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IL1an Kkypca:
Tema 1 OcnoBbl cTpaTernyeckoro Mmapkerunra: Ctparerus u u3MeHeHus. Poiib MapKeTHHra npu
OIIpeNeNeHnN cTpaTeruu. UTo Takoe CTpaTerndeckuii MapkeTuHr. CTpaTernueckuil 3aMbIced.
DopMynHpOBaHHUE CTPATETUU
Tema 2 Paszpaborka HoBoro npoxykra: Crparerus Operna. Mapkerunr oraomenuii. [leneBbie
MapKEeTUHTOBBIE CTPATETHH.

@D opMBbI TEKYIIEro KOHTPOJISI U MPOMEKYTOYHOH aTTeCTAIMY .
Bomnpocs s gfuckyccuun
Kaxkyto posib 10/DKEH UrpaTh MOTPEOUTENH B MPOLIECCE CTPATErMYCSCKOTO TUIAHUpOBaHUs (eCiin
noimkeH)? MiMeeT Ji OH IpaBo roJioca MpH ONPEISIICHUH 3a/1au KOMITAHUH, [IEJIel U CTPATeruu ee
MapKeTHHra?
Bo MHOTMX KOMITAaHUSIX HE MPUAAIOT MAPKETUHTY 0co0o0ro 3HadeHus. Kak BBl gymaere, mouemy?
Kakue npyrue BUIbI JeSITETLHOCTH KOXKYTCsl KOMIaHUU Oojiee BakHbIMU? [Touemy?



JlomamHee 3a1anue
- Bo3pMuTE KOMIaHUIO U BBIOEPHUTE OJJH U3 CEKTOPOB €€ JeSITEIbHOCTH,

Haiigute HOBBIE PRIHOUHBIE BO3MOXKHOCTH JIJIsl KOMIIAHUH, OTIHPAsCh HA MAKPO-TCHICHITUU
(B DKOHOMHKE, colMaiabHOW cdepe, TexHONIOTUAX, oOpa3e KU3HHU, JeMorpaduueckont
CHUTYaIlMH ¥ T.I1.);

[Tpoanamu3upyiiTe TEKYIIYIO CUTYAIHIO ¢ KOHKYpEHTaMU (TTO3UIIKs Ha PhIHKE, OCHOBHBIC
[Iard 3a MOCJeIHEee BpeMs, CWIbHbIC U cJaOble CTOPOHBI), Ballld KOHKYPEHTHBIE
MPEUMYIIECTBA, JaiiTe MPOTHO3 Pa3BUTHSI PHIHKA;

[IpoBenuTe nuuHyO Oeceqy KaKk MUHUMYM C JIByMsI pealbHBIMU KIMEHTaMH, KOTOpPHIE
9acTO MPUOOPETAIOT BAIll IPOIYKT UIIH YCIIYTY.

Tunosble OLlEHOYHBIE CPEICTBA
I'pynnoBas npe3eHTanms:
BelnosiHEHME TpynmoBOro NpoeKkTa Ha TEMY MAapKETMHIOBOW CTpAaTEerMyd IMPU3BAHO IOMOYb
CTYIEHTaM B OCBOEHHMU TpE€X KIIIOYEBBIX MOMEHTOB. HCIIOJb30BAaHUE COLMAIBHBIX WIH
SKOHOMMYECKMX TEHJCHIMM I OTKPBITHS HOBBIX PBIHOYHBIX BO3MOXHOCTEH, NMPAKTUUYECKOE
NPUMEHEHHE MapKETUHIOBBIX HHCTPYMEHTOB U MOBBIIICHUE A3PPEKTUBHOCTH PaOOTHI B TPYIIIIE.
VYenemHocTh NpoeKTa 3aBUCUT OT TOTO, CMOXKET JM IpyIa COBMECTHBIMHM YCHIMSMHM HaWTH
HACTOJIBKO HEOOBIYHBIN HOBBIA TPEHJ, KOTOPBIA OTKPBUI OBl JJIsi KOMIIAaHWH, paboTaromieil Ha
POCCHIICKOM PBIHKE, HOBBIE PHIHOYHBIE BO3MOXKHOCTH.
IIpe3enTanus u nucLbMeHHast padora
IIpesenmayus. B rpynnoBod NMpe3eHTAlMM JOJDKHBI y4acTBOBaTb BCE WJIM IIOYTH BCE UYJICHBI
IPYIIIBL.
Pernament — 12 munyt + 10 MUHYT Ha BOIIPOCHL.
ITucomennas paboma. Texct padboThl gomkeH coaepxkarb 15-20 crpanun (mpudt 12, naTepBan
1,5), Brutodass Tabmuipl u rpaduku. Pabora momaeTcs B MEYaTHOM BHIC W JOJDKHA BKITIOYATH
OTJIaBJICHUE, BBEACHHUE, 3aKJIIOYEHHUE M CIIMCOK HCHOJIb30BaHHON nuTeparypsl. Ecnu Oymer
JI0Ka3aHo, YTo paboTa COACPXKUT IJIaruat, OHa He Oy/eT 3acyiTaHa.
®opmar npoexkra
IIpoexT Kak pe3yiabraT JOJKEH COCTOSITh U3 CIEAYIOINUX KOMIOHEHTOB!
- KpaTKo€ ONMHMCAHUE KOMITAHUH U (POPMYIHPOBKA LI CTPATETUIECKOTO MapKETHHT 4,
- aHaJIM3 U MIPOTHO3 Pa3BUTHSI PhIHKA, CETMEHTALIMM PBIHKA, aHAIN3a KOHKYPEHLIUN U NOJIOKEHUS
KOMITAaHUH Ha PBIHKE;
- INOMCK PBIHOYHBIX BO3MOXHOCTEH C HCIOJIb30BAHUEM CTPATErMUECKMX M MapKETHHIOBBIX
UHCTpyMeHTOB (Takux kak Teopusi 4P (product, price, promotion, place), SWOT (cnabeie u
CHJIbHBIC CTOPOHBI, BOBMOKHOCTH | Yrpo3bl), Marpuna BCG, MapKkeTHHIOBBIN MHKC U JP.);
- pa3paboTKa CTpaTern4eckoii MapKeTHHIOBOM MPpOrpaMMBbl (TU1aHa ASHCTBUI) U MMOUCK PECYPCOB,
HEOOXOIMMBIX JUIS €€ peaTn3aluy C y4eTOM Te€X PECypCOB, KOTOPHIE YK€ HMEIOTCS Y KOMIIaHUH,
Kparkas ¢uHaHcOBas oLleHKa 3aTpaT M OXHIAeMOro 3¢p¢exra oT pealu3aluu MperIaraeMoro
IIPOEKTA;
MeToo70rHUECKUe 3aMeYaHus. OlIeHKAa HEOOXOIMMOCTH M JIOCTaTOYHOCTH TEX TEOPETUUYECKUX
IIOJIOKEHUI U MPAKTUYECKUX MHCTPYMEHTOB MapKETHHIA, KOTOpBIE CTYAEHT HCIIOJIb30Baj IPH
MIOJATOTOBKE ITPOEKTA.
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