ITpunoxxenne 10 OIT BO

AHHOTAIIUSI PABOYEHA ITPOT'PAMMBI JIJUCHUATLIAHBI

b1.B./1B.09.03 Iumxuran mapkerunr/ Digital Marketing

ABTOp: PykoBoauTens otena no nudpoBsiM kKomMyHuKanusMm B Royal Canin, Mars Inc
C.b. Cparckas

Koa n HauMeHOBaHMe HATIPABJIEHUS MOATOTOBKH, MPOpuIs:

38.04.02 meremxMeHT, MexXTyHapOHBIA MEHEKMEHT

KBammpurkanus (creneHb) BBINYCKHUKA: MarucTp

®opma o0yueHHsI: OUHAs

Iles1b 0CBOEHMSI THCHUTIIAHBI:

Llenpro 3ydeHHs TUCIUIUTMHBI «J{HDKUTA MAPKETHHT ABJISIETCS IPHOOPETEHHE MaruCTpaHTaMU
3HAHUI 0COOEHHOCTEH NMPUMEHEHHs COBPEMEHHBIX METOJIOB YIIPABICHHUS KOPIIOPATUBHBIMU (PUHAHCAMH
JUISL PEIICHHs CTPAaTernvYecKuX 3ajad, CBS3aHHBIX C Pa3IUYHBIMH HAIPaBICHUAMH JICITEIbHOCTH
kommanuu (I1K-3).

Pe3y.]'IBTaTBI OCBOCHUMA NUCIMIIIINHBI:

Ha YpOBHE 3HAHHI

- - 3Harb onpeaeneHue Jumxuran MapKeTWHra, OCHOBHBIE MOHATHA, poib JumxuTan
MapkeTuHra B 3KocucTeMe Ou3Heca,

- 3HATh TPUHLUNBI U OCOOEHHOCTH CTPATETMYECKOTO W TaKTHMYECKOr0 TUIAHUPOBAHUS
aKTUBHOCTEM B pamkax Jlumxuran MapkeTnHra,

- 3HaTh OCHOBHBIC MHCTPYMEHTHI, MpuMeHsieMble B {umkutan Mapkerunre: OaHHepHas U BUIEO
pekiama, MpOoJBHUKEHHE B COIIMANIBHBIX ceTsX, nepdopmanc mapketur, CRM, SEM, crieunpoexTsr;

Ha YPOBHE YMEHHHU

- ymeTbh GOpMyIHpPOBATh LIETHU U 33/1a4H 7S peuieHus ¢ momolisio JumkuTtan MapkeTuHra,

- yMETh BHIOMPATh HHCTPYMEHTHI IUKUTAT MAapKETHHTa, COOTBETCTBYIOIIUE HYK/1aM OM3Heca,;
YMETh pacCUUTHIBATh BO3BpAT MHBECTULIMM OT Jumxuran Mapkerunra,
yMeTh paboTaTh ¢ JUIKUTAIT KOHTEHTOM;
Ha YPOBHE HABBIKOB
- MMETh HaBBIKM M€JUa INIAHUPOBAHUS KaMITAaHUHI
- UMETh HaBBIKM cO37aHus Opuda 11 pa3padoTku JAuIKUTANl CTpaTeruu
-  HAMETh HABBIKU MOWCKA HYKHOU MH(OPMAIIUU U OTCICKUBAHUS 32 TPCHIAMU

Ilnan kypca:

Tema 1. Beengenue B [lumxuran MapKkeTHHT.

Tewma 2. lumxutan MapKeTHHT.

Tema 3. lumxuran Ctparerus

Tema 4. Menua [nanupoBanue B Jumxuran.

Tema 5. 3mepenue Bo3Bpara nHBecTULIMM B J{uoxuran MapkeTuHre.
Tewma 6. Big data

Tema 7. CounanpHble ceTH

Tema 8. MoOUIIbHBIN MapKETUHT

®opMBbI TEKYLIEr0 KOHTPOJISI U POMEKYTOYHOM aTTeCTALMU:
3aueT npoBoUTCS B GOopMe OH-JIAlH TecTa

OcHoBHas JuTepaTypa:
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