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Heab ocBOCHUS IMCUHMIINHBI:

Lenpro U3ydeHHs TUCLUILIUHBI SBISETCA  OBIAICHUE MeTOoAaMu 3KOHOMUYECKOIO u
CTPAaTEru4ecKoro aHajaM3a MOBE/ICHHS YKOHOMUYECKUX areHTOB M PHIHKOB B riiobansHO# cpene (I1K-5).
JlucuuIuinHa HalelleHa Ha JOCTHXKEHHE CIIEAYIOUINX 00pa3oBaTeIbHbIX PE3YIbTaTOB!

Ha YPOBHE 3HAHUI

- OCHOBBI MAaKpO3SKOHOMHUYECKOW MOJUTHKY;

- cTpyKTypa u o0beM peiHkoB BRICs, TeHneH1InN pa3BUTHS;

- o0mme 3aKOHOMEPHOCTH Pa3BUTHS CTPaH C PA3BUBAIOMICHCS SKOHOMHKOH, OCOOCHHOCTH
KOpPIIOPATUBHOM CTPATErvu, CTATUCTUKA IIPOJAX U MPOU3BOJICTBA HAa PAa3BUBAIOLLIMXCS PhIHKAX

Ha YPOBHE YMEHHI

- NPOTHO3MPOBATH 00BEM crpoca Ha peiHKe cTpad BRICS

- OIGHUBATHh IMOTEHIIMAT PhIHKA U KOHKYPEHTHOCIIOCOOHOCTh KOMITAHUM, TPUMEHSATH METO/IbI
aHaJM3a CTpaTerui MOBEICHUS KOMIIAaHUN

- CIIOCOOHOCTH OIICHMBATh KOHKYPEHTHOCIIOCOOHOCTh MPOU3BOJIUTENEH Ha pPa3BUBAIOIIUXCS
PBIHKaX, UMETh MPEACTaBICHUS 00 0COOCHHOCTSIX Pa3BUTHIX M PA3BUBAIOIIUXCS PHIHKOB

- paspabaThIBaTh KOPIOPATUBHYIO CTPATETHIO /ISl BBIXO/1a Ha Pa3BUBAIOIINECS PHIHKU

Ha YPOBHE HABBIKOB

- HaBBIKAMU aHAJIN3a MAKPOIKOHOMHUYECKOH MOJUTUKHU PA3BUBAIOIINXCS CTPaH

- HaBbIKAMU aHaJM3a CTPATErMYECKUX aJbTEPHATHUB, IPOBEICHUS aHAIM3a OTPAaHUYCHUH, yTPO3
Y BO3MOXHOCTEM, BBITEKAIOIINX U3 MOJUTUYECKOTO U SKOHOMUYECKOTO YCTPOMCTBA CTPaH,

- pa3pabOTKH CTpaTernu TOBEACHUS KOMIIAHWI Ha pBIHKAX CTpPaH C pa3BHUBAIOIICHCS
SKOHOMUKOU

Ilnan kypca:

Tema 1 XapakTepucTrika 3KOHOMHUK Pa3BUBAIOIINXCS PHIHKOB

Tema 2 BnusiHue MexayHapOIHON TOPTrOBJIM HA SKOHOMHYECKOE PA3BUTHE

Tema 3 Paznuuns B MaKpO3KOHOMHYECKON NOJUTHKE PA3BUTHIX U PA3BUBAIOIINUXCS CTPaH
Tema 4 PazpaboTka KOPIOPaTUBHOM CTPATErHH Uil Pa3BUBAIOIIUXCS PHIHKOB
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