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Heﬂb OCBOCHHUS NUCHUIIJIMHBI:
C(i)OpMHpOBaTB KOMIICTCHIHUIO K AHAIIUTUYCCKOMY MBIIIJICHUIO TIpU  H3YUYCHHUHU U
MMPOTrHO3NUPOBAHUN KOHBIOHKTYPBI MUPOBBIX PBIHKOB

Ilnan kypca:

Tema 1. BogHass. OcCHOBHbIEe TEHICHIMHM PA3BUTHA MEXKIYHAPOAHON TOProBJM HA
COBpPEMEHHOM JTare.

CoBpeMeHHOE COCTOSIHUE MEXIyHApPOIHON TOPTOBIIM, OCHOBHBIE (DAKTOPHI, BIMSIOLINE
Ha ee JMHAMUKY, CTPYKTYpy U reorpaduyeckoil pacmnpezeneHue. 3MeHeHUs] COOTHOIICHUS
KOHBIOHKTYpOOOpa3yromux ¢akTopoB B 21-M Beke. Ponb HaydHO-TEXHHYECKOro IMporpecca,
uudpposbix U UT TtexHonoruit B (OpMUPOBaHUU COBPEMEHHOTO TIOJIOKEHUS HAa MHUPOBBIX
TOBAapHBIX PHIHKAX. BiMsHuE TpaHCHAIIMOHANBHBIX MPOU3BOJUTENCH U TPEHIEPOB HA CUTYAIIUIO
B MHPOBOW TOProBj€, KOHIEMIMH TJIOOANbHBIX [Eeno4YeK J00aBJIC€HHOW CTOMMOCTH.
BsaumoneiictBue orpacneii Ha MEpOBOM ypoBHE. Poib monuTHueckux (akTopoB (COOBITHS Ha
bmmxuem Boctoke, dhaktop Tpamna, caHKIIMH, TOPTOBBIC BOWHBI)./

Topic 1. Introductory. The main trends in the development of international trade at
the present stage.

The current state of international trade, the main factors affecting its dynamics, structure
and geographical distribution. Changes in the ratio of conjuncture factors in the 21st century. The
role of scientific and technological progress, digital and it technologies in shaping the current
situation in the world commodity markets. The influence of transnational producers and traders
on the situation in world trade, the concept of global value chains. Interaction of industries at the
global level. The role of political factors (events in the middle East, trump factor, sanctions, trade
wars).

Tema 2. TeopeTudeckne 0CHOBbI M3Y4€HHUSI TOBAPHBIX PHIHKOB.

[Ipenmer muctumiMHbl. TeoprM SKOHOMHUYECKOM KOHBIOHKTYpHI. [loHATHS: MHpOBBIE,
PECruOoHAJIbHBIC W HAIMOHAJILHBIC PLIHKH, HX OCO6€HHOCTI/I u BSaI/IMOI[GI\/'ICTBI/IC. OCHOBHBIE
MOJIXO/IbI K OTPEACTICHUIO MOHITHH «9KOHOMHUYECKasi KOHBIOHKTYPa», «KOHBIOHKTYpa PhIHKa» Ha
MaKpOIKOHOMHUYECKOM YPOBHE OTAEILHBIX CTPAH M PETHOHOB U B IIPOLIECCE PA3BUTUS MUPOBBIX
ToBapHBIX PeIHKOB. HTII — BausiHUE Ha Treorpaduio u CTPYKTYpy TOBApHBIX PHIHKOB. [TokazaTtenu
KOHBIOHKTYpPBl pPBIHKA: CIPOC, NPEJIOKEHHUE, IIeHa, 3amackl. EMKOCTh pbiHKa. J[Ba ypoBHS
WCCIICIOBaHMUSI KOHBIOHKTYPBI: OOIIEXO3SICTBEHHBI H TOBapHO-phIHOYHBIN. Crenuduka



HeHOO6pa30BaHI/IH Ha OTACJIBHBIX MHPOBBIX TOBAPHBIX PbIHKAX. MI/IpOBaH oeHa M I1LCHBI,
HUCIIOJIB3YIOMIUECA B  Ka4€CTBE€ MHPOBBIX. MeTozmquKoe 000CHOBaHME pacue€Tta LIE€H
BHCIIHCTOPTOBBIX KOHTPAKTOB.

Topic 2. Theoretical basis of the study of commodity markets./

Subject of discipline. The theory of the economic situation. Concepts: world, regional and
national markets, their features and interaction. The main approaches to the definition of the
concepts of "economic situation", "market conditions" at the macroeconomic level of individual
countries and regions and in the development of world commodity markets. NTP — impact on the
geography and structure of commodity markets. Market indicators: demand, supply, price,
stocks. Market capacity. Two levels of market research: General economic and commodity
market. The specifics of pricing in certain world commodity markets. The world price and the
price used as the world. Methodological basis for the calculation of prices of foreign trade
contracts.

Tema 3. Ilukiaudeckue  3aKOHOMEPHOCTH  Pa3sBUTHA  MHPOBOM  JKOHOMHMKH.
KoHBIOHKTYpPHBIN aHAIU3 LEHOBBIX Koje0aHuii. MeToabl NPOrHO3UPOBAHMS MHMPOBBIX
TOBAPHBIX PHIHKOB.

