Bbnok 1.lucumnnunHbl (Moaynn)

Ob6s3aTenbHas 4YacTb

51.0.01 CoBpeMeHHbIN MeHemMKMEHT
51.0.02 Teopust opraHusauuu 1 opraHn3alnoHHoe NnoseaeHne
51.0.03 DUHAHCOBLIV MEHEMKMEHT U KOPMOpaTUBHbIE (PUHAHCHI
51.0.04 CTpaTernyeckuini MEHeKMEHT U CTpaTernyecknii aHanms
b1.0.05 MeToabl UCCNeaoBaHM B MEHEMXKMEHTE
51.0.06 VMIHOCTpaHHBbI S3bIK AEN0BOro U NPodeccoHanbHOro obLieHms
51.0.07 CoBpeMeHHbIe KOMMYHUKALUW B MEHEDKMEHTE
YacTtb, popMupyemMas yuaCTHUKaMM 06pa3oBaTesibHbIX OTHOLUEHMU
b1.B.01 DKOHOMMKA W yrpaBneHne opraHu3aumnei
VIHCTpYMEHTBI 1 TEXHONOMMU MeXAyHapPOAHOrO MapKeTUHIa MHHOBaLUMI B LMdpOoBYIo anoxy/
b1.B.02 International innovation marketing in digital era: instruments and technologies (Ha aHrnuiickom
A3bIKe)
51.B.03 LincbpoBoe 061LecTBO, BBEAEHWE B UCKYCCTBEHHbIN UHTENEKT U Pa3roBOPHbIe 60TbI
b1.B.04 YnpaBneHne UHTeNNeKTyasbHbIMU pecypcamMmu KoMnaHum
b1.B.05 BpeHA-MeHemKMEHT B UMMPOBYIO 3MOXy
51.B.06 JIvpepctso B ycnosusix Lndposoii TpaHcchopmaumm / Leadership in digital environment (Ha
T QHITIMCKOM A3bIKE)
CTpaTervsi v TakTuka ynpaBneHusi MHHOBALMOHHO-OPUEHTUPOBaHHON koMnaHuelt/ Strategy And
51.B.07 ; . . .
Tactics Of Management Of The Innovative Oriented Company (Ha aHrMMINCKOM sA3blke)
51.B.08 YnpasneHvie npoueccom pa3paboTku 1 NpoaBuxeHns Hosoro Toeapa / New Product Development
T Management (Ha aHTIMINCKOM $I3bIKE)
51.B.09 YnpasneHve 6usHec-npoLeccamMy M MHHOBALMOHHLIMU NPOEKTaMu B YCNOBUSIX LindpoBoi
- TpaHcdhopMaumu
b1.B.10 DKOHOMMKO-NpaBoBas cpefa MHHOBALIMOHHOro 6usHeca
b1.B.11 YnpasneHune opraH13aLUMOHHbIMU U3MEHEHWUSAMI B YCIOBUSX LMcpoBM3aLIMmn busHeca u obluectsa
b1.B.12 KopnopaTtusHasi KynbTypa B HOBOM TEXHOMIOMMYECKOM yKraze
b51.B.42.01 |3nekTuBHbIe AUCUUNINHDbI 1
51.B.13.01.01 B13Hec-nnaHnpoBaHve B MHHOBALMOHHOM MeHemkMeHTe/ Business Planning (Ha aHrimickom
T | asblke)
51.B.[13.01.02 |YnpaBneHve MHHOBALIMOHHOW AeSTENbHOCTbIO KOMNaHWK B ManoM 6usHece
b51.B.4>2.02 |3nekTuBHbIE AUCLUN/INHDI 2
51.8./19.02.01 YnpaBneHve puckamu B ycrnosusax LUndposoi TpaHcdopmauum / Risk Management in digitalization
T |(Ha @HMMICKOM A3bIKe)
51.B.A3.02.02 | 9kcnepTn3a MHHOBALMOHHbLIX NPOEKTOB
b51.B.43.03 |3nekTuBHbIEe ANCLUNN/INHDbI 3
VIHBECTULIMOHHBIV aHann3 MHHOBALMOHHbIX NPoekToB. MpakTukyM / Investment Analysis of
b51.B.[3.03.01 . : o
Innovative Projects. Workshop (Ha aHrIMACKOM si3blKe)
51.B.13.03.02 |YnpaeneHue npoektamu / Project Management (Ha aHrIMIACKOM sA3bIKe)
b1.B.J2.04 |3nekTuBHbIEe ANCLUNNINHDbI 4
51.B.[3.04.01 |MHopMaLIMOHHbIE MHHOBALMN B KOMMYHMUKALIMAX
51.B.3.04.02 | 9KOHOMMKO-MaTEMATUYECKME METObI 1 MOZENMN B YNPaBEHYECKON NpaKTuKe
b1.B.43.05 |3neKkTuBHble ANCUNN/INHDbI 5
YnpaeneHve yenoBeyeckrMmn pecypcamy KOMMNaHMn B 3noxy undposusauunv / Human resource
b51.B.[3.05.01 . s "
management in the digitalization (Ha aHrnmMnckom si3bike)
51.B.3.05.02 | AYyTCOPCHHT 1 AeNermpoBaHne NosIHOMOUUIA B YCIIOBUSIX LIMCPOBOIA TpaHchopMaLmm
b51.B.J2.06 |3nekTuBHbIE ANCLUNN/INHDbI 6
51.B./13.06.01 YnpaBneHne UHHOBALMSIMUA B KPEATUBHbIX MHAYCTPUSIX U TypU3Me B YCII0BUSIX LidpoBoii
T | tpaHcdopmaumm
51.B.13.06.02 |MNcrxonorms KpeaTMBHOCTU U AENOBbIE KySbTypbl
bnok 2.MpakTuka
O6s3aTenbHas YacTb
52.0.01(Y) |O3HakoMmuTenbHas NpakTuka
62.0.02(M) |Hay4Ho-nccneposatenbckas paborta

YacTb, hopMupyemMas yuacTHUKaMm o6pa3oBaTesibHbIX OTHOLUEHUA




B2.B.01(M) |TexHonornueckas (MPOEKTHO-TEXHONOrMYECKas) NpakTuka

52.B.02(Ma) |MpepavnnoMHas npakTvka

OTA.dakynbTaTUBHbIE AUCLIUMNJINHDI

oTA.01 MopenupoBaHve G1M3HeC-NpPOLECCOB N PENHXUHUPUHT

OTA.03.01 |OnekTuBHbIE (PaKyIbTaTUBHbIE ANCLUIJIMHbI

®TA.43.01.01 |Mcuxonorma MeHemxKMeHTa

®TA.03.01.02 [Mcuxonorns MmeHemxmeHTa (41 UHBANNZAOB M MWL, C OFrPaHUYEHHBIMU BO3MOXKHOCTSIMU 340POBbS1)

JOKYMEHT MOAMNMCAH
SNEKTPOHHOW NOJNUCHIO
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