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Ieab ocBOEHHUS U CIUILINHBI:
Cdopmuposats komnetenuu [1K-10, TTK-5, JITTK-6.

IL1an kypca:

Tema 1 Theory, History and Practice of Public Relations.
Tema 2 Globalization.

Tema 3 Communication Ethics, Law, and Regulation.

Tema 4 Critical Business Skills for Corporate Communication
Tema 5 Strategic Communication.

Tema 6 Managing Media Relations.

Tema 7 Social Media: Objectives, Strategies, Tactics.

Tema 8 Public Relations Writing.

@ opMbI TEKYILIET0 KOHTPOJIA M NPOMEKYTOYHON aTTECTALUM:
dopma TeKyIIero KOHTPOJIS YCIIEBAEMOCTHU : OTIPOC, JII0Bas Urpa, pedepart.
®opMa MpOMEKYTOYHOM aTTECTALUU: DK3aMEH.
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