KonbronktypooOpasytomue  (akrtopsl, CBS3aHHbIE C IUKIAYECKUM  Pa3BUTHEM
skoHOMUKH. Teopust mmknoB. Jimaeble mukiasl H.J[. KoHgpatbeBa — mepexom K HOBOMY
TEXHOJIOTHUECKOMY YKJIaJy, MOAU(UKAIMS CPEeTHECPOUHBIX LUKIOB Teopur SKOHOMHUYECKHX
Kpu3nucoB. Buasl kpusncoB. MupoBble CTPYKTYpHbIE KPHU3UCHI (IHEPTETHUECKHM, ChIPbEBOM,
MIPOJIOBOJILCTBEHHBIH, 3KoMornueckuit). «UepHele nebean» M MX BIMSHUE HA KOHBIOHKTYPY
MHUPOBBIX TOBAapHBIX PBHIHKOB. OCHOBHBIE TpeOOBaHMS K KOHBIOHKTYPHBIM HCCIIEIOBAHHUSM.
OCHOBHBIE METO/IbI M IPUHLIUIIBI IPOTHO3UPOBAHUS, KJIaCCHU(PHKALIUS TIPOTHO30B./

Topic 3. Cyclical patterns of development of the world economy. Market analysis of
price fluctuations. Methods of forecasting the world commodity markets.

Conjuncture-forming factors associated with the cyclical development of the economy.
Cycle theory. Long cycles N. D. Kondratieva — transition to a new technological order,
modification of the medium-term cycles of the Theory of economic crises. Types of crises. World
structural crises (energy, raw materials, food, environmental). "Black swans" and their influence
on the world commodity markets. The main requirements for market research. Basic methods
and principles of forecasting, classification of forecasts.

Tema 4. KOHbIOHKTYPa MHPOBBIX PHIHKOB TOINIMBHO-I)HEPreTHYeCKHX TOBAPOB.

OcHoBHBIE (HhaKTOPHI, OMPEEISIONINE KOHBIOHKTYPY TOIUIMBHO-IHEPTETHUECKUX PHIHKOB.
Crnemmduka KOHKYPEHIMM Ha PBIHKAX MUHEPAIbHOTO ChIpbS U TOIUIMBHO-YHEPIE€THUECKUX
pecypcoB. OOecreueHHOCTh OCHOBHBIMH BHJIAMH  TOIUIMBHO-YHEPT€TUYECKHX PECYPCOB U
HEpaBHOMEPHOCTh UX pa3MelleHus. MupoBoi TOIIMBHO-’HEpPreTHueckuil Oananc. Muposbie
PBIHKA HEPTH, MPHUPOAHOTO Ta3a, KAMEHHOTO YIJISi, BO3OOHOBIISIEMBIX HMCTOYHUKOB SHEPTHH.
W3menenus Ha pbiHKax B 21-M Beke, csizanHble ¢ HTII (cnanueBas HedTh, IryOuHHOE OypeHue,
KOHKYPEHIIHSI BO30OHOBIISIEMBIX HMCTOYHHKOB SHEPTHMHM W T.I.), TOJUTHYECKUMHU (PaKTOpaMu
(bmmxuuit Boctok, YkpanHa u ap.) IloBbllieHNEe 3HAUMMOCTH PETrYJIMPOBAHUS PBIHKOB, POJIb
OIIEK B (¢opMupoBaHHHM MHUPOBBIX LeH Ha HePTh. BiusHue npUPOIHBIX (aKTOPOB
(xmmatndeckre u3MeHeHHs). COBpEMEHHOE COCTOSHHE KOHBIOHKTYPhl MHPOBBIX PBHIHKOB
torunBa. Bo3zaeiicTBue cnekymnsatuBHoro (akropa./

Topic 4. Conjuncture of world markets of fuel and energy products.

The main factors determining the conjuncture of fuel and energy markets. Specifics of
competition in the markets of mineral raw materials and fuel and energy resources. Provision of
the main types of fuel and energy resources and their uneven distribution. World fuel and energy
balance. World markets of oil, natural gas, coal, renewable energy. Changes in the markets in the
21st century, associated with NTP (shale oil, deep drilling, competition of renewable energy
sources, etc.), political factors (middle East, Ukraine, etc.) Increasing the importance of market



regulation, the role of OPEC in the formation of world oil prices. Influence of natural factors
(climate change). Current state of the world fuel markets. The influence of the speculative factor.
Tema S. CTa0MIBHOCTH KAaK (PAKTOP KOHKYPEHTOCIIOCOOHOCTH

SWOT-ananu3: 370 1 ecTh cTparerndeckoe ynpasieHue? KoHKypeHIHs U HO3ULIHOHUPOBAaHUE

O6mue crpateruu [loprepa. Llenodka Ha4nuCIICHUS] CTOMMOCTH, Pa3HOBHIHOCTH. IHHOBanuu B
peanpUHUMATEIHCTBE./

Topic S. Stability as a factor of competitiveness
SWOT analysis: is this strategic management? Competition and positioning

