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I_Ie.]'lb OCBOCHUSHA AUCHHUIIIMHBI

¢dopMupoBaHue

CIIOCOOHOCTM  WCHOJB30BaTh B

HpO(l)CCCHOHaHBHOﬁ ACATCIIbHOCTH COBPEMCHHBIC TCXHHUUYCCKHC CPCACTBA U I/IH(i)OpMaLII/IOHHO—

KOMMYHHKAIIMOHHBIC TCXHOJIOT'N

Ilinan kypca:

Tema 1. HHTepHeT-KOMMYHUKALMH B
COBPEMEHHOM MHpe.

Ilonsatne  uHTEpHET-MapkeTuHra.  llenw,
33lauyl U OCHOBHBIE IIOIXOIbl HMHTEpPHET-
MapkeTuHra. Co3ianue peKiaMHON KaMIIaHUU

Theme 1. Internet communications in the
modern world

The concept of Internet marketing. Goals,
objectives and main approaches of Internet
marketing. Creating an advertising campaign

CaliT KOMIIAaHUU: COAEpNKAHUE U CTPYKTypa
caiita, ynoocTtBo ucnomns3oBanus, SEO, SMM,
KOHTEKCTHasl pekyiama, OaHHEpHas peKiiama,
BUPYCHBI MAapKETHHI, CIHUCKU PACCBUIKUA B
Nutepnere, TeMaTHYECKHUE hopymsl,
Bukunemusa. PR-xkamnanus B HHTepHere.
[IpuHUIMIIBI 1 HOBBIE CLIOCOOBI (POPMUPOBAHUS
KOMMYHHMKAIIMOHHOW TIOJNUTHUKKA KOMIIAHUU B
cetu UWurtepHer. MoOUIbHBI  HMHTEPHET.
WNHTepakTUBHBIE HMHTEPHET-KOMMYHHUKAIIUU:
MIPUIIOKEHUS U UTPHI.

B Uurepuere. Cnenuduka cobbituii B | on the Internet. Specifics of events on the
HuTepnere. Internet.
Tema 2. CpeacrBa xommyHunkanun B | Theme 2. Communication tools on the
HNurepHere. Internet
WNHcTpyMeHTBI MHTEepHeT-KOMMyHUKaluu: | Internet communication tools: the company's

website: content and structure of the site,
usability, SEO, SMM, contextual advertising,
banner advertising, viral marketing, Internet
mailing lists, thematic forums, Wikipedia. PR
campaign on the Internet. Principles and new
ways of  forming the  company's
communication policy on the Internet. Mobile
Internet. Interactive Internet communications:
applications and games.

Tema 3. KontexkcTHas pekjiama

[lonsiTie, cCymHOCTP M  NpPEUMYyIlECTBa
KOHTEKCTHOMN pEKIIaMBl. Hcropus
BO3HHMKHOBEHUSI M pa3BUTHUS KOHTEKCTHOM
peknambl. PBIHOK KOHTEKCTHOM pPEKJIAMBI.
VYenyru KOHTEKCTHOW pekyiambl. CTpareruu
IIPOBEACHUS KOHTEKCTHOM peKIaMHON
KaMIIaHUH. [TpaBuna rondopa CJIOB,
COCTABJICHUS] PEKJIAMHBIX TEKCTOB, BBIOOpPA
LEJIEBBIX CTPAaHMI] M II0Ka3a pPEKJIambl.
IIpuMepsl TpaBUIBHOM W HENPABWIBHOU
pEKJIaMBL. Pacuer 3(hbEeKTUBHOCTH

Theme 3. Context advertising

Concept, essence and advantages of
context advertising. History of the origin and
development of context advertising. The
market of context advertising.
Context advertising services. Strategies for
running a context advertising campaign. Rules
for selecting words, composing ad texts,
selecting landing pages, and displaying ads.
Examples of correct and incorrect ads.
Calculating  the effectiveness of a
context advertising campaign.




KOHTEKCTHOM PEKJIAMHON KaMIIaHUU.

Tema 4. IlouckoBasi onTHMH3AIUs caiiTa
(SEO)

[TonsiTe, CymHOCT, W  MPEUMYILECTBa
MOMCKOBOM onTHMM3aInK caiita. MHmekcanms
caiiTa MOMCKOBBIMU CHUCTEMaMH. BHyTpeHHUE
(hakTOpBI, BIUSIOIINE Ha ONTUMHU3AIUIO CAlTa.
[Touckosas ontumm3aus. Meroauka moaoopa
KIIFOYeBBIX CJIOB. CKOpPOCTH OOHOBIIGHUS H
ontumuzanuu cairta. llTpadsl, Hamaraemeie
IIOMCKOBBIMHU CHCTEMaMHU Ha BeO-CalTHL.

