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®opma 00yUeHHUs1: OUHas

I_Ie.]'lb OCBOCHHUSA TUCIHUIIINHBI:

chopMHpOBATH KOMIETEHIIMIO B 00JaCTH yIpaBJIEHUS] aCCOPTUMEHTOM M Kaue€CTBOM TOBApOB U
yCIyT, OINEHKHM WX KayecTBa, JAMArHOCTHKH Je(EeKTOB, oOecredeHus: HeOOXOIUMOTO YpPOBHSI
KauecTBa TOBAPOB M UX COXpaHEHHs, dPPEKTUBHOTO KOHTPOJIS KAayecTBa TOBAPOB U YCIYT,
NPHUEMKH M yYeTa TOBapOB IO KoJauuecTBY U kauecTBy (ITK-1)

Ilnan kypca:
Tema 1. Posib 1 MecTO MPOABUIKEHHUS TOBAPOB M YCJIYI B MAPKETHHIOBOM /1eATeIbHOCTH
OpraHu3anuu

Ponb no3unmonupoBaHus B npouecce npoaBmxeHus. llporecc MapkeTUHIOBBIX KOMMYHUKALIHI.
Knaccudukanus MapKkeTHMHroBbIX KOMMYHUKaruil. COBpEeMEHHBIM MOAXOJ K MapKETHHTOBBIM
KOMMYHUKAIMSAM (MHCTpYMEHTaM MpOJABIKEHHUS). BuIbl M TUIB  peKIaMOHOCUTENEH.
[IpakTHyeckue peKoOMeHAauu 10 POPMUPOBAHUIO CTPATETHH MTPOABHIKEHHS.

Tema 2. OCHOBHbIE HHCTPYMEHTbI MPOJABUKEHHUSI TPOAYKIIHUU

XapakTepUCTUKA W DJIEMEHTbl WHCTPYMEHTOB NpOABMKECHMs. I[Ipumepsl NponaBrkeHUs Ha
POCCUICKOM pbIHKE. IIpMHIMIBI HMHTErpallMOHHBIX MapKETUHIOBBIX KOMMYHUKanuil. I[Iate
JJIEMEHTOB TIPHUBJICYECHHS W yIEp)KaHUsA KIUCHTOB. I[IOBTOpHBIE TOKYNKHM: IIOBEICHHE
YIOBJIETBOPEHHBIX U HEYJOBIECTBOPEHHBIX ITOKYIIATEIICH.

Tema 3. Oco0eHHOCTH NPOABUKEHHUS YCJIYT

VYenyru u ux knaccupukanys. Mogenu MapKeTHHIra YCIYyT U UX POJIb B MPOJBUKCHUU YCIYT.
Ocob6ennoctu ycnyr. KoHKypeHTHBIE MpeuMyIecTBa W IIeHHOCTH B cdepe yciyr. Hambomee
3 PEeKTUBHBIE UHCTPYMEHTHI IPOABIKEHUS B Chepe YCIIYT.

Tema 4. Oco0eHHOCTH NMPOJABUKEHUS HA POMBIIIJIEHHOM PbIHKE

[TpoMBIIUTICHHBIA MapKETUHT M €ro ocoOeHHOCTH. OCOOEHHOCTH KOHKYPEHTHOW OOphOBI Ha
OPOMBIIIJICHHOM  phlHKE. lloTpeOuTtens Ha  MpOMBINUIEHHOM  pblHKE. OCOOEHHOCTH
KOMMYHHKAIIMA W TPOJBIKEHUSI Ha TMPOMBIIUICHHOM pbIHKe. Hambonee s dexTuBHBIE MeTON
MMPOABHIKCHUS Ha ITPOMBIIIJICHHBIX PBIHKAX.

Tema S. IIpoasu:kenue nocpeacrsoM cetu INTERNET

3HaueHue MHTepHET-MapKeTUHTA JJIsl COBPEMEHHBIX KoMmaHui. busnec-monenu B MHTEpHETE.
Kommynukanumonnas nonutuka B HMuTtepere. Cailt kommanuu. OcoOeHHOCTH pa3paboTKH



carita. CriocoObl TPUBJICYCHHSI BHUMAHHS TOTPEOUTENECH K caiiTy. TWIl MpOABMKEHUS B CETH
Wntepner. Orpannyenus MaTepHeT-MeTo10B. DPPeKTHBHOCTh IHTEpHET-MapKETHUHTA.

Tema 6. YnpaBJiieHue B3aUMOOTHOIIEHUSIMH € KJIMEHTAMU

DYHKIMY U 33]]a4U YIIPABICHUS B3aUMOOTHOIIEHUSAMU C KJIMEHTaMH. ba3oBbIil HHCTpyMEHTapHil
yrpaBJICHUA B3aAUMOOTHOIICHUAMUA C KIIMCHTAMMU. OpFaHI/ISaLII/I}I KIIMCHTCKOT'O CCpBHUCA.

