bnok 1.lucumnnunHbl (Moaynn)

Ob6s3aTenbHas 4YacTb

b1.0.01 Wctopusi Poccumn
51.0.02 ®unocodus
51.0.03 VIHOCTpaHHbIi S3bIK
51.0.04 Pycckuin s13bIK U KynbTypa peuu
51.0.05 SKOHOMUYEeCKas Teopus
51.0.06 MatemaTuka
61.0.06.01 |/luHeliHas anrebpa 1 aHanUTU4YecKas reoMeTpus
61.0.06.02 |MaTemaTu4eckuii aHanm3
51.0.06.03 |MaTemaTuyeckas U TEOpETUYECKasi CTaTUCTMKA U TEOpUS BEPOSITHOCTEN
61.0.07 WHdopmaTrka
51.0.08 Skonoruns
b61.0.09 SKOHOMMKa opraHu3auunm
51.0.10 Cratuctuka
b1.0.11 Byxrantepckuii U ynpaBneHYeckuin yueT
b1.0.12 MapkeTuHr
51.0.13 KoMMepyeckas aesTenbHoCTb
51.0.14 Jloructuka
b1.0.15 MeHemKMeHT
b1.0.16 OpraHu3saums, TEXHONOMUs U NPOEKTUPOBAHWE NPeAnpUsSTUiA
b1.0.17 VIHdOpMaLUMOHHbIe TEXHOMOMMU B NMPOEeCcCMOHaNbHOW AeSTENbHOCTU
51.0.18 Be3onacHOCTb XU3HeaesTeNbHOCTH
b1.0.19 MNpaBoBeaeHne
51.0.20 Couwuonorus
b1.0.21 TeopeTnyeckme 0CHOBbI TOBapOBEAEHNS
b61.0.22 MporpamMMHble cpeacTBa 0PUCHOro HazHaYeHns
61.0.23 MpaBoBOE perynmMpoBaHune TOproBoii AesTeNbHOCTH
61.0.24 OCHOBbI POCCHICKOIA rOCYAapCTBEHHOCTU
51.0.25 OCHOBbI HaLMoHanbHoW 6esonacHocTH
b61.0.26 dusnyeckas KynbTypa U CnopT
YacTtb, popMupyemMasi yuaCTHUKaMM 06pa3oBaTesibHbIX OTHOLUEHU
51.B.01 BeeneHue B npodeccuto
51.B.02 Lindposble nnatdopmbl
b1.B.03 CraHpapT13auns, MeTposnorns, NOATBEPXKAEHNE COOTBETCTBUS
b1.B.04 MalUMHHOE 06yYeHME N UCKYCCTBEHBIN MHTENNEKT
51.B.05 AHTIMNCKMIA 93bIK B KOMMEPYECKOW AEATENbHOCTM
b1.B.06 TexHonornn uncpoBoii TpaHcchopMaLMn opraHu3aLmum
b1.B.07 AHanus noseaeHuns notpedurtenen
51.B.08 Hanoru Poccuiickon deaepaumny 1 HanoroobnoXxeHne MexayHapoaHON AesTeNbHOCTM
b1.B.09 LncpoBble prHaHCLI opraHn3aumm
b1.B.10 MeToabl onTUMM3aLnn
b1.B.11 YnpaeneHue Lensamu nocrasok 4.0
b1.B.12 Lincbposnsaums 3akynok
b1.B.13 Lndposast 6e3onacHOCTb
b1.B.14 MIHOCTpaHHbIN A3bIK (BTOPOI MO BbIGOpPY)
B1.B.15 MHTErpaLUmnoHHBbIi NpoeKkT
b1.B.16 SnexkTpoHHas kommepuwms / E-Commerce
b1.B.17 Digital-mapkeTuHr
51.B.18 'mbkoe ynpaeneHve npoekTamu 1 ctaptanamm




b1.B.19

MOTUBALIMOHHOE NUAEPCTBO B LIMPOBON cpeae

51.B.20

Lincdposoe 06L1ecTBO 1 ynpasieHne undpoBor penyTtaumein

b1.B.21

Lindposasi TpaHcchopMauus ynpaeneHusi NepcoHanoM

b1.B.22

5M3HEC-I'IJ'IaHMpOBaHVIe

51.B.23

«ObLuecTBeHHbIN NpoekT «ObyyeHne crnyxeHnem»

