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1. IlepeyeHs MUIaHUPYEMBIX Pe3y/IbTATOB 00y4eHHs 10 JUCHHUILINHE , COOTHECEHHBIX C
IVIAHMPYEeMBbIMH pe3yJIbTaTaMHU 0CBOeHHs 00pa30BaTe/IbHOI POrpaMMbl

1.1 Jucuunnuna b1.B.JIB.18.2 OcHoBel MapkeTunra u pexiamsl (Introduction to marketing and
advertising) o0ecrieunBaeT OBIAICHUE CICAYIOMUMU KOMIIETEHIIMSIMH C YUE€TOM JTara:

WCCIIC/IOBAaHUH, aHAJIH3a
KOHKYPEHTHOU CpEJbl,
[PECYPCOB MPOCKTA,
(dhopMUpOBaHUST KOMAHIbI
MEXXTyHAPOIHOTO
MPOEKTa, HABBIKAMH
PEKJIaMBI, CBSI3CH C
00I11€CTBEHHOCTHIO,
MPOJIBUKECHUS IIPOCKTOB
(B TOM 4HCIIE B
MH)OPMAITMOHHBIX CETSIX)

Kon HanmeHnoBanme Kon HanmeHoBanme 3Tana
KOMIIETCHIIUU  [KOMITETEHIIUU dTarna OCBOCHHUSI|OCBOCHUSI KOMITETCHITUN
KOMIICTCHITHI
I1IK-9 BJIaJcHUEM OCHOBAMU T1K-9.1 BnaneHue ocHoBaMu
COIIMOJIOTUYECKHUX COIIMOJIOTUYECKUX METO/IOB
METO/I0B (MHTEPBBIO, (MHTEpPBBIO, AaHKETUPOBAHUE,
AQHKETHPOBAHME, HaOJI0/IEHNUE)
HaOJII0/ICHNUE),
TOTOBHOCTH MIPUHSITH
y4acTHe B TUIAHUPOBAHUU
1 TIPOBEICHUH TTOJICBOTO
MCCIIEIOBAHMS B CTPAHE
(pernosne)
CrielaIN3aIuu
JIIK-3 BiagcHueM HaBbikamu  [JITIK-3.2 CnocoOHOCTHIO OCBaWBaTh
MapKETUHIOBBIX OCHOBBI MAPKETUHTOBBIX

MCCIIeIOBaHU, aHAIN3a
KOHKYPEHTHOU CpEeJbl,
[PECYpPCOB MPOEKTA,
(dhopMUpOBaHUST KOMaHIbI
MEXTyHApOJIHOTO MPOEKTa,
HAaBBIKAMM PEKJIAMBI, CBA3EH C
00IIIECTBEHHOCTHIO,
[IPOJIBMYKEHUS TIPOEKTOB (B TOM
qrciie B MHPOPMAIIMOHHBIX
CETSIX)

1.2 B pe3ynbTate 0CBOCHUSI JUCIUIUIMHBI Y CTYICHTOB JOJKHBI OBITh C(HOPMUPOBAHBI:

OTO/TD Kon JTamna Pesynbrarer 00ydeHus

(mpu Hanuuuu npodcrangapra)/ | ocBoeHus

TPY/AOBBIE WIH KOMITETEHIIUU

npodecCHOHaIbHbIE ASHCTBUS

npoBoAuTh  uccienoBarenbekuel [1K-9.1 Ha YpPOBHE 3HAHUI: JEMOHCTPUPYET 3HAHUS
[paOoThl, ompenenarTs LeTd H METOJIOB MapKETHMHIAa M PEKJIaMbl B CBOEH
3a]jaull MCCIIEIOBaHUs, BBIOMpATh JESITeIbHOCTH

METOJ0I0T IO " METO/Ib] Ha ypOBHE YMEHHM: OIpeaeIsieT
MiCClIeIOBaHMUs, a/IeKBATHbIE] 3G PEKTUBHOCTh COLMOJIOTHYECKHX METOJ0B
[I0CTaBICHHBIM 33Ja4aM; (MHTEpBBIO, AaHKETUPOBAaHHUE, HAOIIOJCHUE) B
0OpabaTbIBaTh PE3YIIBTaTh] Pa3IUYHBIX UCCIICTOBAHUSIX

MCCIICNOBAHNA € NPUMCHCHUCM Ha YpOBHE HABBIKOB: BIIAJECT METONAMU
COBPEMCHHBIX IIaKETOB pa3paboTKU U peanu3aluyd MapKeTUHIOBBIX
CTaTUCTUYECKON 00paboTKy| IporpaMMm

[laHHBIX; AIIK-3.2 Ha ypOBHE 3HAHUM: NEMOHCTPUPYET 3HAHUS
[IPOBOAUTH MapKCTHHIOBBIC B oOmactu pa3pabOTKU MapKETUHIOBOM U
MCCICAOBAHNA TEPPUTOPHH, pPEKJIAMHOM ITOJINTUKU KOMITAHUH




[KOHCYJILTUPOBATL II0 BOIIPpOCaAM
[Pa3BUTHA, MMO3UIIUOHHUPOBAHUA U

[TPOJABMKECHUS UHTEPECOB
TepPUTOPHIL;

[IPUMEHSITH METO/IbI
MCCIICIOBAHUSA  OOIIESCTBEHHOTIO
MHEHMUS, MIPOBO/IUTH

MCCJICIOBaHNsI, TOTOBHUTH OTYCTHI
[0 pe3yibTaTaM UCCIEIOBAHUSA,
[pa3pabaThiBaTh TPEJIOKEHUS TI0
[pe3ynbTaTaM HCCICIOBaHUS JJis

[IPUHSTHS YIPaBICHICCKUX
[pELICHU;

[TPUMCHSIT METO/IB]
[IPOTHO3UPOBAHUS

0OIIIECTBEHHBIX SIBJIEHUN bs1
[IPOIIECCOB;

OCYILECTBJIATH YCTHOE,
MIICBMEHHOE NIPEICTaBICHUE
MaTepualioB HCCIEIOBaHUM, B
TOM YHCJIE C UCTIOJIB30BAHUEM
cpencts MHTEpHET,
BU3YAJIIM3UPOBAThH JIAHHBIE U
pa3Merniath B ”HGOPMAIIMOHHBIX
CEeTAX HAa PYCCKOM U

Ha YpPOBHE YMEHUH: OCYIIECTBISET cOOp H
00paboTKy HEOOXOMUMBIX JIJIsl UCCIICAOBAHMS
JaHHBbIX, OCYH.[CCTBJISITI: aHaJIn3 pBIHO‘IHBIX

rapaMeTpoB,  NPUMEHATb  MOJYy4YEHHBIE
3HaHUS Ha TPAKTHKe, B cepe ympaBlIeHHS
PBIHOYHBIMHU MIPOLIECCAaMHU, 170:¢

pEryJIMPOBaHUs U UCCIENOBAHUS

HHOCTPAHHOM A3bIKax

Ha YpOBHE HAaBBIKOB: BIIQJICET METOJIAMHU
OPUHATHSA pElIeHud 1o pa3pabdoTke U
peaM3aliy CTPaTeruy pa3BUTUS KOMIIAHUU

2. O0beM 1 MecTO IUCHUIIMHBL B cTpyKType OII BO

O0beM TUCHUIIMHBI

O6mas tpymoemkocth b1.B.JIB.18.2 OcHoBbl MapkeTunra u pexiamsbl (Introduction to
marketing and advertising) coctaBnsieT 3 3auéTHble eauHUIBI, 108 yacos.

KonmmuecTBo akajgeMMYecKMX 4YacOB, BBIJCJICHHBIX Ha KOHTakTHYIO paboTy ¢
IIPENOAABATENIEM, COCTABIAET 48 4acoB: JEKIMH — 16 4acoB, MpakTUYeCKUe 3aHATUS — 32 yaca.
CamocrosiTenbHas paboTa cocTaBiseT 24 Jaca.

Mecto nucuuninebl B crpykrype OII BO

b1.B./IB.18.2 OcnoBbsl Mmapkerunra u pekiaambl (Introduction to marketing and
advertising) mpexycMoTpeHa B 6 cemecTpe.

b1.B./IB.18.2 OcnoBsl Mmapkerunra u pekiaambl (Introduction to marketing and
advertising) BxomuT B biok 1 «/{ucturmimHb! (MOIYIIN )».

.B copepxarenbHOM 1IaHe aucuuiminHa onupaetcs Ha b1.B.JIB.3.3 IIpoekTHbie
pecypesl (5 cemectp), b1.B.J1B.9.2 OcHOBBI IPOEKTHON AESITEIILHOCTA B COLUANBHBIX CeTAX (5
cemectp), b1.B.JIB.19.1 YmpaBnenue npoekramu u nporpammamu (5 cemectp), b1.B.JIB.19.2
VYrpasienue npoekramu u nporpammamu (Project and programme management) (5 cemecTp).

JlocTmKeHne TUIAaHUPYEMBIX Pe3yJIbTaTOB 0OydeHus ciykut ocHoBoi mis b1.B.JIB.15.1
benumapkuar wmexayHaponHoro mpoekra (6 cemecTp), Bb1.B.JIB.15.2 AHTUKpH3UCHBIN
MEHeDKMEHT TipoekToB (6 cemecTp), b1.B.JIB.15.3 busnec okpyxeHne u KOHKYpEeHTHas cpejia
mpoekra (6 cemecTp), b1.B.[IB.15.4 benumapkuar wMexayHapogHoro mnpoekra (The
international project benchmarking) (6 cemecTtp), B1.B.JIB.20.4 ®opmupoBaHue KoMaHIbI
MexayHapomgHoro mpoekta (6 cemecTtp), Bb1.B./IB.20.5 ®opmupoBaHue KOMaHIbI
MexayHapoaHoro mpoekTta (International project team building) (6 cemectp), B2.II.1
[IpakTuka 1O TMONyYEHHIO NPOPECCHOHATBHBIX YMEHMH U OMbITa TNpodeccHoHaIbLHON
nestenpHOCTH (6 cemecTp), b1.B.OJ.17 Ilpaktukym "Pa3paboTka u mnpe3eHTaIus



6

MEXAyHapoAHOTO mpoekra (mporpamMmbl)" (7 cemectp), b1.B.JIB.8.1 MexayHapoaHblit
mapketuHr (7 cemecTp), b1.B.JIB.8.2 AHanu3 KOHKypeHTHOH cpensl (7 cemecTp),
b1.B./IB.8.3 Mexnaynaponusiii  Mapketunr (International marketing) (7 cemecTp),
b1.B.JIB.21.1 PR MexayHapomaHBIX MPOeKTOB u mporpamm (7 cemecTp), b1.B.JIB.21.2 PR
MEXIyHapoaHbIX mpoekToB U mporpamm (PR of international projects and programs) (7
cemecTp), b1.B.JIB.21.3 ®opmupoBanue obOmiectBeHHOro MHeHus (7 cemecTtp), b2.I1.2
Hayuno-uccnenoBarensckass pabora (8 cemectp), b2.I1.3 Ilpennurmuiomnas npaktuka (8
ceMecTp).
dopma NpoMeKyTOUHOM aTTeCTallMM B COOTBETCTBUH C YYEOHBIM IUIAHOM — HK3aMEH.

3. ConepikaHHue M CTPYKTYPA THCHHUILINHBI

Ounasn ¢popma o0oyuenusn

Ne ni/m HaumeHnoBaHue Tem O0beM TMCUHMIIIMHBI , Yac. ®opma TeKylero
(pasnenoB), Bcero | KontaktHas pabora o0yyaromuxcs ¢ | CP KOHTPOJISA
npenoaaBareyeM ycneBaemMocTu**,
10 BUAAM Y4eOHBbIX 3aHATHI MPOMEKYTOYHOH
JI JIP 3/ |KCP arrecTamuu™**

Tewma 1 MapKEeTHHT U pBIHOK: 0]
KOHLIETILINY, [IPUHIIAIIBL, 12 4 4 4
MHCTPYMEHTBI BO3JCHCTBUS

Tema 2 CucTemMa MapKeTHHTa U (0]
KJIINEHTOOPUEHTUPOBAHHOCTh | 12 4 4 4
KOMITaHWH.

Tema 3 'ToBapHBI MapKETHHT: (0]
CO31aHUE 12 ) 6 4
KOHKYPEHTOCIIOCOOHBIX
TOBAPOB.

Tema 4 LleHa Kak HHCTPYMEHT 1 ) 6 4 o)
BO3/ICICTBHS HA PHIHOK

Tema 5 OpraHu3anusi CHCTEMbI 1 5 6 4 0]
cOBITa TOBapOB

Tema 6 Peknama 1 MApKETUHIOBBIE 12 ) 6 p 4 O, T
KOMM YHHUKAIIAH.

