. [loaToMy mpu MOATOTOBKE K TECTy HE CIeAyeT MPOCTO 3ayduBaTh, HEOOXOIUMO
MOHSTHh JIOTHMKY W3JIOKEHHOTO MaTrepuana. JTOMy HEMallo CIIOCOOCTBYET COCTaBIICHHE
Pa3BEpHYTOro IUIaHa, TAOJHUIl, CXEM. DBOJIbIIyI0 TOMOIIL OKAa3bIBAIOT HWHTEPHET-TPEHAKEPHI,
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MO3BOJIAOIINUEC, BO-IICPBLIX, 3aKPCINUTb 3HAHUS, BO-BTOPBIX, HpI/IO6peCTI/I COOTBCTCTBYIOIIUC
ICUXOJIOTUYCCKHUEC HABBIKH CaMOPCT YA 1 CAMOKOHTPOJIA.

TeCTI/IpOBaHI/Ie HMECT DpPifg OCO6€HHOCTGI\/’I, 3HAHUC KOTOPbLIX IIOMOracT YCIICIIHO
BBIIIOJIHUTE TECT. MOXKHO JaTb  CICAYIOIIUEC MCTOAUYCCKUC PCKOMCHAAMU: CJICAYCT
BHUMATCJIBHO H3YYUTbh CTPYKTYPY TECTA, OUCHHUTH 00BeM BPEMCHH, BBIACIIACMOI'O0 Ha Z[aHHBIﬁ
TECT, YBHICTHb, KaKOro THUIIA 3aJaHUA B HEM COIACPIKATCA; OTBCYATbL Ha TC BOIIPOCHI, B
MMPpaBUJIIBHOCTU PCHICHUA KOTOPBIX HCT COMHCHHﬁ, IIOKa HC€ OCTAHABJIMBAsAChb HA TCX, KOTOPLIC
MOTYT BBI3BATbhb JOJITHEC pa3ayMbs, OUCHb BAXXHO BCCIJla BHUMATCIbHO YUTATh 3aJaHHA 10 KOHIIA,
HC IIBITAACh IMOHATH YCJIIOBUSA «I10 IICPBBIM CIIOBAM.

6. YueOHas 1uTepaTrypa u pecypchbl HHGOPMALMOHHO-TEJIeKOMMYHHUKANMOHHOM ceTH

"UuTepHeT", BKJIIOYAS NepeYeHb Y4eOHO-MeTOAUYECKOro odecredeHust st

CaMOCTOSATEJIbHOI padoThl 00y4arOUIUXCS 10 ANCHMUIIIMHE
6.1. OcHoBHasI JIUTEpaTypa

1. Axymu W.JI. MexayHapoaHbIH MapKEeTUHT [ DNEKTPOHHBIN pecypc]: yueOHHUK/
N.JI. Akynna— DNeKTpoH. TeKCTOBbIE JaHHble.— MuHck: TerpaCucremc,
Terpanur, 2014.— 512 ¢.— Pexxum nocryna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/28128.html.— 5bC
«IPRbooks»

2. Camxaponckuii K.B. MexnyHapoaHblii MapKETUHT [ DIEKTpOHHBIN pecypc:
yuebnoe nocobue/ K.B. CanmxapoBckuii, M.A. IlleMuyk— DJIEKTPOH. TEKCTOBbIE
naHHble.— KemepoBo: KeMepoBCkHil TEXHOIOIMYECKUA HHCTUTYT MUILEBOU
npomslnuieHHocTH, 2014.— 113 ¢.— Pexxum noctyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/61268.html.— 5bC
«IPRbooks»

6.2. lonoJiHMTEIbLHAA JIUTEPaTypa

1. TapeeB T.P. OcHOBBI MEXIYHApPOAHOTO MapKeTHHTa [DNEKTPOHHBIA pecypc]: yueOHoe
nocobue/ T.P. 'apeeB— DnekTpoH. TekcToBbIe naHHble.— Kamuuuurpan: bamnruiickuii
¢benepanbublil yauBepcuteT uM. Mmmanyuna Kanra, 2009.— 244 ¢.— Pexum goctyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/3165.html.— DSBbC «IPRbooks»

2. [eiinexun T.B. MexayHapoauslii MapKeTHHr [DIEKTPOHHBIM pecypc]: yueOHOe
nocoobue/ T.B. [leitnexun, T.I1. CepebpoBckas, A.A. PomaHOB— DJEKTPOH. TEKCTOBHIC
nanHble.— M.: EBpazuiickuii oTKpbIThIH MHCTUTYT, 2009.— 78 c.— Pexum nocryna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/10892.html.— 9bC «IPRbooks»

