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Цель освоения дисциплины: формирование способности участвовать в разработке и 

планировании коммуникационных кампаний на международных рынках с использованием 

актуальных инструментов продвижения 

 

План курса: 

 

Theme 1. Introduction 

The role and place of internal communications in the management system. Relevance of internal 

communications for modern Russian and international companies. PR and HR-differentiation 

of functionality. 

Theme 2. Internal environment of the organization 

Types of organizational structures – functional, divisional structures, product structures, 

regional structures, customer-oriented structures, adaptive structures, and so on. Bureaucracy 

and democracy in an organization. Leadership style and the role of top management line 

managers in successful internal communications. 

Theme 3. Internal target audiences 

Motivations. Feedback system. Internal segmentation of employees. A brief overview of 

relevant motivational theories. Changing perceptions of the importance of career and family 

values at different stages of the life cycle. Feedback systems and their role in internal 

communications. 

Theme 4. An overview of the research methods to internal audiences 

Evaluating employee engagement. Measurements and surveys as a tool for evaluating the 

effectiveness of engagement and internal communications. Methods, techniques, and 

technologies. 

Theme 5. Corporate values and corporate culture 

Models of corporate cultures. Types of corporate values, how corporate values are formed and 

formulated. Dependence of the external image of the company as an employer on the internal 

atmosphere in the company. 

Theme 6. Internal communication channels and tools 

Corporate mass media and introduction to a variety of internal communication tools in the 

company. Complexity and selection of optimal communication channels. Building a corporate 

media system in the company. Working with corporate media content. The specificity of the 

content of domestic media. Unlike "traditional media". Secrets of effective internal corporate 

events. The balance of content and entertainment. The role of creative solutions and 

engagement. 

Theme 7. HR Brand 

The concept and content of the organization's HR Brand. Approaches to research the 

organization's HR Brand. The role and significance of the HR Brand in the organization's 

personnel management system. Main attributes, platform, and architecture. Building and 



developing an HR Brand. The impact of the HR Brand on the quality of the workforce. 

Strategies for employee behaviour in social networks. 

 

Формы текущего контроля и промежуточной аттестации: 

В ходе реализации дисциплины Б1.В.ДВ.01.25.08 «Управление персоналом и внутренние 

коммуникации (HR and internal communications)» используются следующие методы 

текущего контроля успеваемости обучающихся: Group presentation:This will cover the 

learning in the module so far. 

Промежуточная аттестация проводится в следующей форме: Individual presentation and 

reflective report  3,000 words 
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