[TpomexxyTouHas aTTecTanus 36 €]

Beero: | 108 | 16 | | 32 | 24
Ipumeuanue:

** — popmul mexyujeco konmpons ycnesaemocmu: onpoc (0O), pegpepam (P), mecmuposanue (T)
*EX _ dhopmul npomesicymounol ammecmayuu: skzamen (3).

Conep:xanue TUCHUIIMHBI
Tema 1: MapKeTHHT ¥ PbIHOK: KOHIENIIMU, MPUHIIANBI, HHCTPYMEHTHI BO3/1eiicTBUS
MapKeTUHT U PBIHOK: KOHIEMIUH, MPUHIIUIIBI, HHCTPYMEHTHI BO3AeHcTBUA. OCHOBHBIE JTaIlbl
pa3BUTHsl MapKeTHHra: KOHIEeNuuu M npuHuunbl. Hyxna — morpeOHOCTH — cmpoc: posib
MapKeTHHra B Tpollecce MpeoOpazoBaHUs HYXKJ MOTPEOUTENEH B COCTOSIHHE CIIPOCa, MOJEIH
IMOKYIaTCJIbCKOT'O ITIOBCACHM. BI/I)II)I MapKCTHUHTIaA. MapKeTI/IHF B Pa3BUTHUU PETHOHOB

Tema 2: CucrteMa MapKeTHHIa H KJIHEHTOOPHEHTHPOBAHHOCTH KOMIIAHUM.

Cucrema MapKeTHHIa U KJIMEHTOOPUEHTUPOBAHHOCTh KOMITAaHWU. BHENIHAS 1 BHYTpEHHsA cpena
KOMITaHuH. MecTo MapKeTHHra B cUcTeMe yrpaBieHHs] KoMaHueil. MapkeTuHr kak ¢unocodus
O6uszHeca. MapKeTHHT U OpraHU3allMOHHAs KylIbTypa koMnaHuu. Cucrema cOopa MapKETHHIOBOM
nHbOpMaM U MapKETUHIOBble HccienoBaHus. Co3gaHue U YNpaBICHHUE OTHOILEHUSIMHU C
norpedutensiMu. COBpeMEHHBIN 3Tall pa3BUTHS MApKETUHIA: KOHLIEIIIMS COBMECTHOTO CO3/1aHUS
LEHHOCTH.




Tema 3: ToBapHBIil MAPKETHHI: CO31aHHE KOHKYPEHTOCIIOCOOHBIX TOBAPOB.

ToBapHbIif MapKEeTUHI: CO34aHUE KOHKYPEHTOCHOCOOHBIX TOBapoB. OT HIeH 10 PBIHOYHOIO
BOIUIOIIEHHS. MapKeTUHIOBbIE UCCIIEJIOBAHUS JUIsl Pa3pabOTKU ToBapa. ToBapHbIE CTpaTETHU.
HNHCcTpyMeHTBI aHaIu3a TOBAPHOU ITOJIUTUKHU.

Tema 4: lleHa KaK HHCTPYMEHT BO3/1eiCTBHS HA PBIHOK

Ilena kak MHCTpPYMEHT BO3AeWCTBUA Ha pPbIHOK. CylIHOCTH ILeHbl B MapkeTuHre. lleHoBas
cTpateruss W TaKTUKAa. MeToapl LEHOOOpa30BaHUS: OpHUEHTAlMs Ha pPBIHOK, CIPOC H
MOTPEOUTETBCKYIO IIEHHOCTh. [|€HOBbIE MAPKETUHIOBBIE UCCIIEJOBAHNUS.

Tema S: Opranusanusi cucTemMsl cObITa TOBAPOB
Opranuzanusi cucteMsl cObiTa ToBapoB. OCHOBHBIC MPUHIMIIBI OpraHu3anuu cobiTa. lLlenmouka
ToBapoaBrKeHUS. COBITOBBIC CTPATETHH.

Tema 6: PexkiiaMa 1 MapKEeTHHIOBble KOMMYHHKALIUH.

MapkeTHHroBble KOMMYHHKanuu. Peknama: noustue, Buabl U (popmbel. OCHOBHBIE 3Tallbl
pa3paboOTKu pPEKIaMHOM TOJIUTUKU. MecTo pekjaMbl B KOMIUIEKCE MAapKETHHIOBBIX
KOMMYyHHMKauuil.  WHCTpyMeHTBl  mpoxaBukeHus.  VIHTerpupoBaHHbIE ~ MapKETHHIOBBIE
komMmyHHKauu. Kommynukanuu komnanuu B digital-cpene.

Theme 1: Marketing and market: the concept, principles, tools, effects

Marketing and market: the concept, principles, tools, effects. The main stages of marketing
development: concepts and principles. The need — the need — the demand: the role of marketing
in the process of converting the needs of consumers in the state of demand, model of consumer
behavior. Types of marketing. Marketing in regional development

Theme 2: marketing System and customer orientation of the company.

Marketing system and customer orientation of the company. External and internal environment
of companies. The place of marketing in the company management system. Marketing as
business philosophy. Marketing and organizational culture of the company. The system of
collecting marketing information and marketing research. Creating and managing relationships
with consumers. The current stage of development of marketing: the concept of joint value
creation.

Theme 3: Commodity marketing: creating competitive goods.
Product marketing: creating competitive goods. From idea to market implementation. Marketing
research for product development. Commodity strategy. Analysis tools of commercial policy.

Theme 4: Price as a tool to influence the market
Price as a tool to influence the market. The essence of price in marketing. Pricing strategy and
tactics. Pricing methods: market orientation, demand and consumer value. Price research.

Theme 5: Organisation of system of sales of goods
Organization of system of sales of goods. The basic principles of marketing. Chain of goods
movement. Marketing strategy.

Theme 6: Advertising and marketing communications.

Marketing communications. Advertising: concept, types and forms. The main stages of
development of an advertising policy. The role of advertising in a complex marketing
communications. Promotion tools. Integrated marketing communications. Communications
company in the digital environment.



4. MarepuaJibl TeKYIIEro KOHTPOJISI YCIIeBAeMOCTH 00yuaonuxcs u o1 oleHOYHbIX
CPeACTB IPOMEKYTOYHOM aTTeCTAlMHU 10 JUCHUILIMHE

4.1. ®opMbl U METOIBI TEKYILLETO KOHTPOJIS YCIIEBAEMOCTU U IIPOMEKYTOUHOM aTTECTALUH.
4.1.1. B xonme peamuzanuu aucuuiiuHel b1.B.JIB.18.2 OcHOBBI MapKeTMHIra M pPEKIaMbl

(Introduction to marketing and advertising) HCHOIB3YIOTCA CIEAYIOMIME METOMBI TEKYIIErO
KOHTPOJISl YCIIEBAEMOCTH 00YJatOIIUXCs:

Tema u/unu paszzuen Meronsl
TEKYLIErO
KOHTPOJIS
yCIIEBAEMOCTH
Tema 1 MapKeTHHI U PBIHOK: KOHLICTIUY, IIPUHIUIIBI, THCTPYMEHTHI oIpoc
BO3JIEUCTBUS
Tema 2 CucreMa MapKeTHHTa U KJIMEHTOOPUEHTUPOBAHHOCTh orpoc
KOMITaHHUH.
Tema 3 ToBapHBIIl MAPKETUHT: CO3JaHUE KOHKYPEHTOCIIOCOOHBIX OIIpocC
TOBApOB.
Tema 4 [leHa KaK HHCTPYMEHT BO3JICHCTBUS HA PHIHOK OIIpoC
Tema 5 Opranusanus cucTeMbl cObITa TOBAPOB onpoc
Tema 6 Pexnama 1 MapKeTUHIOBbIE KOMMYHHUKAIIUH. o1poc,
TECTUPOBAHUE,
3amuTa
pedepara

4.1.2. DK3aMeH NPOBOAUTCS C MPUMEHEHHUEM CIIEIYIOIUX METONOB (CPEACTB): B YCTHOU (hopme
10 BOTIPOCAM.

[Ipr HEOOXOOMMOCTH MpeayCMaTpUBAETCS YBEIWYCHHE BPEMEHHM Ha IMOATrOTOBKY K 3auéry, a
TaKXe MPel0CTaBISeTCs JONOJHUTEIbHOE BpeMs Ui IOArOTOBKH OTBeTa Ha 3auéte. [Iponenypa
NPOBEIEHUS]  MPOMEKYTOYHOM  arTecTauud Juigs  OOy4alomuxcsi ¢  OrpaHUYEHHBIMHU
BO3MOXKHOCTSIMU ~ 3JI0POBbsl M OOy4arolMXCSd MHBAIMJOB YCTAHABIMBAETCS C Y4ETOM
MH/IMBUAYAIBHBIX TCUXO(PHU3HMUECKUX OcOOeHHOCTEH. IIpoMexxyTouHas arTecTalusi MOXKET
IIPOBOJUTHCS B HECKOJIBKO ATAIIOB.

4.2. Marepuaiibl TEKYILIETO KOHTPOJISI yCIIEBAEMOCTH.

[IpenogaBarenp OLIEHWBAET yPOBEHBb IMOJATOTOBICHHOCTH OOYYAIOUIMXCS K 3aHSATHUIO TI0
CJIEYIOIIUM TOKa3aTemsIM:

- YCTHBIE OTBETHI Ha BOMPOCHI IIPEToaBaTesis 0 TeME 3aHATHS,

- BBICTYIIJICHHE C JJOKJIaJJaMH,

- ydactue B 00CYKICHHUH JJOKJIAOB,

- KOJIMYECTBO MPaBUIIbHBIX OTBETOB IIPU TECTUPOBAHUU

Kpurepuu onenuBanus nokinajga:

- CTEIMEHb YCBOEHUS MOHITUN U KaTerOpHil TI0 TEME;

- yMeHHEe paboTaTh ¢ JOKYMEHTAILHBIMHU U TUTEPATYPHBIMU UCTOUHUKAMU;

- TPAaMOTHOCTb M3JIOKEHHSI MaTepuara;

- CaMOCTOSATEIHHOCTh PA0OTHI, HATUYKHE COOCTBEHHOW 000CHOBAHHON TTO3UITHH.

OueHka 3HaHWW, YMEHWH, HABBIKOB TMPOBOAMTCS HA OCHOBE OaJUTbHO-PEUTHHTOBOM
cucrembl 70% u3 100% (70 6amnoB u3 100) - BKiIag Mo pe3yabraTaM MOCENIAeMOCTH 3aHATUH,
aKTUBHOCTH Ha 3aHATHUAX, BBICTYIUICHUS C JIOKJIaJaMH, y4acTHUSl B OOCYXKIEHHSAX IOKIIAIOB
Ipyrux 0Oy4aronIuxcsi, OTBETOB Ha BOIPOCHI MPEMOAaBaTeNsi B XOAE 3aHATHUS, MO Pe3yIbTaTaM



TECTHPOBAHUS, 3aIUTHI pedepaTa
Jertanu3zanust OauioB M KPUTEPUU OLCHKM TEKYIIEro KOHTPOJS YCIEeBaeMOCTU
YTBEP)KIAeTCs Ha 3aceaHuu Kadeapsbl.

Matepuanbl TEKyIIEr0 KOHTPOJS YCHEBAEMOCTH MPEIOCTABISAIOTCS B  (dopMax,
aJanTHPOBAHHBIX K KOHKPETHBIM OTPAaHMYCHUSM  3I0POBbS U BOCHPHUATUHS HHPOPMALIUU
00yJaroIuxcsi:

JUTSL JTUI] C HAPYIICHUSIMU 3PEHUS: B TIe4aTHON (popme yBeaudeHHBIM mpudTom, B hopme
ANIEKTPOHHOTO JIOKYMEHTa, B hopMe ayauodaiina, B meyatHou (hopme Ha si3bike bpaiis.

JUTSI JIALL C HApYIICHUSIMU CITyXa: B Ie4aTHOU (hopme, B popMe AIEKTPOHHOTO JTOKYMEHTA.

JUISL JIUI] C HApPYIICHUSMHU OIMOPHO-JIBUTATEIBHOrO ammapara: B~ IedaTHOH Qopme, B
(hopme IEKTPOHHOTO JOKYMEHTa, B popMe aynnodaia.

