AHHOTAIIYSA PABOYEHN MPOT'PAMMBI JJUCIHHUILIUHBI

MEXIYHAPOJIHBIIA MEHEJKMEHT

HAUMEHOBAHUEe ducuunﬂqul

ABTOp: crapumii npenogasarenb Crenanosa T.B.

Kox m HamMeHoBaHue HampaBjieHUus1 MOAToToBKH, npoduis: 38.03.06 «Toprosoe
nen0», npopuab «MexayHapoaHasi KOMMeEPLHs)

KBanupukauus (cTeneHb) BLIMYCKHUKA: 0aKaJaBp

dopma o0yueHusi: OUHAS

Lenab ocBoeHUs] TUCHMILUIMHBI: CHOPMUPOBATH KOMIETEHIIMH JUISl aHAJIN3a U OLIEHKU
CTPATCrun OpraHu3anu C pasHbIMU MaCLHTaGaMI/I ACATCIBHOCTH W Y4YaCTHA B IIOATOTOBKE U
MIPaBOBOM 00ECIEYEHUH PELICHUI MO BOMPOCAM OpPTaHM3alMH YIPaBICHHUS BHEIIHETOPTOBOU
OpraHu3aluen

Iliian kypca:

Tema 1. The Essence and Functions of International Management (IM).

Tema 2. Managerial decisions of international markets operations.

Tema 3. The International Competition (IC) and competitiveness of the International Company
Tewma 4. Intellectual Capital management in the international company

Tema 5. The peculiarities of Financial management in international companies.

Tema 6. Integration instruments of the international company

Tema 7. Innovation management in an international company

@®opMbI TEKYLIET0 KOHTPOJISI U IPOMEKYTOYHOI ATTeCTANMH:

Texymuii KOHTPOJb OCYIIECTBISETCS IOCPEICTBOM YCTHOIO ONpOCa, Pe3ylbTaToB
BBINOJIHEHUS] KOHTPOJIBHBIX paboT, yyacTusl B IUCIyTaX, HaMcaHUs pedepara.

[IpomexyTouHas aTTecTalms OCyHIeCTBIsAETCA B (JOPME YCTHOTO IK3aMEHa

Kowmmereniust ITK — 9.1 (mepBblii 3Tan ocBoenus) popmupyer

HA YPOBHE 3HAHMIA:

-. 3HaHME METO/bl aHAIN3a MapKETUHTOBBIX CTPAaTeruii OpraHu3aluyu B cdepe 3aKymnok
U JJI cucTeMaTHu3aluu UH(popMaluu, u3ydeHus U 00001eHuss nHHOPMaLlMOHHBIX MaTEepHaIOB

10 MAapKETUHTI'Y, a TAKKEC IJIA ueneﬁ MOHUTOpHUHI'Aa NPpEAMETA ACATCIbHOCTU B 00JacTH CHaOXEHHST 1
cOBITa B chepe 3aKyIoK

HA YPOBHE YMEHHUIA:

- yYMEHHE OIIEHUBaTh CTpPaTEruu BHEITHETOPTOBBIX OpPraHW3alii ¢ pa3HBIMU
MaciiTadamMu JAeATeIbHOCTH C LENbI0 CUCTeMAaTu3aluyd WHOOPMALUY, U3yUYeHUs U 00001IeHus
WH(OPMAIIMOHHBIX MAaTEPHAJIOB MO MApKETUHTY; 00 IKOHOMHYECKOW, COBITOBOM M Mpoueit
JESTSIIbHOCTH OpraHu3auil (GupMm), ¢ KOTOPBIMH 3aKJIFOYCHBI JIOTOBOPA O COTPYAHHYECTBE B
yacTh CHaOKeHUs U cObITa, a TaKKe JUIsl COCTABJIICHUS IJIAHOB U OOOCHOBAHMS 3aKyNOK W
MOHMUTOPHHIA IpeaMeTa ASITEIIbHOCTH B 001acTi CHaOKeHMs 1 cObITa B chepe 3aKynoK

HA YPOBHE HABBIKOB:

= OBITh CIIOCOOHBIM aHATH3UPOBATH M OIEHUBATh CTPATETUU OPTaHU3AIMU C PA3HBIMU
MaciitabamMu JesTeIbHOCTH C LIEJbI0 CHCTEMaTU3allud MHPOpMAIUH, U3yuyeHus U 00001eHus
WH(OPMAIMOHHBIX MAaTEPHAJIOB MO MApKETUHTY; 00 IKOHOMHUYECKOW, COBITOBOM M Mpoueit
JESATSIIbHOCTH OpraHu3auil (GupMm), ¢ KOTOPBIMH 3aKJIFOYCHBI JIOTOBOPA O COTPYAHHYECTBE B
yacTh CHaOXeHuss U cOBbITa, a TaKKe JUIsl COCTABJIICHUS IUIAHOB W OOOCHOBAaHUS 3aKYIOK U
MOHHTOPHHTA TIPEMETA JISATSIILHOCTH B 00JIACTH CHA0KECHHS U COBITA
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