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I_Ie.]'lb OCBOCHUHA JUCHMIIJIMHBI:

dopMupoBaHUE CIIOCOOHOCTH Y4HUTHIBaTh d3(dexTsr u

noCJICOCTBUA CBOCH HpO(i)eCCHOHaHLHOfI ACATCIIbHOCTH, CIICAYA IIPUHIUIIAM COHH&HLHOﬁ

OTBCTCTBCHHOCTHU

Ilinan kypca:

Tema 1. VYnpasieHue penyramueil Kak
ocoobn1ii Bua PR.

Menn w 3amaum ynpasiaeHUs peryTaluen.
AKTyanbpHbIe po0IeMBl yIpaBICHUS
MMHJDKEM U penyTanuei. Pemyranus, uMumxk,
OpeHJ1, penyTarusl.

Theme 1. Reputation management as a
special type of PR.

Goals and objectives of reputation
management. Current problems of image and
reputation management. Reputation, image,
brand, goodwill.

Tema 2. Umumk u penyranmusa. Cnocodsbl
3apafoTaTh penmyTanuio.

[Tonstue KOpPIOPaTUBHOTO UMUK,
KopropaTuBHOU penyrauuu. [Ipaktuueckas n
(uHaHCOBas IEHHOCTh penyTtanuu. [Ipodiema
co3laHus JIMYHOro umumka. CocraBisromme
JIMYHOTO U NMPO(eCcCHOHATBHOIO UMHJIXKA.

Theme 2. Image and reputation. Ways to
build a reputation.

The concept of corporate image, corporate
reputation. Practical and financial value of
reputation. The problem of creating a personal
image. Components of a personal and
professional image.

Tema 3. KopnoparuBHas KyJabTypa u
¢opMupoBanue penyranum.

Konuenuus (bupMeHHOTO CTHJIA.
KoprniopatuBHast kyneTypa u  ¢unocopus.
Muccus, neHHocrty, crparerus. OUpMeHHbIN
CTWJIb M €r0 COCTaBJISAIONIME: Ha3BaHUE
OpraHM3aliM, JIOTOTUIIBI ¥  CHUMBOJIMKA,
¢bupMeHHbII 1BeT, TrpaduyecKuil u3aiiH,
KOPIIOPaTUBHBIE CIIOTAHBI.

Theme 3. Corporate culture and reputation
building.

The concept of corporate identity. Corporate
culture and philosophy. Mission, values,
strategy.  Corporate identity and its
components: the name of the organization,
logos and symbols, corporate color, graphic
design, corporate slogans.

Tema 4. Hudgpossie Meaua U
TPAAMLMOHHBIE MeIHAa KAK MHCTPYMEHTbI
CO3/1aHUS penyTanuH.

MOHUTOPUHT  MH(QOPMAIIMOHHOTO  MOJIS.
Hcnons3oBaHne TPAaHCMEIUWHOIO KOHTEHTA.
HNHCTpyMEHTBI PETYIUPOBAHUSA pEIyTalUUd B

Theme 4. Digital media and traditional
media as tools for building a reputation.
Monitoring the information field. The use of
transmedia content. Tools for regulating
reputation in social networks. Analytical tools
in ORM.

COITHAITBHBIX CeTSIX. AHanuTH4ecKue

uHCTpyMeHTH B ORM.

Tema 5. Meaua-ummmk nyoanuHoro | Theme 5. The media image of a public
yeJioBeKa. person.

Ponrp CMU B QopmupoBanuu umupka | The role of media in shaping the image of a
myOIUYHOTO 4eJI0BEKa. Cnoco6s! | public person. Ways to interact with media.
B3aumonericteusi co  CMU. Monutopusr | Media monitoring and ways to respond to




CMHU wu cnocoOsl
HEraTUBHBIE COOOIIEHUS.

pearupoBaHHMs ~ Ha

negative messages.

Tema 6. MHmumx  pykoBoauTeast H
penyTanus KOMIIaHUH.