3. 30008 A.M. MexayHapoaHblii MapKeTUHT [DIEKTPOHHBINA pecypc]: yueOHoe mocodue/
A.M. 3000B— DneKTpOH. TEKCTOBBIC JaHHBIC.— M.: Poccuiickuii yHUBEpCUTET ApYKObI
Hapo/JI0B, 2011.— 280 c— Pexum JIOCTyTIA:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/11529.html.— 3BC «IPRbooks»

4. Jlamko C.M. MexnyHapOIHBI MapKEeTUHT [DIEKTPOHHBIA pecypc|: yueOHoe mocobue/
C.HM. Jlamko, E.C. Bypkor— OnekTpoH. TekcToBble AaHHble.— KpacHomap: FHOxHbIi
UHCTUTYT MEHEKMEHTA, 2012.— 248 c— Pexxum JOCTYyIIa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/10291.html.— 9bC «IPRbooks»

5. CeiipynnaeBa M.D. MexyHapOoIHbIH MapKeTHHT [DNEeKTpOHHBIN pecypc|: yueOHHK Uist
CTYACHTOB BY30B, oOydaromuxcs 1o crenuanbHoctd 061500 «Mapkerunry/ M.D.
CeiidpymnaeBa— DnekTpoH. TekcToBble qaHHble.— M.: KOHUTU-JIAHA, 2012.— 319 c.
— Pexum pocryna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/8095.html.—
3BC «IPRbooks»
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6. Adam Tooze and Ted Fertik The World Economy and the Great War // Geschichte und
Gesellschaft / 40. Jahrg., H. 2, Der Erste Weltkrieg in globaler Perspektive (April — Juni
2014), pp. 214-238 - OBC Jstor  http://www.jstor.org/stable/24368710

6.3. YueOHOo-MeTOAMUECKOE O0ecTIeYeHHEe CAMOCTOATEIHLHOH PadoThI
Aranos, B. C. . CounanbHO-IICUXOJOTMYECKUE IE€TEPMUHAHTHI KPEAaTUBHON KOMIETEHTHOCTHU
CTYyIEeHTOB : MOHorpadus / Aranos, Banepuii Cepreesuu, [laBneroBa, Paga Yenosna. - M. :
MakxkeeB Urops BsiuecnaBosuy, 2016. - 163 c.
Mopenb MO3UIMOHHOTO OOy4YeHHsI CTYAEHTOB [DJIEKTPOHHBIM pecypc]: TeopeThdyecKue
OCHOBBI M Meronudeckue pexomenmaruu/ WM.b. usa [m ap.].— DIEKTpOH. TEKCTOBbIE
naHHble.— M.: MocKkoBckuii rOpoJCKOM menarormueckuil ynusepcurer, 2012.— 152 c.—
Pexxum nmocrtyma: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/27375.html.— 3bC
«IPRbooks»
OO6pazoBaTenbHble MHHOBAIIMU U IPAKTUKHU Kapbephl : COOPHUK METOAMYECKUX MAaTepHaioB U
crareit / PAHXul'C npu [Ipe3unente PO. - M. : [leno, 2015. - 192 c.
[lcuxomoruss amanTauuu | couuanbHass cpena. CoBpeMEHHbIE MOAXOAbI, IPOOJIEMBI,
nepcnekTuBbl [nexTpoHHbli pecypce]/ JLI. Aukas [u ap.].— DneKTpOoH. TEKCTOBbIE JaHHBIE.
— M.: Ilep Co, 2007 — 624 c— Pexum JocTyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/743 1.html.— 3BC «IPRbooks»
ConuasbHO-TICUXO0JIOTMYECKUE acleKThl (OPMUPOBAHUSA KYJIbTYphl camMooOydaroueics
opranuzauu / A. 5. Hukonaes [u ap.] // Bonpocsl ncuxomnoruu. - 2014. - Ne 6. - C. 44-52.