[Ipu mpoBeneHUM MpOLEAYPHl OLEHUBAHUS PE3YAbTATOB OOyYCHHS] WHBAIHIOB H JIHII C
OTPaHUYCHHBIMH BO3MOXHOCTSIMH 3JI0POBbs MPEAYCMATPUBACTCS MCIIOIB30BAHNE TEXHHUUECKUX
CPEICTB, HEOOXOMUMBIX UM B CBSI3U C UX HWHIMBUAYAIbHBIMU OCOOCHHOCTSIMH. DTH CpE/ICTBa
MoryT ObITh TipegocTaBiensl PAHXul'C win MOTyT HCIIONBh30BaThCSl COOCTBEHHBIC TEXHHUUECKUE
CpEICTBa.

[Ipu HEOOXOAMMOCTH MHBAJIUAAM U JIUIAM C OTPAHMYCHHBIMUA BO3MOXKHOCTSIMU 37I0POBBS
MPEA0CTABIIAETCS IOMOJIHUTEIBLHOE BPEMS ISl MIOATOTOBKU OTBETA HA BHIIIOJIHEHHUE 3aaHUI.

Bonpocvl memwl 011 nodcomosku k onpocam (Ouckyccusam) (memvl O0OKIA008):
Tema 1: MapKeTHHT ¥ PHIHOK: KOHIENIIMU, MPUHIIANBI, HHCTPYMEHTHI BO3/1eiicTBUS
1. MapKeTHHT U PbIHOK: KOHIIETIINH, TPUHIIUIIBI, HTHCTPYMEHTHI BO3ICHCTBUS.

2. OcCHOBHBIE 3TaITbl Pa3BUTHS MAPKETUHTA: KOHIICTIIIMHA W TIPUHIIAIIBI.

3. Hyxna — norpeGHOCTH — CPOC: poJib MAPKETHUHTA B Ipoliecce MpeoOpa3oBaHUsl HYK]
NOTpeOUTENIeH B COCTOSIHUE CIIPOCA, MOJICIH MOKYIIATEIbCKOTO TIOBEICHUSI.

4. Bwuasl MapKeTHHTA.

5. MapkeTuHr B pa3BUTUN PETHOHOB

Tema 2: CucreMa MapKeTHHIa M KJIMEHTOOPUEHTHPOBAHHOCTH KOMIIAHMH.
Cucrema MapKeTUHIa U KJIMEHTOOPUEHTUPOBAHHOCTH KOMITAHUU.
BHemHss 1 BHyTpEHHsIS cpela KOMITaHHM.
MecTo MapKeTHHIa B CUCTEME YIIPABJICHUSI KOMIIAHUEH.
MapketuHr kak ¢puinocodus 6usHeca.
MapKeTHHT U OpraHu3aluOHHAs KYJIbTYpa KOMIIAHUU.
Cucrema cOopa MapKeTUHIOBOM MH(POPMALIUK U MApPKETUHTOBBIE UCCIIEIOBAHMUS.
Co3nanue 1 ynpapjieHHe OTHOIICHUSMHU C TOTPEOUTENSIMHU.
CoBpeMEHHbII 3Tan pa3BUTUS MAapKETHUHIa: KOHLENIUS COBMECTHOTO CO3JIaHUs
LIEHHOCTH.

XN R WD =

Tema 3: ToBapHBIil MADKETHHI: CO31aHNE KOHKYPEHTOCIIOCOOHBIX TOBAPOB.
ToBapHBIif MapKETHHT: CO3/IaHNE KOHKYPEHTOCTIOCOOHBIX TOBapOB.

OT uzen 10 ppIHOYHOTO BOILIOLIEHUS.

MapkeTHHroBble UCCIIEI0OBaHUs AJIsl pa3pabOTKU TOBapa.

ToBapHbIe cTpaTeruu.

WNHCcTpyMeHTBI aHaIM3a TOBAPHOU ITOJINTHKHU.

SNk W=

Tema 4: lleHa KaKk HHCTPYMEHT BO3/1eificTBHS HA PbIHOK
IleHa kak MHCTPYMEHT BO3J€HCTBHS HAa PHIHOK.
CyIHOCTb 1I€HBI B MAPKETHHTE.
LleHoBas cTparerus U TaKTUKA.

el S e
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4, MeTtoasl LICH006pa3OBaHI/I$II OpHUCHTAIMA Ha PBIHOK, CIPOC U HOTpe6I/ITeJ'IBCKyIO
OEHHOCTSD.
5. HeHOBLIe MapKCTUHI'OBBIC UCCIICIOBAHUA.

Tema S: Opranuszanusi cucreMsbl cObITa TOBAPOB
Opranu3zanusi CUCTEMbI CObITa TOBAPOB.
OCHOBHbBIE IPUHIIMITBI OPraHU3ALUH COBITA.
[{ernouka TOBapOIBUKEHHUS.
COBbITOBBIE CTpATETUH.

PR

Tema 6: Pexs1aMa 1 MapKeTHHIOBble KOMMYHHKALMH.
MapkeTuHroBble KOMMYHHKALUH.
Pexnama: nonsitue, BUAbI U (POPMBI.
OcHoBHBbIE 3TaIlbl pa3pabOTKU PEKJIAMHOM MMOJIUTUKH.
MecTo pexiiaMbl B KOMIUIEKCE MAPKETUHIOBBIX KOMMYHUKALUH.
NHCTpyMEHTBI IPOABUKEHUS.
HHTerpupoBaHHbIE MAPKETUHIOBbIE KOMMYHUKALIUH.
Kommynukanumn komnanuu B digital-cpene.

Nk W=

Theme 1: Marketing and market: the concept, principles, tools, effects

1. Marketing and market: the concept, principles, tools, effects.

2. The main stages of marketing development: concepts and principles.

3. The need — the need — the demand: the role of marketing in the process of converting the needs
of consumers in the state of demand, model of consumer behavior.

4. Types of marketing.

5. Marketing in regional development

Theme 2: marketing System and customer orientation of the company.

. Marketing system and customer orientation of the company.

. External and internal environment of companies.

. The place of marketing in the company management system.

. Marketing as business philosophy.

. Marketing and organizational culture of the company.

. The system of collecting marketing information and marketing research.

. Creating and managing relationships with consumers.

. The current stage of development of marketing: the concept of joint value creation.

01N DN B~ WM =

Theme 3: Commodity marketing: creating competitive goods.
1. Product marketing: creating competitive goods.

2. From idea to market implementation.

3. Marketing research for product development.

4. Commodity strategy.

5. Analysis tools of commercial policy.

Theme 4: Price as a tool to influence the market

1. Price as a tool to influence the market.

2. The essence of price in marketing.

3. Pricing strategy and tactics.

4. Pricing methods: market orientation, demand and consumer value.
5. Price research.

Theme 5: Organisation of system of sales of goods
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1. Organization of system of sales of goods.
2. The basic principles of marketing.

3. Chain of goods movement.

4. Marketing strategy.

Theme 6: Advertising and marketing communications.

1. Marketing communications.

2. Advertising: concept, types and forms.

3. The main stages of development of an advertising policy.

4. The role of advertising in a complex marketing communications.
5. Promotion tools.

6. Integrated marketing communications.

7. Communications company in the digital environment.

Ilpumepnvie memul peghepamos.
1. Ilpobnemsl, cTpaTerusi U METOAbl MAPKETUHIOBOM KOMMYHHMKAIIMH HA MEXKyHAapOTHOM
PBIHKE.
2. Bo3MOXXHOCTM MapKeTHHra B TIpoIecce pa3palOTKH MPOEKTOB MEXIYHAPOTHOTO
COTPYIHUYECTBA.
MapKeTHHIOBBIE CTPATETUN HAa MEXAYHAPOIHOM PBIHKE.
Cpena Mex1yHapOIHOTO MapKETHUHTA.
[lenecooOpa3HOCTh BBIXOAA HA BHEIIHUNA PHIHOK, METO/IbI BHIX0/Ia HA BHEIIHUI PHIHOK.
I'moGanu3anus u npobiemsl, co3aaBaemsle ero st Poccun.
AJlanTallMOHHBIE U3MEHEHUsI CTPYKTYPbl BHEIIHUX CBS3€U NMPEANPUATHI, BBI3BAaHHBIC
IIPOLIECCaMU UHTEPHAIM3ALUN
8. MapxkeTusr B o0ecreueHun KOHKYPEHTOCIIOCOOHOCTH PETHOHOB.
9. MapkeTHUHIoBBIE UCCIIEJOBAHNUS TP BBIXOJIE HA MEKIYHAPOIAHBIN PBIHOK.
10. IIpobaembl MapKeTHHTa NPU peaan3alui MEK/yHapOIHBIX POECKTOB.

NowvhswWw

Approximate themes of abstracts.

1. Problems, strategies and methods of marketing communication in the international
market.

2. Marketing opportunities in the development of international cooperation projects.

3. Marketing strategy in the international market.

4. Environment of international marketing.

5. The feasibility of entering the foreign market, methods of market entry.

6. Globalization and the problems it creates for Russia.

7. Adaptive changes in the structure of external relations of enterprises, caused by
processes of internalization

8. Marketing in ensuring the competitiveness of regions.

9. Marketing research when entering the international market.

10. Marketing problems in the implementation of international projects.

IIpumepnvie mecmol
1. MapKeTHHI MOKHO ONpeeTUTh KaK:
a) ymOpaBiieHHE COBITOM;
0) PBIHOYHBIIM MOTEHIIMAT PUPMBI;
B) JEATEIHHOCTH, HANIPABJICHHAS HA MPOJBMKEHUE TOBAPA,
I) JeATeIbHOCTh, HAIPABJICHHAS HA MOJIy4YeHUE NPUOBLTN TOCPEICTBOM
YIOBJIETBOPEHHSI TOTPEOHOCTEH.

2. I/ICTOpH‘IeCKOﬁ Hpe)IHOCbIﬂKOﬁ BO3SHUKHOBCHMS MAPKETUHTA SAIBJIACTCH:



12

a) Kpu3HUC cOBITa;

0) pOCT MPOU3BOAUTEIHHOCTH TPY/IQ;

B) MOBBIIIEHUE NpodeccuoHan3ma pabOTHUKOB COBITA;
I) pachbUIeHHE MPOMBIIUICHHOTO U TOPTOBOTO KaIllMTAaJIOB.

3. CymHoCTh KOHUENIMH «COMUATbHO-ITHYECKOr0» MAPKETHHI A 3aK/JII0YAeTCsl B TOM, YTO:

a) CIPOCOM HOJB3YIOTCS TOBApbl C HU3KOM LIEHON M IIMPOKO MPEICTaBICHHbIE B
TOPTOBIIE;

0) KayecTBO TOBapa — INIABHOE YCJIIOBHUE YCIEUIHOTO OU3HECa;

B) 00mecTBeHHOE 0JarocoCTosIHUE — 00s3aTeNbHbIN (akTop OM3HECa;

I) HeoOXOAMMO MPOU3BOJCTBO TOJIBKO TEX TOBAPOB, HA KOTOPHIE yXKE CYLIECTBYET WU
MOKeT OBbITh c(hOPMHUPOBAH CIIPOC.

4. IlaccuBHBII MAPKETHHT — 3TO:
a) H3MEHEHME CTapbIX U CO3/IaHHe HOBBIX OTpeOHOCTEH, 3a00Ta 0 moTpeduree;
0) opueHTalMs Ha TOBAp, IPOU3BOJICTBO;
B) HEHTpalbHOE OTHOILIEHUE K OKPY)KAIOLIEeH Cpeie MapKETHHIa;
I) OpHUEeHTalMs Ha OOHApYXEHHE U OPraHU3AIMI0 PhIHKA COBITA.

5. IlpuHIMIBI, HA 0CHOBE KOTOPBIX peajiu3yercss PyHKIHOHATbHbII MAapKETHHT,
00beTUHAIOTCH KOHIeNIMe:

a) COBEPIICHCTBOBAHMS COBITA;

0) KOMIUIEKCHOTO MapkeTuHra (5 «P»);

B) COBEPIICHCTBOBAHUS MMPOU3BOJICTRA,

I) COIHMAIbHO-3TUYHOTO MAPKETUHTA.

6. Llens I'enpu @opaa cocTosiyia B MACCOBOM BBIIYCKe aBTOMOOMJIeH 10 JOCTYIHOM LeHe,
YTO COOTBETCTBYET KJIACCHYECKON KOHLENIUH...

a) MapKeTUHra

0) COBEpIIICHCTBOBAHUS ITPOU3BOICTBA

B) COBEPLICHCTBOBAHUS TOBapa

I') COIIMAJIbHO-3TUYECKOI0 MApKETHUHTa

7. OcHOBHOW NPUHUMI IPO0IEeMHO (hopMBbI OPraHU3aANMU MAPKETHHIA HA (hUpMe
3aKJj104aercs B:
a) PperyjiIsspHOM IPUMEHEHUHU SKCIEPTHBIX METO/I0B aHAJIM3a BOSHUKAIOIINX MPoOieM;
0) OCYIIECTBICHUN MAPKETUHIOBBIX MEPOIIPUATHS 110 PEIICHUIO PA3IMYHBIX ITPOOIIEM;
B) CO3JIaHUU aIMUHUCTPATUBHON IPYMIIbI PA3IMYHBIX CIIELIUAIUCTOB I PEILICHUS
BO3HHKILIEH MPOOIIEMBI;
r) pacrpeaenaeHuu pyHKIUNA MapKETUHIa BHYTPU MapKETHHIOBOM CITY>KOBI.

