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Lenpro m3yuyenus mucuuiummbabl «Co3ganne peinkoB Oyayiiero / New Markets Developmenty
SIBJISICTCSI OBJIAZICHHEC CIICAYIOIUMHU KOMITCTCHIIUSMHU:

1K - 2 ciocoOHOCTh pa3padaThiBaTh KOPIOPATUBHYIO CTPATETHIO, IIPOTPaMMbI OPraHU3AI[HIOHHOTO
pa3BHUTHS U U3MEHEHUH 1 00eCIIeYrBaTh NX PEaTU3aIlnIo,

IIK - 5 Brajenue MeTOJaMH  DKOHOMHYECKOTO M CTPATETMYECKOrO aHaln3a  IOBEICHHS
SKOHOMHYECKUX areHTOB U PHIHKOB B TII00aIHHOM Cpeie,

IIK OC-12  cnocoOHOCTh OIICHMBATh KOHKYPEHTHYIO CpeAy M pa3padaThiBaTh MapKETHHTOBYIO
CTPATETHIO TPEAIPUSITHS,

a TaKXkKe TNPUOOpPETCHHE MAaruCTpaHTaMH 3HAHUH TCOPETHYECKHX AaCIEKTOB  Pa3BUTHS
WHHOBAIIMOHHBIX PBHIHKOB, BJIAJICHHE METOIaMH JJISI aHAIH3a PUCKOB U BO3MOYKHOCTEH HOBBIX PHIHKOB.

Pe3ynbTarhl OCBOCHMS IUCHMILIAHBIL:

Ha YPOBHE 3HAHUH

- TOJXOJbl U MHCTPYMEHTHI COBPEMEHHOT'0 MapKETHHTA M0 CO3JaHUI0 HOBBIX MOTPEOUTETBCKUX
LIEHHOCTEMN, HOBBIX TOBapPOB M HOBBIX PHIHKOB;

- crnenuduKa CTpaTeruil BbIX0/1a HAa HOBBIE PHIHKH;

Ha YPOBHE YMEHHHU

- apryMeHTaIlus BbIOOpa CTpaTeruu yIpaBlieHUs HHCTPYMEHTaMU MapKETHHTOBOM MPOTPAMMBEI,

Ha YpPOBHE HABBIKOB

- OcyiecTBiaTh BEIOOP ONTUMATBHON MOJIENH BBIXO/a Ha HOBBIN PHIHOK.

ILnan kypca:

Tema 1T'eononutnueckas  TypOYJIEHTHOCTb,  WU3MEHEHHUS  NOTPEOMTENbCKUX  MOJeIeH.
TexHOIOTNYECKU POPBIB.

Tema 2IIporao3upoBanue CTPyKTYPHBIX KPU3HCOB OTPACIIEH.

Tema 3 Co3zanne HOBBIX MPOJYKTOB, OM3HEC-MO/IEIEeN U PHIHKOB.

Tema 4 AHaIIM3 MEXIyHApOJIHBIX PHIHKOB B TIpollecce TpaHcpopManuu: H3yYeHHE XapakTepa
pBIHKA.

Tema 5 AHanu3 MeXIyHapOJIHBIX PHIHKOB B Ipoliecce TpaHC(HOpMAallUU: BBISIBIEHUE TI00aTbHBIX
JOJICOCPOYHBIX TCHACHLIUM.

Tema 6 AHasIM3 MeXIyHapOAHBIX PHIHKOB B Ipoliecce TpaHcpOpMalMK: MOHMMAaHHE HOBBIX
MoJieJIel U TEXHOJIOTHI MOTpeOuTeNnei.

®opMbI TeKyIEro KOHTPOJISA M MPOMEKYTOYHOM aTTeCTALMM:
@DopMBbI TEKYIIETO KOHTPOJISI — KOHTPOJIbHAsA paboTa, 00CykK/1eHUs KeHCOB, MPE3eHTAIHS.
3ayer mo AMCUHUIUIMHE MPOBOAUTCS B popme TecTupoBanus (50 BOIIPOCOB B KaXkIOM BapHAHTE).
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