6.4. HopmaTuBHBIE IPAaBOBbIE JOKYMEHTHI
EBporeiickass xapTusi peruoHaJbHBIX $3BIKOB WM s13bIKOB MeHbIIMHCTB (ETS N 148)
(CtpacOypr, 5 Hosa6pst 1992 rozaa)
MogenbHblil 3ak0H 00 ocHoBax pernoHanbHON nonutuku (IIpunsat B r. Cankr-IletepOypre
28.11.2014 IloctanoBnenuem 41-8 Ha 41-oMm IUIeHapHOM 3acefaHuM MeknapiaMeHTCKON
Accambnen rocynapcts-yuyactHukoB CHI')
MemopanayM O B3aMMONOHHUMAaHUU B OONACTH MEXPETHOHAJIBHOIO W IMPUTPAHUYHOTO
COTPYAHMYECTBA MEXKAY MUHUCTEPCTBOM PETHOHAIBHOTO pa3BuTus Poccutickon denepaunu
u TlocymapcrBenHsiM komuTeToM Kuraiickoit Hapoanoit PecnyOnuku no pasBUTHIO H
pedopmam" (Iloamucan B r. lanxae 20.05.2014)
MemopannyM O B3aUMOIIOHUMAaHMM MeXAY MMHUCTEPCTBOM PETHOHAIBHOIO pPa3BUTHUSA
Poccuiickonn ®@enepannn 1 MHUHHCTEPCTBOM PETMOHAIBHOIO Pa3BUTHS U CTPOUTENBLCTBA
Pecny6nmukun MonyoBa B o0nacTti MexpernoHainbHoro corpyauudectsa” (Iloamucan B T.
Mockae 11.09.2012)
Pemenne Oxonommueckoro coseta CHI' "O mnpoekte mno mNOArOTOBKE PETMOHAJIBHBIX
MpOrpamMM U MPOEKTHBIX MPEITIOKEHUH 110 PEHICHUIO TIIO0ATBHBIX YKOJIOTUYECKUX TpodieM"”
(ITpunsito B T. Mockae 20.03.2012)
MemopanayM O B3aUMONOHUMAaHMM 110 DPAa3BUTHI0 MOPCKHMX MAarucrpajed B peruoHe
roCy/apCTB-4iIeHOB YepHOMOPCKOro 3KOHOMUYecKoro cotpyaunuectsa (benrpan, 19 anpens
2007 roma)
"MopenbHbIi 3aKOH 00 OCHOBaX 3THOKYJIBTYPHOT'O B3aUMOZIEHUCTBUS TOCYIapCTB-Y4aCTHUKOB
CHI" (Ilpunst B r. Cankt-IlerepOypre 18.04.2014 IloctanoBnenuem 40-13 na 40-om
IUIEHApPHOM 3acelanui MexmnapiaameHTckol Accambien rocynapctB-yyactHiKoB CHI)
Pexomenganst N R (2005) 3 Komurera munuctpoB Cosera Espomnbl "O npenonaBanuu
SI3BIKOB COIPENENIbHBIX TrocyaapcTB B mpurpaHuunbix pernonax" (IIpunsra 02.02.2005 na
913-om 3acenanuu npeacTaBUTENCH MUHUCTPOB)
"Cornamenue wMexny IlpaButensctBom Poccuiickoirt ®enepauun un IlpaButenscTBom

Benrpuu o conelicTBUU MeXpernoHajibHOMY coTpyaHuuecTBy" (3akitoueHo B I. bynanemire
17.02.2015)


http://www.jstor.org/stable/24368710
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"[IporpaMMa MEXpPErHOHAJIBHOIO U IPUIPAHUYHOIO COTPYyIHHMYECTBAa Mexay Poccuiickoin
Oenepauueit u Pecnybnukoit Kazaxcran na 2012 - 2017 roael" (Ilpunsta B r. Actpaxanu
15.09.2011)

"Cornamenue wMexay IlpaButensctBom Poccuiickoit ®enepauun u [IpaButenbcTBoM
JluroBckoit PecnyOnuku o joiarocpoyHoM cotpyaHuuectBe KanmmHuHrpajackoi obmactu
Poccuiickoit @enepaunu u peruoHoB Jlutosckoit Pecny6muku" (3aximtoueHo B I. Mockse
29.06.1999)

"EBpocpenn3eMHOMOPCKOE COTJIAIICHUE, YUPEKIAIOIIEe ACCOIUAIIMI0 MEXKIY AJDKHPCKON
Haponnoit [lemokpatuueckoii Pecny6mukoii, ¢ oxHoit Ctoponbl, u EBponeiickum
COOOIIECTBOM M €ro rocyaapcTBamu-uieHamu, ¢ Jpyrod Croponsl" (3akiroueHo B T.
Banencun 22.04.2002

6.5. UnuTepHeT-pecypcbl

1. BIBLIOPHIKA. O3nexrponnas Oubmuoreka I[TIMb Poccun. Pexum nocryma:

http://www.bibliofika.ru/

IQlib — snexTponHO-0MbIMOTEYHAs cucTeMa. Pexxum noctyna: http:/www.iglib.ru/

Lib.Ru: bubnmmnoreka Makcuma MomkoBa. Pexxum noctyma: http://lib.ru/

ba3sl nanupix MTHUOH. Pexxum noctyna: http://www.inion.ru/product/db.htm

bubnuorexka 06pazoBaTebHOTO MOpTajia « IKOHOMHUKA, COIIMOJIOTHS, MEHEHDKMEHT.

