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He.]'lb OCBOCHHUSI NUCHUIIJIUHBI:

Kon HaunmenoBanue Kon stana ocBoenus HaunmenoBanue sramna
KOMIIETEHIINH KOMIIETEHIINH KOMIIETEHIINH OCBOEHUSI KOMIIETEHIIMH
OIIK-6 Bragenne  merogamu | OITK-6.2 OCBOEHHE METOJIOB IIPUHSATHS
IIPUHATHS DPELICHUA B pelmieHui B YIIPABICHUHU
yIpaBICHUU OIEPaLlMOHHON
ONEepallHOHHOM (TIPOM3BOICTBEHHO )
(IPOM3BOICTBEHHOM) JESITETbHOCTHIO
JESITEILHOCTBIO OpraHu3aIuii;
Opra”Hu3aluin

I1K-6 Cnoco6HocTh [1K-6.1 3HaHue ocoOeHHoCTeH
y4acTBOBATh B NESITEIbHOCTH 10
YIPaBIEHUHM IIPOEKTOM, YIIPaBJIEHUIO IPOEKTOM.
IIporpaMMon
BHEJPEHUs
TEXHOJIOTMUECKHUX u
IIPOAYKTOBBIX
UHHOBaIUH WA
IIporpaMMon
OpraHU3aI[MOHHBIX
W3MEHEHU U

IL1an Kkypca:
Ne HaumenoBanue Conepaxanue
TEeMbI
Tema 1l | Fundamentals | Whatismarketing

of Modern
Marketing
Thougts

The marketing concepts
Marketing vs product orientation
Marketing planning, Marketing Mix




HaumeHoBaHnune
TeMbl

Conep:xanune

Tema 2

Marketing
Analysis

The Marketing Environment (PESTEL)
Understanding of buyer behavior

Influences on consumer behavior

Understanding Organizational buying behavior
Marketing Ethics and CSR

MIS

The importance of marketing Research

Marketing segmentation, targeting and positioning

Tema 3

Marketing Mix
Decisions

Branding and corporate identity management
Brand and btanding

Services marketing

Product life cycle (use and limitation of it
Development of New products

Pricing strategy

Promotion- Integrated marketing communication
People element in marketing

Mass marketing communication

Place- Distribution channels in marketing
Digital marketing and Social Media

Digital promotion and planning

Tema 4

Competition
and Marketing

Analysing competition and creating a competitive Advantage
Competitive marketing strategy

Competitive behavior in the market

Global marketing strategy- Adaptation and Standardisation

Tema 5

Marketing
Implementatio
n and
Application

Marketing strategy implementation and control
Barriers to implementation

Marketing control

Operational control and use of marketing metrics

D opMbl TEKYLIEr0 KOHTPOJIA M MIPOMEKYTOYHOM ATTECTALUN:
@OpMBI U METOABI TEKYILLEIO0 KOHTPOJIS YCIIEBAEMOCTH . JUCIIYT, OIIPOC
dopma IPOMEXYTOUHON aTTeCTalluU — DK3aM€EH, KypCOBOM IIPOEKT
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