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Kox u HauMeHOBaHMe HalpaBJICHUS MOAT0OTOBKH, l'IpO(l)H.TIH:

38.03.06 Toprosoe neno, «MexayHapOoaHbIi MapKETUHI»

KBanudukanus (cTeneHb) BLIMYCKHUKA:

bakanasp

I_[e.m, OCBOCHHUS NUCHUIIJIMHbI:

CdhopmupoBarh KOMIIETEHIIMIO B 007acTH pa3pabOTKU MPOEKTOB B cdepe npodeccrnoHaaIbHON

JACATCIBbHOCTH.

IL1an Kypca:
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1 OcHosbl B2B [1nan paboTsl Ha Bech yueOHbIN MOAyINb Kypca «B2B

MapKeTHHTa. MapkeTuHr». Onpezenenue npeaMera u oobekra B2B
mapkerunra. Cpasaenue B2B u B2C pbiHkoB.
MacutaObl OM3HEC-MapKETUHIA U YCIIOBHS
dbopmupoBanus 6m3Hec-phIHKOB. Crienuguka crpoca Ha
npoxnykuuio. Knaccugukarus topapos u yciyr. Cpoc Ha
B2B poiHKe.

2 dopmupoBaHue [Ipunstue crparerndeckux pemeHuii. CerMeHTupoBaHue
MapKETUHIOBOI phlHKa M mo3ulMoHUpoBaHue. OmperneneHue KaHAIOB
cTpareruu Ha B2B cObITa.

PBIHKE.

3 3aKyInKu U BsaumogeiictBue B Lemnsx nocraBok. Ilponecc npunsatus
IIOKYIIAaTEIIbCKOE peuieHui.
nposeneHue Ha B2B
pBIHKAX.

4 CtpyKkTypa 3aKynouHblx | Monenu moBeieHUs] MOTpeduTeNiell Ha MPOMBIIUICHHOM
LIEHTPOB. pbiHKe. Kputepun Bb100pa NOCTaBIIMKA.

5 MapxketuHroBblii ananu3 | Bunabl ananusza. ABC-ananus. AHaiu3 KIMEHTCKOM 0a3bl
Ha peiHke B2B. 110 00BEMaM 3aKYIIOK U BHJIaM ITOKYIATEJICH.

6 MapkeTuHrossie WHCTpyMEHTBI KOMMYHUKAIlMii Ha  OW3HEC-pBIHKAX.
KOMMYyHUKaluu Ha B2B OCHOBHBIE OIIMOKHA
PBIHKE.

(I)Ole)I TEKYHIEro KOHTPOJIA U HpOMe)KyTOqHOﬁ aTrecranum:

- IIpU MIPOBCACHNUU 3aHATHUH JIEKIIUOHHOI'O THIIA:




Opd  YTEHUM JIEKIUH  MCIOJBb3yeTcsl  OOBSCHUTEIbHO-UUTIOCTPATUBHBIM  METO[
C DJEMEHTaMHM MpOoOJIEMHOTO H3JIOKEHUS y4eOHOM uHpopMmanuu  (MOHOJIOTHYECKOM,
JMAJIOTHYECKON MITM 3BPUCTUYECKOIN);

- IIPU IPOBENCHUU 3aHATUN CEMUHAPCKOrO THUIIA:
CaMOCTOSITeNIbHAsI padoTa ¢ TUTEPATypOi
Kelc-cTagn

DK3aMeH MPOBOAMUTCS B MUCEMEHHOU (popme.

OcHoBHasi TUTEpaTypa:

1. bensescknii N.K. Opranu3zaiusi KOMMEpPUYECKOU JesITEIbHOCTH EBpazuniickuit
OTKPBITHIA MHCTUTYT 2011 http://www.iprbookshop.ru/10738
2. Masunkuna E.W. CeMb 1IAroB K yclexy WM KakK MPOJBUHYTh CBOW TOBap Ha PhIHOK

Aii [Tu Op Meauna 2010 http://www.iprbookshop.ru/871
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