Pexum noctyna: http://ecsocman.edu.ru/

6. bubnuorexa yueOHON M Hay4yHOU JHUTEpaTyphl PyCCKOT0 r'yMaHUTapHOIO UHTEPHET
yHuBepcuteTa. Pexxum noctyna: http:/www.i-u.ru/biblio/default.aspx

7. bubmuoteka denepanpHoro noprana «Poccuiickoe oopazoBanue». Pexxum nocryna:
http://www.edu.ru/

8. EnmmHoe oKHO mocTyma K 00pa3oBarenbHbIM pecypcaM. bubmmoteka. Pexxum moctyma:
http://window.edu.ru/library

9. Huctutyt rocynapcTsa u npasa Poccuiickoit Akagemun Hayk — www.igpen.shpl.ru

10. Karanor Hayunon bubmorexu MI'Y. Pexum JIOCTyIIA:
http://search.nbmgu.ru/search/

11. Jlynxkun P.H. Poccuiickuii NmpOTECTAaHTU3M: €BaHIEIbCKUE XPUCTHAHE KaK HOBBIN
conuabHbINA (peHomeH//Pexxum noctyna http://www.sov-europe.ru/2014-3.htm

12. Hayunas 6u6nuorexka MI'Y um. M.B.JlomoHocoBa — www.nbmgu.ru

13. Hayunass 6ubmmoreka Cankt-IleTepOyprckoro rocymapCcTBEHHOTO YHHUBEPCHUTETA -
www.lib.pu.ru

14. Hayunass  osnextponHass  OubOnuoreka  eLIBRARYRU. Pexum  pocryma:
http://www.elibrary.ru/

15. Hayunas snexktponnas 6ubnuoreka I'TIHTB (katanor 'ocynapctBennoit [1yOnuunoit
HayyHO-TexHHueckoi oubmmorexn) Poccuu. Pexum nocrtyna: http://ellib.gpntb.ru/

16. HattnonanpHas aekTpoHHas oubimoteka. Pexxum goctyna: http:/www.rusneb.ru/

17. llpe3sunentckass  Oumbnmmoreka wuMm. b, H. Enpumna pexxum — gocryma:
http://www.prlib.ru/

18. CBoaubIit KaTaJjor 3JIEKTPOHHBIX O6ubInoTEK. Pexum JocTyna:
http://www.lib.msu.ru/journal/Unilib/main.htm

19. YuuBepcuterckas 6ubnuoreka. Pexxum goctyna: http://www.bibliclub.ru/

20. HentpanpHass Oubnmorexka oOpa3oBaTeNbHBIX pecypcoB. Pexum  poctyma:
http://www.edulib.ru/

21. Uypkxan A.A. EBpoma: HCIIaMCKUW paguKaIu3M VS MOACpHHU3aNus uciama//Pexum
noctyna: http://www.sov-europe.ru/2014-2.htm

22. DxoHomuueckuii u conuanbHbiil coBer OOH (S3bik calita — anrmmiickuii). Pexxum
noctyna:  http:/www.un.org/en/development/index.shtml;  Pexxum  moctyma:
http://www.un.org/en/ecosoc/

Nk



http://www.un.org/en/ecosoc/
http://www.un.org/en/development/index.shtml
http://www.sov-europe.ru/2014-2.htm
http://www.edulib.ru/
http://www.bibliclub.ru/
http://www.lib.msu.ru/journal/Unilib/main.htm
http://www.prlib.ru/
http://www.rusneb.ru/
http://ellib.gpntb.ru/
http://www.elibrary.ru/
http://www.lib.pu.ru/
http://www.nbmgu.ru/
http://www.sov-europe.ru/2014-3.htm
http://search.nbmgu.ru/search/
http://www.igpen.shpl.ru/
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http://www.edu.ru/
http://www.i-u.ru/biblio/default.aspx
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http://www.bibliofika.ru/
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23. DnextpoHHass Oubnuoreka '"Hayunoe nHacnenme Poccum». pexum Jocrymna:
http://nasledie.enip.ras.ru/index.html

24. DnextponHas 6ubmmorexka TWIRPX. Pexum nocryna: http://www.twirpx.com/

25. OnextponHast bubmuoreka I'VY. IlonHoTekcToBble 3apyOekHble Oa3bl JaHHbBIX.
Pexum noctyna: http://library.guu.ru/Full text foreign database.html

