AHHOTAIIUS PABOYEH ITPOT'PAMMBI JIACIUILIAHBI

b1.B.JIB.01.25.07 «Crparernyeckuii Openn-menemxkment (Strategic brand management)»

ABTOP — COCTABUTEJIb!
3aBeayromuil kadenapoit HHTETpupPOBaHHBIX KOMMYHHUKAIMH, K.9.H. M.B. 3axaposa

Ko u HauMeHOBaHUe HATIPABJIEHHUS NOATOTOBKH, MPoQuIs:

42.03.01 Pexiiama u cBsA3H € 00IIECTBEHHOCTHIO
«YnpasieHue colaibHbIMU KoMMyHHKanusimm» (Liberal Arts)

KBamudukamnus (crenenb) BIMYCKHUKA: OaKagaBp
®opma 00yUeHHUs1: OUHAs

He.m: OCBOCHHUA NUCHHUIIIMHBI: (bOpMI/IpOBaHI/Ie CIIOCOOHOCTH Y4aCcTBOBAaTh B pa3pa60TKe u
IJIaHUPOBAHUH KOMMYHHUKAIIUOHHBIX KaMITaHUM Ha MCKAYHAPOAHBIX PBIHKAX C UCIIOJIb30BAHUCM
AKTYAJIbHBIX HHCTPYMCHTOB IIPOJABUKCHUA

Ilian kypca:

Theme 1. Features of branding in various areas

History of the origin of branding. Reasons for the brand and their advantages in contemporary
organisations.

Theme 2. Brand development process

Brand development process: the main stages and tasks. The essence of the brand, brand
platform, mission and values. Archetypes. Visual elements of the brand and the brand book.
Positioning and repositioning.

Theme 3. Brand Equity Model

Gain insight into the brand equity concept as well as conceptualising various brand equity
models as strategic asset of the organisation. How brand equity is an interlinked function of
brand awareness, brand performance, brand image, brand judgement, brand feeling and brand
resonance will be explored.

Theme 4. Brand management

Differences between brand and trademark. Concept of the brand life cycle and the features of
brand management within a brand portfolio.

Theme 5. Measuring Brand Value

Linking brand equity with brand valuation, determining market value of a brand. Brands as
intangible assets of a company that contribute to its capitalization and increase its value. The
cost of investing in branding. Methods for evaluating Brand Value. Valuation of the world's
largest brands. Criteria for evaluating brands.

Theme 6. Global Brand Management

This explores how the homogenisation of national consumption dispositions resulted in global
consumer base and difference between global and national brand management. The influence
of national cultures in global branding strategies as well as the role of language and semiotics
in global brand marketing.

Theme 7. Brand Management in a Digital environment

How the digital challenge to luxury’s exclusivity and accessibility, how luxury brands
integrate digital and offline stories. Also how mass market determine strategies for managing
online brand engagement, co-creation and brand communities. The challenges associated with
tracking online ads, offline sales and engagement are also discussed. How branding will take
shape in future are also explored.




@®opMbI TEKYLIEr0 KOHTPOJISI M IPOMEKYTOYHOM aTTeCTAIlUU:

B xone peammzanum aucuurumasl b1.B.JIB.01.25.07 «CrpaTernueckuii OpeHI-MEHEIHKMEHT
(Strategic brand management)» HCHOJB3YIOTCS CIEAYIOMAE METOAbI TEKYIIEro KOHTPOJISI
ycrieBaeMocTH oOyuaromuxcsi: Group presentation

[TpomexyTouHas aTTecTanus IpoBoauTcs B crueayroreii ¢popme: Individual presentation and
reflective report 3,000 words
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[caiiT]. — URL.: http://www.iprbookshop.ru/10493.html
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oubnmuoreunas cucrema IPR BOOKS: [caiit]. — URL.: http://www.iprbookshop.ru/57080.html

4. IlapxoB ®. Y. KoHcTaHThI TYIBWIIA: CTUJIb, TAOJTUCUTH, pEITyTaIisl, UMUK U OpEHT
dupmel: yaebHOe mocodue / @. U. lapkoB. — 4-e¢ u3a. — Mocksa: Jlamkos u K, 2019. — 272
c. — ISBN 978-5-394-03152-6. — TekcT: 31eKTPOHHBIH // DNEKTPOHHO-OMOIMOTEYHAS CHUCTEMA
IPR BOOKS: [caiit]. — URL.: http://www.iprbookshop.ru/85162.html
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