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Ilenb ocBOCHUS IMCOMIIIMHBI:
HayunTte BnazeTs pa3nuyHBIME CHOCOOAMH pa3pelieHuss KOHQUIMKTHBIX CHUTYyalUd IpH
IIPOEKTUPOBAHUN MEXJIMYHOCTHBIX, IPYNIIOBBIX U OPraHU3allMOHHBIX KOMMYHUKALUN Ha OCHOBE
COBPEMEHHBIX TEXHOJOTUH YIPABICHHUS IEPCOHATIOM, B TOM YHUCJIE, B MEXKKYIBTYPHOU Cpene.

Ilinan kypca:
Tema 1. CyIiHOCTD M TEHACHIINH COBPEMEHHOM COLMOKY/JILTYPHOM Cpeabl.

KoprnoparuBHast Ky/nbTypa - OCHOBa HMMHDKAa (UPMBI. JIE€MEHTHl KOPHOpPaTUBHOU
KyasTyphl. [Ipupona nmumxa. CTpykTypa UMHKA pecTOpaHa: UMUK YCIyTd, MOTpeOUTens,
PYKOBOAMTENS, TEpCOHaNa. BusyanbHbli M conMaJbHbIi  MMHIK. OCHOBHBIE OTarbl
dopmupoBanuss uMHKa pectopaHa. [lonstue «pupMeHHbIM cTHiIb». McTopus pa3BuTHs
¢upmMeHHOrO CTWISL. 3ajlaud, LEIH, dTamnbl pa3paboTku (QUPMEHHOro CTHiIsA. BHyTpeHHue u
BHEIIHHE (YHKIMU PUpMEHHOro cTuisl. Poiab upMEeHHOro CTHIs B JESATENBHOCTH PECTOpPaHa.
Konuennus pecropana, e€ conep:kannue. JINEMEHTHI COIEPKaHNsl PECTOPAHHBIX KOHIIETILIAH.

Tema 2. KoHcTaHTBI (PMPMEHHOTO CTHIIA.

ToBapHBIli 3HAaK — «BU3UTHAsA KapTOuKa» pectopana. Mctopus roBapHoro 3Haka. OCHOBHBIE
TpeOoBaHuUs K pa3pabOTKe TOBAPHOTO 3HaKa. PerucTpariys TOBapHOTO 3HaKa U MPaBOBas 3alllUTa.
Jlorotum: mTOHSATHE, OCHOBHBIE SJIEMEHTHI €ro oOpa3zywimme, TpeOoBaHHs K OGOPMIICHUIO.
Knaccugukanuss nororunoB. @DyHKIUHM JOrOTHIA. OTalbl CO3AAaHUS JIOTOTHIA PECTOpaHa.
Hazpanue mpennpusTus Kak ofHa U3 BaXKHEWIINX KOHCTAHT upMeHHoro ctuiis. Onpenenenue u
OCHOBHBIE TpeOOBaHMs K (UPMEHHOMY HauMeHoBaHUIO. [IpaBo Ha GUpMEeHHOE HaUMEHOBaHHE.
Crnoran — CIOBECHBIM CHMBOJ pecrtopaHa. Tumbl ciaoraHoB. DakTopbl, BIMSIOINIME HA
3 dexTuBHOCTH ciorana. [IpakTuka ucrnonp3oBaHus cioraHa. @UpMeHHbIH 010K, GUpMEHHBIN
KOMILJIEKT IIpuQTa, TpeboBaHus K BbIOOPY mIpudTa. PUpMEHHBII HA0Op LIBETOB.

Tema 3. MeHI0 — HOCUTEJIb UMH/IKA PeCTOPaHa.



MeHio: CymIHOCTh, 3ajaud, BHIBL. OCHOBHBIE TpeOOBaHHS K pa3pabOTKE MEHIO.
Nwxunaupunr Menro. [lopsaok pacrionoxenus omron B MeHio. Conepkanue MeHIo. J{u3aitH MeHIo.
Kynunapusiii 1u3aiin. OcHOBHBIE BUBI HApYKHOTO MeHI0. KapTa BUH: OpPsIIOK €€ cocTaBIeHUs

Tema 4. J/In3aiin nHTepbepa pecTopaHa.

