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HaBBIKaMH JOKYMEHTAJIBHO O0(pOPMIISATH
JOKYMEHTaJIIbLHOTO peumieHus B yIPaBICHUH
odopmIleHUsT pelIeHui ONEpallHOHHOM
B YHOpaBJICHUU (TIPOM3BOICTBEHHO )
OHepaHHOHHOﬁ ACATCIBHOCTU TOPTOBBIX
(IPOM3BOICTBEHHOM) OpraHU3aluil IpyU BHEAPECHUN
ACATCIBHOCTU TEXHOJIOTUYCCKUX,
OpraHu3anui npu MIPOAYKTOBBIX MHHOBaI N
BHCAPCHUU NN OpTraHU3allMOHHBIX
TEXHOJIOTUYCCKUX, U3MCHEHUH.
MPOTYKTOBBIX
UHHOBaIUU WA
OpTraHU3aAlMOHHBIX
U3MEHCHUH
Ilian kypcea:
N HaumenoBanue Conepanme
TeEM

Tema 1 Product design as | What characteristics should product design meet? Design as
a key factor in its | a success factor: how to make a catchy product without
market success eXCesses.

Tema 2 Innovation: a | The need for the introduction of innovative production
need or awaste of | systems in the enterprise: risk analysis and return on
resources? innovation being implemented
Sales How to choose a niche market? How to organize the sale of
Organization: your product?

Tema3 | Choosing  the
Right Niche




D opMbI TEKYLIET0 KOHTPOJISI M IPOMEKYTOYHOM aTTeCTALMHU:
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dopma IpOMEKYTOUHOM aTTECTALNU — dK3aMEH

OcHoBHas uTeparypa:
1.Kathryn Best, Design Management: Managing Design Strategy, Process and
Implementation, Fairchild Books 2015
2.Min Tang, Christian H Werner, Handbook of the Management of Creativity and Innovation:
Theory and Practice, World Scientific Publishing Company 2017