8. MapkeTuHroBas ciIy0a Ha (pupMe MOKeT ObITh OPraHN30BaHA M0 MPUHIUILY:
a) HepapXuuyecKoMy;
0) MOTPEeOUTEITHCKOMY;
B) MaTpUYHOMY;,
I) IPOU3BOACTBEHHOMY.

9. Cpenu KOHIENTYAJTbHBIX MOJAX0I0B K MAPKETHHIY He BBIIEJISIIOT:
a) HICOJIOTHYECKHUM acIeKT;
0) TICUXOJIOTHYECKHUM aCTICKT;
B) aHAJIUTUYECKUN aCIeKT;
I) HPUKIATHON aCIEKT.
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10. Oco0eHHOCTH COBPEMEHHOI'0 3Talia MUPOBOr0 Pa3BUTHSI MAPKETHHI A 3aK/II0YaeTCs B
TOM, 4YTO 3TO:

a) TOTPeOUTETHCKUI MAapKETHHT;

0) MpPOM3BOJCTBEHHBIH MapKETHHT;

B) OpraHM3allMOHHBIA MapKETHHT;

I') AaKTHUBHBIA MUKpPO-, MAKpO-, MEra- U COLMAIbHBIA MapKETHHT.

Approximate tests

1. Marketing can be defined as:

a) sales management;

b) the market potential of the company;

C) activities aimed at the promotion of goods;

d) activities aimed at obtaining profits through satisfaction of needs.

2. The historical prerequisite for the emergence of marketing is:
a) the crisis of distribution;

b) the growth of labor productivity;

C) professionalism of sales;

g) spraying industrial and commercial capital.

3. The essence of the concept of "socio-ethical" marketing is that:

a) demand of goods with low price and widely traded;

b) the quality of the product is the main prerequisite for successful business;

C) public welfare is essential in business;

g) necessary to the production of only those goods that are already exist or can be formed
to demand.

4. Passive marketing is:

a) change the old and create new needs, taking care of the consumer;
b) focus on goods production;

C) a neutral attitude to the environment of marketing;

g) focus on the discovery and organization of the market.

5. The principles on the basis of which implemented in the functional marketing,
combined with concept:

a) improve marketing;

b) integrated marketing (5 "P");

C) improve production;

g) socio-ethical marketing.

6. The purpose of Henry Ford was to mass production of cars at an affordable price,
which corresponds to the classical concept...

a) marketing

b) improve production

C) improving the product

g) socio-ethical marketing

7. The basic principle problematic forms of organization of marketing at the firm is:
a) regular use of the expert methods of the analysis of arising problems;

b) the implementation of marketing activities for the solution of various problems;
C) creating the administrative group of various experts to solve problems;
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d) the distribution functions of marketing within the marketing service.

8. Marketing service firm can be organized according to the principle:
a) hierarchical;
b) consumer;
C) a matrix;

g) production.

9. Among conceptual approaches to marketing are not isolated:
a) ideological dimension;
b) the psychological aspect;
C) the analytical aspect;

d) applied aspect.

10. The feature of modern stage of world development of marketing is that it:
a) consumer marketing;

b) production and marketing;
C) organizational marketing;
g) active micro-, macro-, mega -, and social marketing.

4.3, OI_IeHO‘-IHBIe cpeacTBa i HpOMe)KyTOqHOﬁ aTTcCTaluu.

4.3.1. ®opmupyemble KOMIETEHLUMH C YKa3aHHEM 3TanoB UX (OopMUpOBaHHS B Ipolecce
OCBOEHHUA 00pa3oBaresbHOM nporpamMmbl. [lokazarenu U KpuTepur OLIEHUBAHUS KOMIIETEHLIUHN C
YUYETOM 3Tana ux (opMUpPOBAHUS

Kon HaumeHoBaHue Kon HaumeHoBaHue JTamna|
KOMITETECHITUN  |[KOMIICTCHITHH bTara OCBOCHHSIOCBOCHUS KOMITETCHITHH
KOMITETEHITHH
[1K-9 BJIaJCHUEM OCHOBAMU T11K-9.1 Brnanedane ocHoBaMu
COLIMOJIOTUYECKUX COLIMOJIOTUYECKUX METOJIOB
METO/IOB (HHTEPBBIO, (MHTEPBBIO, AaHKETUPOBAHUE,
aHKETHPOBAaHMUE, HaOJTI0ICHNUE )
Ha0oIeHNe),
TOTOBHOCTH TIPUHSTH
ydacTue B IUIaHUPOBAHUHU
W TIPOBEICHUHU TIOJIEBOTO
MCCIIEIOBAHUS B CTpaHe
(peruosne)
crelHaaIu3aluu
AI1K-3 BrnageHuem HaBbikamu  JII1K-3.2 CriocoOHOCTBIO OCBaMBAaTh
MapKETUHIOBBIX OCHOBBI MAPKETHUHIOBBIX

MCCIICIOBAHNM, aHaIN3a
KOHKYPEHTHOM Cpeibl,
PECYpPCOB IPOEKTA,
(hopMHUpOBaHUS KOMAH bl
MEXTyHApOAHOTO
[MPOEKTa, HAaBBIKAMH
pEeKJIaMbl, CBS3EH C
00I1I€CTBEHHOCTHIO,
HpOl[BI/I)KeHI/IH HpOGKTOB

(B TOM 4HCIIE B

MCCIICIOBAHUM, aHaI3a
KOHKYPEHTHOM Cpe/ipl,
[PECYPCOB MPOCKTA,
(hopMUPOBaHUS KOMaHIbI
MEXTyHAPOJHOTO MPOCKTA,
HABBIKAMH PEKJIaMbI, CBS3EH C
00111€CTBEHHOCTHIO,
[TPOIBYKEHUS TIPOSKTORB (B TOM
qrcie B MHPOPMALIMOHHBIX

CETSX)
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lMHGbOPMALHOHHBIX ceTsX)]

JTan ocBOeHHUSA

IToxa3zarTeynL olleHUBaHHUSA

Kpurepuii oueHuBaHust

KOMIIETeHIINH
ITK-9.1 Onpenenenne neneil u 3anad|/leMOHCTpUpYET 3HAHHE METOIMKH
Bianenue OCHOBaMH |HCCIIEOBaHMS, BBIOOD | U TEXHOJIOTHH OpraHu3alNH,
COLIMOJIOTHUECKHX METOIOJIOTMM U MHCTPYMEHTOB, [ IpOoBENeHUS u 00paboTku
METOZIOB  (MHTEpBBIO, |IJIAHUpOBaHHE pabOT, IOMCK |pe3yIbTaToOB UHTEPBbIO,
AQHKETHUPOBAHUE, uHpOpMaIUH AQHKETHPOBAHMsI, HAOIIOCHUS
HabIoIeHNEe) Omnpenenser 3¢ (HEeKTUBHOCTh

COLIMOJIOTHYECKUX METOZIOB
(MHTEpBBIO, AHKETHPOBAaHUE,
HaOJII0/IeHuUE) B pas3InYHbIX
VICCJIEIOBAHUSX
AIIK-3.2 Onucanue cpeapl peanusanuu | AHamu3upyer BO3MO>KHOCTH
Crnoco0GHOCTBIO IIPOEKTA, KOHKYPEHTOB, | IPUMEHEHHSI OCHOB MapKETUHIOBBIX
OCBauBaTh OCHOBBI |BO3MOXKHOCTEM W PHUCKOB,|HCCII€OBaHUH, aHamu3a
MapKETHHIOBBIX CBA3aHHBIX C BHEIIHMMM U |KOHKYpPEHTHOM Cpelpl, pPECYpCOB
UCCJIEIOBAHUMN, aHajlu3a |BHYTPEHHUMHU (hakTopaMu poeKkTa, (POpMUPOBAHUS KOMAaHJbI
KOHKYPEHTHOM  CpEelpl, MEX1yHapOIHOTO IIPOEKTA,
pecypcoB IIPOEKTa, HaBbIKAMHM  PEKJIaMbl, CBSI3€H C
dbopmupoBaHUs OO0IIeCTBEHHOCTBIO, POJBMKEHUS
KOMaH/Ibl OpoeKToB (B TOM  4Yuclie B
MEX1YHapOIHOTO UH(POPMAITMOHHBIX CeTAX) K
IIPOEKTA, HaBbIKaMU paspaboTke MEX1yHapOIHBIX
peKnambl, CBA3€H ¢ IIPOEKTOB
00IIIEeCTBEHHOCTHIO,
IIPOABMIKEHUS ITPOEKTOB
(B TOM uymcie B
UH(POPMALUOHHBIX
CeTAX)

[Tpu mpoBeeHUH TpPOLEAYPHI OLEHUBAHUS PE3YIbTaTOB OOYUYEHHs] WHBAIUIOB W JIMIL C
OrpaHUYEHHBIMU BO3MOKHOCTSMU 3JI0POBbS MPEIYCMAaTPUBACTCS HCIIOIB30BAHUE TEXHUUECKHUX
CPEICTB, HEOOXOIUMBIX UM B CBSI3U C UX HWHIAUBUAYAIBHBIMU OCOOCHHOCTSIMH. DTH CpE/ICTBa
MOTYT OBITh IPEJOCTABICHBI MJIK MOTYT HCIIOIB30BATHCSI COOCTBEHHbBIE TEXHUYECKHE CPECTBA;

[Tpu HEOOXOAUMOCTH MHBAIM/IAM U JIUIAM C OTPAHMYEHHBIMUA BO3MOXKHOCTSIMH 3/I0POBbSI
MPEIOCTABIIACTCS TOTOJIHUTEIHLHOE BPEeMs IS IOATOTOBKM OTBETA HA BBHITIOJIHEHUE 3a/1aHUM.

WHCTpyKIMsS 1O MOPAAKY NPOBENEHHUS MPOLEAYypbl OLEHUBAHUS MPEIOCTaBIsSETCS B
noctynHoi (opme (yCcTHO, B MHCbMEHHOW (opme, B MHCbMEHHOM (opme Ha s3blke bpaiins,
YCTHO C MCTIOJIb30BAHUEM YCIIYT CYpJIOTIEPEBOTUMKA).

JoctynHast hopMa mpeIoCTaBICHUS 3a/IaHUH OIICHOYHBIX CPEACTB: B IEYaTHOU opme, B
nmevyaTHon ¢opMe yBenWueHHbIM mpudToM, B medatHor (opme mpudrtom bpaiinsa, B dGopme
ANIEKTPOHHOTO JIOKYMEHTA, 3aJaHHs 3aUMTHIBAIOTCS aCCUCTEHTOM, 3a/IaHUs NMPEIOCTABIISIOTCS C
HCIIOJIb30BaHUEM CYpIOIEPEBO/IA).

HoctynHas popma mpeaocTaBiIeHUsl OTBETOB Ha 3a/aHus (MUCbMEHHO Ha Oymare, Habop
OTBETOB Ha KOMIIbIOTEpE, MHUCbMEHHO Ha si3bIKe bpaiis, ¢ MCIonb30BaHUEM yCIyr acCUCTEHTA,

YCTHO).

[Tpu HEOOXOAMMOCTH /IJIs1 OOYJAIOITUXCS C OTPAHMYCHHBIMUA BO3MOYKHOCTSIMU 3/I0POBbS U
WHBAIHJIOB TIPOIIEIypa OIICHUBAHUS PE3YIbTATOB 00YyUEHUS 10 AUCIUILTHHE MOXKET TPOBOTUTHCS
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B HECKOITbKO JTaroB.

[IpoBenenne mpoleaypbl OLEHUBAHMS PE3YJIbTATOB OOYUYECHHUS HWHBAIUIOB M JIHI] C
OTPaHUYEHHBIMU BO3MOXHOCTSMHU 370POBbS JOMYCKAETCS C MCIOIb30BAHUEM JMCTAHIIMOHHBIX
00pa3oBaTeIbHBIX TEXHOJIOTHH.

4.3.2 TunoBble OLIEHOYHBIE CPEICTBA

20X AN R WD =R WD =

11.

13.
14.

