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Ileab ocBoeHUs IMCUMIIJIMHBI:

Lenpto u3yueHus: AUCUUIUIMHBI «CTpaTerus pa3BUTHUSL CHIBHOTO OpeHaa» SBISETCS DPa3BUTHE
CIOCOOHOCTH OLEHHBATh KOHKYPEHTHYIO Cpeay U pa3pabaTeiBaTh MapKETHHTOBYIO CTPATErHio
npennpusatus (IIK OC-12), B Tom uncie npruodpeTeHue MarucTpaHTaMH HaBBIKOB BBISIBJICHHS U aHAIM3a
BO3MOXXHBIX BapUMaHTOB pa3BUTHs OpeHJa, aHalIM3a MOBEIEHUS MOTpeOuTeseld HKOHOMUYECKUX Osar u
(dbopMupoBaHHE CIIPOCa; CHOCOOHOCTH BIUATH HAa (OPMUPOBAHKE CIPOCA B KOHKYPEHTHOMU Cpe/ie.

PC3y.HBTaTBI OCBOCHUA NUCHUITIINHBI:

Ha YPOBHE 3HAHHI

- 3HaHUE OCHOBHBIX MHCTPYMEHTOB aHalln3a OpeH/a;

- 3HAHUE KOHKPETHBIX KEHCOB HECKOJbKHUX POCCUUCKUX M MEXIYHAPOJIHBIX KOMIIAHHIM,
OCYIIECTBUBIIUX CYIIECTBEHHYIO TpaHchopmanuio OpeHa;

Ha YPOBHE YMEHHH

- CHOCOOHOCTH  pa3pabaTbiBaTh  HOBBIM  OpeHI, MpPOrpaMMbl  COBEPIICHCTBOBAHMS
CYIIIECTBYIOIIETO OpeH/Ia M1 COOTBETCTBYIOIINX OPTaHU3AIIMOHHBIX N3MEHEHU;

Ha YPOBHE HABBLIKOB

- - BIJAJICHUE METOJAaMU JKOHOMHYECKOIO U CTPATErMYECKOr0 aHaliu3a MOBEIACHUS
SKOHOMHUYECKUX areHTOB U PHIHKOB B TTI00aTBHOM Cpefie.

Ilnan kypca:

Tema 1 OcHOBbI OpeHIMHTa

Tema 2 Kto 3annmaercs OpeHANHTOM?

Tema 3 MapkeTHHTOBOE UCCIIEIOBAaHNE

Tema 4 Ctparerust OpeHna

Tema 5 UcnonHenne

Tema 6 Ouenka

Tema 7 Apxutektypa OpeHaa

Tema 8 CoBpemenHblit kanutanu3M VS Co3HaTeIbHbIN KaluTaIu3M
Tema 9 Bpenauar 1y1st co3HATENHHOTO OU3HECA

Tema 10 PeBusust 6penaunra 1.0.

®opMBbI TEKYLIEr0 KOHTPOJISI U POMEKYTOYHOM aTTeCTALMU:
DK3aMeH NpoBOAMTCA B (QopMe OYHOW YCTHOM HWHAMBHAYAJIbHOM Npe3eHTaluu MO Keicam.
IIponomxuTensHOCTD Mpe3eHTauuu 12-15 MuH., Bonpocsl U 0TBETHI — 10 MUHYT.
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