26. DnexrpoHHas bubnuoreka Poccuiickoii rocynapcrsennoit oubmmorexu (PI'b). Pexum
noctyna: http://elibrary.rsl.ru/

27. OnextpoHHbli (ona Poccuiickoii HaumoHanmpHOM Oubmuorekun (PHB). Pexum
noctyna: http://leb.nlr.ru/, http://www.nlr.ru:8101/poisk/index.html#1

6.6. Unble HCTOYHUKHU
baxxanos, E. I1. Mexxnynapoausie otHoweHus: B XXI Beke - M.: Boctok-3anaz, 2011. — 464
c.
JapxoB A.A. @akTop MUPOBOro (PMHAHCOBOTO KpPHU3HUCA MPH pa3pelieHUH XO35SHCTBEHHBIX,
HAJIOTOBBIX U TPYHOBBIX CHOpPOB [DnekTpoHHbIN pecypc]/ A.A. Jdapkos, A.Il. 3penos, B.U.
MupoHOB— O5eKTpoH. TekcToBble naHHble.— M.: OkOOHuc, 2013.— 120 c.— Pexum
JIOCTYyTIA: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/23715.html.— 9BC
«IPRbooks»
Epmos B.B., Ammapuna E.M., Kopue B.H. DxoHomuueckoe mpaBo Kak Meraorpacib
poccuiickoro mpasa: ero npeamer u cucrema // 'ocynaperso u npaBo. 2015. Ne 7. C. 5-16. -
OBC elibrary http:/elibrary.ru/item.asp?id=23854014
3BoHoBa E.MI. MupoBass >KOHOMHKA M MEXIYyHApOJIHBIE SKOHOMHYECKHE OTHOILEHUS
[OnexkTponHBIl pecypc|: yueOnoe mocodbme/ E.M. 3BonoBa, M.E. MenymeBckas—
OnekTpoH. TeKcToBble aaHHble.— CapaToB: By3oBckoe obpazoBanue, 2014.— 274 c.—
Pexxum noctyma: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/19285.html.— 3BC
«IPRbooks»
KabanoB A.E. MupoBast s5xoHOMuKa [ DneKTpoHHBIN pecypc]: kypc aekuuii/ A.E. Kabanos—

OnekTpoH. TekcroBble jgaHHble.— Upkyrck: Hpkyrckuit  ¢wiman  Poccuiickoro
roCyJIapCTBEHHOIO YHHMBEpcUTETa (PU3UYECKON KYJIbTYphl, CIOPTA, MOJOIAEKU U TypU3Ma,
2012.— 161 c— Pexum JlocTyna:

http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/15683.html.— DbC «IPRbooks»
Kamunkuna I'.E. MexnynaponHas ToproBist B cucreMe MupoBod »koHoMuku. BTO.
CopeiicTBUE yNpaBICHUIO TOPTOBBIMHU MTOTOKAMH [ DJIEKTPOHHBIN pecypc]: yueOHoe mocodue
s By3os/ I'E. Kanunkuna, W.}O. TpuOymiHblit— DIeKTpOH. TEKCTOBbIE JaHHBIC.—
CapatoB:  BysoBckoe  oOpazoBanme, 2014.— 229 c¢— Pexum  gocryma:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/20420.html.— 9bC «IPRbooks»
Kamuuckuit O.Md. MwupoBas skoHOMHKA [DneKTpoHHBIN pecypc|: kype nekumit/ O.U.
Kanunckuii— DneKTpoH. TekcTroBble nanHble.— M.: U3natensckuii JJom MUCuC, 2012.—
250 ¢.— Pexum noctyma: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/56249.html.
— OBC «IPRbooks»

Kanumens C.A. MupoBas SKOHOMHMKAa M MEXAYHApOJHbIE SKOHOMUYECKUE OTHOILICHUS
[OnexTponHbIid pecype]: ydeObHoe mnocobue/ C.A. Kanmenb— DIEKTpOH. TEKCTOBBIC
naHHble.— Omck: OMCKUI rocyapCTBEHHBIM HHCTUTYT cepBuca, 2012.— 146 c.— Pexum
JocTyna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/12698.html.— 9bC
«IPRbooks»

