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Tema 1 Module overview and Basic concepts’ outline: strategy, globalization,
introduction: first global trends, main research databases and
methods, models, global methodes
cultural sources, Competition: countries, cities, cultural institutes
education and examples Cases: Amsterdam, Rostov, Netherlands, Russia
00630p u BBeaerne moayis: | and [COM
niepBbie METOJIbI, MOienH, | Kparkoe n3loxKeHne OCHOBHBIX KOHIISTIIIN:
I00ATbHBIC KYJIBTYpHBIC CTpaTerus, TII00aTn3aIus, TI100aTbHbIC
WUCTOYHHKH, 00pa30BaHMEe U | TCHJCHIIMH, OCHOBHBIC UCCIICA0BATEILCKUE Oa3bl
pUMEPHI JAHHBIX ¥ METOJIBI.

Konkypc: cTpaHbl, ropoja, yUpexaeHUs KyIbTYPBL
Keiicol: Amcrepnam, Poctos, Hunepnanasi,
Poccust 1 UKOM

Tema 2 Strategies of global From international strategic business development,
cultural institutes: via the strategy models of Porter, Kotler and
business modelling, Oswalder study example cases. Cases: Museums,
strategic planning and Orchestras, Theaters, Heritage sites and Cities
cooperation as an option | OT MeXIyHapOIHOTO CTPATETUICCKOTO Pa3BUTHUS
Crpareruu rio0aibHBIX ousHeca o mozenei crpareruu [loprepa, Kotiepa
KYJIETYPHBIX HHCTUTYTOB: | U OcBanbaepa. Keiicbl: My3eH, opKecTpbl, Tearpel,
OM3HeC-MO/IeINPOBaHHE, UCTOPHYECKHE TAMSITHUKH U TOPOJIa.
CTpaTeruuecKoe
TUTAHUPOBAHUE U
COTPYIHUYECTBO KaK
BapuUaHT

Tema 3 The influences on global Study the 9 P’s of Kotler marketing, methods as

culture and heritage
through the 9 P’s of
marketing

Bnusiaue Ha mobanbHyo
KyJABTypy U Haclieane
yepe3 9 NpUHIUIOB
MapKeTHHTa

DEPEST, Regional and city SWOT analyses
Case: a diversity on cities and cultural institutes
Wzyuure 9 P mapkerunra Kotler, Takue metozpl,
kak DEPEST, pernonansHbIi 1 TOpOICKOH
SWOT-ananus.

Keiic: pasHooOpazue ropoioB U KyJbTypHBIX
WHCTHUTYTOB
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Tema 4 Analysing the Product’s life-cycles and the
international cultural five forces of Porter: its origins and outreach
sector: sustainability, Defining global values:
global values, innovation: | Cases: Zill, Winzavod, ArtPlay, Fabrique, Gorky
new structures, new Park, Slavianski Bazar
methods: creative JKuzHeHHbIe UKJIIbI TPOAYKTa U
clusters, breathing places, | msith cwt [loprepa: HCTOKH U OXBaT
business development Onpenenenue r1o0aNbHBIX IICHHOCTEH:
Ananu3 mexxaynapoanoro | Keiicer: 3umis, Bunzason, ArtPlay, Fabrique,
KYJIBTYPHOTO CEKTOpA: ITapk I'opekoro, CinaBstHCKH O6a3ap
YCTOMYUBOCTS,
JI00aTbHBIC IICHHOCTH,
WHHOBAIIMU: HOBbIC
CTPYKTYDBI, HOBbIC
METOJIbI; TBOPUYCCKIUE
KJIACTEPBI, MECTA JIS
JIBIXaHUS], Pa3BUTHUE
Ou3Heca
Tema 5 Analysing the behavior of | How to research, map, and learn from (potential)
audiences: their needs audiences? How can government support on this?
towards culture and How to measure all this in to models? What
heritage theoretical and scientific models are there? Case:
AmnHanus roseneHus Glocality, Smart, Mosaic, Moscow
aAyTUTOPHU: ee Kak uccnemoBars, COCTaBIATh KAPTy U YIUTHCS Y
MOTPEeOHOCTH B KyJIBType U | (IMTOTCHITMAIBHOMN) ayquTopun? Kak MoxeT
HaCIIeTUN rocyliapcTBo noaaepxkarh 9To? Kak Bce 3To
U3MEpHTh B Mojiesix? Kakue cyiecTByroT
TeOpeTHUECKUE W HaydHble Momenn? Keiic:
Glocality, Smart, Mosaic, Mocksa
Tema 6 Working together Competition or join forces

between cultural
institutes and
governments, Strategic
choices of cities, regions
CoTpyIHUIECTBO MEXKITY
YVUPESKICHUSIMU KYIBTYPBI
Y TIPaBUTENBCTBAMH,
CrpaTterudeckuii BEIOOp
TOPOJIOB, PETHOHOB

Value chain innovation and cultural entrepreneur
Cases: Singapore, CIS Countries, Russian
examples

KoHkypeHIHs Ui 00beTUHEHUE CUIT
WuHoBanmy B 1enovke CO3JaHusi CTOMMOCTH U
KyJIBTYPHBIH TPEIIPUHUMATETH

Keiicel: Cunramnyp, ctpanbl CHI, poccmiickue
pUMEPHI
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Tema 7 Cultural Diversification models on income increase and
entrepreneurship: A efficiency
cultural institute is a Cases: Amsterdam Museums, CIS Countries,
business (cooperation Russian examples (Armenia, Belarus and
between cultural Moldova)
institutes and commercial | Monenu nuBepcUPUKAITIN TIO YBEITMICHHAIO
companies) JIOXOZIOB ¥ 3((HEKTUBHOCTH
KynbsrypHabIit Keticel: My3en Amcrepaama, ctpansl CHI,
MPEITPUHAMATEILCTBO: o0pasiet Poccuu (Apmenus, benapych n
WHCTATYT KyIBTYpHI - 3T0 | Monmosa).
Ou3HEC (COTPYTHUYECTBO
MEXJTy HHCTUTYTaMH1
KYJIbTYPBI H
KOMMEPUYECKUMH
KOMITaHUSIMH )

Tema 8 Best practices of Russia Summary of total course
ready for the international | Learning from Commercial Companies
market vs global examples | Cases: all gathered cases and presentations of
Jlyumue npaxtuku Poccun, | students
TOTOBBIE K BBIXOY Ha Pe3srome Bcero kypca
MEXTyHAPOIHBIN PHIHOK, OO0ydeHue y KOMMEPYECKUX KOMIaHHHA
VS MUPOBBIC TTPUMEPHI Keticer: Bce coOpaHHBIC KEHCHI U TIPE3CHTAIIUU

CTYJICHTOB.

®opMBbI TEKYLIEr0 KOHTPOJISI U MPOMEKYTOYHOM aTTecTAalMHu.

B xone peanuzanuu quctummuael «b1.B.16 Imobanbnas kynerypa (Global Culture and
Adaptation)» UCTIOIB30BAIUCH CIEAYIOIIME MaTepHaIbl TEKYIIIETO KOHTPOJIS: AMCHYT, Keiic

[TpomesxyTouHas aTTecTanus MPOBOIUTCS B popMe IK3aMeHa (Keiic)

OcHoBHas uTEpaTypa:

1. Nehrbass, Kenneth. God's Image and Global Cultures : Integrating Faith and Culture
in the Twenty-First Century, Wipf and Stock Publishers, 2016. ProQuest Ebook
Central, https://ebookcentral.proquest.com/lib/ranepa-
ebooks/detail.action?docID=4743661
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