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2.

NPaKTHKH

4

Bua npakTuku, cnoco0bl U (OpMbI €€ POBeACHUS

Bun npakTHKy — MpOU3BOACTBEHHAS, TIOABH/T - 00YYaIOIINI CUMYIISAIIMOHHBINA KypC
Tun — [IpoekrtHas pabora: Ctparernueckuii MapkeTur / Project: Strategic Marketing
Crioco6 (dopma) mpoBeieHUs — CTAIMOHAPHAS (HEIIPEphIBHAS).

IInanupyemble pe3yabTarbl 00y4eHHs NPH MPOXO0KICHUH NTPOU3BOIACTBEHHOM

2.1. IIpoexTHas padora: Ctparernyeckuii Mmapketunr / Project: Strategic Marketing
o0ecrneynBaeT OBJIaJleHHE CIeIYIOLIUMHU KOMIIeTEHIUSIMM:

Koz HanmenoBanue Kon HanmenoBanue 3ramna
KOMICTCHIMH KOMIICTEHIIUH oTamna OCBOEHHSI KOMIIETCHLIUU
OCBOCHHS
KOMIICTCHIIUHN
[IK-1 CIOCOOHOCTH YIPaBISATh [IK-1.6 CIOCOOHOCTH YIPABIIATH
OpraHu3alusIMH, IpPOEKTaMu
MOJpa3ieICHUSIMH, rpynmnamMu
(xomaHaMn) COTPYJIHUKOB,
MIPOEKTAMHU U CETSIMHU
[1K-2 CIIOCOOHOCTBIO pa3pabaTbiBaTh [1K-2.3 CrOCOOHOCTH OIICHUTh
KOPIIOPaTUBHYIO CTpaTeruIo, JEICTBYIOLIYIO CTpPAaTETUIo
MIPOrPaMMBbI OpTraHU3aI[MOHHOTO IPOAYKTa/yCIyTH,
pa3BUTHd U MU3MEHEHUH U CTPYKTYPHOTO HOAPAa3IEICHHUs,
o0ecrevnBaTh UX peain3aluio OpraHu3anuu u chopMupoBaTh
MIpeI0KEHUS o ee
YIYUIIEHHIO
IIK OC-12 | cnocoOHOCTH ouenuBars | [IK OC -12.4 | cnoco6HOCTB OLICHUBATh
KOHKYPEHTHYO cpeny u KOHKYPEHTHYIO  Ccpeay U
pa3pabarbIBaTh MapKETHHIOBYIO pa3pabarbiBaTh
CTpPATETUIO MPEATIPUATHS MapKeTUHIOBYI0  CTpAaTETHUIO0

IPEIIPUSITHS B paMKax
CUMYJISILIMOHHOTO Kypca




2.2. B pe3yJjbrare npoxoxxaeHnsi NPAKTHKHU Y CTYIEHTOB H0/KHbI ObITh

c(pOpMUPOBAHBI:
O0o00mennbIe
TPYAOBbIEe Koxa 3Tana ocBoenus IInanupyemble pe3yJibTaThl 00yYeHHs MPH
¢yHKIMN KOMIIeTeHIMH MPOXOKAEeHUHN NPAKTUKH
dopmupoBanue crocoOHOCTH KPUTHUYECKU
OLICHUBATh MapKETUHIOBYIO JIESITEIbBHOCTh
MEXTyHapOIHOTO MJIH BEAYLIETO MEXIyHAPOIHYIO
NEeSTeNIbHOCTh TMPEANPUSATHS, YUPEKICHUS WU
OpraHu3allii W  BBIIBIATH  CYLIECTBYIOIIUE
po0IeMBbI B 3TOM (PYHKITMOHATHHOM 00J1aCTH
Ha ypoBHe 3HaHUMI:
e colep)KaHHEe MapKETUHTOBOM cTpaTeruu
e STamnbl pa3pabOTKU MapKETUHTOBOM CTpaTeruu
® OCHOBHBIC WHCTPYMEHTHI peanmzanuu
MapKEeTUHIOBOM CTpaTeruu.
Pa3pabdorka wm .
Ha ypoBHE yMeHMil:
peanu3anus
cTpaTrerui [IK-1.6 ®  ONpPEIENUTH ATAI KUZHEHHOTO [UKJIIA MPOILYKTa
pasBHTHi 1K-2.3 ® [IPOAHATU3UPOBATH KIIMEHTCKYO 0a3
OpraHu3anui IIK OC-12.4 P P y Y
N KOMIIaHUN
(monpaszesieHuni)
e [poaHaIM3UpoBaTh marketing mix KOMIaHUU
® BBLSIBUTH NpOONEMbl B MapKETHHTOBOM
JeSITebHOCTH
®  TIPEJIOKHUTD BapUaHThI W3MEHEHUs
MapKETHHTOBOM CTpaTerMl M OTIENBHBIX €e
COCTaBJISIFOILIUX
Ha YPOBHE HABBIKOB:
® UHCTpYMEHTAMH aHajh3a BHYTPEHHEH W
BHEIIIHEH cpeJibl KOMIaHUU
® MeToIaMH nepeBoja CTpaTeruu Ha
OTIepaTUBHBIN YPOBEHb
3. O0beM 1 MeCTO NPAKTHKHU (HAYYHO-MCCIe0BATEIbCKOM,

