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Ileab ocBoeHUs IMCUMIIJIMHBI:

Llenbro M3ydeHUs: TUCLMILIMHBI «YTIpaBlIeHUe NPpoJakaMu U JUCTpUOyLHel Ha pa3BUBAOLINXCS
PBIHKax» SBJIAETCS OBJIAJCHUE MaruCTpaHTaMU METOJIaMU 3KOHOMHYECKOI'O M CTPaTErM4ecKoro aHajinu3a
MOBEICHUS S5KOHOMHUYECKUX areHTOB U PHIHKOB B T100anbHo# cpene ([TK-5), B Tom uwmcie mpuobdpereHue
MarucTpaHTaMM 3HaHUI O 3HAYEHUM CHUCTEMbl TUCTpUOYLMM B KOPHIOpPATHUBHOM cTpareruu Ou3Heca,
M3Y4YCHHE M aHAIM3 KIIOYEBBIX AaCMEeKTOB MOJEIUPOBAaHMs, pa3pabOTKU U peanu3aliil CTpaTeruu
WHHOBAIIMOHHOM  AMCTPUOYLMM, OCHOBHBIX IIOKa3aTeleld JEATEIbHOCTH  KJIIOYEBBIX  KAaHAJIOB
pacmpeseneHus, OBIAJCHHE MEXaHHU3MOM MOJAEIUPOBAHUSA CHUCTEMBl AUCTPUOYLIUU U OLICHKHU
3G GEKTUBHOCTH U MapKMHATBHOCTH KaHAJIOB TUCTPUOYIIHH.

Pe3ynbpTaThl OCBOSHUS AUCUUTUIHHBIL:

Ha YPOBHE 3HAHHI

- BIIQJICHHUE KIIFOUYEBBIMH ONPEEICHUSIMH CUCTEMbBI JUCTPUOYIIMU B peaTu3alluu CTpaTeruu
Ou3Heca Ha PBIHKE.

- BIIaJICHHE 3aKOHaMU (DYHKIIMOHUPOBAHUS CHCTEMBI TUCTPUOYIIMH Yepe3 ONTOBBIE U PO3HUYHBIE
KaHaJIbl

- ompejeNieHue CYIIECTBEHHBIX Pa3INuuil B CUCTEME HallMOHAIBbHOU qucTpuOyuuu ctpan BRICS
u 3anaanoi EBpornsr

Ha YPOBHE YMEHUH

- MOJIJINPOBATh CUCTEMY JAUCTPUOYIIMH HA pAaCCMAaTPUBAEMON TEPPUTOPUHU

- KJ1Iaccu(UIUPOBATh KaHAJIbl AUCTPUOYLIUU U IPUMEHSTH K HUM IPOTrpaMMbl KOMMEPUYECKO,
MapKETUHTOBOM IMOJUTUKH

- OLICHUBATh 3(PPEKTUBHOCTD U MAP>KUHAIBHOCTh KAHAJIOB AUCTPUOYLIUN

Ha YPOBHE HaBBIKOB

- BJIaJICHUE TEXHOJIOTMSIMH BBIBOIA HOBOT'O TOBApa B CYIIECTBYIOLIYIO U HOBYIO
pacIpeieNUTENbHYIO CETh.

- BJIaJIeHHE HAaBbIKAMHU MIEPErOBOPOB C ONTOBUKAMU, TUCTPUOYTOPAMH, TIOTUCTUIECKUMHU
MIpOBaNJEpaMH, PO3ZHUYHOU CETHIO.

- BJIaJieHue TexHonorusimu paspadorku kapt KPIs u KOIs i Bcex kaHanoB pacupeaeneHus
MPOJTYKITHH.

Ilnan kypca:

Tema 1 Beenenue. Posib qucTtpudynuu B KOPNOPATHBHON yBeJIMYEHHH CTOUMOCTH.
Tema 2 JucTpudynusi pacnpeaenTeIbHON CeTH.

Tema 3 Knaccupukauus kaHajaoB TUCTPUOYIIUM.

Tema 4 CoBpeMeHHBIC TEHICHIMH B CTPATErHsiX MeKAYHAPOAHOM AUCTPUOYHH.

®opMBbI TEKYLIEr0 KOHTPOJISI U POMEKYTOYHOM aTTeCTALMU:



@DopMBI TEKYIIETO KOHTPOJISI — AUCITYT, OIPOC, pa3dop Kerica.
3adeT MPOBOAUTCS B MUCHMEHHOM opMme.
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