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Ilnan Kypca:

Tema 1. Knaccudukaius 371eMEHTOB MeIMAapOCTPAHCTBA.
Jlureparypa:
1. Couldry N., Livingstone S., Markham T. Media consumption and public engagement:
Beyond the presumption of attention. — Springer, 2016.
2. Jenkins H., Ford S., Green J. Spreadable media: Creating value and meaning in a
networked culture. — NYU press, 2013.



3. Livingstone S. Challenges to comparative research in a globalizing media landscape

/[Handbook of comparative communication research. — 2012. — C. 415-429.

4. Waldman S. Information needs of communities: The changing media landscape in a

broadband age. — DIANE Publishing, 2011.

Tema 2. CoBpeMEHHBI PhIHOK HUIIEBBIX MEIUANIPOEKTOB.

Cemunapckoe 3aunamue.
Jluteparypa:

1.

Beumers B., Hutchings S., Rulyova N. (ed.). The post-Soviet Russian media: conflicting
signals. — Routledge, 2008.

Blinova M. Social Media in Russia: Its Features and Business Models //Handbook of
Social Media Management. — Springer Berlin Heidelberg, 2013. — C. 405-415.

Hermans F. et al. Niches and networks: Explaining network evolution through niche
formation processes //Research Policy. — 2013. — T. 42. — Ne. 3. — C. 613-623.
[Touenmos I'.I'. Menua: Teopusi MacCOBbIX KOMMYHHKAIMH. Y4yeOHOe mocooue s
CTyZIeHTOB U acniupanToB. Kues: Anbteprpec, 2008. 403 c.

Tema 3. ba3oBslii 10AX0/1 K pa3paboTKe MEIUAIIPOEKTOB.

Jlureparypa:

1. Dingseyr T. et al. A decade of agile methodologies: Towards explaining agile software
development. — 2012.

2. Hayles N. K. How we think: Digital media and contemporary technogenesis. — University
of Chicago Press, 2012.

3. Hollensen S. Marketing management: A relationship approach. — Pearson Education,
2015.

4. Rubin K. S. Essential Scrum: A practical guide to the most popular Agile process. —
Addison-Wesley, 2012,

5. Ilpodeccust npoatocep kuHO u TeneBuaeHus. [lpakrunueckue noaxoxast. [lox. pen.

Cunopenko B.1. u Orypuukosa [1.K. M.: FOnutu-/lana, 2010.

Tema 4. HGKOTOPHG ACIICKTHI CI)YHKI_II/IOHI/IpOBaHI/ISI COBpPCMCHHBIX MEHA.

Cemunapckoe 3ansamue.
Jlureparypa:

1. Chin B. The fan-media producer collaboration: How fan relationships are
managed in a post-series X-Files fandom //Science Fiction Film & Television.
—2013. —T.6.—Ne. 1. — C. 87-99.

2. Hess T. What is a media company? A reconceptualization for the online world
/lnternational Journal on Media Management. — 2014. — T. 16. — Ne. 1. - C. 3-
8.

3. LeelJ.J., Gillen A. M. The Producer's Business Handbook: The Roadmap for
the Balanced Film Producer. — Taylor & Francis, 2010.

4. T'punoepr I1., Baruep /. TBopueckuil TeeBU3NOHHBIA MEHEIKMEHT. Y 4eOHO-
Meroandeckoe mocooue. M.; Acnekt-IIpecc, 2006. Meton nocryna:
http://www.library.cjes.org/files/pdf/creative-tv-management.pdf



http://www.library.cjes.org/files/pdf/creative-tv-management.pdf

Tema 5. ApxuBanusi, TMCTPUOYIIHS, IPOMO U PEKIIamMa.
Jlureparypa:
1. De Mooij M. Global marketing and advertising: Understanding cultural paradoxes. —
Sage Publications, 2013.
2. Parikka J. What is media archaeology?. — John Wiley & Sons, 2013.
3. Thackeray R. et al. Enhancing promotional strategies within social marketing
programs: use of Web 2.0 social media //Health promotion practice. — 2008. — T. 9. —
No. 4, — C. 338-343.
4. Tlpodeccus mpoatocep KuHO U TeneBuaeHus. [Ipaktnueckue moaxossl. [log. pen.
Cupopenko B.U. u Orypuukosa [1.K. M.: FOnutn-/lana, 2010.

Tema 6. DKOHOMHUYECKHE U FOPUANYECKHE aCTIEKTHI YIPaBJIeHUs B 001acTH KHHO, TB 1
W HTEpHET-TIPOEKTOB.
CeMuHapCKoe SAaHAmMue.
Jlureparypa:
1. Black S. Practice of Public Relations. — Routledge, 2013.
2. Creech K. C. Electronic media law and regulation. — Routledge, 2013.
3. Dobek-Ostrowska B. Comparative media systems: European and global perspectives. -
Central European University Press, 2010.
4. Jenkins H., Ford S., Green J. Spreadable media: Creating value and meaning in a
networked culture. — NYU press, 2013.
5. Krnaccuueckue u COBPCMCHHBIC TCXHHUKH CO3JaHHA eraTHBHOﬁ PEKIaMBI. //
http://www.advertology.ru/article23774.htm
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