[TonsiTue au3aiiHa W €ro BUABL. 3aJaud U METOAbI AU3aliHa B CO3AaHUU U TapMOHU3AINT
npeaMeTHON cpeabl U uHpopManuu. Xy10>)KECTBEHHBIE CTHIIM — B3aUMOCBSI3b JAM3aiiHa U CTHIIS.
WHTeprep U DKCTEphEp pecTopaHa: co3faHue arMmocdepbl pecropaHa. TeMarwka HWHTEpbepa
PECTOPaHOB. O06beMHO-TIIIAHUPOBOYHbBIE KOMITO3UIIUU UHTEpbepa. [TpenmeTHO-
IPOCTPAaHCTBEHHAs OpraHu3alys nHTepbepa. Jlekop okoH. [lekopatuBHoe ohopMIIeHUE TTOTOJNKA,
1ojla, CTeH. ODCTeTHYecKas 3aBEpIICHHOCTb HMHTEPHEPOB pecTopaHa. TyasneTHas KOMHaTa B
pectopane. CBeroBoi nm3aiiH pecropana. duromuzaiiH u (uopucTUKa pecrtopaHa. [luzaiin
CEepBUPOBKHU cToua. Jlu3aiiH 1o dpeH-nryi

Tema 5. @PupMeHHBII CTHJIb H KOHKYPEHTOCIIOCOOHOCTH NPEANPUATHH MUTAHUS.

OcoOeHHocTH (PUPMEHHOTO CTWJS B pa3NUYHbIX pecropaHax. Co3naHue UMUIKA Ha
OCHOBE MAapKETHMHIOBBIX KOMMYHMKAIMi. BpeHIMHI Kak OCHOBa KOHKYpPEHTOCIIOCOOHOCTH
pectopaHa. PUPMEHHBI CTWIb B OIEXKIE INEpcoHajga pecTtopaHa. My3bplka KakK 3JIEMEHT
dopmupoBaHus (PUPMEHHOTO CTHJS pecTopaHa. BBICOKOE€ KayecTBO OOCIYKHUBaHHS -
HEOOXOUMBIA KOMIIOHEHT (UpMEHHOTO CcTiisd. VMUK pecTopaHa KakK CpPEICTBO PEKIaMBbl.
KonnuecTBeHHas M KaueCTBEHHAs OLIEHKA JIEATEIILHOCTH PECTOpPaHa MO CO3JaHHI0 (pUpMEHHOTO
ctuing. KoHmenuwust ¢upMeHHOTo CTWUJIS — OOHO U3 CPEACTB JAOCTHXEHUA 3(hdekTuBHOCTH
JESITEIbHOCTH PECTOpaHa.

®opMbI TEKyIIero KOHTPOJISI U IPOMEKYTOUHOM aTTeCTAlMM:
B xoxe peanmsanum aucuumiauesl B1.B.JIB.2.2 «IIpodeccuoHaqbHBIA MOAYJb Ha
anriamiickom si3pike ""Sales and Marketing''» ncnoJsb3yrest ciieayonue MeToIbl TEKYIero
KOHTPOJISl YCIIEBAEMOCTH 00y4arOIIUXCH:
— Y IPOBEICHUH 3aHATHH JIEKIIHOHHOTO TUNA!
OpU YTEHUM JIEKIUH HCHOJIB3YeTCs] 0O0BACHUTEIbHO-WUIIOCTPATUBHBII METOJ C 3JIeMEHTaMu
MpoOJEMHOTO M3JIOXKEHUsT Yy4ueOHOUW wuHpopMauy (MOHOJOTUYECKOU, TUAJOTUYECKOW WU
IBPUCTHUECKOMN);
— IpY IPOBEICHUH 3aHATHI CEMUHAPCKOTO TUIIA!
OIIpOC, TECTUPOBAHUE, ICCE, IPAKTUUECKUE 3a/1aHNUS;
- [IpY MPOBEICHUN IPOMEXKYTOUHON aTTECTALIUHU:
OTBET Ha BOMPOCHI OMIeTa U MPAKTUYECKOe 3a/1aHueE.

3auer MMPOBOAUTCA B BUAC YCTHOI'O OIIpOCaA.

OcHoBHast uTeparypa:

1. MarBeeBa H.B. Axmumiickuii  g3bIk. MeEHEIKMEHT TOCTHHHYHO-PECTOPAHHBIX
npeAnpusTHi [ DIeKTpOoHHBIH pecypc] : yuebHoe nocobue / H.B. MarBeeBa. — DIeKTpoH.
TeKCTOBbIE HaHHbIe. — CaparoB: Ail [Tu Op Menua, 2018. — 152 ¢. — 978-5-4486-0228-
3. — Pexxum noctyna: http://www.iprbookshop.ru/72797.html

2. Hypeesa JI.H. English for Service and Tourism (AHrmiickuii si361K. CEpBHUC U TYpU3M)
[OnexTpoHHBIi pecypce] : yueOHo-MeTonnveckoe nocodue / JI.H. Hypeea. — DiekTpoH.
TekcToBble naHHbple. — Kazagp: Kaszanckmili HanMOHANLHBIM HCCIIEN0BATEILCKUN



http://www.iprbookshop.ru/72797.html

TexHojornueckui yuuepcutet, 2014. — 139 c. — 978-5-7882-1616-4. — Pexum
nocryna: http://www.iprbookshop.ru/61947.html



http://www.iprbookshop.ru/61947.html

