AHHOTAIIUS PABOYEH ITPOT'PAMMBI JIACIUILIAHBI

b1.B.JIB.01.25.03 «I1oBenenue norpedbureneit (Consumer behavior)»

ABTOP — COCTABUTEJIb!
3aBeayromuil kadenapoit HHTETpupPOBaHHBIX KOMMYHHUKAIMH, K.9.H. M.B. 3axaposa

Ko u HauMeHOBaHUe HATIPABJIEHHUS NOATOTOBKH, MPoQuIs:

42.03.01 Pexiiama u cBsA3H € 00IIECTBEHHOCTHIO
«YnpasieHue colaibHbIMU KoMMyHHKanusimm» (Liberal Arts)

KBamudukamnus (crenenb) BIMYCKHUKA: OaKagaBp
®opma 00yUeHHUs1: OUHAs

He.m: OCBOCHHUA NUCHHUIIIMHBI: (bOpMI/IpOBaHI/Ie CIIOCOOHOCTH Y4aCcTBOBAaTh B pa3pa60TKe u
IJIaHUPOBAHUH KOMMYHHUKAIIUOHHBIX KaMITaHUM Ha MCKAYHAPOAHBIX PBIHKAX C UCIIOJIb30BAHUCM
AKTYAJIbHBIX HHCTPYMCHTOB IIPOJABUKCHUA

Ilian kypca:

Theme 1. Consumer Behaviour and Decision Making

Explore the different types of decision making and how marketers use this to change attitudes.
Theme 2. Cultural and Social Class Influences on Consumer Behaviour

Understand how our perceived social status influences our buying behaviour.

Theme 3. Influence of Self and self-image of Consumer Buying Pattern

Analyse the impact of our understanding of ourselves on consumer behaviour.

Theme 4. Group Influences on Consumer Behaviour

Examine family influences and larger group dynamics on consumer behaviour.

Theme 5. Consumer Ethics and Social Well-Being

Students will learn about how sometimes marketers undertake deceptive and covert marketing
techniques and how some marketers exploit consumers by targeting vulnerable groups of the
society, e.g. children.

Theme 6. Networked Consumer Behaviour

Word-of-Mouth and Social Media. Analyse how social media changes the way companies and
consumers interact and how online social networking magnifies the impact of word-of-mouth
communication.

(I)OpMI)I TEKYIIEro KOHTPOJIA AU l'[pOMC)KyTO‘lHOﬁ aTrecranum:

B xone peanuzanuu aucruruinasl b1.B.JIB.01.25.03 «IToBeaenue notpeduteneit (Consumer
behavior)» ucnone3yroTcs cleayromre METObI TEKYIIIETO KOHTPOJIS YCIIeBaeMOCTH
obyuarormuxcs: Group presentation: A group work assignment where students have to critically
engage with a case study.

[TpomexyTouHas aTTecTanus IpoBoauTes B cieayroreii ¢popme Individual report, 2,000 words:
Critical analysis of case study

OcHoBHas iuTEpaTypa:

1. KopotkoB A. B. MapkeTuHroBbIe UCCeI0BaHUs: yueOHOe ocoOue /i By3oB / A. B.
KopotkoB. — MockBa: FOHUTU-JTAHA, 2017. — 303 c. — ISBN 5-238-00810-4. — Tekcr:
DIIEKTPOHHBIN // DnekTpoHHO-OmOmuoteunass cucremMa I[PR BOOKS: [caiit]. — URL:
http://www.iprbookshop.ru/71235.html

2. CadponoBa H. b. Mapkerunrossle uccienoBanus: ydye6Hoe mocodue / H. b.
Cadponora, U. E. KopueeBa. — Mocksa: JlamkoB u K, 2015. — 296 ¢. — ISBN 978-5-394-



http://www.iprbookshop.ru/71235.html

01470-3. — Tekct: aeKTpoHHBIN // DnekTpoHHO-O0nbmroTeunas cuctema IPR BOOKS: [caiiT].
— URL: http://www.iprbookshop.ru/10939.html



http://www.iprbookshop.ru/10939.html
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