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KBamudukamnus (crenenb) BIMYCKHUKA: OaKagaBp

®opma 00yYeHHUs1: OUHAS

Lesib 0cBOEHHUS TUCHUILUIMHBI: (HOPMUPOBAHKE CITOCOOHOCTH YYUTHIBATH B MPO(HECCHOHAIBHON
JEeSTeIbHOCTH TEHAEHLMHM Pa3BUTHS MEAMAKOMMYHUKAIIMOHHBIX CHCTEM PETrMOHa, CTPaHbl U
MHUpa, HCXOIS M3 TOJUTUYECKHX M SKOHOMHUYECKHX MEXaHH3MOB HUX (DYHKIMOHUPOBAHHSA,

IMPaBOBLIX U OTHUYCCKHUX HOPM PEryJupoOBaHuA

Iliian kypca:

Tema 1. IlonsiTHe MeTUATITIAHUPOBAHMS.

CyOBeKThl  peKjIaMHOro  pblHKa.  MecTo
MeIHaruIaHuPOBaAHUS B MAapKETUHT OBOM
JEATEeNIbHOCTU opranu3anuu. Llenn u 3agaum
MeauariaHupoBaHusi. OCHOBHbIE YYaCTHUKH

Theme 1. The concept of media planning.

Subjects of the advertising market. The place of
media planning in the organisations's marketing
activities. Goals and objectives of media
planning. The main participants in the media

PeKJIaMHON KaMIIaHUH.

Onpenenenue peiitunra (Pelitunr). Pacuer
peiitunara. Ilokazatens «onsi ayauTOpPUU
nporpammen» (Share). Pacuer monu aynuropuu
nporpammbl. Onpenenenue nokasarens «J{ons
TeJeayIMTOPUH B JTaHHBI MOMEHT BPEMEHM»
(HUT). Pacyer gonm  ayaIuTOpuud B
ONpEIEICHHBI MOMEHT BpeMeHU. MHaukaTop
«Munexe» («Affiniti»). [Tonstre u 3HaYeHHE.

peiHKa ~ Meaua-uccienoBanuii.  OcHoBHbIe | research market. The main subjects of the
CYOBEKTHI PEKJIIAMHOTO PHIHKA. advertising market.
Tema 2. [Ilokazatesum 3¢pdexTuBHocru | Theme 2. Indicators of efficiency of an

advertising campaign.

Determining the rating (Rating). The
calculation of the rating. The indicator "the
share of audience of the program™ (Share).
Calculating the audience share of the program.
Definition of the indicator "TV audience share
at a given time" (HUT). Calculating the
audience share at a given time. Indicator
"Index" ("Affiniti"). Concept and meaning.

Tema 3. B3aumocBsizb  moka3zarejen
3¢ PeKTUBHOCTH PEeKJIAMHON KAMIIAHUM.
OxBar 1eneBoit ay TMTOpuu. DTaIbl pa3padOTKu
meanaruiada. OCHOBHBIE IIOKa3aTelIM M HX
pacuetsl: GRP, TRP, CPP, CPT, OTS, Reach.
PaznuuHple MOAXOABI K ONPEIETECHUIO 3THUX
MoKa3aTeleil.

Theme 3. The interrelation of indicators of
efficiency of an advertising campaign.
Coverage of the target audience. Stages of
media plan development. Main indicators and
their

calculations: GRP, TRP, CPP, CPT, OTS, Rea
ch. Different approaches to the definition

of these indicators.

Tema 4. OnTuMu3anus BbI0OPa peKJIaMHBIX
HOCHTEJIeH.

Onrumusanus
MIPOrpPaMMHBIX
MeMarIaHUPOBaHUsI.

00630p
TUTS

MeuariaHa.
IIPOJTYKTOB

Theme 4. Optimization of the choice of
advertising media.

Optimization of the media plan. Overview of
software products for media planning purposes.




Tema 5. Buabl pexjIaMHBIX KaMIIAHUN B
HNuTepHeTe " 0CO00EHHOCTH UX
IUVIAHUPOBAHUSL.

NmuoxeBas KaMIIaHUS. [IponyxroBas
kamnanus. Onpezaenenue O HKeTa.

Theme 5. Types of advertising campaigns on
the Internet and features of their planning.
Image campaign. Product campaign. The
definition of budget.

Tema 6. Ynpasienue peKJIaMHOM
Kamnanuen B cetu UnTepHer.

NHcTpyMeHTBI 111 MOHUTOPUHIA PEKIAMHOMN
KaMITaHUU, METPUKU HHTEPHET-MApPKETUHra M
nokaszareia  dPQPEKTUBHOCTH  pEKIaMHBIX
KamnaHui. ba3oBele METPUKU.

Theme 6. Managing an advertising campaign
on the Internet.

Tools for monitoring an advertising campaign,
Internet marketing Metrics and performance
indicators for advertising campaigns. Basic
metrics.

(I’OpM]:I TEKYIIEro KOHTPOJHA U HpOMe)I(yTO'{HOﬁ aTrecranum:

B xone peammzanuu aucuuiuinasl 51.0./1B.05.02 «Teopus pexnaMbl U MEIMAIUIAHUPOBAHUE»
(«Advertising Theory and Media Planning») ucronb3yrorcs CleAyOIne METOIbI TEKYIIEro

KOHTPOJIS YCIIEBAEMOCTU O00YyYarOIUXCS:

Ompoc: CTYJICHT JTOJKEH
MPOJEMOHCTPUPOBATh 3HAHMSI, OTHOCSIIHECS

K JaHHOU TeMe

The student has to communicate the
knowledge relevant to the theme

ITpomerkyTouHas arTecTalus NPOBOJUTCS B popMe:

WunuBuayansHas nucbMeHHas padota: 3000
cioB. Pa3zpaboraiiTe 1iaH KOMMYHHKAIIAN JUTSI
OpraHH3allvH, BKJIFOYAst CIICTyFOIIIHE
MOMEHTHI:

- ONKCaHWE KOMIAHUM M €€ TeKyIeh
JEATEIbHOCTH;

- SWOT-aHanu3 KoMMyHHKAIIHH;

- aHaJIM3 KOMMYHHUKAIIH KOHKYPEHTOB;

- IJITaH KOMMYHUKAIINAW;

- OIOIIKET;

- OXKUJAEMBIN pe3ysbTarT.

Individual report, 3,000 words.
Communication plan: Develop a
communication plan for an organisation,
including the following points:

- description of the company and its current
activities;

- SWOT analysis of communications;

- analysis of competitors ' communications;
- communication plan;

- budget;

- expected result.
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