HCCJIeI0BATE/IbCKOM, AHAJIUTHYECKON padoThI) B CTPYKTYpe 00pa3oBaTe/ibHOM IIPOrpaMMBbl
O0bem nNpakTUKH
O6beMm (Tpynoemkoctsb) [IpoektHoilt paboTel: CTpaTernueckuit MmapkeTusr / Project: Strategic
Marketing — 7 3.e. (19 1/6 nenenu), 252 akajgeMHYeCKMX dYaca, U3 HHUX 28 KOHTAKTHBIX
aKaJIeMUYECKHX YacOB

Mecro npaktuku B cTtpykrype OII BO

—b2.B.01 (C) IIpoektHas pabota: Crparernueckuit MmapkeTusr / Project: Strategic Marketing
ocBamBaeTrcs Ha |1 Kypce B 2 ceMecTpe.
Legb NpakTHKH COCTOMT B pa3pabOTKe pPEKOMEHJALMH IO COBEPIICHCTBOBAHMIO
CTpaTeruyi KOMIaHUM.




— MPaKTUKA pealn3yeTcs MOCIe N3yYEeHUS TUCIIUILIHH:

e b1.5.04 I'moGanbubie MapkeTuHrossie crpareruu / Global Marketing Strategies;

e F1.B.07 ®opmupoBaHue HHHOBAIMOHHOW AKOCUCTEMBI B IMHAMUYHON cpee /
Innovations EcoSystem Development in VUCA-environtment;

e b1.b.01 Ananu3 mobanpHbIX cTpareruii / Global Strategy Analysis.

OO6yuarontuii cumyssinnoHHbll Kype b2.B.01 (C) Ilpoektnas paGora: Crpareruveckuii
mapkeTHHr / Project: Strategic Marketing peanu3syercs nmocie BoinonHenus cryaearamu b2.0.01
(Y) O3snakomuTenbHas TpakTUKa: OCOOCHHOCTHM  ONEPAlMOHHOTO  MEHEIKMEHTa B
MexayHaponHoM koHTekcTe / Introductory internship: Operations Management in Global Context.

dopmar Kypca pa3BHBAET CIIOCOOHOCTH CTy/leHTa paboTaTh Ha pe3ynbTar, paboTaTh Hax
COOCTBEHHBIMU OIIMOKaMU, T.€. pa3BUBACT CIIOCOOHOCTH aJ€KBATHOTO OTHOLICHHS K KPUTHKE U
HaBBIKM CAMOKPHTHUKH.

d)opMa HpOMe)KYTOqHOﬁ aTTeCTalu B COOTBCTCTBHUHU C y‘le6HLIM IIJTaHOM — 3a4€T C OHGHKOP'I.



4.

Conep:kaHue NpPaKTHUKHA

/o

OTansl
(mepuojibl)
MPaKTUKH
(HIP)

Buapr pabot

Onpenenenue Lenn npoexra
OrnpesienieHne 3TanoB
MpoeKTa u GUKCUPOBaHUE
rpaduKa KOHCYIbTAIHH

Kparko HamomuHanue teopun — 0030p METOIOB
CTPATErn4eCKOro MapKETUHIOBOI'O aHAJIM3a.
Pekomenpanmm N0 BBINOJHEHUIO  MPAKTHUYECKUX
MOLIArOBBIX 3aJaHUI MPOEKTA.