Jlomakun B.K. MupoBas skoHOMuka [DnekTpoHHBIH pecypc]: yuebnux/ B.K. Jlomakun—
OnektpoH. TekctoBbie ganHbie.— M.: KOHUTU-IAHA, 2012.— 671 c.— Pexum nocrtymna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/15400.html.— 9BC «IPRbooks»
[TamkoBckass M.B. MupoBas dkoHOMHKa [DNEKTpOHHBIM pecypc]: ydueOHuk/ M.B.
[TamkoBckas, FO.II. T'ocnonapuk— OneKTpoH. TEKCTOBble AaHHble.— M.: MOCKOBCKHit


http://elibrary.ru/item.asp?id=23854014
http://www.nlr.ru:8101/poisk/index.html#1
http://elibrary.rsl.ru/
http://library.guu.ru/Full_text_foreign_database.html
http://www.twirpx.com/
http://nasledie.enip.ras.ru/index.html
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(buHaHCOBO-NPOMBILIUIEHHBIN YHUBepcuTeT «Cuneprus», 2012.— 528 c¢.— Pexum nocrymna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/17026.html.— 2bC «IPRbooks»

11. [lonomapeBa E.C. MupoBasi 5KOHOMUKA U MEXAYHAPOJHbIE SKOHOMHYECKHE OTHOIIECHUS
[DnexkTpoHHBIN pecypc]: ydeOHOe MmocoOue isd CTYACHTOB BY30B, OOYYarOIIMXCS IO
skoHoMHueckuM crneuuanbHocTsM/ E.C. [Tonomapesa, JI.A. Kpusennosa, I1.C. TomunoB—
OnektpoH. TekcToBbie ganHbie.— M.: KOHUTU-IAHA, 2012.— 287 c.— Pexum nocrtymna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/8098.html.— 3bC «IPRbooks»

12. TlpaBo MexIyHapOAHBIX opraHu3anuil [DnekTpoHHbIN pecypc]: yueonux/ W.I1. baumenko
[u np.]— ONeKTpoH. TEKCTOBble naHHBbIe.— M.: Poccuiickuii yHUBEpCUTET IpYKOBI
HapogoB, 2013.— 600 c.— Pexum poctyma: http://www.iprbookshop.ru/22210.html.—
3BC «IPRbooks»

13. CyxapeB O.C. DBoJOLUMOHHAS YKOHOMHKA. VIHCTUTYTBI — CTpPYKTypa, KpU3HCHI — POCT,
TEXHOJIOTMH — 3peKTUBHOCTh - M.: @unHancel u craructuka, 2012/ - 3BC "Jlanp"
[http://e.lanbook.com/view/book/28367]

14. UpirankoB IILA.  MexayHapoiHble OTHOIIGHUS: TEOpUH, KOH(IMKTBI, JIBUXKCHUS,
opranuzanuu : yaeobnoe nocobue : gomymieHo YMO - M.: Ansda-M : UHOPA-M, 2011. —
336c.

15. Yebotapes H.®d. MupoBas 3KOHOMHKA M MEXIYHApOJIHBIE 3KOHOMUYECKUE OTHOIICHMS
[OnexkTpoHHbIi pecypc]: yueOHuk Juis OakamnaBpo/ H.®. YeborapeB— DeKTpoOH.
TekctoBble naHHble.— M.: JlamkoB u K, 2014.— 350 c.— Pexum nocryma:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/24797. html.— DbC «IPRbooks»

16. I11abyHoBa, A. A. bnarococtosiHue HaceneHus: TEeHACHIMU U nepcrekTuBsl / denepanbHoe
areHTCTBO HayyHbIX opraHuzanuii ; Poccuiickas akagemuss Hayk, MH-T conuajibHO-
sKoHOMMYecKoro pa3Butus Teppuropuii PAH. - Bonorga : UCOPT PAH, 2014. - 124 c.

17. lep6annn HO.A. MupoBas >KoHOMHKA [DNIeKTpoHHBINM pecypc]: yuebnux/ HO.A.
[epbanun, B.M. I'pubanny, A.B. JIpbIHOYKUH— DJIEKTPOH. TEKCTOBbIE NaHHbIE.— M.:
IOHUTHU-IAHA, 2012.— 519 c— Pexxum JOCTyMa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/8097.html.— 3BbC «IPRbooks»

18. Law and Economics / Deakin S., Pistor K.// Journal of Economic Literature. Vol. 50, No. 3
(SEPTEMBER 2012), pp. 879-881 - OBbC Jstor http://www.jstor.org/stable/23270503

19. Stephanie Lee Mudge and Antoine Vauchez Building Europe on a Weak Field: Law,
Economics, and Scholarly Avatars in Transnational Politics // American Journal of
Sociology. Vol. 118, No. 2 (September 2012), pp. 449-492 - DOBC IJstor
http://www jstor.org/stable /10.1086/666382

