AHHOTAIIUS PABOUYEN ITPOTI' PAMMBI JIJAUCIUTLIAHBI

MapKeTHHFOBbIe HCCJICA0BAHUA B TYPU3ME
(Marketing research in tourism)

ABTOpBI:
ApyTtionsin Kapen CelipanoBud, NpernojiaBaTesib

Koa u HanMeHOBaHMe HANIPABJIEHUS MOATOTOBKH, Mpoduis:
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KBanupukauus (cTeneHb) BbINMYCKHUKA:
Marwuctp

®opma 00yYeHHUs1: OUHAS

Heab ocBoeHUs IMCUHUILINHBI:

CdopmupoBaTh CIIOCOOHOCTh AHAIM3HPOBATH, MPOCKTHPOBATH, BHEIPSATH W KOHTPOJIHPOBATH
IIPOLIECCHI M aIMUHUCTPATUBHBIN PErJIAMEHT, IPUMEHSTh HaBBIKH IUIAHUPOBAHUSA U OPraHU3alun
MapKETUHIOBBIX HCCJIEJIOBAHMM, CHUCTEMBl MOHHMTOPMHIA BHEIIHEW W BHYTPEHHEW Cpeabl
HNPEANPUATHUS

ILiian kypca:

Tema 1. Marketing research program.
Marketing research in tourism in the enterprise marketing management system. Stages of
marketing research. Marketing research process.

Tema 2. Qualitative research in marketing.

Tasks solved by qualitative research methods in marketing. Quality research technique in
marketing. Qualitative research procedure. Focus group. In-depth interviews. Projection research
methods.

Tema 3. Quantitative Research in Marketing.

Description of methods for collecting quantitative information in marketing research. Polls.
Observations The experiments. The technique of scaling in the formation of answers. The process
of developing a questionnaire and observation sheet.

Tema 4. Expertise in marketing research.
Classification of expert assessment methods in marketing research.

Tema 5. Sampling in marketing research

Description of the main methods of sample formation. Sampling methods. Deterministic and
probabilistic sampling methods.

®opMBbI M METOABI TEKYIIEr0 KOHTPOJIS YCIIeBAeMOCTH M IPOMEKYTOYHOH aTTeCTaIlUH.



B xonme peanm3anuu IMCUMIUTHHBI «MapkeTHHroBbele uccienoBanus B Typusme (Marketing
research in tourism)» MCIOJIB3YIOTCS CIICAYIOIIUE METOJIbl TEKYIIEro KOHTPOJIS YCIIEBAEMOCTH
oOyyarouuxcsi:

Tema (pa3/:[eJ1) MeTOI[I)I TEKYIIETO KOHTPOJIA
yCI€Ba€MOCTHU
Marketing research program Occe
Qualitative research in marketing Pedepar
Quantitative Research in Marketing Dcce
Expertise in marketing research Hucmyt
Sampling in marketing research Hucryt

3adeT ¢ OLIEHKOI B BH/ie YCTHOI'O ONIPOCa ¢ pa300pOM THIIOBBIX CUTYAIHIi.

OcHoBHas1 JIuTEpaTypAa.
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PomanoB. — Kpacnogap, Caparos: FHOxHblil uHCTUTYT MeHemxmeHTa, Al [lu Op Menua, 2018.
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2. bpesruna, K. B. MapkeTtunrossie uccienoBanus: yueoHoe mocooue / K. B. Bpesruna, E. A.
Antuneckyn, A. A. Sceipea. — CaparoB: Al [lm DOp Menma, 2019. URL:
https://www.iprbookshop.ru/83809.html
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