IlocraHoBka  moMamHero  3ajaHus UL TPy
ciymaresei (1o 3 JyenoBeka B rpyme):

- MPOAHAIU3UPOBATh PE3YJbTaThl Y4eOHON MPaKTHK -
«AHamM3  CTPareru4eckodl  MapKETMHIOBOM L€
HNPENNPUATHS UM MOArOTOBUTH IPE3EHTALUU TPYII
CIIyIIaTeNIeN 110 TEMaM:

e Onucanue X035IMCTBEHHOM JIESITETIbHOCTH
NpEeANPUITHUS

e licTopusi BOSHUKHOBEHUS MPEATPUSITHS

e  OCHOBHBIE BU/IbI ACSATEIBLHOCTH

e  (OCHOBHBIEC MPOU3BOJCTBEHHBIC AKTUBbI

e [lokazarenu (MHAHCOBO-XO03MCTBEHHOM
NEeSATEIbHOCTH

3ananue 1: Pazpaborka e PaspaGorka TUTIOTE3HI CTpaTErudeCcKoi

THITOTE3BI O
KOHKYPEHTOCIOCOOHOI
CTpaTernyecKon 1enu
TPEATIPUSATHS

MapKETUHIOBOH LIEIIN
e (OO060CHOBaHHE TMIIOTE3bl OCHOBHOM CTpaTermyecKoi
PBIHOYHOMW LIEJIN IPEATIPUATHS
[IpoBenenune npezeHTauil TPyl CIyIIATENEeH IO TeMeE
«AHanu3  CTPAaTerMYecKOM  MApPKETHHIOBOW  IIEJIH
PEIIPUATHS.
OOcyxeHue TMpe3eHTaluuid Tpynn ciaymarene u
pEKOMEHAAIMA  PYKOBOOWTENS TNPAKTUKM 1O  HX
OpabOTKaM.
[locraHoBka  JOMamIHero  3aJaHusl Uil TPYMI
ciymaresnei (1mo 3 4enoBeka B TPYTINE):
- IPOBECTH «AHAJIN3 PHIHOYHOU CPEbl PENIIPUITHSD U
MOATOTOBUTh MPE3CHTAllMU TPYyNI CAyliareaed 1o
TEMaM:

OrnieHka EMKOCTH pPbhIHKA

Jnnamuka nex

JIOXOMHOCTH pBIHKA

OCHOBHBIE UTPOKH U UX XapaKTEPUCTUKHU
XapakTepUCTUKH MOKYIIaTeIe

3aKoHOATEIbHBIE 0COOCHHOCTH

ObocHoBanne MO0 KOPPEKTUPOBKA THIIOTE3bI
OCHOBHOM  CTpaTerm4ecKoM  pPBIHOYHOW  LEIU
IIPETPUSITHSL




3amanue 2: AHanus
PBIHOYHOM KOHBIOHKTYPBI U
KOPPEKTUPOBKa
CTPaTernyecKon LeNnu

[IpoBenenune mpe3eHTaUl Tpymnn CIyIIaTeNend Mo TeMe
«AHaIU3 PHIHOYHOW CPEJIbI IPEATPUSITHSI .
OOcyxneHue TMpe3eHTAlMi TPynn  Ciymarelied Hu
pEeKOMEHalui TpeHepa MO UX JI0padOTKaM.
[locTanoBka  JgoMaimIHero  3aJaHus JJs  TPYII
ciymiarenei (o 3 yenoBeka B IpymIie):

- 3a 5 pabounmx gHed (1 pabowas Hemens)
ocyuiecTBUTh «lIpoBeneHre MapKEeTHHIOBOIO aHalIM3a
U pa3pabOTKy MapKEeTUHIOBOM CTPaTEeruy MPeIPUITUSD)
U TIOATOTOBUTH IPE3EHTALMU TIPyII CclyliaTenaeil 1o
TeMaMm:

