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AHHOTAIIASA PABOYEN IPOI'PAMMbI JTHCHHUIIJINHBI
MAPKETHHI" (ITPOABUHYTbHIN YPOBEHD)

ABTOp: A.C.H., mpodeccop My3sikant B.JL.

Ko u HaumeHoBaHue HanpaBJjeHusi noAroroBku: 38.04.02 MeHeKMEHT
Ipoduan: KonnuecTBeHHbIe (pUHAHCH U yIIpaBlIeHUE PUCKAMU
KBanudukauus (creneHb) BLIMYCKHUKA: MarucTp

dopma 00yueHuUs1: OuHas.

Llesib 0CBOEHMS AUCHMIJIMHBI:

CdopmupoBars KOMIETEHIINU

- OK-3 T'oTOBHOCTH K CaMOpa3BUTHIO, CaMOpeaIn3ally, UCIOIb30BaHUIO TBOPYECKOIO
HOTEHIHANIA.

- OIIK-3 CrocoOHOCTh TMPOBOJIUTH CAMOCTOSITEIbHBIE HCCICIOBAaHUS, OOOCHOBHIBATH
aKTYaJIbHOCTh U MPAKTUYECKYIO 3HAYMMOCTh N30PaHHON TEMBI HAYYHOTO HCCIICTOBAHUS.

ILn1an kypca:
Tema 1. BBeneHre B MapKETHHT.
Yro Takoe MapkeTUHI. MapKEeTHUHT B UHTEPIPETALMH Pa3HBIX aBTOPOB. MapKEeTHHI IIPOEKTa.
DTanbl MApKETUHTOBOM paboThl. MapKkeTHHTOBBIN ayauT. [lenu B MapkeTrHTe. MapKeTHHTOBBIE
ctparerun. MapketunroBbie TakTuku. Konnenmus 4Ps u 7Ps, 4Cs u 7Cs. TpeboBanus k
mapketosory: moaenb ASK. Keiic «AMmdutpuony.
Tema 2. MapkeTuHIOBbIN ayauT. BHEIIHUI 1 BHYTPEHHUN ayauT.
Ananmu3 Ow3Hec cpeapl: TmpakThueckoe wucnonb3oBanue wogeneit STEP/PEST, SLEPT.
HcToyHMKM TONMydeHUs JemeBOW BTOPUYHOM HHOpManuu. AyauT oTpacid. AHaIu3
MIPUBJICKATEILHOCTH OTpaciii-aHaIN3 KOHKypeHTHOU no3uiuu. Metoauka CBS u GE SWOT no
MeToauke MakJloHanbaa.
Tema 3. [locTaHOBKA 11€JI€ B MAPKETUHTE.
OTnuuus B Leenoiiaranuy s npojax u Mapketunra. SMART. MapkeTuHroBoe 000CHOBaHHE
nesneit mo npoaaxkam Bamreit komnanuu: BCG, product/market matrix.
Tema 4. IIpouecc cermeHTHpOBaHUS (IIATH 11arOB).
CeMb TpPaKTHYECKUX TPUMEPOB CETMEHTUPOBAaHUSA (pO3HUIA, MOOWIIBHBIE TeNe(OHBI,
U3JIATENBbCKU OM3HEC, mpojaka aBTOMOOUIeH, Opokepckuit Ou3Hec, TUCTPUOYIIUS TMPOTYKTOB
NUTaHus, npojaaxa nojapkos). lllecTukpurepuanbHas METOAMKA OLIEHKH ceTMEHTOB. CerMeHThl,
KOTOpBIE MTO3BOJISIIOT YBEIMYUTH MpoAaku Bameit pupme.
Tema 5. [To3uIIMOHUPOBAHNE B MAPKETHUHTE.
Uro Takoe mno3unuoHupoBanue. llo3unmonupoBanue u aupdepeHuuanus. MeToauKu
no3uimonupoBanus. [lo3unmonrnpoBannue Ha ocHoBe aTpuOyTa. Kapra mo3umoHUpoBaHus: Kak
ee cocTaBiATh. l[lo3unmonnpoBaHue Ha OCHOBe JujaepcTBa. [lo3unMOHMpOBaHME Ha OCHOBE
Hacienus. Ilo3unmoHnpoBaHMe Ha OCHOBE crenuanu3anuu. Ilo3unumoHupoBaHMe Ha OCHOBE
NOTPEOUTENTHCKUX MPEATIOYTEHUH.
Tema 6. Mapketunr ycnyr. Mapketunr Ha peiHke B2B. ®opmupoBanue cOamaHCHPOBaHHOTO
OuzHec-opTQens KOMIaHUH.
Ocobennoctu Mapketunra ycayr Moaenu 7Ps n 7 Cs. Uetblpe 0cOO€HHOCTH MapKeTHHTa YCITYT.
Keiic Commerce Bank. IIpoasuxenue B B2B oTpacisx. Mojenp MOKymaTeabCKOro KamuTaia
Pycra u Jlemona (2000 r.).
Uroroseiii ketic «Wind Technology» JlemoHcTpamusi CIIOCOOHOCTH TPUMEHEHHS METOIUK
MapKeTHHTA.



@DopMBbI TEKYIIET0 KOHTPOJIS U IPOMEKYTOYHOM aTTeCTALUM:

B xoae peanmzauum JUCHMIVIMHBI «MapKeTHHI» HCHOJB3YIOTCH Cjeaylolue
MeTO/bl TeKYIIEro KOHTPOJISI M YCIIeBAeMOCTH 00yYAIOIINXCH:
— IIpY IPOBEJICHUM 3aHATHH JeKnoHHoro tuna: O (ompoc),
— TIpU TIPOBEJICHWH 3aHATUA CEMHHApPCKOTO Tuma: mpaktuueckoe padora (I1P), tectupoBanme
(T), pewenue keiica (PK)

JK3aMeH NPOBOJMTCH € NMPUMEHEHHEM CJIeAYIOIMX MeTOA0B (CPeACTB)- 3alIUTAa
NMPOeKTA ¢ Mpe3eHTaluei.
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