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AHHOTAIIUA PABOYEH ITPOT PAMMBbI JTUCIIUILINHBI

IIpakTuka 00 DoaY4YEeHUIO IPodEeCCUOHANBHBIX YMEHHUI U OIILITA PO ECCUOHAIBLHOM
nesrensHocTH (Professional practice)
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ABTop: 3aBeayromuii kadenpoi mexxayHapoaHoro Mmenexmenta MOH PAHXul'C, k.3.H.
AbpamoBa H. M.

Kon u HaumeHoBaHue HanpaBjieHUusi NOAroToBkM, npopuas: 38.03.02 MenemxMeHT,
HarpasJieHHOCTh «bu3Hec, Kynbrypa u si3b1ku ctpad EBpornbr (European Business, Languages and
Culture). AHros3bIYHBIN OaKaaBpUaT»

KBanudukanus (crenens) BIMycKHUKA: bakanaBp

®opma o0yuenusi: Ounas

He.]'lb OCBOCHHUSI NUCHUIIJIUHBI:

Kon HaumeHoBaHHE KOMIIETCHIIMT Kon 3Tana oceoenust | HaumenoBanue  3tama
KOMIeTeHIINH KOMIeTeHIINH 0CBOEHHS] KOMIETEeHIIHH
OIIK-6 BJIaJICHUE METONAMH MIPUHATHSA OIIK-6.2 OCBOEHHE  METOJOB
PCIICHHH B YHIPABICHIHL . NPUHATHS PELIEHHI B
OIEPAIMOHHOM (IPOM3BOACTBEHHOM)
o YIPaBJICHUU
JEATEIBHOCTBIO OpraHU3alni .
OICpaltMOHHOU
(TIPOM3BOACTBEHHON)
JACATCIBbHOCTBIO
Opra”u3alui;
I1K-6 CHocoOHOCTb y4acTBOBATH B I1K-6.2 CnocoOHOCTD
YIIPaBICHUH IIPOSKTOM, TIPOrpaMMOi y4ACTBOBAT B
BHEIPCHHS TEXHOJIOTUYCSCKUX U
N YIPaBJICHUU
MPOIYKTOBBIX HMHHOBALMIT WITH
HpOrpaMMOii OpraHU3alHOHHBIX IIPOCKTOM,
H3MCHCHHUI IIporpaMMon
BHEJIPEHUS
TEXHOJIOTUYECKUX WU
MIPOAYKTOBBIX
HHHOBaIAN WU
IIporpaMMon
OpTraHU3aAlMOHHBIX
W3MEHEHU.

IL1an Kkypca:



No n/n dtanbl (MepuoabI) Bua paGor
NPAKTHKA
IMoaroroBUTENbHbIM - Pacnpenenenue.
(OpraHu3anMOHHBI) - Yyactue B OpraHu3aiiiOHHOM COOpaHUH.

- [Tony4eHne TOKYMEHTOB JUTSI IPUOBITHS HA TIPAKTHKY.

-O3HaKOMJICHHE C TIPOTPAMMOM MPAKTUKH.

-[TomryueHre MHIUBUTYaTHHOTO 3aIaHUSI OT HAYIHOTO PYKOBOIHTEIIS.

1. - [IpuOBITHE HA TIPAKTHKY H

COITaCOBAaHUE TIONPA3ICIICHIUS OPTaHN3aIliH, B KOTOPOM OYIET MPOXOIUTH

MIPaKTHUKA.

- [IpoxoxeHre BBOTHOTO HHCTPYKTAXKA.

- Opranusarnus pabodero Mecra.

OcHOBHO# - M3yueHne CTpyKTypBI OpraHU3aIH U €€ TTIOTHOMOYHIA.
(mpoxoxaeHue - M3yueHre HOPMATHBHEIX MPABOBBIX aKTOB M JIOKATBGHBIX JIOKYMCHTOB
NPAKTHKH) OpraHu3aLuu.

- BrmonHe e mopyvyeHuii U 3ajaHuil PyKOBOAUTEIIS TIPAKTHKH.

2. - BrmonHeHMe MHIUBUAYATFHOTO 33JaHUS 110 TPAKTHKE, BHIIABAEMOTO

HAYYHBIM PYKOBOAUTEIIEM.

- COOp SMIUPUIECKOTO MaTeprata JUIs ITOITOTOBKH OTYETA.

-IIpu HeoOxomuMocTH cOOp MaTepHaa Iy HAllMCAHUS HAy9HOU CTaThH
3aKoYnTeTbHBII -O6paboTka u cucremMaru3aius coOpaHHoro Marepuaia. - OdopMmicHue
(aTTecTalMOHHBI) JHECBHHUKA IIPOXOKICHUS MPAaKTHUKH.

- [TonroroBka or4era Mo MpakTuke, ohopMIICHUE THEBHUKA TPAKTHUKH U €T0

3. BH3HWPOBAHHE PYKOBOAMTEIEM MPAKTHKH OT OPTaHU3AIHH.

- [Tony4yenune perieH3un ot

HaygaHnoro pykoBomuterns.

D opMbl TEKYLIEr0 KOHTPOJIA M MIPOMEKYTOYHOM ATTECTALUM:

@OpMBI U METOBI TEKYILIETO KOHTPOJI YCIIEBAEMOCTH: CIIELIMAJIEHBIE OLIEHOYHBIE CPEACTBA
IIpU IIPOBEJEHUH TEKYILETO KOHTPOJIS YCIIEBAEMOCTH HE IIPUMEHSIOTCS

®opMa IPOMEKYTOYHON aTTECTALUU — 3a4€T C OLICHKON
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