15.
16.
17.
18.
19.
20.
21

22.

23.
24.

Bonpocs! K 3k3amMeHy
Ponb MapkeTrHra B 93kKOHOMUYECKOM Pa3BUTUU CTPAHBI.
DTanbl pa3BUTHS U KOHIEMIIUA MapKETHUHTA.
[enn mapkeTHHra ¥ QyHKIUNA MapKETHUHTA.
[IpuunHbl co3nanust ciay>KO0bl MapKETUHTa Ha JAecTBYyomIel hupme.
[TpuHIMITBI OpTaHU3alUU CITYKObI MAPKETHHTA.
[ToHnsiTHE M BUABI MAPKETUHTOBOM CPEJIBI.
BHyTpeHHsS 1 BHELIHSS MUKPOCPEAA MAPKETHUHIA.
[ToHsiTHE M OCHOBHBIEC TUIIBI KOHTAKTHBIX ayIUTOPHUH.
@DaKkTOpbI MAKpOCPEIbl MAPKETUHTA.
[ToHsiTHE W BUIBI KOHKYPEHIIMH.
Mopnenb nsatu KOHKypeHTHbIX cuil M. Iloprepa.
[ToHsITHE KOHKYPEHTHOW CUTYallul, KOHKYPEHTHOTO TIOBEJACHUS.
[TonsTHs HYX11a, TOTPEOHOCTbD.
[TonsiTHe MOTPEOHOCTH, TUTIOJIOTUSI TIOTPEOHOCTEH U MOKYIATEIICH.

. HOTpe6I/ITeHLCKI/II71 BBI60p, MOTHBALUA TIIOKYIIKM W MOICIUPOBAHUC IIOBCACHUA

noTpeouTes.
Lenu uccnenoBaHus OBEACHUS MOKYTaTeNei.

. MotuBaius notpeOHOCTeH, ee 3HaueHue /111 MapKETUHTa.

Mozenu noKynaTenabCKoro oBeIEeHUs.

OcCHOBHbBIE 3aKOHOMEPHOCTH CIIpOCa: 3aBUCHUMOCTh CIIpoca OT II€H, 3aBUCHUMOCTb
cipoca ot goxona. [Tapanokcel crpoca.

[Tonsitre u opMbl IPOABUKEHNS TOBapa Ha PHIHOK.

KoMMyHUKalMOHHbIE KaHAJIbI U TO3ULIMOHUPOBAHUE TOBApA.

Push- u pull-koMmyHMKaIIH.

[TonaTne «MHQIAIMY BHUMAHUSY.

[TonsATHE TOYEK KOHTAKTA.

CyObeKThl U 0OBEKTHI PEKIAMHOM JesITeTbHOCTH.

. Pexstamapie HOCMTENM W (GopMbl peksiaMmbl. Vcmonp3oBaHWe B peKJIaMe€ OCHOBHBIX

3JIEMEHTOB TEOPUHU MACCOBOM KOMMYHHUKALUU.

Bunpl pexnamMHbIx kKaMmaHui (110 LEesM, CUJle peKJIaMHOTO BO3AEHCTBUS, 10 0OBEKTaM,
[0 HOCUTENIIM, [0 CTENEeHM OXBaTa pbIHKA, TEPPUTOPUAIBHO-TEOrpapUIecCKuM
MIPU3HAKAM, CPOKaM peaTu3allii).

[TpuHIMIBl GOPMUPOBAHUS PEKITAMHOTO OIOJDKETA.

Onenka 3pPeKTUBHOCTH MAPKETUHIOBBIX KOMMYHHUKAIUH.

The exam questions

W N = BN W -

. The role of marketing in economic development of the country.

. The stages of development and concept of marketing.

. Marketing goals and marketing functions.

. The reasons for the creation of marketing service at the existing firm.
. Principles of service marketing.

. Concept and types of marketing environment.

. Internal and external marketing microenvironment.

. The concept and main types of contact audiences.
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4. The factors in the macro environment of marketing.

5. Concept and types of competition.

6. The model of five competitive forces of M. porter.

7. The concept of the competitive situation, competitive behavior.

8. The concept of the need, the need.

9. The concept of needs, types of needs and customers.

10. Consumer choice, purchase motivation and modeling of consumer behavior.

11. The purpose of the study of the behavior of buyers.

12. Motivation needs its value to marketing.

13. Models of consumer behavior.

14. Basic laws of demand: the dependence of demand on prices, the dependence of
demand on income. The paradoxes demand.

15. The concept and forms of product promotion on the market.

16. Communication channels and product positioning.

17. Push - and pull-communication.

18. The concept of "inflation."

19. The concept of points of contact.

20. Subjects and objects of advertising.

21. Advertising media and forms of advertising. The use in advertising of the main
elements of the theory of mass communication.

22. The types of advertising campaigns (for the purposes of, the power of advertising,
objects, object, the degree of market coverage, geographically-geographical indications, the
timing of implementation).

23. Principles of formation of the advertising budget.

24. Evaluation of the effectiveness of marketing communications.

[IIkana oueHuBaHUs.

OueHka 3HaHWW, YMEHUH, HABBHIKOB IPOBOJUTCS Ha OCHOBE OalIbHO-PEHTHHTOBOMN
cucrembl: 30% u3 100% (wim 30 6amwioB u3 100) - BKiIag B UTOrOBYIO OLICHKY IO pe3yibTaTaM
IIPOMEKYTOYHOU aTTECTALIUH.

[Ipu oneHuBanuM OoTBeTa OOYYAIOLIErocs B XOA€ MPOMEXYTOYHOM aTTecTallud MOXKHO
ONUPAThCA HA CIEAYIOLINE KPUTEPUH:

bambl Kpurepuii onieHKH

26-30 OOyyaromuiicss  TOKa3bIBa€T BBICOKMH  YPOBEHb  KOMIIETEHTHOCTH, 3HAHUS
IPOTPaMMHOTO  Marepuana, y4yeOHOH, NepuoguuecKod U  MOHOTrpaduuecKon
JIUTEPaTyphl, 3aKOHONATEIbCTBA U MPAKTUKH €0 IPUMEHEHHUs, PACKPBIBACT HE TOJIBKO
OCHOBHBIE MMOHSTHS, HO M AHAIU3MPYET MX C TOYKH 3PEHMS Pa3IMUYHBIX aBTOPOB.
OO0yyaromuiics MOKa3bIBaCT HE TOJIBKO BHICOKHI YPOBEHb TEOPETHUCCKUX 3HAHHM, HO
M BHIUT  MEXKIUCIMIUIMHApHbIE  cBs3u.  lIpodeccnonanbHO,  rpaMoOTHO,
IIOCJIEZIOBATEIIEHO, XOPOLIMM S3BIKOM YETKO M3J1araeT MaTepuaj, apryMECHTHPOBAHHO
dbopMynupyeT BBIBOJBI. 3HAeT B paMKax TPeOOBAHWH K HANpPaBICHUIO U MPOQUITIO
HOATOTOBKHM 3aKOHOJATEJIbHO-HOPMATHBHYIO M TpakTHueckyro 0Oa3y. Ha Bompocsl
OTBEYAET KPAaTKO, ApI'YMEHTHUPOBAHO, YBEPEHHO, IO CYILLECTBY.

16-25 OOyyaromuiicss TOKa3bIBa€T JIOCTATOYHBIM ypOBEHb KOMIIETCHTHOCTH, 3HAHUSA
MaTepUaioB 3aHATHH, YIeOHOH M METOIMUYECKOW JUTEepaTyphl, 3aKOHOAATEIbCTBA U
IPAaKTUKU €ro NPUMEHEHUS. YBEPEHHO M NPO(PECCHOHAIBHO, I'PAMOTHBIM SI3bIKOM,
SCHO, YETKO WM IOHSITHO M3JIara€T COCTOSHUE M CYTh BONPOCA. 3HAET HOPMAaTHBHO-
3aKOHOJATEIbHYI0 M  IpaKTHYecKyl0 0a3y, HO TIIpU OTBETE€ JOIyCKaeT
HECYIECTBEHHbIE NorpemtHocTH. OOyJyaronuiics OKa3bIBaeT JOCTATOUYHbIN yPOBEHb
npogeCCUOHANIBHBIX 3HAHUH, CBOOOIHO ONEpHUpYeT MOHATUAMHU, METOAAMU OLIEHKU
IPUHATHUA pEIICHUH, UMEET MPEACTABIECHUE: O MEXAUCUUILIMHAPHBIX CBA3SX,
YBSI3BIBACT 3HAHMS, IOJYYECHHBIC IPU W3YYEHUU PA3JIMYHBIX JHUCLUUIUIMH, YMEET
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AHAJIM3UPOBATH TPAKTUYCCKHUEC CUTyallUU, HO OOIYCKACT HCKOTOPLIC IMOTIPCIIHOCTHU.
OTBeT IMOCTPOCH JIOTUYHO, MAaTCpUall HU3JIara€rCia XOpOIIHWM A3BIKOM, IMPHBJIICKACTCA
I/IH(bOpMaTI/IBHHﬁ n I/IJIJ'IIOCTpI/IpOBaHHHﬁ Marcpuall, HO IIpU OTBETC [OITYCKACT
HCKOTOPLIC MOIrpCITHOCTH. BOHpOCBI HC BBISBIBAIOT CYIICCTBCHHBIX SaTPYJIHeHHﬁ.

6-15 OOyuaromuiicss MOKa3bIBACT JOCTATOYHbIC 3HAHHMS MaTepuaioB 3aHATHH, HO TPHU
OTBETE OTCYTCTBYET JIOJDKHAS CBSI3b MEX/Y aHAJIM30M, apryMEHTALUeil U BHIBOAAMHU.
Ha mocraBneHHble 4eHAMH KOMHMCCHH BOIPOCHI OTBEYAE€T HEYBEPEHHO, JOMYCKAeT
norpemHocTy. OOydaromuiics BiazeeT NPaKTUYECKUMHM HaBbIKaMH, HPUBJIEKAET
WITIOCTPATUBHBIA Marepuan, HO YyBCTBYeT ceOsi HEYBEPEHHO IIpU aHalu3e
MEXIUCUMIUIMHAPHBIX CBsA3ed. B oTBere He Bcerga NPUCYTCTBYET JIOTHKA,
apryMEHTBhl TPHUBIEKAIOTCS HEJIOCTaTOYHO Beckue. Ha mocTaBieHHbIE BOMPOCHI
3aTPYIHSAETCS C OTBETAMH, OKA3bIBAET HEJOCTATOYHO NTyOOKHE 3HAHMSL.

0-5 OOyuaromuiicss TOKa3bIBaeT ciadbleé 3HAHUS MAaTepuaoB 3aHATHH, Yy4eOHOH
JUTEPATYpPbl, 3aKOHOAATEIbCTBA M IPAKTUKU €ro NPUMEHEHHs, HU3KHH ypOBEHb
KOMIIETEHTHOCTH, HEYBEPEHHOE WU3JIOKeHHE Bompoca. OOydaroluiicss MOKa3bIBacT
ciabblii  ypOBEHb NPO(QECCHOHANBHBIX 3HAHWM, 3aTpyAHSAETCS TNpU  aHAIU3e
IIpaKTUYECKUX cuTyauuid. He MokeT mpuBecTH NpHUMEpPHI U3 PEAIbHOM IPAKTUKH.
HeyBepeHHO M JIOrMUYECKH HENOCJEI0BaTeNbHO M3JlaraeT Mmarepuan. HempaBuiabHO
OTBEYACT HA BOIIPOCHI WJIM 3aTPYJHSAETCS] C OTBETOM.

[IIkana nepeBoia U3 MHOTOOALTLHOW CUCTEMBI B TPAJIUIIMOHHYIO:

- oOyuaronieMycsi BBICTABISIETCS OIICHKA «HEYJIOBIECTBOPHTEIBHO» €CIIH O0yJaromuiics
HaOpan menee 50 6aIoOB,

- OIICHKa «YJIOBIICTBOPHUTEIBHO» BBICTABISICTCSI TPU YCIOBHH, €CIU OOyJarouuiics
Habpai ot 50 1o 65 6aos;

- OIICHKA «XOPOIIIO» BBICTABJISICTCS TIPU YCIIOBUH, eCiu oOyJaromuiicss Habpai ot 66 110
75 6ayIoB;

- OIICHKA «OTJIIMYHO)» BBICTABIIICTCS MPH YCIOBUH, €CIIM OOydaronuiics Habpai ot 76 1o
100 6anos.