SWOT ananu3s
5 cui Iloprepa
Marpuna BCG
Space ananu3
VRIO ananu3
[lo3unmonnpoBanue MPEAIPUATHS  HA
PBIHKE
Poinku
Kareropuu norpedurencit
KonkypeHtHbie mpenmyIiecTsa
MapKkeTUHTOBBIA MUKC
KiroueBbie TOBapbI IpeIPUsATHS
OcHOBHbIE MOTPEOUTENHCKUE
XapaKTePUCTUKU TOBAPOB MPEANIPUATHUS
OO0BEMBI TPOAAK TOBAPOB MO KATETOPUSIM
CootBercTBHE CTpaTeruu
c(OopMyTUPOBAaHHOM  THUIOTE3€ OCHOBHOH
CTPAaTernyeCcKOM pbIHOYHOM eI MPEATIPUATHS

3amanue 3: PazpaboTka
MapKEeTUHTOBOM CTpaTeTruu
NPEAIPUATHS

[IpoBenenune mpe3eHTaunii rpymnn CIylaTesend Mo TeMe
«IIpoBeneHne MapKeTMHIOBOIO aHalM3a U pa3paboTka
MAapKETUHIOBOW CTPATETUH MPEATIPUITHS.
OOcyxneHue TMpe3eHTaUuWd Tpynnm ciaymareneil u
peKoMeHAalNi TpeHepa Mo UX T0padoTKaM.
[locraHoBka  jJOMamIHero  3aJaHus JUI  Tpynn
ciymiarenei (o 3 yenoBeka B Ipymrie):

- 3a 5 pabounx nHeit (1 pabGouas Hemens) MPOBECTH
«Pa3paboTky MapKeTHHTOBOM MPOTPaMMBbI
NpEANpUITHS» W TOATOTOBUTH MPE3EHTAUUU TPyNI
CIyIIaTeNIel 1Mo TeMaMm:

Pa3pabotka cocTaBa IIPOEKTOB
Mapxkerunrosoui IIporpammsel
OreHka HEOOXOMMMBIX W HAJIWYUS

JIOCTAaTOYHBIX pecypcoB IIPOEKTOB
Mapxkerunrooii [Iporpammet
Omnpenenenue KPI no BBITIOJIHEHUTO

IIPOCKTOB W  OLICHKE JOCTHXKCHHS  Leled
Mapxkerunrosoi IIporpammsel




e PazpabGorka rpaduka NPOEKTOB MapKeTHHTOBOU
[IporpamMmbl B BHAE CETEBOM JHarpaMMbl WU
muarpamMmbl  ['aHTa W AMarpaMmbl  KOHTPOJIBHBIX
TOUCK

e llcnonp30BaHME My3BIPPKOBOW JHArpaMMBl  JUIS
aHaJM3a MPOEKTOB IO pean3aluy MapKETHHTOBON

cTpareruu
3amanue 4: Pa3zpaboTka [IpoBenenue nmpe3eHTaU Tpynn CIylIaTesen Mo TeMe
[IpOrpamMM MapKeTUHra «Pa3paboTka MapkeTuHroBou [IPOrpaMMBbl
NPEATPUITHUS.

OOcyxnenue mpe3eHTaUMid Tpynn ciaymareneid u
pEKOMEHJalui TpeHepa M0 UX A0paboTKaM.
[locraHoBKa  goOMamHEro  3ajaHus  JUIA  TpyNI
ciymaresei (1o 3 yenoBeka B rpyme):

- 3a 10 pabouux gnei (2 pabo4Mx HENENN) MPOBECTH
«AyIUT ¥ TIOATOTOBKY MNPEMJIOKEHUH IO YIyUIIEHHIO
JESATEIbHOCTH MAPKETUHIOBOW CIIy>KOBI IIPEIPUITUSD)
U TIOATOTOBUTH IPE3EHTALMU TPy CIyllaTejaei Io
TEMaM:

Pesynbrarel ayqura MapKETMHIOBOM IPOTPaMMBbI
IPEIIPUITHS

Onucanne MapKeTUHIOBOI'O MOAPA3/EIIEHUS U €T0
IIOJIOXKEHMSI B CTPYKTYPE IPEAIPUITHS

Onucanne nened M 3agady MOJApA3AEICHUS U
KaueCTBa UX BBIIIOJHEHUS

Onucanue TeKymux npoodiaem noapasaesieHus
PexoMeHnan pyKkOBOACTBY MPENIPHUITHS IO
YIIy4ILIEHUIO paboThI MapKETUHIOBOTI'O
NOJApa3JeICHUsl W  IPOBEACHHUS U3MEHEHWI,
HEOOXOMMMBIX I pealu3alldyd IpeajaraeMon
MapKEeTUHIOBOM CTpaTeruu

[Tnan BBIIIOJIHEHUS IIPEIIOKEHHBIX
PEKOMEHIallUi C OTBETCTBEHHBIMU U CPOKAMU

3ananue 5: Aynut IIpoBenenue npe3eHTauui rpymm Ciylmareiend o TeMe
ITOCTPOECHUS CUCTEMBI «AyouT M NOATOTOBKA MPEUIOKEHUN MO YIyYIIECHUIO
MapKeTUHTa B KOMIIAaHUHU JeSITeIbHOCTH MaPKETUHTOBOM CITYKOBI IPEINPUATHS.

