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Konx v HamMmeHoOBaHMe HampaBjieHusi moaAroroBku, npoduuas: 38.03.06 «Toprosoe
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KBanudukanus (creneHsp) BbINYCKHUKA: OakagaBp

dopMma 00yueHus1: OUHAsS

Henab ocBoeHMs AMCUMIIMHBI: COPMUPOBATH KOMIIETEHIIMN B 00JIACTH CHOCOOHOCTH
OCYILIECTBIISITh KOMMYHUKAIIMIO, B TOM 4YHCJI€ JIEJIOBYIO, B YCTHOM M NUCbMEHHOW (hopMax Ha
rOCY/IapCTBEHHOM U MHOCTpaHHOM(BIX) si3bIKax (YK OC-4)

Ilinan kypca:

Tema 1. BBenmenwme, 0030p TpeOyeMbIX HaBBIKOB Juisi ocBoeHus Kypca ( Introduction.
The basic academic and communication skills essential for this course).

Tema 2. Ctpykrypa KommaHuit u mpaBoBbie Gopmbl cobcTBeHHOCTH B OusHece (Company
structure and legal forms of ownership).

Tema 3. Mapketunr (Marketing).

Tema 4. Ynpasnenue nepconaniom (Human Resources Management).
Tema 5. Mexnynapoansiii ousHec (International Business).

Tema 6. ITeperoBopsl (Negotiations)

Tema 7. Ayrcypcunr (Outsourcing and offshoring)

Tema 8. HNudpopmanmonusie TtexHosormu B OmsHece (Information Technologies in
business).

Tema 9 Cnusinue u nornomenue (Mergers and Acquisitions)

®opMBbI TEKYLIET0 KOHTPOJISA U MPOMEKYTOYHOI aTTeCTAlNM:

Tekylmuii KOHTPOJIb OCYILECTBIAETCS I[OCPEACTBOM YCTHOTO OIPOCa, PE3YyIbTaTOB
BBINOJIHEHUS UHAMBUAYAJIbHBIX 3aJaHUN, Y4acTUsl B JUCITyTax, HallUCaHUs 3CCe.

[IpomexyTouHas aTTecTanus OCYIIECTBIsAETCS B (GOpME YCTHOTO HK3aMEHA.

KoMIoHEeHThI KOMIIETEeHLIUN OTPaXatoT (POPMUPOBAHHUE!

HAa YPOBHE 3HAHMIA:

- 3HaHuMe 0a30BBIX KOHCTPYKIHH  OpraHu3allud  HHTEJUIEKTYyaJIbHOTO Tpyla U
JIOCTaTOYHBIM CIOBAapHBIM 3amac JeNOBOro OOIIEHUS Ha aHIJIMHCKOM S3bIKE, 00ecleurnBaronine
KOMMYHHUKATHBHbIE BO3MOXXHOCTH B NMPO(ECCHOHANBHOM cpese, BKIOYas chepy 3aKymoyHOU



JESITEIbHOCTH  OCYLIECTBIIEHHE 3aKYINOYHBIX IPOLENYp, KOHCYJIbTUPOBAHUE IO 3aKyIOYHBIM
mnmpoueaypaM M Ul BEACHUS IIEPEroBOPOB M JIEJIOBOM MEPENUCKU C JIOTUCTHYECKUMHU
KOMIAHUAMU M OpOKepaMu IO YCIOBUSM pabOTHl M ONTHMHU3ALMUH TOCTaBOK B IKCHOPTHO-
HMMITOPTHBIX OTEeparusx

HA YPOBHE YMEHMIA:

- YMEHHUE BBICTPAaWBAaTh KOMMYHMKAIIMM B COLMAIILHON M Npo(ecCHOHAIbHOU cpene B
cdepe 3aKyIMmOYHOH AEATEIHHOCTH NMPU  OCYIIECTBICHUU MPOLEAYP 3aKyNOK M Ui BEICHHUS
[IEPETOBOPOB M JIEJIOBOM MEPENUCKH C JIOTUCTUUECKUMHU KOMIIAHUSMU U OpOKepaMu 10
YCIIOBUSAM pabOThI U ONITUMHU3ALIUN TOCTABOK

HA YPOBHE HABBIKOB:

- 00ylajaTh KOMMYHUKAIlMOHHBIMU HaBbIKaMU B COLMATIbHON U IPO(ECCHOHATIBHON cpejie
Ha  aHIJIMICKOM  s3bIKe,  oOecneuMBaroliMe  KOMMYHUKATHBHBIE  BO3MOXKHOCTH B
Ipo(heCCHOHAILHON Cpeie C LIEIbI0 OCYHIECTBICHMS 3aKyIIOYHBIX POLEAYP, KOHCYIbTUPOBAHUS
[0 3aKyNOYHBIM TNpoleAypaM W  JJs BEIEHHUs IEePEeroBOpOB U JEJIOBOM MEpPENnucKu ¢
JIOTUCTUYECKMMH KOMIIAHUSAMHU U OpOKepaMu IO YCIOBUSM padOThl U ONTUMHU3AIMHU [TOCTABOK B
SKCHOPTHO-UMIIOPTHBIX ONEpaIusaxX
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