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b1.B.JIB.01.25.04 «MexnyHapoaasle komMmyHuKamud (International communications)»

ABTOP — COCTABUTEJIb!
3aBeayromuil kadenapoit HHTETpupPOBaHHBIX KOMMYHHUKAIMH, K.9.H. M.B. 3axaposa

Ko u HauMeHOBaHUe HATIPABJIEHHUS NOATOTOBKH, MPoQuIs:

42.03.01 Pexiiama u cBsA3H € 00IIECTBEHHOCTHIO
«YnpasieHue colaibHbIMU KoMMyHHKanusimm» (Liberal Arts)

KBamudukamnus (crenenb) BIMYCKHUKA: OaKagaBp
®opma 00yUeHHUs1: OUHAs

He.m: OCBOCHHUA NUCHHUIIIMHBI: (bOpMI/IpOBaHI/Ie CIIOCOOHOCTH Y4aCcTBOBAaTh B pa3pa60TKe u
IJIaHUPOBAHUH KOMMYHHUKAIIUOHHBIX KaMITaHUM Ha MCKAYHAPOAHBIX PBIHKAX C UCIIOJIb30BAHUCM
AKTYAJIbHBIX HHCTPYMCHTOB IIPOJABUKCHUA

Ilian kypca:

Theme 1. International Politics

How different countries’ governments interact with one another, the global political landscape
and how it has evolved, and the issues affecting developed and developing countries. The role
of international communication and news media in forming and maintaining strong relations
between countries, their governments, and their citizens.

Theme 2. Globalization in Communication

How globalization touches all forms of communication, from interpersonal communication to
social media, journalism, and global marketing campaigns that affect cultural understanding and
preferences. The role of media in the globalization of ideas and the development of diversity
acceptance and new cultural norms. How global communication can mitigate and/or contribute
to issues of prejudice and cultural appropriation, and the responsibility of communication
professionals to create and deliver messages that are culturally sensitive, and which introduce
constructive ideas to diverse audiences.

Theme 3. Communication Leadership for a Global Corporate Landscape

Important concepts in corporate communication for global audiences. How private companies
can form partnerships with overseas companies and international governments through effective
and diplomatic communication. How to create and maintain a corporate brand that is respected
internationally through culturally sensitive media and public relations, public service projects,
and collaborations with media agencies and other external resources to manage one’s corporate
image.

Theme 4. Media and Marketing Campaigns for a Global Audience

How media, marketing, and public relations professionals can tailor their content to the needs
and desires of global audiences. How to create campaigns that cater to the cultural norms and
expectations of international populations, and how to use data analytics to evaluate the
effectiveness of these campaigns. Comparative analysis of international case studies of best
advertising (perhaps the use of the site https://www.bestadsontv.com/).

Theme 5. International Communication Law

The laws affecting international communication, including censorship laws for news media,
social media restrictions, and media and marketing regulations between corporations and
consumers, as well as between corporations. How global communication professionals for both
for-profit and non-profit companies can navigate these laws when creating media and marketing
initiatives for international audiences.

Theme 6. Global and Intercultural Communication and Activism

The global humanitarian issues that are of most concern, and how the effective communications
of non-profit and for-profit organizations have helped to address these problems. How to create
persuasive content that motivates audiences to take action to address pressing environmental,



https://www.bestadsontv.com/

sociocultural, political, and health problems that plague both developing and developed
countries.

Theme 7. Global Communication for Crises Management

The role of effective communication in managing global crises. How to clearly communicate
crisis situations to broad audiences and educate members of affected communities in staying
safe and reducing risk. How to develop content that encourages people to contribute to
philanthropic institutions that support people suffering from humanitarian and environmental
disasters.

(I’OpMLI TEKYIIEro KOHTPOJA U HpOMe)I(yTO'{HOﬁ aTrecranum:

B xome peanmmzanuu gucummuimHel b1.B.JIB.01.25.04 «MexayHapoJHble KOMMYHHKAIIMH
(International communications)» HCHOJB3YIOTCA CICAYIOIMIUE METObI TEKYIIEr0 KOHTPOJIS
yCIEeBAaeMOCTH O0YYaIOUTUXCS:

Group presentation

Analytical review 1,500 words: analysis of case study of choice.

[IpomesxyTouHast artectanus nposoaurcs B popme Essay 1,500 words: this task will ask the
students to develop a reflective essay covering the topics studying in the module
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