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IL1an Kypca:

Tema 1. Ilpeamer, ueju u 3aJa4i JUCHUTITIUHBI

OmnpenelieHne TePMUHOB «IIOTPEOUTENbY U «IIOBEACHHUE ToTpeduTeseii». [lorpeduTenu u peIHOK.
[ToBenenne moTpedOuTENel Kak MEXAMCHHUILIMHApHAs 001acTh UcclieqoBaHUU. [nmoGamm3arus
noTpebneHus. Konuenusi cyObeKTHBHOM IIEHHOCTH | MpodJieMa IIeH000pa3oBaHusl./

Topic 1. Subject, goals and objectives of the discipline.

Definition of the terms "consumer" and "consumer behaviour". Consumers and market.
Consumer behavior as an interdisciplinary field of research. Globalization of consumption. The
concept of subjective value and the problem of pricing.

Tema 2. TUNOJIOTHSA U CTPYKTYPa PHIHKOB.

Bunger Omar. Acummetpus uHbOpMAIMM W CUTHaIM3UpoBaHWe. QDYHKIHOHATBHBIA U
He(YHKIIMOHAIBHBIN cripoc. Pollb prcKa M HEONPEIEICHHOCTH MPU aHAINU3€E TOTPEOUTEITHCKOTO
BbIOOpa. TUIIONOTHS PBIHKOB; 3BOJIONNS PHIHKOB./

Topic 2. Typology and structure of markets.

Types of goods. Information asymmetry and signaling. Functional and non-functional demand.
The role of risk and uncertainty in the analysis of consumer choice. Typology of markets;
evolution of markets.

Tema 3. KyabTypHble HOPMBI M PoOJib cTepeoTHNoB. Kpocc-KynbTypHble Bapuanum B
MOBeJIeHUM MOTpeduTe e,

BnusiHue KymbTypbel W CyOKYJAbTYpbl (3THHYECKOM, DPEIMTMO3HOW W T.J.) Ha IOBEICHHE
notpeduteneid. OcoOEHHOCTH MOTPEOUTENHCKOTO IOBEACHUS MPEICTAaBUTENICH pa3IHMYHbIX
COLMANbHBIX  KiIaccoB.  Kpocc-KynbTypHbIE  CpaBHEHHS  IOBEIEHHUS  HOTpEeOUTENeil.
CrepeotunHoe noseneHue u ee Gpynkuuu. [loautnueckue Mugbl U MOBEACHUE HUHIWBHIIOB Ha
MOJUTUYECKUX PHIHKAX./

Topic 3. Cultural norms and the role of stereotypes. Cross-cultural variations in consumer
behavior.



Influence of culture and subculture (ethnic, religious, etc.) on consumer behavior. Features of
consumer behavior of representatives of various social classes. Cross-cultural comparisons of
consumer behavior. Stereotypical behavior and its functions. Political myths and behavior of
individuals in political markets.

Tema 4. Ilcuxosornyeckue JeTepMUHAHTHI BbIOOpA.

Ilcuxonoruyeckue  axkTopbl, BIUSIOIIME Ha TMoBeaeHHe mnorpeduteneil. Crpykrypa
MOTPEOUTETLCKUX MOTHBOB. 3HaHUs, YyOSKICHHs, UYBCTBAa, YCTAHOBKM U HaMEpEHUs
notpeduTeneil. OBPUCTUKU U CIIOKHBIE NMPoLEaAyphl BbIOOpa. PU3HNOIOrHYECKUE JeTePMUHAHTHI
BBIOOpA./

Topic 4. Psychological determinants of choice.

Psychological factors affecting consumer behavior. Structure of consumer motives. Knowledge,
beliefs, feelings, attitudes and intentions of consumers. Heuristics and complex selection
procedures. Physiological determinants of choice.

Tema 5. lemorpadgusi 1 NpOrHo3bl K3MEHEHU B IPeANOYTEeHUAX UHAUBUIO0B.
Jlemorpaduuecknii aHanu3 U COIHMANIbHAS MOMUTHKA; AeMorpadus u crpoc Ha TOBapPhI U YCIYTH;
pOJIb  TEHJCPHBIX pa3IUYMiA; BO3JACHCTBHE BO3PACTHBIX XapaKTEPHUCTUK Ha ITOBEACHHE
noTpeduTeneil; ppIHOK «CHOBA MOJIOIBIX». [ eHIepHbIe MOeTH oTpebaeHus./

Topic 5. Demographics and forecasts of changes in individual preferences.

