AHHOTAIIUS PABOYEH ITPOTI' PAMMBbBI TUCIUTIIMHBI

B2B MAPKETHUHTI

ABTop: k.2.H. O.B. Prikanuna

Kon u HanmeHOBaHHe HANIPABJIEHHUS MOATOTOBKH, MPoduJis:
38.04.02 MenenxMeHT, « MapKETUHIOBOE YIIPaBJICHUE

KBanudukanus (creneHn) BbINYCKHUKA:
Marwuctp

IMean ocBoeHNsT AUCHMIIJIMHBI:
CdhopmupoBars croCOOHOCTh pabOTaTh B KOJUIEKTHBE, CTPEMUTHCS K MPO(HECCHOHATBHOMY
Pa3BUTHIO, OTIPEAETATH CIEHU(UKY CIIPOCa Ha MPOAYKT Ha MPOMBINUIEHHBIX U B2B phiHKax.

Ilian kypca:
Tema 1. OcHoBbl B2B mapkerunra.

[Inan paGoTel Ha Bech yueOHBIH Moaynb Kypca «B2B mapkerunr». OmnpeneneHue
npeamera u o0bekta B2B mapkerunra. CpaBuenne B2B u B2C prinkoB. MaciiraGsl 6u3Hec-
MapKeTHHra u ycioBusi (opmupoBaHus OuszHec-phIHKOB. Crienuguka crpoca Ha MPOAYKIIHUIO.
Knaccugukamus topapos u yciyr. Cnpoc Ha B2B prinke.

Tema 2. @opMupoBaHHe MAPKETHHIOBOM cTpaTteruu Ha B2B poinke.

IIpunstue crparernuyeckux penieHUd. CErMEHTUPOBAHUE PBIHKA U MTO3ULIMOHUPOBAHHUE.
Omnpenenenne KaHAJIOB COBITA.

Tema 3. 3akynku u nokynarejabckoe nposeaeHue Ha B2B pbinkax.

B3anmopeiictBue B 1iensix noctaBok. IIponecc npuHATHS peleHuni.
Tema 4. CTpyKTypa 3aKyNOYHBIX LIEHTPOB.

Mogenu mnoBeneHus NOTpeOUTENeld Ha MPOMBINUIEHHOM pbiHKE. Kputepun BbIOOpa
MIOCTABIIIMKA.

Tema 5. MapkeTHHIoBbIH aHAJIN3 HA pbIHKe B2B.

Bunsl ananuza. ABC-ananu3. AHanu3 KJIMEHTCKON 0a3bl 0 00beMaM 3aKyIOK M BHJIAM
MOKyIaTeJIeH.

Tema 6. MapkeTHHroBble KOMMYHHKanuu Ha B2B poinke.
WNHcTpyMeHTh KOMMYHUKaIMKA Ha Ou3Hec-phIHKaX. OCHOBHBIE OIIHOKH.

®opMbI TEKYIIEr0 KOHTPOJIA ¥ MPOMEKYTOYHOM ATTEeCTALUM:
B xome peanmuzanuu aucuuiuiMHbl «B2B MapKeTMHI» HCHOIB3YHOTCS CIEAYIOLIUE METOABI
TEKYILETO0 KOHTPOJISL yCIIEBAEMOCTH 00yUaroInXCs:

Tema (paznen) MeTo/pl TEKYIIEro KOHTPOJIS YCIIeBaeMOCTH
OcHoBsl B2B MapkeruHra. Omnpoc
dopMupoBaHUE MapKETHMHIOBOM cTpareruu Ha | Jlucmyt
B2B psiHKe.
3aKylnkd MW TMOKyNarelbCcKkoe MpoBeneHue Ha | Ompoc
B2B pbIHKax.
CrpyKTypa 3aKylIOYHBIX LICHTPOB. Occe
MapkeTHHIOBbII aHanu3 Ha pbiHKe B2B. Pedepar
MapkeTuHroBele KOMMyHUKanuu Ha B2B | busnec-keiic
PBIHKE.




DK3aMeH MPOBOJUTCS ¢ MPUMEHEHHEM CIIEYIOIINX METOJIOB (CPEICTB): K3aMEH B BUE YCTHOTO
orpoca ¢ pa30opoM THIOBBIX CUTYaIIUMN.

OcHoBHas IuTEpaTypa:
1. bensesckuit M.K. Opranuzanus KOMMEpPUECKOM NeATENbHOCTU. EBpa3suCKUI OTKPBITHII
uHCTUTYT. 2011. http://www.iprbookshop.ru/10738
2. Mazunkuna E.J. Cemp maroB k ycnexy win Kak IpOJBUHYTbh CBOW TOBap Ha pbIHOK. Al [Iu
Op Menua, 2010. http://www.iprbookshop.ru/871
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