100 ©aytoB BBICTABISICTCS TIPU YCIOBHH BBIIOJHEHHS BCEX TPEOOBAHMH, a TAKKe IMPH
00s13aTEILHOM MPOSABJICHUU TBOPYCCKOIO OTHOMICHHUA K MIpEeAMETY, YMCHHUH HaXOAWUTb
OpUTMHAIIbHBIC, HE COACpKaIIMecs B y4eOHMKaX OTBEThI, YMEHHUU Pa0dOTaTh C MCTOYHUKAMH,
KOTOPBIC COACPIKATCA I[OHOHHHTGHBHOﬁ JATCPATypC K KYpCy, YMCHHU COCIAUHATL 3HAHUA,
MOJTYYCHHBIC B JIAHHOM KypCE CO 3HAHUSIMU JIPYTUX JUCIUTUINH.

4.4. Meroauyeckue Marepuabl

VYCrHBIN OTpoC ABISIETCS OMHUM W3 OCHOBHBIX CIIOCOOOB NMPOBEPKH YCBOCHHUS 3HAHUM
oOydaromumucs. Pa3BepHyTbI OTBET CTyAEHTa JOJDKEH IPeJICTaBIsATb COOON CBA3HOE,
JIOTHYECKU TOCIIEIOBATEIbHOE COOOIIEHHE Ha ONPEACICHHYIO TeMY, IOKa3blBaTh €r0 YMEHHE
IIPUMEHATH ONPEICIICHUS, NpPaBUiIa B KOHKPETHBIX ciydasX. OCHOBHBIE KPUTEPHUU OLICHKH
YCTHOTO OTBETA: MPAaBUIBHOCTH OTBETA IO COAEP)KAHMIO; MOJIHOTA U IIyOMHa OTBETA; JIOTMKa
U3JI0KEHUs MaTepualia (YUUThIBaeTCsl YMEHHUE CTPOUTH 1IEJIOCTHBIN, IOCIeI0BAaTeNbHBIN paccKas,
IPaMOTHO I10JIb30BaThCsl CHEIMAIbHON TEPMHUHOJIOTHEN); HCIIOJIB30BAaHUE JOTIOJIHUTEIBHOTO
MaTepuaa.

TectupoBanue oOecrieyrBaeT KOHTPOJIb 3a 3HAHUSMH OOYYaIOUIMXCS, CIOCOOCTBYET
Pa3sBUTHIO YMEHHUS BBIJEINATh, aHAIM3UPOBAaTh U 0000IIaTh Hamboyiee CYIIECTBEHHbIE CBA3H,
IpU3HAKW W OpUHLUIBL. OCHOBHBIMM KPUTEPHUSIMH OLEHKU SIBISIOTCS CaMOCTOSTEJIBHOCTD,
IIPABWJIBHOCTb M CKOPOCTh OTBETA HA BOIIPOC.

5. Meronnueckue ykazaHus JJisi 00y4al0UIUXCsl 0 OCBOEHHM IO M CIIUIJINHbI
Memoouueckue ykazaHus no camocmosamebHOU N0020MOosKe K 3aHAMUAM J1eKYUOHHOZO,
NPAKMuU4ecKo2o (CeMUHapcKo2o) muna:
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[ToaroroBka K 3aHATUSAM JOJKHA HOCHUTh CHUCTEMAaTHUECKUH XapakTep. JTO MO3BOJIUT
oOyyJarorieMycsi B IOJTHOM 00beMe BBINOJIHUTEL Bce TpeboBaHus npernoaasatesis. OOydaronmmest
PEKOMEHJyeTCsl M3ydaTh KaK OCHOBHYIO, TaK U JOMNOJHUTEIBHYIO JIUTEpaTypy, a TaKkKe
3HAaKOMUTBbCSI ¢ VIHTepHEeT-UCTOUHMKAaMH (CIHCOK NpUBEACH B paboueil mporpamme 10
JTUCITUTLINHE ).

Memoouueckue ykazanus no no020moske 00K1a008:

[TogroroBka oOydaromMXCs K ONPOCY NPEINOJaraeT H3Yy4YeHHE B COOTBETCTBHUH
TEMaTUKON JUCLUUIUIMHBI OCHOBHOM/ JJOMIOJHUTENBHOM JIUTEpaTyphbl, HOPMAaTUBHBIX JOKYMEHTOB,
MHTEPHET-PECYPCOB.

OO0yuaromuiicsi TOTOBUT OKJIAJ B (popMe YCTHOTO COOOILEHHS 110 TeME TUCIUILIHHBI.

IIpemnaraercs cnemyromas CTpyKTypa JOKIaaa:

1. BBenenue:

— YKa3bIBaeTCsl TeMa U LeJb JJOKIIA/1a;

— 0003HayvaeTcs MpobIeMHOe 110JIe, TEMaTUUYECKUE pa3/esibl JOKIaaa.

2. OcHOBHOE COZIEpKaHUE JOKIIaIa:

— MOCJIEJIOBATEIbHO PACKPHIBAIOTCS TEMATUUYECKHE Pa3/Ielibl JOKIIAAA.

3. 3akiIroucHue:

— IIPUBOJIATCS] OCHOBHBIE PE3YJIBTAThl U CYXKACHUS aBTOPA 110 MOBOY ITyTei BO3MOKHOI'O
peIIeHHsI PACCMOTPEHHOM MPOOIEMBI, KOTOPBIE MOTYT OBITH O(DOPMIICHBI B BUIE PEKOMEH AN,

Memoouueckue ykazanus no no020moeke K meCmuposanuio.

IIpy mOAroTOBKE K TECTUPOBAHMIO CIEAYET YUUTBIBATH, YTO TECT MPOBEPSET HE TOJIBKO
3HaHWE TIOHATUM, KaTeropuil, COOBITUH, SBJICHUN, YMEHUS BBIICNATH, aHAJIU3UPOBATh U
0000maTe Haubosiee CYLIECTBEHHbIE CBS3M, MPHU3HAKKM W NPUHIMIIBI Pa3HbIX SBICHUH MU
nponeccoB. [1o3ToMy npu NMOArOTOBKE K TECTy HE CIELyeT MPOCTO 3aydyuBaTh, HEOOXOAMMO
MOHATh JIOTMKY M3JIOKEHHOTO MaTepuaja. OTOMY HEMallo CIOCOOCTBYET COCTaBJIECHHUE
pa3BepHyTOro IulaHa, Tabnui, cxeMm. bonblryio momols OKa3blBalOT HMHTEPHET-TPEHAXKEPHI,
MO3BOJISIONINE, BO-TIEPBBIX, 3aKPENUTh 3HAHMS, BO-BTOPHIX, HPUOOPECTH COOTBETCTBYIOIIWE
IICUXOJIOTMYECKHE HABBIKM CaMOPETYJISLIUN U CAMOKOHTPOJISL.

TectupoBaHue wumeer psag OCOOCHHOCTEH, 3HAHUE KOTOPHIX IIOMOIaeT YCIELIHO
BBIIIOJIHUTh TeCT. MOXHO JaTh CIEAYIOIIHE METOINYECKHE PEKOMEHJIALUH: CIEAYeT
BHUMATEJIBHO U3YYUTh CTPYKTYPY TECTa, OLIEHUTh 00bEM BPEMEHH, BBLAEISIEMOI0 Ha JTAHHBIN
TECT, YBHJETh, KAKOrO THUIA 3aJaHUS B HEM COJAEPKATCA; OTBEYaTh Ha TE BONPOCHI, B
[IPaBUJILHOCTU PEIICHMUS KOTOPBIX HET COMHEHMM, II0Ka HE OCTAHABIMBAsACH HAa TEX, KOTOPBIE
MOTYT BBI3BaTh JOJIHE PA3AyMbsl; OUEHb Ba)KHO BCErJa BHUMATEIbHO YUTATh 3aJIaHUs 10 KOHIIA,
HE IBITAsICh MIOHATD YCIOBUS IO IIEPBBIM CI0BAM.

Memoouueckue pekomenoayuu no Hanucanuio peghepama.

Pedepar sBnsieTcs caMOCTOSTENbHONW TpakTHUYeCKoW pabortoit oOydarommxcs. OH
IIPU3BAH OIPEICIIUTh CTENIEHb OCBOCHMS CTYAEHTOM 3HAHUN M HAaBBIKOB, IOJIYYEHHBIX UM B
IpoLecce U3y4yeHus AUCHUTLIHHBI.

TexcT paboThl JOMKEH ObITH HamucaH B HaydHoM cTuiie. OopmieHne TeKCTa TakkKe
JOJDKHO OBITh BBINOJIHEHO rpamMoTHO. CreayeTr u30derarh MyCThIX NMPOCTPAHCTB U, TeM Oolee,
crpanui. Ha Bce TaOnuIibl, pUCYHKH U TUarpaMMbl JENIAI0TCS CChUIKU B TEKCTE.

Pabora Bemonusiercs B ¢opmare A4. [lpupt — TimesNewRoman. OcHOBHON TekcT
paGotel Habupaercs 14-m mpudTom uepe3 1,5 uHTEepBasa, BBHIPABHUBAHHE IO ULIMPHUHE,
MexOykBeHHbIH uHTepBall «OObIUHBIN», KpacHas cTpoka 1,25 cM. ABTOMaTHYECKH
paccraBisitorcsa nepeHocsl. [lons: Bepxuee 2,0 cMm, HuxHee 2,0 cM, seBoe 3 cM, mpaBoe 1 cM.
[IpomexyTkun Mexay ab3amamMu OTCYTCTBYIOT. BBeneHue, raBbl, 3aKJIIOUYEHHE, CIIMCOK
JUTEpaTypbl U MPUWIOKEHHUS (OPMATUPYIOTCS KaK 3arojIOBKH IEPBOTO YPOBHS M HAUMHAIOTCSA
KK/l ¢ HOBOM cTpaHuLpbl. [loapasens! riaB ¢ HOBOM CTPAaHUIIBI HE HAYMHAIOTCS.
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CHOCKM [IenaloTcsi BHH3Y CTpaHMIbl. TabmuIbl U PHUCYHKH HYMEPYIOTCS OTIENBHO.
Howmep Bkit04aeT HOMep I1aBbl U HOMEP pUCYHKa/TaOIMIIbI B TaHHOM IJi1aBe.

Crpanunpbl paboThl OMKHBI OBITh HpPOHYMEpOoBaHbI. Hymeparusi HaumHaeTcs co
CTpaHULbI C OIVIaBJICHHEM, Ha KOTOPOM cTaBUTCs Ludpa «2» u ganee — no nopsjaky. OkoHuaHue
HyMepaluy TPUXOAUTCA HA TMOCIEAHUN JUCT CHHCKa JuTeparypbl. Homep cTraBUTCS BHU3Y
CTpaHULEBI CIIpaBa. Ha CTpaHUuIax C IPUIOKCHUAMHA HOMEpPA HE CTaBATCA, U B OITIaBJICHUEC OHU HC
BBIHOCSTCS. B OTj1aBieHuN yKka3pIBaeTCsl TOIBKO HOMED MEPBOTO JIMCTA MEPBOTO MPUITOKECHHUS.
O6bem pedepara 7-15 crp.

6. YueOHas 1uTepaTypa u pecypchbl HHGOPMALMOHHO-TEJIeKOMMYHHKALIMOHHOM ceTH
"HHTepHeT", BKIIOYAS NepeYeHb Y4eOHO-MeTOAUYEeCKOro odecnedeHust AJ1s
CaMOCTOATEJIbHOI padoThl 00y4alOUIUXCS MO0 AUCHMIIJIMHE
6.1. OcHoBHas TUTEpaTYpa

1. Axymuu W.JI. MexayHapoIHbIi MapKETHHT [ DIeKTpOHHBIN pecypc]: yueOnux/ NU.JI.
Axynnu— DNeKTpoH. TekcToBble NanHble.— MuHck: TerpaCucremc, Terpanur, 2014.—
512 ¢.— Pexum nocrtyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/28128.html.— 3bC «IPRbooks»

2. Canxaposckuii K.B. MexayHapoHblii MapKeTHHT [ DJIEKTPOHHBIN pecypc]: yueGHoe
nocobue/ K.B. CanxapoBckuii, M.A. [lleMayyk— DIEeKTPOH. TEKCTOBbIE TaHHBIC.—
KemepoBo: KemepoBCckuii TEXHOIOTHYECKU HHCTUTYT IUILEBOM MPOMBIIIIIEHHOCTH,
2014.— 113 ¢.— Pexum nocrtyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/61268.html.— DbC «IPRbooks»

6.2. lonoJiHUTEIbHAS JIUTEPaTypa

1. KamounukoB II.A., Iltamkuna M.I. TpaHcartnaHTHUYECKOE TOPTOBO-IKOHOMHUYECKOE
MapTHEPCTBO // MupoBasi 5JKOHOMHUKA ¥ MeXAyHapoaHble oTHomeHus. 2015, Ne 2. C. 14-
22.- OBC elibrary http://elibrary.ru/item.asp?id=23050978

2. Kotnep ®@. MapkeTHHT MEHEIDKMEHT : DKCIpecc-Kype. - 3-e¢ usmanue. - M. ; CIIO. [u
ap.] : Iurep, 2012. - 479 c.

3. PomanoB A.A. Mapketunr - M.: JlamkoB u K, KOxHbIlt mHCTUTYT MeHexMeHTa, 2011
- http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/4552 — 5bC «IPRbooks»

4. Adam Tooze and Ted Fertik The World Economy and the Great War // Geschichte und
Gesellschaft / 40. Jahrg., H. 2, Der Erste Weltkrieg in globaler Perspektive (April — Juni
2014), pp. 214-238 - OBC Jstor  http://www jstor.org/stable/24368710

6.3. YueOHO-MeTOAMYECKOE 00eciedeHre CAaMOCTOSITEILHOM padoThI

1. Aranos, B. C. . ConuanbHO-IICHX0JIOTHYECKHUE JETEPMUHAHTBI KPEaTUBHOW KOMIIETEHTHOCTH
CTyAeHTOB : MoHOTrpadus / Aramos, Banepuit Cepreesuy, JlaBnerosa, Paga Yenosna. - M. :
MakxkeeB Urops BsiuecnaBosuuy, 2016. - 163 c.