7. UapopManiuOHHbIE TEXHOJIOTHH, IPOrPaMMHOe o0ecrieyeHHe U HH(popMaLMOHHbIE
CIIPABOYHBIE CHCTEMbI

7.1 JMoctyn k uH@OpMaLMOHHBIM U Oubamorpaduueckum pecypcam B cetu WHTepHer s
Ka)XJI0ro 0OydJarolerocs MHBAIUAA WIM OOY4YaloIlerocs C OrPaHUYEHHBIMH BO3MOXKHOCTSMHU
3/I0pOBBSl 00ECIIEYEH NPEJOCTABIEHUEM €My HE MEHEE YeM OJHOI0 yuyeOHOro, METOJUYECKOro
[ICYaTHOTO W/MJM 3JIEKTPOHHOTO W3JaHUS IO MpakTUKe (BKJIIOYas SJICKTPOHHbIE 0a3bl
NEePUOANYECKUX U3IaHMi), B (opMax, aJanTUPOBAHHBIX K OrPaHUYEHHUSIM HMX 370POBbS U
BOCHIPUATHS HHPOPMALIUH:
Jliis 00y4arouuxcsi ¢ HapyUIeHUSIMH 3PEHUS:

® B 1ieyaTHOM (hopMe YBEIIMUESHHBIM HIPUPTOM;

® B hopMe UIEKTPOHHOTO JTOKYMEHTA;

¢ B (hopme aynuodaiina;

® B nieyatHoi hopme mpudrom bpaiins.
Jlnst o0y4aronmmxcs ¢ HapyIICeHUsAMH CITyXa:

® B rieyaTHOU (popme;

® B (hopme FIIEKTPOHHOTO TOKYMEHTA;


http://www.jstor.org/stable%20/10.1086/666382
file:///home/webmaster/mojo/converter/data/uploads/4ztp4exwvtnvxqks/o_1bsr5o1m91l5oivnohm1kor1krqf1/%D0%AD%D0%91%D0%A1%20Jstor%20http://www.jstor.org/stable/23270503
http://e.lanbook.com/view/book/28367
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¢ B popme aymuodaiina.
Jlnist 00y4arommxcs ¢ HapyIICHUSIMU OMOPHO-/IBUTATEIILHOTO arrapara:
® B rieyaTHOU (hopme;
® B JopMe PIEKTPOHHOTO JOKYMEHTA;
¢ B opme ayauodaiina.

7.2. Uudopmaiiig o MecTax MpOXOXKACHUS MPAKTUKU U O COJEP)KAaHUU MPAKTUKHU pa3MelIaeTcs
Ha caiiTe MHPOPMAIMOHHO-KOMMYHUKAIIMOHHOM ceTh HTepHeT.

MecTta mnpoBeneHus TpakTUK: ToproBo-mpoMebliliuieHHas mnanata Poccuiickoit ®enepanuu,
OenepanpHas ciayx06a B cdepe CBI3M, HWHOOPMAIMOHHBIX TEXHOJOTHA W MAacCOBBIX
KOMMYHHKaui, @enepaibHOE areHTCTBO IO JIeJlaM HallMOHAJIbHOCTEH, AHATUTUYECKUN LEHTP
PAHXuI'C, [Iloctosnnoe mnpexacraBurensctBo KYP npu  npesugente PO, Llentp
MeXayHapoaHoro cotpyanuuectBa, AHO EBpa3uiickuil MHCTUTYT COLMAIbHO-TIOJIUTHYECKHUX
HCCIeN0BaHNM, MOCKOBCKHN JOM HAllMOHAJIBHOCTEN U APYyTHE.

7.3. JInsi KOHTaKTHOM U CaMOCTOSATENIbHON PabOThI UCTIONB3YIOTCS CIEAYIONINE MYIbTUMETUITHbIE
KOMITJIEKCHI, 3JIEKTPOHHbIE YUeOHUKHU U yueOHbIe MOCOoOUs, aJalTUPOBAaHHBbIE K OrpPaHUYCHUSIM
3M0poBhst oOydaromuxcs: Hayanas 6unbmmoreka PAHXul'C. URL: http:/lib.ranepa.ru/; Hayunas
anekTpoHHas Oubmmuoteka eLibrary.ru. URL: http:/elibrary.ru/defaultx.asp; Hanwmonanehas
anekTpoHHas oubmmoreka. URL: www.nns.ru; Poccuiickas rocynapctBennas 6ubianoreka. URL:
www.rsl.ru; Poccmiickas HammoHanpHas OuOmmoreka. URL: www.nnirru; DOneKTpoHHas
oubmmoreka Grebennikon. URL: http:/grebennikon.ru/; DnekTpoHHO-OMOIHOTEYHAs CUCTEMa
M3narensctBa «Jlamp». URL: http://e.lanbook.com; DnekTpoHHO-OMOIMOTEYHAs CcHUCTEMa
TOPAIT. URL: http://www.biblio-online.rw/.

