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Цель освоения дисциплины: формирование способности участвовать в разработке и 

планировании коммуникационных кампаний на международных рынках с использованием 

актуальных инструментов продвижения 

 

План курса: 

Theme 1.  Features of branding in various areas 

History of the origin of branding. Reasons for the brand and their advantages in contemporary 

organisations.   

Theme 2. Brand development process 

Brand development process: the main stages and tasks. The essence of the brand, brand 

platform, mission and values. Archetypes. Visual elements of the brand and the brand book. 

Positioning and repositioning.  

Theme 3. Brand Equity Model 

Gain insight into the brand equity concept as well as conceptualising various brand equity 

models as strategic asset of the organisation. How brand equity is an interlinked function of 

brand awareness, brand performance, brand image, brand judgement, brand feeling and brand 

resonance will be explored. 

Theme 4. Brand management 

Differences between brand and trademark. Concept of the brand life cycle and the features of 

brand management within a brand portfolio. 

Theme 5. Measuring Brand Value 

Linking brand equity with brand valuation, determining market value of a brand.  Brands as 

intangible assets of a company that contribute to its capitalization and increase its value. The 

cost of investing in branding. Methods for evaluating Brand Value. Valuation of the world's 

largest brands. Criteria for evaluating brands.  

Theme 6. Global Brand Management 

This explores how the homogenisation of national consumption dispositions resulted in global 

consumer base and difference between global and national brand management. The influence 

of national cultures in global branding strategies as well as the role of language and semiotics 

in global brand marketing.  

Theme 7. Brand Management in a Digital environment 

How the digital challenge to luxury’s exclusivity and accessibility, how luxury brands 

integrate digital and offline stories. Also how mass market determine strategies for managing 

online brand engagement, co-creation and brand communities. The challenges associated with 

tracking online ads, offline sales and engagement are also discussed. How branding will take 

shape in future are also explored.  

 

 

 

 

 



Формы текущего контроля и промежуточной аттестации: 

В ходе реализации дисциплины Б1.В.ДВ.01.25.07 «Стратегический бренд-менеджмент 

(Strategic brand management)» используются следующие методы текущего контроля 

успеваемости обучающихся: Group presentation 

Промежуточная аттестация проводится в следующей форме: Individual presentation and 

reflective report  3,000 words 
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