OOcyxeHue Tpe3eHTaluuid Tpynn ciaymarene u
pEeKOMEeHJalui TpeHepa Mo UX J10padoTKaM.

Odopmienue pe3yabTaToB ITonBeneHune UTOroB aHanusa, ohoOpMIIEHHE PE3YJIbTATOB
MIPOEKTa U peKkoMeHJaluil B ¢opme oTyeTa-mpe3eHTAluHu s
3aILUThI

5. ®opMbl 0TYETHOCTH O MPAKTHKE

[To oxoHUaHUM MPOXOXKIAEHUS MPAKTUKHU B JIEKAHAT MPEACTABISIETCS OTUET O pe3ysibTarax
MPOXOXKIACHUS TPAKTUKU B (hOpMe MPE3eHTALINH.
OT4er 0 MPOXOXKIECHUM TMPAKTUKH COCTABISACTCS HCKIIOYUTEIHLHO B YYEOHBIX IENSAX H
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OLICHUBAETCSA KOMUCCUEH, COCTOSAIIEH U3 PYKOBOOUTEIS MPAKTUKH, PyKOBOIUTEINS IIPOIPaMMBl U
BEIYIIMX IIPENIOJABATEIICH.
Otuer nomKeH coaepxKarb:
e OmnpeznenéHHble 3TalbI IPOEKTA, B PAMKax KOTOPOro Obl1a BEICTpOEHa paboTa
e Pa3paboTaHHOCTh  TMIOTE3bl THUMNOTE3l O  KOHKYPEHTOCHOCOOHOM
CTPaTEernyeCcKom LENH NPEATPUITHS

e AHanu3 ppIHOYHOW KOHBEKTYPBI

e Pa3pa0oTaHHYIO0 MapKETHHIOBYIO CTPATETHIO

e PesynbTaThl TECTUPOBAHUS CUCTEMbl MAPKETHHIA B KOMIIAHUU

CtpykTypa oTuera

TUTyIBHBIN TUCT
OrunaBnieHue

Bsenenue

OcHoOBHO¥ pa3zzen oT4eTa
3aKiaroueHue

[Ipunoxxenus (Ipyu HAIUYUK).

6. MarepuaJjibl TeKylIero KOHTPOJS YycleBaeMOCTH oOyudawomuxcsi U ¢GoHj
OLIEHOYHBIX CPECTB MPOMEKYTOYHOM ATTECTAIIUH 1O MPAKTHKE

6.1. Texymumii KOHTPOJIb YCIIEBAEMOCTH

6.1.1. B xone peanmzammu IlpoextHoit paborer: Ctparernueckuii Mmapketusr / Project:
Strategic Marketing npoBOAATCA KOHCYJIBTAllMM C PYKOBOAMTENEM IPAKTHUKH, KOTOPBIN
OTCJICKUBACT Ka)KI[BIfI oTall peajm3alli IMPOCKTa M AAaCT PECKOMCHAAIWH I10 HCIIOJIb3YyCMbIM
MHCTPYMEHTaM M MeETO/laM, MPOUCXOAUT OOCYKIACHUE IMOCIEAYIOIIEro 3Tana U ajJropuT™Ma ero
peanu3anuy.

B xome peanmzanuu yueOHOM MPAKTHKH TIO MOJYYSHHIO TIEPBUYHBIX MPOPECCHOHATBHBIX
YMeHI/II\/’I W HABBIKOB MCIIOJIB3YIOTCA CICAYIOIMUEC METOAbI TCKYHICIO KOHTPOJIA YCIIEBACMOCTH
00yYaronuxcs:

PykoBoauTenb MpakTUKK OT OpraHU3alui OLIEHUBAET pabOTy MIPOEKTHBIX IPYIIL;
CTyneHTbl OLIeHUBAIOT IpYT Apyra (p-to-p assessments);

PykoBomuTe s MpakTHUKK BHICTABIISIET CBOJHYIO OIIEHKY 3a pa0bO0Ty KaXKJIOTO CTYJEHTa IO
MPEIOKEHHBIM TTOKa3aTeNsiM 10 S5-0aTbHOM IIKale, OPUEHTUPYSCh /WM JAeT CBOW KpaTKUl
KOMMEHTapHi.