2. Monens TO3WIMOHHOTO OOYYEHHsS CTYACHTOB [DIEKTPOHHBIM pecypc]: TeopeTHdecKue
OCHOBBI U Metoauueckue pexkomeHmammu/ WM.b. IlusH [m gp.].— DIEeKTpOH. TEKCTOBHIE
naHHble.— M.: MOCKOBCKHI TOpOJICKOM Tenarorudyeckuii yuusepcuret, 2012.— 152 c.—
Pexxum nmoctyma: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/27375.html.— 3BC
«IPRbooks»

3. OOpazoBarenbHbIe MHHOBAIMH U TIPAKTHKHU Kapbephl : COOPHUK METOANYECKHX MAaTEpUaIoOB U
crateit / PAHXul C npu [Ipesunente PO. - M. : Jleno, 2015. - 192 c.

4. llcuxonormsi agantauMd U conuanbHas cpena. CoBpeMEHHbIE MOAXOAbI, MPOOJIEMBI,
nepcnekTuBbl [ DnekTpoHHbIi pecypc]/ JL.I. [lukas [u ap.].— DIEeKTpOH. TEKCTOBBIC TaHHBIC.
— M.: Ilep Co, 2007 — 624 c.— Pexum JocTyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/7431.html.— DBbC «IPRbooks»

5. ConuanbHO-TICUXOJIOTHYECKHE acCHeKThl (OPMHUPOBAHUS KYJABTYpHl CaMOOOydaromencs


http://www.jstor.org/stable/24368710
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/4552%20%E2%80%94%20%D0%AD%D0%91%D0%A1%20
http://elibrary.ru/item.asp?id=23050978

10.

I1.

12.
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6.4. HopmaTuBHbBIE IPAaBOBbIE JOKYMEHTHI
EBporeiickass xapTusi peruoHAJIbHBIX $3BIKOB WM s13bIKOB MeHbIIMHCTB (ETS N 148)
(CtpacOypr, 5 Hosa6pst 1992 rozga)
MogenbHblil 3ak0H 00 ocHoBax pernoHanbHON nonuTuku (IIpunsat B r. Cankr-IletepOypre
28.11.2014 IloctanoBnenuem 41-8 Ha 41-oM IUIeHapHOM 3acefaHuM MenapiaMeHTCKON
Accambnen rocynapcts-yyactHukoB CHI')
MemopanayM O B3aMMOINOHHUMAaHUU B OONACTH MEXPETHOHAJIBHOIO W IMPUTPAHUYHOTO
COTpYIHMYECTBA MEX Ay MHHHCTEPCTBOM PETHOHAIBHOTO pa3BuThsa Poccuiickonn denepanyun
u TlocymapctBenHsiM komuTeToM Kuraiickoit Hapoanoit PecnyOnuku mo pasBUTHIO H
pedbopmam" (Iloamucan B r. llanxae 20.05.2014)
MemopannyM O B3aUMOIIOHUMAaHMM MeXAY MMHUCTEPCTBOM PETHOHAIBHOIO pPa3BUTHUSA
Poccuiickonn ®@enepannn 1 MHUHHCTEPCTBOM PETMOHAIBHOTIO Pa3BUTHS U CTPOUTENBLCTBA
Pecny6nmukun MonyoBa B o0nact MexpernoHainbHoro cotpyauudectsa” (Iloamucan B T.
Mockae 11.09.2012)
Pemenne Oxonommueckoro coseta CHI' "O mnpoekte mno mNOArOTOBKE PETMOHAJIBHBIX
MIPOrpamMM U MPOEKTHBIX MPEITI0KEHUH 110 PEHICHUIO TIIO0ATBHBIX YKOJIOTUYECKUX TpodieM"”
(ITpunsito B . Mockse 20.03.2012)
MemopanayM O B3aUMONOHUMAaHMM [0 DPAa3BUTHI0 MOPCKHMX MAarucrpajied B peruoHe
roCy/1apCTB-4wICHOB YepHOMOPCKOro 3KOHOMUYecKoro cotpyauunuectsa (benrpan, 19 anpens
2007 rona)
"MopenbHbIi 3aKOH 00 OCHOBaX 3THOKYJIBTYPHOT'O B3aUMOIEHUCTBUS TOCYIapCTB-y4aCTHUKOB
CHI™" (Ilpunst B r. Cankt-IlerepOypre 18.04.2014 IloctanoBnenuem 40-13 na 40-om
IUIEHApPHOM 3acelanui MexmnapiaamMeHTcKol Accambien rocynapctB-ydacTHiKoB CHI)
Pexomenganst N R (2005) 3 Komurera munuctpoB Cosera Espomnbl "O npenopaBanuu
S3BIKOB COIPENENIbHBIX TrocyaapcTB B mpurpaHuuHbix pernonax" (IIpunsra 02.02.2005 Ha
913-om 3acenanuu npeacTaBUTENCH MUHUCTPOB)
"Cornamenue wMexny IlpaButensctBom Poccuiickoir ®enepauun un [IpaButensctBom
Benrpuu o coznelicTBUU MeXpernoHaibHOMY coTpynHuuecTBy" (3akitoueHo B I. bynanemire
17.02.2015)
"[IporpaMma MeEXpPErnoHaJIBHOIO U MPUTPAHUYHOIO COTpyIHHUYECTBa Mexay Poccuiickoit
Oenepanuet u Pecnyonukoit Kazaxcran na 2012 - 2017 roast" (Ilpunsta B r. AcTpaxanu
15.09.2011)
"Cornamenue wMexny IlpaButensctBom Poccuiickoir ®enepauun un IlpaButensctBom
JlutoBckoii PecnyOonmuku 0 JOJATOCPOYHOM COTpymHUYecTBe KaamHWHTpaacko ob6iactu
Poccuiickoit ®@enepanu 1 peruoHoB JlutoBckoit PecnyOnuku" (3akmtoueHo B T. MockBe
29.06.1999)
"EBpocpean3eMHOMOPCKOE COIVIALIEHHUE, YUPEKIAIOUIEe aCCOLMALMI0 MEXAY AJDKUPCKON
Haponmnoit  Jlemokparuueckoit Pecnyonmukoit, ¢ omuoit Croponsl, u EBpomneiickum
coOOIIECTBOM M €ro rocygapcTBaMmu-uieHamu, ¢ apyrod Croposbl" (3aKi0O4eHO B T.
Banencun 22.04.2002

6.5. UnTepHeT-pecypcbl
1. BIBLIOPHIKA. Onexrponnas Oubmuoreka I[TIMb Poccun. Pexum nocrtyma:
http://www.bibliofika.ru/
IQlib — snexTponHO-OMbIMOTEYHAs cucTeMa. Pexxum noctyna: http:/www.iglib.ru/
Lib.Ru: bubnmmnoreka Makcuma MomkoBa. Pexxum noctyma: http://lib.ru/
baser nanubix MHMOH. Pexxum noctymna: http:/www.inion.ru/product/db.htm
bubnuorexa 06pazoBaTebHOTO MOpTajia « IKOHOMHUKA, COIIMOJIOTHS, MEHEHDKMEHT.

Pexxum nocryna: http://ecsocman.edu.ru/

Nk


http://ecsocman.edu.ru/
http://www.inion.ru/product/db.htm
http://lib.ru/
http://www.iqlib.ru/
http://www.bibliofika.ru/
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6. bubnuoteka yueOHOI M Hay4yHOH JIUTEPAaTyphl PyCCKOTO I'yMaHUTApPHOI'O MHTEPHET
yHuBepcuteTa. Pexxum nocryna: http://www.i-u.ru/biblio/default.aspx

7. bubnuoteka penepanbHoro nopraia «Poccuiickoe oOpaszoBanue». Pexum gocrymna:
http://www.edu.ru/

8. EnuHoe okHO nocTyma K oOpa3oBartenbHbIM pecypcaM. bubnuoreka. Pexxum noctyna:
http://window.edu.ru/library

9. HUuctutyt rocynapctsa u npasa Poccuiickoit Akanemun Hayk — www.igpen.shpl.ru

10. Karanor Hayunon bubmuoTexu MI'Y. Pexunm JIOCTYyTIA:
http://search.nbmgu.ru/search/

11. Jlynkun P.H. Poccuiickuii mpOTECTaHTH3M: €BaHIEIIbCKUE XPHUCTHAHE KaK HOBBIN
couuanbHbIl (henomeH//Pexxum nocrtyma http:/www.sov-europe.ru/2014-3.htm

12. Hayunas 6ubmuorexa MI'Y um. M.B.JlomoHOCOBa — www.nbmgu.ru

13. Hayunass Oubnunoreka CankT-IleTepOyprckoro rocyIapcTBEHHOTO YHUBEPCUTETA -
www.lib.pu.ru

14. Hayunass  snextpoHHas  OubOiamoreka  eLIBRARY.RU. Pexum  nmocryma:
http://www.elibrary.ru/

15. Hayunas snextponnas 6ubnuoreka ['TIHTB (karanor ['ocymapcrBenHoit [Ty6mumunon
Hay4YHO-TeXHU4eckoi Oubnmorekn) Poccun. Pexxum noctyna: http://ellib.gpntb.ru/

16. HatmonanbHast 31eKTpoHHast Oubnuoreka. Pexxum nocryna: http://www.rusneb.ru/

17. Ilpesunentckass  Ombmuoreka wM. b,  H. Enpmmaa pexum — pocryma:
http://www.prlib.ru/

18. CBomHBIi KaTajaor 3JIEKTPOHHBIX ONOINOTEK. Pexum JIoCTyma:
http://www.lib.msu.ru/journal/Unilib/main.htm

19. YauBepcurerckas oubnmmoreka. Pexxum noctyna: http:/ www.bibliclub.ru/

20. lentpanbHas OuOnIMOTeKa O00Opa3oBaTEeNbHBIX pecypcoB. Pexum  npocryma:
http://www.edulib.ru/

21. lypkan A.A. EBpoma: HCIaMCKHUIl pajuKaiu3M vs MOAEpHU3aLuUs Hciaama//Pexum
noctyma: http:// www.sov-europe.ru/2014-2.htm

22. DxoHomuuecknii u coruanbbeiii coBeT OOH (f3bIk caiita — aHrmuiickuii). Pexxum
noctyna:  http:/www.un.org/en/development/index.shtml;  Pexxum  mocrtymna:
http://www.un.org/en/ecosoc/

23. DnexktponHass Oubmmoreka "Hayunoe wnacnemue Poccum». pexum mocryma:
http://nasledie.enip.ras.ru/index.html

24. DnexrponHas oubmuoreka TWIRPX. Pexxum noctyna: http:/www.twirpx.com/

25. OnextponHass bubmmorexka I'VY. IlomHoTekcToBble 3apyOexHble Oa3bl JIaHHBIX.
Pexum noctyna: http://library.guu.ru/Full text foreign database.html

26. DnextpoHHast bubnuoteka Poccuiickoii rocynapcrsennoi 6ubmmoreku (PI'B). Pexum
nocrtymna: http://elibrary.rsl.ru/

27. Onextponubli (oua Poccuiickoii HanmonaneHO# Oubmuorekun (PHB). Pexum
noctyna: http://leb.nlr.ru/, http://www.nlr.ru:8101/poisk/index.html#1