7.4. Obyuarommecss 00eCeunuBarOTCs CIEAYIONIMM KOMILIEKTOM IMPOrPaMMHOTO OOecIieueHus,
aJlanTUPOBAHHOTO JUIsI OOYyYaroIUXCS C OrPAaHUYEHHBIMH BO3MOXKHOCTSIMH 3[0POBbS U
00yJarOIIMXCsl HHBATUIOB:

111 00Y4JaIOLIUXCSl ¢ HAPYIICHUSMU 3PEHUS:

MAGIC (mporpamma asisi 5KpaHHOTO YTSHHUS U YBEJIIMUCHU);

JAWSforWindows (mporpaMmma Jijisi YTeHHsI C SKpaHa KOMITBIOTEpa);

111 OOY4JaIOLINXCSI ¢ HAPYIICHUSIMU CITyXa:

IIPOTrpaMMbl 3BYKOYCHJICHUS;

111 OOY4JaIOUINXCS ¢ HAPYIICHUSIMU OMOPHO-/IBUTATEIILHOTO armapara:

porpaMMsl [yt o0ecrieyeHus paboThl albTEPHATUBHBIX YCTPOUCTB BBOJA HH(POpMALINH.

8. MartepuajibHO-TexHHYeCcKasi 0a3a
ObecrieunBaeTCcsi BO3MOXHOCTh OECHPENATCTBEHHOTO JIOCTYIa OOY4YaroNIMXCsi WHBAIHIOB B
ayoIuTOpUM, TyaJleTHble W JIpyrHMe TIOMEIIeHHs, a TakkKe MX MpeObIBaHUS B YKa3aHHBIX
MOMEIIEHUIX (HAJTUYKe MMaHIyCOB, MOPYYHEH, PACIIMPEHHBIX JBEPHBIX MPOEMOB, JTU(PTOB, MPU
OTCYTCTBMM JU(TOB ayAUTOpHUSl paclojiaraeTcsi Ha TMEpPBOM JTa)xke, HaJuuue CHEIUaTbHBIX
Kpeces U IpYTUX NpUCIoCOOICHUN ).
VY4eOHble ayAMTOPUU MAJI1 BCEX BUAOB KOHTAKTHOM U CaMOCTOSTENbHOM paboThl, HaydHas
OuOMMOTeKa ¥ WHBIE TIOMEIICHUS ISl OOYYeHHS OCHAIICHBI CIEIHAILHBIM 00OPYJIOBAaHUEM H
y4eOHBIMH MECTaMH C TEXHHYECKHUMH CpeACTBaMU OOydeHHus [Uisi OOYyYaroIIuXcs C
OTPaHUYEHHBIMUA BO3MOXKHOCTSIMH 3JI0POBbSI U OOYYAIOINIMXCS WHBAIHUIOB C PAa3HBIMH BHUJIAMU
OTPaHUYEHUH 310POBbS:
- C HAPYIICHUSIMH 3PEHUSI:
npunTep bpaiins braille embosser everest-dv4;
3JIEKTPOHHBIN pyuHOi BUseoyBeneuntens CAHO/];
muctieit bpaitns Focus 40 Blue;


http://www.biblio-online.ru/
http://e.lanbook.com/
http://grebennikon.ru/
http://www.nnir.ru/
http://www.rsl.ru/
http://www.nns.ru/
http://elibrary.ru/defaultx.asp
http://lib.ranepa.ru/
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YCTPOMCTBO AJIsl CKaHUPOBaHUs U uTeHus ¢ kamepoil SARACE;

- C HApYIICHUSAMH CIIyXa:

cpencTBa OecipoBoIHOM nepenaun 3Byka (FM-cuctemsi);

aKyCTUYECKUN YCUIIUTEIb U KOJIOHKH;

- C HApYIICHUSIMHU OIIOPHO-/IBUTATENILHOTO arapara:

NEepEeIBUKHBIEC, PETYJIUPYEMbIE HPrOHOMMYECKME MapThl € MCTOYHUKOM IHUTAHUS  JUIS
MH/IMBUAYAIBHBIX TEXHUUYECKUX CPEJCTB;

JPYTrUX TEXHUYECKUX CPEACTB MpueMa-nepenadn yueOHol MHpopMalnuu B TOCTYIHBIX (popmax
JUISL CTYJICHTOB C HapYIIEHUSIMH OIIOPHO-/IBUTATENILHOTO arapara.
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