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ABTOp:
Crapummii npenonasarens Jloponnna Onbra BaagumuposHa
Crapuunii npenonasaresns Kamoza Taressna MuxaiinoBHa

Koa u HauMeHOBaHMe HamnpaBJICHUA IIOATOTOBKH, l'lpO(l)I/I.]'lﬂ:

42.03.01 Pexnama u cBsI3U ¢ OOIIECTBEHHOCTHIO
«YTpaBieHHe COUATLHBIMU KOMMYHUKausiMmn» (Liberal Arts)

KBamndukanus (crenenb) BbIMIYCKHUKA: OaKagaBp
®opma 00yUeHHUs1: OUHAs

I_[e.m, OCBOCHHUSA NTUCHUIIJIMHBI (I)OpMI/IpOBaHI/Ie CIIOCOOHOCTH YUUTBIBATH TCHACHIIUU PA3BUTHS
06HI€CTB€HHI)IX U TOCYAAPCTBCHHBIX HWHCTUTYTOB JIA KX PASHOCTOPOHHETO OCBCUICHHA B
CO3JaBaCMbIX MCAUATCKCTaX U (I/IJ'II/I) MCAUANPOAYKTax, U (I/IJ'II/I) KOMMYHHKAIIMOHHBIX ITPOAYKTAX

Ilian kypca:

Tema 1. UHTerpupoBaHHbIe KOMMYHUKAIIUA
MbI ucciieryemM onpeneiieHue, CTPYKTYpPHbIE KOMIIOHEHTH]
M 0COOCHHOCTH MHTETPUPOBAHHBIX KOMMYHUKAITHI.

Theme 1. Integrated communications

We explore the definition, structural
components and features of integrated
communications

Tema 2. UHCTpYMeHTBI 00LIEHUSA
OcHOBHBIE CpeACTBa KOMMYHUKALMU: BKIIIOYAs
kommyHuKauu ATL u BTL u ux npumeHnexue.

Theme 2. Tools of communication

The main tools of communication: Including
ATL and BTL communications and their
application.

Tema 3. Mepuanaai3auur

AHanu3upyeM KOHLEMNIHIO U OCHOBHBIE HAIPaBICHUS
MepueHaii3uara. CoObITUMHBIN MapKETHHT U BBICTABKH:
MBI KPUTUKYEM UJI€U, CBSI3aHHBIE C COOBITHIHBIM
MapKETHHIOM M UICTOPUEN BBICTABOK KaK CPEICTBA
KOMMYHMKAIIUH C LIEJIEBON ayUTOPHUEH.

Theme 3. Merchandising

We analyse the concept and main directions of
merchandising. Event marketing and exhibitions
'We critique the ideas surrounding event
marketing and the history of exhibitions as a
means of communication with target audience

DopMbI TEKYLIET0 KOHTPOJIA ¥ NIPOMEKYTOYHOI

B xone
MAapKETUHIOBbIE KOMMYHHUKALUW» HCIIOIb3YIOTCS
YCTIEBAEMOCTH O0YYArOIIHXCSI:

peaim3zai  JUCHUIIIIMHBI

JAucuumnimza

aTTeCTALMH:

B51.0.71B.03.01
CICAYIOMIUC MCTOABbI TCKYHIECTO KOHTPOJIA

«HTerpupoBaHHbIe

NunuBunyanbHas Ipe3eHTALMs: 3aJaHue II0
WHIUBUAYAIbHONW paboTe, KOrjga CTYAEHTHI
JIOJIKHBI COCTABUTH I1JIaH KOMMYHUKAlIHOHHOMN
CTpaTeruu.

Individual presentation:
A plan for the communication strategy.

HpOMe)Ky'TOLIHaH arTecTanus IpOBOJAUTCA B (bOp

MeE.

C
D

NunuBuayanpHas mucbMeHHas padota, 1800
cioB. PaszpaboraiitTe KOMMYHHMKallMOHHYIO
CTPATETHIO JUJIsl OpraHU3ALNH:

1. Pexsiama. BpiOepuTe HECKOIBKO PEKIaMHBIX
WHCTPYMEHTOB B 3aBUCUMOCTH oT

organisation:

ommunications strategy, 1,800 words:
evelop a communications strategy for an

1. Advertising. Select several advertising
tools depending on the company's




MapKETUHTOBBIX HeJei KOMIIaHHH.
Pazpaboraiite TEKCTBI pEeKJIaMHBIX
COOOIIEHUH ISl KaXI0TO U3 CPEICTB.

2. CBsi3u ¢ OOLIECTBEHHOCTHIO. Pa3BuBaTh
JIEATEIIBHOCTD 110 CBSI35IM C O0IIECTBEHHOCTHIO
1 BeIOMpaTh Hanobomee r¢dexruBabie CMU.

3. Ipsamoit wmapkerunr. Cdopmynupyiite
ATanbl U TMOAPOOHO OMHUIIMTE WHCTPYMEHTBI
MPSIMOTO MapKETHHTA.

4. CopeiicTBre mnOpofaxkaM. YKaKHUTE BCE
(hopMBI CTUMYJUPOBAHUS MPOJAK,
MpUeMJIEMbIE I KaXIOT0 KOHKPETHOTO
MeporpusTus.  Pa3pabortaiiTe  HECKOJIBKO
KOHKPETHBIX CXEM M OIUIIUTE UX.

marketing goals. Develop texts of
advertising messages for each of the
means.

Public relations. Develop public
relations activities and select the most
effective mass media.

Direct marketing. Formulate the
stages and describe in detail the tools
of direct marketing.

Sales promotion. Specify all forms of
sales promotion that are acceptable for
each specific event. Develop several
specific schemes and describe them.

OcHoBHasi iMTEpaTypa:

1. [lapkos, ®.11. KOMMYHHKOJIOTHS: OCHOBBI TEOPUH KOMMYHHUKAITUK [DIIEKTPOHHBIN pecypc]:
yueOHUK st OakanaBpos/ IllapkoB @.Ml.— DiaeKTpoH. TEKCTOBbIC AaHHBbIC.— MOCKBa:
HamkoB u K, 2018.— 488 c.— Pexum nmocryma: http://www.iprbookshop.ru/85127.html —

SBC «IPRbooksy.

2. Iapkos, @.1. MaTerpupoBanHbie KOMMYHHMKauuu. [IpaBoBoe peryinpoBaHue B pekiame,
CBSI3SIX C OOIIECTBEHHOCTHIO M JKYPHAITUCTHKE [DIEKTPOHHBIA pecypc]: ydeOHoe mocodme/
lapkoB ®@.1.— DnekTpoH. TeKCToBbIe JaHHbIe.— MockBa: Jlamkos u K, 2016.— 334 c.—
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