Tunel MeHemkepoB. KoOMIOHEHTBI HMMMIKA
PYKOBOOMUTENIA HIpeaupuatrud. TexHonoruu
(dbopmupoBaHus UMHUIKA MeHemkepa. Jpecc-
kon. IlpaBuima moBeneHuMss B THUIIOBBIX
CUTYyalusixX (1€JI0BbIe IEPErOBOPHI, OOILICHUE C
KOJUIEraMH M NMOJYMHEHHbIMU U T. [1.).

Theme 6. The image of the head and
reputation of the company.

Types of managers. Components of an
enterprise Manager's image. Technologies for
forming the image of a Manager. Dress code.
Rules of conduct in typical situations (business
negotiations, communication with colleagues
and subordinates, etc.).

Tema 7. Nmupx " penyranus
MOJMTHYECKUX JIHIEPOB U YHHOBHUKOB.

[ToHsiTHE TONUTHUYECKOTO JHaepcTBa. Poib
ounmansHOrO HBIOCMelKepa B
rocylapcTBeHHOW  momutuke.  DakTopsl,
BIMSIONINE Ha PEIyTalUI0 TMOJUTUYCCKOrO
JHJepa U TOCYIapPCTBEHHOTO CITY)KALIETO.

Theme 7. Image and reputation of political
leaders and officials.

The concept of political leadership. The role of
the official newsmaker in public policy.
Factors that affect the reputation of a political
leader and public official.

Tema 8. Penyranus OpPraHoB
roCyiapCcTBEHHOM ) MYHHUIUNIAJIbHOM
BJIACTH.

Ocobennoctu dhopMHpOBaHUS AMUKA
rOCyJIapCTBEHHOTO CITyKaIlIeTo.
NunuBuayanbHbli UMHIDK U OpUIHANbHAS
nHpOpMaLMOHHAs  TMOBeCcTKa.  [IpaBoBbIe
OTpaHMYEHUs] Ha MyOnU4YHOE  OOIlIeHue

IIPEJCTaBUTENIE OPraHOB TOCYNAPCTBEHHOM
BJIACTH.

Theme 8. Reputation of state and
municipal authorities.

Features of forming the image of a civil
servant. Individual image and official
information agenda. Legal restrictions on
public communications of representatives of
state authorities.

Tema 9. CTpareruu 3aliuThbl pernyTauuu 1
penyTaluOHHbIE PUCKHU.

[Tpobnemsr OTKPBITOCTH u 3aIUThI
uHbopMaLMU.  ODTHYECKHE  HOPMBI |
COllMaIbHBIE  IEHHOCTH.  MHCTpyMEHTBI
AHTUKPU3UCHOTO PR. MouuTopuHT

0OIIIECTBEHHOIO MHEHUS.

Theme 9. Reputation protection strategies
and reputational risks.

Problems of openness and information
protection. Ethical norms and social values.
Anti-crisis PR tools. Monitoring public
opinion.

Tema 10. Crioco0bl OLIEHKH penyTaluH.
Pelitunr penyramuu npeccbl. ConuanbHas

OTBETCTBEHHOCTh kommanuu. | of the company. Sociological methods of
Conuonoru4eckue METOIbI aHanu3a | reputation analysis.
penyTaluu.

Theme 10. Ways to assess reputation.
Press reputation rating. Social responsibility

®opMBI TEKYILIEr0 KOHTPOJIS U MPOMEKYTOYHOM aTTeCTALMU:

B xone peanuzanuu nuctumianasl b1.0.J1B.08.02 «Ynpasnenue pemyranuein» («Reputational
Management») HCIONIB3YIOTCSA CIEAYIOIIME METOAbl TEKYIIEro KOHTPOJS YCHEeBaeMOCTHU

00yYaronmxcsi:

Ompoc: CTYIEHT JTIOJKEH
MPOJEMOHCTPUPOBATH 3HAHUS, OTHOCSIIIHECS K
TaHHOU TeMeE

The student has to communicate the
knowledge relevant to the theme

[TpoMexyTouHas aTTecTalusi MPOBOIUTCS B popMme:

NunuBuayanbHas nucbMeHHas pabota: 3000
CJIOB c KPUTUICCKUM aHAJIN30M
TEMATHYECKOTO UCCIIEIOBAHMUA.

Individual report, 3,000 words: Critical
analysis of case study.
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