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Kon
KOMIICTCHIIUN

HaunmenoBanue
KOMIIETEHIIUU

Koz srama ocBoenus
KOMITIETEHIIN U

HanmenoBaunue 3Tamna
OCBOEHHUSA KOMIIETEHIIUN

YK OC-1

Cnoco6HocTh
MPUMEHSTh
KPUTHYECKUM aHAIN3 U
CHCTEMHBIN MOJIXO JJIs
pereHus
npodeccrHoHaTbHBIX
3aga4d

YK OC-1.2

CriocoOHOCTB K CUHTE3Y.

JITIK-3

Cnoco6HOCTh
TUTAHUPOBATH u
OpTaHU30BHIBATH
paboty oprana
MyOMTUIHOU BJIACTH,
pa3pabarbIBaTh
OpTraHU3aIMOHHYIO
CTPYKTYPY, aJIeKBaTHYIO
CTpaTeruu, UEIsIM U
3a/auaM, BHYTPCHHHUM U
BHEIITHUM YCIOBUSIM
NEeSITEILHOCTH ~ OpraHa
MyOMTUIHON BJIACTH,
OCYIIECTBISATh
pacmpenencHue
GyHKIMA, TOTHOMOYUN
u OTBETCTBEHHOCTH
MEX Y UCTIOTHUTEISIMU

JIIK-3.2

CrocoOHOCTE
OpFaHH30BBIBaTB HpOCTBIC nu
0osiee CIOKHBIE CHCTEMBI U
Opra”Hu3aluu

ILn1an Kypca:




Ne HaunmeHnoBaHue TeMbl Conep:xanue
Tema 1 Stakeholder Management and | Stakeholders in private and public
Communication organization environment
. Nature of stakes, stakeholder
communication and engagement
. CEO Agenda and Communication
strategy
Tema 2 Building corporate Identity, . Corporate identity, branding, image
Branding and Corporate and reputation
Reputation . Aligning  identity, image and
reputation
Tema 3 CEO Agenda. Aligning . Areas and linkages of communication
business and communication | and strategy:
strategy . Media Relations
ii. Employee Communication
iii. Issues Management
iv. Crisis Communication
V. Change management
Vi. Social responsibility and
sustainability
Tema 4 Designing a communication . Planning and executing programs and
strategy campaigns
. Strategic  messaging.  Corporate
taglines and slogans
. Techniques of effective messages and
persuasion
Tema 5 Research and evaluation of . Research and evaluation
results . Methods and measures
. Measuring corporate reputation
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