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B1.B.0O/1.5 Counogaorusa B pexaame u PR

ABtop: K.c.H. . M. MapkuH, cT. npenojaBareib

Kox u HauMeHOBaHHe HalpaBJICHUS MOAT0OTOBKH, l'IpO(l)I/I.TIH:

38.04.02 MeHemKMeHT, « YTIpaBiIeHNnEe pEKIaMHBIM U MEIHA0OU3HECOM)

KBanudukanus (creneHn) BbIMYCKHUKA:

Marwuctp

Heﬂb OCBOCHHUS NUCHUIIJIMHbI

ChopmupoBarh KOMIETEHLMIO B 00JacTH MOJEIMPOBAaHUS pa3BUTHS pekiaambl U PR B
r100aJIbHOM KOMMYHHKAaTUBHOU Cpesie

Ilian kypca:

HaumenoBanue
Ne ni/m Copepxanue Tem (pa3aesioB)
TeM (pa3iesioB)
IIpenmer OmnpeneneHne COLMOJIOTHH, €€ OOBEKTa, MpeaMeTa U METOa.
COIIMOJIOTHUH. OOBekT, mpenMeT, METOJbl COIMOJOTHH peKiIaMbl. Peknama:
Tema 1 Connonorus onpenenenre NoHATUSA. OCHOBHBIE 4epThl peknamsel. Pexnama c
peknaMbl 1 PR Kak | cOIMOIOrMYECKON TOUKHU 3pEHUS.
001acTh 3HaHUS
Conmonoruueckue | Mctopust coumonorun pekinambl. OCHOBHBIE TEOPETHUECKHE
MOAXOAbI K pEKJIaMe | OAXOAbl K aHaJIM3y peKJIaMbl: peKjlaMa KaK COLUaJIbHOE
Tema 2 | u PR JICHCTBUE; PEKJIaMa KaK MaccoBas COLMaJbHAs KOMMYHHKALIHS;
peKiiaMa Kak JMCKYpC U HappaTHB; peKiaMa KaK MHCTPYMEHT
COLIMAJIbHOTO KOHCTPYHUPOBAHUSI.
Pexnama, PR, Koncbromepusm. ConepkaHue pekiaaMbl W 1LIEHHOCTHBIE
o01IeCTBO, opueHTanuu oOmiectBa. Peknamuble crepeotunsl. Tumsl
Tema 3 | KyabTypa LIECHHOCTHOM apryMeHTalluM, MCIOJIb3yeMble B pekiname. Poib
pekiaMbl B TIpoliecce conuanuzanuu. Pekiama u mponecc
COLIMaJIbHOU MACHTU(DUKAIIMY JTMYHOCTH.
ConuanbHoe Pexsiama u PR kak conuanbHble TEXHOJIOTUU. BiinsHNe pexiiaMbl
Tema 4 | nmpoektupoBanue B | 1 PR Ha oOmiecTBo
pekname u PR
MeTtonmonorus MHoroo0pasue MEeTo0B UccleoBaHmi B pexiame u PR.
Tema § | COLWOTOrMECKNX KonuuecTBeHHbIE, KAYECTBEHHBIE M CMEIIAHHBIE METOBI
ema HCCJIEIOBAHUS B
pekname u PR
OCHOBHBIE CermeHTHpOBaHUE peKIaMHOM u PR ayJUTOPHH.
COLMAJIbHBIE I'eorpaduueckuii, ngemorpapuueckuid, TOBEIECHUECKUH U
Tema 6 | TPYTIIBI KaK ncuxorpapuueckuii Mmoaxol K CEerMEHTHPOBAHUIO DPHIHKOB U
MOCTABILIUKHU BBISIBJICHUIO TPYII, UMEIOIINX UIEHTUYHOE MIOBEJCHHUE.
nH(popmaIuu B
pekname u PR
Conmonoruueckuii | Tunbl  ompocoB. CocraBieHue BONPOcOB. OTKpBITbIE U
Tema 7 | ompoc B pekiamMe U | 3aKpbITHIE BOIIPOCHI.
PR




OO6paboTka Metonbl 00pabGoTkm naHHBIX. [Ipe3eHTainus HUCCIeIOBaHUM.
Tema 8 | uccnenoBarensckux | Mcmonb30BaHue MCCIIEIOBATENbCKUX JIAaHHBIX B IJIAHUPOBAHHH
JTAHHBIX KOMMYHHUKAITMOHHOM cTpaTeruu

@opMBI TEKYIIEr0o KOHTPOJISI X POMEKYTOYHOM aTTeCTAlNHU:

B xone peanuzanuu nucumminbbl «Comuonorus pexiaMmbl 1 PR» ucnons3yrorcst cnenyromue
METO/Ibl TEKYIIET0 KOHTPOJIS yCIIEBAEMOCTH O0yHarOIINXCS:

— IIpY IPOBEACHUU 3aHATUM JIEKIIMOHHOTO TUIA!

OCHOBHOU ()OPMOI KOHTPOJIS SBJISIETCS HAITUCAHUE ICCE TI0 MTPOUICHHBIM TEMaM.

— I[IpU MMPOBCACHNUN 3aHATHH CCMHUHApPCKOI'0 TUIIA:
AUCITYT, IIPAKTUYICCKOC 3a/1aHHUC

[IpomexxyTouHasi aTTecTanysi TPOBOAUTCS B (GoOpMe: YCTHOTO 3adeTa MO0 TEOPETHYCCKUM
BOITPOCAM.

OcHoBHas IuTEpaTypa:

1. lTapkos ®.N. Kommynukonorus. Counosnorus MaccoBoil kommyHukauuu. Jlamkos u K, 2013.
http://www.iprbookshop.ru/10932

2. IlapxoB ®.M. HWHTerpupoBaHHbIE KOMMYHHUKAIMU. MaccoBble KOMMYHHMKallMM U
meauarsianupoBanue. Jlamkos u K, 2015. http://www.iprbookshop.ru/14342
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