6.1.2 MarepuaJibl TEKyILIero KOHTPOJISI yCIIeBAEMOCTH

Pesynprarel paboThl MarucTpaHTOB BO BpEeMs TEKYIIIETO KOHTPOJIS YUUTHIBAIOTCS IPU
BBICTABJICHUU UTOTOBOM OLIEHKH 3a IIPAKTUKY U BKIIIOYAIOT CJIIEIYIOLINE aCIIEKThI:

® CBOCBPEMCHHOCTDH IMPEAOCTABIICHHUA PE3YJIbTATOB KaXKI0I0 dTara-3agJaHus IpOCKT
® KAuE€CTBO MPCAOCTABIIACMOI0O pE3yJibTaTa 110 KaXXJI0MYy 3TaIly-3a1aHUIO ITPOCKTA

® CIEKTpP UCTOIB3YEMBIX HHCTPYMEHTOB U METOJIOB ISl TIOJTYyUEHUS PE3YIbTAaTOB
(cbop MaTepuanoB, MPOBEACHHSI aHATN3a U TN)

6.2. ®oH/1 OLIEHOYHBIX CPEACTB MPOMEKYTOYHON aTTECTALMH M0 NPAKTHKE

6.2.1 [IpomexxyTouHast aTTecTaIus MO MPaKTUKE TPOBOAUTCS B (popMe 3alUThI OTYETa O

10
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MIpaKTHKe repesl KoMuccuei B popMe Mpe3eHTalnu.

Komuccus Brimroyaer B ceOsi PyKOBOIAMTENS MPAKTHKH, PYKOBOAMUTENS IMPOTPaMMbl U
BEAYLIUX IIPETIOAABATENEH 110 HAIIPABIICHUIO.

6.2.2. OneHouHble cpeACTBA /sl IPOMEKYTOYHOM aTTeCTalllH.

Komuccus OLCHUBACT 3allIUTYy I10 CICAYIOIHUM ITOKa3aTCIsAM:

ITlokazamenu OY€eHUBAaAHUA

Bbannet

KagecTBo npoBezieHHOT0 HccaenoBanus 1 ananmsa (30)

KagecTBo pexomenmanmii u ux aprymenranus(30)

IIpesenramms (15)

«Bompoc-oteer» (20)

CrnoxHocTh ipoekTa/KpearnBHOCTD MPH BBITIOJTHEHUN
mpoekTa (5)

Hroro (max 100 6ann08)

IIxana oneHuBaHuA

Onenka popMHUpyeTCs U3 CISTYIONUX YaCTeH:
1. Ouenka pykoBOAUTENS MPAKTUKH — MaKCUMYM 25 6amioB (25%)
2. OreHka 3a 3amuTy otyeTa — MakcumyM 50 6amioB (25%)
3. Onenka 3a mpaktuky b2.B.01 (V) Ilpaktka mno mMOXy4YEHHIO MEPBUYHBIX
Ipo(eCCUOHANIBHBIX YMEHUI 1 HAaBBIKOB — 25%

Hns mepeBoga cymmbl 6auioB u3 100-0aiibHON CUCTEMBI B TPAAUITMOHHYIO S-0aUTbHYIO
CUCTEMY OILICHUBAHUS UCIONB3YETCs CIAeIYIOIIas CXema:

