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KOHOMMYECKOTO U HKOHOMMUYECKOTO U

CTPaTErMYECKOTO CTPAaTErMUYECKOr0  aHaJINu3a

aHaiImn3a MOBEJICHUS MOBEACHUSI 3KOHOMMYECKHUX

SKOHOMMYECKHX areHTOB M PBIHKOB B

areHTOB M pPBIHKOB B r100aIbHOM cpefie; Mozenei

100anbHOM cpeje. MOBEACHNUSI 3KOHOMMYECKHUX
areHTOB U PHIHKOB; OCHOBHBIX
3JIEMEHTOB nporecca
CTPaTErnYECKOTO
YIIPaBJICHUS U allbTEPHATHUBBI
CTpaTerui pa3BUTHSL.

IL1an Kkypca:
Tema 1

MexX1yHapOIHbIN MAPKETUHT VS MapKETHHT : KITFOYHU K TOCTHXKEHIIO MUPOBOT'O YCIIeXa, II00aTn3aiun

WM MUPOBAs a/IalTalus, OIlCHKA PUCKOB

Tema 2

Kynbrypa w MexayHapomHBIA MapKETHHT. MEKIyHapOJHAas MapKETUHTOBAas Cpela, MEXIyHapoaHas
(mHAHCOBAs cHCcTEMa,

Tema 3

MexayHaponHOe YIpaBiIeHHE MPOU3BOICTBOM: MEXKIyHAPOAHAS KOHBEPTCHIUS MOJCICH MOTpeOIcHMs,
KOMITOHEHTHI CEPBUICA, TOBAPHASI MOTUTHKA, OTIIMYUTEIbHBIC TIPU3HAKH MTPOIYKTA, aTPUOYTHI CepBUCA

Tema 4

CrangapTu3anys U ONTUMHU3AIUS. TOBAPHI - HOBUKH U HOBBIC YCIIYTH Ha MEXTyHAPOIHOM PBIHKE

Tema 5

[Ipobnembl rnobanu3anuu OpeHIA: MEKIYHAPOTHOE IICHOOOpPA30BaHWE W JAWCTPUOYIHS, TIIOOATbHBIC

MapKCTUHIOBBIC KOMMYHUKAIUU.



®opMBbI TEKYIIEr0 KOHTPOJISI M IPOMEKY TOYHOH ATTECTALNH
Bomnpocs! s guckyceuu:
Pasznuuars :

BHYTPEHHUN MApKETHHT

3apyOeKHbII MapKETUHT CPAaBHUTEIbHBI MAPKETUHT

MEXIyHapOAHbI MAPKETUHT

TpaHCHAIIMOHAJIbHBIA MapKETUHT

100aIbHBIA MAPKETUHT

BCEMUPHBIA MAPKETHHT
Paznuuatorcst 11 BHYTPEHHHI MapKEeTHHT U MEKIYHAPOJHBIA MAapKETHHT TOJBKO MO MacuTady,
HO HE I10 XapakTepy?

OObsicHUTE ~ CIIENyIOIME KPUTEPUH, HCIOJIb3yeMble AN HMACHTHU(DUKAIUU  TOHATHUS
TPaHCHALIMOHAJIbHAS KOOPIIOPALIMSL:

pasmep

BHYTPEHHSI OPraHU3aLUs

IIPOU3BOAUTEIILHOCTD

NEeATENbHOCTD

Paznuuars:

* STHOLEHTPU3M
*TIIOJIMLIEHTPU3M
* TEOLIEHTPU3M

KakoBbI mpenmMyIecTBa Mex1yHapOAHOTO MapKeTHHTa?

Tunosbie OLEHOYHBbIE CPeICTBA
Tema rpynmnoBoi npeseHTauuu

Kaxkmas rpyrma yyamuxcs T0JKHa MOrOTOBUTH MPe3eHTaIHio B power point (ppt) va 15 munyt
Ha npumepe pa3zdopa koHuepHa Jlyn Burton Moat XeHHeccH, 0XBaTBIBAIOIIYIO CIIEIYIOLINE
ITYHKTHI:

1. ucropus coznanus JIBMX

2. xrouyeBble (haKTOpbl BHEIIHEH cpenbl 1yt padoTsl npeanpustus JIBMX B Azun

2.1. mupoBsIe (akTop

2.1.1 Bup peiaka

2.2. Crparerus pacumupenus koprnopammu JIBMX B Asia &amp; crmoco0 BeIxo1a KOMITAHUH Ha
PBIHOK

3. Ananranus kommanny JIBMX Kk KynmbTypHBIM OCOOEHHOCTAM A3uu

[Tsate mapameTpoB Moaenu ['epra Xodcerene, onpenensommux XapakTepUCTUKHA HAITHOHAIBHBIX
KYJIBTYD.

3.1. Crpareruu nan-azuarckoro ¢guiauana komrnanun JIBMX

4. PeueH3usi MapKeTHHIOBOI CTpaTeruy KOMIAHUU B A3UH

Kommuieke mapketunra. TpeOyeTcs KpUTHYECKHI 0030p MapKETHHIOBOM CTpaTeruu.
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