Theme 4. Website
optimization (SEO)
Concept, essence and advantages of site search
optimization. Site indexing by search engines.
Internal factors that affect site optimization.
Search engine optimization. The method of
selection of keywords. Updates and site
optimization speed. Penalties imposed by
search engines on websites.

search  engine

Tema 5. CoumajibHble ceTH, MOPTAJbI M
0J10TH.

[TonstTue wu  cymuoctb SMM. O0630p
OCHOBHBIX COLMaNbHBIX cerel. llonsartne u
CYUIHOCTb Onora u moprana. Tumbl ONOros:
Livejournal, Liveinternet, KopmopaTHBHBII
omor. MHCTpyMEeHTBI [ ONTUMHU3ALUU B
colMaNbHBIX ceTsiX. CTpaTerus ONTUMH3AIUN
B COUMaNbHBIX ceTsaX. WHTerpamus caiita c
COIIMAIbHBIMH CETSIMH.

Theme 5. Social networks, portals and
blogs

The concept and essence of SMM. Overview
of the main social networks. The concept and
essence of a blog and portal. Types of
blog: Livejournal, Liveinternet, corporate
blog. Tools for optimization in social
networks. Optimization strategy in social
networks. Integration of the site with social
networks.

Tema 6. Crparermss M NJIaHUPOBaHHUeE
HHTEePHEeT-KAMIAHUH

Pa3paboTka MapKeTHHTOBOW CTpareruvl B
WuTepHere:  aHanmm3  copoca, — aHaJW3
KOHKYPEHTHOH Cpelbl, HCCIeNOBaHHE BeO-
aHamuTHKH. CTparernyeckoe IJIaHUPOBAaHHUE
KaMIaHUA ¥  OLEHKa  IOCEIAeMOCTH.
Beibepure THunm cBsa3u. BromxerupoBanue
Kamnanuu B UHTepHeTe.

Theme 6. Online campaign strategy and

planning
Development of a marketing strategy on the
Internet: demand analysis, competitive

environment analysis, web Analytics study.
Strategic campaign planning and traffic
estimation. Select the type of communication.
Budgeting campaign on the Internet.

Tema 7. Onenka 3¢ ¢peKTHBHOCTH OHJIANH-
MepOnpHUATHIA.
[Tonatue 006 »3¢ddexkTuBHOCTH COOBITHI B

WNnTepHere. AHaIUTHYECKUH OTYET Kak
SNMIEMEHT  OLEHKU:  BHUJbI,  TpeOOBaHUS.
[TocTkiMK-aHANU3  PEKIAMHOM  KaMIIaHHH.

CrarucTtuka IMOCENaeMoCTH caita: SHaekc

Mertpuka, Liveinternet, Google Analytics.
OcobeHHocTH  OHEHKM  3(PQPEKTUBHOCTU
KOHTEKCTHOM  peKJlaMbl W IIOMCKOBOH

OINTUMH3ALINY CaiTa.

Theme 7. Evaluate the effectiveness of
online events

The concept of the effectiveness of events on
the Internet. Analytical report as an evaluation
element: types, requirements. Post-click
analysis of an advertising campaign. Website
traffic

statistics: Yandex Metrika, Liveinternet,
Google analytics. Features of evaluating the
effectiveness of context advertising and site

search optimization.

@DopMbI TEKYLIEI0 KOHTPOJIA U NPOMEKYTOYHON aTTEeCTALIUM:

B xome peammzanum aucuummuimabsl b1.0.JIB.06.02 «MHTepHeT-koMMyHHKanun» («Internet

Communications)») HCHOJB3YIOTCS CIEAYIOIIME METOIbl TEKYIIEro KOHTPOJI YCIEeBAaeMOCTH

00ydJaroIImXxcs:

Ompoc: CTY/ICHT JTOJKEH
MIPOAEMOHCTPUPOBATH 3HAHMUSI, OTHOCSIIIUECS K
TAaHHOU TeMe

The student has to communicate the
knowledge relevant to the theme

[TpomexyTouHast aTTecTausi IpoBOaUTCS B hop

MC.

WunuBuayanbHas nucbMeHHas pabota: 3000
CJIOB c KPUTHYECKUM aHAJIN30M

Individual report, 3,000 words: Critical
analysis of case study.
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2. HlapkoB, ®.U. HNHTEepaKTHBHBIC 3JICKTPOHHBIE KOMMYHHUKAIIMH (BO3HUKHOBEHHUE
“YerBepToii BONHBI") [DNEKTpOHHBIA pecypc]: yueoHoe mocooue/ [llapkoB @.1U.—
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