MeHee 55 0aioB HEY/IOBJIETBOPUTEIBHO
55-69 YAOBJIETBOPUTENIBHO
70-84 XOpOIIIO

85-100 OTIIMYHO

Iloka3zarenn m KPpUTEPUHA OLCHUBAHUA KOMIIeTEeHIIMI Ha Pa3/IMYHBIX J3TAalmax HX

(¢popmupoBaHus

Jrtan 0CBOECHUA

Iloxa3arenpb olleHUBaHUA

Kpurepnii onieHuBanus

KOMIIETEHIH

K-1.6 — CnocobHOCTh Opranu3oBath paboTy | CriocoOeH OnpeaeIuTh e TPOCKTa,

CIOCOOHOCTh HaJl IPOEKTOM MPAKTUKH U B KOHTEKCTE | ITarlbl MPOEKTA. Ymeer

YIIPaBIATh paboThI paspaboTaTh MIPOEKT | pa3pabaThIBaTh TUIIOTE3Y 0

MPOEKTaMHU MapKEeTUHTOBOM IMPOrpaMMbl KOMITAHUH | KOHKYPEHTOCTIOCOOHOH
CTPATETUYECKOW IETH TPEATPHUSITHS.
Bnaneer HaBbIKaMU aHanm3a
PBIHOYHOU KOHBIOHKTYPHI "
KOPPEKTHUPOBKHU CTpaTeruuecKou
eTIH. Criocoben pa3paboTaTh
MapKETUHTOBYIO CTpaTeTuio
MIPEeANPUATHS
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IK-2.3 - CnocoOHOCTh KpUTHYECKH oOIleHWBaTh | [Ipemmaraer mard 1o yJaydqlIeHUIO
CIOCOOHOCTH MapKETUHTOBYIO JeSATEIbHOCTh | MAPKETUHTOBOU MOJIUTUKHU
OLICHUTh MEXIYHAPOAHOTO  WJIM  BEAYLIEro | KOMIAHUM, a TakKKe€ MCIOJIb3yEMbIX
JEHCTBYIOIIY IO MEXIYHAPOJIHYIO JIeATEeTbHOCTh | KOMITAHUEH MapKETHUHT OBBIX
CTPaTeruo NPEANPUATHS,  YUYPEXKACHUS WM | HHCTPYMEHTaX.
MPOAYKTA/yCIIyTH, | OpraHu3alnuu u BBISIBIIATD
CTPYKTYPHOTO CYLIECTBYIOIIMUE MPOOJIEeMbl B 3TOM
noapasznencHus, | pyHKIMOHAIBHOMN 00JIacTH
OpraHu3alyu u
chopMHpOBATH
MPEAJIOKEHHUS 110
€€ YIYUIICHUIO
K OC-12.4 dopmupoBaHne criocobHocTH | icnonk3yeT B MPOEKTHOW pabote
aHAJIM3UPOBATh, BBIOMPATH U | TIOJIXOJTbI u WHCTPYMEHTBI
OLICHUBATh COOTBETCTBYIOIIME | COBPEMEHHOTO MEXyHApOIHOTO
KOHIIETITYaJIbHbIC CXEMBbI JUTSL | MApKETHHTA o MOBBIIICHUIO
BBIpAa0OTKM  peHIeHH B  paMKax | KOHKYPEHTOCIIOCOOHOCTH KOMITAHUU.
CHMYJIALHMOHHOTO Kypca [Ipumensier  3HaHus  cnenuduku
CTpaTeruid  BBIXOJAA HA  HOBBIE
MEXIYHAPOIHBIC PHIHKH.
ApPryMEHTHpPYeT BBIOOp CTpaTeruu
YIPaBJICHUS WHCTPYMEHTaMHU
MEXKyHapOAHOU MapKETUHT OBOM
POTPaMMBI.

6.3. MeTonnueckne MaTepuaJbl
CHGHH&HBHBIG MCTOANYCCKHUEC MaTcpualibl, ONPCACIAIOMUC MMPOUCAYPhl OUCHUBAHUSA

3HAHWUM, YMEHUH,

HaBBIKOB H (I/IJ'II/I) onbITa OCATCIIBHOCTH,

(dbopMHUpOBaHUS KOMIIETEHINH, HE UCTIOIB3YIOTCS.

7.
cetu "UnTepHer"

7.1. OcHOBHas JqUTEpaTypa.
1. Robert Grant, Contemporary Strategy Analysis, 11th Edition, Jon Willey and Sons, 2021

XapaKTCpU3yrInUX ISTallbl

Y4eOHas JuTeparypa M pecypcbl HHPOPMALHMOHHO-TEICKOMMYHHKALMOHHOMN

2. TI'pant PobGept M. CoBpemenHslii cTparernueckuii ananus. — CII6, [Tutep, 9-e uznanue,

2018. 672 c.

