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Kon HanmenoBanue Kon stana ocBoenus HaunmenoBanue sramna
KOMIETEHIIUU KOMIETEHIIUU KOMIETEHIIUU OCBOECHHS KOMIIETEHLIUU
IIK OC-13 Cnoco6HocTh IIK OC-13.2 CrocoOHOCTh  TPOU3BOJUTH

MPUHUMATH pacueTbl Ha  OCHOBAaHUHU
yIpaBJIEHYECKUE TUTOBBIX METOJIUK u
pelleHrsT Ha OCHOBE CYILECTBYIOLLEH

aHanm3a HOPMaTHBHO-IIPaBOBOM 0a3bl;
CTPYKTYPHPOBAaHHBIX U MPOBOJIUTH KOJIMYECTBEHHOE
HECTPYKTYPUPOBAHHBIX MIPOTHO3UPOBAHUE u
JTAaHHBIX. MOJICJIUPOBAHUE YIIPABICHUS

Ou3HEC-TpoIecCamy;
aHAIM3UPOBATh  PE3YIBTATHI
pacueToB W 00OOCHOBBIBATH
MOJTy4eHHBIE BBIBO/JIBI;
CTPOUTH Ha OCHOBE OIMCAHHUS
CUTYyalluH CTaHJapTHEIE
TEOPETUYECKUE u
SKOHOMETPUYECKUE MOJEIH,
aHAJIM3UPOBATH u
COJIEPKATEIBHO
MHTEPIPETUPOBATH
MIOJTy4E€HHBIE PE3YIBTAThI

IL1an Kkypca:



Ne HaumeHnoBanune TemMbl Conep:xanue
Tema 1 Communication and Understanding (intercultural)
culture / theory and basic communication and culture
factors The meaning of culture in intercultural
communication
Introduction to understanding
intercultural studies and theory
Enquiry of “meta”-theory related to
intercultural communication
Understanding and creating a “critical
incident”
Tema 2 Encountering a foreign Importance of a “trifle”

culture: Culture shock
and uncertainty

What underlies culture shock and value
systems and ethics

Managing uncertainty: case study and role
play (conflict among divergent interest,
goals and culture)

Process of adapting to foreign culture and
managing multicultural teams

Tema 3 Understanding of Understanding cultural context of
transformation and transformation
adapting to a foreign Adapting behavior of counterpart and
culture internalizing new (cultural bound)
concepts
Advantages, disadvantages and limitation
of “cultural transformation” and the role of
business ethics
Relativity significance and significance of
speech
Tema 4 Intercultural  business: Misunderstanding and mistranslation

management of foreign
representative

Understand outline dialogue

Know about foreign representation
Understand cross-cultural management by
foreign representative

Know difficulties of different regions in
language training and meaning: Anglo-
Saxon, Asia, Europe and Latin America.
Selected countries. Case studies and role

play.

Tema 5 Negotiation and
agreement / getting to
“yes” with a foreign
partner or competitor.

Understanding basics of negotiation and
importance of conflict

High and low context of culture in
negotiation process

Restricted and elaborated context to
negotiations

Conversational styles and importance of
empathy to establish mutual trust
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