AHHOTAIHS PABOYEI IPOTPAMMBI TUCLHMTLIAHBI
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b1.B./1B.04.02 MMPO®ECCHUOHAJIBHBIN MOAYJIb HA
AHI'VIMUCKOM A3BIKE "ITPOIJAYKU U MAPKETHUHI /
SALES AND MARKETING"

ABrop: baiiOyposa O.P., cT.npenonaBarens

Kon u HanMeHOBaHue HanpaBjeHUs MOATOTOBKH, Npoduis: 38.03.02 — MeHe/DKMEHT
HarpaBJIeHHOCTh (poduiip) "YrnpapieHne TOCTUHUIHBIM OU3HECOM"

KBanudukauus (cTeneHnb) BLINYCKHUKA: bakaiasp
®opma odyuenus: OuHas

ey ocBOEHUsI TUCIMIIIMHBI:
ChopMupoBath y CTYICHTOB CIIOCOOHOCTh K OpraHM3al[id COBPEMEHHOTO PECTOPAaHHOTO |
6apHoro XO35H\/’ICTBOBaHI/I$I, MMOCTPOCHHOTO B COOTBCTCTBHU C MECKIAYHAPOJIHBIMHU CTaHIapTaMH
KadecTBa MPOU3BOJICTBA M PEATTM3AIIMU YCITYT TOCTETPUUMCTBA

Ilinan kypca:
Tema 1. CymHOCTb U TEHJAEHIIMU COBPEMEHHOH COLUOKYJIbTYPHOI Cpebl.

KoprioparuBHasi KyapTypa - OCHOBa HMMHKA (UPMBL. IJIEMEHTBI KOPIIOPATHBHOM
KynbTypbl. Ilpupona ummmka. CTpykTypa UMHIKA PEeCTOpaHa: UMUK YCIYTH, MOTPeOUTENs,
pYKOBOAMTENS, TiepcoHana. BusyanbHbli ©W  colMaibHbld  HMMHUHK. (OCHOBHBIE  3Tambl
dbopmupoBanusi uMHmIKa pectopaHa. l[lonstue «pupmenHslii ctuib». HcTopus pa3Butus
(bupMeHHOTO CTHIIA. 3ajadd, IeJd, dTambl pa3paboTku (UPMEHHOTO CTWISA. BHyTpeHHHE U
BHeIIHUE GYHKIMH GUPMEHHOTO CTHIIA. Poib (MPMEHHOTO CTHIISA B IEATEIBHOCTH PECTOpaHa.
Konuenuus pecropana, e€ conepkanue. JIeMEHThI COACPKAHUS PECTOPAHHBIX KOHIICTIIIHIA.

Tema 2. KoncTanTbl GMPMEHHOI0 CTHJISA.

ToBapHBIil 3HaK — «BU3UTHAs KapTOYKa» pecTopaHa. VIcTopus TOBapHOTO 3HAKa.
OcHoBHbIE TpeOOBaHUS K pa3pabdOTKe TOBapHOTO 3HaKa. Permcrpamus TOBAapHOTO 3HaKa U
npaBoBas 3amuTa. JIOroTH: MOHSATHE, OCHOBHBIE AJIEMEHTHI €ro oOpasyrolue, TpeOOBaHUS K
opopmuenuro. Kiaccuduxanuus nororunoB. OyHKIMK JIOTOTUNA. DTambl CO3/aHMs JIOTOTUIIA
pecropana. HasBaHue mpeanmpusaTHs Kak OJHA M3 BAXHEHIIMX KOHCTAaHT (PMPMEHHOTO CTHIIA.
Ompenenenne U OCHOBHBIE TpeOOBaHUs K (pUpMEeHHOMY HanMeHoBaHuI0. [IpaBo Ha gupmeHHOE
HauMeHoBaHue. CloraH — CJIOBECHBIH CHMBOJI pecropaHa. Tumbl cioraHoB. ®Dakropsl,
BIMAONIME Ha 3 PEeKTUBHOCTH ciorana. [IpakTuka ucnoiap3oBanus ciaoraHa. @upMeHHbI OOK,
(bupMeHHBIN KOMIUIEKT mpu@Ta, TpeOoBaHUs K BEIOOPY HipupTa. PUpMEHHBIH HAOOP LIBETOB.

Tema 3. MeHI0 — HOCHTE/Ib MMH/IZKA PECTOPAHA.

MeHro: CymIHOCTh, 3ajaud, BHUAbL. OCHOBHBIE TpeOOBaHHMS K pa3pabOTKe MEHIO.
Wwxunupunr Mento. Ilopsanok pacnonoxkenust 6mon B MeHio. ConepkaHue MeHro. Jln3aiiH
MeHto. KynuHapsslii quzaiiH. OCHOBHbBIE BUABI HAapyKHOTO MeHIo. Kapra BHMH: mopsiok e€
COCTaBJICHUS



Tema 4. /lu3aiin uHTepbepa pecTopaHa.

