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Leab ocBOeHUS TMCUMILINHBI:

- opnagenue kommerenuueit [TIK OC-12 CIIOCOOHOCTh OLIEHMBaTh KOHKYPEHTHYIO Cpely u
pa3pabaThiBaTh MAPKETUHTOBYIO CTPATETHIO MPEANPUATHUS;

- O3HaKOMJIEHHE OOYy4YalolUXCsl C POCCHUHCKMM M 3apyOEKHBIM OIBITOM B 0O0JacTH aHaIu3a
MapKETUHIOBbIX CTPATETWi OpraHU3alliid, paccMaTpUBAIOTCS OCHOBBI CTPATErMYECKOTO MapKETHUHIa B
I00AJbHOM KOHTEKCTE€ C aKIEHTOM Ha KpymnHble TpaHcHanuoHanbHble Koprnopanuu (THK). Kype
BKJIIOUAeT 0030p HBOJIONUU AMCHUILIMHBI CTPATErHUYECKOr0 MAapKETHUHTa, IOMoras MeHeIKepam
npuHUMaTh 3((EKTUBHBIE W YCIHEIIHBIC PEIICHWs B COBPEMEHHOM OW3HEC OKPYKEHHH C YYETOM
CUCTEMATU3UPOBAHHOIO ONBITA JIYYIIMX KOMIIAHUM U mnpeanpuHumaresneid. OCHOBBI CTPATETHYECKOIO
MapKeTHHIa, a TaKXEe KOHKPETHblE HMHCTPYMEHTbl MapKETMHIOBOIO aHaiau3a U (HOPMUPOBAHUS
MapKETHUHTOBBIX CTPATErHii U3YYaroTCs C MOMOIIBIO YIITyOJIEHHOTO 00CYKAeHHs Ou3HEC KeHCOoB.

Pe3ynbTarhl OCBOCHMS IUCLHMILIAHBIL:
Ha YPOBHE 3HAHUU

- TOJXOJbl U MHCTPYMEHTBI COBPEMEHHOI'0 MEKTyHAPOJHOTO MAPKETHUHTA 10 MOBBIIIEHUIO
KOHKYPEHTOCITOCOOHOCTH KOMIIAHUH;
- cneuuduka cTpaTeruil BIX01a Ha HOBbIE MEXIyHAPOIHBIE PHIHKU;

Ha YPOBHE YMEHUH

- apryMeHTanus BbIOOpa CTpaTeruu ynpaplieHUs] HHCTPYMEHTaMH MEXTyHapOJHON
MapKETHUHTOBOM MPOTrpaMMBbl;

Ha YPOBHC HABbIKOB

- OCYHICCTBJIATH BBI60p OINTHUMAaJIbHOU MOJCJIN BbIXOJa Ha HOBBIN PBIHOK.

Ilnan kypca:

Tema 1. [lonumanue cymuoctu I'mo6ansHoro Mmapkerunra. [Ipunsrue pemeHus o
11e1€ec000pa3HOCTH MHTEPHALMOHATU3ALNN

Tema 2. Pa3zBuTHe KOHKYPEHTOCIIOCOOHOCTH (PUPMBI HA MEX/YHAPOJAHOM PBIHKE

Tewma 3. MapketunroBas rio0ainbHas nHQOpMaIMoHHas cucteMa. MapKeTHHTOBBIC UCCIEIOBAHUS
Ha I1100aJIbHOM PhIHKE

Tema 4. BriGop peiaka. Ctpateruu NpOHUKHOBEHHS Ha PHIHOK

Tema 5. Pa3zpaboTka nporpaMMsl ri100aibHOT0 MapKeTHHTa

Tema 6. McrionHeHue U corjiacoBaHe 3J€MEHTOB IPOrpaMMBbI I100abHOTO MApKETHUHTa

@DopMbI TEKYLIET0 KOHTPOJIA ¥ NIPOMEKYTOYHON aTTEeCTALIUM:

@DopMBI TEKYILEro KOHTPOJIS — pa3dop KelcoB, ONpoc, caMoCTosITeNbHAs padoTa.

OK3aMeH N0 AUCLUUILUINHE TPOBOAUTCS B (hOpMe MHIAMBUAYAIBHOIO MUCbMEHHOTO aHAIN3a OU3HEC
Kelica ¥ OTBETa Ha OJIMH TEOPETUYECKUI BOIIPOC.
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