Demographic analysis and social policy; demography and demand for goods and services; the
role of gender differences; the impact of age characteristics on consumer behaviour; the "young
again" market. Gender consumption patterns.

Tema 6. O0mecTBO NOTPEOd/ICHUA M J1eTEPMUHUPOBAHHOCTD MOBEJACHHUS.

dunocodckue 1 MCUXOIOrHUecKre 0COOEHHOCTH 00111ecTBa MOTPEOIEHNUS; pOJib TOTPEOUTENS B
obmecTBe MNOTpeOJIEHUs; BUPTyalbHbIE PBIHKM M COLMOKYJIBTYpHBIE IIOJIS; MarasuH Kak
«CTIEKTAKIIbY»; «OYHT» MPOTHB OOIIECTBAa MOTPEOICHHUS KaK 3JI€MEHT MAaCCOBOH KYIbTYpPHI./

Topic 6. Society of consumption and determinism of behavior.

Philosophical and psychological features of the consumer society; the role of the consumer in the
consumer society; virtual markets and socio-cultural fields; shop as a "spectacle"; "revolt"
against the consumer society as an element of mass culture.

®opMbl TEKYIIEr0 KOHTPOJIA U MPOMEKYTOYHOM ATTECTALUM:

B xone peanuzanuu nuctmiinabl «lloTpeduTrenbekoe MoBeeHNEe B IEPEXOIHOM
HKOHOMUKE)» UCIIOJIb3YIOTCS CIEAYIOLINE METO/Ibl TEKYIIET0 KOHTPOJIS YCIIEBAEMOCTH
obyuatomuxcst/ In the course of implementing the discipline «Consumer behavior in Emerging
Markets» the following methods of monitoring the progress of students are used:

IIpu npoBeieHNN 3aHATUH JICKUUOHHOTO THIIA:

-IIpY YTE€HUU JIEKLIUH UCIIOJIb3YETCS 00BSICHUTEIbHO-WITFOCTPATUBHBIM METOJ] C IEMEHTaMU
MpOoOJIEMHOTO M3JIOKEHHS YyueOHOW HHpOopManuu (MOHOJIOTUYECKOH, THAIOTHYECKON HITH
IBPUCTUUYECKOMN);

IIpu npoBeneHnN 3aHATUI NPAKTUYECKOrO THUIIA:
-IUCITYT, TECTUPOBAHUE;

[Ipu npoBeneHUN caMOCTOSITENTLHOM PabOTHI:

-BOIIPOCEHI AJId CaMOCTOATCIBHOI'O U3YUCHH,



-Hpopa60TI<a JICKHUOHHOT'O MaT€purajid, COCTABJIICHUC KOHCIICKTA JIEKITUH 110 TEMaM,
BBIHCCCHHBIM Ha CaMOCTOATCIIBHOC U3YUYCHUC,

- MIOATOTOBKE K MPAKTUYCCKUM 3aHSATHSIM;
- MIOITOTOBKE K MPOMEXYTOYHOMY KOHTPOJIIO;

- MOJITOTOBKE K TEKYIIEMY KOHTPOJIIO YCIIEBAEMOCTH.
During the classes lecture-type:

-when lecturing is used the explanatory-illustrative method, with the elements of a problem
statement of educational information (monologic, Dialogic or heuristic);

During practical classes:

-dispute, testing;

When carrying out independent work:

-questions for self-study;

-study of lecture material, preparation of lecture notes on topics submitted for self-study;
- preparation for practical training;

- preparation for the interim control;

- preparation for the ongoing monitoring of progress.

3a4eT MPOBOIUTCS C MPUMEHEHHUEM CIEIYIOUINX METOAOB (CPEACTB): B BHJIE YCTHOTO OMpoca ¢
pazbopom tumnoBsix cutyaruii./ Offset is carried out using the following methods (means): in the
form of an oral survey with analysis of typical situations.
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