6.6. nble HCTOYHUKHU
baxxanos, E. I1. Mexxnynapoausie otHoweHus: B XXI Beke - M.: Boctok-3anaz, 2011. — 464
c.
lamuuxuit E. b. MapkeTuHroBbsie uccneqoBaHus : y4eOHUK 71 MarucTpoB : rpud MO. - M.
: FOpaiit, 2012. - 540 c.
T'op6oBuos I'.Sl. YmpaBneHnue mpoekToM [DIEKTpOHHBIA pecypc]: ydeOHoe mocoodue/ ISl
['opOoBIIOB— DJIEKTPOH. TEKCTOBblE NaHHble.— M.: EBpasuiickuil OTKpBITBIII HHCTHUTYT,
2009.— 288 c— Pexum JlocTyna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/10885.html.— DbC «IPRbooks»
Marromka B.M. Ynpasnenue npoektamu [ DIeKTpOHHBINA pecypce]: yuebHoe mocodbue/ B.M.
Martomka— DJNeKTpOH. TEKCTOBble AaHHble.— M.: Poccuiickuil yHHMBEpCUTET ApPY>KObI


http://www.nlr.ru:8101/poisk/index.html#1
http://elibrary.rsl.ru/
http://library.guu.ru/Full_text_foreign_database.html
http://www.twirpx.com/
http://nasledie.enip.ras.ru/index.html
http://www.un.org/en/ecosoc/
http://www.un.org/en/development/index.shtml
http://www.sov-europe.ru/2014-2.htm
http://www.edulib.ru/
http://www.bibliclub.ru/
http://www.lib.msu.ru/journal/Unilib/main.htm
http://www.prlib.ru/
http://www.rusneb.ru/
http://ellib.gpntb.ru/
http://www.elibrary.ru/
http://www.lib.pu.ru/
http://www.nbmgu.ru/
http://www.sov-europe.ru/2014-3.htm
http://search.nbmgu.ru/search/
http://www.igpen.shpl.ru/
http://window.edu.ru/library
http://www.edu.ru/
http://www.i-u.ru/biblio/default.aspx
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HapoJ0B, 2010.— 556 c— Pexxum JIOCTyIa:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/11440.html.— 3BbC «IPRbooks»

5. Meroauueckue pEeKOMEHJAIMM MO BBIMOJHEHUIO MPAKTUYECKHUX pPabdoT Mo  Kypey
VYnpaBnenue mnpoeKkTamMu [DIEKTPOHHBIN pecypc]/ — DIEKTPOH. TEKCTOBBIE JTaHHbBIC.—
CapatoB:  By3oBckoe  oOpaszoBanme, 2013.— 186 c— Pexum  nocryna:
http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/12808.html.— DbC «IPRbooks»

6. HosukoB /[.A. VYmpasnenue npoexkramu. OpraHuM3allMOHHBIE MEXaHU3MBbl [DJIEKTPOHHBIN
pecypce]/ d.A. HoBukoB— DnektpoH. TekcToBble nanubie.— M.: [IMCO®T, 2007.— 140 c.
— Pexxum noctyna: http://www.iprbookshop.ru.ezproxy.ranepa.ru:3561/8489.html.— 2BbC
«IPRbooks»

7. Tlomoma I'. B. Mapkerunr ans OakanaBpoB : yuebHoe mocobue / I. B. Ilomoma. - 2-e
n3nanue. - CII6. : [Turep, 2011. — 192 c.

8. Toxkapes b. E. Mapkerunrossie uccienoBanus : yueOnuk : rpud MO. - 2-e uzn., nepepad. u
not. - M. : Maructp : UH®PA-M, 2011. - 512 c.

9. HprankoB II.A. MexayHapoaHble OTHOILEHHUS: TEOPUM, KOH(IUKTBI, JBU)KECHUS,
opranuzanuu : yaeobnoe nocobue : gomymieHo YMO - M.: Ansda-M : UHOPA-M, 2011. —
336 c.

7. UndopmannoHHbIe TEXHOJIOTMH, IPOrpaMMHOe obecnedeHne U MH(pOpManMOHHbIE
CIPaBOYHbIE CUCTEMBI

7.1 Jloctyn k uHGpOpMALMOHHBIM M OuOmMMorpaduyeckum pecypcam B ceTu MHTepHeT amus
Ka)XJI0T0 O00YydJaromierocss WHBAJIWAA WIM OOYdYalOMIerocss C OTPaHWYCHHBIMH BO3MOXKHOCTSIMHU
3JI0pOBbsl 0O€ECIIeUeH IMPEJOCTABICHUEM €My HE MEHEe YeM OJHOro y4eOHOro, MEeTOIMYeCKOro
MEYaTHOTO W/MJM DJIEKTPOHHOTO W3JaHWs TI0 TpPaKTHKE (BKIIOYAs OSJICKTPOHHBIE 0a3bl
NEePUOANYECKUX U3/IaHMii), B (opMax, aJanTHPOBAHHBIX K OTPAHUYEHHSIM HX 3I0POBbS H
BOCTIpUATHS HHPOPMAIIUH:
Jlnist 00yuarommxcs ¢ HapyIISHUSIMU 3PEHUS:

® B rieyaTHOM (popMe yBeIMUECHHBIM MIpUPTOM;

® B (hopMe TEKTPOHHOTO JOKYMEHTA;

¢ B popme ayauodaiina;

e B nieyatHO popme mpudTom bpaiins.
Jlnist o0y4aromxcs ¢ HapyIICHUsIMH CITyXa:

® B 1ieyaTHOM (opme;

® B hopMe NIEKTPOHHOT'O JOKYMEHTA;

¢ B popme aymrodaiina.
Jlnst oOydaromuxcsi ¢ HapyIIeHHSIMU ONOPHO-ABUIaTeILHOTO ammapara:

® B r1e4aTHOH (opMme;

® B (hopMe AIIEKTPOHHOTO TOKYMEHTA;

¢ B popme aymmodaiina.

7.2. adopmaius 0 MecTax MPOXOXKIAECHUS MPAKTHKH U O COJACPKAHUU MPAKTHKH pa3MelaeTcs
Ha caiiTe MHPOPMAIMOHHO-KOMMYHUKAIIMOHHON ceTh HTepHeT.

Mecra nposeneHuss IpakTuk: ToproBo-nmpoMslluieHHas mnanara Pocculickon @enepauuu,
OdenepanpHas chayxxb6a B chepe cBsa3M, HHPOPMAIMOHHBIX TEXHOJOTUA M  MAaCCOBBIX
KOMMYyHHKanuii, deaepanbHOe areHTCTBO M0 JieJaM HAallMOHAJIBHOCTEN, AHATUTUUECKUHM LIEHTP
PAHXuI'C, [Iloctosnnoe mnpeacrasurensctB0 KYP mpu mnpesugente PO, Lentp
MexayHapoaHoro corpyaauuectsa, AHO EBpa3uiickuii MHCTUTYT COLMAJIBHO-IIOJIUTUYECKUX
nccaen0BaHn, MOCKOBCKHN JOM HAIIMOHAJIBHOCTEN U APYTHE.

7.3. J171s1 KOHTaKTHOM M CaMOCTOSITENIbHOM paOOThI UCIIONB3YIOTCS CIIEAYIONINE MYIbTUMEIUNHBIE
KOMIUIEKCHI, 3JIEKTPOHHBIE YU€OHUKHM M ydeOHbIe MOCOOUs, aJlanTUPOBAaHHbIE K OTPaHUYEHUSIM
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310poBbs oOyuaromuxcs: Hayunas 6ubmmoreka PAHXul'C. URL: http:/lib.ranepa.ru/; Hayunas
anekTpoHHas OuoOimmoteka elibrary.ru. URL: http://elibrary.ru/defaultx.asp; HanmonanpHas
anexTpoHHas Oubmoreka. URL: www.nns.ru; Poccuiickas rocynapctBennas 6udianorexka. URL:
www.rsl.ru; Poccuiickas HanuonanpHas OuOmmuorexka. URL: www.nnirru; OnekTpoHHas
oubmmoreka Grebennikon. URL: http:/grebennikon.ru/; DnekTpoHHO-OMOIMOTEYHAs CUCTEMa
WNznarensctBa «Jlamp». URL: http:/e.lanbook.com; DnexTpoHHO-OMOIMOTEYHAsT CHUCTEMa
IOPAIT. URL: http://www.biblio-online.ru/.

7.4. Obyuyaromecss 00eCreYnBalOTCA CIEAYIOUUM KOMIUIEKTOM MPOrpaMMHOTO OOECTIeYeHMs,
QIAlITUPOBAHHOTO JUISI OOYYaIONUXCA C OrPAaHWYCHHBIMH BO3MOXHOCTSAMHU 370POBbSl H
00yJaroIIMXCsi HHBATUIOB:

IUTs1 OOYYAIOIIMXCSI ¢ HAPYIICHUSIMU 3PCHUS:

MAGIC (mporpamma ajisi 3KpaHHOTO UYTEHUS M YBEIHUYCHUS);

JAWStorWindows (mporpaMma Jijisi 9TEHHsI C SKpaHa KOMIIBIOTEPa);

JUIs 0OYYAIOUIUXCS C HAPYIICHUSIMH CITyXa!

IMporpaMmabl 3ByKOYCUJICHU A,

JUIs 00YUAIOIIUXCS C HAPYIICHUSIMU OMOPHO-/IBUTATEIILHOTO amnmapara:

IIpOrpaMMBbl JiIsl oOecrieueHus padoThl aJIbTePHATUBHBIX YCTPOICTB BBOJA MH(POPMALIUH.

8. MarepuajbHO-TeXHHYeCKasi 0a3a
ObecnieunBaeTcss BO3MOXKHOCTb OECHPENSITCTBEHHOIO J0CTyHa OOydYalolMXCs HHBAINIOB B
ayIUTOpUM, TyaJleTHble U JIpyrHMe IIOMEIICHHs, a TakKe MX MpeObIBaHUS B YKa3aHHBIX
MOMEIIEHUAX (HAJIWYMe MaHAYCOB, MOPYYHEH, PACIIMPEHHBIX JBEPHBIX MPOEMOB, JU(TOB, MpU
OTCYTCTBMM JU(TOB ayAUTOpPHUSl pacloyiaraeTcsi Ha IMEPBOM JTa)ke, HaJUuue CHEelUaIbHBIX
Kpecell ¥ IpyTrux MpUCrocoOIeHU).
VY4eOHble ayAUTOpUM MJI1 BCEX BUAOB KOHTAKTHOM M CaMOCTOSITENIbHON paboThl, HaydHas
OubIMoTeKa M MHBbIE TOMEIEHHs JUIsl 0OydeHMs OCHAIEHbI CIEeHUaTbHBIM 000OpYIOBaHHUEM U
y4eOHbIMM MECTaMHM C TEXHHUYECKHUMH CpEeACTBAMU OOydeHHus [Uisi OOyYaroIIuXcs C
OrpaHUYEHHBIMU BO3MOKHOCTSIMH 3/10pOBbsl U OOYYAIOLIUXCSl MHBAIMJOB C PAa3HBIMH BHJIaMU
OTpaHUYEHUH 30POBBS:
- C HapyILIECHUAMHU 3pEHUS:
npuntep bpaiing braille embosser everest-dv4;
IEKTPOHHBIN pyuHOU BujeoyBeneuntens CAHI/];
muctuieit bpaitns Focus 40 Blue;
YCTPOMCTBO AJIsl CKaHUPOBaHUs U uTeHus ¢ kamepoit SARACE;
- C HApYLICHUSAMH CIIyXa:
cpencTBa OecipoBOIHOM nepenaun 3Byka (FM-cuctemsi);
aKyCTUYECKUN YCUIIUTEIb U KOJIOHKH;
- C HapYILIECHUSAMHU OIIOPHO-ABUTaTEIBHOTO allapara:
NEepEeIBUKHBIEC, PETYJIUPYEMbIE HPrOHOMMYECKHE MapThl C MCTOYHUKOM IUTAHUS  JUIS
WH/IMBUAYAJIBHBIX TEXHUUYECKUX CPE/ICTB;
JPYTrUX TEXHUYECKUX CPEACTB MpueMa-nepenadd yueOHol MHpopMalnuy B TOCTYIHBIX (popmax
JUIS CTYAEHTOB C HapyIIEHUSAMH OIIOPHO-IABUTATENIBHOTO alapara.


http://www.biblio-online.ru/
http://e.lanbook.com/
http://grebennikon.ru/
http://www.nnir.ru/
http://www.rsl.ru/
http://www.nns.ru/
http://elibrary.ru/defaultx.asp
http://lib.ranepa.ru/
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