D. Collis, C. Montgomery, Corporate Strategy. A resource-Based Approach, 2™ edition,
McGrowHill, 2004

Tommicon-mit., A. A., Crpuxnenn III, A. . Crparerndyeckuii MEHEKMEHT: KOHIIETIIUN
Y CUTyallMM JiIs aHanu3a, 12-e uznanue. M., Bunssamc, 2005.

Ancodd U. Hosas xopnoparusnas crparerus. — CII6.: [Turepkom, 1996

IToprep M. KonkypeHTHas crparerus: MeTonuka aHanu3a orpacieil 1 KoHKypeHToB.Ilep.
¢ anr1. M.: Anbniuna busnec-byke, 2005

[Toprep M. KoHKypeHTHOE NpEeUMyIIECTBO: KaK JOCTHYb BBICOKOTO pe3yJibTaTa 1
00ecreunTh ero yCTOWYMBOCTE: TIep. ¢ aHm. — M.: AnbnuHa, busznec bykc, 2005

7.2. lonoJiHMTEILHAS JIUTEpaTypa
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www.cfin.ru/management/strategy

www.strategia.ru

www.top-manager.ru

Kypnan «kcnep» - www.expert.ru

HoBblil MeHEHKMEHT — Www.new-management.info

Cucrema nmpodeCcCHOHATLHOTO aHaJIM3a PHIHKOB U KOMIaHUH - www.spark.interfax.ru

TexHoMOrHM KOPIOPATUBHOTO YIPABICHUS - WWW.iteam.ru

© N o 0k~ w0 Dd PR

denepanbHbli 00pa30BATENBHBIN TOPTAl — JKOHOMHUKA, COIMOJIOTHS, MEHEKMEHT. —
www.ecsocman.edu.ru

9. DJexTpoHHBIC KHUTH: MEHEDKMEHT U YIIPABJICHUE MPEANPHATAEM — WWW.aup.ru

7.3 HopmaTuBHBbIE IPABOBbIE TOKYMEHTBI
«TpynoBoii konekc Poccuiickoit @enepanun» ot 30.12.2001 N 197-03

8. MarepuajbHo-TexHM4Yeckasi  0a3a,  HMH(OPMALMOHHbIE  TEXHOJOI'MH,
NporpaMMHoe odecnedyeHne 1 HHPOPMALUOHHBIE CIIPABOYHbIE CHCTEMbI

JUis NpoXoXKAECHUS MNPaKTUKM HPUHUMAONIAs OpraHu3alys IpefoCTaBlseT CTYACHTY
pabouee MecTo, COOTBETCTBYIOLLEE XapaKTEPY BHIIOIHSAEMON padOTHI.

JUis  opraHuzanyM CaMOCTOATEJIbHOM pa0oThl B NHEpUOJ] MPAKTUKH  CTyAEHTaM
IIPEIOCTABIIAETCS BO3MOXKHOCTh MCIOJIb30BaTh KOMIIBIOTEPHI, NMPUHTEPHI, AocTyn B MHTepHer,
KOTOPBIMHM pacriosiaraeT (axylibTeT, B Xojule 2 3Taka 2 KOpIyca, a TakkKe YMTaJbHbIN 3ai
OMOITMOTEKH B 5 KOpIyce.

Jlnist mpoBeIeHUsI KOHCYJbTallUi Pe10CTaBISIOTCS:

1) Aynurtopusi, oOopyaoBaHHasi JJisi IPOBENCHHS KOMIIBIOTEPHBIX IpEe3eHTAIH,
BKJII0Yasi BO3MOYKHOCTh YaCTHYHOTO 3aTEMHEHUs! ayTMTOPUHU TIO aJIpecy

[Ipocnexkt Bepnaackoro, 82, kopnyc 5, aynutopus 129 nnsa nexuuit, aynuropuu 505 u 506
JUIS IPAKTUYECKUX 3aHATUH, KOMITbIOTEP/HOYTOYK U MPOEKTOP B HAJTMUUHU

2) MynsruMennitHoe  00OpyIOBaHWE  JUJII  KOMIBIOTEPHOW  MpEe3eHTAluu  —
MEPCOHANIbHBIN KOMIIBIOTED, IPOEKTOP, IKPaH
3) OO6wruHOE 000PYIOBAHUE AYIUTOPHH - TOCKA, (IOMACTEPHI
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