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KOMIIETEHIIMHA

HanmenoBanue >Tamna
OCBOCHHUS KOMIIETCHIINU

OIIK-2

Crocoben
OCYIIECTBIIATH COOP,
00paboTKy U aHATH3
JTAHHBIX, HEOOXOAMMBIX
AJId pCIICHU A
MOCTaBJICHHBIX
yIpaBICHYECKUX 3a1ad4,
C HCITOJIb30BaHUEM
COBPEMEHHOTO
WHCTPYMEHTApUS U
HWHTCJUICKTYAJIbHBIX
nH(}OpPMaITMOHHO-
AHAJIUTUYCCKUX CUCTEM

OIIK-2.2

CrrocoOHOCTD
cofiepIKaTeIbHO
UHTEPIPETUPOBATH
MOJTyYEHHBIC PE3yNbTaThI
aHajau3a

ILn1an kypca:

HaumeHoBaHme

TEMBbI

Conepixanue

Tema 1 | Fundamentals
of Modern
Marketing
Thoughts
OcHOBBI
COBPEMEHHOM
MapKETUHIOBOU
MBICJIH

What is marketing

The marketing concepts

Marketing vs product orientation
Marketing planning, Marketing Mix

Uto Takoe MapKETUHT
MapKeTHHIOBble KOHLEIUU
MapKeTHHT TPOTHB OPUEHTAIMN HA TIPOITYKT
MapkeTHHIOBOE IIJTaHUpOBaHHE, MapKeTHHIOBBIH MUKC




HaumeHoBaHme
TeMbI

Conepixanue

Tema 2

Marketing
Analysis
MapKeTUHTOBBII
aHaIu3

The Marketing Environment (PESTEL)

Understanding of buyer behavior

Influences on consumer behavior

Understanding Organizational buying behavior

Marketing Ethics and CSR

Mapxketunrosas cpena (PESTEL)

[TornMaHme OBENCHNS OKYTIATENs

Binsare Ha moBeneHe MoTpeduTeNnei

[TonrMaHue MOKYNaTEILCKOTO MOBEICHHS OpTaHU3aIlul
MapkeTHHIOBasi 3TUKa U KOPIIOPATHBHAS COIMANIbHASI OTBETCTBCHHOCTh

Tema 3

Marketing Mix
Decisions
Pemenus o
MAapKETHUHI -
MMKCE

Branding and corporate identity management
Brand and btanding

Services marketing

Product life cycle (use and limitation of it
Development of New products

Pricing strategy

Promotion- Integrated marketing communication
People element in marketing

Mass marketing communication

Place- Distribution channels in marketing
Digital marketing and Social Media

Digital promotion and planning

Bpennunr u ynpasienue QUPMEHHBIM CTHAIEM

Bpenn u 6penn

MapKeTHHT yCIIyT

JKu3HeHHBIH UK MPonyKTa (UCIONB30BAHUE W OTPAHUYCHUE
Pa3paboTka HOBBIX IIPOAYKTOB

Crparerus ieHO0Opa30BaHUS

[ponsmxenue - KomriekcHass MapKeTHHIOBasi KOMMYHHUKALIUS
DneMeHT nrofiell B MapKeTHHIe

MaccoBasi MapKETHHTOBasi KOMMYHHKAI{HSI

Mecrto - Kanansl pacnpoCTpaHCHUS B MAPKCTHUHTE
HudpoBoii MApKETHHT U COLUAILHBIC CETU

Hudposoe mponBukeHUE U TUNIAHUPOBAHUE

Tema 4

Competition
and Marketing
Konkypenuus u
MapKETHHT

Analysing competition and creating a competitive Advantage
Competitive marketing strategy

Competitive behavior in the market

Global marketing strategy- Adaptation and Standardisation

Amnanuz KOHKYPCHIUHU U CO3JaHNC KOHKYPCHTHOT'O IPCUMYIIICCTBA
CTpaTel"I/Iﬂ KOHKYPCHTHOT'O MapKCTHUHT'a

KOHKypeHTHOG TMOBEACHUEC HA PBIHKE

T'nobansHas MAapKETUHIOBasA CTPATCTUA - aJalTalnnuda U CTaHAapTU3alusg

Tema 5

Marketing
Implementatio
n and
Application
MapxkeruHrosas
peanu3anus u
IPUMEHEHNE

Marketing strategy implementation and control
Barriers to implementation

Marketing control

Operational control and use of marketing metrics

Buenpenue v KOHTPOJIbL MAPKETUHTOBOM CTpaTeruu

[IpenaTcTBHUS Ha IMyTH K peaTu3aliiy

MapkeTHUHrOBBII KOHTPOJIb

OnepaTuBHBIA KOHTPOJb M UCTIOIB30BaHHE MAPKETHHTOBBIX METPHK

®opMBbI TeKylIero KOHTPOJISA U MPOMEKYTOYHOM aTTeCTAlMH.




B xone peanmmzarnun auctummasl «b1.0.07 Mapketunr (Marketing)» ucmoiab30Baiuch
CIIEIYIOIINE MAaTepUAITBl TEKYIIETO KOHTPOJISL: ONMPOC, TUCIYT
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