Tema 7. Opranusanusi  ynpasJjieHue NponeccoM NpoABHKeHNs TOBapoOB U ycayr. Bromker

[Iponiecc ympaBiieHUs] NPOJBUKEHUEM U €ro 3Tanbl. BeIOOp 1 000CHOBaHME MapKETHMHIOBBIX
KOMMYHHKaiii.  Pa3paboTka  1uiaHa-mporpamMmbl  NpOJABMXKEHHUS.  BrokerupoBaHue
JEATEIBHOCTH 110 TIPOABHKEHUIO.

Tema 8. Ouenka 3(p(peKTUBHOCTH NMPOABUKEHUS TOBAPOB U YCJIYT.

CymiHocTh M poOJib OIEHKH S(PQPEKTUBHOCTH MapKETHHTOBBIX KoMMyHHKanuil. ITokaszaremmn
3P PEKTUBHOCTH MEPOIPUATHIA MO MPOABIIKEHHIO.

@®opMbI TEKYIIEr0 KOHTPOJISI M IPOMEKYTOYHOM aTTeCTAMH:

@DOpMBI TEKYILEro KOHTPOJIS YCIIEBAEMOCTH: OIIPOC, TECTUPOBAHUE, AUCITYT, pedepart, Keic.
@opMBI TPOMEXKYTOUHOM aTTeCTalluy, OTpakarolue (popMHUpOBaHUE KOMIIETEHIIMH Ha YPOBHE
JTAHHOW JVCIMILTAHBL. 3a4eT.

Oran ocBoenus komneteHiuu [1K-1.2 otpakaer popmupoBanue:

HAa YPOBHE 3HAHMIA:

[TonsTHIHBIN anmapaT B 00JaCTH MAPKETUHTOBBIX COCTABJISIONINX MHHOBAITNN, MHHOBAIIMOHHBIX
TOBapoB (yCIIyT), HEeMaTepUAIbHBIX aKTUBOB (OpEeHI0B)

HNucTpyMeHTH OpeHA-MEeHEHKMEHTa

MeTtobl U3ydeHHs] BHYTPEHHETO U BHEITHETO PhIHKA, €0 MOTCHIIMANA W TeHACHIINA Pa3BUTHS
[Iponienypsl TeCTUpOBaHUS TOBAPOB (YCIIYT), HEMAaTepUaIbHBIX aKTUBOB (OpEHIOB)

MeTtoapl HCMONB30BaHMUS MPHUKIAAHBIX O(GHCHBIX TporpaMMm s cOopa U 00pabOTKH
MapKEeTHUHTOBOM HH(pOpManuu

Ha YPOBHE YMEHMIA:

OnpenensaTb KOHKYPEHTOCIIOCOOHBIN aCCOPTUMEHT TOBAPOB M YCIYT OpraHU3aIiH
[IpoBoUTH TeCTHPOBaHNE HHHOBAIIMOHHBIX TOBAPOB (YCIyT, OPEH/IOB)

VYaydmaTs OM3HEC-TIPOIIECChl OpraHu3aIu B chepe yrnpasieHus OpeHaaMu
Hcnonp30BaTh HHCTPYMEHTHI IPOEKTHOTO YIIPABIICHUS YCIICITHBIMU OpeHIaMu

HA YPOBHE HABBIKOB:

Pa3paboTka u peanuzanusi KOMITIEKCA MEPONPHUATHN IO MPHUBJICYCHUIO HOBBIX MOTPEOUTENICH
TOBapOB (YCIIyr)

TecTtupoBaHre WHHOBAIIMOHHBIX TOBAapOB (YCIYr) MpPH HMX BHEAPEHWHM HA POCCHHUCKUA H
MEXIYHAPOAHBIA PBIHKU

Peanu3anus u coBepIIEHCTBOBAHNE ACCOPTUMEHTHOM MOJUTUKHN OPraHU3aluH

[IpoBeneHne KOMMYHMKAIIMOHHBIX (PEKJIaMHBIX) KaMmIaHud B o001acTu ToBapoB (yCIyT,
OpeH10B)

Pa3paboTka TeXHUYECKHX 3a/1aHUI Ha co3laHe (PMPMEHHOTO CTHJIS OpraHu3aluy, ee OpeHaa
Peanuzamust mporpamMM MOBBIIIEHHS] MOTPEOUTENBCKONW JIOSJIBHOCTH K ToBapam (yclyram,
OpeHJaM) OpraHu3auu

[ToaroToBka pekOMEHIAUMN JJIsl MPUHATUS MAPKETHMHIOBBIX PELICHUN B OTHOIIEHUH TOBAapOB
(ycmyr, OpeH0B)
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