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Ilian kypca:

Tema 1. IlpeameT, mesu 1 3a1a4M JUCHUIINHBI

Omnpenenenne TEPMUHOB «IIOTPEOHUTENb» U «IIOBeIeHUE moTpeduTenei». [lotpedurenu u peIHOK.
[ToBenenune morpebuTenell Kak MEKAMCIHUIUIMHApHAs OOJIACTh HCCIENOBaHUHA. [nobanmzarus
notpebenus. KoHnenmus cyObeKTHBHOM IEHHOCTH | MPOo0OJieMa IEeHO00pa30BaHMs./

Topic 1. Subject, goals and objectives of the discipline.

Definition of the terms "consumer" and "consumer behaviour". Consumers and market.
Consumer behavior as an interdisciplinary field of research. Globalization of consumption. The
concept of subjective value and the problem of pricing.

Tema 2. TUNOJIOTHS ¥ CTPYKTYpPa PHIHKOB.

Bunpr Omar. Acuvmerpuss uHQOpMAanMM W CUTHanu3upoBaHue. QDYHKIMOHATBHBIN W
He(YHKIIMOHABHBIN cripoc. Ponk prcka M HEONPEIeIeHHOCTH TPU aHAIN3€E TOTPEOUTEITHCKOTO
BbIOOpa. TUIONOTHS PHIHKOB; SBOJIONNS PHIHKOB./

Topic 2. Typology and structure of markets.

Types of goods. Information asymmetry and signaling. Functional and non-functional demand.
The role of risk and uncertainty in the analysis of consumer choice. Typology of markets;
evolution of markets.

Tema 3. KynabrypHble HOPMBI M POJib cTepeoTHNOB. Kpocc-KynbTypHbIC BapuanuM B
NOBeIeHUN NMOTPeOuTeIeH.

BnusHue KyapTypbl U CyOKYNbTYphl (STHHYECKOW, PEIUTHO3HOM W T.JI.) Ha TMOBEACHHE
norpeduteneidl. OcoOEHHOCTU MOTPEOUTENBCKOTO IOBEACHUS MPEICTAaBUTEIECH pa3IMYHbIX
COLIMANBHBIX  KiaccoB. Kpocc-KynbTypHBIE  CpaBHEHHMS  TIOBEIEHHUS  MOTpeOuTeneil.
CrepeotuniHoe noBeneHue U ee GyHKmuu. [lomuTraeckue MU(BI U MOBEACHUE WHIWBHUIOB HA
MOJIUTUYECKUX PhIHKAX./

Topic 3. Cultural norms and the role of stereotypes. Cross-cultural variations in consumer
behavior.



Influence of culture and subculture (ethnic, religious, etc.) on consumer behavior. Features of
consumer behavior of representatives of various social classes. Cross-cultural comparisons of
consumer behavior. Stereotypical behavior and its functions. Political myths and behavior of
individuals in political markets.

Tema 4. Ilcuxonornyeckue JeTepMUHAHTHI BbIOOpA.

Ilcuxonoruyeckue  axkTopbl, BIUSIOIMIME Ha TMoBeaeHHe mnorpeduteneil. Crpykrypa
MOTPEOUTETLCKUX MOTHBOB. 3HaHHs, YyOSKICHWs, UyBCTBAa, YCTAHOBKM U HaMEpeHUs
notpeduTeneil. OBPUCTUKU U CIIOKHBIE NMPOLEAYpbl BbIOOpa. PU3NOIOrHYECKUE JeTePMUHAHTHI
BBIOOpA./

Topic 4. Psychological determinants of choice.

Psychological factors affecting consumer behavior. Structure of consumer motives. Knowledge,
beliefs, feelings, attitudes and intentions of consumers. Heuristics and complex selection
procedures. Physiological determinants of choice.

Tema 5. lemorpadgusi 1 NpOrHo3pl K3MEHEHU B IPeANOYTeHUIX HHAUBUI0B.
Jlemorpaduuecknii aHanu3 U COIHMANbHAS MOMUTHKA; AeMorpadus u crpoc Ha TOBaphI U YCIYTH;
pOJIb  TEHJCPHBIX pa3IUYMiA; BO3JACHCTBHE BO3PACTHBIX XapaKTEPHUCTUK Ha ITOBEACHHE
noTpeduTeneil; ppIHOK «CHOBA MOJIOIBIX». [ eHIepHbIe MOeTH oTpebaeHus./

Topic 5. Demographics and forecasts of changes in individual preferences.