Porter's overall strategies. The value chain, variety. Innovation in entrepreneurship

Tema 6. CTpaTerun Ha ypoBHe KOpIopauuu U Ou3Heca B LeJI0M:

Jusepcuduxanus noprdens. Marpunst BCG u GE. Bocnuranue. CoBMeCTHbBIE YyCHIHSL.
[MpenenwsHbIit pazmep u nuBepcudukanms. Ctparerus pocta GE: [lnan Mmmensra/

Topic 6. Corporate and business level strategies:

Portfolio diversification. BCG matrix and GE. Education. Teamwork. Limit the size and
diversification. GE growth strategy: Immelt's Plan

Tema 7. YnpaB/ieHne BHeIpeHUSIMU U NPe00pa30BaHUAMH

OrneHka BO3MOXKHOCTH  TpeoOpa3oBaHMil. Mojenu  ynopaBjieHHsS  MPeoOpa3OBaHHUSIMHU.
KoprnioparuBHast Kynabrypa. [IpvHIMIBI yHOpaBicHHsS MpeoOpa3oBaHusAMHU. JIOCTOMHCTBO U
ctparerus (/1. Maiictep)./

Topic 7. Implementation and change management

Assessment of the possibility of transformation. Models of change management. Corporate
culture. Principles of change management. Dignity and strategy (D. Meister)

Tema 8. BinsiHue cOCTOSIHNSI KOHbIOHKTYPbI MUPOBbIX PLIHKOB Ha 9KOHOMUKY Poccuu.

Mecto Poccun B MupoBo# Toprosie. CTpykTypa pOCCHIMCKOIrO 3KCHOpPTa UM HUMIIOPTA.
Posnb pe3ynpTaToB BHEIIHETOPrOBOW AEATENBHOCTH B (OPMUPOBAHMM OIOUKETA, IUIATEXKHOIO
6ananca u BBII Poccun. OnieHka BIUSIHUS COBPEMEHHOTO COCTOSHHSI KOHBIOHKTYPBI MHUPOBBIX
TOBAapHBIX PBIHKOB Ha HIKOHOMHYEcKoe mosiokeHue Poccuu. Ponp nmomutnueckux ¢GakTopoB
(cankumm © KOHTpcaHkiuM). PopmupoBaHHe >PPEKTUBHBIX MEXAaHU3MOB TMPOJBIKECHHS
OTEUECTBEHHOM MpPOAYKIMM HAa MUPOBBIE PBIHKM M HEOOXOIMMOCTh CHUKEHUS 3aBUCHUMOCTH
pa3BUTHS CTPAHBI OT KOIEOAHUIN PHIHOYHON KOHBIOHKTYPBI.

Topic 8. Influence of the state of world markets on the Russian economy.

Russia's place in world trade. Structure of Russian exports and imports. The role of foreign trade
results in the formation of the budget, balance of payments and GDP of Russia. Assessment of
the impact of the current state of the world commodity markets on the economic situation in
Russia. The role of political factors (sanctions and counter-sanctions). Formation of effective
mechanisms to promote domestic products to world markets and the need to reduce the
dependence of the country's development on market fluctuations.



®opMBI TEKYIIEr0 KOHTPOJISI U POMEKYTOYHOM aTTecTalum:

B xone peaiun3anuu JUCHUTIIINHBI ((CTpaTeFI/ISI BbIXOJa Ha MCIKAYHAPOIAHLIC PBIHKW»

UCTIONB3YIOTCS CIIEAYOIIIE METO/IbI TEKYIIIETO KOHTPOJIS YCIIEBAEMOCTH O0YUJarOIIXCS:/

During the implementation of the discipline "Strategy of entering the international markets»

the following methods of current monitoring of students ' progress are used:

- TIPH IPOBEICHUH 3aHATHH JEKIIMOHHOTO THTIA!

NpU YTCHUU JIEKIUHA HUCITIONB3YeTCs OOBSCHUTENBHO-HUTIOCTPATUBHBIA METON C 3JIEMEHTaMH
MpoOJEeMHOTO0 U3JIOKEeHUsT ydeOHOM wuHpopManuu (MOHOJOTUYECKOM, TUATOTUYECKON WU
IBPUCTUYECKOM);

- TP IPOBEICHUH MPAKTUIECCKHUX 3aHITHH:

acce, TUCITYT, 1eNoBast (poseBasi) Urpa, TeCTh;

- IIpXU KOHTPOJIC pE3YyJIbTaTOB CaMOCTOSATEIbHOM pa6OTBI CTYACHTOB:
BOIIPOCHI JJIs1 CaMOIIOATOTOBKH

during the classes lecture-type:
when lecturing is used the explanatory-illustrative method, with the elements of a problem
statement of educational information (monologic, Dialogic or heuristic);

- in the conduct of practical classes:
essay, dispute, business (role) game, tests;

- when monitoring the results of independent work of students:
self-study questions

3a4eT MPOBOIUTCS B yCTHOM (opMe ¢ pa300pOM THUIIOBBIX CUTYaIui./
Offset is carried out orally with analysis of standard situations.
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