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Heab ocBoeHMsi TMCHMILUIMHBI: CHOPMUPOBATH KOMIIETCHIIMM B OO0JIACTM KOMMYHHKAI[MHd B
COLMANBHON ¥ IPO(eCcCHOHATBHOM cpee Ha anrmuiickoM s3eike (JITIK OC — 5.2)
Iliian kypca:

Tema 1.  Bsezaenue, 0030p TpeOyeMbIX HaBBIKOB [Tt ocBoeHus Kypca ( Introduction.
The basic academic and communication skills essential for this course).

Tema 2. CtpykTypa KOMIaHHH U IpaBoBbie (opMbl coOCTBeHHOCTH B Ou3Hece (Company
structure and legal forms of ownership).

Tema 3. Mapkerunr (Marketing).

Tewma 4. . Yopasnenne nepconaiom (Human Resources Management).
Tema 5. Mexnaynapoansiii 6usHec (International Business).

Tewma 6. ITeperoBopsl (Negotiations)

Tema 7. Ayrcypcunr (Outsourcing and offshoring)

Tema 8. Undopmannonusie texnonorun B OusHece (Information Technologies in
business).

Tema 9 Cnusaue u nornomenue (Mergers and Acquisitions)

@®opMBbI TeKYLIEro KOHTPOJISI U MPOMEKYTOYHON aTTeCTALUHU:

Texylmuii KOHTPOJb OCYILIECTBISETCS IOCPEICTBOM YCTHOIO OIpPOCA, PpEe3yJbTaToOB
BBITNIOJTHEHUS] UHIMBUyaIbHBIX 3aJaHUM, y4acTHs B IUCITyTax, HAMCAHUS ICCE.

ITpomerxyTouHas aTTecTalus OCyLECTBIsAETCS B (hOpME YCTHOTO 3ayeTa.

Kommnerenmus JIIIK OC- 5.2 (BTopoii 3Tan ocBoeHusi) popmMupyer

HA YPOBHE 3HAHMM:

- 3HaHME 0a30BbIX KOHCTPYKIMM  OpraHM3alii  HHTEJUIEKTYaJIbHOTO Tpyaa U
JIOCTaTOYHBIM CIOBapHBI 3amac J1eJI0BOro OOLIEHHUsS Ha aHTJIMICKOM S3bIKE, 00eCTIeUMBAIOIINE
KOMMYHUKATHBHBIE BO3MOXKHOCTH B MPO(ECCHOHAIBHON cpefie, BKIoYas chepy 3aKynmodHOU
JESATEIIBHOCTH  OCYILIECTBIEHUE 3aKYIOYHBIX IPOLENYp, KOHCYJIbTUPOBAHUE IO 3aKyINOYHBIM
npoueaypaM M JUIsl BEACHUS TEPEeroBOpPOB M JIEJOBOM MEPENHCKH C JIOTMCTHYECKUMU
KOMIAHUSMU ¥ OpoKkepaMu MO YCIOBUSM pPabOThl M ONTUMHU3AIMHU IMOCTABOK B IKCIOPTHO-
UMITOPTHBIX OTIEPAITHSIX

HA YPOBHE YMEHUIA:

- YMEHHUE BBICTpauBaTh KOMMYHHUKAIlMU B COIMAIBHON U Mpo(decCHOHATbHOU cpele B
cdepe 3aKyMmoOvYHOH NEATENBHOCTH MPU  OCYLIECTBICHMM MPOLENYp 3aKyNOK U JUISl BEACHHS



IIEPEroBOPOB U JIETIOBOM TMEPEeNUCKU C JIOTUCTUYECKMMH KOMIIAHHUSMU M OpOKepaMu IO
YCIOBUSAM PabOThI M ONTUMM3ALNU TOCTABOK
HA YPOBHE HABBIKOB:

- 0071a1aTh KOMMYHUKAIIMOHHBIMHA HAaBBIKAMHU B COLIMAJIEHON U MPO(ECCHOHANBHOM cpeie
HA  AHIVIMMCKOM  s3bIKe,  OOECMHEeuYMBAIOIIME  KOMMYHUKATHBHBIE  BO3MOXKHOCTH B
npoeCCHOHATBHOM  Cpele ¢  LeNbl0  OCYIIECTBICHUS 3aKyIOYHBbIX  MPOLENYD,
KOHCYJIbTUPOBAHHS MO 3aKyNOYHBIM MpOLEAypaM KU JUIsl BEACHUS NEPEroBOPOB U JEIOBOM
MEPENUCKH C JIOTUCTUYECKUMU KOMMAHUAMH M OpOKepaMH MO YCJIOBHSIM pabOThl U
ONTHUMM3ALMU IIOCTABOK B 3KCIIOPTHO-UMIIOPTHBIX OIlEpaLIUsIX
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