Demographic analysis and social policy; demography and demand for goods and services; the
role of gender differences; the impact of age characteristics on consumer behaviour; the "young
again" market. Gender consumption patterns.

Tema 6. O0mecTBO NOTPEOd/ICHUA M 1eTEPMHUHUPOBAHHOCTD MOBEJACHHUS.

dunocodckue 1 MCUXOIOrHUecKre 0COOEHHOCTH 00111ecTBa MOTPEOIEHNUS; pOJib TOTPEOUTENS B
obmiecTBe MNOTpeOJIEHUs; BUPTyalbHblE PHIHKM M COLMOKYJIBTYpHBIE IIOJIS; MarasuH Kak
«CTIEKTAKIJIbY»; «OYHT» MPOTHB OOIIECTBA MOTPEOICHUS KaK 3JIEMEHT MAaCCOBOH KYJIBTYpPHI./

Topic 6. Society of consumption and determinism of behavior.

Philosophical and psychological features of the consumer society; the role of the consumer in the
consumer society; virtual markets and socio-cultural fields; shop as a "spectacle"; "revolt"
against the consumer society as an element of mass culture.

®opMbI TEKYIIEr0 KOHTPOJIA U MPOMEKYTOYHOM aTTEeCTALUM:

B xone peanuzanuu nuctmiinabl «lloTpeduTrenbekoe MoBeeHNEe B IEPEXOIHOM
HKOHOMUKE» UCTIONIB3YIOTCS CIEAYIOLINE METOIbI TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH
obyuatomuxcst/ In the course of implementing the discipline «Consumer behavior in Emerging
Marketsy» the following methods of monitoring the progress of students are used:

HpI/I IIPOBEACHNU 3aHATUH JICKIIMOHHOI'O THIIA:

-TIpH YTCHUU JICKIUH UCTIONB3YETCsI 0OBSICHUTEIbHO-ULTIOCTPATUBHBIN METOJ C 3JIeMEHTaMH
poOJIEMHOTO U3JI0KEHHs yaeOHOH nHpopManyy (MOHOIOTUYECKOH, AMAJOTHYECKON HITH
IBPUCTUYECKOMN);

ITpu npoBeneHNN 3aHATUI PAKTUYECKOIO THUIIA:
-IUCITY T, TECTUPOBAHUE;

[Tpu npoBeieHNH CaMOCTOATENBHON PadOTHI:

-BOIIPOCHI AJId CaMOCTOATCIBbHOI'O U3YUCHM,



-Hpopa60TKa JICKHUOHHOT'O MaT€purajid, COCTABJIICHUC KOHCIICKTA J'ICKLII/Iﬁ 10 TCMaMm,
BBIHCCCHHLIM Ha CaMOCTOATCIIbHOC U3YUYCHUC,

- IOATOTOBKE K IMPAKTUYCCKHUM 3aHATUAM;

- MOJITOTOBKE K MTPOMEKYTOYHOMY KOHTPOITIO;

- MOJITOTOBKE K TEKYIIEMY KOHTPOJIIO YCIICBAEMOCTH.
During the classes lecture-type:

-when lecturing is used the explanatory-illustrative method, with the elements of a problem
statement of educational information (monologic, Dialogic or heuristic);

During practical classes:

-dispute, testing;

When carrying out independent work:

-questions for self-study;

-study of lecture material, preparation of lecture notes on topics submitted for self-study;
- preparation for practical training;

- preparation for the interim control;

- preparation for the ongoing monitoring of progress.

3a4eT MPOBOIUTCS C MPUMEHEHHUEM CIIEIYIONINX METOAOB (CPEACTB): B BHJIE YCTHOTO OIMpoca €
pa3bopom tunosbix cutyauuit./ Offset is carried out using the following methods (means): in the
form of an oral survey with analysis of typical situations.
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