[Tonatue au3aiiHa U ero BUABL 3aJaud U METOJIbl JU3aiiHa B CO3JaHUM U TapMOHU3AINI
peaMeTHOM cpenbl U uHpopmarmu. XyI0KECTBEHHBIE CTHIN — B3aUMOCBS3b JIU3aifHA U CTHIIS.
WHTeprep M IKCTEphEp pecTopaHa: co3AaHue aTMocdepbl pecTopaHa. TemaTwka HWHTEpbepa
PECTOpaHOB. OOBeMHO-TITAHUPOBOYHBIE KOMIIO3UIIUU UHTEphEPA. [IpeameTHo-
IIPOCTPAHCTBEHHAs oOpraHu3anus uHTepbepa. Jlekop oxoH. JlekopartuBHOoe odopmiieHue
MOTOJIKA, II0JIa, CTEH. OCTETHYecKas 3aBEpLIEHHOCTh MHTEPHEPOB pecTopaHa. TyaneTHas
KOMHara B pectopaHe. CBeTOBOH nu3aiiH pectopaHa. DPuTomu3aiiH M (QIOpHUCTUKA pecTOopaHa.
Jlu3aiin cepBupoBKH cToja. [u3aitd mo dheH-uryii

Tema 5. ®upMeHHBIH CTUIb U KOHKYPEHTOCIIOCOOHOCTH NPeNPUSATHH U TAHUS.

OcoOeHHOCTH (UPMEHHOTO CTWUJIS B pa3IUYHbIX pecropaHax. Co3jaHue MMUDKA Ha
OCHOBE MAapKETHHTOBBIX KOMMYHHUKaIMii. BpeHIMHTr Kak OCHOBa KOHKYPEHTOCHOCOOHOCTH
pectopaHa. @UPMEHHBII CTWIb B OJAEXKIE NepcoHala pecTopaHa. Mysblka KakK 3IEMEHT
dbopmupoBanus (GUPMEHHOTO CTWJISA pecTopaHa. BbICOkoe KadecTBO OOCIYy)KWBaHUS -
HEOOXOJUMBI KOMIIOHEHT (UPMEHHOTO CTHis. VMWDK pecTopaHa Kak CpPEACTBO PEKIAMBI.
KonmuecTBeHHas W KaueCTBEHHAs! OILIEHKA JESITEIPHOCTH PECTOpPaHa 10 CO3JaHUI0 (PUPMEHHOTO
cruns. KoHnenmms (UpPMEHHOTO CTHISI — OJHO W3 CPEICTB JOCTHXKeHHUs 3(dexkruBHOCTH
TeATeTbHOCTH PECTOpaHa

@DopMBbI TEKYLIET0 KOHTPOJIA U MPOMEKYTOYHON ATTECTALUM:

B xone peammzanuu aucuuniauabl b1.B./1B.04.02 «IIpodeccmoHaqbHbIii MOAYJb Ha
anrauiickom sizbike ''llpogaxxm m mapkerunr / Sales and Marketing'» ucnoab3yrorcs
cjeylole MeToAbl TeKYLero KOHTPOJIsl ycIieBaeMOCTH 00yYaloHuXCs:

— IpU IPOBEICHUH 3aHATHI JIEKIIMOHHOTO THIA:

IIPU YTEHUU JIEKIHMH HCIOJIb3YEeTCs] OOBSICHUTENbHO-MIIIIOCTPATUBHBIN METOJ C 3JeMEHTaMU
MpoOJIEMHOTO H3JI0KEHUs Yy4eOHOM wuHpopMarmu (MOHOJOTUYECKOW, UAJOTHYECKON WU
IBPUCTHUYECKOM);

— IpU IPOBEICHUH 3aHATHI CEMUHAPCKOTO TUIA!

OTPOC, TECTUPOBAHUE, ICCE, MPAKTUUECKHIE 3aTaHNUS;

- IPY TIPOBEACHUU MTPOMEKYTOUHON aTTeCcTallu:

OTBET Ha BOMPOCHI OMUJIETa U MIPAKTUUECKOE 3aJaHHe.

3ader npoBOAMTCS B BU/Ie YCTHOI'O onpoca.

OcHoBHas iuTepaTypa

1. MareeBa H.B. Anmmiickuii  s3bIK. MEHEDKMEHT TOCTHHHYHO-PECTOPAHHBIX
npennpusaTuii  [DnekTpoHHbI pecypc| : yuebHoe mocobue / H.B. MarBeeBa. —
DneKTpoH. TeKcToBbie AaHHble. — CapatoB: Al [lu Op Menua, 2018. — 152 ¢. — 978-
5-4486-0228-3. — Pexxum nocryna: http://www.iprbookshop.ru/72797.html

2. Hypeesa JI.H. English for Service and Tourism (Anrmuiickuii si36ik. CepBUC U TYpH3M)
[DnexkTpoHHBIH pecypc] : yuebHO-MeToanyeckoe nocodue / JI.H. HypeeBa. — DnektpoH.
TEeKCTOBble JaHHble. — Kazanb: Ka3zaHCkuii HalMOHANBHBIA MCCIIEIOBATEIbCKUN
TeXHOJIoTH4ecKui yHuBepcurer, 2014. — 139 c. — 978-5-7882-1616-4. — Pexum
nocrymna: http://www.iprbookshop.ru/61947.html
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