b1.B.24

DNEKTUBHbIE ANCLMMMHBI (MOAY/M) MO BU3NYECKON KyNbType 1 CropTy

51.B.4B.01

nekTuBHbIE aucumnnuHbl 61.B.AB.1

51.B.[1B.01.01

TaMo)eHHOoe Aeno

51.B.[1B.01.02

MexayHapoaHoe YacTHOe npaBo

51.B.4B.02

nekTuBHbIE aucumnnuHbl 61.B.1B.2

51.B.[1B.02.01

Digital anzaiiH

51.B.[1B.02.02

MogenvpoBaHue 61U3HeC-NPOLIECCOB B 3NIEKTPOHHOW KOMMEpPLIMK

51.B.0B.03

nekTuBHbIE aucumnnuHbl 61.B.1B.3

51.B.[1B.03.01

3TuKa busHeca

51.B.[1B.03.02

TexHWKa 1 NCUXONOorns BeAeHUs neperosopos

51.B.1B.04

nekTuBHbIe aucumnnuHbl 61.B.1B.4

51.B.[1B.04.01

Mmposaﬂ SKOHOMUKa U MeXayHapoAHblE€ SKOHOMUYECKME OTHOLLIEHUA

51.B.[1B.04.02

Mmposaﬂ SKOHOMUKa U MeXAayHapoaHasa NoanTuKa

51.B.0B.05

dnekTuBHbIE AucuunnuiHbl 61.B.[1B.5

51.B.[1B.05.01

LincdpoBble KOMMYHUKaLUK B TOProsie

51.B.[1B.05.02

Lincdposble hopMbl M MeToAbI Npofax

51.B.1B.06

dnekTuBHble aucuunnuibl 61.B.[1B.6

51.B.[1B.06.01

MHTepHeT-peknama

51.B.[1B.06.02

TexHonormm 6usHec-aHanUTUKK

b1.B.AB.07

nekTuBHbIe aucumnnuHbl 61.B.AB.7

51.B.4B.07.01

MHbOopMaLUMOHHbIE TEXHOOrMK MapKeTVIHI'OBOl‘;I AHaNNUTUKK

51.B.AB.07.02

VIHCTpYMEHTbI NaHMPOBaHUS U MPOrHO3MPOBaHNS NPOAAX

51.B.AB.08

neKkTuBHble aucunnnuHol 61.B.1B.8

51.B.4B.08.01

LleHoo6pa3oBaHMe Ha MUMPOBbIX PbIHKaX

51.B.4B.08.02

TexHONorus BHELLHETOProBbIX onepauwﬁ

b1.B.AB.09

nekTuBHbIe aucunnnuHol 61.B.4B.9

B1.B.[1B.09.01

YnpaeneHnue nameHeHusMm / Change Management

B1.B.[1B.09.02

PUCKM BO BHELUHETOPrOBOW AeSTENIbHOCTM

b1.B.AB.10

dneKkTuBHble ancunnnmubl 61.B.[1B.10

b1.B.[B.10.01

Lindposusauus TpaHcrnopTHoro 6usHeca

B1.B.[1B.10.02

Jloructuka pacnpegeneHus n cobita

b1.B.[4B.11

dneKkTuBHble ancunnnmubl 61.B.[AB.11

b1.B.[B.11.01

KNMEHTOOPUEHTUPOBAHHbIN CepBUC

b1.B.[B.11.02

B2B n B2C MapketuHr/ B2B & B2C Marketing

b1.B.AB.12

dneKkTuBHble aucunnnmubl b1.B.[1B.12

b1.B.[B.12.01

Me>xxayHapoaHblit MapkeTuHr / International Marketing

b1.B.[1B.12.02

Me>xayHapoAHbI MeHemkMeHT / International Management

bnok 2.MpakTuka

Ob6s3aTenbHas 4YacTb

52.0.01(Y)

O3HakoMuTenbHas NpakTuka

52.0.02(H)

Hay4Ho-uccnenoBaTenbekmii NPoeKT

YacTtb, opMupyemas yuacTHUKaMu 06pasoBaTesibHbIX OTHOLUEHW

52.B.01()

ToproBo-3KoHOMUYECKast MPaKTUKa

52.8.02(MNg)

MpepavnnomMHas npakTuka

OTA.dakynbTaTUBHbIE ANCLUNJIUHDI




oT/.01

[enosas putopuka

oTA.02 CUCTEMHOE N KPUTUYECKOE MbILLIIEHNE

oTA.03 AHIIMIACKWI A3bIK B NPOecCcMoHanbHOM AesTenbHOCTM

oTA.04 HayuHo-npakTnyeckunii ceMmHap

oTA.05 Phyton ans aHanusa gaHHbIX

OTA.06 MeHemKMEHT MapKeTNIencoB

oTA.AB.01 |3nekTtuBHbIE AucuMnauHbl ®TA.[4B.01

®T/./B.01.01 g)(;z%v;f::ca-::demcs::;:::go-KOMMYHl/IKaTVIBHbIX HaBbIKOB Y /UL, C OFPpaHNYEHHbIMM
®TA.0B.01.02|OcHOBbI MHTENNEKTYaNbHOrO TPyAa ANS MWL, C OrpaHNYEHHBIMU BO3MOXHOCTSMU 340POBbS
®T/.0B.01.03|PopMupoBaHue coLmnanibHO-KOMMYHMKATUBHbIX HABbIKOB

®T/.0B.01.04| OCHOBbI MHTENNEKTYaNbHOro Tpyaa

®TA.0B.01 |AncumnnmHbl no Bbi6opy 1 (4B.1)

®TA.AB.01.01|KnTaickmii s3blk

®T/.0B.01.02|Apabckuii S3bIK

OOKYMEHT NOAMNCAH

ONEKTPOHHOWM NOAMUCHIO

Ceptudukat: 00F5A993A124E2EA1AT77019A3C46FBC5A
Bnapeneu: Konoakud Bnagumup AnekcaHaposuy
HeictanteneH: ¢ 20.02.2025 ao 16.05.2026
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